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ABSTRACT 
This study on the effects of holiday taking on the subjective well-being (SWB) of the 
holidaymakers is an attempt to provide further insight into the phenomenon of holiday 
taking. At the moment, there is not much literature on the area of holiday taking and 
SWB specifically, although there is a general agreement that holiday taking is 
beneficial to a person's sense of well-being. The effects of holiday taking are inferred 
from the changes to the SWB of the holidaymakers at two different points in time: at 
Pre-Trip (before holiday departures) and Post-Trip (after holiday travels). It has also 
been noted that the SWB of an individual's have both stable and changeable 
components and that an individual's `normal' (equilibrium) pattern is affected only 
when events and experiences deviate from the equilibrium pattern. Thus, it is the 
focus of this study to determine whether leisure travel, which involves a distinctive 
break from the normal pattern of events is able to alter or change the person's SWB. 
For this purpose, the study has been conducted using self-report measures of SWB 
involving two sample groups: the holiday taking group (HTG) and the non-holiday 
taking group (NHTG). The states of well-being of these two sample groups are 
measured at two different points in time and compared. 
The findings indicated that holiday taking does affect the SWB of the holiday taking 
group. The SWB of the holiday taking group has been enhanced as a result of having 
satisfying holidays. It is observed that the holiday taking group feel happier about 
their global life satisfaction, experiences more pleasant feelings as well as feel happier 
about their Interpersonal Relationships, Self, Health, Economic Situation, Job, 
Leisure, Services and Facilities, and Nation domains after their holidays. A 
comparison between the states of well-being of the holiday taking group and the non- 
holiday taking group also indicated that the holiday taking group experienced a higher 
sense of well-being before (at Pre-Trip) and after the holiday travels (at Post-Trip) 
when compared to the non-holiday taking group. Whilst the effect sizes are mostly 
small, the evidence suggests that holiday taking has the potential to enhance the sense 
of well-being of the holidaymakers and it has not caused the holidaymakers to feel 
any worse off than before the holiday. In this respect, holiday taking as one form of 
leisure activity and experience has enabled the holidaymakers to achieve satisfaction 
of their psychological needs, which in turn generated positive moods that are strong 
enough to change the levels of SWB of the holidaymakers. 
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LEISURE TRAVEL 
AND 
SUBJECTIVE WELL-BEING 
Chapter 1: Introduction 
1.1 THEORETICAL MOTIVATION OF THE RESEARCH STUDY 
The tourism industry is an important economic sector in many parts of the world. 
The World Tourism Organization has projected that by year 2020, there will be 1.6 
billion international tourist arrivals world wide with estimated tourism spending of 
US$2 trillion (1997: 3). In the United Kingdom itself, six in ten British people took at 
least one long holiday (four nights or more) either in Britain or abroad in 1998 with an 
overall estimated expenditure of £23,130 millions (English Tourism Council, 1999). 
It has often been said that holidays represent a period when people can have the time 
of their lives and some holidays are even sold as `a once in a lifetime experience' 
(Ryan, 1997: 194-195). The idea of holiday taking is believed to be able to stimulate 
the ultimate fantasy trip. In 1980, Psychology Today found in a survey of their 
readers' "dream vacation" where `men dreamed of becoming heroes while women 
envisioned vacations that would bring about a dramatic change in their lives, making 
them somehow more carefree, adventurous, more daring, more elegant and more 
sophisticated' (Rubenstein, 1980: 62). This suggests that holidays could be periods of 
very special experiences. 
Such aspirations of the dream vacation would also suggest that 
holiday taking or 
`tourism is an alternative experience of time, i. e., time off or 
holiday time, which 
appears as an alternative rhythm, free from the constraints of the daily tempo' (Wang, 
2000: 216). Wang further asserted that the `rise and the practice of tourism is in 
reality an index of dissatisfaction' with certain aspects of modernity, which are 
perceived as "immoral" because it tends to violate people's sensibility and 
experiences. Consequently, modernity `pushes' people away from home to tourist 
destinations for relaxation, recreation, and experiences of change, novelty, fantasy, 
and freedom (Wang, 2000: 214-216). In other words, tourism is likened to an escape 
from the alienation of modernity and as this alienation becomes increasingly 
unbearable, people turn to tourism as a `way of escape' (Rojek, 1993). 
The tourism industry helps by offering a variety of holidays as `escape-aids, problem- 
solvers, suppliers of strength, energy, new lifeblood and happiness' (Krippendorf, 
1987: 17). Therefore, it is not surprising to find the tourism industry operating on the 
premise that holiday travel is good for everyone and everyone should have a holiday. 
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This is supported by Hobson and Dietrich's observation that there is an `underlying 
assumption in our society that tourism is a mentally and physically healthy pursuit to 
follow in our leisure time' (1994: 23) and thus a factor in increasing quality of life. 
In order to determine the health benefits of holiday taking, the English Tourism 
Council commissioned a survey research in March 2000 and found that General 
Practitioners (GPs) and the general public do not share the same opinions with regard 
to the healthiness of holidays. It appears that the general public is more inclined to 
perceive the immediate effects of relaxation and a break from routine and less likely 
to think of holidays as one of the ways to improve overall quality of life. On the other 
hand, the GPs are more aware of the substantial feel-good benefits that accrue before 
people go away and the low level of disbenefits of having a holiday (Voysey, 2000). 
Since people usually act to satisfy their needs, motivation is thought to be the ultimate 
driving force that governs travel behaviour (Mayo and Jarvis, 1981). Therefore, it 
would be logical for an individual to take a holiday that has the potential to satisfy 
such needs and desires. A satisfying holiday is expected to make the individual feel 
happy (Iso-Ahola, 1982) because it generates positive moods when the individual's 
needs are satisfied. This in turn could have an enhancing effect on the individual's 
overall sense of well-being. On the other hand, a dissatisfying trip, might impact 
negatively on the individual's sense of well-being. However, for individuals to be able 
to satisfy his/her desire to travel, certain conditions have to be met. First of all, they 
must be able to afford the time, money as well as the ability to get away from school, 
work, home and social and other commitments (Pearce, 1995: 23). In other words, 
they must have the time for leisure. 
Leisure satisfaction has been recognised as an important component in the index of 
general well-being (Andrew & Withey, 1976; Campbell, Converse and Rogers, 1976). 
Studies have also shown that positive leisure experiences are most likely to induce 
positive moods (Hills & Argyle, 1998; Argyle & Crossland, 1987; Mannell, 1980). It 
has also been suggested that when an individual experiences leisure, some 
psychological needs will be satisfied (Tinsley, 1979). In this respect, leisure 
satisfaction can make an `important and positive contribution to life satisfaction' 
(Tinsley & Tinsley, 1986: 38). Basically there are three main functions of leisure for 
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individuals namely, relaxation, entertainment and self-development (Dumazedier, 
1967). Ideally, individuals should be able to plan their leisure time in such a way that 
`maximises general life satisfaction, raise self-esteem and facilitate increased self- 
actualisation' (Tinsley, Barrett and Kass, 1977: 111). 
Holiday travel is one form of leisure yet unlike other forms of leisure it involves a 
`real physical escape' (Leiper, 1990: 46) and is about `consuming goods and services 
which are in some sense unnecessary. Yet, they are consumed simply because they 
are expected to generate pleasurable experiences' (Urry, 1990: 1). According to 
Lundberg (1972: 112) `pleasure is a state of mind and depends partly upon existing 
prior conditions or the anticipation of good things to come... It may come from the 
relief of pain, respite from boredom, escape from the routine of life' and results in 
positive moods which could enhance well-being. Since the leisure experience is a 
`mental experience' and therefore private, its effects or outcomes have to be inferred 
from something else such as an individual sense of well-being or happiness. 
An individual sense of well-being or subjective well-being is made up of both stable 
and changeable components (Diener, 1994; Argyle & Martin, 1991). According to 
Headey and Wearing's (1991: 45-50) theory of stability and change in subjective well- 
being `for most people, most of the time, subjective well-being is fairly stable. This is 
because stock levels (social background, personality traits and social networks), 
psychic income flows (satisfactions and distress arising from life events in a particular 
time period) and subjective well-being (equivalent to an individual's wealth or net 
worth) is in dynamic equilibrium. ' Thus, provided an individual's `normal' 
(equilibrium) pattern is maintained, subjective well-being is not affected. It is only 
when events and experiences deviate from the equilibrium patterns that a person's 
level of subjective well-being changes (Headey & Wearing, 1989). Arising from this, 
holiday travels are perceived as favourable events for most people. Therefore, 
holiday travels have the potential to impact positively on the holidaymakers' sense of 
well-being. 
In relation to the theory of subjective well-being, human beings are seen as `not only 
capable of appraising events, life circumstances, and themselves, but they make such 
appraisals continually' (Diener, 1994: 106-107). Furthermore, such appraisals are 
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usually done in terms of goodness-badness, which leads to emotional reactions, which 
can be interpreted as either pleasant or unpleasant (Lazarus, 1991). Other things 
being equal, pleasant experiences are perceived as desirable and valuable. In this 
respect, a person with pleasant emotional experiences is more likely to perceive his or 
her life as being desirable and positive. People with high subjective well-being are 
those who make a `preponderance of positive appraisals of their life events and 
circumstances' unlike people who are `unhappy' who appraise a `majority of factors 
in their life as harmful or as blocking their goals' (Diener, 1994: 107). In short, 
positive or pleasant events are likely to enhance a person's subjective well-being 
while negative or unpleasant events are likely to reduce a person's subjective well- 
being. Therefore, it is reasonable to assume that holiday taking or going on holiday 
travels should be perceived as a favourable event for most people and the 
consumption of this event is expected to help enhance the sense of well-being of the 
holidaymakers. However, the question that arises is whether the expected increase in 
the sense of well-being is contingent on the outcome of the trip itself whereby a 
satisfying trip is a prerequisite to enhance well-being. 
1.2 RESEARCH OBJECTIVES 
Considering the main theoretical motivations for this study, the main research 
objectives are to determine whether holiday taking is likely to `alter' or affect the 
subjective well-being of the holidaymakers or tourists. Given, that it does, whether 
such effects are more likely to affect the cognitive or affective aspects of the 
holidaymakers' appraisals of life satisfaction. The affective aspect of well being 
refers to the hedonic level or the degree to which the various affects a person 
experiences are pleasant. Hedonic level or balance refers to the pleasantness minus 
unpleasantness of one's emotional life. On the other hand, the cognitive aspect refers 
to contentment or the degree to which an individual perceives his aspirations to have 
been met; that is to what extent `one perceives oneself to have got what one wants in 
life' (Veenhoven, 1991: 10). In other words, does holiday taking make one feel 
happier about one's life satisfaction and to experience a greater amount of pleasant 
feelings and lesser amount of unpleasant feelings? Therefore, the main research 
questions are as follows: 
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  What is the state of well-being of those waiting to go on their holiday travels; 
  What is the state of well-being of those who have gone on their holiday travels; 
and 
  Are there any significant changes to the state of well-being of those who have 
come back from their holiday travels compared to their state of well-being before 
their holiday departure dates? 
The findings on the effects of holiday taking for the holiday taking group are 
compared to those of the non-holiday taking group in order to determine the 
following: 
  Is there a significant difference in the well-being of those waiting to go on holiday 
travels with those who are not waiting to go on holiday travels? and 
  Is there a significant difference in well-being between those who have taken a 
holiday compared to those who have not taken a holiday? 
1.3 OVERVIEW OF THE RESEARCH METHODOLOGY 
In order to achieve the objectives of this research study, two sample groups are drawn. 
The first group involves those who are taking a holiday. This group is designated as 
the holiday taking group (HTG). The second group involves those who are not taking 
a holiday and is designated as the non-holiday taking group (NHTG). The non- 
holiday taking group acts as the control group in this study. The quota sampling 
method is used to select these two groups. 
The state of subjective well-being of these two groups is measured on two occasions 
using a self-report type of questionnaire comprising mostly of close-ended 
questions/statements. The holiday taking group is required to complete a Pre-Trip 
Questionnaire before the actual holiday departure and a Post-Trip Questionnaire after 
the holidays. The non-holiday taking group is also required to complete two 
questionnaires comprising the same measures of subjective well-being that has been 
adopted for the holiday taking group. The first questionnaire is known as the 
Periodl-NHTG and the second questionnaire is known as the Period2-NHTG, which 
is completed within a time period of two to six months after completion of the first 
questionnaire: Period 1-NHTG. 
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1.4 THE SIGNIFICANCE OF THE STUDY 
So far there has been scant information in the field of tourism which indicates the 
importance, or otherwise, of holiday taking. Thus, findings from this study would: 
  provide a further insight into this phenomenon of holiday taking or leisure travel 
on the well-being of the holidaymakers or tourists; 
  verify or substantiate to a certain extent the operating premise of the tourism 
industry that holiday taking is good for everyone and therefore is a factor in 
increasing the quality of life; and 
  provide another basis for formulation of tourism marketing and promotional 
strategies in the future by targeting the tourists' psyche. 
1.5 THE STRUCTURE OF THE STUDY 
This thesis is divided into four main parts: Part I: Introduction; Part II: Review of 
Literature; Part III: Methodology and Part IV: Analysis and Conclusions. Figure 1.1 
illustrates the overall study structure. 
Figure 1.1: Overall Structure of Study 
PART I PART II PART III PART IV 
INTRODUCTION LITERATURE METHODOLOGY ANALYSIS AND 
REVIEW CONCLUSIONS 
Chp. 1 Chp. 2 
Introduction Leisure and 
Leisure Travel 
Chp. 4 
Methodology 
Chp. 5 
Statistical 
Analysis 
Subjective well- 
being 
Findings and 
Discussions 
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PART I: INTRODUCTION 
The main theoretical motivation, research objectives and overall structure for this 
research study have been explained and stated. This constitutes Chapter One: 
Introduction. 
PART II: LITERATURE REVIEW 
This is made up of two chapters. The first chapter is on Leisure and Leisure Travel. 
It defines and examines the various concepts of leisure and its importance to life 
satisfaction. It also differentiates leisure travel from other forms of leisure. The 
importance of leisure travel is examined in relation to travel motivations, holiday 
experiences and trip satisfactions. This constitutes Chapter Two: Leisure and Leisure 
Travel. The second chapter is on subjective well-being (SWB). It examines the 
structure of subjective well-being and its related issues. It also looked at the various 
measures of SWB, the relationships of SWB with various socio-economic variables. 
This constitutes Chapter Three: Subjective Well-being. 
PART III: METHODOLOGY 
This fully details the whole research process including the formulation of the 
questionnaires and pilot study, data collection and its related problems, as well as the 
various statistical methods employed in the statistical data analysis. This constitutes 
Chapter Four: Methodology. 
PART IV: ANALYSIS AND CONCLUSIONS 
This part comprises two chapters. The first chapter consists of the statistical analysis 
made with regard to the holiday taking group and non-holiday taking group as well as 
the comparisons made within and between these two groups. The main statistical tools 
employed are non-parametric tests. However, parametric tests are also employed to 
obtain certain information when it is not possible to do so with non-parametric tests. 
The statistical findings are summarised and this constitutes Chapter Five: Statistical 
Analysis. The second chapter discusses the main findings in relation to the main 
research questions. The implications of the study's findings for the tourism industry 
are also highlighted as well as the future research directions indicated. This 
constitutes Chapter Six: Findings and Discussions. 
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1.6 CHAPTER SUMMARY 
This chapter has set out the main objectives and the theoretical considerations for 
conducting the survey research as well as the framework for presenting the findings. 
The key constructs that are important to this study are related to holiday taking or 
leisure travel, which is examined within the wider context of the leisure domain. This 
is because the leisure domain is an important contributor to an individual's life 
satisfaction or happiness. The effects of holiday taking are inferred by measuring the 
change in well-being (if any) of the holidaymakers before and after the holiday 
travels. It is only favourable events, which yield satisfaction and unfavourable events, 
which cause distress that are most likely to affect a change in the -subjective or sense 
of well-being of an individual. Therefore, it would be appropriate to assess whether 
the effects holiday taking as a favourable event is strong enough to change or alter 
the sense of well-being of the holidaymakers after the holiday travels. In addition, to 
find out whether the state of well-being of the holidaymakers is significantly different 
from those who did not go on holiday travels. 
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Chapter Two: Leisure and Leisure Travel 
2.1 INTRODUCTION 
In recent years, leisure has become an increasingly important aspect of daily life 
especially in contemporary advanced societies. The amount of time people have for 
leisure is dependent on the amount of time spend on working, sleeping and on various 
household tasks. Financial resources influence people's lifestyle and therefore 
people's leisure participation as well as information on leisure (Matheson & 
Summerfield, 2000). Leisure has now evolved into a primary institution to facilitate 
people's need for social bonding. Therefore, leisure participation helps people 
construct their social identity (Frey & Dickens, 1990: 264-272). As Stokowski and 
Lee (1991: 95) findings on recreation and leisure show `leisure is not only an 
individual phenomenon, but is inherently "social" and organised for social purposes. ' 
The importance of leisure lies not only in terms of the amount of time available but 
also the value that people attach to their leisure experiences. As Shaw (1984: 91) 
pointed out, `the amount of leisure experience, on the `leisureliness' of different life 
styles, is an important aspect of life quality. ' Furthermore, Neulinger (1981) 
considered a lack of leisure or `leisure lack' could result in a decline in quality of life. 
In other words, the amount of leisure that people experience in their daily lives could 
affect their overall quality of life or life satisfaction. 
2.2 THE CONCEPTS OF LEISURE 
There have been various attempts to define the structure of leisure. Leisure has often 
been defined as free time (Brightbill, 1960; Smigel, 1963), which is unobligated time 
during which one is not working or performing other life-sustaining functions (Leitner 
et. al., 1989). Leisure is defined as a form of activity (Dumazedier, 1967), which is 
non-work and is equated with recreation where activities are performed during leisure 
time and usually for the purpose of enjoyment (Weiskopf, 1982). Enjoyment is 
essential to well-being (Haworth, 1997). Leisure is also defined as a state of mind 
and perceived by De Grazia (1962: 5) as 'an ideal, a state of being, a condition of man, 
which few desire and fewer achieve. ' 
Leisure is viewed as a highly `desired state of mind or state of being' by the classical 
or tradition view (Leitner, et. al., 1989: 9) and according to Aristotle, as a prerequisite 
for human being to achieve happiness and wisdom (cited in Jafari, 2000). Leisure is 
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also perceived as a state of mind but need not serve any useful purpose by the 
antiutilitarian. In constrast, the social instrument sees leisure as a means for 
promoting self-development and opportunities for helping others (Neulinger, 1981). 
Leisure is also viewed as a symbol of social class because one of the most noticeable 
signs of wealth is the possession of the use of free time (Kraus, 1984). The holistic 
view of leisure sees leisure and work as closely interrelated and inseparable (Murphy, 
1975) as the elements of leisure are also found in work, education, and other social 
spheres. 
To clarify the structure of leisure, psychologists differentiated between work and 
leisure. The nature of work is goal-directed and governed by sense of duty, 
efficiency, restraints and subordination (Tokarski, 1985). On the other hand, leisure is 
expressive, pursued purely for its own sake and for intrinsic or personal rewards 
(Argyle, 1987). Social psychologists regard leisure as an `expression or state of mind 
which is uniquely individual and that the quality rather than the quantity of leisure 
that deserves attention' (Mannell, 1984: 13). 
The modem scientific approaches tend to define leisure according to the type of 
phenomenon that occurs during leisure. There are two types of phenomena: objective 
and subjective. Objective phenomena equate leisure with participation in certain types 
of activity or in terms of the setting which are likely to be correlated with feelings of 
leisure. The subjective approach interprets leisure as a mental state, where its 
existence can be inferred from feelings of satisfactions, meanings, moods and 
cognitions associated with leisure (Neulinger, 1981). 
Whether leisure is defined as free time, as a form of activity or as a state of mind, the 
universal agreement is that the elements of freedom and intrinsic motivations must be 
present before an individual will experience leisure. Mannell, et. al. (1988: 290-291) 
found that activities, which are freely chosen, are more likely to generate 'higher 
levels of positive affect, potency, concentration, and lower levels of tension. ' 
However, Kelly (1978,1983) argued that freedom in leisure is relative rather than 
absolute because the choosing of leisure occurs within a social context of role 
definitions and expectations. Activities that are social also involve the `constraint of 
dealing with the situational definitions of the other persons' (Kelly, 1978: 360). As 
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such, the two chief orientations to leisure should be intrinsic and social. Tinsley and 
Tinsley (1986: 11-12) are of the opinion that for a person to experience leisure, four 
conditions must be present namely, perceived freedom of choice, intrinsic motivation, 
facilitative arousal and commitment. Each of these factors can vary in the degree to 
which it is perceived as present. 
2.3 THEORIES OF LEISURE MOTIVATIONS 
There are several theories regarding the general motivations for leisure. This includes 
Csikzentmihalyi's theory of flow, Bandura's self-efficacy theory, Apter's reversal 
theory. Csikzentmihalyi's (1988) theory of flow see people participating in some 
intensely absorbing leisure activities in order to experience an extremely satisfying 
and enjoyable state of flow. When challenges are met with equal skills it could give 
rise to an optimal experience which is considered important for well-being and 
psychological growth. Bandura's (1977) theory is based on the notion of 'self- 
efficacy' that the main motivation for participating in certain leisure activities is 
because people think they are good at and as a result do it more often. Confidence 
with oneself usually arises because of past success. Self-efficacy can predict whether 
individuals will continue to engage in various forms of exercise. There are also 
studies that find that those who consider they have higher abilities at specific 
activities enjoy them more (Hills, Argyle & Reeves, 2000). This theory is more 
applicable to leisure activities that require greater effort and are considered more 
difficult to perform. On the other hand, Apter (1982) distinguished two alternative and 
reversible motivational states, the `telic' and the `paratelic'. The telic state is 
associated with serious activities or leisure which aim to achieve certain long-term 
goals and the paratelic with activities that are immediate and playful. Both states 
could be sources of enjoyment. In the telic mode enjoyment comes from the 
anticipation of reaching the eventual goal, whereas in the paratelic state enjoyment is 
derived from the activity, the pleasure and excitement that the activity induces. Some 
paratelic activities include seeking excitement or arousal, for example dangerous 
sports, while some telic activities include serious reading and study, political 
activities, religious activities. According to Stebbins (1999), serious leisure is usually 
observed among the amateurs, hobbyists, and voluteeers, who would persevere and 
put great effort in their desire to acquire knowledge, training or skill in a choosen 
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activity. I iowwever, none of the above theories included social motivation. According 
to Hills, et. al. (2000) there have been studies that have found that leisure activities arc 
an important source of positive moods and that they are often mediated by the 
opportunities they provide for the enjoyment of social relationships. 
2.4 ATTI2IHUTES OF LEISURE 
Leisure can been classified according to traits. De Grazia (1962) conceptualized 
leisure activities along six bipolar dimensions: active-passive, participant-spectator, 
solitary-social, indoor-outdoor, in home-outside home, and sedentary-on the feet. 
Similarly, survey findings suggested that activities could be classified according to the 
categories active-passive, group-individual, simple-difficult, and enjoyment from 
activity-enjoyment from atmosphere (Russell & llultsman, 1988: 70). The Exposition 
Theory did not focus on leisure activities but instead on individuals' subjective 
experiencing of leisure and the effects of those experiences on them. According to 
this theory, the individual may experience leisure in all aspects of life, including work 
and other life functions. Leisure experiences can vary in overall intensity from those 
barely perceptible by the individual to intense experiences - the leisure state. 
Regardless of the intensity of the experience, leisure experiences are characterized to 
some degree by both cognitive attributes (i. e., thoughts, images) and affective ones 
(i. e., feelings, sensations). In less potent leisure experiences, these attributes are 
experienced to a minimal degree. In the most intense leisure experience (i. e., the 
leisure state), these attributes are experienced as salient (hills & Argyle, 1998; Hills, 
et. at., 2000). The leisure state is similar in its psychological properties to mystic 
experiences, peak experiences, and flow experiences (Aiaslow, 1970; 
Csikszentmihalyi, 1988). 
2.5 TILE BENEFITS OF LEISURE 
Leisure provides opportunites for recreation, recuperation, satisfaction, knowledge of 
self, self-improvement, self-reliance, imagination, knowledge of the environment, 
service to others, and others. According to Dc Grazia (1962), leisure serves both 
society and individuals. It help society in the process of socialisation, where people 
learn how to play their part in society, helps promote collective aims of the society as 
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well as help keep society together. Thus, in this context, leisure is a 'universal system 
of roles and activities ... and necessary to a culture's existence. It is therefore not 
expendable, but serious and primary' (Frey & Dickens, 1990: 272). 
For the individuals, leisure activities helps relax, entertain and provide them with 
opportunities for personal development (Dumazedier, 1967: 35-36). Through 
relaxation, leisure can help people recover from fatique and repairs the physical and 
nervous damage brought about by daily tensions and stresses. Through entertainment, 
leisure provides some sort of relief from boredom and a break from daily routine. In 
this respect, most entertainment has elements of escape and fantasy. Leisure also 
provides opportunities for personal development and in this way helps free 
individuals from their daily bonds or constraints of routine life. It allows individuals 
to broaden their mental self which, may eventually promote a new kind of creative 
attitude as well as new forms of voluntary learning for own self interest. 
It appears that whenever a person experiences leisure some of his or her psychological 
needs would be satisfied (Tinsley, 1979). Satisfaction of a person's psychological 
needs is believed to have a positive effect on his or her mental health, physical health 
and satisfaction with life, which, in turn, would also have a positive impact on his or 
her personal growth. However, failure to satisfy one's psychological needs is 
detrimental to the physical and mental health of the person and could results in a 
reduction of life satisfaction and a lack of personal growth (Tinsley & Tinsley, 
1986: 21). However, a person's psychological needs might influence their 
interpretation of their experiences, thereby influencing their likelihood of 
experiencing leisure. Nevertheless, Tinsely and Tinsley (1986) are of the opinion that 
every individual has some needs for which leisure experience is the only source of 
satisfaction. 
Leisure also plays an important role as a buffer against stress and well-being. Stress 
is one of the main causes of physical and mental illness in modern society. Wheeler 
and Frank (1988) identified twenty-two potential buffers and found four of them to be 
`true' buffers between stress and well-being: a sense of competence, nature and extent 
of exercise, sense of purpose and leisure activity. Caltabiano (1995) also find fewer 
people exhibiting symptoms of physical and psychological illness when engaging in 
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stress-reducing outdoor-active sports. In this context, leisure could be an important 
factor in the alleviation of stress. 
2.6 LEISURE SATISFACTION AND WELL-BEING 
Leisure activities are important sources of happiness. In addition, the selection of the 
leisure activities is solely by individual choice and therefore, under more personal 
control compared to other sources of happiness. Leisure activities are participated for 
enjoyment even though there are some form of leisure activities that are physically 
punishing, for example running a marathon or weight lifting. Nevertheless, 
underlying this enjoyment are the positive moods or emotions (affect) generated from 
leisure activities (Hills & Argyle, 1998). Research has found that there is more than 
one kind of positive emotion and that different types of leisure can produce different 
positive affects. Some leisure activities are relaxing and their satisfactions are 
associated with low arousal: others are pursued for the excitement they provide and 
are associated with state of high arousal such as parachuting, mountain climbing and 
scuba diving (Hills & Argyle, 1998; Zuckermann, 1979). In general, higher positive 
feelings are associated with leisure activities, which have the potential to impact 
positively on the sense of well-being or life satisfaction of an individual. Life 
satisfaction has been found to correlate with measures of positive reinforcement such 
as self-esteem, and inversely with measures of negative reinforcement such as 
anxiety, worry, depression, and sadness (Noe, 1999: 49). 
Leisure satisfaction has been acknowledged as one of the components of the index of 
general well-being developed at the University of Michigan (Campbell, Converse and 
Rodgers, 1976). Andrews and Withey (1976) studies on several national American 
surveys which asked respondents about their overall leisure satisfaction on a 7-point 
`delighted-terrible' scale, found that 11% were `delighted', 32.3% were `pleased', 
36.5% `mostly satisfied', 11.5% mixed, 8.5% dissatisfied and only 1% said `terrible'. 
In another survey, which asked respondents whether leisure or work led to more 
fulfilment of their basic values, found that leisure did not produce as much fulfilment 
as work. However, it did more for hedonism (affect feelings) and about the same as 
work for sociability (Veroff, Douvan & Kulka, 1981). The findings suggested that for 
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most people leisure is a less important source of satisfaction than job, marriage or 
family, but for a minority leisure is more important. 
There are also other studies, which examined the satisfaction derived from different 
leisure activities. The most frequent leisure activities are namely, watching television, 
walking, reading and listening to music. These forms of leisure activities are 
considered to be less fun than travel, mountain-climbing or skiing (Bammel & 
Bammel, 1982), but watching television and reading involve less effort, cost less, and 
require no special skills, equipment, physical environment or weather. 
Mood-induction experiments have shown that there is some kind of effect of leisure 
on good moods. Lewinsohn and Grafs "pleasant activities therapy" (1973) 
discovered leisure activities which are considered as pleasant affected subjects' mood 
at the end of the day. Mishra (1992) studied 720 retired men in India and found that 
life satisfaction was greater for those who were involved with activities connnected 
with their former occupation, voluntary groups and friends. Lu and Argyle (1994) 
found that British adults who had a serious and committing leisure activity were 
happier than those who had not, although they found it more stressful and 
challenging. Some studies using modelling by multiple regression have found that 
leisure activities were the strongest source of life satisfaction (e. g. Balatsky & Diener, 
1993). Reich and Zautra (1981) who asked students to engage in some form of 
pleasant activities for a month found students reporting an increased quality of life 
and pleasant experience compared with a control group. Active participation in 
leisure is also found to be good for the unemployed (Kay, 1989). 
Survey studies also found that leisure affects marriage and other aspects of social life, 
which are also important sources of well-being. Shared leisure is associated with 
greater marital satisfaction, especially in the early years of marriage and after the 
children have left home (Wilson, 1980). One of the main sources of leisure 
satisfaction is the social interaction and strengthening of social bonds that it involves. 
Friends, especially male friends, often engage in joint leisure (Wilson, 1980). In 
other words, `social' leisure is also one of the important elements in leisure 
participation. In addition, leisure is conducive to health and leisure could be used as a 
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tool to achieve certain health outcomes, for example having regular exercise (Iso- 
Ahola, 1997: 132). 
In the surveys reviewed by Veenhoven and his colleagues (1994), happiness was 
found to be correlated with leisure satisfaction, and level of leisure activities typically 
at . 40. 
Headey, Holmstrom, and Wearing (1985) followed up a sample of six hundred 
Australian at two-year internals found that enjoyable activities with friends (in other 
words, leisure) and at work predicted increases in subjective well-being. Holidays are 
also considered as an important source of happiness, relaxation, and good health. 
Rubenstein (1980), in a survey of a large number of readers of Psychology Today, 
found that while on vacation three percent had headaches compared with 21 percent 
when not on holidays, with similar differences for being tired, irritable, or constipated. 
2.7 LEISURE AND TOURISM 
Tourism or leisure travel is also one form of leisure. However, unlike other leisure, 
tourism occurs at trips away from home. In this respect, tourists are persons seeking 
leisure experiences on trips, away from their normal environments. Leiper (1995: 64) 
differentiated tourism and other leisure in terms of the following: 
  Withdrawal and return - all leisure involves withdrawal from usual behaviour 
however it is more distinctive for tourism because it involves a real physical 
escape. Mackay (1977: 2) finds that change was the dominant factor in a `real 
holiday'. However, the change is multiple: `a change of people, a break from the 
same old faces, a change of scene ... going anywhere makes a 
"nice change", a 
change of climate and above all, a change of pace, a relief from everyday 
tensions'; 
  Duration - tourism occurs in relatively larger periods of 
free time unlike other 
leisure in shorter periods: after work, during breaks in a workday, at times during 
a weekend; 
  Frequency - tourism is relatively infrequent for most persons, and is practised by 
them once a year perhaps, while other leisure typically happens weekly if not 
daily; 
  Socialising - interpersonal communication or socialising are often more common 
in tourism than in other leisure; 
18 
Chapter Two: Leisure and Leisure Travel 
  Cost - tourism tends to cost more than most other options for leisure. Yet its high 
cost gives tourism added value in many people's minds; 
  Exclusiveness - even in its cheapest form, tourism is considered an exclusive 
form of leisure because at any time only a small proportion of the resident 
population of most places is absent as tourists on any sort of trip. For other leisure, 
most people can be seen participating in some form of leisure at any weekend and 
is therefore not so exclusive. 
  Discreteness - within each individual's total leisure career, experiences as tourists 
tend to stand out as special or discrete. People in modern society tend to regard 
their holiday trips as discrete intervals in their lives, separate from and superior to 
other leisure in general. 
It appears that such distinctive features of leisure travel when compared to other 
leisure help give added value to the consumer and help them make the decision to 
want to go on holiday travel. 
2.8 TOURISM MOTIVATIONS 
Tourism or leisure travel is seen as a satisfier of needs and desires because people 
travel in the belief that tourism will satisfy their needs and desires. Yet it is only 
when a need is recognised that it becomes a want. When a person tries to satisfy a 
want it then becomes motivated action (Gilbert, 1991: 81). In other words, motivation 
is aroused when individual think of certain activities that are potentially satisfaction 
producing (Iso-Ahola, 1982) Since people act to satisfy their needs, motivation is 
thought to be the ultimate driving force that dictates travel behaviour (Mayo & Jarvis, 
1981; Crompton, 1979). Moutinho (1987: 16) defines motivation as referring to `a 
state of need, a condition that exerts a "push" on the individual towards certain types 
of action that are seen as likely to bring satisfaction. ' 
Wahab (1975) distinguished between general and specific motives relating to tourist 
demand. He argues that travel motives are multiple yet operate on a general plane 
when they induce people to change their environment. Motivation is seen to become 
specific or selective when a tourist is urged to visit a certain destination, country or 
area. Wahab (1975) argues that both types of motives differ from person to person. 
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Specific motives are related to certain variables, which include socio-economic, 
environment and personal character (Gilbert, 1991). 
Krippendorf (1989: 24) in his review of motivational studies conducted by destination 
authorities remarks that `many things remain hidden in the subconscious and cannot 
be brought to light by simple questions'. Goodall (1991) also shows a similar view 
when he said that expressed motivations are often extrinsic, being modified by social 
factors and pressure. Goodall (1991: 60) added that `such conditioned motivations are 
extrinsic, induced by social pressures, and there is a danger that the real, deep rooted, 
personal needs of the individual are neglected. The latter are the real inspirations for 
holidaymaking although it is the former, which are actively revealed by research. ' As 
Lundberg (1972) pointed out what the traveller says are his reasons for travelling may 
just be a reflection of deeper needs, which he is not aware of or wish to mention. 
Therefore, it is not easy to comprehend fully the motivations of the tourists. Pearce 
(1993: 114) describes the complexity of tourism motivation as follows: 
`Some of the novel features pertaining to tourism motivation are that the 
tourists select a time and a place for their behaviour often well in advance 
of the event, that the behaviour is episodic across the life span, influenced 
by one's close relationships, that satisfaction may result in the behaviour 
being repeated or a new form of holiday attempted, and that there is 
constantly evolving interplay between how well tourist motivation is 
understood and what is provided to satisfy this motivation. In summary, 
tourist motivation is discretionary, episodic, future orientated, dynamic, 
socially influenced and evolving. ' 
The concepts of push and pull factors have been generally accepted in the study of 
tourist motivations (Crompton, 1979; Dann, 1981; Chon, 1989; Yuan & McDonald, 
1990). According to this theory, people travel because they are pushed by 
motivational forces and pulled (attracted) by the holiday destination's attributes. 
Grinstein (1955) identified the need to escape from the demands of everyday life and 
`indulging one's pleasure principle to the maximum' could best be achieved by a 
change of place (cited in Pearce, 1995: 18). Gray (1970) suggested two basic reasons 
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for pleasure travel - `wanderlust' and `sunlust'. Wanderlust is related to the basic 
trait in human nature, which causes some individuals to want to leave things with 
which they are familiar and to go and see at first hand different exciting cultures and 
places. It is likened to the Ulysses factor. `Sunlust, ' as the term implies, is involved 
with demand for facilities and activities in a `sun'. Cohen and Taylor (1976) regarded 
holiday travels as attempts people make to `escape paramount reality, ' and regard 
holiday destinations as settings in which everyday constraints could be relaxed if not 
rejected. 
MacCannell (1976) regarded modem tourism as a search for `authentic, ' while Wang 
(2000: 216) considers `tourism is an alternative experience of time' and the existence 
of the tourism industry and its growing importance as a reflection of the growing 
dissatisfaction with certain aspects of modernity. 
Dann (1977,1981) postulated two basic underlying reasons for travel: anomie and 
ego-enhancement and suggested seven different approaches to study tourism 
motivations: 
  Travel is a response to what is lacking yet desired; 
  Destination pull in response to motivational push; 
" Motivation as fantasy; 
" Motivation as classified purpose; 
" Motivational typologies; 
" Motivation and tourist experience; and 
" Motivation as auto-definition and meaning; 
Crompton (1979: 412-423) adopted the concept of a stable equilibrium state to 
develop a conceptual framework that would integrate motivations that influence the 
selection of a destination. Crompton identified seven socio-psychological 
motivations: escape from a perceived mundane environment, exploration and 
evaluation of self, relaxation, prestige, regression, enhancement of kinship 
relationships, and facilitation of social interaction; and two cultural motivations: 
novelty and education. 
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Nash and Smith (1991) adopted the processual model used in anthropological studies 
for understanding the structure and meaning of passage of time in people's life. This 
approach proposes that life in all societies is an alternating sequence of mundane 
(profane) and special (sacred, ritualised, feast) time periods. The special periods mark 
a break from the mundane periods while adding more meaning to life. In this context, 
modern tourism as special periods could help supply richer experiences and meanings 
to the ordinary mundane everyday life. 
Graburn (1983: 9-12) felt that people travel in order to find the opposite or what is 
lacking at home. This include better weather, wide open scenery, `high' culture, 
freedom from routine, license to spend money or expand sexual mores, contacts with 
different people, etc., which are reflections of people's culturally constructed 
conceptions of strictures of life at home. Marxist-oriented scholars explained these 
motivational factors as the result of alienation caused by the oppressive nature of 
people's lives in the mid- and late-capitalism (Kelly, 1986). 
McIntosh and Goeldner's (1986) put forward a model of travel motivation which 
involve four categories of motivation: 
" Physical motivators - those related to refreshment of body and mind, health 
purposes, sport and pleasure. 
" Cultural motivators - those identified by the desire to see and know more about 
other cultures, to find out about the natives of a country, their lifestyle, music, art, 
folklore, dance, etc. 
" Interpersonal motivators: include a desire to meet new people, visit friends or 
relatives, and seek new and different experiences. 
" Status and prestige motivators: include a desire for continuation of education (i. e. 
personal development, ego enhancement and sensual indulgence). 
Lundberg (1972) perceived travel as a response to what is lacking, such as the desire 
for recognition and attention from others, in order to boost the personal ego (Gilbert, 
1991). Iso-Ahola (1982) postulated that there are two main motivational forces, 
which act simultaneously to bring about a decision to travel. First, the desire for 
change from one's daily routine (i. e. escaping) and secondly, the desire to obtain 
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intrinsic personal and interpersonal rewards from tourist behaviour (i. e. seeking). In 
this respect, the tourism is seen as an outlet for avoiding something but at the same 
time seeking something. Mannell and Iso-Ahola (1987: 323) also postulated the need 
to understand optimal arousal in relation to tourism motivation. This is considering 
that there are people who take vacations to avoid their over stimulating life situations 
and others to escape from their under stimulating personal and/or interpersonal world 
Wahlers and Etzel (1985: 284-285) also found that vacation preferences depend on the 
difference between the individual's optimal or ideal level of stimulation and actual 
lifestyle stimulation experiences. Thus, it would appear that people use vacation 
travel and tourist experiences for stimulation seeking and reduction to achieve an 
optimal level of arousal in leisure activities. The optimal level is a balance between 
the need for stability and the need for variety, which is individually determined and 
changes over a person's life-span. This is similar to Mannell and Iso-Ahola (1987) 
optimal arousal construct. 
Pearce (1982) suggested that tourist motivation should be viewed in terms of the long- 
term psychological needs of an individual in an approach, which incorporates intrinsic 
motivations such as self-actualization. Drawing on Maslow's (1970) hierarchy of 
needs, Pearce (1988) postulates the existence of a `travel career ladder' where tourists 
develop varying motivations of relaxation, stimulation, relationship, self-esteem and 
development, and fulfilment throughout this life time. 
Plog (1991: 73) concluded from a survey of 1200 potential long-distant travellers and 
found that the `motives that sustain and support travel, in general, are not deep-seated 
or highly psychological. What is most important is the `need for a change of pace or 
that people get tired of daily routines in their lives, receive the most votes - 92 percent 
of all selections. 
Gilbert (1992) study on consumer behaviour on overseas travel found nine categories 
of motivators, which energise people to travel overseas on holiday: change and 
escape, social aspects, weather, rest and relaxation, enjoyment and adventure, activity, 
geography, culture and gastronomy, and education. These motivators were further 
refined into form three key motivators: reinstaters, pleasurers and personal enhancers. 
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2.9 TOURISM EXPERIENCE 
For most people, leisure is carried out in between the many and varied obligatory 
activities of daily live in the form of brief leisure periods (Csikszentmihalyi, 1975). 
Leisure travel are `relatively rare and infrequent episodes in the lives of people' 
(Mannell & Iso-Ahola, 1987: 316). Historically people have travelled as a major life 
event. The pilgrimages, grand tour, or health cure visit may have been a major 
experience in the life of individuals from the time of the Romans until the present day 
(Gilbert, 1991: 88). Ryan (1997) sees holidays as important periods in people's lives 
as it possesses potential for impacting very strongly on the holidaymakers' 
perceptions of life. 
Tourism experiences have often been described as being very distinctive, important, 
and exceptional (Przeclawski, 1985). Therefore, it is not surprising to find tourist 
activity being regarded as a religious-like experience and a source of personal 
development (Cohen, 1979a; MacCannell, 1976), an effective means of escape from 
everyday stressors (Iso-Ahola, 1982), a setting for re-establishing intimate 
interpersonal relationships (Redfoote, 1984) and family bonding (Crompton, 1979). 
Furthermore, according to Ryan (1997: 24) the experience of being a tourist is one that 
engages all the senses, not simply the visual. The `gaze' implies an involvement of 
the intellect, but tourism can be an `epicurean experience, an indulgence, an 
enhancement not only of ego but also of body'. On the other hand, MacCannell 
(1976) likened modern tourists as `archetypal structuralists' whose motives to travel is 
driven by the desire to `recover mythologically - those senses of wholeness and 
structure absent from everyday contemporary life. ' However, Cohen (1988) felt that it 
is simply not convincing to see all tourists as seekers after mythological structures 
and implies that the `recreational' sort of tourist is more or less happy with `just' 
building sand castles. 
The holiday experiences of an individual are also dependent on the degree of novelty 
or stimulation that he or she desires. Holiday vacations, which are very similar to 
ones taken in the past, are expected to have a lower level of stimulation because of its 
familiar attributes. However, a vacation that is a new experience for an individual 
should possess relatively larger amounts of novelty, uncertainty, conflict and/or 
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complexity and, therefore, have high arousal potential. As Wahlers and Etzel 
(1985: 284) found, `the perceived stimulation level of one's work, social life, and 
leisure time activities should influence vacation preferences. ' 
Tourists travelling to foreign countries are also opposed to various types of risks 
especially to their health. They could experience cultural shocks, language difficulty, 
rude encounters with local service providers or local people at places visited, cheated 
or robbed, suffered food poisoning and fall sick and contact certain diseases. In 
addition, the start of their holiday vacation could have been spoilt by the poor hotel 
facilities offered such as leaking bathrooms, accommodation not up to standard as 
promised, or located in resorts with poor and dirty facilities and infrastructure. It has 
also been observed that some people suffered a `holiday syndrome' when they come 
back from a holiday. These people require another holiday to recover from their last 
holiday because they did not find the rest that they needed. Instead of taking it easy 
and resting, people often try to do too much on their holidays. Perhaps this could be 
due to the fact that things have to be done so that others can be told about it 
afterwards and to get their money worth. 
2.10 TOURIST SATISFACTION 
The significance of examining tourist perceptions of satisfaction is important for 
understanding what positively influences the travel experience. A principal function 
of the hotel, hospitality, and tourist industry is organised around satisfying the tourists 
(Noe, 1999). A tourist is defined as a person `away from home to the extent that their 
behaviour is motivated by leisure related factors' (Leiper, 1990: 371-2). In other 
words, the main essence of touristic behaviour is a search for satisfying leisure 
experiences away from home. Cohen (1974: 533) defined a tourist as `a voluntary, 
temporary traveller, travelling in the expectation of pleasure from the novelty and 
change experienced on a relatively long and non-recurrent or rarely round trip. ' 
A large part of the pleasure gained from a trip is the satisfaction with destination 
facilities, services, and programs. Yet, tourists also value the familiar and as pointed 
out by Zalatan (1994: 11), `familiarity would tend to reduce uncertainty and increase 
tourist satisfaction. ' Arising from this, Cohen (1972: 167-172) links the novel and 
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familiar at either end of a tourist continuum. The `organized mass tourist' anchors 
one end who is the `least adventurous' where `familiarity is at a maximum. ' At the 
other extreme lies the least institutionalised, 'the drifter, ' who seeks the highest degree 
of adventure and where novelty is at its highest, and familiarity disappears. Cohen 
(1979b) said a tourist experience is not singular in character and describes a range of 
tourist experiences along an ideal-type continuum beginning with the recreational and 
ending with existential types of travel. The recreational type is considered the most 
superficial because it is motivated by the desire for mere pleasure. The existential 
tourist on the other hand seeks a more highly authentic cultural experience. 
According to the tourism expectancy model, tourist satisfaction can be defined as `the 
result of the interaction between a tourist's experience at the destination area and the 
expectations that he had about that destination' (Pizam, Neumann, & Reichel, 1978: 
315). When the weighted sum total of experiences compared to the expectations 
results in feelings of gratification, the tourist is satisfied; when the tourist's actual 
experiences compared with his expectations result in feelings of displeasure, he is 
dissatisfied. In addition, a `halo effect' may occur, where the satisfaction or 
dissatisfaction with one of the components led to satisfaction or dissatisfaction with 
the total tourism product. As Noe (1999: 3) pointed out `satisfaction is the linchpin 
between a customers' motivations and a destination resort's profit. ' And the 
consequences of customer dissatisfaction can be `sudden and harsh' (Maddox, 
1985: 2). 
Nevertheless, the concept of satisfaction is relative. It is also a multifaceted concept 
that consists of a number of independent components (Hughes, 1991; Pizam et. al., 
1978). The overall tourist holiday satisfaction may be evaluated in terms of different 
dimensions, for example, the instrumental dimensions (satisfaction with physical 
performance e. g. loudness) and expressive dimension (satisfaction with psychological 
performance, e. g., comfort) (Swan & Combs, 1976). Therefore by identifying various 
performance dimensions of satisfaction, it is possible to analyse the causes of tourist 
(dis)satisfaction (Ojha, 1982) with hosts. There are also tourists who are satisfied 
despite some problems with the product offered, and there are tourists who are 
dissatisfied with the best product (Ojha, 1982; Reisinger & Turner, 1997). This is 
because the best physical product (e. g., physical performance and physical attributes) 
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may not compensate for psychological dissatisfaction. Therefore, the psychological 
dimension of satisfaction is extremely important. 
However, satisfaction does not take place in a social vacuum. Personal situations also 
influence how a tourist-customer achieves satisfaction. Satisfaction also includes 
emotional evaluation. It is more synonymous with a state of acceptability. In 
contrast, dissatisfaction denotes a form of unacceptability. In short, a judgement of 
satisfaction, either acceptable or unacceptable, is a relative act that is affected by the 
customer's past experience and exposure, training and status, and other external 
factors (Noe, 1999). 
In addition, tourists may attribute their satisfaction either to themselves (an internal 
attribution) or the environment (an external attribution) according to the theory of 
attribution. Tourists who attribute their dissatisfaction to external factors can be more 
dissatisfied than tourists who attribute their dissatisfaction to internal factors (van 
Raaij & Francken, 1984). Zalatan (1994) found that tourists have higher satisfaction if 
the destination is congruent with their desires and that they are familiar with the 
destination area. 
The following perspectives have been used to define or conceptualise satisfaction: 
  Expectations versus Experiences 
According to the normal standard definition, satisfaction with the destination 
refers to the comparison of pre-travel expectations with post-travel experiences 
(LaTour & Peat, 1980; Mazursky, 1989; Moutinho, 1987; Pizam, Neumann, & 
Reichel, 1979; Swan & Martin, 1981; Whipple & Thach, 1988). When 
experiences compared to expectations result in feelings of gratification, the tourist 
is satisfied; when they result in feelings of displeasure, the tourist is dissatisfied 
(Pizam, et al., 1978,1979). The greater the disparity between expectations and 
experiences, the greater the likelihood of dissatisfaction (Pearce, 1991). 
However, according to Shames and Glover (1988) and Knutson (1988), 
satisfaction can result only when the expectations are met or exceeded. 
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  Expectations versus Performance 
Satisfactions have also been defined as one of the measures of the difference 
between expectations and actual performance (Oliver, 1980; van Raaij & 
Francken, 1984). However, experiences that are not expected may be the most 
satisfying. Thus, it may be argued that satisfaction cannot be predicted from 
expectations. Consequently, definitions of satisfaction based on comparison of 
experiences and expectations are inadequate. 
  Expectations versus Perceptions 
Several researchers have agreed that satisfaction derives from the differences 
between expectations and perceptions (Parasuraman, Zeithaml, & Berry, 1985; 
Moutinho, 1987). Others refer to satisfaction as the `fit' between expectations and 
perceptions of experiences (Chon, 1989). The degree of `fit' depends on the 
ability of the environment to meet the tourists' expectations (Hughes, 1991). As 
the degree of fit increases, tourist satisfaction also increases. The optimal `fit' 
between the tourist and the host environment is achieved when the host 
environment reflects the values of its visitors (Hughes, 1991). According to 
Pearce and Moscardo (1984), tourist satisfaction is higher if the value system of 
the tourists fit into the value of the host. Where values and value orientations do 
not fit, mismatch can lead to feelings of stress, anxiety, uncertainty, and result in 
dissatisfaction. 
  Pre-Travel Favourability versus Post-Travel Evaluation 
It has been noted that tourist satisfaction is dependent on a pre-travel favourable 
disposition toward the destination visited, which in turn, contributes to a post- 
travel evaluation of the destination (Pearce, 1980). If the pre-travel favourability 
is initially high, tourist post-travel evaluation is positive and may result in 
satisfaction. However, the initial favourability is not always a guarantee of 
satisfaction as the pre-travel favourability can change due to the travel experience. 
Moreover, the holidays that leave the tourist a little unsatisfied generate more 
return visits than holidays with the highest satisfaction scores. These concepts 
are similar to Oliver's (1980) notions of confirmation and disconfirmation of 
expectations, whereby customers are said to purchase goods and services with pre- 
purchase expectations and compare outcomes of their purchase against 
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expectation. A negative disconfirmation (that is when experiences do not match 
expectations) results in dissatisfaction, and a positive confirmation (when 
experiences match or exceed expectations results in satisfaction). 
  Input versus Output of Social Exchange 
The equity definition of satisfaction (Swan & Martin, 1981) compares perceived 
input-output (gains) in a social exchange: if the tourist gain is less than input, 
dissatisfaction results. Satisfaction is therefore, a `mental state of being 
adequately or inadequately rewarded' (Moutinho, 1987: 34). However, 
satisfaction should be assessed in relation to certain standards because people 
place different value on their gains. 
  Complaints 
Satisfaction has also been evaluated in terms of customer complaints (Pearce & 
Moscardo, 1984), and particularly, the ratio of compliments to complaints (Lewis, 
1983). However, such analysis is inadequate because it is very subjective and 
may present a bias due to high dissatisfaction rates that may not lead to complaints 
at all (Gronhaug, 1977). Nevertheless, customers complaints should be 
monitored because dissatisfied tourists complain widely to friends (Maddox, 
1985). 
2.11 CHAPTER SUMMARY 
Leisure has become an increasingly important aspect of daily life especially in 
contemporary advanced societies. The importance of leisure lies not only in terms of 
the amount of time available but also to the value that people attach to their leisure 
experiences. In this regard, a lack of leisure could result in a decline in quality of 
life. Leisure has been defined as free time, a form of activity, and a state of mind. 
For a person to experience leisure, the elements of freedom and intrinsic motivations 
must be present. There are several theoretical conceptions of leisure, such as 
Csikzentmihaly's theory of flow, Bandura's self-efficacy theory and Apter's reversal 
theory. However, these theories do not include the element of social motivation, 
which is considered an important aspect of leisure participation. Leisure is an 
important source of happiness. Unlike other sources of happiness, leisure is under the 
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direct control of the individual person. Participation in leisure activities has been 
found to generate higher levels of positive affect or pleasant feelings, which in turn 
impact positively on the sense of well-being or life satisfaction of an individual. 
Leisure is also a qualitative experience that may be found from recreational and/or 
creative behaviour. Recreational leisure helps to restore and recreates the participant 
to their former state. It includes rest (recovery from physical and/or mental fatigue), 
relaxation (recovery from tension) and entertainment (recovery from boredom). 
Creative leisure on the other hand brings into being a new state, either in the 
participating individual or in the environment. Leisure is not only an individual 
phenomenon, but is also inherently social and organised for social purposes to 
facilitate people's needs for social bonding of friends and family members. In this 
context, it is important to ensure that leisure opportunities are not wasted, or 
exploited, in ways that deny or debase the potential for the individual. This is 
considering that whenever a person experiences leisure some of his or her 
psychological needs would be satisfied. Satisfaction of a person's psychological 
needs in turn impact positively on his or her sense of well-being. 
Tourism or leisure travel is a form of leisure behaviour and for many people tourism 
represents an especially valued form of leisure because of its distinctive attributes 
compared to other leisure and thus gave it added value to most people's minds. 
Therefore, it is not surprising to find leisure travel as a recurrent activity or an 
essential expenditure in many people's lives. It appears that the travel needs of 
modern society have been largely created by society and shaped by everyday life. It 
seems people feel the need to go away because they are no longer happy with their 
present situation and/or environment at home. Therefore, they feel the urge to find a 
temporary refuge from the burdens imposed by the everyday work, home and leisure 
scene. People travel in the belief that tourism will satisfy their various psychological 
needs. However, it is doubtful whether all needs could be satisfied with only one trip. 
With regard to tourist satisfaction, this depends on the tourist's actual experiences and 
perceptions compared with his expectations and sometimes satisfaction or 
dissatisfaction with one of the holiday components could led to satisfaction or 
dissatisfaction with the total tourism product. Tourist satisfaction is also dependent 
on a pre-travel favourable disposition toward the destination visited, which in turn, 
contributes on a post-travel evaluation of the destination. 
30 
Chapter Two: Leisure and Leisure Travel 
REFERENCES FOR CHAPTER TWO 
Andrews, F. M. and Withey, S. B. (1976). Social indicators of well-being. New York: 
Plenum. 
Apter, M. J. (1982). The experience of motivation: the theory ofpsychological 
reversal. London: Academic Press. 
Argyle, M. (1987). The psychology of happiness. London: Routledge. 
Balatsky, G. and Diener, E. (1993). Subjective well-being among Russian students. 
Social Indicators Research, 28(3), 225-243. 
Bammel, G. and Bammel, L. L. B. (1982). Leisure and human behaviour. New York: 
W. C. Brown. 
Bandura, A. (1977). Self-efficacy: toward a unifying theory of behavioural change. 
Psychological Review, 84(2), 191-215. 
Brightbill, C. (1960). The challenge of leisure. Englewood Cliffs, NJ: Prentice-Hall. 
Caltabiano, M. (1995). Main and stress-moderating health benefits of leisure. Society 
and Leisure, 18(1), 33-52. 
Campbell, A., Converse, P. E. and Rodgers, W. L. (1976). The quality ofAmerican 
life. New York: Sage. 
Chon, K. (1989). Understanding recreational travelers' motivation, attitude and 
satisfaction. Revue de Tourisme, 44(1), 3-6. 
Cohen, E. (1972). Toward a sociology of international tourism. Social Research, 
39(1), 164-182. 
Cohen, E. (1974). Who is a tourist: A conceptual clarification. Sociological Review, 
22 (4), 527-555. 
Cohen, E. (1979a). Rethinking the sociology of tourism. Annals of Tourism 
Research, 6(1), 18-35. 
Cohen, E. (1979b). A phenomenology of tourist experiences. Sociology, 13(2), 179- 
201. 
Cohen, E. (1988). Authenticity and commoditisation in tourism. Annals of Tourism 
Research, 15(3), 1-40. 
Cohen, S. and Taylor, L. (1976). Escape attempts. London: Allen Lane. 
Crompton, J. L. (1979). Motivations for pleasure vacation. Annals of Tourism 
Research, 6(4), 408-424. 
31 
Chapter Two: Leisure and Leisure Travel 
Csikszentmihalyi, M. (1975)` Beyond boredom and anxiety. San Francisco: Jossey- 
Bass. 
Csikszentmihalyi, M. (1988). Optimal experience. Psychological studies offlow in 
consciousness. Cambridge: Cambridge University Press. 
Dann, G. M. S. (1977). Anomie, ego-enhancement and tourism. Annals of Tourism 
Research, 4(1), 184-194. 
Dann, G. M. S. (1981). Tourist motivation: an appraisal. Annals of Tourism Research, 
8 (2), 187-219. 
De Grazia, S. (1962). Of work, time and leisure. New York: The Twentieth Fund. 
Dumazedier, J. (1967). Towards a society of leisure. New York: Free Press. 
Frey, J. M. and Dickens, D. R. (1990). Leisure as a primary institution. Sociological 
Inquiry, 60 (3), 264- 272. 
Gilbert, D. C. (1991). An examination of the consumer behaviour process related to 
tourism. Progress in Tourism Recreation and Hospitality Management, 3,78-105. 
Gilbert, D. C. (1992). A study of the factors of consumer behaviour related to 
overseas holidays from the UK. Unpublished PhD Thesis. University of Surrey, 
Guildford. 
Goodhall, B. (1991). Understanding holiday choice. Progress in Tourism Recreation 
and Hospitality Management, 3,58-77. 
Graburn, M. (1983). The anthropology of tourism. Annals of Tourism Research, 
10(1), 9-33. 
Gray, H. P. (1970). International travel - international trade. Lexington: Heath 
Lexington Books. 
Gronhaug, K. (1977). Exploring consumer complaining behaviour -a model and 
some empirical results. Advances in Consumer Research, 4(2), 159-165. 
Haworth, J. T. (1997). Work, Leisure and Well-being. London: Routledge. 
Headey, B. W., Holmstrom, E. L. and Wearing, J. H. (1985). Models of well-being and 
ill-being. Social Indicators Research, 17(3), 211-234. 
Hills, P. and Argyle, M. (1998). Positive moods derived from leisure and their 
relationship to happiness and personality. Personality and Individual Differences, 
25(3), 523-535. 
Hills, P., Argyle, M., and Reeves, R. (2000). Individual differences in leisure 
satisfactions: an investigation of four theories of leisure motivation. Personality and 
Individual Differences, 28(5), 763-779. 
32 
Chapter Two: Leisure and Leisure Travel 
Hughes, K. (1991). Tourist satisfaction. A guided cultural tour in North Queensland. 
Australian Psychologist, 26(3), 166-171. 
Iso-Ahola, S. E. (1982). Towards a social psychology of tourism motivation -a 
rejoinder. Annals of Tourism Research, 9(1), 256-261. 
Iso-Ahola, S. E. (1997). A psychological analysis of leisure and health. In J. T. 
Haworth, Work, leisure, and well-being (pp. 131-144). London: Routledge. 
Jaafari, J. (Ed. ) (2000). Encyclopaedia of tourism. London: Routledge. 
Kay, T. (1989). Active unemployment -a leisure pattern for the future? Society and 
Leisure, 12(2), 413-430. 
Kelly, J. R. (1978). A revised paradigm of leisure choices. Leisure Sciences, 1(4), 
345-363. 
Kelly, J. R. (1983). Leisure identities and interactions. London: Allen and Unwin. 
Kelly, J. R. (1986). Commodification of leisure: trend or tract? Society of Leisure, 
9(5), 455-475. 
Knutson, B. J. (1988). Ten laws of customer satisfaction. The Cornell Hotel and 
Restaurant Administration Quarterly, 29(1), 83-87. 
Kraus, R. G. (1984). Recreation and leisure in modern society (third edition). 
Glenview, IL: Scott Foresman. 
Krippendorf, J. (1989). The holidaymakers: Understanding the impact of travel and 
tourism. Oxford, UK: Butterworth-Heinemann. 
LaTour, S. A. and Peat, N. C. (1980). The role of situationally-produced expectations, 
others' experiences, and prior experience in determining consumer satisfaction. 
Advances in Consumer Research, 7(5), 588-592. 
Leiper, N. (1990). Tourism systems. New Zealand: Department of Management 
Studies, Business Studies Faculty, Massey University. 
Leiper, N. (1995). Tourism Management. Melbourne: RMIT Publishing. 
Leitner, J. M., Leitner, S. F. and Associates. (1989). Leisure enhancement. New 
York: The Haworth Press. 
Lewinsohn, P. M. and Graf, M. (1973). Pleasant activities and depression. Journal of 
Consulting and Clinical Psychology, 42(2), 261-268. 
Lewis, R. C. (1983). When guests complain. The Cornell Hotel and Restaurant 
Administration Quarterly, 24(2), 23-32. 
33 
Chapter Two: Leisure and Leisure Travel 
Lu, L. and Argyle, M. (1994). Leisure satisfaction and happiness as a function of leisure activities. Kaohsiung Journal of Medical Sciences, 10(2), 89-96. 
Lundberg, D. E. (1972). The tourist business. Illinois: InstitutionsNolume Feeding 
Management Magazine. 
MacCannell, D. (1976). The tourist: A new theory of the leisure class. New 
York: Schoken. 
MacKay, H. (1977). A study of tourists' attitudes to the North coast of New South 
Wales. Sydney: NSW Department of Tourism. 
Maddox, R. N. (1985). Measuring satisfaction with tourism. Journal of Travel 
Research, 23(3), 2-5. 
Mannell, R. C. (1984). A psychology of leisure research. Leisure and Society, 7(1), 
13-21. 
Mannell, R. C. and Iso-Ahola, S. E. (1987). Psychological nature of leisure and 
tourism experience. Annals of Tourism Research, 14(3), 314-331. 
Mannell, C., Zuzanek, J. and Larson, R. (1988). Leisure states and 'flow' experiences: 
Testing perceived freedom and intrinsic motivation hypotheses. Journal of Leisure 
Research, 20(4), 289-304. 
Maslow, A. H. (1970). Motivation and personality (second edition). New York: van 
Nostrand Reinhold. 
Matheson, J. and Summerfield, C. (Eds. ) (2000). Social Trends - 30. London: The 
Stationery Office. 
Mayo, E. J. Jr. and Jarvis, L. P. (1981). The psychology of leisure travel. Boston: CBI 
Publishing, Inc. 
Mazursky, D. (1989). Past experience and future tourism decisions. Annals of 
Tourism Research, 16(3), 334-344. 
McIntosh, R. W., and Goelder. C. R. (1986). Tourism principles, practices, 
philosophies. New York: John Wiley. 
Mishra, S. (1992). Leisure activities and life satisfaction in old age: a case study of 
retired government employees living in urban areas. Activities, Adaptation and 
Aging, 16(4), 7-26. 
Moutinho, L. (1987). Consumer behaviour in tourism. European Journal of 
Marketing, 21(10), 1-44. 
Murphy, P. E. (1975). Tourism: A community approach. New York: Methuen 
34 
Chapter Two: Leisure and Leisure Travel 
Nash, D. and Smith, V. L. (1991). Anthropology and tourism. Annals of Tourism Research, 18(1), 12-25. 
Neulinger, J. (1981). The psychology of leisure. Springfiled, IL: Thomas. 
Noe, F. (1999). Tourist service satisfaction: Hotel, transportation, and Recreation. 
Illinois: Sagamore Publishing. 
Ojha, J. M (1982). Selling benign tourism: Case references from Indian scene. 
Tourism Recreation Research, 7(1), 23-24. 
Oliver, R. L. (1980). A cognitive model of the antecedents and consequences of 
satisfaction decisions. Journal of Marketing Research, 17(November), 460-469. 
Parasuraman, A., Zeithaml, V. A., and Berry, L. L. (1985). A conceptual model of 
service quality and its implications for future research. Journal of Marketing, 49(4), 
41-50. 
Pearce, P. L. (1980). A favourability-satisfaction model of tourists' evaluations. 
Journal of Travel Research, 19(1), 13-17. 
Pearce, P. L. (1982). The social psychology of tourist behaviour. Oxford, UK: 
Pergamon. 
Pearce, P. L. (1988). The Ulysses Factor: Evaluating visitors in tourist settings.. New 
York: Springer - Verlag. 
Pearce, P. L. (1991). Introduction: the tourism psychology conversation. Australian 
Psychologist, 26(3), 145-146. 
Pearce, P. (1993). Fundamentals of tourist motivation. In D. Pearce, and W. Butler 
(Eds. ), Tourism and research: Critiques and challenges (pp. 110-125). London: 
Routledge. 
Pearce, P. L. (1995). Tourism today: A geographical analysis (second edition). 
Essex, UK: Longman Scientific & Travel. 
Pearce, P. L. and Moscardo (1984). Making sense of tourists' complaints. Tourism 
Management, 5(1), 20-23. 
Pizam, A., Neumann, Y. and Reichel, A. (1978). Dimensions of tourist satisfaction 
with a destination area. Annals of Tourism Research, 5(3), 314-322. 
Pizam, A., Neumann, Y. and Reichel, A. (1979). Tourist satisfaction: Uses and 
misuses. Annals of Tourism Research, 6(1), 195-197. 
Plog, S. C. (1991). Leisure travel, making it a growth market --- again. Canada: John 
Wiley & Sons Inc. 
35 
Chapter Two: Leisure and Leisure Travel 
Przeclawski, K. (1985). The role of tourism in contemporary culture. The Tourist 
Review, 40(1), 2-6. 
Redfoote, D. L. (1984). Touristic authencity, touristic angst, and modern reality. 
Qualitative Sociology, 7(3), 291-309. 
Reich, J. W. and Zautra, A. (1981). Life events and personal causation. Journal of 
Personality and Social Psychology, 41(5), 1002-1012. 
Reisinger, Y. and Turner, L. (1997). Tourist satisfaction with hosts: A cultural 
approach comparing Thai tourists and Australian hosts. Pacific Tourism Review, 
Vol. 1(2), 147-159. 
Rubenstein, C. (1980). Vacations. Psychology Today, 13(May), 62-76. 
Russell, R. V. and Hultsman, J. T. (1988). An empirical basis for determining the 
multidimensional structure of leisure. Leisure Sciences, 10(1), 69-76. 
Ryan, C. (1997). The chase of a dream, the end of a play. In Ryan, C. (Ed. ), The 
tourist experience (pp. 1-24). London: Cassell. 
Shames, G. and Glover, G. (1988). Service management as if culture exists. 
International Journal of Hospitality Management, 7(1), 5-7. 
Shaw, S. M. (1984). The measurement of leisure: A quality of life issue. Society and 
Leisure, 7(1), 91-107. 
Smigel, E. (1963). Work and leisure. New Haven: College and University Press. 
Stokowski, P. A. and Lee, R. G. (1991). The influence of social network ties on 
recreation and leisure: An exploratory study. Journal of Leisure Research, 23(2), 95- 
113. 
Swan, J. E. and Combs, J. L. (1976). Product performance and consumer satisfaction: 
A new concept. Journal of Marketing, 40(2), 25-33. 
Swan, J. E. and Martin, W. S. (1981). Testing comparison level and predictive 
expectations models of satisfaction. Advances in Consumer Research, 8(1), 77-82. 
Tinsley, H. E. A. (1979). The latent structure of the need satisfying properties of leisure 
activities. Journal of Leisure Research, 11(4), 278-291. 
Tinsley, H. E. A. and Tinsley, D. J. (1986). A theory of the attributes, benefits, and 
causes of leisure experience. Leisure Sciences, 8(1), 1-45. 
Tokarski, W. (1985). Some social psychological notes on the meaning of work and 
leisure. Leisure Studies, 4(2), 227-31. 
Van Raaij, W. F. and Francken, D. A. (1984). Vacation decisions, activities, and 
satisfactions. Annals of Tourism Research, 11(1), 101-112. 
36 
Chapter Two: Leisure and Leisure Travel 
Veenhoven, R., and Coworkers (1994). World database of happiness: Correlates of 
happiness. Rotterdam: Erasmus University. 
Veroff, J., Douvan, E. and Kulka, R. A. (1981). The inner American. New York: 
Basic Books. 
Wahab, S. (1975). Tourism management. London: Tourism International Press. 
Wahlers, R. G. and Etzel, M. J. (1985). Vacation preference as a manifestation of 
optimal stimulation and lifestyle experience. Journal of Leisure Research, 17(4), 
283-295. 
Wang, N. (2000). Tourism and modernity: A sociological analysis. Oxford: Elsevier 
Science Ltd. 
Weiskopf, D. (1982). Recreation and leisure: Improving the quality of life. Boston: 
Allyn and Bacon. 
Wheeler, R. and Frank, M. (1988). Identification of stress buffers. Behaviour 
Medicine, 14(2), 78-89. 
Whipple, T. and Thach, S. V. (1988). Group tour management: Does good service 
produce satisfied customers? Journal of Travel Research, 27(2), 16-21. 
Wilson, J. (1980). Sociology of leisure. Annual Review of Sociology, 6,21-40. 
Yuan, S. and McDonald, C. (1990). Motivational determinants of international 
pleasure time. Journal of Travel Research, 24(1), 42-44. 
Zalatan, A. (1994). Tourist satisfaction: A predetermined model. The Tourist 
Review, 1(1), 9-13. 
Zuckerman, M. (1979). Sensation seeking. Hillsdale, NJ: Erlbaum. 
37 
Chapter 3: Subjective well-being 
3.1 INTRODUCTION 
The pursuit of happiness should play an important part in most people's lives. 
Happiness are expressed through a number of positive terms, including exhilaration, 
contentment, bliss, joyfulness, ecstasy, euphoria, pleasure, elation, and optimism 
(Eysenck 1990: 2). Freud (1930) regarded happiness as the overriding goal in life and 
that people want to become happy and remain happy (cited in Baumeister, 1991). The 
term `happiness' can refer to several different things. It can refer to a current 
emotional state that is pleasant and positive (e. g. finding a ten-pound note). It can 
also refer to a sense of security and freedom from unpleasant feelings (e. g. finishing a 
project) or satisfaction with life over a long period of time (e. g. 30 years of happy 
marriage). 
The discussions on human happiness especially with regard to the best approach for 
achieving it and whether or not it is a proper goal of human activity have been 
frequent throughout history. Happiness has been regarded as the supreme good by 
Aristotle (1947) who maintained that happiness is `the highest of all goods achievable 
by action' (cited in Bradburn, 1969: 6). This suggests that happiness is the `only 
value which is final and sufficient: final in that all else is merely a means to this end, 
and sufficient in that once happiness is attained, nothing else is desired' (Diener, 
1994: 103). 
Happiness are transitory moods of `gaiety and elation' (Campbell, 1976; Bowling, 
1995) and it is more closely related to inner, subjective perceptions than to external, 
objective circumstances. The implication is that happiness is highly subjective. It is 
not the actual circumstances, but rather how a person feels about them, that make the 
main difference to happiness. Thus, happiness has been defined as the extent to which 
positive feelings outweigh negative feelings (Bradburn, 1969) and usually within a 
certain time dimension (e. g. the past few weeks). Happiness has also been defined as 
the frequency of joy, the average level of satisfaction and the absence of negative 
feelings (Argyle, 1989,1999). However, this kind of definition is based on Western 
cultures unlike other cultures which also provide an alternative form of definition for 
happiness, that is in terms of peace and serenity where one feels pleasant and content 
at all times (Baumeister, 1991). 
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In the literature, the term `happiness' is sometimes used synonymously with 
subjective well-being, quality of life, and life satisfaction. However, most authors, 
avoid the use of the term `happiness' because of its varied popular meanings and 
ambiguity. In contrast, the terms used now possess more specific meanings such as 
subjective well-being or life satisfaction. In this context, subjective well-being is a 
psychological summing up of the quality of an individual's life in a society or global 
experience of positive reactions to one's life, and includes all of the lower-order 
components such as life satisfaction and hedonic level. Life satisfaction refers to a 
conscious global judgement of one's life. Hedonic level or balance refers to the 
pleasantness minus unpleasantness of one's emotional life (Diener, 1994: 108). 
Subjective well-being may focus on global well-being or satisfaction, that is 
happiness or satisfaction with life-as-a-whole or life in general. Subjective well-being 
may also refers to specific life concerns or domains, such as one's job, housing, 
family, health or income; or it may focus on the current emotional levels of affect: 
positive affect minus negative affect. 
3.2 SUBJECTIVE WELL-BEING (SWB) 
The research on well-being is divided into two general groups based on what is meant 
by well-being: hedonic and eudaimonic. The hedonic viewpoint focuses on subjective 
well-being, which is frequently equated with happiness and is formally defined as 
more positive affect, less negative affect, and greater life satisfaction (Kahneman, 
Diener, & Schwarz, 1999; Diener & Lucas, 1999; Andrews & McKennell, 1980). In 
contrast, the eudaimonic viewpoint focuses on psychological well-being, which is 
defined more broadly in terms of the fully functioning person (Waterman, 1993) and 
has been operationalised either as a set of six dimensions of human actualization: 
autonomy, personal growth, self-acceptance, life purpose, mastery, and positive 
relatedness (Ryff, 1989; Ryff & Keyes, 1995), as happiness plus meaningfulness 
(McGregor & Little, 1998), or as a set of wellness variables such as self-actualization 
and vitality (Ryan & Deci, 2000). For the purposes of this study, the hedonic 
approach has been adopted because it is concerned with the subjective well-being of 
the holidaymakers. 
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DEFINITION 
Subjective well-being has been defined as the `degree to which an individual judges 
the overall quality of her or his life as a whole in a favourable way'. In other words, 
subjective well-being is about how well one likes the life one leads (Veenhoven, 
1984: 22). Andrews and Withey (1976: 18) define subjective well-being as `both a 
cognitive evaluation and some degree of positive or negative feelings, i. e., affect'. 
Campbell, Converse, and Rodgers (1976: 8) defined satisfaction, the cognitive 
component, as `the perceived discrepancy between aspiration and achievement, 
ranging from the perception of fulfillment to that of deprivation. Satisfaction implies 
a judgmental or cognitive experience while happiness suggests an experience of 
feeling or affect'. 
THEORY OF SWB 
According to the theory of subjective well-being, human beings have the ability to 
appraise events, life circumstances, and themselves and such appraisals are made 
continually throughout their lives (Diener, 1994: 106-107). Appraisals of things are 
often done in terms of goodness-badness and may lead to pleasant and unpleasant 
emotional reactions (Lazarus, 1991). Other things being equal, pleasant experiences 
are perceived as desirable and valuable. A person with pleasant emotional 
experiences is more likely to perceive his or her life as being desirable and positive. 
Thus, people with high subjective well-being are those who made a lot of positive 
appraisals on their life events and circumstances. On the other hand, those who are 
`unhappy' tend to appraise a majority of factors in their life as harmful or blocking 
their goals. 
It is also widely believed that attitudes about subjective well-being reflect some `gap' 
or perhaps a `ratio' involving what people aspire to and what they perceive 
themselves as having (Andrews, 1981; Michalos, 1980,1983). In the gap 
formulation, the gap is the difference between the aspired level and the achieved 
level. It is presumed that aspirations will usually be higher than perceived 
achievements, and that the smaller the difference, the higher will be subjective well- 
being. Negative differences (i. e. when perceived achievements exceed aspirations) 
are presumed to produce high levels of subjective well-being. In the ratio 
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formulation, the ratio is calculated as perceived achievements divided by aspirations 
and the larger the ratio, the higher subjective well-being is presumed to be (Andrews 
& Robinson, 1991: 64). In addition, according to the Multiple Discrepancies Theory 
(Michalos, 1985), an individual's subjective well-being as with regard to a particular 
aspect of life (e. g. life-as-a-whole, leisure domain) is determined mentally by that 
individual by combing information about several distinct gaps. These are the gaps 
between what one perceives oneself to have and a set of aspirations (i. e. what one 
wants). These gaps are in turn determined by (1) what relevant others have, (2) the 
best one has had in the past, (3) what one expected to have by now, (4) what one 
expects to have in the future, (5) what one deserves, and (6) what one believes one 
needs. 
THE STRUCTURE OF SWB 
Subjective well-being (SWB) is made up of both the cognitive and affect components; 
which most people use to evaluate their lives (Veenhoven, 1984; Horley & Little 
1985; Diener, Suh, Lucas & Smith, 1999). The cognitive component relates to the 
rational or intellectual aspects, while the affective component is involved with the 
emotional aspect or hedonic level -- the pleasantness experienced in feelings, 
emotions and moods (Diener, 1994; Chamberlain, 1988). The affective component 
can be subdivided into positive affect and negative affect (Bradburn, 1969; 
Kammann, Christine, Irwin & Dixon, 1979). 
It is observed that SWB has three distinctive features: 
  It is subjective. It resides within the experience of the individual (Campbell, 
1976); 
  It is not just the absence of negative factors, but also includes positive measures 
(Bradburn, 1969); and 
" It includes a global assessment rather than only a narrow assessment of one life 
domain (Andrews & McKennell, 1980). 
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Positive affect refers to the degree to which one experiences joy, happiness, etc. in 
each life domain. Although it appears that life satisfaction and positive affects should 
be highly correlated, Andrews and Withey (1976) found that they loaded on different 
factors. However, Cameron (1975) found evidence to show that affect is involved in 
the appraisal of life satisfaction. Thus, independently of other cognitive judgmental 
factors, simply experiencing positive affect in a domain may raise one's evaluation of 
that concern (Emmons & Diener, 1985a: 158). On the other hand, negative affect 
refers to unpleasant emotions, which are associated with the domains. This is 
because one may be satisfied or dissatisfied with a domain primarily on the basis of 
emotions experienced in reference to it. Life satisfaction is conceived as the degree to 
which an individual judges the overall quality of his life-as-a-whole favourably. It is 
a cognitive, judgmental process. Judgements of satisfaction are dependent upon a 
comparison of one's circumstances with what is thought to be an appropriate 
standard. It is important to note that judgement of how satisfied people are with their 
present state of affairs is based on a comparison with a standard, which each 
individual sets for him or her; it is not externally imposed. In this regard, it is a 
hallmark of the subjective well-being area that it centers on the person's own 
judgements, not upon some criterion which is judged to be important by the 
researcher (Diener, Emmons, Larsen & Griffin, 1985). 
The structure of SWB can also be distinguished by its underlying dimensions, that is 
the affective-cognitive distinction, positive-negative distinction and frequency- 
intensity distinction: 
  The Affective-Cognitive Distinction 
A distinction between affectively-based (emotional) and cognitively-based 
(rational) evaluations are usually made in terms of the focus of the evaluation 
(Campbell, 1981; Veenhoven, 1984; Bryant & Veroff, 1984; Horley & Little, 
1985). The evaluation is cognitive if the focus is on life satisfaction. However, 
when the focus is on the experience of every-day life, the evaluation is considered 
affective. 
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  The Positive-Negative Distinction 
Bradburn (1969) was the first to make a distinction between positive and negative 
components of well-being and this distinction has been reported in many other 
studies (Zevon & Tellegen, 1982; Headey, Holmstrom & Wearing, 1984; 
Andrews & Withey, 1976; Campbell et. al. 1976; Diener & Emmons, 1985). 
Research findings have indicated that the positive and negative affect components 
have different correlates. Harding (1982) finds negative affect significantly 
related to self-reports of poor health, worries, and anxiety, whereas positive affect 
was unrelated to these. Positive affect was significantly related to social 
participation whereas negative affect was not. There are also other studies which 
indicated that (1) some personality dimensions (extraversion, self-esteem) relate 
more strongly to the positive than to the negative component, whereas others 
(neuroticism, personal control) relate more strongly to the negative than the 
positive component; (2) social support variables (amount of social contact, 
availability of support, satisfaction with friends) tend to relate to the positive but 
not to the negative component; (3) negative events (stressors, hassles, negative 
life events) and symptoms (health, anxiety, depression) relate most strongly to the 
negative component and tend to be unrelated to the positive component. In 
addition, Zautra and Reich (1983) reported that positive and negative events 
tended to influence positive and negative event respectively. However, they 
found that some crossing over did occur if account was taken in terms of the 
origin (under the control of the individual) and pawn (not under the control of the 
individual) events, highlighting the possibility of an interaction between personal 
control and event nature. Diener, Larsen, and Emmons (1984) have suggested 
that negative affect, in contrast to positive affect, is less influenced by situational 
factors, and more influenced by longer-term personality factors. 
The issue with regard to the independence of the positive and negative affect 
components has been strongly debated. Bradburn (1969) originally proposed that 
the dimensions of positive and negative affect are independent, a finding which 
was substantiated by many subsequent studies (Harding, 1982; Andrews & 
Withey, 1976; Warr, 1978; Zevon & Tellegen, 1982) but challenged by others 
(Brenner, 1975; Kammann, Farry, & Herbison, 1984). Warr, Barter and 
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Brownbridge (1983) find that the independence of the positive and negative affect 
to disappear when the response format of the scale was changed. Watson and 
Tellegen (1985) suggest that pure measures of positive and negative affect will be 
independent, but measures which incorporate the related dimensions of 
pleasantness and unpleasantness will tend to be correlated. Diener and Emmons 
(1985) find that positive and negative affect were negatively correlated at 
particular moments in time, but this correlation was reduced with increases in the 
time period, and mean levels of affect, averaged over reasonably long periods of 
time, are independent. Diener, Larsen, Levine and Emmons (1985) propose that 
the mean levels of affect consisted of two components, frequency (how often 
experienced) and intensity (how strongly experienced). In this case, if the 
intensity was partialled out of the relationship between mean levels of positive and 
negative affect, the measures are then strongly inversely correlated. In short, the 
distinction between positive and negative component of SWB receives strong 
empirical support and concludes that positive and negative components are 
separate dimensions of well-being, influenced by different factors, and not just 
opposite ends of a bipolar continuum. 
  The Frequency-Intensity Distinction 
Diener, Larsen, Levine and Emmons (1985) proposed a distinction between the 
frequency and intensity of affect to resolve the issue about the independence of 
positive and negative affect. The frequency of positive and negative affect is 
shown to covary inversely, whereas the intensity of positive and negative affect is 
highly positively correlated. Affect intensity refers to the regular experience of 
strong emotional states, regardless of their content. Larsen and Diener (1987) find 
that high affect intensity individuals gave stronger emotional ratings to all life 
events, positive or negative and that this held even with the severity of events 
controlled. These individuals did not, however, report a higher frequency of 
events occurring than low affect intensity individuals. However, affect intensity 
does not relate strongly to standard well-being measures but may influence the 
quality of SWB. 
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3.3 MEASURES OF SWB 
SWB has been assessed in many different ways and by many different researchers. 
However, Andrews and Robinson (1991: 70-73) are of the opinion that `there is no 
single scale, or even small set of scales, that stands out as especially widely used or 
markedly better than others. ' Many of the SWB `scales' is single items with particular 
response categories with a good deal of face validity. Participants are simply ask to 
rate how they are/were feeling on a single emotional construct, which might be a 
global affective dimension or a specific emotion. The response scale might be 
unipolar or bipolar. Response options are often Likert-type scales, with five-, seven-, 
nine- and even eleven-point formats. The advantages of single-item measures are that 
they are simple to construct, easily understood by participants and brief to administer. 
However, some of the disadvantages of single-item scales are: (1) they do not offer a 
finely differentiated view of a person's SWB, (2) the variance due to the specific 
wording of the item cannot be averaged out on a single item, and (3) it is difficult to 
obtain estimates of internal consistency. Nevertheless, single-item measures did not 
seem to be highly contaminated by social desirability (Diener, 1984: 544). On the 
other hand, multi-item scales of SWB generally have higher validity and/or reliability 
because random measurement errors that may affect one item are likely to be at least 
partially cancelled by opposite errors in other items. Furthermore, multi-item scales 
may be able to reflect more of the different components of SWB because of their 
broader information base. 
In the measurement of SWB, the term `scale' could be used in two distinct ways. 
Firstly, as a measure or indicator of subjective well-being. The measure may be based 
on information either from a single question or from multiple questions that are 
combined to produce a single score. Secondly, a scale is also a set of response 
categories. For example, the Ladder Scale, Faces Scale, Delighted-Terrible Scale, 
Mountain Scale, etc., all of which have been used extensively in studies of SWB. 
Typically, one of these scales may be used to obtain and record people's answers to a 
large number of different SWB items. These items may subsequently be combined to 
form a single measure of SWB, or they may be kept separate as measures of distinct 
concepts of SWB. 
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Another aspect in the measures of SWB is that most of the research has been carried 
out with the use of self-report assessment. These measures rely on the ability of the 
participants to not only 'experience their emotions but also to reflect accurately their 
phenomenal awareness through the use of rating scales or adjective checklists' (Larsen 
& Fredrickson, 1999: 44). Empirical analyses of these measures reveal that they are 
somewhat valid and reliable (Diener, 1994) and meaningful self-reports of SWB are 
entirely possible (Kammann, Christine, Irwin & Dixon, 1979). In support of this, it is 
noted that SWB scales tend to converge with each other. For example, Pavot, Diener, 
Colvin and Sandvik (1991) reported that the Satisfaction with Life Scale (Diener, 
Emmons, Larsen & Griffin, 1985) converges with the Life Satisfaction Index-A at r= 
0.81, and Sandvik, Diener and Seidlitz (1993) found that the single-item scales of 
Andrews and Withey (1976) and Fordyce (1986) correlated at 0.62. In addition, 
Rogers, Herzog and Andrews (1988) estimate that half of the variance in happiness 
measure is due to the underlying well-being construct, and only about one tenth of the 
variance is normally due to method. Moreover, it is possible to measure SWB with 
methods other than the usual self-report. For example, a person's well-being might be 
estimated by friends and measured with informant reports, or it might be measured 
with the coding of vocal and facial expressions during an interview. In this regard, 
self-report measures of SWB show moderate convergence with nonself-report 
measures of well-being (e. g. Costa & McCrae, 1988; Lawton, Kleban & DiCarlo, 
1984; Stone & Kozma, 1980). 
The temporal stability in SWB is also noted. Headey and Wearing (1989) found 
stabilities within the 0.5 to 0.6 range over a six year period, and Chamberlain and 
Zika (1992) found that the average six-month reliability across well-being measure 
was 0.69. Wessman and Ricks (1966) reported a two-year stability of 0.67 for 
hedonic level. Others also report strong temporal reliabilities (e. g., Bradburn, 1969, 
Campbell et al., 1976; Kammann & Flett, 1983). Costa and McCrae (1988) reported a 
0.57 correlation between spouse-ratings and self-ratings of positive affect separated 
by six years and a correlation of 0.49 for negative affect. Given these stabilities, well- 
being is thus not simply a momentary phenomenon without enduring aspects. Despite 
the adequate reliabilities of SWB scales, they appear to be sensitive to change (Horley 
& Lavery, 1991; Chamberlain & Zika, 1992; Pavot & Diener, 1993a). Headey and 
Wearing (1989) found in a longitudinal study that favourable and adverse life events 
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influenced SWB beyond the predictive effects of personality. Atkinson (1982) 
reported test-retest correlations of about 0.5 for respondents who reported no major 
life changes, but smaller stabilities for subjects reporting changes. The implications of 
these findings suggest that SWB measures are sensitive to change and that SWB is not 
identical to personality - it can be influenced by life events, especially recent ones. In 
other words, SWB has stable and changeable components. 
One of the most notable features of SWB data is that they are not normally distributed 
but negatively skewed. This has been found almost irrespective of the measuring 
instrument, population sample, or nationality (Cummins, 1995: 179). Several 
hypotheses have been proposed to explain this phenomenon. This includes the 
following: 
  Goldings's (1954) 'behavioural norm' for happiness which is hypothesised to lie 
within the band of 6.0 to 7.5 on a 9-point scale because of the tendency of most 
people to select happiness ratings for themselves that are socially acceptable. 
  Boucher and Osgood's (1969) 'Pollyanna Hypothesis' - people's tendency to 
prefer the use of positive rather than negative concepts when evaluating words 
(cited in Cummins, 1995). 
  Headey and Wearing (1992) suggested the need to maintain self-esteem through 
downward social comparisons and describe the negative skew in self-perceptions 
as providing a'sense of relative superiority'. 
  Helson's (1964) Adaptation Level Theory is based on the idea of an adjustable 
internal standards to explain the sharp falls or rises in life satisfaction caused by a 
major life event and the gradual return to original levels of subjective well-being. 
The question that arises is what causes the adaptation level to be set within the 
positive side of the well-being continuum. A variety of mechanisms have been 
suggested in order to maintain a positive perception of self. This includes the use 
of social comparisons with less fortunate (Taylor, Wood, & Lichtman, 1983), the 
use of differential weightings of sub-roles in personal assessments of overall role 
performance and the use of restricted reference groups (Headey & Wearing, 
1992). 
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In short, the existence of the negative skew in SWB data is distinctive and a variety of 
psychological mechanisms have been identified to explain the production and 
maintenance of such high personal self-regard. The consistency of this phenomenon 
across widely differing studies suggested the existence of a psychological set-point, 
which is in operation for feelings of personal well-being. Cummins (1995) found a 
remarkable consistency among the results of 16 studies that have investigated 'life 
satisfaction' among large samples drawn from the general population and concluded 
that a population standard for 'life satisfaction' can be expressed as 75.0+2.5 percent 
of the measurement scale maximum score. However, the Satisfaction with Life Scale 
(Diener, Emmons, Larsen & Griffin, 1985; Pavot & Diener, 1993b) was not included 
in Cummins's (1995) study. This is because this scale seems to yield data with at 
least 10% points below those of comparable scales for all those studies using this 
scale. 
3.4 THEORETICAL APPROACHES TO SWB 
There are several theoretical approaches for explaining SWB. However, all these 
theories are not mutually exclusive and to some extent, the theories overlap and they 
can only explain a subset of the existing empirical data. In this context, each theory 
provides a `range of convenience' for the type of empirical findings that it best 
explains. As such, there is still no single approach that can explain all the variance in 
societal SWB. 
TELIC THEORIES 
Telic or endpoint theories of subjective well-being maintained that happiness is 
gained when some state, such as a goal or need, is reached. The underlying 
assumption of this theoretical model is that people have different goals, needs and 
desires and therefore, what makes them happy will also differ. According to Wilson 
(1967), satisfaction of needs causes happiness. In contrast the persistence of 
unfulfilled needs causes unhappiness. In addition, it is perceived that if people make 
progress toward their particular goals, and act in accordance with their values, they 
are likely to be happy. In relation to this, Emmons (1986) found that people 
experience more positive affect if they achieve their goals and experience greater 
48 
Chapter 3: Subjective well-being 
negative affect if their goals are in conflict, and have greater life satisfaction if they 
possess important goals. Oishi, Diener, and Lucas (1999) also found that what makes 
people happy also depends on their values. For students who highly valued 
achievement, getting good grades was predictive of their satisfaction, whereas for 
those who valued conformity, family harmony was more important to their life 
satisfaction. 
In support of the goal approach, Diener and Fujita (1995) found that the resources that 
are most related to a person's SWB are those resources that help with his or her 
particular goals. Kasser and Ryan (1996), however, suggested that certain goals will 
be more beneficial to happiness than other desires, and therefore they contend not all 
goals are equally helpful in obtaining happiness. For example, there is evidence that 
indicate individuals placing too much value on making money is toxic to happiness 
within the United States. 
According to Deci and Ryan's (1991) self-determination theory, human beings 
basically have three psychological needs namely, competence, autonomy and 
relatedness. Thus, individuals who experience competence or feelings of self- 
effectiveness, autonomy or feelings of self-determination and relatedness or feelings 
of harmony with others will experience more positive feelings as these experiences 
provide important `psychological nutrients' that sustain well-being and continued 
motivation. Sheldon and Elliot (1999: 484) also suggested that experiences of 
competence, autonomy, and relatedness are `important underlying bases upon which 
any activity functions to enhance well-being. ' 
Sheldon and Elliot (1999: 483-484) extended the theory of self-determination to 
develop a self-concordant model, which postulated that individuals should ensure that 
their goals are self-concordant that is pursued for intrinsic reasons and integrated with 
the self. Individuals whose goals are not self-integrated would experience little 
change in well-being because non-concordant goals, even when attained, do not 
satisfy important psychological needs. In contrast, individuals who pursued goals for 
self-concordant reasons are expected to benefit substantially from their achievement 
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and will experienced enhanced feelings of well-being while those who failed to attain 
self-concordant goals will experience a reduction in well-being. 
PERSONALITY AND TEMPERAMENT 
It has been suggested that individuals who are happy have a genetic predisposition 
toward happiness. Research comparing identical and fraternal twins at the ages of 20 
and 30 years revealed that approximately 50% of current well-being may be caused 
by genetic influences (Lykken & Tellegen, 1996). In addition, SWB has been tied to 
two neurologically based systems that were initially described by Gray (1991). The 
behavioural activation system (BAS) regulates behaviour in the presence of rewards 
and is typically measured as extraversion or positive emotion. The behavioural 
inhibition system (BIS) regulates behaviour in the presence of punishment and is 
usually linked to neuroticism or negative emotion. It has also been hypothesized that 
extraversion predicts the presence of subjective well-being whereas neuroticism 
predicts its absence (DeNeve, 1999). 
Subjective well-being (SWB) researchers also emphasize the importance of the 
personality factor when they adopt a top-down perspective, which assumed all 
individuals have a global tendency to experience life consistently in a positive or 
negative manner (Emmons & Diener, 1985b). This global tendency is determined by 
personality traits and influences the interpretation of momentary events. Although 
SWB changes when momentary events (either positive or negative) depart from their 
typical pattern, personality characteristics (especially extraversion and neuroticism) 
will ultimately return the person to his or her previously stable level of SWB (Headey 
& Wearing, 1989). Personality theorists agree that extraversion and neuroticism 
represent enduring dispositions that lead directly to current positive and negative 
affective states (McCrae & Costa, 1991; Watson & Clark, 1992). In this respect, the 
personality factor is one of the most influential factors for predicting SWB. 
Specifically, extraversion is crucial to the experience of SWB, and neuroticism for the 
lack of SWB. However, DeNeve's (1999: 146) meta-analytic research on personality 
found that to `be as happy as a clam, ' a person does not need to be an extravert. 
Rather, the happiest people seem to be those who characteristically explained their 
life events in optimistic, adaptive ways. Happy people are also those who are 
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characteristically able to foster their relationships. Thus, these findings challenged 
past theoretical models that suggested extraversion is the key for promoting SWB. 
ADAPTATION LEVEL THEORY 
This approach suggested that over time people habituate or get used to both good and 
bad events and these circumstances no longer influences SWB. This happens because 
of the processes of contrast and habituation (Brickman, Coates & Janoff-Bulman, 
1978). Brickman and Campbell (1971) first proposed the idea of a hedonic treadmill, 
which postulated that people would never be able to remain happy over the long-run 
because they would always adapt to conditions, both good and bad and subsequently 
return to hedonic neutrality. In support of this idea, Brickman, Coates and Janoff- 
Bulman (1978) found that lottery winners were not significantly happier than the 
comparison groups (and in fact were less pleased with small, everyday pleasures), and 
people with severe disabilities were not as unhappy as was expected. In this regard, 
the findings support the notion that happiness is relative. 
However, evidence obtained from temperament data indicated that not all people 
return to the same baseline (hedonic neutrality in the original theory) and most people 
return to a slightly happier baseline (Diener & C. Diener, 1996). Headey and Wearing 
(1992) combined the idea of adaptation with temperament to formulate a dynamic 
equilibrium model. This model predicts that life events can make people happy or 
unhappy, depending on whether the events are good or bad but over time these 
individuals will return to a baseline that is determined by their temperaments. 
However, the dynamic equilibrium model has not been fully supported by data 
because there are some people who do not fully adapt to some circumstances such as 
unemployment (Clark, Diener & Georgellis, 2000) and living in extremely poor 
conditions (Diener & Fujita, 1995). Nevertheless, the dynamic equilibrium model 
appears to have a degree of validity as SWB is influenced by personality and people 
do to some degree adapt to both good and bad events over time. 
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PLEASURE AND PAIN 
The underlying assumption of this approach is pleasure and pain are intimately related 
and attaining goals or needs would lead to happiness and therefore, a felt need or 
deprivation is a necessary ingredient for happiness. In this regard, the greater the 
deprivation (and hence unhappiness), the greater would be the joy experienced when 
achieving the goal. However, the idea that fulfilling needs leads to happiness is in 
direct contrast to the idea that having all needs permanently fulfilled will lead to 
maximum happiness. This is because, if an individual's desires and goals are all 
fulfilled, it may not be possible to achieve great happiness. Wilson (1967) pointed out 
that the recurrent needs are cyclical in nature and the most rewarding state of affairs is 
for the cycles to repeat themselves in a normal and orderly way. It is also noted that if 
a person has an important goal and has worked hard to attain it, failure will produce 
substantial unhappiness, while success will lead to greater happiness. However, if a 
person has no interest in reaching a goal, failure to achieve it will not result in great 
unhappiness. As Tatarkiewics (1976: 50) pointed out `if the sources of pleasure are 
multiplied, so automatically are the sources of pain'. Thus, commitment, 
involvement, and effort seem to raise the intensity of affect that a person will feel. 
ACTIVITY THEORIES 
Activity theories maintain that happiness is a by-product of human activity and self- 
awareness of it will decrease happiness. This is in line with the popular idea that 
concentrating on gaining happiness may be self-defeating. Thus, according to this 
approach, one should concentrate on important activities and goals, and happiness 
will come as an unintended by-product (Diener, 1984: 564). Furthermore, activities 
are seen as pleasurable when the challenge is matched to the person's skill level 
(Csikszentmihalyi, 1975,1982). According to Csikszentmihalyi's theory of flow, 
when a person is, involved in an activity that demands intense concentration, in which 
the person's skills and the challenge of the task are roughly equal, a pleasurable flow 
experience will result. Unlike goal theorists, activity theorists propose that happiness 
arises from behaviour rather than from achieving endpoints. 
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TOP-DOWN VERSUS BOTTOM-UP THEORIES 
Some philosophers maintained that happiness is an accumulation of many small 
pleasures or happy moments (bottom-up theory). A person is happy if he has a lot of 
momentary pleasures compared to pains. In contrast, the top-down approach assumes 
that there is a global propensity to experience things in a positive way, and this 
propensity influences the momentary interactions of an individual with the world 
(Diener, 1984). In this context, a person enjoys pleasures because he or she is happy 
and not vice versa. In the top-down approach to happiness, global features of 
personality are thought to influence the way a person reacts to events. Andrews and 
Withey (1976) reported data that supports a top-down approach. Their findings 
suggest that satisfaction with the domains may result from rather than cause global 
life satisfaction. In the bottom-up approach, a person should develop a sunny 
disposition and sanguine outlook as positive experiences accumulate in the person's 
life. 
JUDGMENT THEORIES 
There are a number of theories that hypothesized that happiness results from a 
comparison between some standard and actual conditions. If actual conditions exceed 
the standard, happiness will result. In the case of satisfaction, such comparisons may 
be conscious. However, in the case of affect, comparison with a standard may occur 
in a non-conscious way (Emmons & Diener, 1985a; Diener & Fujita, 1997). 
In the social comparison theory, one uses other people as a standard. According to 
Wood (1996: 520) social comparison is simply ' the process of thinking about 
information about one or more people in relation to the self. ' If a person is better off 
than others are, that person will be satisfied or happy (Carp & Carp, 1982; Michalos, 
1980). The targets for comparison can be proximate individuals, and individuals that 
people construct in their minds (Wood, Taylor & Lichtman, 1985). However, Diener 
and Fujita (1997) are of the opinion that this model is oversimplified and that people 
sometimes pay little attention to social comparisons. Furthermore, there are instances 
when people draw strengths from upward comparisons and feel empathy and sadness 
when they make downward comparisons. Thus, being around others who are better or 
worse off does not necessarily makes one feel worse off or better, respectively. 
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Moreover, other standards such as goals may be more salient to people much of the 
time, and the effects of social comparison might be most powerful when they 
influence a person's goals. Diener and Fujita (1997) suggest that social comparison 
may actually be used as a coping strategy and may be influenced by personality and 
SWB. 
Another popular form of judgmental theories is the aspiration level, which maintains 
that happiness will depend on the discrepancy in a person's life between actual 
conditions and aspirations (e. g., Carp & Carp, 1982). McGill (1967) and Wilson 
(1967) agreed that happiness depends on the ratio of fulfilled desires to total desires. 
According to this theory, high aspirations are as much a threat to happiness as are bad 
conditions. 
3.5 INFLUENCES ON SWB 
The evaluations of a person's subjective well-being could also be influenced by the 
accessibility of information, the comparison processes as well as the impact of mood 
states. 
According to the social cognition approach, it is the most accessible information that 
enters into the judgement or evaluation. One determinant of the accessibility of 
information is the frequency and how recent it is used. Therefore, it is not sufficient to 
experience positive and negative events, but these experiences are cognitively 
accessible at the time of the happiness report. And whether they are accessible or not 
would depend on the transient influences, such as the nature of the preceding 
questions in a research interview (Schwarz & Strack, 1991: 29-30). In addition, 
judgements of well-being are not only a function of what one thinks about, but also of 
how one feels at the time of judgement. In this respect, it has been observed that 
individuals in a good mood are more likely to recall positive information from 
memory, whereas individuals in a bad mood are more likely to recall negative 
information. Thus, thinking about one's life while being in a good mood may result 
in a selective retrieval of positive aspects of one's life, and, therefore, results in a 
more positive evaluation (Schwarz & Strack, 1991: 36-38). Thus, people tend to base 
their judgement on their perceived mood at that time when making evaluations of 
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general life satisfaction because of the complexity of the task. However, evaluations 
of specific life domains are often less complex and therefore judgements of domain 
satisfaction are more likely to be based on inter- and intra-individual comparisons 
rather than on the basis of one's affective state at the time of judgement. 
3.6 DEMOGRAPHIC VARIABLES AND SWB 
Research on subjective well-being (SWB) has sought to identify those variables 
associated with leading a satisfying life. However, most of those variables are not 
related to happiness - often, variables commonly assumed to bring happiness are 
found to have little value empirically (King & Napa, 1998: 156). For instance, Myers 
and Diener (1995) review on the research of happiness concluded that knowing a 
person's sex, income and race, or age gives little indication about how happy he or 
she is. 
A series of meta-analyses have analyzed the relation between SWB and variables 
ranging from age to socioeconomic status. A meta-analysis uses statistical methods 
to `synthesize the empirical literature addressing a given topic and can often provide 
insight into contradictions that exist among the various studies' (DeNeve, 1999, 
Witter, Okun, Stock & Haring, 1984; Wood, Rhodes & Whelan, 1989; Schwarzer & 
Leppin, 1989). The findings indicated that demographic variables having the 
strongest associations with SWB, such as income and religion, do not provide an 
adequate picture of who is happy and who is not happy. There is also no single 
demographic variable that explain more than 3% of the variation between individuals' 
SWB, and national studies find that combing all demographic variables explains less 
than 15% of the SWB differences between people (Andrews & Withey, 1976; 
Campbell, Converse, & Rodgers, 1976). Ultimately, psychologists have concluded 
that demographic variables are largely irrelevant for SWB. Instead personality has 
been hypothesized as the major determinant of SWB (Costa & McCrae, 1980; Diener 
& Lucas, 1999). In addition there are cross-cultural differences in happiness and life 
satisfaction (Balatsky & Diener, 1993; Diener, M. Diener, & C. Diener, 1995). 
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HEALTH AND SWB 
According to World Health Organization's definition, `health is not just the absence 
of disease, but encompasses complete physical, mental, and social well-being. 
Health includes the ability to realize hopes, to satisfy needs, and to alter or cope with 
the environment' (cited in Millar & Hull, 1997: 147). Millar and Hull (1997) 
identified the factors such living and working conditions, individual skills and 
choices, biology and genetic endowment, physical environment, health (or illness) 
care system and inequities in health can act independently and in combination to 
affect the health of individuals and of the population. Health indicators provide an 
overall indication as to whether health status is improving, worsening, or remains 
unchanged. Some of the health indicators used are length of life, deaths, diseases and 
conditions, function, well-being and composite indicators (population health index). 
Meta-analytic evidence indicates that self-reported health is one of the strongest 
correlates of SWB. In their meta-analysis, Okun, Stock, Haring and Witter (1984) 
found an average correlation of r= . 32 between health and SWB. The average 
correlation between SWB and health was significantly lower when health was rated 
by others (e. g., a physician) than assessed with a self-report (r = . 16 and . 
35, 
respectively) (DeNeve, 1999: 141-142). This suggests that the perception of health to 
be more important than objective health in their effects on SWB. However, when the 
disability condition is severe, it may negatively influence SWB. When the condition 
is less severe, substantial adaptation is possible. In addition, ill health may influence 
SWB negatively as it might interfere with the achievement of important goals 
(Diener, Suh, Lucas & Smith, 1999: 287). 
SEX AND SWB 
There have been many studies of gender differences in happiness. Wood et. al., 
(1989) carried out a meta-analysis of 93 studies, which are mostly carried out in the 
USA. The findings indicated that on the average, women are a little happier than 
men, especially in terms of positive affect and life satisfaction. However, studies on 
`general evaluation' found men more positive than women. In addition, there is a 
much stronger effect for depression, anxiety and negative emotions in general. 
Women are more likely to become depressed, suffer from anxiety or neurosis as well 
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as experienced more amount of negative affect in everyday life compared to men. 
(Cameron, 1975; Argyle, 2001). However, women are also found to experience 
stronger emotions than men, both positive and negative. On the whole, differences in 
global happiness or life satisfaction between both men and women are relatively small 
(Andrews & Withey, 1976; Campbell, Converse, & Rodgers, 1976). This is supported 
by DeNeve's (1999) findings that men and women report equal amounts of SWB. The 
findings also indicate moderate interaction with age. It appears that younger women 
are happier than younger men and older women are less happy than older men. 
AGE AND SWB 
Early studies found that young people were happier than old (Bradburn & Caplovitz, 
1965; Gurin, Veroff & Feld, 1960). However, a number of researchers have found 
virtually no age effects (Andrews & Withey, 1976; Cameron, 1975). Nevertheless, 
there are studies that found a positive correlation between age and satisfaction and 
that SWB does not decline with age (Cantril, 1967; DeNeve, 1999). 
Butt and Beiser (1987) study on 13,858 subjects in 13 countries found the following: 
  Income satisfaction increases with age; 
  Health satisfaction decreases with age especially for the very old; 
  Social relationships satisfaction increases with age for most countries but marital 
satisfaction decreases with the presence of small children and when children 
become adolescents; 
  Job satisfaction was highest in the middle age groups but increased with age in 
other studies (Kalleberg & Loscocco, 1983). Retirement usually leads to loss of 
job satisfaction for most; 
  Leisure satisfaction declines with age; 
  Physical attractiveness is of modest importance for well-being; though more 
important for women. However, this factor declines with age. 
  Religion is another modest source of well-being. It is more important for the 
elderly and satisfaction from religion increases with age; 
  Fear of ageing increases with age, and is a source of low subjective well-being 
(Klemmack & Roff, 1984). 
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EDUCATION AND SWB 
Campbell's (1981) data suggested that education had an influence on SWB in the U. S. 
during 1957 to 1978. However, the effects of education on SWB do not appear to be 
strong and seem to interact with other variables such as income (Bradburn & 
Caplovitz, 1965). A meta-analysis by Witter, et. al. (1984) indicated that education 
affected subjective well-being primarily by affecting occupation, not income. Ross 
and Van Willegen (1997) in an American national sample found that education 
benefited SWB, mental health and health and did so via its effects on getting 
satisfying work, increased control and better access to marriage and other forms of 
social support. Thus, education is moderately related to SWB and the effects are 
primarily due to an association between education, income level, and occupational 
status. This is because education may contribute to SWB by allowing individuals to 
make progress toward their goals or to adapt to changes in the world around them. 
On the other hand, education may raise aspirations. Clark and Oswald (1994) found 
that the highly educated with their higher expectations were more distressed than less 
educated persons when these groups were unemployed. Thus, education may have 
an effect on SWB if it leads to unfulfilled expectations. 
MARRIAGE AND SWB 
A number of large-scale studies on the relationship between marriage and SWB have 
indicated that married persons report greater happiness than those who were never 
married or are divorced, separated, or widowed (Gove & Shin, 1980; Larson, 1978, 
Inglehart, 1990; Mastekaasa, 1993). The widowed are happier than those separated or 
divorced (Inglehart, 1990). There is an ongoing debate as to whether marital 
satisfaction is more important to the overall well-being of men or women. Wood, 
Rhodes and Whelan (1989) observed that marriage gave more benefit for happiness 
and satisfaction to women. Russell and Wells (1994) considered the quality of 
marriage as important and could be mediated by extraversion and neuroticism. 
Argyle and Furnham (1983) found three factors of satisfaction in relationships, and 
marriage scored highest on all three. The first factor is instrumental satisfaction: 
marriages are most happy when there is financial satisfaction, and when the other 
does some housework. Secondly, there is emotional satisfaction: social support, 
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intimacy and sex are all important predictors of happy marriage. Thirdly, there is 
companionship in joint leisure. 
INCOME AND SWB 
The relation between income and SWB has been examined in terms of (a) within- 
country correlations between income and SWB, (b) changes in SWB among 
individuals who experience increases or decreases in income, (c) trends in SWB 
during periods of national economic growth, and (d) between country correlations of 
average SWB and national wealth. In studies of personal income, small but 
significant correlations are often found within countries. It is also observed that 
additional income has little effect on happiness (King & Napa, 1998: 157). One study 
found the correlation between income and happiness to be r= . 12 (Diener, Sandvik, 
Seidlitz & Diener, 1993). Diener, Horwitz, and Emmons (1985) found that the very 
wealthy were a little happier than others. In a study of lottery winners, Brickman, 
Coates and Janoff-Bulman (1978) found that winning a large sum of money resulted 
in only a temporary increase in SWB. Money might best be seen as a means to an 
end rather than an end in itself. In Diener, Horwitz and Emmons (1985) found that 
participants tended to agree with the statement that money could contribute to 
happiness, or unhappiness, depending on how one uses it. Plato, Aristotle, and 
Aquinas agree that money as an end in itself was dehumanizing (cited in Lamb, 
1992). These notions have been supported by empirical research demonstrating the 
value of material wealth over other ends to be associated with poorer psychological 
functioning (Kasser & Ryan, 1996). 
Research has indicated that money does not buy happiness. The question remains, 
`Do people think that it does? ' King and Broyles (1997) found the wish for money to 
be quite common in a sample of college students. Wicker, Lambert, Richardson, and 
Kahler's (1984) analysis of human motives identified economic status as one 'of the 
underlying clusters. Despite the potential dark side of seeking wealth, lottery receipts 
alone would seem to indicate that wealth is widely viewed as desirable (King & Napa, 
1998). Income correlated moderately with SWB. However, contrary to popular 
belief, income appears to enhance SWB only to the point that it allows an individual 
to meet basic survival needs. Research findings also showed that for poor people, and 
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those in poor countries, money does make a difference to their happiness. But for 
everyone else, the effect is small. 
PERSONALITY AND SWB 
Conceptually, personality and well-being represent distinct constructs. Personality 
traits describe individual propensities toward stable patterns of behaviour and thought, 
which could be inherently good or bad. On the other hand, well-being represents a 
desirable psychological state and reacts or changes according to a person's emotional 
reactions which could be pleasant or unpleasant (Schmutte & Ryff, 1997; DeNeve & 
Cooper, 1998; Emmons & Diener, 1985b). 
The distinction between emotional states (i. e., affect and well-being) and emotional 
traits (i. e., personality) lies in the current experience of affect versus enduring 
tendencies to experience affect. An individual may be sad on a particular day (current 
affect) despite a general tendency to be happy and upbeat (personality). Ultimately, 
the patterns of experienced affect over long periods of time (e. g., many happy days vs. 
few sad days) are believed to provide insights into the individual's underlying 
personality dispositions. Thus, assessments of affect figure centrally in various 
theories of personality (e. g., Eysenck & Eysenck, 1975; Tellegen, 1985; Zuckerman, 
1989). 
McCrae and Costa (1991: 227) have noted, `Personality traits and emotions are so 
intimately tied that it is often difficult to distinguish the items on a mood measure 
from those on a personality inventory'. In fact, for some mood measures (Diener & 
Lucas, 2000; Watson, Clark, & Tellegen, 1988), there is literally no difference in the 
item sets: the items are identical for both state (i. e., mood) and trait (i. e., personality) 
administration. 
Costa and McCrae (1980) examined the personality - well-being link concurrently 
and across a 10-year interval and found that extraversion was related to positive 
affect(PA) but not negative affect (NA), and neuroticism was related to negative 
affect but not positive affect. Thus, personality traits were characterized as predictors 
of happiness (Schumutte & Ryff, 1997: 549). Subsequent studies offered further 
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support for the conclusion that PA and NA may be influenced by the separate and 
independent dispositions of extraversion and neuroticism, respectively (e. g. Costa and 
McCrae, 1984; Emmons & Diener, 1985a; Headey & Wearing, 1989; Hotard, 
McFatter, McWhirter & Stegall, 1989). Studies linking personality and emotional 
experience produced convergent findings (e. g., Izard, Libero, Putnam & Haynes, 
1993; Warr, Barter & Browbridge, 1983; Watson & Clark, 1992). 
OBJECTIVE LIFE CIRCUMSTANCES, EVENTS AND SWB 
In general, the correlations between various aspects of SWB and objective life 
circumstances tend to be surprising low. In contrast, stable temperamental factors 
predict SWB with substantial accuracy, and the correlation between affective 
experience of twins reared apart is also quite high (Lykken & Tellegen, 1996). These 
observations led Headey and Wearing (1991,1992) to propose that individuals are 
endowed with an affective set point, to which they are drawn to return after any 
change of circumstances. Kahneman and Schkade's (1998) study of whether living 
in California make people happy found in the context of life satisfaction, that people 
may not be good judges of the effect of changing circumstances on their own life 
satisfaction, or on that of others. 
According to Suh, Diener, and Fujita (1996), only recent life events seemed to 
influence a person's well-being and this effect drops off very quickly (in about three 
months). Some of the positive events included getting married, starting own business, 
and getting excellent examination results. Some of the negative events included 
getting a divorce, being a victim of a violent crime, getting fired, the death of a close 
friend and financial problems. If a person experiences many bad events, she or he is 
also likely to experience many good events during the same period. Transitional 
periods in life, like moving house, getting a new job, bring about many new events, 
both positive and negative in nature. Previous research has shown that well-being is 
strongly determined by enduring individual characteristics rather than by external life 
circumstances. A stable personality (based on how neurotic or extraverted one is) will 
be better able to adapt to an external event, no matter how good or bad it is. 
Furthermore, events occurring in particular domains of life may also have secondary 
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or 'spillover' effects in other domains. However, the impact of an event decreases in 
time (Headey, Glowacki, Holmstrom & Wearing, 1985). 
3.7 CHAPTER SUMMARY 
Subjective well-being or happiness is a major concern for most people as it is a major 
dimension in human experience. Subjective well-being basically refers to how well a 
person judges or appraise his or her life satisfaction. And this appraisal is usually 
done cognitively and with affect. A person who appraises most of this life events or 
circumstances as pleasant or favourable is more likely to experience a higher sense of 
well-being unlike those who tend to appraise a majority of factors in their life as 
harmful or blocking their goals. According to the theory of subjective well-being, 
when a person's normal (equilibrium) pattern is maintained, subjective well-being 
will not changed. It is only when events and experiences deviate from the equilibrium 
patterns that a person's level of subjective well-being changes. In this respect, 
favourable events, which yield satisfaction, would enhance subjective well-being 
while unfavourable events, which cause distress, would reduce subjective well-being. 
It is also believed that attitudes about subjective well-being reflect some `gap' 
involving what people aspire to and what they perceive themselves as having. When 
perceived achievements exceed aspirations, then high levels of subjective well-being 
are produced. 
Subjective well-being is made up of both the cognitive and affect components. The 
cognitive component refers to the rational aspects while the affective components 
refers to the emotional or hedonic level. Most of the research on subjective well- 
being have been carried out using self-reports which have been found to be reliable 
and somewhat valid. There is also a tendency for the subjective well-being data to be 
negatively skewed indicating the existence of a variety of psychological mechanism 
which helped in the production and maintenance of a high personal self-regard. 
There are various theoretical approaches for explaining SWB. However, they are not 
mutually exclusive and to some extent the theories overlap and can only explain a 
subset of the existing empirical data. At the moment there is still no single approach 
capable of explaining all the variances of SWB. According to the goals theory, people 
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will experience more positive affect if they achieve their goals and experience greater 
negative affect if they failed to do so. The self-determination theory suggested that 
human beings basically have three psychological needs and satisfaction of those needs 
will provide psychological nutrients that sustain well-being. According to the 
personality and temperament approaches, extraversion predicts the presence of 
subjective well-being whereas neuroticism predicts its absence. The adaptation level 
approach postulated that over time people will get used to both good and bad events 
and these circumstances will no longer influences SWB. In other words, people will 
not remain happy or unhappy over the long-run because they would always adapt to 
conditions, both good and bad and subsequently return to their original hedonic 
baseline. However, there are studies that showed that not all people are able to adapt 
fully in some conditions and return to the original baseline. The pleasure and pain 
theoretical approach suggested that pleasure and pain are closely related and the 
attainment of goals and needs would lead to happiness and therefore a felt need or 
deprivation is considered a necessary ingredient for happiness. The activity theories 
maintain that happiness is a by-product of human activity and that concentrating on 
gaining happiness may be self-defeating. Thus, according to this approach, it is better 
to concentrate on important activities and goals and happiness will come as an 
unintended by-product. The bottom-up approaches maintain that happiness is the 
accumulation of many small pleasures or happy moments. On the other hand, the top- 
down approaches maintain that there is a global propensity to experience things in a 
positive way and this propensity influence the momentary interactions of a person 
with the world. The judgment theories hypothesized that happiness results from a 
comparison between some standard and actual conditions. If actual conditions are 
perceived as exceeding the standard, then happiness will result. In the case of 
satisfaction, such comparisons may be conscious however, in the case of affect, 
comparison with a standard may occur in a non-conscious way. In addition, the 
evaluations of subjective well-being is also affected by the accessibility of 
information as well as mood states. Thus, a person in a good mood, is more likely to 
recall positive information from memory compared to a person in a bad mood who is 
more likely to recall negative information. 
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Research findings on the relation between subjective well-being and socio- 
demographic variables indicated that demographic variables as a whole do not 
provide an adequate picture of who is happy and who is not happy. It appears that 
there is no single demographic variable that accounts more than 3% of the variation 
between individuals' SWB and national studies find that combing all demographic 
variables explain less than 15% of the SWB differences between people. 
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4.1 INTRODUCTION 
This chapter discusses the methodological approach adopted for this survey research 
on the effects of holiday taking on the well-being of U. K. tourists. The term `holiday' 
in this study will adopt the same definition used by the British Tourist Authority, 
which refers to a trip involving four or more nights (Cope, 2000: 21). The term 
`holiday taking' is also used to refer to holidays taken by the U. K. residents at holiday 
destinations outside the U. K. or abroad between the period 1St September 2000 until 
31 August 2001. The term `well-being' refers to subjective well-being, which has 
been operationalized as consisting, of three separable components: life satisfaction, 
positive affect and negative affect (Andrews & Withey, 1976; Campbell, 1976; 
Argyle, 2001). Positive affect and negative affect both refer to the affective, 
emotional aspects of the construct; while life satisfaction is related to the cognitive- 
judgmental aspects (Diener, Emmons, Larsen & Griffins, 1985). A comprehensive 
account of the concept of subjective well-being has already been reviewed in Chapter 
Three. 
4.2 OBJECTIVES OF THE STUDY 
The main aim of this survey research is to examine the effects of holiday taking on the 
well-being of the tourists. By doing so, it strives to understand the processes that 
underlie happiness, the causal direction of the correlates of happiness as well as the 
interaction between internal factors and external circumstances. Given if it is found 
that holiday taking does have an effect or `alters' the subjective well-being of the 
tourists, the additional research questions for this study would include the following: 
  Does the anticipation of the trip itself help to `enhance' or improve the subjective 
well-being of the persons planning or waiting to go on their holidays? 
  Does having a satisfying trip a necessary prerequisite for a tourist to experience 
enhanced or improved well-being after the holiday? 
  Does having a dissatisfying trip reduce the well-being of the tourist after the 
holiday? 
  What is the relationship between tourists' demographic characteristics with their 
respective state of well-being prior and after their holidays? 
  What is the relationship between trip motivations with well-being before the 
holidays? 
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  Are there any implications for tourism promotion and marketing of tourism 
products and destinations in relation to the state of well-being of the tourists 
before and after the holidays? 
4.3 RESEARCH DESIGN 
Aaker, Kumar and Day (1998: 73) defined a research design as a `detailed blueprint 
used to guide a research study toward its objectives and this process involves a 
number of interrelated decisions. ' The most important decision is the choice of a 
research approach to determine how the information is to be collected. The selection 
of a research approach will depend on the nature of the research itself. There are three 
general categories of research: exploratory, descriptive, and causal. All these 
categories differ significantly in terms of research purpose, research questions, the 
precision of the hypotheses to be formulated, and the data collection methods to be 
used. 
THE STUDY RESEARCH DESIGN 
The exploratory and descriptive approaches have been adopted for this study. It is 
firstly exploratory in nature as there is little background information related to the 
importance, or otherwise, of the effects of holiday taking on the sense or subjective 
well-being of the holidaymakers especially in the tourism or leisure literature. The 
benefits of holiday or leisure travels as a form of leisure activities have been 
recognised. From the subjective well-being perspective, leisure has been 
acknowledged as an important contributor to life satisfaction as it is a major source of 
happiness, which is under the direct control of the individual. It is descriptive as it 
strives to establish whether there is a significant relationship between holiday taking 
and the subjective well-being of the holidaymakers or tourists since people travel 
because they have some psychological needs that could only be satisfied by a holiday 
trip. It has been maintained that satisfaction of needs would bring happiness to the 
individuals concerned. 
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4.4 SURVEY DESIGN 
A survey design is the way in which its environment is controlled or organised. ]tis 
suggested that a more control environment will yield more credible results (Fink, 
1995). Some of the variables that could be controlled by the researchers are the 
timing of the survey, how often, and the number of groups involved. There are 
various types of survey designs including, the cross-sectional design, longitudinal 
design, comparison group design, normative design and case control design. 
THE STUDY SURVEY DESIGN 
For the purposes of this study, the case control design is considered most appropriate. 
Thus, two groups of individuals are selected because they have (the case) or do not 
have (the control) the condition being studied. In this context, the holiday taking 
group is the group with the `case' while the non-holiday taking group who are not 
going on holiday travels is the `control'. This design would enable a comparison to be 
made not only within subjects (case group - holiday taking) but also a comparison 
between two different samples (those taking a holiday and those not taking a holiday). 
This is essential to determine whether the significant differences (if any) obtained in 
the case group is any different from the control group. In other words, is there a 
significant difference in the sense of well-being of those going on a holiday (the case) 
compared to those not going on a holiday (the control) before and after the holiday 
travels? 
4.5 TARGET POPULATION AND SAMPLES 
Schofied (1996: 25-26) defines a population as consisting individuals, or elements 
which is of research interests, including observations, judgements, abstract qualities, 
etc. The target population is the universe that has been identified for the survey 
research and where its subsequent survey's findings could be applied or generalised. 
A sample is then taken out of this population. The best sample is representative of 
the target population in terms of its characteristics. 
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THE STUDY INCLUSION AND EXCLUSION CRITERIA 
It is essential to determine the criteria for inclusion and exclusion on the target 
population before a sample is drawn. Respondents who meet the inclusion criteria 
are eligible to take part in the survey while the exclusion criteria rules out those who 
are not eligible. 
The inclusion criteria established for this study are as follows: 
" U. K. residents who are taking a trip outside the U. K. solely for holiday purposes; 
"A trip lasting for 4 nights or more taken between 1 September 2000 to end 
February 2001 and 1 March 2001 until end August 2001; 
9 To be able to complete the questionnaire as least one day before the holiday 
departure. 
The exclusion criteria established for this study are as follows: 
" Non-U. K. residents; 
" U. K. residents taking a trip for purposes other than holiday such as business trips, 
pilgrimages, studies, medical treatment or health-related reasons, etc.; and 
" U. K. residents who are taking a holiday in Britain; 
" U. K. residents taking a holiday abroad but not within the time period specified, 
i. e. between 1 September 2000 to end February 2001 and 1 March 2001 until end 
August 2001; and 
" U. K. residents taking a holiday consisting of less than 4 nights. 
4.6 SAMPLING PROCESS 
According to Goodwin (1995: 90), `If the goal of research is to learn something about 
a specific population, then the sample selected for study should be representative of 
that population. ' However, the method that has to be chosen for selecting a sample 
will have to take into consideration the need to balance accuracy with cost and 
feasibility. There are two general approaches for selecting a sample: probabilistic 
sampling and non-probabilistic sampling. Probability samples are the preferred 
choice over all other forms of sampling, which includes simple random sampling, 
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stratified sampling, systematic sampling, and cluster sampling. Non-probabilistic 
sampling methods include convenience, judgmental, quota and snowball sampling. 
Each of these methods has their benefits and related issues and is shown in Table 4.1. 
Table 4.1: Commonly Used Probability and Non-Probability Sampling Methods 
Description Benefits Issues 
Probability Sampling 
Simple random sampling Relatively simple to do Members of a subgroup of interest may 
- every unit has an equal not be included in appropriate 
chance of selection proportions 
Stratified random sampling Can conduct analyses of Must calculate sample sizes for each 
- the study population is subgroups (e. g. men and subgroup. Can be time consuming and 
grouped according to women; older and younger; costly to implement if many subgroups 
meaningful characteristics or East and West). Sampling are necessary 
strata variations are lower than 
that for random sampling; 
the sample is more likely to 
reflect the population 
Systematic sampling Convenient: use existing list Must watch for recurring patterns 
- Every Xth unit on a list (e. g. of names) as a within the sampling frame (e. g. names 
of eligible unit is sampling frame. beginning with a certain letter, data 
selected arranged by month 
Similar to random sampling 
Xth can mean 5th, 61h, 23rd, if starting point (first name 
and so on, determined by chosen) is randomly divided 
dividing the size of the 
population by the desired 
sample size 
Cluster/multistage Convenient: use existing 
Natural groups or clusters units (e. g. schools, hospitals) 
are sampled with members 
of each selected group sub- 
sampled afterward 
Non probability sampling 
Convenience sampling 
- use of a group of A practical method because Because sample is opportunistic and 
individuals or units that is rely on readily available voluntary, participants may be unlike 
readily available units (e. g., students in a most of the constituents in the target 
school, patients in a waiting population. 
room) 
Snowball sampling Useful when a list of names Recommendations may produce a 
- previously identified for sampling is difficult or biased sample. Little or no control 
members identify other impractical to obtain over whom is named. 
members of the 
population 
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Description Benefits Issues 
Quota sampling Practical if reliable data Records must be up-to-date to get 
- The population is divided exist to describe proportions proportions 
into subgroups (e. g. men and (e. g. percentage of men over 
women who are living a certain age living alone vs. 
alone, living with a partner those living with a partner) 
or significant other, not 
living alone but living with a 
partner, etc. ) 
A sample is selected based 
on the proportions of 
subgroups needed to 
represent the proportions in 
the population 
Focus groups Useful in guiding survey Must be certain the relatively small 
- groups of 12 to 20 people development group is a valid reflection of the larger 
serve as representatives of group that will be surveyed 
the population 
'ource: rmK, A. (1 )). crow to sampie in surveys. Lonaon: gage runiications, pp. 22-l. i. 
PROBLEMS OF ESTABLISHING THE STUDY'S SAMPLING FRAME 
The researcher has initially contacted five tourists organisations based in London, 89 
U. K. major tour operators, an airline operator, and 16 British associations for the sole 
purpose of obtaining a list of names and addresses of potential respondents, which 
could be used as a sampling frame for this study. 
However, the results obtained were most discouraging: 
" Only nine U. K. tour operators replied and informed that they were unable to help 
because of their need to protect the confidentiality of their customers, which is 
guaranteed under the Data Protection Act. This is in spite of the researcher's 
suggestion to send the research questionnaires through the tour companies with all 
expenses borne by the researcher. In this way, the tour operators would not need 
to reveal their customers' names and addresses. 
There were no replies at all from the various tourist organisations based in 
London. The researcher was left with only one main contact, the Malaysia 
Tourism Promotion Board. The researcher was able to obtain the names and 
addresses of people who had recently called or written in asking for brochures or 
travel information to be sent to them. Out of a total number of 350 questionnaires 
sent 64 were returned and completed. This represents a response rate of 18.3%. In 
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view of certain complaints received by the researcher's Supervisor, about the 
invasion of privacy, the researcher decided not to make use of Tourism Malaysia 
for fear of exposing this organisation to future complaints for having divulged 
such information to the researcher. 
" The airline company contacted also informed that they could not revealed the 
names and addresses of their customers, again because of the need to maintain the 
confidentiality of their customers; 
" The British associations were contacted as one of the possible sources for 
obtaining names and addresses of potential respondents. However, out of the 8 
that replied, only the Association of Retired and Persons Over 50 agreed to help 
and gave permission for the research questionnaires to be sent through their travel 
agent, Travel Club International. 100 questionnaires were sent to the Travel Club 
International for this purpose. However, only 18 were returned and completed, 
giving a response rate of 18%; and 
" The Membership List 2000 of The Graduate Association of the School of 
Management Studies for the Service Sector at the University of Surrey (SIGNET) 
was also used as another possible source for potential respondents. 91 members 
who are residing in the U. K. and with e-mail addresses were contacted and 34 of 
them agreed to help. This represents a response rate of 37.4 %. 
This apparent lack of success to develop a sample frame with the earlier approaches 
has left the researcher with no option but to rely on a non-probability sampling 
method, which is quota sampling. This method is considered feasible, as there is 
existing data from the British Tourist Authority regarding the proportions of 
subgroups in the targetted population - the holiday taking group and non-holiday 
taking group. Moreover, `the goal of most research in psychology is to identify 
systematic relationships between variables and non-probability sampling is both 
customary and adequate' (Goodwin, 1995: 90). 
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4.7 SAMPLE SIZE 
The sample size for the holiday taking group and non-holiday taking group were 
determined using the quota sampling method, taking into account the number of 
subgroups to be analysed within the sample as well as the limited resources available 
in terms of time and financial. The samples' sub-groups for the holiday taking and 
non-holiday taking group identified using the British Tourist Authority's statistics in 
1997 indicated the following: 
" 57% of the British adult population took a holiday of 4 nights and more compared 
to 43% which did not; 
9 U. K. residents took 30 million trips in Britain for a holiday for four nights or more 
and 27.25 million trips abroad for a holiday for four nights or more; 
" Out of the holidays abroad, 70% are to Europe and 30% are outside Europe; 
" 50.15% of the holiday takers are males and 49.85% are females; 
" The demographic profile of holiday takers and non-holiday takers in 1997 is 
shown in Table 4.2; and 
9 The countries stayed in for four nights or more on holidays abroad are shown in 
Table 4.3. 
Table 4.2: Demoaranhic Drofile of holiday takers and non-holiday takers in 1997 
Base 
British adult 
population* 
% 
Adults not 
taking 
holiday 
Holidays 
in Britain 
Holidays 
abroad 
Age-groups 
16-24 15 16 10 14 
25-34 20 18 18 21 
35-44 17 16 18 17 
45-54 16 15 15 21 
55-64 12 11 16 14 
65+ 20 24 23 13 
Socio-economic groups 
AB (professional/ managerial) 17 9 23 31 
Cl (clerical/supervisory) 28 22 30 37 
C2 (skilled manual) 22 21 24 18 
DE (unskilled/pensioners/etc. ) 33 48 23 14 
source: unusn I vunSL tiunlorlty 1I YYY). Digest of tourist statistics. 1Z (January), pp. 73. London: 
British Tourist Authority Research Services. 
Note: *based on the characteristics of the British resident adults who formed the basis of the sample 
survey 
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Table 4.3: Countries stayed in for four nights or more on holidays abroad 
Holiday Destinations of British 
Holiday Makers 
Holidays abroad of 
4+ nights 
Holidays abroad of 
1+ nights 
Europe 82 70 
United States 3 8 
Canada 3 2 
Rest of World 12 20 
Source: British Tourist Authority (1999). Digest of tourist statistics, 22 (January), pp. '/-/. London: 
British Tourist Authority Research Services. 
THE STUDY TARGETTED SAMPLE SIZE 
Based on the British National Travel Survey's statistics in 1997, the targetted total 
sample size for this study was 355 for the case (holiday takers) and 249 for the non- 
holiday takers. The estimation of the sample size for the holiday taking group (HTG) 
and non-holiday taking group (NHTG) is shown in Table 4.4. 
Table 4.4: Targetted Sample Size for HTG and NHTG 
Subgroups Within Sample Holiday Taking Group 
(The case) 
Non-Holiday Taking Group 
(The control) 
A: Gender 
  Males 50.15% x 355=178 50.15% x 249 =125 
  Females 49.85 x 355=177 49.85 x 249= 124 
Total 355 249 
B: Age-Groups 
  16-24 14%x355=50 16%x249=40 
" 25-34 21%x355=75 18%x249=45 
  35-44 17%x355=60 16%x249=40 
  45-54 21%x355=75 15%x249=37 
  55-64 14%x355=50 11%x249=27 
  65+ 13%x355=45 24%x249=60 
Total 355 249 
C: Socio-Eonomic Groups 
" AB (professional/managerial) 31% x 355=110 9% x 249 = 22 
  Cl (clerical/supervisor) 37% x 355 = 131 22% x 249 = 55 
  C2 (skilled manual) 18% x 355= 64 21% x 249 = 52 
  DE 
(unskil led/pensioners/etc. ) 
14%x355=50 48%x249=120 
Total 355 249 
Note: 'the percentages usea are oasea on tsrnttsn National i ravel survey's on me aemograpnic protue 
of holiday takers and non-holiday takers in 1997 (cited in British Tourist Authority [1999]. 
Digest of tourist statistics, 22 [January] pp. 77. London: British Tourist Authority Research 
Services). 
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4.8 SURVEY METHODS 
A survey is a structured set of questions or statements given to a group of people in 
order to measure their attitudes, beliefs, values, or tendencies to act. There are various 
techniques for collecting survey data and these techniques or survey methods 
increases as communication technology progresses (Fowler, 1993). In order to choose 
the most appropriate method, it is essential for a researcher to know the mechanics of 
each method clearly, and also how it performs compared to the other methods. The 
three most prevalent methods of conducting surveys are personal interviews, 
telephone interviews, and mail surveys (Aaker, Kumar & Day, 1998). Each of these 
methods has its strengths and weaknesses and is shown in Table 4.5. 
Table 4.5: A comprehensive set of advantages and disadvantages of various survey 
methods 
Type of Survey 
Methods 
Advantages Disadvantages 
Personal " There are sample designs that can be " It is likely to be more costly 
interviewing implemented best by personal interview than alternatives. 
(e. g. area probability samples). "A trained staff of 
" Personal interview procedures are interviewers that is 
probably the most effective way of geographically near the 
enlisting co-operation. sample is needed. 
" Advantages of interview questions - " The total data collection 
probing for adequate answers, accurately period is likely to be longer 
following complex instructions or than for most procedures. 
sequence - are realised. " Some samples (those in high- 
" Multimethod data collection, including rise buildings or high-crime 
observation, visual cues, and self- areas, elites, employees, 
administered sections, are feasible students) may be more 
" Rapport and confidence building are accessible by some other 
possible (including any written mode. 
reassurances that may be needed for 
reporting very sensitive material). 
Probably longer interviews can be done in 
person. 
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Type of Survey 
Methods 
(continue) 
Advantages Disadvantages 
Telephone " Lower costs than personal interviews. " Sampling limitations, 
interviewing " Random-digit-dialling (RDD) sampling especially as a result of 
of general population. omitting those without 
" Better access to certain populations, telephone. 
especially as compared to personal " Non-response associated with 
interviews. RDD sampling is higher than 
" Shorter data collection periods. with interviews. 
" The advantages of interviewer " Questionnaires or 
administration (in contrast to mail measurement constraints, 
surveys) including limits on response 
" Interviewer staffing and management alternatives, use of visual 
easier than personal interviews - smaller aids, and interviewer 
staff needed, not necessary to be near observations. 
sample, supervision and quality control 
potentially better. Possibly less appropriate for 
personal or sensitive questions if 
Likely better response rate from a list sample no prior contact. 
than from mail. 
Self- " Ease of presenting questions requiring " Especially careful 
administration visual aids, (in contrast to telephone questionnaire design is 
interviews). needed. 
" Asking questions with long or complex " Open questions usually are 
response categories is facilitated. not useful. 
" Asking batteries of similar questions is " Good reading and writing 
possible. The respondent does not have to skills are needed by 
share answers with an interviewer. respondents. 
The interviewer is not present to 
exercise quality control with 
respect to answering all questions, 
meeting question objectives, or 
the quality of answers provided. 
Mail procedures " Relatively low cost " Ineffective as a way of 
" Can be accomplished with minimal staff enlisting co-operation 
and facilities (depending on group to be 
" Provides access to widely disperse studied). 
samples and samples that for other " Various disadvantages of not 
reasons are difficult to reach by telephone having interviewer involved 
or in person. in data collection. 
" Respondents have time to give thoughtful " Need for good mailing 
answers, look up records, or consult with addresses for sample. 
others. 
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Type of Survey 
Methods 
(continue) 
Advantages Disadvantages 
Drop-off " The interviewer can explain the study, " Costs about as much as 
questionnaire answer questions, and designate a personal interviews. 
household respondent. "A field staff is required 
" Response rates tend to be like those of (albeit perhaps a less 
personal interview studies. thoroughly trained one than 
" There is more opportunity to give would be needed for personal 
thoughtful answers and consult records or interviews). 
other family members than in personal or 
telephone interview surveys. 
Fax surveys " Relatively low cost. " Higher fixed costs for 
" Can be accomplished with minimal staff computer/fax equipment, 
and facilities. multiple phones line. 
" Provides access to widely disperse " Costs increase with minutes. 
samples, and samples that for other " Costs vary by time on line, 
reasons are difficult to reach by telephone time of day, distance, and 
or in person. telephone carrier. 
" Respondents have time to give thoughtful " Currently limited to 
answer, look up records, or consult with organisational populations. 
others. " Loss of anonymity. 
" Telephone charges are decreasing. 
" Administrative costs are fixed. 
" It is fast. 
" Technology is improving. 
" List management is easy. 
" Can send and receive by computer. 
" More reliable than mail in some 
countries. 
Source: AaKer, V. A., Kumar, V., c Uay, U. S. (1999). Marketing Research (sixth edition,. New York: 
John Wiley & Sons, Inc., pp. 252-253. 
THE STUDY SURVEY METHOD 
The written survey method was selected for this study considering that most of the 
questions are in the closed-ended format and it would be more appropriate for the 
respondents to fill up these questionnaires at their own convenience as the 
questionnaires are rather lengthy. The questionnaires were either mailed to the 
respondents or delivered house to house personally. Some of the initial problems 
encountered with the distribution of the first batch of questionnaires, which was 
posted to the potential respondents are as follows: 
0 Some of the questionnaires were returned because of wrong address or 
regarded as unsolicited mail, respondents already gone on their holiday travels 
or have returned back from their holidays and therefore are no longer eligible 
to participate in this study; and 
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" The researcher and Supervisor encountered formal complaints from 
respondents who wanted to find out the exact source from which their names 
and addresses were obtained. These people were concerned about the security 
of their homes while they were on holiday. The respondents' concern was 
understandable and letters of apologies and explanations were sent to allay 
their fears. 
4.9 EVALUATING MEASURES 
It is important to ensure that the measures selected for conducting the research are 
reliable and valid. Nunnally, Jr. (1970: 107) explained that ' reliability concerns the 
precision of measurement regardless of what is measured. ' In other words, it is a 
statistical measure of how repeatable or reproducible the survey instrument's data are. 
4.9.1 RELIABILITY 
Test-retest, alternate-form, internal consistency, intra-observer and inter-observer 
reliability can assess reliability of a survey instrument. A summary of these forms of 
reliability tests and their characteristics is shown in Table 4.6. 
Table 4.6: A summary of the various types of reliability and their characteristics 
Type of Characteristics Comments 
Reliability 
Test-retest Measures the stability of responses over Requires administration of survey to a 
time, typically in the same group of sample at two different points in time. 
respondents. Time points that are too far apart may 
produce diminished reliability estimates 
that reflect actual change over time in the 
variable of interest. 
Alternate- Uses differently worded stems or Requires two items in which the wording 
form response sets to obtain the same is different but aimed at the same 
information about a specific topic. specific variable and at the same 
vocabulary level. 
Internal Measures how well several items in a Usually requires a computer to carry out 
consistency scale vary together in a sample. calculations. 
Intra-observer Measures the stability of responses over Requires completion of a survey by an 
time in the same individual respondent. individual at two different and 
appropriate points in time. Time points 
that are too far apart may produce 
diminished reliability estimates that 
reflect actual change over time in the 
variable of interest. 
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Type of Characteristics Comments 
Reliability 
(continue) 
Inter-observer Measures how well two or more May be used to demonstrate reliability of 
respondents rate the same phenomenon. a survey or may itself be the variable of 
interest in a study. 
3uurce; j itwiu, ivi. a. kiyyj). now to measure survey re[raoruty and validity. London: Sage 
Publications, pp. 30. 
4.9.2. VALIDITY 
The validity of the survey instrument must also be assessed to find out how well it 
measures what it sets out to measure. There are several types of validity measures 
such as face, content, criterion, and construct validity. A summary of these types of 
validity is shown in Table 4.7. 
Table 4.7: Various Types of Validity 
Type of Characteristics Comments 
Validity 
Face Casual review of how good an item or Assessed by individuals with no formal 
group of items appear training in the subject under study. 
Content Formal expert review of how good an Usually assessed by individuals with 
item or series of items appear expertise in some aspect of the subject 
under study. 
Criterion: Measures how well the item or scale Requires the identification of an 
Concurrent correlates with "gold standard" established, generally accepted gold 
measures of the same variable standard. 
Criterion: Measures how well the item or scale Used to predict outcomes or events of 
Predictive predicts expected future observations significance that the item or scale might 
subsequently be used to predict. 
Construct Theoretical measure of how meaningful Determined usually after years of 
a survey instrument is experience by numerous investigators. 
Source: Litwin, M. S. (1995). How to measure survey reliability and validity. London: Sage 
Publications, pp. 45. 
4.9.3 THE STUDY TESTS OF VALIDITY AND RELIABILITY 
Since all the measures of subjective well-being have been adopted from well- 
established and validated sources and tested for their psychometric properties 
(Andrews & Withey, 1974,1976; Andrews & McKennel, 1980; Diener, Emmons, 
Larsen & Griffin, 1985; Kammann, Christie, Irwin & Dixon, 1979; Kammann & 
Flett, 1983), the study will only reassess the reliability of the scales. 
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In order to check the reliability of the scales used, the Cronbach's alpha coefficient is 
used. This is one of the most commonly used indicators for checking the internal 
consistency of a scale to ensure that all the items that make up the scale are measuring 
the same underlying construct. Ideally, the Cronbach alpha coefficient of a scale 
should be above .7 (Pallant, 2001: 85). 
4.10 MEASUREMENT SCALES 
There are four major types of measurement scales namely nominal, ordinal, interval, 
and ratio. A nominal scale measures merely sort objects or attributes into different 
categories (Elmes, Kantowitz & Roediger, 1995: 115). Ordinal scales measure 
differences in magnitude. Interval scales possess the scale properties of difference, 
order, and equal intervals. Many measures are sums of item responses, such as the 
scored multiple-choice, true-false, and Likert scale items. Data from individual items 
are clearly ordinal. However, the total score is usually treated as interval, as when 
the arithmetic mean score, which assumes equality of intervals, is computed. Ratio 
scales have all the properties of measurement scales: difference, magnitude, equal 
intervals, and a true zero. As such, it provides the most information and is usually 
considered the most powerful form of psychological measurement (Elmes et. al, 
1995: 116). 
The question that arises is what difference does it make if a measure does not have the 
same zero point or proportionally equal intervals as the real scale? ' If the scientist 
assumes that the scale is an interval scale when it is not, something will go wrong in 
the daily work of the scientist. The scientist could mistaken the specific form of the 
relationship between the attribute and other variables. In the case of behavioural 
sciences, Nunnally and Bernstein (1994) were of the opinion that such misstatement 
would not affect the progress of the behavioural science very much as most results are 
reported as either correlation or mean differences. In this respect, Nunnally and 
Bernstein (1994: 22-23) were of the opinion that one should not sacrifice the use of 
powerful methods of correlational analysis just because there is no way of proving the 
claimed scale properties of the measures. 
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THE STUDY MEASUREMENT SCALES 
A 9-point scale has been adopted to measure the various components of subjective 
well-being because the study involves the measurement of changes in subjective well- 
being. Thus, it is felt that a 9-point scale can provide a greater precision of 
measurement of the respondents' responses. Furthermore, previous studies on 
subjective well-being have shown excessive bunching at points 4 to 7 with a 7-point 
scale and has strongly recommended that a 9-point scale should be used in future 
studies to overcome this problem (Headey & Wearing, 1992; Andrews & Withey, 
1976). A small survey was conducted to select the two best labels for the two anchor 
points of the life satisfaction 9-point scale. The results are shown in Appendix 4.1. 
4.10.1 A RELIABILITY TEST OF THE STUDY MEASUREMENT SCALES 
The Cronbach's alpha coefficient is used to assess the internal consistency of all the 
well-being measurement scales. This is to ensure that each of these scales is 
measuring the same underlying construct. In this context, the three underlying 
construct that are being measured are life satisfaction, positive affect and negative 
affect. Life satisfaction is measured on two levels: firstly as a global judgement or 
life-as-a-whole and secondly as satisfaction with specific life domains (e. g. home, 
family, friends, etc. ). Ideally, the Cronbach alpha coefficient of a scale should be 
above .7 (Pallant, 2001). Table 
4.8 indicates the results of the Cronbach alpha 
coefficient for the measures of well-being. 
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Table 4.8: Cronbach's Alnha Coefficient for SWR MPacrpQ ., f+hA u'rr --A 
ATLFT/1 
SWB Measures HTG NHTG No. of items 
Alpha Alpha 
  Life3 . 9624 . 9775 3 
  SWLS . 8044 . 8165 6 
  Positive Affect (PA) . 8461 . 8614 11 
  Negative Affect (NA) . 8651 . 8492 11 
  Friends . 9067 . 8529 3 
  Family . 9235 . 9072 4 
  Home . 8286 . 8075 3 
  Interpersonal Relationships . 8663 . 8927 3 
  Self . 8582 . 8836 3 
  Job . 8743 . 8915 3 
  Economic Situation . 9047 . 9291 3 
  Health . 8556 . 9027 3 
  Leisure . 8706 . 8762 4 
  Neighbourhood . 7628 . 8093 3 
  Services & Facilities 1 . 7851 . 8266 3 _   Nation . 7892 . 8614 3 
Note: HTG refers to Holiday'l'aking Group and NHIG refers to Non-Holiday Taking Group 
The results in Table 4.8 indicated that all Cronbach's alpha coefficients are more than 
. 7, which means all the measures of subjective well-being, 
have high reliability. 
4.11 EVALUATING MEASURES OF SUBJECTIVE WELL-BEING 
Andrews and Withey (1974,1976) pointed out that evaluating measures of perceived 
well-being unfortunately presents formidable problems. Feelings about one's life are 
internal, subjective matters. While very real and important to the person concerned, 
these feelings are not necessarily manifested in any direct way. Thus, there is no 
assurance that the answers people give fully represent their true feelings (Andrews & 
Withey, 1976: 176). Nevertheless, it is one of the hallmarks of subjective well-being to 
accept that the individual is the best judge of his or her own state of well-being. 
Therefore, if the person says he is happy, then it is accepted that he is happy (Diener, 
1984; Argyle, 2001). 
4.11.1 THE STUDY MEASURES OF SWB 
The following well-established and validated measures of subjective well-being 
(SWB) have been adopted for this study: 
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Global Life Satisfaction 
The global life-satisfaction or life-as-a-whole is being measured by two measures: 
Life3, which is developed by Andrews and Withey (1976) and Satisfaction With Life 
Scale (SWLS), which, is developed by Diener, Emmons, Larsen and Griffin (1985). 
  The Life3 measure has been used by Andrews and Withey's (1976) in four 
national surveys, one local-level survey and re-interviews involving 5,422 
respondents in 1974. Life3 is a composite measure of Lifel and Life2, which asks 
the respondent `How do you feel about your life as a whole? ' at the beginning and 
later part of the questionnaire. Life1 and Life2 are rated on a scale of 1 
(tremendously unhappy) to 9 (tremendously happy). These two items are summed 
and averaged to form Life3. 
  The SWLS measure has been used frequently in studies conducted by Diener and 
associates (e. g. Pavot, Diener, Colvin & Sandvick, 1991). It measures general life 
satisfaction with five items as follows: 
Q `If I could live my life over, I would change almost nothing', 
Q `So far I have achieved the important things I want in life', 
Q `I am satisfied with my life', 
o `The conditions of my life are excellent', and 
Q `In most ways my life is close to my ideal'. 
The five items are rated on a scale of 1 (completely disagree) to 9 (completely agree) 
with the highest score of 45 and the lowest score of 5. 
Life Satisfaction on specific life domains 
Twelve specific life domains are selected for this study. There are namely the 
Friends, Family, Home, Interpersonal Relationships, Economic Situation, Job, Self, 
Health, Leisure, Neighbourhood, Services and Facilities, and Nation domains, which 
have the potential to generate positive and negative experiences for the respondents. 
Multi-items are used to measure each domain and all the items are rated on a scale of 
1 (tremendously unhappy) to 9 (tremendously happy). The items in each domain are 
then summed and average to form the composite measure for the respective domain 
and are described as follows: 
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Q Friends - this domain generates the most positive experiences for most people as 
friendships can provide mutual benefits such as spending time together, sharing 
each other joys and sorrows, trying out new things, activities, and even going on 
adventures together. In time, friends grow to know one another very well. This 
domain is measured by two items: 
Q `How do you feel about your friends? ' and 
Q `How do you feel about the things you do with your friends? ' 
Q Family - Family interactions also affect the quality of experience in different 
ways for each member of the family. Fathers, mothers, and children will respond 
to the same event according to their perception of the situation, and past 
relationships. Moods at home are rarely as elated as with friends, and rarely as 
low as when one is alone (Argyle, 2001). At the same time, it is at home that one 
can 'release pent-up emotions with relative safety' (Csikzentmihalyi, 1997: 87). 
Three items are used to measure the Home domain: 
Q `How do you feel about your own family life - your wife/husband/partner/ 
children (if any)? ' 
Q `How do you feel about your wife/husband/partner? ' and 
Q `How do you feel about the things you and your family do together? ' 
Q Home - whether one is satisfied with one's home can also impact on one's sense 
of well-being since it is the place where one has to go back to after work, and 
outside leisure most of the time. This domain is measured by two items: 
o `How do you feel about your house/apartment/flat? ' and 
Q `How do you feel about the privacy you have - being alone when you want to 
be? ' 
Q Interpersonal Relationships - the interaction with others can cause the best and 
worst moods in life and this is translated into positive or negative experiences 
affecting one's well-being. If one feels respected through the feedback that one's 
receives or perceives, one would feel happier. This domain is measured by two 
items: 
Q `How do you feel about how you get on with other people? ' and 
Q `How do you feel about the way other people treat you? ' 
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Q Economic Situation - the amount of income one/family has can affect the type of 
lifestyle that one would like to have. If one is not satisfied with the amount of 
luxury that one could afford, it can makes one feel dissatisfied with life and this in 
turn generate more unpleasant feelings. Two items are used to measure this 
domain: 
o `How do you feel about the income you (and your family) have? ' 
Q `How do you feel about your standard of living - the things you have like 
housing, car, furniture, recreation, etc.? ' 
Q Job - the type of job one engages in could be very important to one's well-being 
since it is a central part of life. Thus, it is essential for this activity to be as 
enjoyable and rewarding as possible. Yet many people feel that as long as they 
get decent pay and some security, it does not matter how boring or alienating their 
job is. Such an attitude, however, amounts to throwing away almost 40 percent 
of one's waking life. In addition, a job can be stressful because one can't get 
along with one's supervisor or colleagues who expect too much or do not 
recognise one's contributions. Thus, whether one is satisfied with one's job or not 
will affect one's well-being. This domain is measured by two items: 
Q `How do you feel about your job (if working)? ' and 
Q `How do you feel about the people you work with - your co-workers? ' 
Q Self - how one feel about one's self development and the opportunities given to 
achieve one's potential will affect one's sense of well-being. A person who is 
happy with what he or she has accomplishes is more likely to experience higher 
self-esteem and feel more satisfied with his or her life. The following items 
measure the Self domain: 
Q `How do you feel about yourself - what you are accomplishing as to how you 
handle problems? ' 
Q `How do you feel about the extent to which you are achieving success and 
getting ahead? ' 
Q `How do you feel about the extent to which you are developing yourself and 
broadening your life? ' 
Q `How do you feel about your role as a housewife/househusband (if you are a 
homemaker)? ' 
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o `How do you feel about your retirement (if retired)? ' 
Q `How do you feel about your present state as an unemployed person (if 
applicable)? ' and 
Q `How do you feel about your present state as a student (if still studying)? ' 
Q Health - this is another important domain that could affect the sense of well-being 
of an individual, especially for the elderly. Moreover, people are increasing aware 
of the need to lead healthier lifestyles nowadays to increase the sense of well- 
being. This domain is measured by two items: 
Q `How do you feel about your own health and physical condition? ' and 
Q `How do you feel about the amount of physical work and exercise you do in 
your life? ' 
Q Leisure -having leisure at one's disposal does not necessary improve one's quality 
of life unless one knows how to use it effectively. To make the best use of free 
time, one needs to devote as much ingenuity and attention to it as one would to 
one's job. Active leisure compared to passive leisure can helps a person grow, 
experiment and develop skills. Three items are used to measure this domain: 
Q `How do you feel about the way you spend your spare time, your non-working 
activities? ' 
Q `How do you feel about the amount of fun and enjoyment you have? ' 
Q `How do you feel about the amount of time you have for doing the things you 
want to do? ' 
Q Neighbourhood - one's sense of well-being can also be affected with the type of 
neighbourhood one has and the ease of getting around. An inconsiderate 
neighbour or staying in a high crime neighbourhood can affect one sense of 
happiness and security. This domain is measured by two items: 
Q `How do you feel about the people who live in the houses/apartments near 
you? ' and 
Q `How do you feel about the way you get to work, schools, clinics, shops, 
markets, etc.? ' 
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Q Services and Facilities - the basic services delivered by the local government as 
well as the facilities offered in one's neighbourhood area can also affect one's 
sense of well-being. For example, inefficient refuse collection and road 
maintenance could very often make one feel upset and unhappy. Two items are 
used to measure this domain: 
Q `How do you feel about the goods and services you get when you buy in this 
area - things like food, appliances, clothes, etc.? ' and 
Q `How do you feel about the services you get in this neighbourhood - like 
refuse collection, road maintenance, fire and police protection? ' 
Q Nation - how one perceives the government is handling the major issues in the 
country especially those which affect oneself as well as how one perceives the 
nation's standing compared to the rest of the world could also impact on one's 
sense of well-being. Two items measured this domain: 
Q `How do you feel about what your government is doing? ' and 
Q `How do you feel about how the U. K. stands in the eyes of the rest of the 
world? ' 
Positive Affect (PA) and Negative Affect (NA) 
The Affectometer 2, which measures the frequency of positive and negative affect 
was developed by Kammann and Flett (1983). It is made up of ten positive affect 
items and 10 negative affect items. The respondents are asked `How often have you 
experienced this feeling during the past few weeks? ' on a scale of 1 (Not At All) to 9 
(All the time). The positive affect items are: 
Q `My life is on the right track', 
Q `My future looks good', 
Q `I think clearly and creatively', 
Q `I like myself, 
Q `I smile and laugh a lot', 
Q `I have energy to spare', 
Q `I feel I can do whatever I want to', 
Q `I can handle any problems that come up', 
Q `I feel loved and trusted', and 
Q `I feel close to people around me'. 
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The ten items above are summed and averaged to form the composite measure of 
Positive Affect. The negative affect items are as follows: 
Q `My thoughts go around in useless circles', 
Q `Nothing seems very much fun any more', 
Q `I wish I could change some part of my life', 
o `I feel as though the best years of my life are over', 
Q `I feel there must be something wrong with me', 
Q `My life seems stuck in a rut', 
o `I have lost interest in other people and don't care about them', 
Q `I seem to be left alone when I don't want to be', 
o `I can't be bothered doing anything', and 
o `I feel like a failure' 
The ten items are summed and averaged to form the composite measure of Negative 
Affect. 
Current Affect 
Current Affect is obtained with Positive Affect minus Negative Affect. A positive 
balance indicates that the person enjoys an overall net positive affect or more pleasant 
feelings than unpleasant feelings. On the other hand, a negative balance indicates that 
the person experiences more unpleasant feelings than pleasant feelings. 
4.12 THE STUDY RESEARCH QUESTIONS AND HYPOTHESES 
There are four research questions for this study. The research questions and their 
respective null and alternative hypothesis are indicated as follows: 
4.12.1 FIRST RESEARCH QUESTION AND HYPOTHESIS 
Is there a significant difference in the subjective or sense of well-being of the 
respondents of the holiday taking group before and after their holiday travels? In 
other words, does holiday taking affect the tourists' or holidaymakers' sense of well- 
being? The null hypothesis (Ho) and the alternative hypothesis (HI) for this research 
question are as follows: 
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  Ho: There is no significant difference in the well-being of the respondents of the 
holiday taking group before and after their holiday travels. 
  HI: There is a significant difference in the well-being of the respondents of the 
holiday taking group before and after their holiday travels. 
4.12.2 SECOND RESEARCH QUESTION AND HYPOTHESIS 
Is there a significant difference in the subjective or sense of well-being of the holiday 
taking group (HTG) before the holiday travels and the well-being of the non-holiday 
taking group (NHTG)? In other words, does the anticipation of a holiday trip affects 
the sense of well-being of those waiting to go on their holiday vacations? The related 
null hypothesis (Ho) and the alternative hypothesis (Ht) for this research question are 
as follows: 
  Ho: There is no significant difference in the well-being of the respondents of the 
holiday taking group who are waiting to go on their holiday travels with those of 
the non-holiday taking group who are not waiting to go on holiday travels. 
  HI: There is a significant difference in the well-being of the holiday taking group 
who are waiting to go on holiday travels and the non-holiday taking group who 
are not waiting to go on holiday travels. 
4.12.3 THIRD RESEARCH QUESTION AND HYPOTHESIS 
Is there a significant difference in the subjective or sense of well-being of the 
respondents of the non-holiday taking group within a two to six months' time period? 
In other words, how stable is the well-being of the non-holiday taking group? The null 
hypothesis (Ho) and the alternative hypothesis (Hi) for this research question are as 
follows: 
  Ho: There is no significant difference in the well-being of the respondents of the 
non-holiday taking group within a two to six months' time period. 
  H1: There is a significant difference in the well-being of the respondents of the 
non-holiday taking group within a two to six months' time period. 
4.12.4 FOURTH RESEARCH QUESTION AND HYPOTHESIS 
Is there a significant difference in the subjective or sense of well-being of the 
respondents of the holiday taking group after their holidays travels with the well- 
being of the respondents of the non-holiday taking group who have not gone on 
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holiday travels? In other words, is there a significant difference between the 
subjective well-being of those who have taken a holiday with those who have not? 
The null hypothesis (Ho) and the alternative hypothesis (HI) for this research question 
are as follows: 
  Ho: There is no significant difference in the well-being of the respondents of the 
holiday taking group who have come back from their holiday travels with the 
well-being of the non-holiday taking group. 
  Hl: There is a significant difference in the well-being of the respondents of the 
holiday taking group who have come back from their holiday travels with the 
well-being of the non-holiday taking group. 
4.13 CONSTRUCTION OF THE QUESTIONNAIRES 
Two different sets of questionnaires were constructed: one for the holiday taking 
group and another one for the non-holiday taking group. The survey questionnaires 
for the holiday taking group consisted of two parts: (1) the Pre-Trip Questionnaire, 
which was completed by the respondents before the holiday trip departures and (2) the 
Post-Trip Questionnaire completed by the respondents after coming back from their 
holidays. The survey questionnaires for the non-holiday taking group also consisted 
of two parts: the Periodl-questionnaire, which is the Not Going On A Holiday 
Questionnaire (A); and the Period2-questionnaire, which is the Not Going On A 
Holiday Questionnaire (B) to be completed after a period of two to six months from 
the date of completion of the Period I -questionnaire. 
Basically, the Pre-trip and Post-trip questionnaires for the holiday taking group and 
the Periodl-and Period2-questionnaires for the non-holiday taking group are similar 
with respect to all the items used to measure the state of well-being: life satisfaction, 
positive affects (positive moods) and negative affect (negative moods). 
4.13.1 THE SECTIONS CONTAINED IN THE PRE-TRIP QUESTIONNAIRE 
The Pre-Trip questionnaire for the holiday taking group was divided into eight 
different sections and is described as follows: 
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SECTION A AND SECTION C 
Most of the measures (29 items out of 33 items) used in this section to capture the 
respondents evaluations of life satisfaction or life-as-a-whole (A. 15 and C. 18) and on 
specific life domains (A. 1 - A. 14 and C. 1-C. 13) have been adopted from Andrews 
and Withey's (1974,1976) measures of life satisfaction. These 29 items have been 
selected for their best predictive power and Andrew and Withey's (1976) 7-point 
Delighted-Terrible Scale was replaced with a 9-point scale; as suggested by Andrew 
and Withey's survey findings (1976). Items C. 14-C. 17 were added by the researcher 
to reflect the current status of those respondents who are retired, homemaker, students 
or unemployed compared to those who are working. Respondents were asked to rate 
each of those items on a scale from 1 (tremendously unhappy) to 9 (tremendously 
happy). The items for measuring life-as-a-whole and specific life domains are as 
follows: 
  Life-as-a-whole (A. 15, C. 18) 
  Specific life domain of Nation (A. 1, C. 1) 
  Specific life domain of Interpersonal Relationships (A. 2, C. 12) 
  Specific life domain of Job (A. 3, C. 3) 
  Specific life domains of Neighbourhood (A. 4, C. 4) 
  Specific life domains of Friends (A. 5, C. 5) 
  Specific life domains of Home (A. 6, C. 2) 
  Specific life domains of Leisure (A. 7, A. 14, C. 7) 
  Specific life domains of Family (A. 8, A. 10, C. 9) 
  Specific life domains of Self (A. 9, C. 8, C. 10 and C. 14, C. 15, C. 16, C. 17 [where 
applicable]) 
  Specific life domains of Economic Situation (A. 11, C. 13) 
  Specific life domains of Services and Facilities (A. 12, C. 6) 
  Specific life domains of Health (A. 13, C. 11). 
SECTION B 
This section contains 11 statements where the respondents are asked to indicate to 
what extent do they agree with each of those statements from a scale of 1 (completely 
disagree) to 9 (completely agree). This section is intended to capture the travel 
motivations of the respondents. Respondents are also given empty space to indicate 
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any other expectations or motivations that they might have in addition to those 
mentioned earlier in this section. 
SRCTTUN T) 
This section adopted the Satisfaction With Life Scale (SWLS) developed by Diener, 
et. al. (1985) to measure general life satisfaction. According to Diener et. al. (1985), the 
scale has been designed around the idea that one must ask subjects for an overall 
judgement of their life in order to measure the concept of life satisfaction. And as 
Tatarkiewicz (1976) pointed out, `... happiness requires total satisfaction, that is 
satisfaction with life as a whole' (p. 8). 
The SWLS is made up of five-item (D. 1-D. 5), and the 7-point scale used by Diener, 
et. al. 's (1985) is extended to a 9-point scale, consistent with the approach of using a 
9-point scale for all measures of subjective well-being in this study. Respondents 
were asked to rate each of the 5-item from a scale of 1 (completely disagree) to 9 
(completely agree). The possible range of scores on the SWLS is from 5 (low 
satisfaction) to 45 (high satisfaction). 
SECTION E 
This section is designed to find out about the respondents' information search with 
regard to their holiday destinations as part of their preparation for their trip as well as 
to ascertain their previous travel experiences. Respondents are asked to tick all the 
sources of information that they have or used in their holiday planning for their main 
holiday destinations as well as for their stop-over destinations (if applicable). 
SECTION F 
This section consists of 20-items adopted from the Affectometer 2 which is a scale 
developed by Kammann and Flett (1983) to measure current level of general 
happiness or sense of well-being by measuring the balance of positive and negative 
feelings in recent experience. The Affectometer 2 has separate items for measuring 
positive and negative affect (PA, NA): 10 item each. The overall level of well-being 
is conceptualised as the extent to which good feelings predominate over bad feelings, 
and this is reflected in the balance formula for calculating the total score: PA-NA. 
Respondents are asked to report their feelings "over the past few weeks". This time 
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frame reflects a compromise between measuring the sense of well-being in its most 
global meaning and the choice of a time period amenable to reasonably accurate 
recall. The Affectometer items have been selected empirically from a pool of 435 
adjectives and sentences (Kammann, Christine, Irwin, & Dixon, 1979). It also asked 
respondents how often the feeling was present on a graded scale: not at 
all/occasionally/some of the time/often/all the time (Kammann & Flett, 1983: 260). 
For the purpose of this study, the graded scale has been modified to a 9-point scale, 
consistent with the other 9-point scale used for other measures of well-being in this 
study. Respondents are asked to report how often they experienced this feeling during 
the past few weeks from a scale of 1(not at all) to 9 (all the time). Sentence items no. 
F. 1, F. 3, F. 6, F. 7, F. 8, F. 10, F. 12, F. 13, F. 15, and F. 17 are used to measure positive 
affect (PA) while sentence items no. F. 2, F. 4, F. 5, F. 9, F. 11, F. 14, F. 16, F. 18, F. 19, 
F. 20 are used to measure negative affect (NA). 
SECTION G 
This section contains 11 (G. 1-G. 11) questions to find out about the travel 
arrangements and travel experience of the respondents on holiday travel outside the 
U. K. 
QPCTIOM H 
This section contains 8 items (H. 1 - H. 8) to capture the socio-demographics profiles 
of the respondents (marital status, number of children under 18 years old, sex, age, 
education, income, whether they are U. K. residents and occupation). In addition the 
respondents were asked to indicate whether they have experience any major event 
recently that made them feel tremendously happy or tremendously unhappy (H. 9). 
Space was also provided for respondents to make any other comments about their 
feelings (H. 10). At H. 11, respondents were requested to give their names and 
addresses for the next questionnaire to be sent. Finally, respondents were also asked 
to indicate the date of completion of the Pre-Trip questionnaire (H. 12). This 
information will help determine whether there is any significant difference in well- 
being of those waiting to go on their holidays in terms of time difference. The Pre- 
Trip Questionnaire is shown in Appendix 4.2 
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4.13.2 THE SECTIONS CONTAINED IN POST-TRIP QUESTIONNAIRE 
The Post-Trip Questionnaire for the holiday taking group was divided into eight 
different sections and described as follows: 
SECTION A AND SECTION D 
Section A and Section D is a repeat of the same items used in Section A and Section 
C of the Pre-Trip Questionnaire. The same items are used to ascertain whether any 
change has occurred as a result of having gone on holiday travels. 
SECTION B 
Section B is a repeat of Section B of the Pre-Trip Questionnaire. However, in the 
Post-Trip Questionnaire, respondents are asked to rate to what extent they were able 
to achieve satisfaction of their travel motivations during the holiday. The same 9- 
point scale is used with 1(completely disagree) to 9 (completely agree). The 
information obtained from this section is used to determine to what extent the 
holidaymakers have achieved their travel motivations after their trip. 
RRCTTON C 
Section C are intended to find out to what extent are the respondents satisfied with 
their holiday in terms of the tourist services, facilities, infrastructures, and attractions 
provided at the main and stop-over (if any) destinations throughout the holiday 
period. Respondents are asked to rate as to how they feel on a 9-point scale from 1 
(completely dissatisfied) to 9 (completely satisfied) only on those items that applied to 
them for their main holiday destinations and their stop-over destinations (if any). For 
example, those who used their own vehicles to drive to their holiday destinations did 
not need to complete those items which relate to the flight services at the airports. 32 
items are provided (C. 1 - C. 32) and item 33 (C. 33) is intended for any other items 
that is not covered but is important for the respondent to highlight. The information 
obtained from this section is to ascertain to what extent the respondent is truly 
satisfied with the holiday and whether such satisfaction or dissatisfaction has any 
effects on the well-being of the respondent after the trip. 
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SFCTTON F 
Section E is again a repeat of the Satisfaction with Life Scale measures in Section D 
of the Pre-Trip Questionnaire. This is to measure whether there has been any change 
in the global evaluation of life satisfaction after the holiday travel. 
SECTION F 
This section consists of 3 items, which are used to reassess again the extent of the 
respondents' overall satisfaction or dissatisfaction with their recent holidays. The 
information obtained in this section would be used to determine whether a satisfying 
holiday is required to enhance the well-being of the respondent or vice versa. 
CFCTTON ('T 
Section G is again a repeat of Section F in the Pre-Trip Questionnaire to measure 
whether there has been any change in the positive and negative affect feelings. 
Sentence items no. G. 4, G. 6, G. 8, G. 9, G. 11, G. 13, G. 14, G. 15, G. 18, and G. 20 are 
positive affect items, while sentence items no. G. 1, G. 2, G. 3, G. 5, G. 7, G. 10, G. 12, 
G. 16, G. 17, and G. 19 are negative affect items. 
SECTION H 
Section H contains 8 items for capturing the socio-demographic profiles of the 
respondents, the same as those used in Section H in the Pre-Trip Questionnaire. This 
is to ensure that the respondent who returns the post-trip questionnaire is the same 
respondent who completed the pre-trip questionnaire. In addition, item H. 9 asked the 
respondent to indicate the actual date of return from the holiday and item H. 10 asked 
the respondents to indicate the number of nights they have spent on their holidays. 
Item H. 11 again asked the respondents whether they have experienced any other 
major event since they came back from their holidays. This question is important to 
find out whether there are any other effects that might have affected the well-being of 
the respondents after their holidays. Item H. 12 asked whether the respondents are 
available for a direct interview and item H. 13 asked the respondents to record any 
comments that they would like to make about their recent holiday experiences and 
their well-being after coming home from their holidays. The Post-Trip Questionnaire 
is shown in Appendix 4.3 
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4.13.3 THE SECTIONS CONTAINED IN THE NOT GOING ON A HOLIDAY 
QUESTIONNAIRE (A) 
The Not Going On A Holiday Questionnaire (A) or Period I -questionnaire were 
administered to the non-holiday taking group, which acts as the control group for the 
study. It contained five sections and is described as follows: 
SECTION A AND C 
Section A and C is same as Section A and C of the Pre-Trip Questionnaire. It 
contains all the same items to measure life satisfaction. This is to facilitate 
comparison purposes for both the holiday taking group and the non-holiday taking 
group. 
SECTION B 
Section B is the same as Section D of the Pre-Trip questionnaire. It contained the 5- 
SWLS items. 
QFCTTfN T) 
Section D is the same as Section F of the Pre-Trip questionnaire. It contained 20- 
items for measures of positive affect and negative affect. Sentence item no. D. 1, D. 3, 
D. 6, D. 7, D. 8, D. 10, D. 12, D. 13, D. 15, D. 17 are positive affect and items no. D. 2, 
D. 4, D. 5, D. 9, D. 11, D. 14, D. 16, D. 18, D. 19. D. 20 are negative affect items. 
cPCTTfN F. 
Section E contained 8 items to capture the socio-demographic profile (marital status, 
number of children under 18, gender, age-groups, educational level, household 
incomes, whether U. K. resident and occupation: E. 1-E. 8) of the respondents to enable 
cross-tabulations to be carried out on each of the other aspects of the research findings 
The respondents are also asked to indicate whether they have experienced any major 
event recently that made them feel tremendously happy or unhappy (E. 9). Item no. 
E. 10 asked the respondents whether they have been on a holiday of four nights or 
more recently. This is to find out whether the present state of well-being is also 
affected by their recent holiday experiences (if applicable). Item no. Ell provided 
space for the respondents to indicate any other comments that they would like to share 
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with regard to their present feelings. Item no. E12 requested the respondents to 
indicate the date of completion of the questionnaire. Item no. E. 13 requested the 
respondents to give their names and addresses for the next questionnaire to be sent. 
The Not Going On A Holiday Questionnaire (A) is shown in Appendix 4.4. 
4.13.4 THE SECTIONS CONTAINED IN THE NOT GOING ON A HOLIDAY 
QUESTIONNAIRE (B) 
The Not Going On A Holiday Questionnaire (B) consisted five sections and is also 
similar to the Not Going On A Holiday Questionnaire (A). This questionnaire is sent 
to the control group (non-holiday taking group) after a period of two to six months' 
time from date of completing the first questionnaire: Not Going On A Holiday 
Questionnaire (A). The sections of the Not Going On A Holiday Questionnaire (B) 
is described as follows: 
SECTION A 
Section A is the same as Section A of Not Going On A Holiday Questionnaire (A). 
The items are arranged in a different order so that the respondents would not find the 
items too familiar. 
SECTION B 
Section B is the same as Section D of Not Going On A Holiday Questionnaire (A). 
Again the items are arranged in a different order here. Sentence items no. B. 1, B. 2, 
B. 3, B. 5, B. 7, B. 10, B. 12, B. 16, B. 17, B. 19 are negative affect items and items no. 
B. 4, B. 6, B. 8, B. 9, B. 11, B. 13, B. 14, B. 15, B. 18, B. 20 are positive affect items. 
SECTION C 
Section C is the same as Section B of Not Going On A Holiday Questionnaire (A). 
These are 5-SWLS items, which are placed in reverse order. 
SECTION D 
Section D is the same as Section C of Not Going On A Holiday Questionnaire (A). 
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CPCTT(1N P 
Items E. 1-E. 8 are the same as in Section E of Not Going On A Holiday Questionnaire 
(A) for capturing the socio-demographic profile of the respondents. Item E. 9 asked 
the respondents whether they have experienced any other major events recently. A 
new item here (E. 10) asked the respondents whether they are thinking or planning to 
go on a holiday (for more than 4 nights) recently. This is to ascertain whether their 
thoughts of taking a holiday might have affected their present well-being (if 
applicable). Item no. E. 11 asked whether the respondents are available for a direct 
interview. Item no. E12 asked the respondents to indicate any other comments that 
they might want to add about their present feelings. Item no. E. 13 asked the 
respondents to indicate the date of completion of their questionnaires. This 
information would permit comparison in terms of time difference. The Not Going On 
A Holiday Questionnaire (B) is shown in Appendix 4.5. 
4.14 PILOT STUDY 
A pilot study is a small-scale trial before the main investigation. It is used to assess 
the adequacy of the research design and of the instruments to be used for data 
collection (Sapsford & Jupp, 1996). A pilot study for this survey research was carried 
out in July 2000. A sample of 32 individuals was selected to test the draft 
questionnaires for the holiday taking group and non-holiday taking group. The sample 
group comprises of individuals from various occupational groups: There were 8 
housewives, 8 students, 8 professional people (accountants, personnel, management) 
and 8 unskilled people (cleaners and canteen workers). Half of the sample group 
completed the Pre-Trip questionnaires because they are thinking of taking a holiday 
and the other half completed the Not-Going On A Holiday Questionnaire (A) because 
they are not going to take a holiday. 
The completed questionnaires were examined to ascertain whether the respondents 
have any difficulty completing the whole questionnaire. On the whole, it was found 
that the respondents did not have much difficulty in completing the two 
questionnaires. However, the following changes and additions were made to the two 
questionnaires in order to obtain additional information that would facilitate 
subsequent statistical data analysis. The changes and additions are as follows: 
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4.14.1 CHANGES AND ADDITIONS TO PRE-TRIP QUESTIONNAIRE 
The various changes and additions made to the Pre-Trip questionnaire are as follows: 
SECTION A AND C 
It was noted that respondents who were already retired or do not work could not 
assess questions A. 3 (your job), C. 3 (your co-workers). To compensate this, 
additional items were provided for those who were retired (C. 14), who are 
housewife/househusband/homemaker (C. 15), who are still studying (C. 16) and who 
are unemployed (C. 17). 
SECTION E 
Originally, this section requires respondents to provide detailed information on their 
information search about their holiday destinations. This included the main 
destinations and four other stop-over destinations (if applicable). However, it is 
found that this could be confusing for the respondents and it was simplified to include 
information search just for the main holiday destination and the stop-over destinations 
(as a whole). The information provided should provide a clearer picture as to how 
much effort the respondents put into preparing their holiday trips, taking into account 
their personal/previous experience travel experience to previous holiday destinations. 
SECTION G 
Item G. 8 - respondents were asked to provide additional information about the 
number of days that they intend to spend on each of their stop-over destinations. 
This information will help ascertain the importance of the stop-over destinations in 
the holiday travels. 
Item G. 10 was added to find out whether the respondents are completely happy with 
their decision to go on this holiday. This is important to ensure that any change in 
the well-being of the tourist can be attributed to this holiday travel. 
Item G. 11 was also added to find out whether the respondents have been on a holiday 
outside Europe before as indication of previous travel experience does not necessarily 
imply experience in long-haul holiday travel. 
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cPrTTnl't u 
Item H. 9 which asked the respondents whether they experience any other major event 
recently is added to find out any other possible causes that might affect the well-being 
of the respondents. 
4.14.2 CHANGES AND ADDITIONS TO POST-TRIP QUESTIONNAIRE 
The'changes and additions that were incorporated into the Post-Trip questionnaire are 
described as follows: 
QPCTT(lN Tl 
The same additions made in Section C of the Pre-Trip Questionnaire are incorporated 
into this section. These items are added in as D. 14, D. 15. D. 16. and D. 17. 
P TTnN H 0 
Item H. 11, which asked the respondent whether they experience any recent major 
event. This is added to find out if there are any other effects that could be impacting 
on the respondents' sense of well-being besides the effects of holiday taking. 
4.14.3 CHANGES AND ADDITIONS TO NOT GOING ON A HOLIDAY 
QUESTIONNAIRE (A) 
The changes and additions made to the Not Going On A Holiday Questionnaire (A) 
are described as follows: 
SECTION C 
Section C incorporated four items (C. 14 - C. 17) to measure the well-being of those 
who are retired, homemakers, students or unemployed, which are the same items have 
been added to the Pre-Trip and Post-Trip Questionnaires. 
SECTION E 
Section E incorporated E. 9, which asked the respondents whether they have 
experienced any major event recently. This is the same item that has been added to 
the Pre-Trip and Post-Trip Questionnaires. In addition item E. 10, asked the 
respondents whether they have been on a recent holiday (four nights or more). This is 
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to find out whether the present well-being of the respondents has been affected by 
effects of recent holiday-taking. 
4.14.4 CHANGES AND ADDITIONS TO NOT GOING ON A HOLIDAY 
QUESTIONNAIRE (B) 
The changes and additions made to the Not Going On A Holiday Questionnaire (B) is 
described as follows: 
SECTION D 
Items no. D. 14 to D. 17 were added to find out more about the state of well-being of 
those who are unemployed, still studying, homemakers or retired. This is consistent 
with the additions made to the Not Going On A Holiday Questionnaire (A). 
SECTION E 
Item no. E. 9, which asked the respondents whether they have experienced any major 
event recently was added. This is also consistent with the additions made to the Not 
Going On A Holiday Questionnaire (A) in order to find out whether there are any 
other possible causes affecting the well-being of the respondents. Item no. E. 10 was 
added to find out whether any of the respondents are thinking or planning to go on a 
holiday. This is considering that having such thoughts or intentions of going on 
holiday travels could affect the respondents' sense of well-being. 
4.15 DATA COLLECTION 
The data collection for the holiday taking group and non-holiday taking group took 
almost one year as the questionnaires for the holiday taking group and non-holiday 
taking group were distributed at two stages and each respondent have to complete two 
questionnaires at two different points in time. The process of the data distribution 
and the final sample obtained is described in this section. 
4.15.1 DISTRIBUTION OF QUESTIONNAIRES 
In order to obtain the necessary quota for the various subgroups in the holiday taking 
group and the non-holiday taking group, three thousand questionnaires were 
distributed by hand throughout Guildford. The questionnaires were distributed at two 
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different points in time in order to cover all the seasonal variations or peak seasons of 
holiday travel for the U. K. residents, which is shown in Table 4.9. 
Table 4.9: Distribution of Questionnaires by Maior Bus RntPs g c,,,, ß,,.,, 1:., a e.. - 
Bus No. Major Bus Route & Surrounding Areas Number of questionnaires 
distributed 
A: First distribution: September 2000 
I Guildford Town Centre 200 
1 Farnham Road 100 
1 Onslow Village 100 
3 Stoke Church 100 
3 Bellfields 100 
3 Bellfields Hazel Avenue 100 
4/5 Woodbridge Hill 100 
4/5 Guildford Park 100 
4/5 Barnwood Road 100 
4/5 Park Barn 100 
4/5 Guildford Park 100 
4/5 Southways 100 
10/11 Boxgrove Park 100 
10/11 Merrow Woods 100 
B: Second distribution: March 2001 
10/11 Bushy Hill (Great Goodwin Drive) 100 
10/11 Warren/Austen Road 100 
16/26 Stoughton 100 
16/26 Grange Park 100 
16/26 Rydes Hill Road 100 
16/26 Wood Street 100 
16/26 Park Barn Drive 100 
17/27 Wood Street 100 
36/37 Weylead Farm 100 
36/37 Burpham 200 
36/37 Merrow (Bushy Hill) 200 
36/37 Guildford Town Area 200 
Total 3000 
The first distribution was carried out in the month of September 2000. Questionnaires 
distributed at this stage are meant for those who are going on a holiday or not going to 
take a holiday between September 2000 until February 2001. The second distribution 
was carried out in the month of March 2001. Questionnaires distributed at this stage 
are meant for those who are going on a holiday or not going to take a holiday between 
March 2001 until August 2001. Questionnaires were left at each household if there 
was no one available at the time the researcher knocked at the door or rang the bell. 
The researcher was only able to explain to those residents who were in about the 
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purpose of this survey with the hope that they could be persuaded to become 
respondents. Each envelope distributed was addressed to anyone in the household 
who were aged 16 and above, who would like to participate in this survey research. 
Instructions were given to those who were going on a holiday within the time period 
specified to fill in the Pre-Trip Questionnaire, while those who were not taking a 
holiday was requested to fill in the Non Going On A Holiday Questionnaire (A). 
4.15.2 RESPONSE RATE OF QUESTIONNAIRES DISTRIBUTED 
The response rate for the questionnaires distributed for the holiday taking group 
(HTG) and non-holiday taking group (NHTG) is shown in Table 4.10. 
Table 4.10: Response Rate of Ouestionnaires Distributed for HTG and NHTG groups 
Type of 
Questionnaires 
Number of Completed 
Questionnaires 
Returned 
Number of 
Questionnaires 
returned uncompleted 
Response Rate* 
% 
First Stage 
Pre-Trip HTG 489 105 
Period 1-NHTG 351 
Total 840 105 24.4% 
Second Stage 
Post-Trip HTG 440 49 
Period2-NHTG 305 30 
Total 745 79 21.5% 
Note: - total questionnaires aisuiouteu = ýý+ý 
The results in Table 4.10 indicated that at the first stage of data distribution where a 
total number of 3541 questionnaires were distributed, the holiday taking group and 
non-holiday taking group received 489 and 351 completed questionnaires respectively 
at the first stage. However, 105 questionnaires where returned uncompleted; some 
with comments like being too old or are invalid to participate, not interested, do not 
wish to be disturbed as well as with request not to send such questionnaires in the 
future. Thus the response rate at the first stage of data collection amounted to 24.4%. 
At the second stage of data collection respondents who returned fully completed or 
usable questionnaires at the first stage and gave their home addresses were sent the 
second questionnaires. For the HTG this means only 450 Post-Trip questionnaires 
could be sent as 39 of them did not indicate their home addresses in the Pre-Trip 
questionnaires. Out of the 450 questionnaires, 440 were returned for the HTG. For 
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the NHTG, out of the 351 questionnaires received in the first stage, 16 of them did not 
indicate their home addresses. This means only 335 Period2- questionnaires could be 
sent out in the second stage. The result, 305 were returned completed and 30 returned 
uncompleted for the NHTG. Among some of the reasons for the returned of the 79 
questionnaires included respondents no longer staying in the same address, gone 
away, change of decision to take a holiday or not take a holiday, recent deaths in the 
family, etc. Thus, the overall response rate is 21.5% 
4.15.3 SELECTION OF SAMPLES 
Out of the total number of 440 respondents who completed both the pre-trip and post- 
trip questionnaires, 355 were selected according to the quota set for the holiday taking 
group. Out of the total number of 305 respondents who completed both the Periodl- 
and Period2 questionnaires, 249 were selected according to the quota set for the non- 
holiday taking group. The following Tables 4.11 - 4.13 indicated the total sample 
size for both the holiday taking group and non-holiday taking group broken down into 
age and socio-economic groups. 
Table 4.11: Total Sample Base for Holiday Taking Group (HTG) and Non-Holiday 
Taking Group (NHTG) 
Socio- Age-Groups 
Economic 
Group 
16-24 
years 
25-34 
years 
35-44 
years 
45-54 
years 
55-64 
years 
65 & 
over 
Total 
A: HTG 
AB 3 18 32 41 12 4 110 
C1 23 35 19 16 22 16 131 
C2 16 22 7 12 6 1 64 
DE 7 2 2 5 9 25 50 
Total 49 77 60 74 49 46 355 
B: NHTG 
AB 2 5 7 5 3 0 22 
Cl. 10 16 12 11 4 1 54 
C2 8 11 8 9 9 7 52 
DE 20 13 13 13 12 50 121 
Total 40 45 40 38 28 58 249 
A comparison of the actual sample against the target for the holiday taking group and 
non-holiday taking group by the age-group criteria is shown in Table 4.12. 
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Table 4.12: Quota Tarnet Numbers to Actii 1 by A,,, --r ..... 
Age-Groups 
Groups 16-24 
years 
25-34 
years 
35-44 
years 
45-54 
years 
55-64 
years 
65 & 
over 
Total 
A: HTG 
Target 50 75 60 75 50 45 355 
Actual 49 77 60 74 49 46 355 
Difference -1 +2 0 -1 -1 +1 0 
B: NHTG 
Target 40 45 40 37 27 60 249 
Actual 40 45 40 38 28 58 249 
Difference 0 0 0 +1 +1 -2 0 
The results in Table 4.12 reveals a good match between the target and actual by the 
age-groups criteria. A comparison of the actual sample against the target for the 
holiday taking group (HTG) and non-holiday taking group (NHTG) by the socio- 
economic group criteria is shown in Table 4.13. 
Table 4.13: Quota Target Numbers to Actual by Socio-Economic Groups for HTG 
and NHTG 
Groups Socio-Economic Groups Total 
AB CI C2 DE 
A: HTG 
Target 110 131 64 50 355 
Actual 110 131 64 50 355 
Difference 0 0 0 0 0 
B: NHTG 
Target 22 55 52 120 249 
Actual 22 54 52 121 249 
Difference 0 -1 0 +1 0 
The results in Table 4.13 indicated that there is a good match between target and 
actual samples by the socio-economic groups criteria for both the holiday taking 
group and non-holiday taking group. 
The split between male and female respondents by age-groups for the Holiday Taking 
Group (HTG) and the Non-Holiday Taking Group (NHTG) is shown in Table 4.14 
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Table 4.14: Age Group of Sample by Gender for HTG & NHTG 
Age-Groups 
Groups 16-24 
years 
25-34 
years 
35-44 
years 
45-54 
years 
55-64 
years 
65 & 
over 
Total 
A: HTG 
Male 24 38 30 37 25 23 177 
Female 25 39 30 37 24 23 178 
Total 49 77 60 74 49 46 355 
B: NHTG 
Male 20 22 20 19 14 29 125 
Female 20 23 20 19 14 29 124 
Total 40 45 40 38 28 58 249 
The results in Table 4.14 indicated the split between male and female respondents, 
which matches with the present quota targets very well for the holiday taking and 
non-holiday taking groups. 
4.16 MATCHED SAMPLES 
Since the population characteristics of the HTG and NHTG differ significantly in 
terms of the proportion of their age-group and occupation distribution, it is considered 
appropriate to match these two groups in terms of age-group and occupation 
characteristics to form a matched sample as follows: 
Table 4.15: Matched Samples for HTG and NHTG 
Age-Groups Occupation 
AB Cl &C2 DE Total 
  16-34 40 40 40 120 
  35-54 40 40 40 120 
  55 and above 40 40 40 120 
Total 120 120 120 
The matched samples are to be used for the comparison of the evaluations of all the 
subjective well-being measures by the HTG and NHTG in terms of gender, age- 
groups, full-time education, marital status, occupation and household income. This is 
to ascertain whether there are significant differences between these two groups' 
evaluations. 
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4.17 DATA PREPARATION 
The questionnaires collected for both the holiday taking group and non-holiday taking 
were all numbered and coded accordingly for data input into the SPSS (Version 9) for 
subsequent data analysis. In order to prevent mistakes occurring at this stage, all data 
entered were checked twice: once after immediate data entry and another time from a 
computer printout. 
4.17.1 DATA SCREENING 
After data set has been entered, the data was screened again to check for possible 
errors made when entering data (Norusis, 1996). This process was carried out by 
checking each variable for scores that are out-of-change (that is, not within the range 
of possible scores) and any error detected was immediately corrected in the data file. 
4.17.2 PRELIMINARY ANALYSES 
Preliminary analyses were conducted on both the data sets of the holiday taking group 
and non-holiday taking group. Basically, this step involved describing the 
characteristics of the sample groups and checking the variables that are going to be 
used for statistical analyses for any violation of the assumptions underlying the 
statistical techniques that are going to be used in relation to the research questions. 
In this context, the descriptive statistics for both the data sets were obtained. The 
descriptive statistics include the mean, median, mode, standard deviation, range of 
scores, skewness and kurtosis as well as frequency counts and percentages. 
The distribution of scores for the measures of SWB for both the holiday taking group 
(HTG) and non-holiday taking group (NHTG) is shown in Tables 4.16 - 4.17. 
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Table 4.16: Scores Distributions of SWB Measures for HTG & NHTG at Pre-Trip HTG / Period I-NHTG 
SWB Measures Holiday Taking Group Non-Holiday Taking Group 
Skewness Kurtosis Skewness Kurtosis 
A: Pre-Trip HTG/Periodl-NHTG 
" Life3 -1.3262 2.906 -1.063 1.146 
" SWLS -. 520 . 035 -. 453 -. 457 
" Positive Affect -. 514 -. 007 -. 470 . 298 
" Negative Affect . 663 -. 006 . 260 -. 630 
" Current Affect -. 570 . 428 -. 255 -. 116 
" Friends -1.055 1.897 -1.003 1.815 
" Family -1.206 1.237 -1.119 . 927 
" Home -. 957 . 899 -. 947 1.183 
" Interpersonal Relationships -. 989 1.424 -1.369 3.715 
" Job -1.166 1.509 -. 667 . 025 
" Economic Situation -. 662 . 120 -1.279 2.471 
" Self -. 632 . 356 -. 680 . 260 
" Leisure -. 545 . 181 -. 636 . 305 
" Health -. 489 -. 098 -. 337 -. 442 
" Neighbourhood -. 454 -. 264 -. 624 . 928 
" Services & Facilities -. 682 . 373 -. 404 -. 256 
" Nation -. 002 -. 253 -. 225 . 025 
The results in Table 4.16 indicated that all the score distributions for the SWB 
measures for Pre-Trip HTG and Period1-NHTG are negatively skewed except for 
Negative Affect, which should be positively skewed. This is consistent with the 
findings of other subjective well-being studies. 
Table 4.17: Scores Distributions of SWB Measures for HTG & NHTG at Post-Trip 
HTG / Period2-NHTG 
SWB Measures 
Holiday Taking Group 
(HTG) 
Non-Holiday Taking Group 
(NHTG) 
Skewness Kurtosis Skewness Kurtosis 
A: Pre-Trip HTG/Periodl-NHTG 
" Life3 -1.491 4.333 -. 793 . 335 
" SWLS -. 781 . 562 -. 447 -. 417 
" Positive Affect -. 567 . 213 -. 470 . 
298 
" Negative Affect . 803 . 297 . 
260 -. 630 
" Current Affect -. 673 . 599 -. 181 -. 661 
" Friends -. 896 1.436 -1.007 1.156 
" Family -1.294 2.085 -1.017 . 684 
" Home -. 836 . 977 -. 554 -. 
365 
" Interpersonal Relationships -. 993 1.696 -1.396 4.342 
" Economic Situation -. 977 1.060 -. 754 . 290 
" Job -1.180 2.276 -1.076 1.735 
" Self -. 791 1.174 -. 697 . 695 
" Leisure -. 720 . 724 -. 551 . 244 
" Health -. 672 . 421 -. 282 -. 
339 
" Neighbourhood -. 665 . 546 -. 439 . 150 
" Services & Facilities -. 726 . 797 -. 512 . 770 
" Nation -. 361 -. 428 -. 300 -. 002 
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The results in Table 4.17 indicated that all the score distributions for all measures of 
SWB except for Negative Affect are still negatively skewed for Post-Trip HTG and 
Period2-NHTG. This is consistent with the findings of other studies of subjective 
well-being. 
The Kolmogorov-Smirnov statistic is used to assess the normality of the distribution 
of scores, since most statistical techniques require that the distribution of scores on the 
dependent variable be `normal' or a symmetrical, bell-shaped curved (Gravetter & 
Wallnau, 2000). In this case, a non-significant result (Sig. Value of more than . 05) 
indicates normality. However, if the Sig. Value is less than . 05 this would suggest 
violation of the assumption of normality (Newton & Rudesdam, 1999). Table 4.18 
indicates the results of the Kolmogorov-Smirnov statistic for the subjective well-being 
measures (SWB) for both the holiday taking group and non-holiday taking group. 
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Table 4.18: Assessing Normality of SWB measures for HTG & NHTG 
Tests of Normality 
SWB Measures HTG NHTG 
Statistic Sig. Result Statistic Sig. Result 
A: Life-as-a-whole 
  Pr-Life3 3.554 . 000 NN 3.272 . 000 NN 
  Po-Life3 3.230 . 000 NN 2.742 . 000 NN 
" Pr-SWLS 1.391 . 042 NN 1.493 . 023 NN 
  Po-SWLS 1.869 . 002 NN 1.223 . 100 Normal 
B: Current afffect 
  Pr-Positive affect 1.252 . 087 Normal 1.191 . 117 Normal 
  Po-Positive affect 1.422 . 035 NN 1.101 . 177 Normal 
  Pr-Negative affect 1.893 . 002 NN 1.020 . 249 Normal 
  Po-Negative affect 1.753 . 004 
NN 1.345 
. 054 Normal 
  Pr-Current affect 1.232 . 096 Normal . 695 . 719 Normal 
  Po-Current affect 1.188 . 119 Normal 1.264 . 082 Normal 
C: Specific life domains 
  Pr-Friends 2.843 . 000 NN 2.696 . 000 NN 
  Po-Friends 2.798 . 000 NN 
2.407 . 000 NN 
  Pr-Family 3.033 . 000 NN 2.480 . 000 NN 
  Po-Family 3.028 . 000 NN 2.779 . 000 NN 
  Pr-Home 3.039 . 000 NN 2.392 . 000 NN 
  Po-Home 2.589 . 000 NN 2.222, . 000 NN 
  Pr-Interpersonal 
Relationships 
3.233 . 000 
NN 2.455 . 000 NN 
  Po-Interpersonal 
Relationships 
2.992 . 000 NN 2.701 . 000 NN 
  Pr-Self 1.959 . 001 NN 1.515 . 020 NN 
" Po-Self 1.559 . 015 NN 1.504 . 022 NN 
  Pr-Job 2.851 . 000 
NN 2.196 . 000 NN 
  Po-Job 2.984 . 000 NN 
1.967 . 001 NN 
  Pr-Economic 
Situation 
3.807 . 000 NN 
2.094 . 000 NN 
" Po-Economic 
Situation 
3.207 . 000 NN 
2.048 . 000 NN 
" Pr-Health 2.257 . 000 NN 1.749 . 
004 NN 
  Po-Health 2.391 . 000 NN 1.467 . 027 NN 
  Pr-Leisure 1.464 . 028 NN 1.508 . 021 NN 
  Po-Leisure 2.229 . 000 NN 1.449 . 
030 NN 
  Pr-Neighbourhood 2.224 . 000 NN 1.717 . 006 NN 
  Po-Neighbourhood 2.851 . 000 NN 1.761 . 004 NN 
" Pr-Services & 
Facilities 
2.693 . 000 NN 1.875 . 002 NN 
" Po-Services & 
Facilities 
2.769 . 000 NN 1.616 . 011 NN 
" Pr-Nation 1.976 . 001 NN 1.582 . 013 NN 
  Po-Nation 2.281 . 000 NN 1.645 . 009 NN 
Note: rr = rre- i rip ni u/rerioa i -rv tt i u, ro = Yost- ! rip H1 G/Yeriod2-N HTG 
NN = not normal distribution 
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The results in Table 4.18 indicated that most of the variables tested for both the 
holiday taking group (HTG) and the non-holiday taking group (NHTG) are not 
normal distribution. The variables that have normal distribution for the HTG are for 
Positive Affect and Current Affect at the Pre-Trip level and Current Affect at the 
Post-Trip level. The variables that have normal distribution for the NHTG are for all 
the measures of affect at both the Periodl-and Period2 levels and Satisfaction With 
Life Scale at Period2-level. Since most of the data distributions are not normally 
distributed, attempts to transform those data concerned involving square root and 
logarithm has been carried. However, the results still failed to transform the not 
normally distributed data into normally distributed data. This means that parametric 
tests could only be applied for those variables, which have normal distribution, while 
non-parametric tests would have to be used for variables without normal distribution. 
4.18 STATISTICAL METHODS 
There are basically two different types of statistical techniques: parametric and non- 
parametric. The parametric tests (e. g., t-tests, analysis of variance) make stringent 
assumptions about the population distribution (e. g., normally distributed) compared to 
the non-parametric tests, which do not make such assumptions. However, non- 
parametric tests tend to be less sensitive than the more powerful parametric tests 
(Pallant, 2001). Since most of the variables for this study are not normally 
distributed, the non-parametric statistical techniques are used. However, the 
parametric tests are used to estimate effect sizes, since they are no equivalent non- 
parametric tests for such purpose. 
4.18.1 EXPLORING RELATIONSHIPS 
In order to find out about the strength of a relationship between variables, the Pearson 
correlation would be most appropriate for normally distributed data. However, since 
most of the variables in this study are not normally distributed, the non-parametric 
equivalent is the Spearman Rank Order Correlation (rho). The Spearman's rho is 
used to calculate the strength and direction of the relationship between two continuous 
variables. The Spearman's rho (p) can be interpreted in the same way as the 
Pearson's correlation coefficients (r), which range from -1 to +1. A correlation of 0 
120 
Chapter Four: Methodology 
indicates no relationship at all, a correlation of 1.0 indicates a perfect correlation, and 
a value of -1 indicates a perfect negative correlation. Cohen (1988) has suggested the 
following guidelines to interpret the values between 0 and 1: 
 r= . 10 to . 29 or r=-. 10 to -. 29 (small) 
 r= . 30 to . 49 or r=-. 30 to -. 49 (medium) 
 r= . 50 to 1.0 or r=-. 50 to -1.0 (large) 
4.18.2 COMPARING GROUPS 
The non-parametric statistical techniques that have been selected to test for significant 
differences between groups are as follows: 
MANN-WHITNEY U TEST 
The Mann-Whitney U Test is used for testing differences between two independent 
groups on a continuous measure. For example, in this study do males and females 
differ in terms of their global well-being? This test is the non-parametric alternative to 
the t-test for independent samples. Instead of comparing means of the two groups as 
in the case of the t-test, the Mann-Whitney U Test actually compares medians. It 
converts the scores on the continuous variable to ranks, across the two groups. It then 
evaluates whether the ranks for the two groups differ significantly (Cozby, 1981). To 
interpret an output from the Mann-Whitney U Test, it is important to note the 
significance level, which is given as Asymp. Sig. (2-tailed). If the probability value 
(p) is not less than or equal to . 05, the result is not significant. 
WILCOXON SIGNED RANK TEST 
The Wilcoxon Signed Rank Test (also referred to as the Wilcoxon Matched Pairs 
Signed Ranks test) is meant for repeated measures: that is when the respondents are 
measured on two occasions, or under two different conditions. For example, the 
respondents of the holiday taking group who are measured at the Pre-Trip level 
(before going on holiday) and at the Post-Trip level (after coming back from holiday). 
This test is the non-parametric alternative to the repeated measures T-test, but instead 
of comparing means, the Wilcoxon converts scores to ranks and compares them at 
Time 1 and at Time 2. To interpret the output from the Wilcoxon Signed Rank Test, 
is to look at the associated significance levels presented as Asymp. Sig. (2-tailed). If 
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the significance level is equal or less than . 05 (e. g., . 04, . 01, . 001 etc. ) then the 
difference between the two scores is statistically significant. 
KRUSKAL-WALLIS TEST 
The Kruskal-Wallis Test (also sometimes referred to as the Kruskal-Wallis H Test) is 
the non-parametric alternative to a one-way between-groups analysis of variance 
(Siegel & Castellan, 1988). It allows comparison of scores on some continuous 
variable for three or more groups. It is similar in nature to the Mann-Whitney test but 
it allows for comparison of more than just two groups. Scores are converted to ranks 
and the mean rank for each group is compared. This is a `between-groups' analysis 
therefore different people must be in each of the different groups. Again, if the 
significance level is a value less than . 05, then there 
is a statistically significance 
difference in the continuous variable across the groups compared. 
ESTIMATION OF EFFECT SIZES 
The `effect size' also known as `strength of association' is a set of statistics which 
indicates the relative magnitude of the differences between means (Tabachnick & 
Fidell, 1996). For the purposes of this study, the eta-squared statistic is used to 
calculate effect sizes. Eta squared represents the proportion of variance in the 
dependent variable that is explained by the independent variable. It can be calculated 
from the t-values obtained from the parametric t-tests. 
REGRESSION ANALYSIS 
The regression analysis is also used to obtained predicted means, and the direction of 
causation between the global measures of well-being and the specific life domains as 
well as with the affect measures. 
4.19 CHAPTER SUMMARY 
The research process for this study on the effects of holiday taking on the subjective 
or sense of well-being of the holidaymakers has been detailed. The research approach 
adopted is exploratory and descriptive in nature. A case control design is used, which 
involves two groups: the holiday taking group and the non-holiday taking group 
(which acts as the control group). The non-probability quota sampling method was 
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used because of the immense difficulty of establishing a sampling frame. The 
respondents for the two groups were selected based on the proportions of the target 
populations: holiday taking and non-holiday taking. Each respondent was required to 
complete two questionnaires: Pre-Trip Questionnaire (before the holiday) and a Post- 
Trip Questionnaire (after the holiday). Respondents of the non-holiday taking group 
were also required to complete two questionnaires: Period I -questionnaire and 
Period2-Questionnaire within a time period of two to six months after completion of 
the first questionnaire. The written type questionnaire was used to enable respondents 
to complete the questionnaires at their convenience. The measures of subjective well- 
being were divided into three components: life satisfaction, positive affect and 
negative affect. Life satisfaction was measured at the global and specific life 
concerns levels. Twelve specific life domains, which were considered important 
contributor to the sense of well-being of the respondents, were measured using multi- 
items. The measures of subjective well-being have been adopted from well- 
established studies where the items have been tested for their psychometric properties. 
The construction of the questionnaires and the changes as well as additions made to 
the questionnaires after the pilot study were also indicated. The data collection period 
stretched from 1 September 2000 until end August 2001. Most of the questionnaires 
were distributed from house to house within the vicinity of Guildford area. The 
response rate on the whole was quite acceptable that is 21.5%. 
The data sets for the holiday taking group and non-holiday taking group were found 
not normally distributed for most of the SWB measures. Thus, non-parametric tests 
were used for comparison and correlational analysis. In this respect, four research 
questions and their related hypotheses were formulated. However, the parametric t- 
tests and regression analysis were used to estimate effect sizes and direction of 
causation because it cannot be done using non-parametric tests. 
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5.1 INTRODUCTION 
The concept of change can be examined from several perspectives. The most 
common of which is to see change as a variable in terms of growth or development or 
brought about by an attempt to alter an environment from the outside. Change can be 
perceived in terms of change over age, or to change over time (or period), or both. 
Period effects are those changes, which are observed over time. Change can also be 
examined at the individual level (gross change) and at the aggregate level (net or 
mean change). Individual change is a simple difference of gain or loss while net or 
aggregate or mean change is the observed means of a variable at two occasions 
(Plewis, 1985: 3-4). It is said that 'change' as it is usually understood as an observed 
difference between two measurements, is often misleading and can be replaced by 
other formulations (Plewis, 1985: 16). 
There are several statistical options to analyse change such as using a pretest-posttest 
control group design such as the gain scores, adjusted (residualized) gain scores, 
analysis of covariance (ANCOVA) and repeated measures analysis. However the 
questions that surround the 'appropriate analysis of a pretest-posttest design are 
complex and the issues are not resolved' (Newton & Rudestam, 1999: 227). 
Frederick Lord (1967) was among the first to tackle this issue and suggested using the 
raw gain scores, which is easy to compute and requires the use of similar scales of 
measurement for the pretest and posttest. However, this method does not control for 
pretest differences as these scores usually correlate with pretest scores (Newton & 
Rudestam, 1999: 218). To control pretest differences, Cronbach and Furby (1970) 
suggested the use of 'residual gains' or 'base-free measures of change'. The 
residualized gain score is expected to identify high- and low-change individuals. 
Arising from this, Tucker, Damarin, and Messick (1966) proposed a more 
sophisticated version of the residualized score as a 'base-free measure of change. ' 
However, Rogosa (1988) disagrees with Cronbach and Furby about the unreliability 
of difference scores and claims that they are actually quite reliable under a wide range 
of moderate pretest-posttest correlations. 
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An analysis of covariance (ANCOVA), with the pretest score as covariate, method 
will take into account within group differences, controlling regression effects as well 
as providing statistical control. Fisher (1948) developed ANCOVA as a way of 
reducing error variance in randomized experiments (cited in Plewis, 1985). ANCOVA 
is basically identical to an ANOVA treatment effect that has been adjusted by 
subtracting the product of the covariate and the regression slope of Y. 
ANCOVA is found to yield a more accurate estimate of treatment effects by 
correcting posttest scores using the regression between pretest and posttest. This 
method also improves statistical power and precision by reducing the variance of the 
dependent variable after the treatment. In randomized experiments, the interpretation 
is just the same as for ANOVA. However, Porter and Raudenbush (1987) were not 
confident of the use of ANCOVA especially with nonrandomized experiments and 
recommended instead the use of path analysis and structural equation models to 
estimate causal relations from such data. In addition, Lord (1967) pointed out, 'There 
simply is no logical or statistical procedure that can be counted on to make proper 
allowances for uncontrolled pre-existing differences between groups' (p. 305). 
There are two main sources of change that may confuse the interpretation of designs 
utilizing a pretest-posttest control group framework. According to Plewis (1985), the 
first source is known as the regression effect where a retest of cases on the extreme of 
a normal distribution will tend to lead to scores that are now closer to the middle. 
Regression to the mean is a bias attributed to the lack of perfect reliability of measures 
of variables. In practice, this means that pretest status is often the best predictor of 
change scores, in that it discriminates effectively between people who change 
positively and those who change negatively. Unfortunately, this relationship can 
obscure the presence of other variables (e. g., treatments or covariates) that have 
interesting relationships with change resulting from treatment effects. Lord (1967) 
remarks that some people take this to mean that deviation from the regression line is 
the 'real' measure of change, rather than difference scores. Individual raw scores are a 
valid indicator of change, whereas residuals can be rather confusing. 
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The second primary source of confusion in change studies is with errors of 
measurement (Lord, 1967). It is generally agreed that variables in the social sciences 
are measured with more error than are variables in the physical sciences. In the 
analysis of change, the criticisms about simple differences are that an observed 
individual change does not equal 'true' individual change, and that difference scores 
are unreliable (Plewis, 1985: 19). Scores that include errors of measurement are 
called fallible, whereas scores that do not contain errors of measurement are called 
true. When errors of measurement are unbiased they average out to zero (0), so that 
the variables approach their true values. According to the classical test score theory, 
any measured value is only an approximation of the true value (Newton & Rudestam, 
1999). Thus, fallible pretest and posttest scores yield fallible difference scores. Lord 
(1967) offers a regression model that estimates true change from observed (fallible) 
values. The values obtained from regression equations always have less variability 
than the values being estimated; they represent the best fit of a regression line. The 
estimated score for a particular individual depend both on the individual pretest 
score and on the group to which the individual is assigned. To deal with regression 
effects, the groups must either be controlled experimentally for pre-treatment 
differences or be controlled by using an analysis of covariance. It is important to 
note that an analysis of change scores and an analysis of covariance may yield 
different conclusions (Lord, 1967). 
Campbell and Stanley (1966) suggested that the simplest way to analyze change is to 
ignore the pretest data and analyze the posttest data among groups. This approach is 
an offshoot of an experimental design known as the posttest only design which was 
implemented by not even collecting pretest data. The rationale for the design is that 
randomization should control for between group differences, whereas the inclusion of 
a pretest can reduce external validity by confounding change resulting from an 
intervention with change resulting from pretest sensitization or the interaction of the 
pretest with the treatment. However this method does not control or adjust for pretest 
and may overlook the true measure of change (Newton & Rudestam, 1999: 226). 
Bereitner (1963) on the other hand argues that, rather than measure change indirectly 
as a simple difference, or some other function such as a ratio of measures on two 
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occasions, it is better to use direct measures. One possibility is to devise a test in 
which all the items ask about change since the first measurement, and respondents 
provide their own assessment of change for each item. Alternatively, outside 
observers of some kind could rate each subject for change on the variable or 
dimension of interest. However, the obvious biases of subjectivism are thought to 
outweigh the possibility of getting a valid measure of the underlying process (Plewis, 
1985: 17). 
The concept of change for the holiday taking group (HTG) and non-holiday taking 
group (NHTG) in this research survey is shown in Figure 5.1 and 5.2 as follows: 
Figure 5.1: Concept of Change for HTG 
PRE-TRIP HOLIDAY POST-TRIP 
SWB EXPERIENCE SWB 
Two measurements are taken on the well-being of the Holiday Taking Group that is 
one before going on the actual holiday known as the Pre-Trip HTG and another one 
after the holiday known as the Post-Trip HTG. These two measurements would 
enable the study to find out whether there are any changes in the well-being of the 
Holiday Taking Group after a holiday. 
Figure 5.2: Concept of Change for NHTG 
PERIOD 1 NO º PERIOD 2 
SWB HOLIDAY SWB 
Two measurements are also taken on the Non-Holiday Taking Group: the Period 1- 
NHTG and the Period 2-NHTG after a period of two to six months after completion 
of the first questionnaire (Periodl-NHTG). 
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The purpose of taking two measurements for the Holiday Taking Group (Pre-and 
Post-Trip HTG) and Non-Holiday Taking Group (Periodl-and Period2-NHTG) is to 
enable the following comparisons to be made: 
  Whether there is a significant difference between the Pre-Trip HTG and -the 
Period 1-and Period2-NHTG. This would provide an insight as to whether the 
anticipation of a holiday affects the well-being of those waiting to go on a holiday 
(holiday taking group) compared to those who are not waiting to take a holiday 
(non-holiday taking group). 
  Whether there is a significant difference between the Pre-Trip HTG (before going 
on the holiday) and the Post-Trip HTG (after coming back from the holiday). 
This is to provide an insight as to whether holiday-taking changes the well-being 
of those taking a holiday. 
  Whether there is a significant difference between the well-being of the Non- 
Holiday Taking Group when the measurements of Period 1-NHTG is compared to 
Period2-NHTG within a two to six months' period. 
  Whether there is a significant difference between the well-being of the Post-Trip 
HTG compared to the Periodl-and Period2-NHTG. In other words, is there a 
significant difference between the well-being of those who have taken a holiday 
(holiday taking group) with those who have not (non-holiday taking group). 
Taking into consideration all of the above, this chapter will examined the data sets of 
the Holiday Taking Group (HTG) and the Non-Holiday Taking Group using 
descriptive and inferential statistics. It is divided into the following sections: 
  Section A -The Holiday Taking Group 
  Section B -The Non-Holiday Taking Group 
  Section C-A comparison between the Holiday Taking Group and the Non- 
Holiday Taking Group. 
  Section D-A summary of the research hypotheses tested. 
The main statistical tools employed in this chapter are the means (arithmetic means), 
median, Spearman's rho (p) for correlations, non-parametric tests such as the 
Wilcoxon Signed Ranks test, Mann-Whitney test, and Kruskal-Wallis test for 
comparison purposes. When interpreting the test results, the key figure is the 
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probability (p) value that is associated with the test statistic, which indicates the 
likelihood of the result arising by chance. This study will look for any probability that 
is less than 0.05. A crude assessment of the levels of probability is as follows: 
 p<0.05 - significant (occurs by chance less than five times out of a hundred). 
 p<0.01 - more significant (occurs by chance less than once in a hundred times). 
 p<0.001- very significant (occurs by chance less than once in a thousand times). 
 p<0.000 =p<0.0005 - very significant (occurs by chance less than five in ten 
thousand) 
The Spearman's rho (p) is used to measure the strength of association or correlation. 
For the purposes of determining the strength of the relationship, Cohen (1988) has 
suggested the following guidelines for interpreting the value of Pearson correlation 
(r): 
 r= . 10 to . 29 or r=-. 
10 to -. 29 (small or weak) 
 r= . 30 to . 
49 or r=-. 30 to -. 49 (medium or average) 
 r= . 50 to 1.0 or r=-. 50 to -1.0 
(large or strong) 
The same guidelines are used to interpret the Spearman's rho (p). 
In order to provide an indication of the magnitude of the differences between groups, 
the effect size statistic, eta squared, is used. Eta squared can range from 0 to 1 and 
represents the proportion of variance in the dependent variable that is explained by the 
independent (group) variable (Pallant, 2001). Since the SPSS does not provide eta 
squared values for non-parametric tests, it has to be calculated using the information 
provided in the parametric t-tests. The formula for calculating eta squared using the 
independent-samples t-test (between groups) is as follows: 
Eta Squared = 
t2 +(N1 +N2-2) 
Where t=t value obtained in the independent-samples t-test, and Ni = number of 
cases for the first group and N2 = number of cases for the second group. 
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The formula for calculating the effect size for paired-samples t-test (repeated 
measures) is as follows: 
tZ 
Eta Squared = ------------------------ 
t2+(N-1 ) 
Where t=t value obtained in the paired-samples t-test and N= number of cases. The 
guidelines proposed by Cohen (1988) for interpreting the eta squared value are: . 01 = 
small effect, . 06 = moderate effect, and . 14 = large effect. 
The factor analysis is used as a `data reduction' technique so that the data may be 
`reduced' or summarised using a smaller set of factors or components (Pallant, 
2001: 151). This technique is adopted to find out the number of factors that can be 
extracted from the travel motivations' items and the satisfaction of the travel 
motivations' items. 
The regression analysis is also used for the following purposes: 
  Considering that up to now there is no agreement among statisticians about the 
best way to model change using attitudinal survey data and that the `common 
sense method of examining relationships between first difference scores has long 
been out of favour mainly because it makes no allowance for what are 
misleadingly termed regression-towards-the mean effects between t1 and t2' 
(Headey, Glowacki, Holmstrom & Wearing, 1985). The residualized change score 
method of modelling change has been considered as a more appropriate approach 
for analysing change compared to the use of raw difference scores between 
timel(ti) and time2(t2). ' The residualized change score is obtained by first 
regressing t2 scores (time2) for a variable of interest on t1 scores (timet) in order 
to yield predicted t2 scores, which is regarded as the better option for analysing 
change. The predicted scores are then subtracted from the actual t2 scores as 
shown in the following example: 
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  (1.1) Leisure2 = a+blLeisurel 
/\ 
  (1.2) Residualized change = Leisure2 - Leisure2. 
Where a= constant, bl = beta, LeisureI = scores obtained at tl (Pre-Trip HTG), 
Leisure2 = scores obtained at t2 (Post-Trip HTG) and Lei = predicted scores. 
The residualized scores are used to indicate how much the scores of individuals 
have changed between ti and t2, compared with others who scored the same as 
them at t1. The advantages of the residualized change score method are that it 
eliminates the effects of random measurement error at tl (but not at t2) and avoids 
the multicollinearity problems associated with the static score method. However, 
the residualized change and static score methods yield very similar results for 
models in which multicollinearity is not a serious problem (Headey et. al, 1985: 
271-272). The findings of this study indicated that the residualized change score 
and the static score methods yielded identical results and are shown in Appendix 
5.1. 
  To find out whether a changing sense of global well-being or life satisfaction 
could affect satisfaction with particular life domains as well as vice versa. 
Bohmstedt (1969) recommended the following test for estimating the 
regression coefficients (the B2s) in the following equations (using Life3 and 
the Leisure domain as an example): 
Q (1.3) WB2=B1WB1 +B2SL1 +e2 
Q (1.4) SL2=B1SL1 +B2WB1 +e2 
Where WB1 = Life3 at Pre-Trip HTG, WB2 = Life3 at Post-Trip HTG and SL1 = 
satisfaction with the Leisure domain at Pre-Trip HTG (before the holiday) and 
SL2 = satisfaction with the Leisure domain at Post-Trip HTG (after the holiday). 
Thus, if B2 in Equation (1.4) is larger than B2 in Equation (1.3), it might suggest 
that satisfaction with the Leisure domain at an earlier point in time has more 
impact on subsequent levels of global well-being, than earlier levels of global 
well-being have on later satisfaction with the Leisure domain. 
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SECTION A- THE HOLIDAY TAKING GROUP 
This section described and analyzed the data set distributions of the Holiday Taking 
Group which is made up of the Pre-Trip Holiday Taking Group (Pre-HTG) and the 
Post-Trip Holiday Taking Group (Post-Trip HTG). The Pre-Trip HTG refers to 
respondents who completed the Pre-Trip Questionnaire before they go on their 
holidays; while the Post-Trip HTG refers to the same respondents who completed the 
Post-Trip Questionnaire after they came back from their holidays. 
5.2 SAMPLE SIZE AND CHARACTERISTICS 
The sample size of the Holiday Taking Group (HTG) is made up of 355 respondents 
and their sample characteristics are described in terms of gender, age-groups, full-time 
education, marital status, occupation, household income and number of children under 
18. 
GENDER 
The data distribution of the HTG is made up of 50.1% (178) female respondents and 
49.9% (177) male 'respondents. This parallels the population characteristics of the 
Holiday Taking Group. 
AGE-GROUPS 
The age-group distribution of the data set is shown in Table 5.1. It is observed that 
35.5% (126) of the respondents are found in the younger age-groups (age 16 -34), 
37.7% (134) in the middle age groups (age 35-54), and 26.8% (95) in the older age- 
groups (age 55 - 65 and above). 
Table 5.1: Age-groups distributions of the HTG 
Age-groups Percentage (%) Number 
  16-24 13.8 49 
  25-34 21.7 77 
  35-44 16.9 60 
  45-54 20.8 74 
  55-64 13.8 49 
  65 and above 13.0 46 
Total 100.0 355 
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FULL-TIME EDUCATION 
The full-time education data distribution of the HTG is shown in Table 5.2. The 
results indicated 34.9% of the respondents finished their full-time education under the 
age of 18,38.1% between 18 to 22 years and 23.3% finished their full-time education 
when they are 22 years or over. Only 3.7% of the respondents are studying presently. 
However, three of the respondents did not indicate their educational status. 
Table 5.2: Full-time Education Distribution of the HTG 
Full-time Education Percentage (%) Number 
  Under 18 years 34.9 123 
  18 to under 22 38.1 134 
  22 years or over 23.3 82 
  Still studying 3.7 13 
Total 100.0 352 
Missing 3 
MARITAL STATUS 
The marital status distributions of the HTG are 57.2% married compared to 20.9% 
who are single, 13.5% who are living together and 8.4% who are either 
separated/divorced or widowed. The detailed break down of the marital status 
distribution is shown in Table 5.3. 
Table 5.3: Marital Status distribution of the HTG 
Marital Status Percentage (%) Number 
  Single 20.9 74 
  Married 57.2 203 
Living together 13.5 48 
  Separated/divorced 5.6 20 
  Widowed 2.8 10 
Total 100.0 355 
OCCUPATION 
The occupation distribution of the HTG is shown in Table 5.4. The occupation 
distribution has been controlled to parallel the characteristics of the population of the 
Holiday Taking Group. Thus, 31% (110) of the respondents are found in the AB 
category, 36.9% (131) in the Cl category, 18% (64) in the C2 category and 14.1% 
(50) in the DE category. 
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Table 5.4: Occupation Distribution of the HTG 
Occupation Categories % Number 
  AB - professional and managerial 31.0 110 
  CI - supervisory/clerical & junior managerial, 
administrative 
36.9 131 
  C2 - skilled manual workers 18.0 64 
  DE - non-skilled manual workers/state pensioners 
or widows 
14.1 50 
Total 100.0 355 
HOUSEHOLD INCOME 
The household income distribution for the HTG is shown in Table 5.5. The results 
indicated that 19.4% (67) of the respondents reported having household income of 
£17,000 and under; 20.5% (71) with household income of £17,001 - £27,000; 21.7% 
(75) with household income of £27,001 - £42,000; and 38.4% (133) with household 
income of £42,001 and above. Nine respondents did not indicate their household 
income status. 
Table 5.5: Household Income Distribution of the HTG 
Household Income Percentage (%) Number 
  Under £12,000 8.4 29 
  £12,001 - £17,000 11.0 38 
 £ 17,001 - £22,000 8.4 29 
  £22,001 - £27,000 12.1 42 
  £27,001 - £32,000 8.4 29 
  £32,001 - £37,000 6.1 21 
  £37,001 - £42,000 7.2 25 
  £42,001 - £47,000 28.0 97 
  £47,001 and above 10.4 36 
Total 100.0 346 
Missing 9 
NUMBER OF CHILDREN UNDER 18 
Out of a total number of 348 respondents who answered this question, 76.1% (265) of 
the respondents have no children under 18 compared to 23.9% (83) with one or more 
children under 18. Seven of the respondents in the HTG did not answer this question. 
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5.3 TRAVEL INFORMATION SEARCH 
While planning for their holidays, the respondents of the HTG indicated that they 
made use of the following sources to obtain the necessary travel information to help 
them plan or make decisions about their holiday destinations. The sources of 
information are shown in Table 5.6. 
Table 5.6: Sources of Travel Information for the HTG 
Sources of Travel Information Search Percentage (%)* 
  Brochures/pamphlets 63.7 
  Personal/previous experience 54.5 
  Friends/family 49.7 
  Travel agent 47.4 
" Newspapers / magazines / articles 46.1 
  Internet 39.2 
  Tour operator/company 31.9 
  Books/library 29.8 
  Government tourism office/boards 27.4 
" Airlines 20.8 
  Advertisements 18.1 
  Others (Clubs, associations) 8.1 
  Embassy/consulates 6.3 
N= 355 
Note: * Percentages do not total up to 100% as it involves multiple selection. 
The results in Table 5.6 indicated that the most common sources of travel or tourism 
information used by the respondents of the HTG are brochures/pamphlets (63.7%), 
followed by personal/previous experience (54.5%), friends/family members (49.7%), 
travel agent (47.4%) and newspapers/magazines/articles (46.1%). The government 
embassies/consulates represent the least popular source of travel information (6.3%) 
for the respondents. Even advertisements did not feature highly as an important travel 
information source for potential tourists because only 18.1% of the respondents 
referred to advertisements in their holiday planning/preparation. However, it is 
encouraging to note that 39.2% of the respondents are using the Internet to access 
travel information for their holidays. Table 5.7 shows the extent of information 
search in relation to the number of times to the holiday destinations. 
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Table 5.7: Sources of Travel Information by Number of Times to Main Holiday 
Destination for HTG 
Number of Times 
to Main Holiday Destination 
Sources of travel information Never 
before 
Once or 
twice 
before 
Three to 
five times 
before 
Six or more 
times 
  Brochures/pamphlets 117 45 15 27 
  Friends/family 92 35 12 20 
  Travel agent 88 29 16 20 
  Newspapers/magazines/articles 87 35 12 13 
" Internet 76 28 8 14 
  Personal/previous experience 66 51 21 39 
  Tour operator/company 58 23 9 13 
  Books/library 54 22 8 11 
  Government tourism 
office/board 
52 18 5 13 
  Advertisements 35 10 5 6 
  Airlines 36 13 7 12 
  Embassy/consulates 14 3 2 1 
  Other sources 13 5 4 5 
The results in Table 5.7 showed that the number of requests made for 
brochures/pamphlets and contacts with friends or families, the travel agent and 
newspapers / magazines / articles are much higher for first time visitors compared to 
those who have visited the holiday destinations before or repeat visitors. It is also 
observed that the request for travel information for those who have been to the 
holiday destination six times or more are slightly higher than those who have been to 
holiday destinations three to five times. Perhaps, this reflected the need to search for 
new attractions, sites or activities that the respondents could visit/participate in 
holiday destinations that they are already familiar with. 
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5.4 TRAVEL ARRANGEMENTS 
The travel arrangements of the HTG are also examined. This included whether they 
are going on package holidays, the number of holiday components included in their 
package holidays, their trip partners as well as whether they have confirmed their 
holiday booking at the time of filling-up the Pre-Trip Questionnaire. 
PACKAGE HOLIDAY 
Out of 350 respondents who answered this question, 51.7% (181) indicated that they 
are not taking a package holiday compared to 48.3% (169) who are taking a package 
holiday. 
BOOK HOLIDAY 
The results in Table 5.8 showed that 48.5% (82) of those who are taking a package 
holiday (169) booked their holiday through a travel agent, 39.6% (67) through a tour 
operator, 2.4% on the internet while less than one percent made their booking directly 
with the airlines. This suggests that the tourism or holiday service providers still have 
a major role to play in the booking of holiday destinations. 
Table 5.8: Booking of Holidays by HTG 
Book Holiday Percentage Number 
  Travel agent 48.5 82 
  Tour operator 39.6 67 
  Directly with airlines 0.6 1 
  On the internet 2.4 4 
  Others 8.9 15 
Total 100.0 169 
PACKAGE COMPONENTS 
In terms of the number of components included in the holiday packages of the HTG, 
45% (76) indicated two components and 43.7% (74) indicated three components. 
The package holiday components could comprise of a combination of flight, 
accommodation, rented car, guided tours, meals, and others. The results in Table 5.9 
indicated the number of components included in the package holidays of the HTG. 
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Table 5.9: Number of Components in Holiday Packages of HTG 
Number of Holiday Components % Number 
  Flight only 2.4 4 
  Accommodation only 1.8 3 
  Two components 45.0 76 
  Three components 43.7 74 
  Four components 5.3 9 
  More than four components 1.8 3 
Total 100.0 169 
TRIP PARTNERS 
In terms of travel companions or trip partners, 58.3% (204) of the respondents of the 
HTG indicated that they are going on their holiday with their immediate family 
members. Immediate family members in this study could refer to any of these 
members: husband / wife / partner / children / mother / father / brothers / sisters 
compared to 10.6% (37) who are going on holidays alone. A smaller percentage of 
them planned to go on their holidays with their girlfriend/boyfriend, relatives, family 
members and relatives and with family members and friends. Five respondents did 
not indicate whether they are going on their holidays alone or with others. The trip 
partners distribution of the HTG is shown in Table 5.10. 
Table 5.10: Trip Partners Distribution of HTG 
Trip Partners Percentage (%) Number 
  Immediate family members 58.3 204 
  Family members and relatives 4.6 16 
  Family members and friends 9.1 32 
  Relatives 1.4 5 
  Friends 10.0 35 
  Girlfriend/boyfriend 3.4 12 
  Alone 10.6 37 
  Others 2.6 9 
Total 100.0 350 
Missing 5 
CONFIRMED TRAVEL ARRANGEMENTS 
At the time of filling-up the Pre-Trip Questionnaire, 80.2% (280) of 349 respondents 
of the HTG indicated that they have confirmed their travel arrangements or booked 
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their holidays compared to 19.8% (69) who have not yet booked their holidays. Six 
of the respondents did not answer this question. 
LOCATION OF MAIN HOLIDAY DESTINATIONS 
The location of the main holiday distributions of the HTG is shown in Table 5.11, 
which reflects the population characteristic of the Holiday Taking Group. Thus, 
82.5% of the respondents are planning or taking a holiday in Europe (France, Italy, 
Spain, Portugal, Switzerland, Germany, Austria, etc), 2.8% to U. S. A., 2.8% to Canada 
and 11.9% to the rest of the world (Australia, New Zealand, Singapore, Thailand, 
Malaysia, Sri Lanka, Egypt, Japan, China, India, Kenya, etc. ). 
Table 5.11: Location of Main Holiday Destinations Distribution of HTG 
Location of Main Holiday Destination % Number 
  Europe 82.5 293 
  U. S. A. 2.8 10 
  Canada 2.8 10 
  Rest of the world 11.9 42 
Total 100.0 355 
NUMBER OF TIMES TO MAIN HOLIDAY DESTINATION 
In terms of the number of times or visits to main holiday destination, 51.2% (176) of 
the respondents of the HTG are taking holidays to destinations that they have never 
visited before. In other words they are going to be first-time visitors and the rest are 
repeat-visitors. As for the repeat-visitors, 24.7% (85) intended to visit holiday 
destinations that they have visited once or twice before, 9.3% (32) at holiday 
destinations that they have visited three to five times before, and 14.8% (51) to 
holiday destinations that they have visited six or more times before. This is shown in 
Table 5.12. 
Table 5.12: Number of Times to Main Holiday Destination of HTG 
Number of times to main holiday destination % Number 
  Never before 51.2 176 
  Once or twice before 24.7 85 
  Three to five times before 9.3 32 
  Six or more times 14.8 51 
Total 100.0 344 
Missing 11 
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HAPPY WITH HOLIDAY DECISION 
Out of 351 respondents who answered the question as to whether they are happy with 
their forthcoming holiday decisions, 94.3% (331) of them indicated that they are 
happy with their holiday decision compared to 5.7% (20) who are not. Among some 
of the reasons given by those who are unhappy with their holiday decisions include 
the fear of long flights, uncompleted work at the office, opportunities cost, leaving 
their pets behind and holiday decisions made by someone else. 
BEEN ON HOLIDAY OUTSIDE EUROPE 
In order to find out the extent of the travel experience of the HTG, the respondents 
were asked whether they have been on holidays in destinations outside Europe. In this 
context, 82.7% (282) of 341 respondents of the HTG indicated that they have 
compared to 17.3% (59) who have not. 
DURATION OF HOLIDAY PERIOD 
In terms of the duration of holiday period, 34.4% (122) of the respondents of the HTG 
spent between 4-7 days; 38% (135) spent between 8-14 days; 16.3% (58) spent 
between 15-21 days; and 11.3% (40) spent 22 days and more. 
SUMMARY OF TRAVEL ARRANGEMENTS 
The findings on the travel arrangements of the respondents of HTG showed that on 
the whole, they are experienced holidaymakers with 82.7% of them having taken a 
holiday outside Europe and 51.2% of them preferring to take a holiday in destinations 
that they have never visited before. In addition 51.7% of them preferred not to book a 
package holiday and for those who are taking a package holiday, they preferred to 
book their holidays through a holiday travel service provider. In terms of travelling 
companions, 58.3% of them preferred to go on a holiday with their immediate family 
members and only 10.6% of them prefer to go on holidays alone. In terms of travel 
planning, 80.2% of the respondents confirmed their travel arrangements well in 
advance of the actual holiday period and 94.3% of them are happy with their holiday 
decisions. Thus, it appears that the forthcoming holiday trip or travel has been 
regarded as a favourable event by the respondents of the holiday taking group. 
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5.5 TRAVEL MOTIVATIONS AND SATISFACTIONS 
This section examines the travel motivations of the respondents of the HTG that are 
regarded as important needs that make them decide to take a holiday. The travel 
motivations are ranked according to importance and are indicated at the Pre-Trip HTG 
columns and the extent to which the respondents are able to achieve -their travel 
motivations at the end of the holiday are indicated under the Post-Trip HTG columns 
in Table 5.13. 
Table 5.13: Travel Motivations and Satisfactions for the HTG 
Pre-Trip HTG Post-Trip HTG 
Rank Travel Motivations Mean S. D. No. Mean S. D. No. 
1 Enjoy the company of the 7.82 1.44 330 7.73 1.51 335 
people who came 
with you 
2 Feel rejuvenated and 7.59 1.57 342 7.31 1.72 350 
recharged 
3 Give your mind a rest 7.03 1.99 339 7.28 1.81 350 
4 Feel free 6.82 2.08 336 6.98 1.95 349 
5 Experience new and 6.80 2.06 336 7.04 1.90 346 
different lifestyles 
6 To get away from the 6.53 2.64 333 6.92 2.56 341 
weather at home 
7 Derive a feeling of 6.43 1.96 330 6.82 1.91 345 
accomplishment 
8 Satisfy your curiosity 6.27 2.28 334 6.64 2.10 345 
9 Engage in some daring or 4.04 2.71 327 4.19 2.80 353 
thrilling activities 
10 Do something that 3.33 2.16 331 4.76 2.35 336 
impressed others 
11 Act like you were a 3.32 2.41 328 3.98 2.42 339 
teenager again 
The results in Table 5.13 indicated that the three most important travel motivations or 
needs for the HTG are to `enjoy the company of the people who came with you' 
(mean = 7.82), to `feel rejuvenated and recharged' (mean = 7.59) and to `give your 
mind a rest' (mean = 7.03). The fairly important travel motivations or needs are to 
`feel free' (mean = 6.82), `experience new and difference lifestyles' (mean = 6.8), `to 
get away from the weather at home' (mean = 6.53), `to derive a feeling of 
accomplishment' (mean = 6.43) and `to satisfy your curiosity' (mean = 6.27). The 
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fairly unimportant needs are related to the needs to `engage in some daring or thrilling 
activities' (mean = 4.04), `do something that impressed others' (mean = 3.33) and to 
`act like you were a teenager again' (mean = 3.32). 
The Post-Trip HTG results showed that the means obtained for most of the travel 
motivations are slightly higher than the means obtained at Pre-Trip HTG except for 
two travel motivations: `Enjoy the company of the people who came with you' and 
`Feel rejuvenated and recharged'. This implies that most of the travel motivations of 
the respondents of the HTG have been achieved except for `Enjoy the company of the 
people who came with you' and `Feel rejuvenated and recharged'. 
A Wilcoxon Signed Ranks Test on the travel motivations for both the Pre-and Post- 
Trip HTG indicated the following: 
  No significant differences (p > 0.05) 
Q `Enjoy the company of the people who came with you' 
Q `Feel free' 
Q `Engage in some daring or thrilling activities' 
This means what the respondents expected before their holidays as travel 
motivations is more or less the same as what they are able to achieve at the end of 
their holidays. 
  Significant differences (p < 0.05): Positive 
Q `Experience new and different lifestyles' with p<0.05 
Q `Give your mind a rest' with p<0.05 
Q `Do something that impressed others' with p<0.001 
Q `Derive a feeling of accomplishment' with p<0.01 
Q `Satisfy your curiosity' with p<0.01 
Q `Act like you were a teenager again' with p<0.001 
Q `To get away from the weather at home' with p<0.01 
This means the respondents are more than satisfied at the end of their holidays 
with what they have expected before their holidays. 
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  Significant differences (p < 0.05): Negative 
Q `Feel rejuvenated and recharged' with p<0.05 
This means the respondents are less satisfied at the end of their holidays with what 
they have expected before their holidays. 
The above findings indicated that on the whole, the respondents of the HTG are able 
to achieve all their travel motivations except for the need to `feel rejuvenated and 
recharged' at the end of their holidays. Nevertheless, this does not mean that they are 
unhappy with what they have achieved since the mean obtained for satisfaction of the 
need to `feel rejuvenated and recharged' is 7.31, which is still under the very happy 
category. 
A comparison of means for each of the travel motivations and satisfaction is examined 
separately in terms of gender, age-groups, marital status, occupation, household 
income, and number of children under 18 years in order to ascertain whether there are 
any significant group differences as indicated by the Wilcoxon Signed Ranks test is 
shown in Appendix 5.2. The following is a summary of the findings: 
  IN TERMS OF GENDER 
Q For Pre-Trip HTG, the Mann-Whitney test indicated only one significant 
difference between the male and female respondents for the need to feel 
rejuvenated and recharged (p < 0.01). The female respondents regarded this 
need more highly compared to the male respondents. 
Q For the Post-Trip HTG, the Mann-Whitney test also indicated that female 
respondents are more satisfied with their achievement of their needs to have a 
rest (p < 0.01), get away from the weather from home (p < 0.05) and to derive 
a feeling of accomplishment (p < 0.05). 
Q For the Pre-Trip HTG vs. Post-Trip HTG - the Wilcoxon Signed Ranks test 
indicated that the male respondents are more than satisfied with their needs to 
do something that impressed others (p < 0.001) and to act like a teenager again 
(p < 0.05). On the other hand, the female respondents are more than satisfied 
with their needs to have a rest (p < 0.05), impressed others (p < 0.001), derive 
a feeling of accomplishment (p < 0.01), act like a teenager (p < 0.01), satisfy 
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their curiosity (p < 0.01), to feel rejuvenated and recharged (p < 0.05) as well 
as to get away from the weather at home (p < 0.05). 
  IN TERMS OF AGE-GROUPS 
v For Pre-Trip HTG - the Kruskal-Wallis test indicated significant differences 
for the following: 
o Aged 16-24 - the need to feel rejuvenated and recharged (p < 0.01), to 
give your mind a rest (p < 0.001), engage in some daring or thrilling 
activities (p < 0.001), do something that impressed others (p < 0.05), 
derive a feeling of accomplishment (p < 0.05), satisfy your curiosity (p < 
0.05), feel free (p < 0.01), experience new and different lifestyles (p < 
0.001) and act like you were a teenager again (p < 0.001). 
Q Aged 25-34 - the need to feel rejuvenated and recharged (p <. 001), to give 
your mind a rest (p < 0.001), engage in some daring or thrilling activities 
(p < 0.001), do something that impressed others (p < 0.05), derive a feeling 
of accomplishment (p < 0.05) and act like you were a teenager again (p < 
0.001). 
Q Aged 35-44 - the need to feel rejuvenated and recharged (p < . 001), give 
your mind a rest (p < 0.001), engage in some daring or thrilling activities 
(p < 0.001). 
Q Aged 45 - 54 - the need to feel rejuvenated and recharged (p < . 001), feel 
free (p < 0.0 1), and experience new and different lifestyles (p < 0.001). 
Q Aged 55 - 64 - the need to feel rejuvenated and recharged (p < . 001) and 
experience new and different lifestyles (p < 0.001). 
All these groups regarded their travel motivations more highly compared to 
the others. 
a For Post-Trip HTG - the Kruskal-Wallis test indicated significant differences 
for the following: 
v Aged 16 - 24 - to give your mind a rest (p < 0.01), engage in some daring 
or thrilling activities (p < 0.001), and act like you were a teenager again (p 
<0.01). 
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Q Aged 25 - 34 - to give your mind a rest (p < 0.01), engage in some daring 
or thrilling activities (p < 0.001), and act like you were a teenager again (p 
<0.01). 
Q Aged 35 - 44 - to give your mind a rest (p < 0.01), engage in some daring 
or thrilling activities (p < 0.001), 
Q Aged 45 - 54 - to give your mind a rest (p < 0.01), engage in some daring 
or thrilling activities (p < 0.001), and act like you were a teenager again (p 
< 0.0 1). 
All these groups regarded these travel motivations more highly compared to 
the others. 
Q For the Pre-Trip HTG vs. Post-Trip HTG - the Wilcoxon Signed Ranks test 
indicated the following: 
Q Aged 16 - 24 - act like a teenager again (p < 0.001) 
Q Aged 25 - 34 - act like a teenager again (p < 0.001) 
Q Aged 35 - 44 - to feel rejuvenated and recharged (p < 0.05), experience 
new and different lifestyles (p < 0.01), derive a feeling of accomplishment 
(p < 0.05), satisfy your curiosity (p < 0.001), do something that impressed 
others (p < 0.01) 
Q Aged 45 - 54 - to give your mind a rest (p < 0.01), to get away from the 
weather at home (p < 0.001), derive a feeling of accomplishment (p < 
0.01), engage in some daring or thrilling activities (p < 0.05), do 
something that impressed others (p < 0.001), act like you were a teenager 
again (p < 0.001) 
Q Aged 55 - 64 - derive a feeling of accomplishment (p < 0.05), do 
something that impressed others (p < 0.001), act like you were a teenager 
again (p < 0.001) 
o Aged 65 and above - to give your mind a rest (p < 0.01), experience new 
and different lifestyles (p < 0.01), derive a feeling of accomplishment (p < 
0.05), do something that impressed others (p < 0.05) and act like a 
teenager again (p < 0.05). 
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All these groups are more satisfied than the others with the achievement of 
their travel motivations except for those aged 25-34 who are less satisfied at 
the end of their holidays. 
  IN TERMS OF MARITAL STATUS 
Q For Pre-Trip HTG - the Kruskal-Wallis test indicated the following: - 
Q Single - give your mind a rest (p < 0.05), derive a feeling of 
accomplishment (p < 0.05), engage in some daring or thrilling activities (p 
< 0.01), do something that impressed others (p < 0.05) and act like you 
were a teenager again (p < 0.01). 
Q Living together - give your mind a rest (p < 0.05), engage in some daring 
or thrilling activities (p < 0.01), do something that impressed others (p < 
0.05), and act like you were a teenager again (p < 0.01) 
The marital groups above regarded their respective travel motivations more 
highly than the other marital groups. 
For Post-Trip HTG - the Kruskal-Wallis test indicated the following: 
o Single - engage in some daring or thrilling activities (p < 0.05) 
Q Married - engage in some daring or thrilling activities (p < 0.05) 
Q Living together - engage in some daring or thrilling activities (p < 0.05). 
The marital groups above are more satisfied with the achievement of their 
travel motivations compared to the other marital groups. 
Q For Pre-Trip HTG vs. Post-Trip HTG - the Wilcoxon Signed Ranks test 
indicated the following: 
Q Single - do something that impressed others (p < 0.001). 
Q Married - give your mind a rest (p <0.01), to get away from the weather at 
home (p < 0.05), derive a feeling of accomplishment (p < 0.01), satisfy 
your curiosity (p < 0.05), engage in some daring or thrilling activities (p < 
0.05), do something that impressed others (p < 0.001) and act like you 
were a teenager again (p < 0.0005). 
o Living together - do something that impressed others (p <0.01). 
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Q Separated/divorced/widowed - derive a feeling of accomplishment (p < 
0.05) and do something that impressed others (p < 0.001), act like you 
were a teenager again (p < 0.05). 
All the marital groups above are more than satisfied with the achievement of 
their travel motivations at the end of their holidays. 
  IN TERMS OF OCCUPATION 
Q For Pre-Trip HTG - the Kruskal-Wallis test indicated that those who are 
working in the DE category regarded the needs to experience new and 
different lifestyles (p < 0.01) and to act like a teenager again (p < 0.05) more 
highly. Those who are working in the Cl category regarded the needs to get 
away from the weather at home (p < 0.01) and to act like a teenager again (p < 
0.05) more highly. Those who are working in the C2 category regarded the 
need to act like a teenager again (p < 0.05) more highly. 
Q For Post-Trip HTG - the Kruskal-Wallis test indicated that those who are 
working in the DE category are more satisfied with the need to satisfy their 
curiosity (p < 0.05). 
Q For Pre-Trip HTG vs., Post-Trip HTG - those who are working in the AB 
category are more than satisfied with their needs to experience new and 
different lifestyles (p < 0.05), have a rest (p < 0.01), impressed others (p < 
0.001), derive a feeling of accomplishment (p < 0.01), satisfy their curiosity (p 
< 0.05), act like a teenager again (p < 0.0005) and to get away from the 
weather at home (p < 0.01). Those who are working in the Cl category are 
more than satisfied with their need to impress others (p < 0.001) and to act like 
a teenager again (p < 0.05). Those who are working in the C2 category are 
more than satisfied with their need to impress others (p < 0.01). Those who 
are working in the DE category are more than satisfied with their need to 
impress others (p < 0.01), to satisfy their curiosity (p < 0.05) and get away 
from the weather at home (p < 0.05). 
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  IN TERMS OF HOUSEHOLD INCOME 
Q For Pre-Trip HTG - the Kruskal-Wallis test indicated no significant difference 
observed for all household income groups. 
Q For Post-Trip HTG - the Kruskal-Wallis test indicated those with household 
income of £22,001 and above are more than satisfied with their needs to 
engage in some daring or thrilling activities (p < 0.05). 
Q For Pre-Trip HTG vs. Post-Trip HTG - the Wilcoxon Signed Ranks test 
indicated that those with household income under £22,000 are more than 
satisfied with their needs to impress others (p < 0.001), satisfy their curiosity 
(p < 0.05), and to get away from the weather at home (p < 0.05). Those with 
household income of £22,001 - £42,000 are more than satisfied with their 
needs to impress others (p < 0.001) and to satisfy their curiosity (p < 0.05). 
Those with household incomes of £42,001 and above are more than satisfied 
with their needs to impress others (p < 0.001), derive a feeling of 
accomplishment (p < 0.05), act like a teenager again (p < 0.0005), feel 
rejuvenated and recharged (p < 0.05) and to get away from the weather at 
home (p < 0.05). 
  IN TERMS OF NUMBER OF CHILDREN UNDER 18 
Q For Pre-Trip HTG - the Mann-Whitney test indicated that those with no 
children under 18 regarded the need to experience new and different lifestyles 
(p < 0.05), satisfy your curiosity (p < 0.001) more highly. 
Q For Post-Trip HTG - the Mann-Whitney test indicated that those with no 
children under 18 are most satisfied with their achievement of their needs to 
feel rejuvenated and recharged (p < 0.05) as well as feel free (p < 0.01). 
Q For Pre-Trip HTG vs. Post-Trip HTG - the Wilcoxon Signed Ranks test 
indicated that those with no children under 18 are more than satisfied with 
their need to have a rest (p < 0.01), impressed others (p < 0.0005), derive a 
feeling of accomplishment (p < 0.05), act like a teenager again (p < 0.0005), 
feel free (p < 0.01) and get away from the weather at home (p < 0.01). Those 
with one or more children are more than satisfied with their need to impress 
others (p < 0.0005), derive a feeling of accomplishment (p < 0.05), satisfy 
their curiosity (p < 0.01) and to feel rejuvenated and recharged (p < 0.05). 
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  IN TERMS OF EFFECT SIZES 
The estimated effect sizes for the satisfactions of the travel motivations at the end 
of the holidays are shown in Appendix 5.3. Most of the effect sizes range from 
small to moderate except for the satisfaction of the need to do something that 
impressed others with large effect size. 
5.5.1 FACTOR ANALYSIS OF PRE-TRIP TRAVEL MOTIVATIONS 
The 11 items for travel motivations were subjected to principal components analysis 
(PCA) using SPSS. Prior to performing PCA the suitability of data for factor analysis 
was assessed. Inspection of the correlation matrix revealed the presence of many 
coefficients of .3 and above. 
The Kaiser-Meyer-Olklin value was . 751, exceeding the 
recommended value of .6 (Kaiser, 
1974) and the Barlett's Test of Sphericity (Bartlett, 
1954) reached statistical significance, supporting the factorability of the correlation 
matrix. Principal components analysis revealed the presence of three components 
with eigen values exceeding 1. An inspection of the scree plot revealed a clear break 
after the third component as shown in Plot 5.1. Using Catell's (1983) scree test, the 
three components were retained for further investigation. 
To aid in the interpretation of these three components, the Varimax rotation was 
performed. The rotated solution is shown in the following table: 
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Table 5.14: Varimax Rotation of Three Factor Solution for Travel Motivations' Items 
of the HTG 
Component 1 Component 2 Component 3 
Travel Motivations 
  `Feel Rejuvenated and recharged' . 822 
  `Give your mind a rest' . 704 
  `Feel Free' . 633 
  `Enjoy the company of the people . 571 
who came with you' 
  `To get away from the weather at . 549 home' 
  `Satisfy your curiosity' . 868 
  `Experience new and different . 809 lifestyles' 
  `Derive a feeling of accomplishment' . 668 
" `Act like you were a teenager again' . 796 
  `Engage in some thrilling or daring . 778 
activities' 
" `Do something that impressed others' . 719 
  `Feel Free' . 307 
% of variance explained 21.3% 18.4% 18.3% 
Note: Only loadings above .3 are displayed. 
The three components or factors explained 21.3%, 18.4% and 18.3% of the variance 
respectively and are subsequently labelled taking into consideration the items with the 
strongest loading as follows: 
Factor1 - Rest and Recuperation 
o `Feel Rejuvenated and recharged' 
o `Give your mind a rest' 
Q `Feel Free' 
Q `Enjoy the company of the people who came with you' 
Q `To get away from the weather at home' 
  Factor2 - Novelty 
Q `Satisfy your curiosity' 
Q `Experience new and different lifestyles' 
Q `Derive a feeling of accomplishment' 
Factor3 - Regression and Play 
o `Act like a teenager again' 
Q 'Engage in some thrilling or daring activities' 
Q `Do something that impressed others' 
Q `Feel Free' 
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5.5.2 FACTOR ANALYSIS OF POST-TRIP TRAVEL SATISFACTIONS 
The 11 items for satisfactions of the travel motivations were also subjected to 
principal components analysis (PCA) using SPSS. Prior to performing PCA the 
suitability of data for factor analysis was assessed. Inspection of the correlation 
matrix revealed the presence of many coefficients of .3 and above. The Kaiser- 
Meyer-Olklin value was . 830, exceeding the recommended value of .6 (Kaiser, 1974) 
and the Barlett's Test of Sphericity (Bartlett, 1954) reached statistical significance, 
supporting the factorability of the correlation matrix. Principal components analysis 
revealed the presence of three components with eigen values exceeding 1, explaining 
22.2%, 21.5% and 19.5% of the variance respectively. An inspection of the screeplot 
revealed a clear break after the third component. Using Catell's (1983) scree test, it 
was decided to retain the three components for further investigation. The scree plot 
is shown in the following Plot 5.2. 
Plot 5.2: Scree Plot for Satisfactions of Travel Motivations' Items 
Scree Plot for Satisfaction of the 
Travel Motivations' Items 
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To aid in the interpretation of these three components, Varimax rotation was 
performed. The rotated solution is shown in the following table: 
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Table 5.15: Varimax Rotation of Three Factor Solution for Satisfaction of Travel 
Motivations' Items of the HTG 
Component 1 Component 2 Component 3 
Satisfaction of Travel Motivations 
  `Feel Rejuvenated and recharged' . 802 
  `Give your mind a rest' . 799 
  `Feel Free' . 738 
  `Enjoy the company of the people who . 583 
came with you' 
  `Experience new and different lifestyles' . 813 
  `Satisfy your curiosity' . 797 
  `Derive a feeling of accomplishment' . 685 
  `To get away from the weather at home' . 513 
  `Engage in some thrilling or daring . 832 
activities' 
  `Act like a teenager again' . 809 
  `Do something that impressed others' . 683 
% of variance explained 22.2% 21.5% 19.5% 
Note: Only loadings above .3 are 
displayed. 
The three components or factors in Table 5.15 are given the same labels used in Pre- 
Trip HTG since the main components for each of the three factors in Post-Trip HTG 
are similar to those in Pre-Trip HTG: 
  Factor1 - Rest and Recuperation 
Q `Feel Rejuvenated and recharged' 
Q `Give your mind a rest' 
Q `Feel Free' 
Q `Enjoy the company of the people who came with you' 
  Factor2 - Novelty 
o `Experience new and different lifestyles' 
o `Satisfy your curiosity' 
Q `Derive a feeling of accomplishment' 
Q To get away from the weather at home 
  Factor3 - Regression and Play 
Q 'Engage in some thrilling or daring activities' 
Q `Act like a teenager again' 
Q `Do something that impressed others' 
5.5.3 TRIP SATISFACTIONS 
The respondents of the HTG were also asked to rate as to how satisfied they were 
with the various tourism products and services, which they encountered during their 
holidays on a scale of 1 (completely dissatisfied) to 9 (completely satisfied) as well as 
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their overall trip experiences and satisfactions. The results are shown in Table 5.16 
and Table 5.17. 
Table 5.16: Trip Satisfactions of Post-Trip HTG 
Tourism Products and Services Mean S. D. No. 
  Overall feelings of safety and security 7.99 1.08 341 
  Natural environment and attractions 7.99 1.20 344 
  Friendliness of local people 7.89 1.15 341 
  The level of English spoken by local people 7.74 1.57 309 
  Atmosphere at resort areas 7.69 1.38 312 
  Quality and standard of accommodation 7.63 1.36 321 
  Availability of signage in English 7.59 1.73 294 
  Quality and variety of local food 7.55 1.51 339 
" Local weather 7.52 1.68 341 
  Availability of beaches/water activities 7.49 1.77 291 
  Availability of interesting towns/villages 7.45 1.59 319 
  Environment cleanliness 7.42 1.43 340 
  Availability of inexpensive restaurants/ food stalls 7.36 1.80 328 
  Flights service to destinations 7.27 170 280 
  Local tour guides 7.17 1.66 192 
  Local tour itinerary 7.13 1.66 217 
  Uniqueness of local cultures 7.13 1.74 317 
  Tour operator/company 7.12 1.75 244 
  Connecting flights to stop-over destinations and 
back home 
7.09 1.90 175 
  Historical attractions 7.08 1.78 298 
  Availability of quality local handicrafts/ souvenirs 7.06 1.65 328 
  Local festivals and cultural attractions 7.03 1.56 295 
  Convenience of public transportation 7.00 1.91 240 
  Speed of check-in and check-out at airports 6.99 1.86 277 
  Opportunities for shopping 6.97 1.65 335 
  Opportunities for getting to know the local people 6.61 1.95 324 
  Responsiveness to customer complaints 6.60 1.72 217 
  Availability of good nightlife and entertainment 6.56 1.96 282 
" Opportunities for taking part in local 
festivals/events/celebrations/recreational activities 
5.96 2.00 273 
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Table 5.17: Overall Trip Satisfactions for HTG 
  Overall Trip Satisfactions Mean S. D. No. 
  Enjoyed Holiday 8.06 1.29 351 
  Travelling companions 7.93 1.39 315 
  Overall trip satisfaction at holiday destination 7.85 1.17 312 
  Overall value for money 7.73 1.43 345 
  Recommend holiday to friends and relatives 7.71 1.71 339 
  Repeat holiday again within next three years 6.73 2.67 348 
The findings in Table 5.16 and 5.17 indicated that the respondents are generally very 
satisfied with the products and services that they encountered in their holiday 
destinations especially with regard to their overall feelings of safety and security, their 
travelling companions, the attractions of the natural environment and others. 
However, they are less satisfied with the availability of good nightlife and 
entertainment, opportunities for getting to know the local people, opportunities for 
shopping, and responsiveness to customer complaints as well as opportunities for 
participation in local festivals or events. Overall, 92.6% (325) of the respondents said 
they did really enjoyed their holidays, 84.4% (286) of the respondents would 
recommend their holidays to their friends or relatives while, 67.8% (236) of the 
respondents would want to repeat their holidays again within the next three years. 
This suggests that the recent holiday experience for the respondents have been 
satisfying. 
5.6 EXPERIENCE OTHER MAJOR EVENTS 
PRE-TRIP HTG 
The respondents of the Pre-Trip HTG were also asked to indicate whether they 
experienced any other major events recently besides the forthcoming holiday trip that 
made them feel tremendously happy, unhappy or both. Major events could refer to a 
marriage, birth of a new baby, deaths within the family or close friends and relatives, 
job promotions or lost of employment, etc. The results indicated that 22.3% (79) of 
the respondents experienced a major event compared to 77.7% (276) who did not. 
Out of the 79 respondents who experienced a major event, 46.8% (37) of them 
experienced a favourable event compared to 27.8% (22) who experienced an 
unfavourable event. The rest (25.4%) experienced both a favourable and 
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unfavourable event(s). The effects of these major events where checked to find out 
to what extent it has affected the evaluations of the respondents of the Pre-Trip HTG 
with regard to their global well-being, affect and specific life domains. The results 
are indicated in Table 5.18. 
Table 5.18: A comparison of means on the presence of other major event(s) and no 
other major event(s) on the evaluations of SWB (Pre-Trip HTG) 
f SWB M 
Major Event (YES) Major Event (NO) 
easures o Mean S. D. No. Mean S. D. No. 
  Life3 7.0253 1.2580 79 6.9764 1.2212 276 
  SWLS 31.2278 7.0583 79 30.6484 7.1477 273 
  Positive Affect 61.2564 12.3514 78 60.2418 12.2219 273 
  Negative Affect 32.3333 14.5742 78 30.9000 14.2106 270 
  Current Affect 28.9351 22.9102 77 29.4089 22.7712 269 
  Friends 7.2468 . 9996 79 7.2446 1.1951 276 
" Family 7.1603 1.4713 79 7.2319 1.5075 276 
  Home 6.8101 1.3163 79 6.8551 1.3048 276 
  Interpersonal 
Relationships 
6.9304 . 8233 79 6.7645 1.1155 276 
  Economic 
Situation 
6.9367 1.4814 79 6.7011 1.4175 276 
" Job 6.4487 1.2958 78 6.4066 1.2835 257 
  Leisure 6.0274 1.3544 79 6.3418 1.4488 276 
  Neighbourhood 6.2089 1.2573 79 6.3188 1.3836 276 
  Self 6.3407 1.2267 79 6.1865 1.2124 276 
  Services and 
Facilities 
6.0759 1.3231 79 6.1273 1.1985 275 
  Health 5.7152 1.4625 79 6.0380 1.4018 276 
" Nation 4.9494 1.1864 79 4.6920 1.1806 276 
The results in Table 5.18 indicated the following: 
  The evaluations of the global well-being measures of Life3 and SWLS appear to 
be slightly higher with the presence of other major events compared to the absence 
of other major events. A Mann-Whitney test indicated such differences are not 
significant as p>0.05. 
  The evaluations of the Affect measures appear to be slightly higher for Positive 
Affect and Negative Affect but lower for Current Affect (PA-NA) in the presence 
of other major events. A Mann-Whitney test indicated such differences are not 
significant as p>0.05. 
  The evaluations of the specific life domains: Friends, Interpersonal Relationships, 
Economic Situation, Job, and Self and Nation appear to be slightly higher with the 
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presence of other major events. A Mann-Whitney test indicated such differences 
are not significant as p>0.05. 
  The evaluations of the specific life domains: Family, Home, Leisure, 
Neighbourhood, Services and Facilities, and Health appear to be slightly lower 
with the presence of other major event(s). A Mann-Whitney test indicated that 
such differences are not significant (p > 0.05) except for the Leisure domain 
where p<0.05. 
In conclusion, the presence of other major events has only affected significantly the 
evaluation of the Leisure domain. It would appear that the presence of favourable 
event has resulted in a lower evaluation of the Leisure domain. Considering this, the 
subsequent examination and analysis of the Leisure domain will not be taken into 
consideration for those cases with the presence of other major events. In addition, the 
presence of other major events is also examined in terms of the type of event: 
favourable, unfavourable or both on the evaluations of the various measures of 
subjective well-being as shown in Table 5.19. 
The results in Table 5.19 indicated the following: 
  Higher means are observed for all measures of SWB except for Negative Affect, 
Friends, Interpersonal Relationships, Job, Leisure and Self domains with the 
presence of favourable events compared to the means obtained with the presence 
of unfavourable events and the presence of both favourable and unfavourable 
event(s). 
  Higher means are obtained for Negative Affect, Leisure and Self domains in the 
presence of unfavourable events. 
  Higher means are obtained for Friends, Interpersonal Relationships and Job 
domains in the presence of both the favourable and unfavourable events. 
 A Kruskal-Wallis test indicated significant differences only for SWLS measure 
where p<0.05. This means the respondents who experienced favourable event 
are happier with their life satisfaction. 
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Table 5.19: Types of other maior event(s) n the Pvaiaf;,,,, ý f Qum fD_- 
T..: 
__ TTT 
Measures of SWB 
Favourable 
Event 
Unfavourable 
Event 
Both 
Events 
Mean No. Mean No. Mean No. 
  Life3 7.2297 37 6.6591 22 7.0500 20 
  SWLS 33.5405 37 29.0000 22 29.4000 20 
  Positive Affect 64.1667 36 57.3636 22 60.3000 20 
  Negative Affect 28.5676 37 38.3810 21 32.9500 20 
  Current Affect 35.0833 36 19.9048 21 27.3500 20 
  Friends 7.2703 37 7.1818 22 7.2750 20 
  Family 7.5045 37 6.6212 22 7.1167 20 
  Home 6.9865 37 6.8864 22 6.4000 20 
  Interpersonal 
Relationships 
6.9459 37 6.8864 22 6.9500 20 
  Economic 
Situation 
7.2027 37 6.9091 22 6.4750 20 
  Job 6.4324 37 6.4286 21 6.5000 20 
  Leisure 5.9595 37 6.1364 22 6.0333 20 
  Neighbourhood 6.4054 37 6.0909 22 5.9750 20 
  Self 6.3216 37 6.3788 22 6.3342 20 
  Services and 
Facilities 
6.2432 37 6.1591 22 5.6750 20 
  Health 5.8514 37 5.6136 22 5.5750 20 
  Nation 5.2162 37 4.7045 22 4.7250 20 
POST-TRIP HTG 
The respondents of the HTG were also asked to indicate whether they have 
experienced any other major event(s) since they came back from their holidays. The 
results indicated that out of 353 respondents who answered this question, only 39 of 
them indicated that they have experienced other major event(s) since they came back 
from their holidays. Out of the 39 who experienced other major events, 16 of them 
indicated they experienced favourable events, 15 experienced unfavourable events 
and 8 experienced both favourable and unfavourable events. The findings are shown 
in Table 5.20 and Table 5.21. 
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Table 5.20: A comparison of means on the presence of other major event(s) and no 
other maior event(s) on the eva1at; n,, c rf cxx7n rn-+ T_:.. Lr rt 
Measures of SWB 
Major Event (YES) Major Event (NO) 
Mean S. D. No. Mean S. D. No. 
  Life3 6.9231 1.5875 39 7.1210 1.1388 314 
  SWLS 31.2821 9.4394 39 31.7930 7.3336 314 
  Positive Affect 63.7632 13.6648 38 63.5096 11.5861 312 
  Negative Affect 31.4211 16.4031 38 30.1710 14.1846 310 
  Current Affect 32.3421 28.6576 38 33.2581 22.4036 310 
  Friends 7.2692 1.0056 39 7.2389 1.0830 314 
  Family 6.6410 2.0224 39 7.2638 1.3208 314 
  Home 6.7821 1.4770 39 6.9586 1.2357 314 
  Interpersonal 
Relationships 
6.7692 1.4638 39 7.0525 0.9565 314 
  Economic 
Situation 
6.8205 1.4622 39 6.9793 1.1885 314 
  Job 6.6842 1.2543 38 6.6655 1.1852 296 
" Leisure 6.3419 1.4539 39 6.5510 1.1942 314 
  Neighbourhood 6.4359 1.6511 39 6.5000 1.2537 314 
  Self 6.5701 1.4227 39 6.5391 1.1791 314 
  Services and 
Facilities 
6.1282 1.1512 39 6.4347 1.0893 314 
  Health 6.4615 1.4885 39 6.1879 1.4315 314 
  Nation 5.3205 1.3401 39 5.1306 1.3209 314 
The results in the above table showed the following: 
  Respondents who experienced other major event(s) registered higher means for 
Positive Affect, Negative Affect, Friends, Job, Self, Health and Nation compared 
to respondents who did not experienced any other major event after their holidays. 
This implies that respondents who experienced other major event(s) appear to be 
happier with their Friends, Job, Self, Health and Nation domains as well as 
experienced more pleasant feelings. At the same time, they also recorded higher 
means for Negative Affect, which means they also experienced more unpleasant 
feelings compared to those who did not experience any other major event. A 
Mann-Whitney test indicated the differences between those who experienced other 
major event(s) and those who did not experienced other major event are not 
significant as p>0.05. 
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In addition, the presence of other major events is also examined in terms of the type of 
event: favourable, unfavourable or both on the evaluations of the various measures of 
subjective well-being, which is shown in Table 5.21. 
Table 5.21: Types of other major event(s) on the evaluations of SWB (Post-Trip 
HTG) 
Measures of SWB 
Favourable 
Event 
Unfavourable 
Event 
Both 
Events 
Mean No. Mean No. Mean No. 
  Life3 7.2813 16 6.4667 15 7.0625 8 
  SWLS 31.5625 16 29.9333 15 33.2500 8 
  Positive Affect 65.6250 16 59.5714 14 67.3750 8 
  Negative Affect 29.2500 16 36.0714 14 27.6250 8 
  Current Affect 36.3750 16 23.5000 14 39.7500 8 
" Friends 7.4062 16 7.2667 15 7.0000 8 
  Family 7.0625 16 6.2444 15 6.5417 8 
  Home 6.8125 16 7.0333 15 6.2500 8 
  Interpersonal 
Relationships 
7.0625 16 6.4667 15 6.7500 8 
  Economic 
Situation 
6.9375 16 6.7667 15 6.6875 8 
  Job 6.7188 16 6.7500 14 6.5000 8 
  Leisure 6.5000 16 6.4667 15 5.7917 8 
  Neighbourhood 6.5625 16 6.6000 15 5.8750 8 
  Self 6.5979 16 6.3833 15 6.8646 8 
  Services and 
Facilities 
6.3750 16 6.3333 15 5.2500 8 
  Health 6.7500 16 6.4000 15 6.0000 8 
  Nation 5.3750 16 5.3000 15 5.2500 8 
The results in the table above indicated the following: 
  Higher means are observed for Life3, Friends, Family, Interpersonal 
Relationships, Economic Situation, Leisure, Services and Facilities, Health, and 
Nation for respondents who experienced favourable events compared to those who 
experienced unfavourable events or both favourable and unfavourable events. A 
Kruskal-Wallis test indicated these differences are not significant as p>0.05. 
  Higher means are observed for Negative Affect, Home, Job and Neighbourhood 
for respondents who experienced unfavourable events compared to those who 
experienced favourable events or both favourable and unfavourable events. A 
Kruskal-Wallis test indicated such differences are not significant as p>0.05. 
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  Higher means are observed for SWLS, Positive Affect, Current Affect and Self for 
respondents who experienced both favourable and unfavourable events. 
However, a Kruskal-Wallis test indicated such differences among those who 
experienced favourable, unfavourable or both favourable and unfavourable events 
are not significant as p>0.05. 
In conclusion, it appears that there is no significant difference between those who 
experienced other major event(s) and those who did not experience any other major 
event in their evaluations of their SWB measures after their holidays. In addition, 
there are also no significant differences among those who experienced favourable 
events, unfavourable events or both favourable and unfavourable events. As such it is 
not necessary to disregard those respondents who experienced other major event(s) in 
the subsequent analysis of the SWB measures. In other words, the evaluations of all 
those respondents who experience other major event(s) would also be taken into 
consideration together with those who did not experience any other major event since 
their holidays. 
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5.7 AN OVERVIEW OF SUBJECTIVE WELL-BEING EVALUATIONS 
The evaluations of the subjective well-being (SWB) of the Pre-and Post-Trip Holiday 
Taking Group (HTG) are firstly described and examined as a whole and then 
individually from the global life satisfaction, affect and specific life domains. A list 
of subjective well-being (SWB) variables is shown in Appendix 5.4. The descriptive 
statistics for Pre-Trip HTG and Post-Trip HTG in terms of mean, median, mode, 
standard deviation (S. D. ), range and number of cases is shown in Appendix 5.5. The 
measures of SWB for Pre-and Post-Trip HTG are shown in Table 5.22 - 5.24. 
Table 5.22: Global Measures of SWB for Pre-and Post-Trip HTG 
Global 
Measures of 
Pre-Trip HTG Post-Trip HTG 
SWB M Mean S. D. No. M Mean S. D. No. 
  Life3 7 6.9873 1.2278 355 7 7.1070 1.1973 355 
  SWLS 31 30.7784 7.1218 352 33 31.7775 7.5882 355 
Note: m= rvmeaian 
The results in Table 5.22 indicated respondents of the Pre-and Post-Trip HTG 
reported positive feelings about their life-as-a-whole or life satisfaction which are 
being measured by Life3 and the Satisfaction With Life Scale (SWLS). In 
comparison, the means obtained in Post-Trip HTG are higher than the means obtained 
in Pre-Trip HTG for both Life3 and SWLS. This implies that respondents appear to 
be happier with their life-as-a-whole after their holidays. A Wilcoxon Signed Ranks 
test indicated almost significant difference ' for Life3 as p>0.054 but significant 
difference for SWLS as p<0.01. This means the respondents are happier with their 
life satisfaction when the SWLS is used and almost happy with Life3 after their 
holidays. It would be reasonable to conclude that the respondents are generally 
happier with their life-as-a-whole after their holidays. 
The evaluations of the respondents with regard to Positive Affect, Negative Affect 
and Current Affect for Pre-and Post-Trip HTG is shown in Table 5.23. 
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Table 5.23: Affect Measures of SWB for Pre-and Post-Trip HTG 
Affect Pre-Trip HTG Post- Trip HTG 
Measures M Mean S. D. No. M Mean S. D. No. 
  PA 62 60.4672 12.2404 351 65 63.5767 11.7863 352 
  NA 29 31.2213 14.2843 348 27 30.2114 14.4375 350 
  CA 31 29.3035 22.7697 349 36 33.2943 23.1265 350 
Note: ivi = ivieaian 
The results in Table 5.23 showed the Current Affect level of the respondents are 
positive for both Pre-and Post-Trip HTG. In other words, the respondents 
experienced more positive or pleasant feelings compared to the amount of negative or 
unpleasant feelings they experienced in Pre-and Post-Trip HTG. In comparison, the 
mean of 63.5767 obtained for Positive Affect in Post-Trip HTG is higher than the 
mean of 60.4672 obtained in Pre-Trip HTG. A Wilcoxon Signed Ranks test indicated 
this difference is very significant as p<0.001. This suggests the respondents 
experienced more pleasant feelings after their holidays. With regard to Negative 
Affect, the means of 30.2114 obtained in Post-Trip HTG is lower than the mean of 
31.2213 obtained in Pre-Trip HTG. This suggests the respondents experienced lesser 
amount of unpleasant feelings after their holidays. However, a Wilcoxon Signed 
Ranks test indicated this difference is not significant as p>0.05. This means the 
respondents experienced more or less similar amounts of unpleasant feelings before 
and after their holidays. With regard to Current Affect, the mean of 33.2943 obtained 
in Post-Trip HTG is higher than the mean of 29.3035 obtained in Pre-Trip HTG. This 
means the respondents appear to enjoy an overall net amount of pleasant feelings 
compared to unpleasant feelings after their holidays. A Wilcoxon Signed Ranks test 
indicated this difference is very significant as p<0.001. In conclusion, the 
respondents of the holiday taking group appear to enjoy more pleasant feelings after 
their holidays even though they still experienced similar amount of unpleasant 
feelings before and after their holidays. 
The respondents' evaluations of their well-being for specific life domains for both 
Pre-and Post-Trip HTG are shown in Table 5.24. 
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Table 5.24: Specific Measures of SWB for Pre-and Post-Trip HTG 
Specific Life Pre-Trip HTG Post-Trip HTG 
Domains M Mean S. D. No. M Mean S. D. No. 
Friends 7.5 7.2451 1.1531 355 7.5 7.2423 1.0705 355 
Family 7.67 7.2160 1.4977 355 7.33 7.1958 1.4212 355 
Home 7 6.8451 1.3057 355 7 6.9352 1.2611 355 
Interpersonal 
Relationships 
7 6.8014 1.0587 355 7 7.0225 1.0235 355 
Economic 
situation 
7 6.7535 1.4332 355 7 6.9662 1.2185 355 
Job 6.5 6.4164 1.2846 335 7 6.6687 1.1897 335 
Leisure 6.33 6.3418 1.4488 276 6.67 6.5324 1.2240 355 
Neighbourhood 6.5 6.2944 1.3556 355 6.5 6.4887 1.3018 355 
Self 6.3 6.2208 1.2155 355 6.67 6.5462 1.2039 355 
Services and 
facilities 
6 6.1158 1.2256 354 6.5 6.3930 1.1065 355 
Health 6 5.9662 1.4198 355 6.5 6.2183 1.4354 355 
Nation 5 4.7493 1.1851 355 5 5.1479 1.3197 355 
Note: M= Median 
The results in Table 5.24 indicated the following: 
  The specific life domains which made the respondents feel very happy are Friends 
(mean = 7.24) and Family (mean = 7.21) for Pre-Trip HTG. However, for Post- 
Trip HTG, the specific life domains which made the respondents feel very happy 
include Friends (mean = 7.24), Family (mean = 7.19) and Interpersonal 
Relationships (mean = 7.02). 
  The other specific life domains which made the respondents feel fairly happy are 
Home (mean = 6.84), Interpersonal Relationships (mean = 6.8), Economic 
Situation (mean = 6.75), Job (mean = 6.41), Leisure (mean = 6.34), 
Neighbourhood (mean = 6.29), Self (mean = 6.22), as well as Services and 
Facilities (6.11) for Pre-Trip HTG. For Post-Trip HTG, this include Home (mean 
= 6.93), Economic Situation (mean = 6.96), Job (mean = 6.66), Leisure (mean = 
6.53), Neighbourhood (mean = 6.48), Self (mean = 6.54), Services and Facilities 
(mean = 6.39), and Health (mean = 6.21). 
  The specific life domain which made the respondents feel average is Health (mean 
=5.96) in Pre-Trip HTG. For Post-Trip HTG, the Nation domain (mean = 5.14) is 
the only specific life domain which made the respondents feel neither too happy 
nor unhappy. 
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  The specific life domain which made the respondents feel fairly unhappy is Natici 
(mean = 4.74) in Pre-Trip HTG. There is no specific life domain, which made 
the respondents feel fairly unhappy in Post-Trip HTG. 
 A Wilcoxon Signed Ranks test indicated significant differences for the following 
specific life domains: Interpersonal Relationships (p < 0.001), Self (p < 0.001), 
Services and Facilities (p < 0.001), Health (p < 0.001), Nation (p < 0.001), Job (p 
< 0.01), Economic Situation (p < 0.01), and Leisure (p < 0.01). This means the 
respondents are happier with their Interpersonal Relationships, Self, Services and 
Facilities, Health, Economic Situation and Nation domains after their holidays. 
However, there is no significant difference for Friends, Family, Home, and 
Neighbourhood as p>0.05. Thus, the respondents feel more or less the same 
about their Friends, Family, Home and Neighbourhood domains before and after 
their holidays. 
5.8. CORRELATIONS OF SWB MEASURES 
The correlation of the specific life domains with the global measures and Current 
Affect for Pre-and Post-Trip HTG is shown in Table 5.25. The Spearman's rho (p) is 
used to measure the strength of association or correlation. For the purposes of 
determining the strength of the relationship, Cohen (1988) has suggested the 
following guidelines for interpreting the value of Pearson correlation (r): 
 r= . 10 to . 29 or r=-. 10 to -. 29 (small or weak) 
 r= . 30 to . 49 or r=-. 
30 to -. 49 (medium or average) 
 r= . 50 to 1.0 or r=-. 
50 to -1.0 (large or strong) 
The same guidelines are used to interpret the Spearman's rho (p). 
The correlation of Life3, SWLS, and Current Affect with specific life domains are 
shown in Table 5.25. The correlation of the specific life domains is shown in Table 
5.26 and 5.27. 
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Table 5.25: Correlation of SWB Measures of the Pre-and Post-Trip HTG 
Specific Life Pre-Trip HTG Post-Trip HTG 
Domains Life3 SWLS CA Life3 SWLS CA 
  Life3 1.000 . 718 . 619 1.000 . 694 . 718   SWLS . 718 1.000 . 610 . 694 1.000 . 668 
  Positive Affect . 558 . 518 . 844 . 676 . 613 . 860   Negative Affect -. 545 -. 553 -. 866 -. 599 -. 580 -. 886 
  Current Affect . 619 . 610 1.000 . 718 . 668 1.000 
  Friends . 515 . 370 . 348 . 620 . 470 . 478 
  Family . 564 . 489 . 449 . 646 . 520 . 528 
  Home . 506 . 407 . 359 . 568 . 494 . 434 
  Interpersonal 
Relationships 
. 517 . 491 . 457 . 658 . 585 . 563 
  Economic 
situation 
. 546 . 582 . 375 . 567 . 524 . 473 
  Job . 446 . 379 . 389 . 577 . 524 . 527 
  Leisure . 646 . 509 . 497 . 714 . 649 . 609 
  Neighbourhood . 435 . 383 . 313 . 510 . 414 . 406 
  Self . 679 . 570 . 615 . 766 . 682 . 692 
  Services and 
Facilities . 
296 . 306 . 252 . 377 . 349 . 332 
  Health . 456 . 305 . 347 . 563 . 419 . 449 
  Nation . 170 . 240 . 171 . 232 . 301 . 278 
Note: Correlation is significant at the U. 1 level (2-tailed). 
The results of Spearman's rho (p) correlation in Table 5.25 indicated the following: 
  Global assessments of life-as-a-whole: Life3 
Q For Pre-Trip HTG, Life3 correlated strongly with SWLS (p =. 718), Self (p = 
. 679), Leisure 
(p = . 646), Positive Affect (p = . 558), Current Affect (p =. 
619), Family (p = . 564), Home (p = . 506), Interpersonal Relationships (p = 
. 517), Economic Situation (p = . 546), Friends (p = . 515) and inversely with 
Negative Affect (p = -. 545) 
Q For Post-Trip HTG, Life3 correlated strongly with Self (p = . 766), Current 
Affect (p = . 718), Leisure (p = . 714), SWLS (p = . 694), Positive Affect (p = 
. 676), 
Family (p = . 646), Friends (p = . 620), Interpersonal Relationships (p = 
658), Home (p = . 568), Economic Situation (p = . 567), Job (p = . 577), 
Neighbourhood (p = . 510), Health (p = . 
563) and inversely with Negative 
Affect (p =- . 599). 
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  Global assessment of life satisfaction: SWLS 
Q For Pre-Trip HTG, SWLS correlated strongly with Life3 (p = . 718), Current 
Affect (p = . 610), Positive Affect (p = . 518), Economic Situation (p = . 582), 
Leisure (p = . 509), Self (p = . 570) and inversely with Negative Affect (p =- 
. 
553). 
Q For Post-Trip HTG, SWLS correlated strongly with Life3 (p = . 694), Self (p = 
6.82), Current Affect (p = . 668), Leisure (p = . 649), Positive Affect (p = . 613), 
Family (p = . 520), Interpersonal Relationships (p = . 585), Economic Situation 
(p = . 524), Job (p = . 524) and inversely with Negative Affect (p =- . 580). 
  Current Affect : 
Q For Pre-Trip HTG, Current Affect correlated strongly with Positive Affect (p 
= . 844) and inversely with 
Negative Affect (p =- . 866). Current Affect also 
correlated strongly with Life3 (p = . 619), Self (p = . 615) and SWLS (p = 
. 
610). 
Q For Post-Trip HTG, Current Affect correlated strongly with Positive Affect (p 
= . 860), Life3 (p = . 718), SWLS (p = . 668), Self (p = . 692), and Leisure (p = 
. 609), Family 
(p =. 528), Interpersonal Relationships (p =. 563), Job (p =. 527) 
and inversely with Negative Affect (p =- . 886). 
In conclusion, at the Pre-Trip level, strong correlations are observed among the global 
well-being and affect measures. In addition, strong correlations are also observed for 
the global well-being measure of Life3 with five specific life domains (Family, Home, 
Interpersonal Relationships, Economic Situation and Friends) compared to SWLS 
with three specific life domains (Economic Situation, Leisure and Self). Current 
Affect also correlated strongly with the specific life domain of Self. 
At the Post-Trip level, strong correlations are also observed among the global well- 
being and affect measures. In addition, the global and affect measures also correlated 
strongly with five specific life domains (Self, Leisure, Family, Interpersonal 
Relationships and Job). The global well-being measures also correlated strongly with 
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the specific life domain of Economic Situation. Life3 also correlated strongly with 
the specific life domains of Neighbourhood and Health. 
The strong correlations of the global well-being and affect measures at Pre-and Post- 
Trip levels in turn suggest strong convergent validity for the measures of global well- 
being or life satisfaction. The correlation of specific life domains for Pre-Trip HTG is 
indicated in Table 5.26 and for Post-Trip HTG in Table 5.27. 
Table 5.26: Correlation of Specific Life Domains for Pre-Trip HTG 
Va 1 2 3 4 5 6 7 8 9 10 11 12 
1 1.00 . 376 . 476 . 576 . 
265 . 381 . 592 . 486 . 429 . 349 . 306 . 161 
2 . 376 1.00 . 367 . 362 . 379 . 285 . 
422 . 275 . 463 . 261 . 190 . 017 
3 . 476 . 367 1.00 . 427 . 
486 . 383 . 525 . 502 . 461 . 351 . 268 . 126 
4 . 576 . 362 . 427 1.00 . 359 . 456 . 513 . 
476 . 473 . 465 . 316 . 202 
5 . 265 . 379 . 486 . 
359 1.00 . 265 . 347 . 347 . 445 . 410 . 205 . 188 
6 . 381 . 285 . 383 . 456 . 265 
1.00 . 367 . 441 . 481 . 286 . 206 . 111 
7 . 592 . 422 . 525 . 513 . 
347 . 367 1.00 . 460 . 644 . 312 . 508 . 234 
8 . 486 . 275 . 502 . 
476 . 347 . 441 . 460 1.00 . 448 . 382 . 232 . 
132 
9 . 429 . 463 . 461 . 
473 . 445 . 481 . 644 . 
408 1.00 . 329 . 379 . 201 
10 . 349 . 261 . 351 . 465 . 
410 . 286 . 312 . 382 . 329 1.00 . 222 . 332 
11 . 306 . 190 . 268 . 
316 . 205 . 206 . 508 . 232 . 379 . 222 1.00 . 250 
12 . 161 . 017 . 
126 . 202 . 188 . 111 . 
234 . 
132 . 201 . 332 . 250 1.00 
Note: Va = variables. Figures in bold indicate correlation signiticant at 0.1 level (2-tailed) 
Figures in Italics indicate correlation significant at 0.5 level (2-tailed). 
1 =Friends, 2= Family, 3= Home, 4= Interpersonal Relationships, 5= Economic Situation, 
6= Job, 7= Leisure, 8= Neighbourhood, 9= Self, 10 = Services and Facilities, II= Health, 12 = 
Nation 
Table 5.27: Correlation of Specific Life Domains for Post-Trip HTG 
Va 1 2 3 4 5 6 7 8 9 10 11 12 
1 1.00 . 533 . 566 . 604 . 
401 . 473 . 602 . 585 . 473 . 399 . 434 . 197 
2 . 533 1.00 . 493 . 451 . 519 . 
372 . 517 . 437 . 557 . 289 . 338 . 146 
3 . 566 . 493 
1.00 . 504 . 486 . 496 . 569 . 613 . 511 . 389 . 371 . 245 
4 . 604 . 451 . 504 1.00 . 408 . 634 . 595 . 
594 . 596 . 378 . 468 . 295 
5 . 401 . 519 . 486 . 408 1.00 . 
352 . 432 . 383 . 493 . 379 . 367 . 142 
6 . 473 . 372 . 496 . 634 . 352 
1.00 . 542 . 493 . 575 . 333 . 319 . 253 
7 . 602 . 517 . 569 . 595 . 432 . 542 
1.00 . 521 . 689 . 405 . 572 . 356 
8 . 585 . 437 . 613 . 594 . 383 . 493 . 521 
1.00 . 437 . 432 . 381 . 220 
9 . 473 . 557 . 511 . 596 . 493 . 575 . 689 . 437 1.00 . 338 . 523 . 320 
10 . 399 . 289 . 
389 . 378 . 379 . 333 . 405 . 432 . 338 1.00 . 273 . 318 
11 . 434 . 338 . 
371 . 468 . 367 . 319 . 572 . 381 . 523 . 273 1.00 . 283 
12 . 197 . 146 . 
245 . 295 . 142 . 253 . 356 . 220 . 320 . 318 . 283 1.00 
Note: Va = variables. Figures in bold indicate correlation is significant at the . 01 
level (2-tailed) 
1=Friends, 2= Family, 3= Home, 4= Interpersonal Relationships, 5= Economic Situation, 6 =Job, 
7 =Leisure, 8= Neighbourhood, 9 =Self, 10 = Services and Facilities, 11 = Health, 12 = Nation 
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The results of Spearman's rho (p) correlation among the specific life concerns for Pre- 
and Post-Trip HTG shown in Table 5.26 and Table 5.27 are as follows: 
  Specific Life Concern: Friends 
Q For Pre-Trip HTG: Large or strong correlation with Leisure (p = . 592), 
Interpersonal Relationships (p =. 576). 
Q For Post-Trip HTG: Correlated strongly with Interpersonal Relationships (p = 
. 604), Leisure (p = . 602), 
Family (p = . 533), Home (p = . 566), and 
Neighbourhood (p =. 585). 
  Specific Life Concern: Family 
Q For Pre-Trip HTG: Medium or average correlation with Self (p = . 463), 
Leisure (p = . 422), Friends 
(p = . 
376), Home (p = . 367), Interpersonal 
Relationships (p =. 362), and Economic Situation (p =. 379), 
Q For Post-Trip HTG: Strong correlation with Friends (p = . 533), Economic 
Situation (p =. 519), Self (p =. 557) and Leisure (p =. 517). 
  Specific Life Concern: Home 
Q For Pre-Trip HTG: Strong correlation with Leisure (p = . 525), and 
Neighbourhood (p =. 502). 
Q For Post-Trip HTG: Correlated strongly with Neighbourhood (p = . 613), 
Friends (p = . 566), Interpersonal Relationships 
(p = . 504), Leisure (p = . 569), 
and Self (p =. 51 1). 
  Specific Life Concern: Interpersonal Relationships 
Q For Pre-Trip HTG: Strong correlation with Friends (p =. 576) and Leisure (p = 
. 513). 
Q For Post-Trip HTG: Correlated strongly with Friends (p = . 
604), Job (p = 
. 634), Home 
(p = . 504), Leisure (p = . 595), Neighbourhood (p = . 594), and 
Self (p = . 596). 
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  Specific Life Concern: Economic Situation 
Q For Pre-Trip HTG: Medium or average correlation with Home (p =. 486), Self 
(p= . 445), Services and Facilities (p = . 410), Family (p = . 379), Interpersonal 
Relationships (p = .3 59), Leisure (p = . 347), and Neighbourhood (p = . 347). 
Q For Post-Trip HTG: Strong correlation with Family (p =. 519). 
  Specific Life Concern: Job 
Q For Pre-Trip HTG: Medium or average correlation with Interpersonal 
Relationships (p = . 456), Self (p = . 
481), Neighbourhood (p = . 441), Friends 
(p = . 381), Home (p = . 383), and Leisure 
(p = . 367). 
Q For Post-Trip HTG: Correlated strongly with Interpersonal Relationships (p= 
. 
634), Leisure (p = . 542) and 
Self (p = . 575). 
  Specific Life Concern: Leisure 
Q For Pre-Trip HTG: Correlated strongly with Self (p = . 644), Friends (p = 
. 592), Home 
(p = . 525), Interpersonal Relationships 
(p = . 513) and Health (p = 
. 508). 
Q For Post-Trip HTG: Correlated strongly with Friends (p = . 602), Self (p = 
. 689), Family 
(p = . 517), Home 
(p = . 569), Interpersonal Relationships (p = 
. 595), Job (p =. 
542), Neighbourhood (p =. 521), and Health (p =. 572). 
  Specific Life Concern: Neighbourhood 
Q For Pre-Trip HTG: Strong correlation with Home (p =. 502). 
Q For Post-Trip HTG: Correlated strongly with Home (p = . 613), Friends (p = 
. 585), Interpersonal 
Relationships (p =. 594), and Leisure (p =. 521). 
  Specific Life Concern: Self 
Q For Pre-Trip HTG: Correlated strongly with Leisure (p = . 
644). 
Q For Post-Trip HTG: Correlated strongly with Leisure (p = . 
689), Family (p = 
. 557), Home 
(p = . 511), Interpersonal Relationships (p = . 596), Job (p = . 575), 
and Health (p =. 523). 
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  Specific Life Concern: Services and Facilities 
Q For Pre-Trip HTG: Average correlation with Interpersonal Relationships (p=. 
465), Economic Situation (p = . 410), Friends (p = . 349), Home (p = . 351), 
Leisure ((p = . 312), Neighbourhood (p = . 382) Self (p = . 329) and Nation (p = 
. 
332). 
Q Post-Trip HTG: Average correlation with Neighbourhood (p = . 432), Leisure 
(p=. 405). Friends (p =. 399), Home (p =. 389), Interpersonal Relationships (p 
= . 378), Economic Situation (p = . 379), Job (p = . 333), Self (p = . 338), and 
Nation (p =. 318). 
  Specific Life Concerns: Health 
Q For Pre-Trip HTG: Strong correlation with Leisure (p =. 508). 
Q For Post-Trip HTG: Strong correlation with Leisure (p = . 572) and Self (p = 
. 523). 
  Specific Life Concerns: Nation 
Q For Pre-Trip HTG: Average correlation with Services and Facilities (p = 
. 332). 
Q For Post-Trip HTG: Average correlation with Leisure (p = . 356), Self (p = 
. 320), and Services and Facilities (p =. 318). 
At the Pre-Trip level, the specific life domain of Leisure has strong correlations with 
more specific life domains (Friends, Interpersonal Relationships, Self, Home and 
Health). The specific life domains of Friends and Interpersonal Relationships also 
correlated strongly with each other, while the Home and Neighbourhood domains also 
correlated strongly with each other. It is observed that only the specific life domains 
of Economic Situation, Services and Facilities and Nation have average correlations. 
At the Post-Trip level, the specific life domain of Leisure again has more strong 
correlations with eight specific life domains (Self, Family, Home, Interpersonal 
Relationships, Job, Health, Friends and Neighbourhood). The specific life domain of 
Interpersonal Relationship also correlated strongly with a number of specific life 
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domains (Self, Home, Job, Friends and Neighbourhood). The specific life domain of 
Self also correlated strongly with the Home, Family, Job and Health domains. Thus, 
any increases in feelings of well-being in the specific life domains of Leisure, 
Interpersonal Relationships and Self would most likely to cause a corresponding 
increase in feelings of well-being in most other specific life domains. However, only 
the specific life domains of Nation and Services and Facilities registered average 
correlations. 
5.9. ASSESSMENT OF GLOBAL WELL-BEING 
The assessment of global life satisfaction or life-as-a-whole for this study is carried 
out by two multi-items measures: Life3 and SWLS. 
For the purposes of consistency in interpreting the 9-point scale (with 1 indicating 
tremendously unhappy and 9 indicating tremendously happy) which is being used for 
all the SWB's measures except for the SWLS and Current Affect, the scores are 
interpreted as: a score of 9 is regarded as tremendously happy, 8 as almost 
tremendously happy, 7 as very happy, 6 as fairly happy, 5 as average, 4 as fairly 
unhappy, 3 as very unhappy, 2 as almost tremendously unhappy and 1 as 
tremendously unhappy. A sum of all the scores between 1-3 is regarded as fairly 
unhappy, 4-6 as average (neither too happy nor unhappy), and a score of 7-9 as very 
happy. 
For the SWLS's measure which also uses a 9-point scale (with 1 indicating 
completely disagree and 9 as completely agree), the scores are interpreted as: 9 as 
completely agree, 8 as almost completely agree, 7 very strongly agree, 6 as fairly 
strongly agree, 5 as average (neither strongly agree nor disagree), 4 as fairly strongly 
disagree, 3 as very strongly disagree, 2 as almost completely disagree and 1 as 
completely disagree. The sum of all the scores between 1-3 will indicate strongly 
disagree, 4-6 as average and 7-9 as very strongly agree. 
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5.9.1 PRE-AND POST-LIFE3 
Pre-and Post-Life3 is a measure for global well-being or life-as-a-whole. It is the 
measure of `How do you feel about your life as a whole? ' which was measured twice 
in the Pre-and Post-Trip HTG questionnaires that is once in the earlier part of the 
questionnaire and again in the later part of the questionnaire. For the Pre-Trip HTG, 
the results obtained for the two evaluations indicated that the measure is stable as the 
first evaluation obtained a mean of 6.99 and the second evaluation obtained a mean of 
6.98 which is almost similar to each other. For the Post-Trip HTG, the first 
evaluation obtained a mean of 6.99, which is similar to the mean obtained in the Pre- 
Trip HTG obtained in the first evaluation. However, in the second evaluation of the 
Post-Trip HTG, the mean of 7.23 is much higher than the means obtained in the first 
evaluation of Post-Trip HTG (mean = 6.99) and the second evaluation of Pre-Trip 
HTG (mean = 6.98). 
The results of these two evaluations on `How do you feel about your life as a whole? 
for Pre-and Post-Trip HTG are shown in Table 5.28. 
Table 5.28: 'How do you feel about your life-as-a-whole? ' for Pre-and Post-HTG 
Pre-Trip HTG Post-Trip HTG 
V Evaluation 2" Evaluation is Evaluation 2" Evaluation 
Scale % No. % No. % No. % No. 
Tremendously 
Unhappy 1 - - - - 0.6 2 0.3 1 
2 1.1 4 1.4 5 0.6 2 0.6 2 
3 1.7 6 0.9 3 1.1 4 0.8 3 
4 3.1 11 1.1 4 2.3 8 2.0 7 
5 6.5 23 6.8 24 6.5 23 3.1 11 
6 13.0 46 14.1 50 14.6 52 11.5 41 
7 36.3 129 40.7 144 38.8 138 36.3 129 
8 30.1 107 30.5 108 27.3 97 36.3 129 
Tremendously 
Happy 
9 8.2 29 4.5 16 8.2 29 9.1 32 
Total 100.0 355 100.0 354 100.0 355 100.0 355 
Missing - - 1 - - 
Median 7 7 7 7 
Mean 6.99 6.98 6.99 7.23 
Std. Deviation 1.36 1.22 1.32 1.21 
For Pre-Trip HTG, the results in the table above indicated that the most common 
evaluations for `How do you feel about your life as a whole? ' are 36.3% (129) of the 
respondents regarded their life-as-a-whole as very happy and 30.1% (107) who are 
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almost tremendously happy in the first evaluation. In the second evaluation, 40.7% 
(144) of the respondents regarded their life-as-a-whole as very happy and 30.5% (108) 
as almost tremendously happy. Overall, in the first evaluation, 74.6% (265) of the 
respondents felt very happy with their life-as-a-whole compared to 75.7% (268) in the 
second evaluation. In the first evaluation, only 2.8% (10) of the respondents felt very 
unhappy with their life-as-a-whole compared to 2.3% (8) in the second evaluation. In 
the first evaluation, 22.6% (80) of the respondents felt neither too happy nor unhappy 
about their life-as-a-whole compared to 22% (78) in the second evaluation. 
Generally, it appears that evaluation of life-as-a-whole or global well-being using 
Life3 obtained scores, which are bunched towards the positive end of the scale 
(tremendously happy). 
For the Post-Trip HTG, the most common evaluations are 38.8% (138) of the 
respondents are very happy with their life-as-a-whole and another 27.3% (97) who are 
almost tremendously happy. Overall, 74.3% (264) of the respondents are very happy 
with their life-as-a-whole compared to 2.3% (8) who are not. The rest (23.4%) 
regarded their life-as-a-whole as average. In the second evaluation, 36.3% (129) of the 
respondents are very happy with their life-as-a-whole and another 36.3% (129) who 
are almost tremendously happy. Overall, 81.7% (290) of the respondents are very 
happy with their life-as-a-whole compared to 1.7% (6) who are not. The rest (16.6%) 
are neither too happy nor unhappy with their life-as-a-whole. 
In comparison with the first evaluation, the mean of 6.99 obtained in Post-Trip HTG 
is the same as the mean obtained in Pre-Trip HTG. A Wilcoxon Signed Ranks test 
confirms no significant difference as p>0.05. This implies the respondents felt more 
or less the same with regard to their life-as-a-whole before and after their holidays. 
For the second evaluation, the mean of 7.23 obtained in Post-Trip HTG is higher than 
the mean of 6.98 obtained in Pre-Trip HTG. A Wilcoxon Signed Ranks test 
indicated this difference is very significant as p<0.001. This means that the 
respondents are happier with their life-as-a-whole after their holidays. 
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The first measure of `How do you feel about your life as a whole? ' and the second 
measure of `How do you feel about your life as a whole? ' are combined and averaged 
to form a composite measure of Pre-and Post-Life3. The data distribution of Pre-and 
Post-Life3 is shown in Table 5.29. 
Table 5.29: Pre-and Post-Life3 
Pre- Life3 Post-Life3 
Scale % No. % No. 
Tremendously 
Unhappy 1 - - 0.6 2 
2 1.4 5 0.6 2 
3 0.9 3 0.6 2 
4 3.1 11 2.8 10 
5 7.3 26 4.3 15 
6 18.9 67 20.5 73 
7 37.6 134 38.0 135 
8 27.4 97 27.5 98 
Tremendously 
Happy 
9 3.4 12 5.1 18 
Total 100.0 355 100.0 355 
Median 7 7 
Mean 6.9873 7.1070 
Std. Deviation 1.2278 1.1973 
For Pre-Life3, the results in Table 5.29 indicated a mean of 6.9873, which means the 
respondents are fairly happy with their life-as-a-whole. Overall 68.4% (243) of the 
respondents are very happy with their life-as-a-whole compared to only 2.3% (8) who 
are not. The rest (29.3%) felt neither too happy nor unhappy about their 
life-as-a- 
whole. For Post-Life3,70.6% (251) of the respondents are very happy with their 
life- 
as-a-whole compared to 1.8% (6) who are not. The rest (27.6%) are neither too 
happy 
nor unhappy with their life-as-a-whole. 
In comparison, the mean of 7.1070 obtained in Post-Life3 is slightly higher than the 
mean of 6.9873 obtained in Pre-Life3. However, a Wilcoxon Signed Ranks Test 
indicated this difference is not significant as p>0.05. This means the respondents feel 
more or less the same about their life-as-a-whole before and after their holidays. 
An examination of Pre-and Post-WO by gender, age-groups, full-time education, 
marital status, occupation and household income and number of children under 18 is 
shown in Appendix 5.6. The results indicated the following: 
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  For Pre-Life3 - the Mann-Whitney test indicated significant difference for those 
who are females (p < 0.05). The Kruskal-Wallis test indicated significant 
difference for those aged 45 and above (p < 0.001), and completed their full-time 
education under 18 years (p < 0.01). These groups are much happier with their 
life-as-a-whole compared to other respondents in Pre-Life3. However, there are 
no statistical differences in terms of marital status, occupation, household incomes 
and number of children under 18. 
  For Post-Life3 - the Mann-Whitney and the Kruskal-Wallis tests indicated no 
statistical difference in terms of gender, age-groups, full-time education, marital 
status, occupation, household incomes and number of children under 18. 
 A comparison between Pre-Life3 and Post-Life3 - the Wilcoxon Signed Ranks 
test indicated those who are aged 16-24 (p < 0.05) are happier with their life-as-a- 
whole after their holidays. 
5.9.2 PRE AND POST-SWLS 
The Satisfaction With Life Scale (SWLS) is another global measure of well-being or 
general assessment of life satisfaction. It is made up of five single-items and 
respondents are asked to indicate their feelings as to what extent do they agree or 
disagree with each of the five items on a scale of 1 (completely disagree) to 
9 
(completely agree). The five single-items are as follows: 
  `In most ways my life is close to ideal' 
  `The conditions of my life are excellent' 
  `I am satisfied with my life' 
  `So far I have achieved the important things I want in life' 
  `If I could live my life over, I would change almost nothing' 
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'IN MOST WAYS MY LIFE IS CLOSE TO IDEAL' 
The global assessment of this item, `In most ways my life is close to ideal' by the Pre- 
and Post-Trip HTG is shown in Table 5.30. 
Table 5.30: `In most ways my life is close to ideal' for Pre-and Pnct-Trin I-JTC'I 
Pre-Trip HTG Post-Trip HTG 
Scale % No. % No. 
Completely 
Disagree 1 1.4 5 2.3 8 
2 1.8 6 3.9 14 
3 6.2 22 3.1 11 
4 6.2 22 5.6 20 
5 14.9 53 12.7 45 
6 23.4 83 19.2 68 
7 30.1 107 27.5 98 
8 11.8 42 22.0 78 
Completely 
Agree 
9 4.2 15 3.7 13 
Total 100.0 355 100.0 355 
Median 6 7 
Mean 6.07 6.22 
Std. Deviation 1.65 1.81 
For Pre-Trip HTG, the results in the table above showed the most common 
evaluations are 30.1% (107) of the respondents strongly agree with the statement that 
`In most ways my life is close to ideal' while another 23.4% (83) who fairly agree. 
Overall, 46.1% (164) of the respondents strongly agree that their lives are very close 
to ideal compared to 9.4% (33) who strongly disagree. The rest (44.5%) gave an 
average rating for this item. For Post-Trip HTG, the results showed the most common 
evaluations are 27.5% (98) of the respondents very strongly agree that their lives are 
close to ideal and 22% (78) who almost completely agree. Overall, 53.2% (189) 
strongly agree that their lives are very close to ideal compared to 9.3% (33) who 
strongly disagree. The rest (37.5%) felt average about this item. In comparison, the 
mean of 6.22 obtained in the Post-Trip HTG is slightly higher than the mean of 6.07 
obtained in Pre-Trip HTG. A Wilcoxon Signed Ranks test indicated this difference is 
not significant as p>0.05. This implies that the respondents feel more or less the 
same as to whether their lives are close to ideal before and after their holidays. 
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`THE CONDITIONS OF MY LIFE ARE EXCELLENT' 
The global assessment of the item, `The conditions of my life are excellent' for Pre- 
and Post-Trip HTG is shown in Table 5.31. 
Table 5.31: `The conditions of my life are excellent' for Pre-and Pnct-Trin NTfl 
Scale Pre-Trip HTG Post-Trip HTG 
% No. % No. 
Completely 
Disagree 1 0.6 2 1.1 4 
2 1.4 5 2.0 7 
3 2.8 10 1.7 6 
4 7.1 25 5.6 20 
5 11.6 41 9.9 35 
6 21.2 75 17.7 63 
7 30.8 109 30.4 108 
8 20.3 72 25.1 89 
Completely 
Agree 
9 4.2 15 6.5 23 
Total 100.0 354 100.0 355 
Missing 1 - 
Median 7 7 
Mean 6.42 6.60 
Std. Deviation 1.54 1.61 
For Pre-Trip HTG, the results in the table above indicated the most common 
evaluations are 30.8% (109) of the respondents strongly agree with the statement that 
`The conditions of my life are excellent' and another 20.3% (72) who almost 
completely agree. Overall, 55.3% (196) of the respondents strongly agree that the 
conditions of their lives are excellent compared to 4.8% (17) who strongly disagree. 
The rest (39.9%) felt that the conditions of their lives are average. For Post-Trip 
HTG, the results showed the most common evaluations are 30.4% (108) of the 
respondents strongly agree and another 25.1% (89) who almost completely agree with 
the statement `The conditions of my life are excellent. ' Overall, 62% (220) strongly 
agree that the conditions of their lives are excellent compared to 4.8% (17) who 
strongly disagree. The rest (33.2%) regarded the conditions of their lives as average. 
In comparison, the mean of 6.6 obtained in Post-Trip HTG is slightly higher than the 
mean of 6.42 obtained in Pre-Trip HTG. A Wilcoxon Signed Ranks test indicated this 
difference is significant as p<0.05. This implies the respondents are happier with the 
conditions of their lives after their holidays. 
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`I AM SATISFIED WITH MY LIFE' 
The global assessment of the item, `I am satisfied with my life' for Pre-and Post-Trip 
HTG is shown in Table 5.32. 
Table 5.32: `I am satisfied with my life' for Pre-and Post-Trio HTG 
Pre-Tri p HTG Post-Trip HTG 
Scale % No. % No. 
Completely 
Disagree 1 0.3 1 0.3 1 
2 1.4 5 0.8 3 
3 3.4 12 1.4 5 
4 5.4 19 4.0 14 
5 11.0 39 8.8 31 
6 18.0 64 13.2 47 
7 29.9 106 35.2 125 
8 24.5 87 29.0 103 
Completely 
Agree 
9 6.1 22 7.3 26 
Total 100.0 355 100.0 355 
Median 7 7 
Mean 6.59 6.90 
Std. Deviation 1.56 1.40 
For Pre-Trip HTG, the results in the table above indicated the most common 
evaluations are that 29.9% (106) of the respondents strongly agree with the statement 
`I am satisfied with my life' and another 24.5% (87) who almost completely agree. 
Overall, 60.5% (215) of the respondents strongly agree with the statement compared 
to 5.1% (18) who strongly disagree and 34.4% who gave an average rating. For Post- 
Trip HTG, the results indicated the most common evaluations are 35.2% (125) of the 
respondents strongly agree and another 29% (103) who almost completely agree that 
they are satisfied with their lives. Overall, 71.5% (254) of the respondents strongly 
agree with the statement compared to 2.5% (9) who strongly disagree. The rest (26%) 
felt average. In comparison, the mean of 6.9 obtained in the Post-Trip HTG is higher 
than the mean of 6.59 obtained in Pre-Trip HTG. A Wilcoxon Signed Rank test 
indicated this difference is significant as p<0.001. This implies the respondents are 
more satisfied with their lives after their holidays. 
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'SO FAR I HAVE ACHIEVED THE IMPORTANT THINGS I WANT IN LIFE' 
The global assessment of the item, `So far I have achieved the important things I want 
in life' for Pre-and Post-Trip HTG is shown in Table 5.33. 
Table 5.33: `So far I have achieved the important things I want in life' for Pre-and 
Post-Trip HTG 
Pre-Trip HTG Post-Trip HTG 
Scale % No. % No. 
Completely 
Disagree 1 1.7 6 1.7 6 
2 3.1 11 2.0 7 
3 5.1 18 2.8 10 
4 6.5 23 5.9 21 
5 14.2 50 11.0 39 
6 17.6 62 17.7 63 
7 22.9 81 31.5 112 
8 23.2 82 20.6 73 
Completely 
Agree 
9 5.7 20 6.8 24 
Total 100.0 353 100.0 355 
Missing 2 - 
Median 7 7 
Mean 6.23 6.45 
Std. Deviation 1.85 1.70 
For Pre-Trip HTG, the results in the table above indicated the most common 
evaluations are 23.2% (82) of the respondents almost completely agree with the 
statement `So far I have achieved the important things I want in life' and another 
22.9% (81) who strongly agree. Overall, 51.8% (183) of the respondents strongly 
agree with the statement compared to 9.9% (35) who strongly disagree and 38.3% 
(135) who gave an average rating. For Post-Trip HTG, the results showed the most 
common evaluations are 31.5% (112) of the respondents strongly agree and 20.6% 
(73) who almost completely agree with the statement that they have achieved the 
important things in life. Overall, 58.9% (209) strongly agree with the statement 
compared to 6.5% (23) who strongly disagree. The rest (34.6%) gave an average 
rating. In comparison, the mean of 6.45 obtained in Post-Trip HTG is slightly higher 
than the mean of 6.23 in Pre-Trip HTG. However, a Wilcoxon Signed Rank test 
indicated this difference is not significant as p>0.05. This implies that the 
respondents feel more or less the same as to whether they have achieved the important 
things in life before and after their holidays. 
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'IF I COULD LIVE MY LIFE OVER, I WOULD CHANGE ALMOST NOTHING' 
The global assessment of this item for the Pre-and Post-Trip HTG is shown in Table 
5.34. 
Table 5.34: `If I could live my life over, I would change almost nothing' for Pre-and 
Post-Trip HTG 
Pre-Tri p HTG Post-Trip HTG 
Scale % No. % No. 
Completely 
Disagree 1 5.6 20 5.1 18 
2 5.9 21 5.9 21 
3 13.0 46 12.4 44 
4 9.6 34 8.5 30 
5 13.2 47 10.4 37 
6 10.7 38 13.5 48 
7 19.2 68 21.1 75 
8 16.0 57 16.6 59 
Completely 
Agree 
9 6.8 24 6.5 23 
Total 100.0 355 100.0 355 
Median 6 6 
Mean 5.48 5.60 
Std. Deviation 2.29 2.26 
For Pre-Trip HTG, the results in the table above indicated that the most common 
evaluations are 19.2% (68) of the respondents strongly agree with the statement `If I 
could live my life over, I would change almost nothing' and another 16% (57) who 
almost completely agree. Overall, 42% (149) of the respondents strongly agree with 
the statement compared to 24.5% (87) who strongly disagree. The rest (33.5%) gave 
an average rating on this statement. For Post-Trip HTG, the most common evaluation 
is 21.1% (75) of the respondents strongly agree with the statement `If I could live my 
life over, I would change almost nothing. ' Overall, 44.2% (157) of the respondents 
strongly agree with the statement compared to 23.4% (83) who strongly disagree. 
The rest (32.4%) felt average about this statement. In comparison, the mean of 5.6 
obtained in Post-Trip HTG is slightly higher than the mean of 5.48 obtained in Pre- 
Trip HTG. However, a Wilcoxon Signed Rank test indicated this difference is not 
significant as p>0.05. This implies the respondents feel more or less the same as to 
whether they wished to change any part of their lives before and after their holidays. 
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A SUMMARY OF PRE-AND POST-SWLS 
A summary of the results of Table 5.30 to Table 5.34 is shown Table 5.35. 
Table 5.35: A Summary of Ratings for Pre-and Post-Trip SWLS items 
Pre-Trip HTG Post-Trip HTG 
SWLS Items High Average Low High Average Low 
Rating Rating Rating Rating Rating Rating 
(7-9) (4-6) (1-3) (7-9) (4-6) (1-3) 
  `In most ways my 46.1 44.5 9.4 53.2 37.5 9.3 
life is close to ideal' 
  `The conditions of 55.3 39.9 4.8 62.0 33.2 4.8 
my life are 
excellent' 
  `I am satisfied with 60.5 34.4 5.1 71.5 26.0 2.5 
my life' 
  `So far I have 51.8 38.3 9.9 58.9 34.6 6.5 
achieved the 
important 
things I want in life' 
  `If I could live my 42.0 33.5 24.5 44.2 32.4 23.4 
life over, I would 
change almost 
nothing. ' 
For the Pre-Trip HTG, the results in the table above showed that the highest 
proportion of respondents with high rating is obtained for the statement `I am satisfied 
with my life' (60.5%). The highest proportion of respondents with average rating is 
obtained for the statement `In most ways my life is close to ideal' (44.5%). The 
highest proportion of respondents with low rating is obtained for the statement `If I 
could live my life over, I would change almost nothing' (24.5%). Overall, less than 
10% of the respondents are completely unhappy with their lives except that 24.5% of 
them would wish to change some part of their lives if given the chance. For the Post- 
Trip HTG, the results showed that the highest proportion of respondents with high 
rating is also obtained for the statement `I am satisfied with my life' (71.5%). The 
highest proportion of respondents with average rating is also obtained for the 
statement `In most ways my life is close to ideal' (37.5%). The highest proportion of 
respondents with low rating is also obtained for the statement `If I could live my life 
over, I would change almost nothing' (23.4%). In comparison, all the five-items of 
the SWLS recorded a higher percentage of respondents with high ratings (7-9) in the 
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Post-Trip HTG. As a result, this reduces the proportion of respondents with average 
ratings (4-6) and lowest rating (1-3). A composite measure of a Pre-and Post-SWLS 
is made by combining the five items examined in Table 5.30 - 5.34. The results are 
shown in Table 5.36 with scores ranging from the minimum (5) to the maximum (45). 
Table 5.36: Pre-and Post-SWLS 
Pre-SWLS Post-SWLS 
Scale % No. % No. 
Completely 
Disagree 5 - - 0.3 1 
10 0.9 3 1.4 5 
15 1.5 5 2.3 8 
20 7.4 26 4.2 15 
25 11.7 41 11.5 41 
30 23.9 84 18.6 66 
35 28.0 99 26.5 94 
40 21.0 74 28.2 100 
Completely 
Agree 
45 5.6 20 7.0 25 
Total 100.0 352 100.0 355 
Missing 3 - 
Median 31 3 3 
Mean 30.7784 31.7775 
Std. Deviation 7.1218 7.5882 
For Pre-SWLS, the results in Table 5.36 indicated 54.6% (193) of the respondents are 
very happy their global well-being or life satisfaction compared to only 2.4% (8) who 
are very unhappy. The rest (43%) regarded their global life satisfaction as average, 
which is neither too happy nor unhappy. For the Post-SWLS, the results showed that 
61.7% (219) of the respondents are very happy with their global well-being or life 
satisfaction compared to 4% (14) who are very unhappy. The rest (34.3%) have 
average feelings for their global well-being. In comparison, the mean of 31.7775 
obtained in Post-SWLS is higher than the mean of 30.7784 obtained in Pre-SWLS. 
A Wilcoxon Signed Rank test indicated this difference is significant as p<0.01. This 
means the respondents are happier with their global life satisfaction after their 
holidays. 
An examination of SWLS in terms of gender, age-groups, full-time education, marital 
status, occupation, household income, number of children under 18 is shown in 
Appendix 5.6. The findings indicated the following: 
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  For Pre-SWLS - the Mann-Whitney test indicated significant difference for those 
who are females (p < 0.01). The Kruskal-Wallis test indicated significant 
differences for those who are aged 45 and above (p < 0.01), completed their full- 
time education under 18 years (p < 0.05), married or living together (p < 0.05). 
All these groups are happier with their global life satisfaction compared to other 
respondents in Pre-SWLS. However, there are no statistical differences in terms 
of household incomes, occupation and number of children under 18. 
  For Post-SWLS - the Mann-Whitney test indicated significant difference for those 
who are females (p < 0.01) who are happier with their global life satisfaction 
compared to other respondents in Post-SWLS. However, there are no statistical 
differences in terms of age-groups, full-time education, marital status, occupation, 
household incomes, and number of children under 18. 
 A comparison between Pre-SWLS and Post-SWLS - the Wilcoxon Signed Ranks 
test showed significant differences for those who are females (p < 0.05), aged 16- 
24 (p < 0.05), completed full-time education at 18-22 years (p < 0.05), working in 
the Cl and DE categories (p < 0.05), with household income of under £22,000 (p 
< 0.001) and those with no children under 18 (p < 0.05). All these groups are 
happier with their life satisfaction after their holidays. 
5.10 MEASURES OF AFFECT 
The Current Affect of the Pre-Trip HTG is measured using the Affectometer2, which 
is made up of 10-positive items (PA) and 10-negative items (NA). These items are 
related to 10 mnemonic qualities of happiness: Confluence (Co), Optimism (0), Self- 
esteem (SE), Self-efficacy (SF), Social Support (SS), Social Interest (SI), Freedom 
(F), Energy (E), Cheerfulness (Ch), and Thought Clarity (TC). Respondents were 
asked to indicate how often did they experience those feelings during the past few 
weeks using a scale of 1 (not at all) to 9 (all the time). The Current Affect is obtained 
with total positive items' scores minus total negative items' scores. 
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The measures of Positive Affect, Negative Affect and Current Affect also used a 9- 
point scale (with 1 indicating not at all and 9 as all the time). The scores are 
interpreted as 9- all the time, 8- almost all the time, 7- most of the time, 6- fairly 
most of the time, 5- average, 4- not often, 3- not very often, 2- almost not at all and 
1- not at all. The 10-positive items and 10-negative items that comprise the 
Affectometer2 are shown in Table 5.37. 
Table 5.37: Positive Affect and Negative Affect Items 
No. Positive Affect Items Negative Affect Items 
1. My life is on the right track (CO+) I wish I could change some part of my 
life (CO') 
2. My future looks good (0+) I feel as though the best years of my life 
are over (O") 
3. I like myself (SE+) I feel there must be something wrong 
with me (SE') 
4. 1 can handle any problems that come up I feel like a failure (SF) 
(SF+) 
5. I feel loved and trusted (SS+) I seem to be left alone when I don't want 
to be (SS') 
6. I feel close to people around me (SI+) I have lost interest in other people and 
don't care about them (SI') 
7. 1 feel I can do whatever I want to (F+) My life seems stuck in a rut (F) 
8. I have energy to spare (E+) I can't be bothered doing anything (E') 
9. I smile and laugh a lot (Ch+) Nothing seems very much fun anymore 
(Ch') 
10. I think clearly and creatively (TC+) My thoughts go around in useless circles 
(TC) 
5.10.1 POSITIVE AFFECT FOR PRE-AND POST-TRIP HTG 
The positive-items are examined individually from Table 5.38 to Table 5.47. 
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`MY LIFE IS ON THE RIGHT TRACK' 
An examination of this positive affect item is shown in Table 5.38. 
Table 5.38: Positive Affect: 'Mv life is on the right track' for Pre-2nd Pnct- TTC, 
Pre-Tri p HTG Post-Trip HTG 
Scale % No. % No. 
Not At All 1 2.8 10 1.4 5 
2 2.3 8 0.9 3 
3 7.1 25 4.3 15 
4 8.2 29 4.0 14 
5 15.3 54 14.2 50 
6 16.4 58 18.2 64 
7 30.0 106 23.9 84 
8 15.9 56 23.9 84 
All The Time 9 2.0 7 9.2 32 
Total 100.0 353 100.0 351 
Missing 2 4 
Median 6 7 
Mean 5.92 6.50 
Std. Deviation 1.82 1.77 
For Pre-Trip HTG, the results in Table 5.38 showed the most common evaluation is 
that 30% (106) of the respondents felt that their lives are on the right track most of the 
time during the past few weeks. Overall, 47.9% (169) of the respondents felt that 
their lives are on the right track most of the time compared to 12.2% (43) who did not. 
The rest (39.9%) reported average feelings on this item. For Post-Trip HTG, the 
results showed the most common evaluations are 23.9% (84) of the respondents felt 
that their lives are on the right track most of the time and another 23.9% felt almost all 
the time. Overall, 57% (200) of the respondents felt their lives are on the right track 
most of the time compared to 6.6% (23) who did not. The rest (36.4%) reported 
average feelings on this time. In comparison, the mean of 6.5 obtained in Post-Trip 
HTG is higher than the mean of 5.92 obtained in Pre-Trip HTG. A Wilcoxon Signed 
Ranks test indicated this difference is very significant as p<0.001. This means the 
respondents are happier with the feeling that their lives are on the right track after 
their holidays. 
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`MY FUTURE LOOKS GOOD' 
An examination of the positive affect item, `My future looks good' is shown in table 
5.39. 
Table 5.39: Positive Affect: `Mv future looks good' for Pre-and Pn. qt-HTG 
Pre-Trip HTG Post-Trip HTG 
Scale % No. % No. 
Not At All 1 1.1 4 1.7 6 
2 2.0 7 2.0 7 
3 4.2 15 3.1 11 
4 5.1 18 5.1 18 
5 15.3 54 12.5 44 
6 19.8 70 16.4 58 
7 24.0 85 28.9 102 
8 24.0 85 24.1 85 
All The Time 9 4.5 16 6.2 22 
Total 100.0 354 100.0 353 
Missing 1 2 
Median 7 7 
Mean 6.34 6.47 
Std. Deviation 1.68 1.72 
For Pre-Trip HTG, the results in Table 5.39 showed that the most common 
evaluations are 24% (85) of the respondents felt that their future looks good most of 
the time and another 24% (85) felt almost all the time. Overall, 52.5% (186) of the 
respondents reported having strong feelings that their future looks good most of the 
time compared to 7.3% (26) who did not. The rest (40.2%) reported average feelings 
on this item. For Post-Trip HTG, the results showed 28.9% (102) of the respondents 
felt that their future looks good most of the time and another 24.1% (85) felt almost 
all the time. Overall, 59.2% (209) of the respondents felt that their future looks good 
most of the time compared to 6.8% (24) who did not. The rest (34%) have average 
feelings on this item. In comparison, the mean of 6.47 obtained in Post-Trip HTG is 
slightly higher than the mean of 6.34 obtained in Pre-Trip HTG. A Wilcoxon Signed 
Ranks test indicated this difference is not significant as p>0.05. This means the 
respondents feel more or less the same with regard to their future before and after 
their holidays. 
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`I THINK CLEARLY AND CREATIVELY' 
An examination of the positive affect item, `I think clearly and creatively' is shown in 
Table 5.40. 
Table 5.40: Positive Affect: `I think clearly and creatively' for Pre-and Pn. -, t-Trip 
Pre-Trip HTG Post-Trip HTG 
Scale % No. % No. 
Not At All 1 3.7 13 0.6 2 
2 1.4 5 2.3 8 
3 4.5 16 3.1 11 
4 6.8 24 6.0 21 
5 18.7 66 16.1 57 
6 20.5 72 19.8 70 
7 25.2 89 26.6 94 
8 16.1 57 21.5 76 
All The Time 9 3.1 11 4.0 14 
Total 100.0 353 100.0 353 
Missing 2 2 
Median 6 7 
Mean 5.97 6.32 
Std. Deviation 1.79 1.60 
For Pre-Trip HTG, the results in Table 5.40 showed the most common evaluations are 
25.2% (89) of the respondents felt they think clearly and creatively most of the time 
and another 20.5% (72) fairly often. Overall, 44.4% (157) of the respondents reported 
having strong feelings of `I think clearly and creatively' most of the time during the 
past few weeks compared to 9.6% (34) who did not. The rest (46%) reported average 
feelings on this. For Post-Trip HTG, the results showed the most common 
evaluations are 26.6% (94) of the respondents reported having strong feelings of 
thinking clearly and creatively most of the time and another 21.5% (76) fairly often. 
Overall, 52.1% (184) of the respondents felt that they think clearly and creatively 
most of the time compared to 6% (21) who did not. The rest (41.9%) have average 
feelings on this. In comparison, the mean of 6.32 obtained in Post-Trip HTG is higher 
than the mean of 5.97 obtained in Pre-Trip HTG. A Wilcoxon Signed Ranks test 
indicated this difference is significant as p<0.01. This means the respondents are 
happier with regard to the feeling of being able to think clearly and creatively after 
their holidays. 
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`I LIKE MYSELF' 
An examination of the positive affect item, `I like myself is shown in Table 5.41. 
Table 5.41: Positive Affect: `I like myself for Pre-and Post-Trip HTG 
Pre-Trip HTG Post-Trip HTG 
Scale % No. % No. 
Not At All 1 5.1 18 2.0 7 
2 2.5 9 2.0 7 
3 4.2 15 4.2 15 
4 4.5 16 4.0 14 
5 18.4 65 15.9 56 
6 16.7 59 14.2 50 
7 25.4 90 30.0 106 
8 18.4 65 20.1 71 
All The Time 9 4.8 17 7.6 27 
Total 100.0 354 100.0 353 
Missing 1 2 
Median 6 7 
Mean 6.01 6.39 
Std. Deviation 1.96 1.78 
For Pre-Trip HTG, the results in Table 5.41 showed that the most common evaluation 
is 25.4% (90) of the respondents felt that they like themselves most of the time during 
the past few weeks. Overall, 48.6% (172) reported having strong feelings of `I like 
myself most of the time compared to 11.8% (42) who did not. The rest (39.6%) 
reported average feelings on this item. For Post-Trip HTG, the results showed the 
most common evaluations are 30% (106) of the respondents felt they liked themselves 
most of the time and another 20.1% (71) almost all the time. Overall, 57.7%(204)of 
the respondents felt that they like themselves most of the time compared to 8.2% (29) 
who did not. The rest (34.1%) have average feelings on this. In comparison, the 
mean of 6.39 obtained in Post-Trip HTG is higher than the mean of 6.01 in Pre-Trip 
HTG. A Wilcoxon Signed Ranks test indicated this difference is very significant as p 
< 0.001. This means the respondents are happier with the feeling of liking 
themselves after their holidays. 
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`I SMILE AND LAUGH A LOT' 
An examination of positive affect item, `I smile and laugh a lot' for Pre-and Post-Trip 
HTG is shown in Table 5.42. 
Table 5.42: Positive Affect: `I smile and laugh a lot' for Pre-and Post-Trip HTG 
Pre-Trip HTG Post-Trip HTG 
Scale % No. % No. 
Not At All 1 1.1 4 0.8 3 
2 1.1 4 2.0 7 
3 5.1 18 2.8 10 
4 5.1 18 4.5 16 
5 14.5 51 13.6 48 
6 16.4 58 18.2 64 
7 26.1 92 26.1 92 
8 21.8 77 21.5 76 
All The Time 9 8.8 31 10.5 37 
Total 100.0 353 100.0 353 
Missing 2 2 
Median 7 7 
Mean 6.46 6.57 
Std. Deviation 1.73 1.69 
For Pre-Trip HTG, the results in Table 5.42 showed the most common evaluations are 
26.1% (92) of the respondents felt that they smiled and laughed a lot most of the time 
and another 21.8% (77) felt almost all the time during the past few weeks. Overall, 
56.7% (200) of the respondents reported having strong feelings of `I smiled and 
laugh a lot' during the past few weeks compared to 7.3% (26) who did not. The rest 
(36%) reported average feelings about whether they have smiled or laugh a lot during 
the past few weeks. For Post-Trip HTG, the results showed the most common 
evaluations are 26.1% (92) of the respondents felt that they smiled and laughed a lot 
most of the time and another 21.5% (76) almost all the time. Overall, 58.1% (205) of 
the respondents felt that they smiled and laughed a lot most of the time compared to 
5.6% (20) who did not. The rest (36.3%) have average feelings on this. In 
comparison, the mean of 6.57 obtained in Post-Trip HTG is slightly higher than the 
mean of 6.46 in Pre-Trip HTG. However, a Wilcoxon Signed Ranks test indicated 
this difference is not significant as p>0.05. This means the respondents feel more or 
less the same with regard to the feeling of having smile and laugh a lot before and 
after. their holidays. 
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`I HAVE ENERGY TO SPARE' 
An examination of the positive affect item, `I have energy to spare' for Pre-and Post- 
Trip HTG is showed in Table 5.43. 
Table 5.43: Positive Affect: `I have energy to snare' for Pre-and Post-Trin 1-TTGT 
Pre-Trip HTG Post-Trip HTG 
Scale % No. % No. 
Not At All 1 5.6 20 6.5 23 
2 10.5 37 7.6 27 
3 12.7 45 10.0 35 
4 13.6 48 10.2 36 
5 16.2 57 18.5 65 
6 15.5 55 19.5 69 
7 16.9 60 19.3 68 
8 6.2 22 5.9 21 
All The Time 9 2.8 10 2.5 9 
Total 100.0 354 100.0 353 
Missing 1 2 
Median 5 5 
Mean 4.86 5.07 
Std. Deviation 2.08 2.04 
For Pre-Trip HTG, the results in Table 5.43 showed that 25.9% (92) of the 
respondents felt that they have `energy to spare' most of the time during the past few 
weeks compared to 28.8% (102) who did not. The rest (45.3%) reported average 
feelings on this item. For Post-Trip HTG, the results showed that 27.7% (98) of the 
respondents felt they have energy to spare most of the time compared to 24.1% (85) 
who did not. The rest (48.2%) have average feelings on this. In comparison, the 
mean of 5.07 obtained in Post-Trip HTG is slightly higher than the mean of 4.86 
obtained in Pre-Trip HTG. A Wilcoxon Signed Ranks test indicated this difference is 
significant as p<0.05. This means the respondents are happier with the feeling of 
having energy to spare after their holidays. 
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`I FEEL I CAN DO WHATEVER I WANT TO' 
An examination of the positive affect item, `I feel I can do whatever I want to' for 
Pre-and Post-Trip HTG is shown in Table 5.44. 
Table 5.44: Positive Affect: `I feel I can do whatever I want to' for Pre-and Post-Trip 
HTG 
Pre-Trip HTG Post-Trip HTG 
Scale % No. % No. 
Not At All 1 5.6 20 2.9 10 
2 3.7 13 4.2 15 
3 9.3 33 7.9 28 
4 9.6 34 7.1 25 
5 23.2 82 15.6 55 
6 15.5 55 21.2 75 
7 18.9 67 21.8 77 
8 10.5 37 16.4 58 
All The Time 9 3.7 13 2.9 10 
Total 100.0 354 100.0 353 
Missing 1 2 
Median 5 6 
Mean 5.38 5.78 
Std. Deviation 2.00 1.91 
For Pre-Trip HTG, the results in Table 5.44, indicated the most common evaluation is 
23.2% (82) of the respondents gave an average rating on `I feel I can do whatever I 
want to' during the past few weeks. Overall, 33.1% (117) of the respondents felt `I 
feel I can do whatever I want to' most of the time during the past few weeks 
compared to 18.6% (66) who did not. The rest (48.3%) reported average feelings on 
this item. For Post-Trip HTG, the results showed the most common evaluations are 
21.8% (77) of the respondents felt that they can do whatever they want most of the 
time and another 21.2%(75) fairly often. Overall, 41.1% (145) of the respondents felt 
that they can do whatever they want most of the time compared to 15% (53) who did 
not. The rest (43.9%) felt average on this item. In comparison, the mean of 5.78 
obtained in Post-SWLS is slightly higher than the mean of 5.38 obtained in Pre-Trip 
HTG. A Wilcoxon Signed Ranks test indicated this difference is very significant as p 
< . 
001. This means the respondents are happier with regard to the feeling of being 
able to do whatever they want after their holidays. 
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`I CAN HANDLE ANY PROBLEMS THAT COME UP' 
An examination of the positive affect item, `I can handle any problems that come up' 
for Pre-and Post-Trip HTG is shown in Table 5.45. 
Table 5.45: Positive Affect: `I can handle any problems that come up' for Pre-and 
Post-Trip HTG 
Pre-Trip HTG Post-Trip HTG 
Scale % No. % No. 
Not At All 1 2.5 9 2.0 7 
2 3.4 12 3.1 11 
3 5.9 21 3.7 13 
4 5.6 20 5.1 18 
5 18.4 65 11.3 40 
6 17.3 61 17.3 61 
7 24.3 86 29.8 105 
8 17.8 63 21.5 76 
All The Time 9 4.8 17 6.2 22 
Total 100.0 354 100.0 353 
Missing 1 2 
Median 6 7 
Mean 6.01 6.37 
Std. Deviation 1.88 1.80 
For Pre-Trip HTG, the results indicated in Table 5.45 showed the most common 
evaluation is 24.3% (86) of the respondents felt they can handle any problems that 
come up most of the time during the past few weeks. Overall, 46.9% (166) of the Pre- 
Trip HTG felt that they can handle any problems that come up most of the time 
compared to 11.8% (42) who did not. The rest (41.3%) indicated average feelings on 
this item. For Post-Trip HTG, the results showed the most common evaluations are 
29.8% (105) of the respondents felt they can handle any problems most of the time 
and another 21.5% (76) almost all the time. Overall, 57.5% (203) of the respondents 
felt they can handle any problems most of the time compared to 8.8% (31) who did 
not. The rest (33.7%) have average feelings on this item. In comparison, the mean of 
6.37 obtained in Post-Trip HTG is higher than the mean of 6.01 in Pre-Trip HTG. A 
Wilcoxon Signed Ranks test indicated this difference is very significant as p<0.001. 
This means the respondents are happier about their ability to handle problems after 
their holidays. 
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`I FEEL LOVED AND TRUSTED' 
An examination of the positive affect item, `I feel loved and trusted' for Pre-and Post- 
Trip HTG is shown in Table 5.46. 
Table 5.46: Positive Affect: `I feel loved and trusted' for Pre-and Post-Trin HTGT 
Pre-Trip HTG Post-Trip HTG 
Scale % No. % No. 
Not At All 1 2.8 10 0.6 2 
2 2.5 9 1.4 5 
3 4.2 15 1.7 6 
4 4.1 14 2.5 9 
5 8.8 31 10.0 35 
6 9.6 34 8.5 30 
7 20.6 73 22.9 81 
8 26.8 95 33.1 117 
All The Time 9 20.6 73 19.3 68 
Total 100.0 354 100.0 353 
Missing 1 2 
Median 7 8 
Mean 6.82 7. 18 
Std. Deviation 2.05 1.62 
For Pre-Trip HTG, the results in Table 5.46 indicated the most common evaluation is 
26.8% (95) of the respondents felt loved and trusted almost all the time. Overall, 
68.0% (241) of the respondents felt being loved and trusted most of the time during 
the past few weeks compared to 9.5% (34) who did not. The rest (22.5%) reported 
average feelings on this item. For Post-Trip HTG, the results showed the most 
common evaluations are 33.1% (117) of the respondents felt being loved and trusted 
almost all the time and another 22.9% (81) felt most of the time. Overall, 75.3% 
(266) of the respondents felt being loved and trusted most of the time compared to 
3.7% (13) who did not. The rest (21%) have average feelings on this. In comparison, 
the mean of 7.18 obtained in Post-Trip HTG is higher than the mean of 6.82 obtained 
in Pre-Trip HTG. A Wilcoxon Signed Ranks test indicated this difference is 
significant as p<0.01. This means the respondents are happier about the feeling of 
being loved and trusted after their holidays. 
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`I FEEL CLOSE TO PEOPLE AROUND ME' 
An examination of the positive affect item, `I feel close to people around me' for Pre- 
and Post-Trip HTG is shown in Table 5.47. 
Table 5.47: Positive Affect: `I feel close to people around me' for Pre-and Post-Trip 
HTG 
Pre-Trip HTG Post-Trip HTG 
Scale % No. % No. 
Not At All 1 2.3 8 0.8 3 
2 2.5 9 1.7 6 
3 4.2 15 4.0 14 
4 3.2 11 4.3 15 
5 10.5 37 7.7 27 
6 10.8 38 12.2 43 
7 26.3 93 25.0 88 
8 30.0 106 32.7 115 
All The Time 9 10.2 36 11.6 41 
Total 100.0 353 100.0 352 
Missing 2 3 
Median 7 7 
Mean 6.66 6.86 
Std. Deviation 1.88 1.72 
For Pre-Trip HTG, the results in Table 5.47 indicated the most common evaluations 
are 30% (106) of the respondents felt being close to people around them almost all the 
time during the past few weeks and another 26.3% (93) most of the time. Overall, 
66.5% (235) of the respondents felt being close to people around them most of the 
time compared to 9% (32) who did not. The rest (24.5%) reported average feelings on 
this item. For Post-Trip HTG, the results showed the most common evaluations are 
32.7% (115) of the respondents felt being close to people around them almost all the 
time and another 25% (88) most of the time. Overall, 69.3% (244) of the respondents 
felt being close to people around them most of the time compared to 6.5% (23) who 
did not. The rest (24.2%) have average feelings on this. In comparison, the mean of 
6.86 obtained in Post-Trip HTG is higher than the mean of 6.66 obtained in Pre-Trip 
HTG. A Wilcoxon Signed Ranks test indicated this difference is not significant as p> 
0.05. This means the respondents feel more or less the same about being close to 
people before and after their holidays. 
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A SUMMARY OF POSITIVE AFFECT ITEMS 
A summary of the results of the 10 positive affect items for Pre-and Post-Trip HTG is 
shown in Table 5.48. 
Table 5.48: A summary of the results of Positive Affect Items for Pre-and Post-Trip 
HTG 
Pre-Trip HTG Post-Trip HTG 
Positive Affect Items High Avg. Low High Avg. Low 
rating Rating Rating rating Rating Rating 
(7-9) (4-6) (1-3) (7-9) (4-6) (1-3) 
  `I feel loved and 68.0 22.5 9.5 75.3 21.0 3.7 
trusted' 
  `I feel close to 66.5 24.5 9.0 69.3 24.2 6.5 
people around me' 
  `I smile and laugh a 56.7 36.0 7.3 58.1 36.3 5.6 
lot' 
  `My future looks 52.5 40.2 7.3 59.2 34.0 6.8 
good' 
  `I like myself 4 8.6 39.6 11.8 57.7 34.1 8.2 
  `My life is on the 47.9 39.9 12.2 57.0 36.4 6.6 
right track' 
  `I can handle any 46.9 41.3 11.8 57.5 33.7 8.8 
problems that come 
up' 
  `I think clearly and 44.4 46.0 9.6 52.1 41.9 6.0 
creatively' 
  `I fee-_11 can do 33.1 48.3 18.6 41.1 43.9 15.0 
whatever I want to' 
  `I have energy to 25.9 F 45.3 28.8 27.7 48.2 24.1 spare' 
I 
For Pre-Trip HTG, the summary in Table 5.48 showed that the largest proportion of 
respondents with high ratings (very happy) is obtained for the positive affect item `I 
feel loved and trusted' (68%) followed by `I feel close to people around me' (66.5%). 
These two items are related to the need for social support and interest. The largest 
proportion of respondents who feel average is obtained for the positive affect item `I 
feel I can do whatever I want to' (48.3%) which is related to the sense of freedom 
while the highest proportion of respondents with the low ratings (very unhappy) is 
obtained for the positive affect item `I have energy to spare' (28.8%) which is related 
to personal capability. In other words, the majority of the respondents reported 
having very strong feelings of social support and interest yet they do not think that 
they have enough freedom to do what they want because of the lack of energy. For 
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Post-Trip HTG, the largest proportion of respondents with the high ratings is also 
obtained for the item `I feel loved and trusted' (75.3%). The highest proportion of 
respondents with the average rating is obtained for the item `I have energy to spare' 
(48.2%) and the highest proportion of respondents with the low ratings is also 
obtained for the item `I have energy to spare'. In comparison, all the ten positive 
items showed a higher proportion of respondents with high ratings in Post-Trip HTG 
compared to Pre-Trip HTG. As a consequence, the proportion of respondents with 
average and low ratings reduces in Post-Trip HTG compared to Pre-Trip HTG. In 
other words, respondents who came back from their holidays seemed to experience 
more pleasant affect or feelings. 
5.10.2 NEGATIVE AFFECT FOR PRE-AND POST-TRIP HTG 
The 10-negative affect items for the Pre-and Post-Trip HTG are examined 
individually from Table 5.49 to Table 5.58. 
`MY THOUGHTS GO AROUND IN USELESS CIRCLES' 
An analysis of the negative affect item, `My thoughts go around in useless circles' for 
Pre-and Post-Trip HTG is shown in Table 5.49. 
Table 5.49: Negative Affect: `My thoughts go around in useless circles' for Pre-and 
Post-Trio HTG 
Pre-Trip HTG Post-Trip HTG 
Scale % No. % No. 
Not At All 1 24.4 86 34.2 120 
2 24.4 86 22.2 78 
3 14.2 50 14.8 52 
4 7.7 27 5.7 20 
5 9.2 32 13.7 48 
6 9.4 33 3.1 11 
7 6.5 23 4.3 15 
8 2.8 10 0.9 3 
All The Time 9 1.4 5 1.1 4 
Total 100.0 352 100.0 31 
Missing 3 4 
Median 3 2 
Mean 3.30 2.80 
Std. Deviation 2.17 1.94 
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For Pre-Trip HTG, the results in Table 5.49 showed that 10.7% (38) of the 
respondents felt that their thoughts went around in useless circles most of the time 
compared to 63% (222) who did not. The rest (26.3%) reported average feelings on 
this item. For Post-Trip HTG, only 6.3% (22) of the respondents felt that their 
thoughts went around in useless circles most of the time compared to 71.2% (250) 
who did not. The rest (22.5%) have average feelings on this item. In comparison, the 
mean of 2.80 obtained in Post-Trip HTG is lower than the mean of 3.3 obtained in 
Pre-Trip HTG. A Wilcoxon Signed Ranks test indicated this difference is very 
significant as p<0.001. This means that the respondents are less unhappy about this 
item after their holidays. 
`NOTHING SEEMS VERY MUCH FUN ANY MORE' 
An analysis of the negative affect item, `Nothing seems very much fun any more' for 
Pre-and Post-Trip HTG is shown in Table 5.50. 
Table 5.50: Negative Affect: `Nothing seems very much fun any more' for Pre-and 
Post-Trio HTG 
Pre-Tri p HTG Post-Trip HTG 
Scale % No. % No. 
Not At All 1 25.8 91 33.7 119 
2 23.2 82 21.5 76 
3 14.2 50 13.3 47 
4 9.6 34 7.9 28 
5 9.3 33 10.0 35 
6 8.8 31 6.2 22 
7 6.5 23 3.7 13 
8 2.0 7 3.1 11 
All The Time 9 0.6 2 0.6 2 
Total 100.0 353 100.0 353 
Missing 2 2 
Median 3 2 
Mean 3.19 2.91 
Std. Deviation 2.06 2.04 
For Pre-Trip HTG, the results in Table 5.50 indicated that 9.1% (32) of the 
respondents reported having strong feelings of `Nothing seems very much fun any 
more' most of the time compared to 63.2% (223) who did not. The rest (27.7%) 
reported average feelings on this item. For Post-Trip HTG, the results showed 7.4% 
(26) of the respondents who felt that nothing seems very much fun any more most of 
the time compared to 68.5% (242) who did not. The rest (24.1%) have average 
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feelings on this item. In comparison, the mean of 2.91 obtained in Post-Trip HTG is 
lower than the mean of 3.19 obtained in Pre-Trip HTG. A Wilcoxon Signed Ranks 
test indicated this difference is significant as p<0.05. This implies the respondents 
are less unhappy about this item after their holidays. 
`I WISH I COULD CHANGE SOME PART OF MY LIFE' 
An analysis of the negative affect item, `I wish I could change some part of my life' 
for Pre-and Post-Trip HTG is shown in Table 5.51. 
Table 5.51: Negative Affect: `I wish I could change some part of my life' for Pre-and 
Post-Trip HTG 
Pre-Trip HTG Post-Trip HTG 
Scale % No. % No. 
Not At All 1 7.1 25 12.7 45 
2 13.6 48 15.0 53 
3 9.0 32 8.8 31 
4 8.8 31 4.8 17 
5 13.2 47 14.2 50 
6 12.7 45 10.5 37 
7 17.5 62 16.4 58 
8 11.3 40 10.0 35 
All The Time 9 6.8 24 7.6 27 
Total 100.0 354 100.0 353 
Missing 1 2 
Median 5 5 
Mean 5.13 4.85 
Std. Deviation 2.39 2.58 
For Pre-Trip HTG, the results in Table 5.51 showed that 35.6% (126) of the 
respondents reported having strong feelings of `I wish I could change some part of my 
life' most of the time compared to 29.7% (105) who did not. The rest (34.7%) 
reported average feelings on this item. For Post-Trip HTG, the results showed 34% 
(120) of the respondents who wished that they could change some part of their lives 
most of the time compared to 36.5% (129) who did not. The rest (29.5%) 
have 
average feelings on this. In comparison, the mean of 4.85 obtained in Post-Trip 
HTG 
is lower than the mean of 5.13 obtained in Pre-Trip HTG. A Wilcoxon Signed Ranks 
test indicated this difference is not significant as p>0.05. This implies the 
respondents feel more or less the same about this item before and after their holidays. 
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`I FEEL AS THOUGH THE BEST YEARS OF MY LIFE ARE OVER' 
An analysis of the negative affect item, `I feel as though the best years of my life are 
over' for Pre-and Post-Trip HTG is shown in Table 5.52. 
Table 5.52: Negative Affect: `I feel as though the best years of my life is over' for 
Pre-and Post-Trip HTG 
Pre-Tri p HTG Post-Trip HTG 
Scale % No. % No. 
Not At All 1 28.8 102 27.3 97 
2 19.2 68 16.6 59 
3 10.7 38 11.3 40 
4 6.3 22 7.9 28 
5 11.6 41 11.5 41 
6 5.9 21 7.9 28 
7 10.7 38 11.0 39 
8 4.8 17 4.8 17 
All The Time 9 2.0 7 1.7 6 
Total 100.0 354 100.0 355 
Missing 1 - 
Median 2 3 
Mean 3.49 3.61 
Std. Deviation 2.41 2.39 
For Pre-Trip HTG, the results in Table 5.52 indicated that 17.5% (62) of the 
respondents reported having strong feelings of `I feel as though the best years of my 
life are over' most of the time compared to 58.7% (208) who did not. The rest 
(23.8%) reported average feelings on this item. For Post-Trip HTG, the results 
showed 17.5% (62) of the respondents who felt the best years of their lives are over 
most of the time compared to 55.2% (196) who did not. The rest (27.3%) have 
average feelings on this. In comparison, the mean of 3.61 obtained in Post-Trip HTG 
is higher than the mean of 3.49 obtained in Pre-Trip HTG. A Wilcoxon Signed Ranks 
test indicated this difference is not significant as p>0.05. This implies the 
respondents feel more or less the same about this item before and after their holidays. 
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`I FEEL THERE MUST BE SOMETHING WRONG WITH ME' 
An analysis of the negative affect item, `I feel there must be something wrong with 
me' for Pre-and Post-Trip HTG is shown in Table 5.53. 
Table 5.53: Negative Affect: `I feel there must be something wrong with me' for Pre- 
and Post-Trio HTG 
Pre-Tri p HTG Post-Trip HTG 
Scale % No. % No. 
Not At All 1 33.7 119 41.6 147 
2 19.3 68 23.0 81 
3 15.3 54 11.6 41 
4 7.4 26 4.5 16 
5 12.2 43 7.9 28 
6 3.7 13 6.0 21 
7 4.5 16 2.8 10 
8 2.5 9 1.4 5 
All The Time 9 1.4 5 1.2 4 
Total 100.0 353 100.0 353 
Missing 2 2 
Median 2 2 
Mean 2.95 2.57 
Std. Deviation 2.08 1.96 
For Pre-Trip HTG, the results in Table 5.53 indicated that 8.4% (30) of the 
respondents reported having strong feelings of `I feel there must be something wrong 
with me most of the time compared to 68.3% (241) who did not. The rest (23.3%) 
reported having average feelings on this item. For Post-Trip HTG, the results showed 
only 5.4% (19) of the respondents having strong feelings of something wrong with 
themselves most of the time compared to 76.2% (269) who did not. The rest (18.4%) 
have average feelings on this. In comparison, the mean of 2.57 obtained in Post-Trip 
HTG is lower than the mean of 2.95 obtained in Pre-Trip HTG. A Wilcoxon Signed 
Ranks test indicated this difference is significant as p<0.01. This implies 
respondents feel less unhappy about this item after their holidays. 
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`MY LIFE SEEMS STUCK IN A RUT' 
An analysis of the negative affect item, `My life seems stuck in a rut' for Pre-and 
Post-Trip HTG is shown in Table 5.54. 
Table 5.54: Negative Affect: `My life seems stuck in a rut' for Pre-and Post-Trio HTG 
Pre-Tri p HTG Post-Trip HTG 
Scale % No. % No. 
Not At All 1 28.0 99 26.1 92 
2 20.7 73 18.4 65 
3 12.7 45 14.7 52 
4 7.3 25 7.4 26 
5 11.6 41 12.5 44 
6 7.6 27 11.3 40 
7 6.2 22 6.5 23 
8 4.2 15 1.7 6 
All The Time 9 1.7 6 1.4 5 
Total 100.0 353 100.0 353 
Missing 2 2 
Median 3 3 
Mean 3.33 3.39 
Std. Deviation 2.27 2.16 
For Pre-Trip HTG, the results in Table 5.54 indicated that 12.1% (43) of the 
respondents reported having strong feelings of `My life seems stuck in a rut' most of 
the time compared to 61.4% (217) who did not agree. The rest (26.5%) reported 
having average feelings on this item. For Post-Trip HTG, the results showed 9.6% 
(34) of the respondents having strong feelings of their lives being stuck in a rut most 
of the time compared to 59.2% (209) who did not. The rest (31.2%) reported average 
feelings on this item. In comparison, the mean of 3.39 obtained in Post-Trip HTG is 
almost similar to the mean of 3.33 obtained in Pre-Trip HTG. A Wilcoxon Signed 
Ranks test indicated this difference is not significant as p>0.05. This implies 
respondents feel more or less the same about this item before and after their holidays. 
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`I HAVE LOST INTEREST IN OTHER PEOPLE AND DON'T CARE ABOUT 
THEM' 
An analysis of the negative affect item, `I have lost interest in other people and don't 
care about them' for Pre-and Post-Trip HTG is shown in Table 5.55. 
Table 5.55: Negative Affect `I have lost interest in other people and don't care about 
them' for Pre-and Post-Trip HTG 
Pre-Trip HTG Post-Trip HTG 
Scale % No. % No. 
Not At All 1 51.0 180 50.4 179 
2 16.1 57 20.0 71 
3 11.0 39 10.2 36 
4 5.3 18 3.4 12 
5 6.2 22 7.6 27 
6 4.8 17 4.5 16 
7 4.5 16 2.5 9 
8 1.1 4 0.6 2 
All The Time 9 - - 0.8 3 
Total 100.0 353 100.0 355 
Missing 2 - 
Median 1 1 
Mean 2.38 2.29 
Std. Deviation 1.89 1.82 
For Pre-Trip HTG, the results in Table 5.55 showed that only 5.6% (20) of the 
respondents reported having strong feelings of `I have lost interest in other people 
and don't care about them' most of the time compared to 78.1% (276) who did not. 
The rest (16.3%) reported having average feelings on this item. For Post-Trip HTG, 
the results showed 3.9% (14) of the respondents having strong feelings of having lost 
interest in other people most of the time compared to 80.6% (286) who did not. The 
rest (15.5%) reported average feelings on this item. In comparison, the mean of 2.29 
obtained in Post-Trip HTG is lower than the mean of 2.38 obtained in Pre-Trip HTG. 
A Wilcoxon Signed Ranks test indicated this difference is not significant as p>0.05. 
This implies the respondents feel more or less the same about this item before and 
after their holidays. 
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`I SEEM TO BE LEFT ALONE WHEN I DON'T WANT TO BE' 
An analysis of the negative affect item, `I seem to be left alone when I don't want to 
be' for Pre-and Post-Trip HTG is shown in Table 5.56. 
Table 5.56: Negative affect: `I seem to be left alone when I don't want to be' for Pre- 
and Post-Trip HTG 
Pre-Tri p HTG Post-Trip HTG 
Scale % No. % No. 
Not At All 1 42.6 150 41.8 148 
2 19.6 69 24.3 86 
3 12.2 43 10.2 36 
4 2.8 10 5.3 19 
5 8.4 29 8.5 30 
6 4.8 17 3.7 13 
7 6.5 23 2.8 10 
8 2.0 7 2.0 7 
All The Time 9 1.1 4 1.4 5 
Total 100.0 352 100.0 354 
Missing 3 1 
Median 2 2 
Mean 2.72 2.55 
Std. Deviation 2.14 1.98 
For Pre-Trip HTG, the results in Table 5.56 showed that only 9.6% (34) of the 
respondents reported having strong feelings of `I seem to be left alone when I don't 
want to be' most of the time compared to 74.4% (262) who did not. The rest (16%) 
reported having average feelings on this item. For Post-Trip HTG, the results showed 
6.2% (22) of the respondents reported having strong feelings of being left alone 
compared to 76.3% (270) who did not. The rest (17.5%) reported average feelings on 
this item. In comparison, the mean of 2.55 obtained in Post-Trip HTG is lower than 
the mean of 2.72 obtained in Pre-Trip HTG. A Wilcoxon Signed Ranks test indicated 
this difference is not significant as p>0.05. This implies the respondents feel more 
or less the same about this item before and after their holidays. 
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`I CAN'T BE BOTHERED DOING ANYTHING' 
An analysis of the negative affect item, `I can't be bothered doing anything' for Pre" 
and Post-Trip HTG is shown in Table 5.57. 
Table 5.57: Negative affect: `I can't be bothered doing anything' for Pre-and Post- 
Trip HTG 
Pre-Trip HTG Post-Trip HTG 
Scale % No. % No. 
Not At All 1 37.1 131 33.0 117 
2 22.9 81 23.2 82 
3 8.8 31 12.7 45 
4 7.6 27 8.2 29 
5 10.3 36 11.9 42 
6 4.3 15 5.6 20 
7 6.8 24 4.0 14 
8 1.4 5 0.6 2 
All The Time 9 0.8 3 0.8 3 
Total 100.0 353 100.0 354 
Missing 2 1 
Median 2 2 
Mean 2.83 2.83 
Std. Deviation 2.08 1.92 
For Pre-Trip HTG, the results in Table 5.57 showed that 9.0% (32) of the respondents 
reported having strong feelings of `I can't be bothered doing anything' most of the 
time compared to 68.8% (243) who did not. The rest (22.2%) reported average 
feelings on this item. For Post-Trip HTG, the results showed 5.4% (19) of the 
respondents having strong feelings of `I can't be bothered doing anything' most of the 
time compared to 68.9% (244) who did not. The rest (25.7%) have average feelings 
on this item. In comparison, the mean of 2.83 obtained in Post-Trip HTG is the same 
as the mean obtained in Pre-Trip HTG. A Wilcoxon Signed Ranks test confirms no 
significant difference as p>0.05. This implies the respondents feel more or less the 
same about this item before and after their holidays. 
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`I FEEL LIKE A FAILURE' 
An analysis of the negative affect item, `I feel like a failure' for Pre-and Post-Trip 
HTG is shown in Table 5.58. 
Table 5.58: Negative Affect: `I feel like a failure' for Pre-and Post-Trip HTG 
Pre-Trip HTG Post-Trip HTG 
Scale % No. % No. 
Not At All 1 57.5 202 45.5 161 
2 17.6 62 19.2 68 
3 7.7 27 13.8 49 
4 4.3 15 5.9 21 
5 7.1 25 7.1 25 
6 2.6 9 4.5 16 
7 1.7 6 2.8 10 
8 0.6 2 0.9 3 
All The Time 9 0.9 3 0.3 1 
Total 100.0 351 100.0 354 
Missing 4 1 
Median 1 2 
Mean 2.08 2.41 
Std. Deviation 1.71 1.78 
For Pre-Trip HTG, the results in Table 5.58 showed that only 3.2% (11) of the 
respondents reported having strong feelings of `I feel like a failure' most of the time 
compared to 82.8% (291) of those who did not. The rest (14%) reported having 
average feelings on this item. For Post-Trip HTG, the results showed 4% (14) of the 
respondents having strong feelings of being a failure most of the time compared to 
78.5% (278) who did not. The rest (17.5%) have average feelings on this. In 
comparison the mean of 2.41 obtained in Post-Trip HTG is higher than the mean of 
2.08 obtained in Pre-Trip HTG. A Wilcoxon Signed Ranks test indicated this 
difference is significant as p<0.01. This implies respondents are more unhappy 
about this item after their holidays. 
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A SUMMARY OF NEGATIVE AFFECT ITEMS 
A summary of the 10-negative affect items of the Pre-and Post-Trip HTG is shown in 
Table 5.59. 
Table 5.59: A summary of the results of Negative Affect Items for Pre-and Post-Trip 
HTG 
Pre-Trip HTG Post-Trip HTG 
Negative Affect Items High Avg. Low High Avg. Low 
Rating Rating Rating Rating Rating Rating 
(7-9) (4-6) (1-3) (7-9) (4-6) (1-3) 
  `I wish I could change 35.6 34.7 29.7 34.0 29.5 36.5 
some part of my life' 
  `1 feel as though the 17.5 23.8 58.7 17.5 27.3 55.2 
best years of my life 
are over' 
  `My life seems stuck 12.1 26.5 61.4 9.6 31.2 59.2 
in a rut' 
  `My thoughts go 10.7 26.3 63.0 6.3 22.5 71.2 
around in useless 
circles' 
  `I seem to be left 9.6 16.0 74.4 6.2 17.5 76.3 
alone when I don't 
want to be' 
  `Nothing seems very 9.1 27.7 63.2 7.4 24.1 68.5 
much fun any more' 
 `I can't be bothered 9.0 22.2 68.8 5.4 25.7 68.9 
doing anything' 
  `I feel there must be 8.4 23.3 68.3 5.4 18.4 76.2 
something wrong 
with me' 
  `I have lost interest in 5.6 16.3 78.1 3.9 15.5 80.6 
other people and 
don't care about 
them' 
  `I feel like a failure' 3.2 14.0 82.8 4.0 17.5 78.5 
For Pre-Trip HTG, the results in Table 5.59 showed that the largest proportion of 
respondents with high ratings (who are very unhappy) is obtained for the negative 
affect item `I wish I could change some parts of my life' (35.6%). This item also 
registered the largest proportion of respondents with average ratings (34.7%). The 
highest proportion of respondents with the low ratings (who are least unhappy) is 
obtained for the negative item `I feel like a failure' (82.8%) followed by `I have lost 
interest in other people and don't care about them (78.1%). In other words, the 
findings suggest that about one-third of the respondents of the Pre-Trip HTG wished 
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they could change some parts of their lives. In spite of this, they do not feel like a 
failure (82.8%) nor have they lost interest in other people (78.1%). For the Post-Trip 
HTG, the results also showed that the largest proportion of respondents with high 
ratings is obtained for the item `I wish I could change some parts of my life' (34%). 
The largest proportion of respondents with average rating is obtained for the item `My 
life seems stuck in a rut' (31.2%) and the largest proportion of respondents with low 
ratings is obtained for the item `I have lost interest in other people and don't care 
about them' (80.6%). Overall, the proportion of respondents with high ratings on the 
negative affect items decreases except for `I feel as though the best years of my life 
are over' and `I feel like a failure. ' The proportion of respondents with low ratings on 
the negative affect items increases except for `I feel as though the best years of my 
life are over', `My life seems stuck in a rut' and `I feel like a failure'. This suggests 
that the respondents experienced lesser amount of negative affect or unpleasant 
feelings after their holidays. However, there are still certain aspects of their life that 
they feel unhappy especially with regard to the best part of their life, which does not 
seem to progress as what they would have wished for. 
5.10.3 PRE-AND POST-AFFECT 
The Current Affect or Pre-and Post-Affect is obtained by deducting the sum of all the 
10-positive affect items from the sum of all the 10-negative affect items. If the net 
balance is positive it means that the respondents have more pleasant feelings. 
However, if the net balance is negative, it means that the respondent have more 
unpleasant feelings. The data distributions of the Pre-and Post-Affect is indicated in 
Table 5.60 as follows: 
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Table 5.60: Pre-and Post-Affect 
Scale Pre-Affect Post-Affect 
% No. % No. 
Negative 
Current Affect -70 - - - - 
-60 0.3 1 0.3 1 
-50 0.3 1 0.3 1 
-40 0.6 2 - - 
-30 0.3 1 1.4 5 
-20 3.2 11 1.4 5 
-10 5.7 22 5.1 18 
Neutral 0 0.9 3 0.3 1 
+10 8.9 31 8.0 28 
+20 14.4 50 11.7 41 
+30 14.1 49 12.0 42 
+40 14.4 50 16.9 59 
+50 18.4 64 16.9 59 
+60 12.1 42 16.0 56 
+70 5.5 19 8.0 28 
Positive 
Current Affect 
+80 0.9 3 1.7 6 
Total 100.0 349 100.0 350 
Missing 6 5 
Median (PA) 62 65 
Mean (PA) 60.4672 63.5767 
S. D. (PA) 12.2404 11.7863 
Median (NA) 29 27 
Mean (NA) 31.2213 30.2114 
S. D. (NA) 14.2843 14.4375 
Median (CA) 31 36 
Mean (CA) 29.3035 33.2943 
S. D. (CA) 22.7697 23.1265 
For Pre-Affect, the results in the table above indicated almost all the respondents 
enjoyed a net positive affect (mean = 29.3035). Overall, 88.7% (308) of the 
respondents experienced net positive affect compared to 10.4% (38) who experienced 
net negative affect and 0.9% (3) who experienced equal amount of positive and 
negative affect. For Post-Affect, the results also indicated almost all the respondents 
experienced a net positive affect (mean = 33.2943). Overall, 91.2% (319) of the 
respondents experienced net positive affect compared to 8.5% (30) who experienced 
net negative affect and 0.3% (1) who experienced equal amount of positive and 
negative affect. 
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With regard to Positive Affect (PA), the mean of 63.5765 obtained in Post-Affect is 
higher than the mean of 60.4672 obtained in Pre-Affect. A Wilcoxon Signed Ranks 
test indicated this difference is very significant as p<0.001. This implies respondents 
experienced more positive affect or pleasant feelings after their holidays. As for 
Negative Affect (NA), the mean of 30.2114 obtained in Post-Affect is lower than the 
mean of 31.2213 obtained in Pre-Affect. However, a Wilcoxon Signed Ranks test 
indicated this difference is not significant as p>0.05. This implies respondents 
experienced more or less the same amount of negative affect or unpleasant feelings 
before and after their holidays. Overall, for Current Affect (CA), the mean of 33.2943 
obtained in Post Affect is higher than the mean of 29.3035 obtained in Pre-Affect. A 
Wilcoxon Signed Ranks test indicated this difference is very significant as p<0.001. 
This implies respondents experienced more pleasant feelings after their holidays. 
The Pre-and Post-Affect is also examined in terms of gender, age-groups, education, 
marital status, occupation, household income and number of children under 18 as 
shown in Appendix 5.6.. The results indicated the following: 
" For Pre-Affect - the Kruskal-Wallis test indicated significant differences for those 
aged 55 and above (p < 0.05) and the Mann-Whitney test indicated significant 
difference for those with no children under 18 (p < 0.05). These groups 
experienced more pleasant feelings compared to other respondents in Pre-Affect. 
However, there are no statistical differences in terms of gender, marital status, 
occupation and household income. 
" For Post-Affect - the Mann-Whitney and Kruskal-Wallis test indicated no 
significant differences in terms of gender, age-groups, full-time education, marital 
status, occupation, household income and number of children under 18. 
"A comparison between Pre-Affect and Post-Affect - the Wilcoxon Signed Ranks 
test indicated significant differences for those who are male and female (p < 0.05), 
those aged 35-44 (p < 0.01), completed full-time education at 18-22 years (p < 
0.01), single (p < 0.05) or married (p < 0.01), working in the AB (p < 0.05) or DE 
(p < 0.01) categories, with household incomes of under £22,000 (p < 0.001), 
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£42,001 and above (p < 0.05) and those with (p < 0.01) and without (p < 0.05) 
children under 18. All these groups experienced more pleasant feelings after their 
holidays. 
5.11. PRE-AND POST-SPECIFIC LIFE DOMAINS 
The data distributions for the 12 specific life domains of Pre-and Post-Trip HTG - 
Friends, Family, Home, Interpersonal Relationships, Economic Situation, Job, 
Leisure, Neighbourhood, Self, Services and Facilities, Health and Nation are 
examined individually. 
5.11.1 PRE-AND POST-FRIENDS 
The specific life concern of Pre-and Post-Friends measure is made up of the following 
two items: 
  `How do you feel about your friends? ' 
  `How do you feel about the things you do with your friends? ' 
The data distributions of the Pre-and Post-Trip HTG for the Friends measure are 
shown in Tables 5.61 and 5.62. 
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Table 5.61: `How do you feel about your friends? ' fnr Pre_anrl A.. ot_T, -;,, u-r( 
Pre-Tri p HTG Post-Trip HTG 
Scale % No. % No. 
Tremendously 
Unhappy I - - - - 2 - - - - 3 1.1 4 0.3 1 
4 1.4 5 0.8 3 
5 2.0 7 6.0 21 
6 7.6 27 9.3 33 
7 26.0 92 31.2 110 
8 38.7 137 37.7 133 
Tremendously 
Happy 
9 23.2 82 14.7 52 
Total 100.0 354 100.0 353 
Missing 1 2 
Median 8 8 
Mean 7.65 7.42 
Std. Deviation 1.17 1.12 
For Pre-Trip HTG, the results in Table 5.61 showed an overall rating of 7.65 which 
means that on the whole the respondents are very happy with their friends. The most 
common evaluations are 38.7% (137) are almost tremendously happy with their 
friends; 26% (92) who are very happy and 23.2% (82) who are tremendously happy 
with their friends. Overall, 87.9% (311) are very happy with their friends compared 
to only 1.1 %(4) who are not. The rest (11 %) felt neither too happy nor unhappy about 
their friends. For Post-Trip HTG, the results showed the most common evaluations 
are 37.7% (133) of the respondents are almost tremendously happy with their friends 
and 31.2% (110) who are very happy. Overall, 83.6% (295) of the respondents are 
very happy with their friends compared to 0.3% (1) who are not. The rest (16.1%) 
have average feelings for their friends. In comparison, the mean of 7.42 obtained in 
Post-Trip HTG is lower than the mean of 7.65 in Pre-Trip HTG. A Wilcoxon Signed 
Ranks test indicated this difference is very significant as p<0.001. This implies 
respondents are less happy with their friends after their holidays. 
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Table 5.62: `How do you feel about the things you do with your friends? ' for Pre-and 
Post-Trip HTG 
Pre-Trip HTG Post-Trip HTG 
Scale % No. % No. 
Tremendously 
Unhappy 1 0.3 1 0.3 1 
2 0.8 3 0.6 2 
3 1.7 6 0.3 1 
4 4.8 17 2.3 8 
5 7.6 27 6.2 22 
6 16.1 57 16.4 58 
7 33.6 119 34.5 122 
8 27.7 98 30.9 109 
Tremendously 
Happy 
9 7.4 26 8.5 30 
Total 100.0 354 100.0 353 
Missing 1 2 
Median 7 7 
Mean 6.84 7.07 
Std. Deviation 1.43 1.25 
For Pre-Trip HTG, the results in Table 5.62 showed a slightly lower mean rating of 
6.84 for `How do you feel about the things you do with your friends? ' compared to 
the mean rating of 7.65 for `How do you feel about your friends? ' The most common 
evaluations are 33.6% (119) of the respondents are very happy with the things they do 
with their friends and another 27.7% (98) who are almost tremendously happy. 
Overall, 68.7% (243) are very happy with the things they do with their friends 
compared to 2.8% (10) who are not. The rest (28.5%) are neither too happy nor 
unhappy about the things they do with their friends. For Post-Trip HTG, the results 
also showed a slightly lower mean of 7.07 for `How do you feel about the things you 
do with your friends? ' compared to the mean rating of 7.42 for `How do you feel 
about your friends? ' The most common evaluations are 34.5% (122) of the 
respondents are very happy with the things they do with their friends and 30.9%(109) 
who are almost tremendously happy. Overall, 73.9% (261) of the respondents are 
very happy with the things they do with their friends compared to 1.2% (4) who are 
not. The rest (24.9%) have average feelings on this item. In comparison, the mean of 
7.07 obtained in Post-Trip HTG is higher than the mean of 6.84 in Pre-Trip HTG. A 
Wilcoxon Signed Ranks test indicated this difference is significant as p<0.01. This 
implies respondents are happier with the things they do with their friends after their 
holidays. 
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These two items `How do you feel about your friends? ' and `How do you feel about 
the things you do with your friends? ' are combined and averaged to form a composite 
measure of Pre-and Post-Friends. The data distribution of Pre-and Post-Friends is 
shown in Table 5.63. 
Table 5.63: Pre-and Post-Friends 
Pre-Friends Post-Friends 
Scale % No. % No. 
Tremendously 
Unhappy I - - - - 
2 0.3 1 0.3 1 
3 1.4 5 - - 
4 1.4 5 1.7 6 
5 6.2 22 7.9 28 
6 17.8 63 16.3 58 
7 37.4 133 37.2 132 
8 28.7 102 31.5 112 
Tremendously 
Happy 
9 6.8 24 5.1 18 
Total 100.0 - 355 100.0 355 
Median 7.5 7.5 
Mean 7.2451 7.2423 
Std. Deviation 1.1531 1.0705 
For Pre-Friends, the results in Table 5.63 indicated 72.9% (259) of the respondents 
are very happy with their Friends domain compared to only 1.7% (6) who are not. 
The rest (25.4%) are neither too happy nor unhappy with their Friends domain. For 
Post-Friends, the results showed 73.8% (262) of the respondents are very happy with 
their Friends domain compared to 0.3% (1) who are not. The rest (25.9%) felt 
average about their Friends domain. In comparison, the mean of 7.2423 obtained in 
Post-Friends is slightly lower than the mean of 7.2451 obtained in Pre-Friends. A 
Wilcoxon Signed Ranks test indicated this difference is not significant as p>0.05. 
This means the respondents feel more or less the same about their Friends domain 
before and after their holidays. 
An examination of Pre-and Post-Friends by gender, age-groups, full-time education, 
marital status, occupation, household income and number of children under 18 years 
is shown in Appendix 5.6. The results indicated the following: 
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  For Pre-Friends - the Mann-Whitney test indicated significant difference for those 
who are females (p < 0.05). The Kruskal-Wallis test indicated significant 
difference for those aged 45 and above (p < 0.001), and completed full-time 
education under 18 years (p < 0.001). All these groups are happier with their 
Friends domain compared to other respondents in Pre-Friends. However, there 
are no statistical differences in terms of marital status, occupation, household 
income and number of children under 18. 
  For Post-Friends - the Mann-Whitney test indicated significant difference for 
those who are females (p < 0.001) and with no children under 18 (p < 0.05). The 
Kruskal-Wallis test indicated significant difference for those working in the DE 
category (p < 0.05). All these groups are happier with their Friends domain 
compared to other respondents in Post-Friends. However, there are no statistical 
differences in terms of age-groups, full-time education, marital status and 
household incomes. 
 A comparison between Pre-Friends and Post-Friends - the Wilcoxon Signed 
Ranks test indicated significant differences for those aged 16-24 and 55-64 (p < 
0.05) who are happier with their Friends domain after their holidays. However, 
there are no significant differences for gender, full-time education, marital status, 
occupation, household income and number of children under 18. 
5.11.2 PRE-AND POST-FAMILY 
The specific life concern for the Pre-and Post-Family measure is made up of three 
individual items as follows: 
  `How do you feel about your family life - your wife, husband/partner/children? ' 
  `How do you feel about the things you and your family do together? ' and 
  `How do you feel about wife/husband/partner? ' 
The data distributions for the Pre-Trip and Post-Trip HTG Family measure are shown 
in Tables 5.64 to 5.66. 
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Table 5.64: `How do you feel about Your family life? ' for Pre-ana Pngt-Trip uTr_ 
Pre-Tri p HTG Post-Trip HTG 
Scale % No. % No. 
Tremendously 
Unhappy I - - 0.7 2 
2 0.7 2 0.4 1 
3 1.4 4 1.4 4 
4 1.4 4 3.5 10 
5 4.6 13 5.3 15 
6 7.5 21 9.3 26 
7 16.4 46 24.2 68 
8 34.9 98 33.8 95 
Tremendously 
Happy 
9 33.1 93 21.4 60 
Total 100.0 281 100.0 281 
Missing 74 74 
Median 8 8 
Mean 7.71 7.34 
Std. Deviation 1.40 1.51 
For Pre-Trip HTG, the results in Table 5.64 showed on the whole the respondents are 
very happy with their family life (mean = 7.71). The most common evaluations are 
34.9% (98) of the respondents are almost tremendously happy with their family life 
followed by another 33.1% (93) who are tremendously happy. Overall, 84.4% (237) 
of the respondents are very happy with their family life compared to 2.1% (6) who are 
not. The rest (13.5%) have average feelings about their family life, which is neither 
too happy nor unhappy. For Post-Friends, the results showed the most common 
evaluation is 33.8% (95) of the respondents are almost tremendously happy with their 
family life. Overall, 79.4% (223) of the respondents are very happy with their family 
life compared to 2.5% (7) who are not. The rest (18.1%) are neither too happy nor 
unhappy about their family life. In comparison, the mean of 7.34 obtained in Post- 
Trip HTG is lower than the mean obtained in Pre-Trip HTG. A Wilcoxon Signed 
Ranks test indicated this difference is very significant as p<0.001. In other words, 
the respondents of the HTG are less happy about their family life after their holidays. 
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Table 5.65: `How do you feel about the things you and your family do together? ' for 
Pre-and Post-Trip HTG 
Pre-Trip HTG Post-Trip HTG 
Scale % No. % No. 
Tremendously 
Unhappy 1 0.3 1 0.3 1 
2 0.6 2 0.6 2 
3 3.9 14 2.2 8 
4 3.9 14 4.8 17 
5 9.1 32 7.6 27 
6 14.6 52 14.1 50 
7 27.3 97 31.5 112 
8 31.0 110 30.4 108 
Tremendously 
Happy 
9 9.3 33 8.5 30 
Total 100.0 355 100.0 355 
Median 7 7 
Mean 6.85 6.90 
Std. Deviation 1.55 1.46 
For Pre-Trip HTG, the results in Table 5.65 showed a slightly lower mean rating of 
6.85 for `How do you feel about the things you and your family do together? ' 
compared to the mean rating of 7.71 for `How do you feel about your family life? ' 
The most common evaluations are 31% (110) of the respondents felt almost 
tremendously happy with the things they do together with their families followed by 
another 27.3% (97) who are very happy. Overall, 67.6% (240) indicated that they are 
very happy with the things they do together with their families compared to 4.8% (17) 
who are not. The rest (27.6%) indicated average feelings on this item. For Post-Trip 
HTG, the results also showed a lower mean of 6.9 for `How do you feel about the 
things you and your family do together? ' compared to the mean of 7.34 for `How do 
you feel about your family life? ' The most common evaluations are 31.5% (112) of 
the respondents are very happy with the things they do together with their families 
and 30.4% (108) who are even happier. Overall, 70.4% (250) of the respondents are 
very happy with the things they do together with their families compared to 3.1% (11) 
who are not. The rest (26.5%) are neither too happy nor unhappy about the things 
they do together with their families. In comparison, the mean of 6.9 obtained in Post- 
Trip HTG is slightly higher than the mean of 6.85 for Pre-Trip HTG. A Wilcoxon 
Signed Ranks test confirms this difference is not significant as p>0.05. This implies 
respondents feel more or less the same about this item before and after their holidays. 
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Table 5.66: `How do you feel about your wife/husband/partner? ' for Pre-and Post- 
Trin HTG 
Pre-Trip HTG Post-Trip HTG 
Scale % No. % No. 
Tremendously 
Unhappy 1 0.7 2 2.1 6 
2 1.4 4 0.4 1 
3 0.7 2 1.1 3 
4 3.6 10 0.7 2- 
5 8.6 24 6.0 17 
6 2.8 8 8.2 23 
7 14.6 41 15.6 44 
8 27.4 77 28.5 80 
Tremendously 
Happy 
9 40.2 113 37.4 105 
Total 100.0 281 100.0 281 
Missing 74 74 
Median 8 8 
Mean 7.63 7.62 
Std. Deviation 1.71 1.68 
For Pre-Trip HTG, the results in Table 5.66 showed an overall rating of 7.63 which 
means the respondents are very happy with their wives/husbands/partners. However, 
this rating is slightly lower than the rating obtained for `How do you feel about your 
family life? ' (mean = 7.71) but higher compared to the rating obtained for `How do 
you feel about the things you and your family do together? ' (mean = 6.85). The 
most common evaluations are 40.2% (113) of the respondents are tremendously 
happy with their wives/husbands/partners followed by another 27.4% (77) who are 
almost tremendously happy about it. Overall, 82.2% (231) of the respondents are 
very happy with their wives/husbands/partners compared to 2.8% (8) who are not. 
The rest (15%) have averaged feelings about their wives/husbands/partners. For Post- 
Trip HTG, the results showed a higher mean of 7.62 compared to the means obtained 
for `How do you feel about your family life? ' (mean = 7.34) and `How do you feel 
about the things you and your family do together? ' (mean = 6.9). The most common 
evaluations are 37.4% (105) of the respondents are tremendously happy with their 
wives/husbands/partners and 28.5% (80) who are almost tremendously happy. 
Overall, 81.5% (229) of the respondents are very happy with their 
wives/husbands/partners compared to 3.6% (10) who are not. The rest (14.9%) are 
neither too happy nor unhappy with their wives/husbands/partners. In comparison, 
the mean of 7.62 obtained in Post-Trip HTG is almost similar to the mean of 7.63 
obtained in Pre-Trip HTG. A Wilcoxon Signed Ranks test confirms this difference is 
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not significant as p>0.05. This means the respondents feel more or less the same 
about their wives/husbands/partners before and after their holidays. 
These three items `How do you feel about your family life? ' and `How do you feel 
about the things you and your family do together? ' and `How do you feel about your 
wife/husband/partner? ' are combined and averaged to form a composite measure of 
Pre-and Post-Family. The data distribution of Pre- and Post-Family is shown in 
Table 5.67. 
Table 5.67: Pre-and Post-Family 
Pre-Family Post-Family 
Scale % No. % No. 
Tremendously 
Unhappy 1 0.3 1 0.6 2 
2 0.9 3 0.9 3 
3 1.7 6 0.9 3 
4 4.2 15 4.2 15 
5 9.9 35 9.3 33 
6 11.3 40 12.7 45 
7 28.8 102 31.8 113 
8 35.6 127 32.3 115 
Tremendously 
Happy 
9 7.3 26 7.3 26 
Total 100.0 355 100.0 355 
Median 7.6667 7.33 33 
Mean 7.2160 7.1958 
Std. Deviation 1.4977 1.4212 
For Pre-Family, the results in Table 5.67 indicated that overall 71.7% (255) of the 
respondents are very happy with their Family domain compared to only 2.9% (10) 
who are not. The rest (25.4%) have averaged feelings about their Family domain. 
For Post-Family, the results showed that 71.4% (254) of the respondents are very 
happy with their Family domain compared to 2.4% (8) who are not. The rest (26.2%) 
have average feelings for their Family domain. In comparison, the mean of 7.1958 
obtained in Post-Family is slightly lower than the mean of 
7.2160 obtained in Pre- 
Family. A Wilcoxon Signed Ranks test confirms this difference is not significant as p 
> 0.05. This means the respondents feel more or less the same about their Family 
domain before and after their holidays. 
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An examination of Pre-and Post-Family by gender, age-groups, full-time education, 
marital status, occupation, household income and number of children under 18 years 
is shown in Appendix 5.6. The results indicated the following: 
  For, Pre-Family - the Kruskal-Wallis test indicated significant differences for 
those aged 45 and above (p < 0.05), married or living together (p < 0.001) who are 
happier with their Family domain compared to the other respondents in Pre- 
Family. However, there are no statistical differences in terms of gender, full-time 
education, occupation, household income and number of children under 18. 
  For Post-Family - the Kruskal-Wallis test indicated significant differences for 
those who are married or living together (p < 0.001), working in the AB or DE 
categories (p < 0.05) and with household incomes of £22,001 and above (p < 
0.05). All these groups are happier with their Family domain compared to other 
respondents in Post-Family. However, there are no statistical differences in terms 
of gender, age-groups, full-time education, and number of children under 18. 
 A comparison between Pre-Family and Post-Family - the Wilcoxon Signed Ranks 
test indicated significant differences for those aged 55-64 (p < 0.05) and those 
who completed their full-time education under 18 years (p < 0.05). All these 
groups are happier with their Family domain after their holidays. However, there 
are no significant differences for gender, marital status, occupation, 
household 
income and number of children under 18. 
5.11.3 PRE-AND POST-HOME 
The specific life concern for Pre-and Post-Home measure is made up of the 
following 
two items: 
  `How do you feel about your house/apartment/flat? ' 
  `How do you feel about the privacy you have - being alone when you want 
to be? ' 
The data distributions of the Pre-and Post-Trip HTG for the Home measure are shown 
in Tables 5.68 and 5.69. 
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Table 5.68: `How do you feel about your house/apartment/flat? ' for Pre-and Post- 
Trin HTG 
Pre-Trip HTG Post-Trip HTG 
Scale % No. % No. 
Tremendously 
Unhappy 1 0.3 1 0.8 3 
2 0.8 3 0.8 3 
3 2.1 7 1.5 5 
4 3.4 12 2.6 9 
5 5.9 21 6.2 22 
6 12.7 45 15.6 55 
7 27.5 97 28.0 99 
8 31.7 112 32.0 113 
Tremendously 
Happy 
9 15.6 55 12.5 44 
Total 100.0 353 100.0 353 
Missing 2 2 
Median 7 7 
Mean 7.14 7.06 
Std. Deviation 1.49 1.48 
For Pre-Trip HTG, the results in Table 5.68 showed on the whole, the respondents are 
very happy with their homes (mean = 7.14). The most common evaluations are 
31.7% (112) of the respondents are almost tremendously happy with their homes 
followed by another 27.5% (97) who are very happy. Overall, 74.8% (264) are very 
happy with their homes compared to 3.2% (11) who are not. The rest (22%) reported 
average feelings about their homes. For Post-Trip HTG, the results showed the most 
common evaluations are 32% (113) of the respondents are almost tremendously 
happy with their homes and 28% (99) who are very happy. Overall, 72.5% (256) of 
the respondents are very happy with their homes compared to 3.1 % (11) who are not. 
The rest (24.4%) are neither too happy nor unhappy about their homes. In 
comparison, the mean of 7.06 obtained in Post-Trip HTG is slightly lower than the 
mean of 7.14 obtained in Pre-Trip HTG. A Wilcoxon Signed Ranks test indicated this 
difference is not significant as p>0.05. This means the respondents feel more or less 
the same about their homes before and after their holidays. 
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Table 5.69: `How do you feel about the privacy you have - being alone when you 
want to be? ' for Pre-and Post-Trio HTG 
Pre-Trip HTG Post-Trip HTG 
Scale % No. % No. 
Tremendously 
Unhappy 1 0.3 1 0.3 1 
2 2.0 7 1.1 4 
3 4.0 14 2.0 7 
4 8.2 29 5.7 20 
5 11.4 40 9.3 33 
6 11.4 40 15.3 54 
7 30.0 106 29.8 105 
8 25.0 88 25.5 90 
Tremendously 
Happy 
9 7.7 27 11.0 39 
Total 100.0 352 100.0 353 
Missing 3 2 
Median 7 7 
Mean 6.54 6.81 
Std. Deviation 1.70 1.55 
For Pre-Trip HTG, the results in Table 5.69 showed the respondents are fairly happy 
with the amount of privacy that they have (mean = 6.54) compared to what they feel 
about their homes (mean = 7.14). The most common evaluations are 30% (106) are 
very happy with the amount of privacy that they have and another 25% (88) who are 
almost tremendously happy about it. Overall, 62.7% (221) of the respondents are 
very happy or satisfied with their privacy compared to 6.3% (22) who are not. The 
rest (31%) are neither too happy nor unhappy about it. For Post-Trip HTG, the 
results showed the most common evaluations are 29.8% (105) of the respondents are 
very happy with the amount of privacy that they have and 25.5% (90) who are even 
happier. Overall, 66.3% (234) of the respondents felt very happy with the amount of 
privacy that they have compared to 3.4% (12) who are not. The rest (30.3%) have 
average feelings on this item. In comparison, the mean of 6.81 obtained in Post-Trip 
11TG is higher than the mean of 6.54 obtained in Pre-Trip HTG. A Wilcoxon Signed 
Ranks test indicated this difference is significant as p<0.05. This means the 
respondents are happier about their privacy after their holidays. 
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These two items `How do you feel about your house/apartment/flat? ' 
and `How do you feel about the privacy you have - being alone when you want to beT 
are combined and averaged to form a composite measure of Pre-and Post-Home. The 
data distribution of Pre-and Post-Home is in Table 5.70. 
Table 5.70: Pre-and Post-Home 
Pre-Home Post- Home 
Scale % No. % No. 
Tremendously 
Unhappy 1 - - - - 2 0.9 3 1.1 4 
3 1.7 6 0.3 1 
4 5.9 21 4.5 16 
5 9.3 33 10.4 37 
6 20.7 74 22.0 78 
7 36.1 128 33.8 120 
8 22.3 79 23.7 84 
Tremendously 
Happy 
9 3.1 11 4.2 15 
Total 100.0 355 100.0 355 
Median 7 7 
Mean 6.8451 6.9352 
Std. Deviation 1.3057 1.2611 
For Pre-Home, the results in Table 5.70 indicated overall 61.5% (218) of the 
respondents are very happy with their Home domain compared to 2.6% (9) who are 
not. The rest (35.9%) felt averaged about their Home domain. For Post-Home, the 
results showed 61.7% (219) of the respondents are very happy with their Home 
domain compared to 1.4% (5) who are not. The rest (36.9%) are neither too happy 
nor unhappy with their Home domain. In comparison, the mean of 6.9352 obtained in 
Post-Home is slightly higher than the mean of 6.8451 in Pre-Home. A Wilcoxon 
Signed Ranks test indicated this difference is not significant as p>0.05. This means 
the respondents feel more or less the same about their Home domain before and after 
their holidays. 
An examination of Pre-and Post-Home by gender, age-groups, full-time education, 
marital status, occupation and household income and number of children under 18 
years is shown in Appendix 5.6. The results indicated the following: 
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 - For Pre-Home - the Mann-Whitney test indicated significant difference for those 
who are females (p < 0.01) and those with no children under 18 (p < 0.001). The 
Kruskal-Wallis test indicated significant difference for those who are aged 45 and 
above (p < 0.001). All these groups are happier with their Home domain 
compared to other respondents in Pre-Home. However, there are no statistical 
differences in terms of marital status, full-time education, occupation, and 
household income. 
  For Post-Home - the Mann-Whitney test indicated significant difference for those 
with no children under 18 (p < 0.01) and the Kruskal-Wallis test indicated 
significant differences for those who are aged 45 and above (p < 0.001), and 
working in the AB and DE category (p < 0.05). These groups are happier with 
their Home domain compared to other respondents in Post-Home. However, there 
are no statistical difference for gender, full-time education, marital status and 
household income. 
 A comparison between Pre-Home and Post-Home - the Wilcoxon Signed Ranks 
test indicated significant difference for those who are males (p < 0.05) and those 
working in the DE category (p < 0.01) who are happier with their Home domain 
after their holidays. 
5.11.4 PRE-AND POST-INTERPERSONAL RELATIONSHIPS 
The Pre-and Post-Interpersonal Relationships specific life concern measure is made 
up of the following two-items: 
" `How do you feel about how you get on with other people? ' 
" `How do you feel about the way other people treat you? ' 
The data distributions of the Pre-and Post-Trip HTG for the Interpersonal 
Relationships measure are shown in Tables 5.71 and 5.72. 
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Table 5.71: `How do you feel about how you get on with other people? ' for Pre- 
and Post-Trip HTG 
Pre-Trip HTG Post-Trip HTG 
Scale % No. % No. 
Tremendously 
Unhappy 1 - - 0.3 1 
2 0.3 1 - - 
3 0.8 3 0.6 2 
4 2.5 9 1.4 5 
5 5.1 18 3.1 11 
6 11.0 39 12.7 45 
7 41.1 146 38.3 136 
8 32.7 116 37.7 134 
Tremendously 
Happy 
9 6.5 23 5.9 21 
Total 100.0 355 100.0 355 
Median 7 7 
Mean 7.12 7.23 
Std. Deviation 1.15 1.07 
For Pre-Trip HTG, the results in Table 5.71 indicated the most common evaluations 
for `How do you feel about how you get on with other people' are 41.1% (146) of the 
respondents are very happy followed by another 32.7% (116) who are even happier. 
Overall, 80.3% (285) of the respondents are very happy with how they get on with 
other people compared to only 1.1% (4) who are very unhappy. The rest (18.6%) 
reported having average feelings on this item. For Post-Trip HTG, the results showed 
the most common evaluations are 38.3% (136) of the respondents are very happy with 
how they get on with other people and 37.7% (134) who are almost tremendously 
happy. Overall, 81.9% (291) of the respondents are very happy with how they get on 
with other people compared to 0.9% (3) who are not. The rest (17.2%) are neither too 
happy nor unhappy about this item. In comparison, the mean of 7.23 obtained in Post- 
Trip IHTG is higher than the mean of 7.12 in Pre-Trip HTG. A Wilcoxon Signed 
Ranks test indicated this difference is not significant as p>0.05. This means the 
respondents feel more or less the same about how they get on with other people before 
and after their holidays. 
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Table 5.72: `How do you feel about the way other people treat you? ' for Pre-and 
Post-Trio HTG 
Pre-Trip HTG Post-Trip HTG 
Scale % No. % No. 
Tremendously 
Unhappy I - - - - 2 1.1 4 - - 3 2.8 10 1.4 5 
4 4.8 17 3.7 13 
5 10.1 36 8.5 30 
6 24.2 86 21.8 77 
7 35.8 127 30.9 109 
8 18.9 67 30.0 106 
Tremendously 
Happy 
9 2.3 8 3.7 13 
Total 100.0 355 100.0 353 
Missing - 2 
Median 7 7 
Mean 6.48 6.82 
Std. Deviation 1.35 1.24 
For Pre-Trip HTG, the results in Table 5.72 indicated a mean of 6.48 for `How do 
you feel about the way other people treat you? ' which is slightly lower to the mean of 
7.12 obtained for `How do you feel about the way you get on with other people? ' The 
most common evaluations for `How do you feel about the way other people treat 
you? ' are 35.8% (127) of the respondents are very happy and another 24.2% (86) are 
fairly happy about the way they are being treated by others. Overall, 57% (202) of 
the respondents are very happy compared to 3.9% (14) who are very unhappy about 
the way other people treated them. The rest (39.1%) reported average feelings for this 
item. For Post-Trip HTG, the results showed a lower mean of 6.82 for `How do you 
feel about the way other people treat you? ' compared to the mean of 7.23 for `How do 
you feel about the way you get on with other people? ' The most common evaluations 
are 30.9% (109) of the respondents are very happy with how they are being treated by 
others and 30% (106) who are almost tremendously happy. Overall, 64.6% (228) of 
the respondents are very happy with how they are being treated by others compared to 
1.4% (5) who are not. The rest (34%) have average feelings on this item. In 
comparison, the mean of 6.82 obtained in Post-Trip HTG is higher than the mean of 
6.48 in Pre-Trip HTG. A Wilcoxon Signed Ranks test indicated this difference is 
very significant as p<0.001. This means the respondents are happier about how they 
are being treated by other people after their holidays. 
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These two items `How do you feel about how you get on with other people? ' and 
`How you feel about the way other people treat you? ' are combined and averaged to 
form a composite measure of the specific life concern: Pre-and Post-Interpersonal 
Relationships. The data distribution of Pre-and Post-Interpersonal Relationships is 
shown in Table 5.73. 
Table 5.73: Pre-and Post-Interpersonal Relationships 
Pre-Interpersonal Relationships Post-Interpersonal Relationships 
Scale % No. % No. 
Tremendously 
Unhappy 1 - - - - 2 - - 0.3 1 
3 1.6 6 0.3 1 
4 3.9 14 2.8 10 
5 8.0 28 6.8 24 
6 26.7 95 23.1 82 
7 43.7 155 39.7 141 
8 15.0 53 25.6 91 
Tremendously 
Happy 
9 1.1 4 1.4 5 
Total 100.0 355 100.0 355 
Median 7 7 
Mean 6.8014 7.0225 
Std. Deviation 1.0587 1.0235 
For Pre-Interpersonal Relationships, the results in Table 5.73 indicated that overall 
59.8% (212) of the respondents are very happy with their Interpersonal Relationships 
domain compared to 1.6% (6) who are not. The rest (38.6%) are neither too happy 
nor unhappy about their Interpersonal Relationships domain. For Post-Interpersonal 
Relationships, the results showed 66.7% (237) of the respondents are very happy with 
their Interpersonal Relationships domain compared to 0.6% (2) who are not. The rest 
(32.7%) are neither too happy nor unhappy about their Interpersonal Relationships 
domain. In comparison, the mean of 7.0225 obtained in Post-Interpersonal 
Relationships is higher than the mean of 6.8014 in Pre-Interpersonal Relationships. A 
Wilcoxon Signed Ranks test indicated this difference is very significant as p<0.001. 
This implies respondents are happier with their Interpersonal Relationships domain 
after their holidays. 
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The Pre-and Post-Interpersonal Relationships measure is also examined in terms of 
gender, age-groups, education, marital status, occupation, household income and 
number of children under the age of 18 is shown in Appendix 5.6. The findings 
indicated the following: 
  For Pre-Interpersonal Relationships - the Mann-Whitney test indicated significant 
difference for those who are females (p < 0.01). The Kruskal-Wallis test indicated 
significant differences for those aged 45 and above (p < 0.001). All these groups 
are happier about their Interpersonal Relationships domain compared to other 
respondents in Pre-Interpersonal Relationships. However, there are no statistical 
differences in terms of full-time education, marital status, occupation, household 
income and number of children under 18. 
  For . 
Post-Interpersonal Relationships - the Kruskal-Wallis test indicated 
significant difference for those who are 45 and above (p < 0.05) who are happier 
with their Interpersonal Relationships compared to other respondents in Post- 
Interpersonal Relationships. However, there are no statistical difference in terms 
of gender, full-time education, marital status, occupation, household income and 
number of children under 18. 
"A comparison between Pre-and Post-Interpersonal Relationships - the Wilcoxon 
Signed Ranks test indicated significant differences for those who are males (p < 
0.0005), aged 16-24 (p < 0.05), 35-44 (p < 0.01), 55-64 (p < 0.05), completed 
full-time education under 18 years, 18-22 years and 22 years and over (p < 0.05), 
single (p < 0.05) or married (p < 0.01), working in the AB (p < 0.05) and DE (p < 
0.001) categories, with household income of £22,000 and below (p < 0.0005) and 
with no children under 18 (p < 0.0005). All these groups are happier with their 
Interpersonal Relationships domain after their holidays. 
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5.11.5 PRE-AND POST-ECONOMIC SITUATION 
The specific measure of Pre-and Post-Economic Situation is made up of two items as 
follows: 
  `How do you feel about the income you (and your family) have? ' 
  `How do you feel about your standard of living - the things you have like housing, 
car, furniture, recreation, etc.? ' 
The data distributions of Pre-and Post-Trip HTG for the Economic Situation measure 
are shown in Tables 5.74 and Table 5.75. 
Table 5.74: `How do you feel about the income you (and your family) have? ' for 
Pre-and Post-Trip HTG 
Pre-Trip HTG Post-Trip HTG 
Scale % No. % No. 
Tremendously 
Unhappy 1 1.7 6 0.3 1 
2 2.3 8 1.1 4 
3 4.8 17 2.8 10 
4 4.5 16 4.5 16 
5 9.1 32 8.8 31 
6 13.6 48 19.3 68 
7 34.7 122 35.4 125 
8 23.0 81 22.7 80 
Tremendously 
Happy 
9 6.3 22 5.1 18 
Total 100.0 352 100.0 353 
Missing 3 2 
Median 7 7 
Mean 6.49 6.64 
Std. Deviation 1.76 1.45 
For Pre-Trip HTG, the results in Table 5.74 showed that on the whole the respondents 
are fairly happy with the amount of income that they have (mean = 6.49). 
The most 
common evaluations are 34.7% (122) of the respondents are very 
happy with their 
income followed by another 23% (81) who are even happier. Overall, 64% (225) of 
them are very happy with their income compared to 8.8% (31) who are not. 
The rest 
(27.2%) are neither too happy nor unhappy with the amount of income they 
have. For 
Post-Trip HTG, the results showed the most common evaluations are 35.4% 
(125) of 
the respondents are very happy with the amount of income that they 
have and 22.7% 
(80) who are almost tremendously happy. Overall, 
63.2% (223) of the respondents 
are very happy with their 
income compared to 4.2% (15) who are not. The rest 
(32.6%) are neither too happy nor unhappy about the amount of income 
that they 
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have. In comparison, the mean of 6.64 obtained in Post-Trip HTG is higher than the 
mean of 6.49 in Pre-Trip HTG. A Wilcoxon Signed Ranks test indicated this 
difference is not significant as p>0.05. This means the respondents feel more or less 
the same about their incomes before and after their holidays. 
Table 5.75: `How do you feel about your standard of living - the things you have 
like housing, car, furniture, recreation, etc.? ' for Pre-and Post-Trip 
HTG 
Pre-Tri p HTG Post-Trip HTG 
Scale % No. % No. 
Tremendously 
Unhappy 1 0.8 3 0.3 1 
2 0.3 1 0.3 1 
3 3.1 11 1.6 6 
4 2.3 8 2.3 8 
5 7.3 26 3.9 14 
6 11.3 40 11.0 39 
7 30.2 107 29.0 103 
8 36.2 128 39.2 139 
Tremendously 
Happy 
9 8.5 30 12.4 44 
Total 100.0 354 100.0 355 
Missing 1 - 
Median 7 7 
Mean 7.01 7.28 
Std. Deviation 1.48 1.31 
For Pre-Trip HTG, the results in Table 5.75 showed on the whole the respondents are 
very happy with their standard of living (mean = 7.01). The most common 
evaluations are 36.2% (128) of the respondents are almost tremendously happy with 
their standard of living followed by another 30.2% (107) who are very happy. Overall 
74.9% (265) of the respondents indicated that they are very happy with their standard 
of living compared to 4.2% (15) who are not. The rest (20.9%) are neither too happy 
nor unhappy with their standard of living. For Post-Trip HTG, the results showed the 
most common evaluations are 39.2% (139) of the respondents are almost 
tremendously happy with their standard of living and 29% (103) who are very happy. 
Overall, 80.6% (286) of the respondents are very happy with their standard of living 
compared to 2.2% (8) who are not. The rest (17.2%) are neither too happy nor 
unhappy about their standard of living. In comparison, the mean of 7.28 obtained 
in 
Post-Trip HTG is higher than the mean of 7.01 obtained in Pre-Trip HTG. A 
Wilcoxon Signed Ranks test indicated this difference is significant as p<0.001. This 
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means that. the respondents are happier about their standard of living after their 
holidays. 
The two items `How do you feel about the income you (and your family) have? ' and 
`How do you feel about your standard of living - the things you have like housing, 
car, furniture, recreation, etc.? ' are combined and averaged to form a composite 
measure of Pre-and Post-Economic Situation. The data distribution of Pre-and Post- 
Economic Situation is shown in Table 5.76. 
Table 5.76: Pre-and Post-Economic Situation 
Pre-Economic Situation Post-Economic Situation 
Scale % No. % No. 
Tremendously 
Unhappy 1 0.3 1 - - 
2 1.6 6 - - 
3 2.8 10 2.8 10 
4 5.1 18 3.9 14 
5 10.1 36 7.7 27 
6 16.6 59 19.7 70 
7 40.0 142 38.6 137 
8 19.8 70 23.1 82 
Tremendously 
Happy 
9 3.7 13 4.2 15 
Total 100.0 355 100.0 355 
Median 7 7 
Mean 6.7535 6.9662 
Std. Deviation 1.4332 1.2185 
For Pre-Economic Situation, the results in Table 5.76 indicated 63.5% (225) of the 
respondents are very happy with their Economic Situation domain compared to 
4.7% 
(17) who are not. The rest (31.8%) have average feelings about their Economic 
Situation domain. For Post-Economic Situation, the results showed 65.9% (234) of 
the respondents are very happy with their Economic Situation domain compared to 
2.8% (10) who are not. The rest (31.3%) are neither too happy nor unhappy about 
their Economic Situation domain. In comparison, the mean of 6.9662 obtained 
in 
post-Economic Situation is higher than the mean of 6.7535 in Pre-Economic 
Situation. A Wilcoxon Signed Ranks test indicated this difference is significant as p< 
0.01. This means that the respondents are happier with their Economic Situation 
domain after their holidays. 
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An examination of Pre-and Post-Economic Situation by gender, age-groups, full-time 
education, marital status, occupation, household income and number of children under 
18 years is shown in Appendix 5.6. The findings indicated the following: 
" For Pre-Economic Situation - the Mann-Whitney test indicated significant 
difference for those who are females (p < 0.05). The Kruskal-Wallis test indicated 
significant difference for those who are aged 45-64 (p < 0.001), completed full- 
time education at 18 to 22 years and over (p < 0.001), married (p < 0.001), 
working in AB category (p < 0.001) and with household incomes of £42,001 and 
above (p < 0.001). All these groups are happier with their Economic Situation 
domain compared to other respondents in Pre-Economic Situation. However 
there is no statistical difference in terms of number of children under 18. 
  For Post-Economic Situation - the Kruskal-Wallis test indicated significant 
differences for those aged 35 - 64 (p < 0.05), who are married (p < 0.001), 
working in AB and Cl categories (p < 0.001) and with household incomes of 
£42,001 and above (p < 0.001). All these groups are happier with their Economic 
Situation domain compared to other respondents in Post-Economic Situation. 
However there are no statistical differences in terms of gender, full-time 
education, and number of children under 18. 
 A comparison between Pre-and Post-Economic Situation - the Wilcoxon Signed 
Ranks test showed significant difference for those who are males (p < 0.01), aged 
16-24 and 35-44 (p < 0.01), single (p < 0.01), working in the CI category (p < 
0.05), with household income of £22,000 and under (p < 0.001), and with no 
children under 18 (p < 0.05). All these groups are happier with their Economic 
Situation domain after their holidays. 
233 
Chapter 5: Statistical Analysis 
5.11.6 PRE-AND POST-JOB 
The Pre-and Post-Job specific life concern measure is made up of the following two 
items: 
  `How do you feel about your job? ' 
  `How do you feel about the people you work with - your co-workers? ' 
The data distributions of the Pre-and Post-Trip HTG for the Job measure are shown in 
Tables 5.77 and 5.78. 
Table 5.77: `How do you feel about your iob? ' for Pre-and Post-Trin NTCT 
Pre-Trip HTG Post-Trip HTG 
Scale % No. % No. 
Tremendously 
Unhappy 1 0.3 1 0.6 2 
2 0.9 3 0.6 2 
3 5.5 18 4.3 14 
4 5.8 19 4.5 15 
5 15.2 50 10.0 33 
6 14.2 47 18.2 60 
7 30.0 99 40.0 132 
8 23.0 76 19.1 63 
Tremendously 
Happy 
9 5.1 17 2.7 9 
Total 100.0 330 100.0 330 
Missing 25 25 
Median 7 7 
Mean 6.43 6.49 
Std. Deviation 1.61 1.44 
For Pre-Trip HTG, the results in Table 5.77 indicated an overall mean of 6.43, which 
means that the respondents are fairly happy with their jobs. The most common 
evaluations are 30% (99) of the respondents are very happy with their jobs followed 
by another 23% (76) who are even happier. Overall, 58.1% (192) of the respondents 
are very happy with their jobs compared to 6.7% (22) who are not. The rest (35.2%) 
have average feelings about their jobs, which means that they are neither too happy 
nor unhappy 'about it. For Post-Trip HTG, the results showed the most common 
evaluation is 40% (132) of the respondents are very happy with their jobs. Overall, 
61.8% (204) of the respondents are very happy with their jobs compared to 5.5% (18) 
who are not. The rest (32.7%) are neither too happy nor unhappy about their jobs. 
In 
comparison, the mean of 6.49 obtained in Post-Trip HTG is almost similar to the 
mean of 6.43 obtained in Pre-Trip HTG. A Wilcoxon Signed Ranks test indicated 
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this difference is not significant as p>0.05. This means that the respondents feel 
more or less the same about their jobs before and after their holidays. 
Table 5.78: `How do you feel about the people you work with - your 
co-workers? ' for Pre-and Post-irin HTG 
Pre-Trip HTG Post-Trip HTG 
Scale % No. % No. 
Tremendously 
Unhappy 1 - - 0.3 1 
2 1.2 4 0.6 2 
3 2.7 9 2.1 7 
4 5.1 17 0.9 3 
5 16.4 55 7.2 24 
6 18.5 62 21.9 73 
7 34.3 115 37.8 126 
8 20.0 67 22.6 75 
Tremendously 
Happy 
9 1.8 6 6.6 22 
Total 100.0 335 100.0 333 
Missing 20 22 
Median 7 7 
Mean 6.40 6.83 
Std. Deviation 1.40 1.28 
For Pre-Trip HTG, the results in Table 5.78 indicated an overall mean of 6.4 which is 
almost similar to the mean of 6.43 for `How do you feel about your job? ' The most 
common evaluations are 34.3% (115) of the respondents are very happy with their co- 
workers and another 20% (67) who are even happier. Overall, 56.1% (188) of the 
respondents are very happy with their co-workers compared to 3.9% (13) who are not. 
The rest (40%) are neither too happy nor unhappy about their co-workers. For Post- 
Trip IHTG, the results showed a higher mean of 6.83 compared to the mean of 6.49 for 
`How do you feel about your job? ' The most common evaluation is 37.8% (126) of 
the respondents are very happy with their co-workers. Overall, 67% (223) of the 
respondents are very happy with the people they work with compared to 3% (10) who 
are not. The rest (30%) are neither too happy nor unhappy with their co-workers. In 
comparison, the mean of 6.83 obtained in Post-Trip HTG is higher than the mean of 
6.4 in Pre-Trip HTG. A Wilcoxon Signed Ranks test indicated this difference is very 
significant as p<0.001. This means that the respondents are happier with their co- 
workers after their holidays. 
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These two items `How do you feel about your job? ' and `How do you feel about the 
people you work with - your co-workers? ' are combined and averaged to form the 
Pre-and Post-Job specific life concern measure. The data distribution of Pre-and 
Post-Job is shown in Table 5.79. 
Table 5.79: Pre-and Post-Job 
Pre-Job Post-Job 
Scale % No. % No. 
Tremendously 
Unhappy 1 0.3 1 0.3 1 
2 0.3 1 0.9 3 
3 2.7 9 0.9 3 
4 8.1 27 5.1 17 
5 16.8 56 9.9 33 
6 23.8 80 27.7 93 
7 33.4 112 39.7 133 
8 13.7 46 14.6 49 
Tremendously 
Happy 
9 0.9 3 0.9 3 
Total 100.0 335 100.0 335 
-Missing 20 20 
Median 6.5 7 
Mean 6.4164 6.6687 
Std. Deviation 1.2846 1.1897 
For Pre-Job, the results in Table 5.79 indicated 48% (161) of the respondents are very 
happy compared to 3.3% (11) who are very unhappy about their Job domain. The 
rest (48.7%) have average feelings for their Job domain. For Post-Job, the results 
showed 55.2% (185) of the respondents are very happy with their Job domain 
compared to 2.1% (7) who are not. The rest (42.7%) are neither too happy nor 
unhappy about their Job domain. In comparison, the mean of 6.6687 obtained in 
I'ost-Job is higher than the mean of 6.4164 obtained in Pre-Job. A Wilcoxon Signed 
Ranks test indicated this difference is significant as p<0.01. This implies that the 
respondents are happier with their Job domain after their holidays. 
An examination of the Pre-and Post-Job by gender, age-groups, full-time education, 
marital status, occupation, household income and number of children under 18 years 
is shown in Appendix 5.6. The findings indicated the following: 
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  For Pre-Job - the Kruskal-Wallis test indicated significant differences for those 
aged 55 and above (p < 0.001), completed their full-time education under 22 years 
(p < 0.05), with household incomes of £42,000 and under (p< 0.01). All these 
groups are happier with their Job domain compared to the other respondents in 
Pre-Job. However, there are no statistical differences in terms of gender, marital 
status, occupation and number of children under 18. 
  For Post-Job - the Kruskal-Wallis test indicated significant difference for those 
aged 65 and above (p < 0.05) who are happier with their Job domain compared to 
other. respondents in Post-Job. However, there are no statistical differences in 
terms of gender, marital status, full-time education, occupation, household income 
and number of children under 18. 
"A comparison between Pre-and Post-Job - the Wilcoxon Signed Ranks test 
indicated significant differences for those who are males (p < 0.05), aged 35-54 (p 
< 0.01), completed full-time education under 18 (p < 0.05), married (p < 0.01), 
working in the AB category (p < 0.01); with household incomes of £42,001 and 
above (p < 0.01), and those with or without children under 18 (p < 0.05) are 
happier with their Job domain after their holidays. 
5.11.7 PRE-AND POST-LEISURE 
The specific life concern of Pre-and Post-Leisure measure is made up of the following 
three-items: 
" `How do you feel about the way you spend your spare time, your non-working 
activities? ' 
" `How do you feel about the amount of fun and enjoyment you have? ' 
  `Flow do you feel about the amount of time you have for doing the things you 
want to do? ' 
The data distributions of the three individual items of Pre-and Post-Trip HTG for the 
Leisure measure are shown in Tables 5.80 to Table 5.82. 
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Table 5.80: `How do you feel about the way you spend your spare time, your non- 
workin, activities? ' for Pre-and Post-Trio HTG 
Pre-Trip HTG Post-Trip HTG 
Scale % No. % No. 
Tremendously 
Unhappy 1 0.4 1 - - 2 1.4 4 1.1 4 
3 3.6 10 2.3 8 
4 5.8 16 3.9 14 
5 6.9 19 11.0 39 
6 10.9 30 19.7 70 
7 28.6 79 31.0 110 
8 28.6 79 25.9 92 
Tremendously 
Happy 
9 13.8 38 5.1 18 
Total 100.0 276 100.0 355 
Missing 79 - 
Median 7 7 
Mean 6.90 6.68 
Std. Deviation 1.68 1.41 
For Pre-Trip, HTG, the results in Table 5.80 indicated that on the whole the 
respondents are fairly happy with how they spend their spare time or leisure time 
(mean = 6.9). The most common evaluations are 28.6% (79) of the respondents are 
very happy with their spare-time followed by another 28.6% (79) who are even 
happier. Overall, 71% (196) of the respondents are very happy with how they spent 
their spare time compared to 5.4% (15) who are not. The rest (23.6%) are neither too 
happy nor unhappy about how they spend their spare time. The missing value (79) 
refers to those respondents who have experienced other major events and are not 
considered in this specific domain. This is because the Mann-Whitney test has 
indicated that their evaluations of the Leisure domain are significantly different from 
those who have not experienced other major events before the holiday. For Post-Trip 
I ITG, the results showed that the most common evaluations are 31 % (110) of the 
respondents are very happy with their spare time and 25.9% (92) who are almost 
tremendously happy. Overall, 62% (220) of the respondents are very happy compared 
to 3.4% (12) who are very unhappy about their spare time. The rest (34.6%) are 
neither too happy nor unhappy about their spare time. In comparison, the mean of 
6.68 obtained in Post-Trip HTG is lower than the mean of 6.9 in Pre-Trip HTG. A 
Wilcoxon Signed Ranks test indicated this difference is significant as p<0.05. This 
means the respondents are less happy about their spare time after their holidays. 
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Table 5.81: `How do you feel about the amount of fun and enjoyment you have? ' for 
Pre-and Post-Trio HTG 
Pre-Tri p HTG Post-Trip HTG 
Scale % No. % No. 
Tremendously 
Unhappy 1 0.4 1 - - 
2 1.1 3 0.8 3 
3 2.2 6 1.2 4 
4 6.9 19 4.0 14 
5 8.7 24 8.7 31 
6 20.7 57 17.7 63 
7 30.0 83 39.7 141 
8 24.6 68 23.1 82 
Tremendously 
Happy 
9 5.4 15 4.8 17 
Total 100.0 276 100.0 355 
Missing 79 - 
Median 7 7 
Mean 6.61 6.77 
Std. Deviation 1.50 1.28 
For Pre-Trip HTG, the results in Table 5.81 showed an overall mean rating of 6.61, 
which is lower than the mean of 6.9 for `How do you feel about the way you spend 
your spare time, your non-working activities? ' The most common evaluations are 
30% (83) of the respondents are very happy with the amount of fun and enjoyment 
they have, 24.6% (68) who are even happier and another 20.7% (57) who are fairly 
happy. Overall 60% (166) of the respondents are very happy with the amount of fun 
and enjoyment they have compared to 3.7% (10) who are not. The rest (36.3%) are 
neither too happy nor unhappy with the amount of fun and enjoyment they have. For 
Post-Trip HTG, the results showed the most common evaluations are 39.7% (141) of 
the respondents are very happy with the amount of fun and enjoyment that they have 
and 23.1% (82) who are almost tremendously happy. Overall, 67.6% (240) of the 
respondents are very happy with the amount of fun and enjoyment that they have 
compared to 2% (7) who are not. The rest (30.4%) are neither too happy nor unhappy 
with the amount of fun and enjoyment that they have. In comparison, the mean of 
6.77 obtained in Post-Trip HTG is slightly higher than the mean of 6.61 in Pre-Trip 
HTG. A Wilcoxon Signed Ranks test indicated this difference is not significant as p 
> 0.05. This means the respondents feel more or less the same about this item after 
their holidays. 
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Table 5.81: `How do you feel about the amount of fun and enjoyment you have? ' for 
Pre-and Post-Trip HTG 
Pre-Tri p HTG Post-Trip HTG 
Scale % No. % No. 
Tremendously 
Unhappy 1 0.4 1 - - 
2 1.1 3 0.8 3 
3 2.2 6 1.2 4 
4 6.9 19 4.0 14 
5 8.7 24 8.7 31 
6 20.7 57 17.7 63 
7 30.0 83 39.7 141 
8 24.6 68 23.1 82 
Tremendously 
Happy 
9 5.4 15 4.8 17 
Total 100.0 276 100.0 355 
Missing 79 - 
Median 7 7 
Mean 6.61 6.77 
Std. Deviation 1.50 1.28 
For Pre-Trip HTG, the results in Table 5.81 showed an overall mean rating of 6.61, 
which is lower than the mean of 6.9 for `How do you feel about the way you spend 
your spare time, your non-working activities? ' The most common evaluations are 
30% (83) of the respondents are very happy with the amount of fun and enjoyment 
they have, 24.6% (68) who are even happier and another 20.7% (57) who are fairly 
happy. Overall 60% (166) of the respondents are very happy with the amount of fun 
and enjoyment they have compared to 3.7% (10) who are not. The rest (36.3%) are 
neither too happy nor unhappy with the amount of fun and enjoyment they have. For 
Post-Trip HTG, the results showed the most common evaluations are 39.7% (141) of 
the respondents are very happy with the amount of fun and enjoyment that they have 
and 23.1% (82) who are almost tremendously happy. Overall, 67.6% (240) of the 
respondents are very happy with the amount of fun and enjoyment that they have 
compared to 2% (7) who are not. The rest (30.4%) are neither too happy nor unhappy 
with the amount of fun and enjoyment that they have. In comparison, the mean of 
6.77 obtained in Post-Trip HTG is slightly higher than the mean of 6.61 in Pre-Trip 
HTG. A Wilcoxon Signed Ranks test indicated this difference is not significant as p 
> 0.05. This means the respondents feel more or less the same about this item after 
their holidays. 
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Table 5.82: `How do you feel about the amount of time you have for doing the 
things you want to do? ' for Pre-and Post-Trip HTG 
Pre-Tri p HTG Post-Trip HTG 
Scale % No. % No. 
Tremendously 
Unhappy 1 1.4 4 1.1 4 
2 6.9 19 3.1 11 
3 12.7 35 6.2 22 
4 11.6 32 8.5 30 
5 16.7 46 15.0 53 
6 15.2 42 15.0 53 
7 12.0 33 25.7 91 
8 18.1 50 18.9 67 
Tremendously 
Happy 
9 5.4 15 6.5 23 
Total 100.0 276 100.0 354 
Missing 79 1 
Median 6 7 
Mean 5.52 6.14 
Std. Deviation 2.09 1.85 
For Pre-Trip HTG, the results in Table 5.82 indicated an overall average rating (mean 
= 5.52) for the respondents when asked about `How do you feel about the amount of 
time you have for doing the things you want to do? ' This is the lowest overall rating 
when compared to the two earlier items of the Leisure measure: `How do you feel 
about the way you spend your spare time, your non-working activities? ' (mean = 6.9) 
and `How do you feel about the amount of fun and enjoyment you have? ' (mean = 
6.61). Only 35.5% (98) of the respondents are very happy with the amount of time 
they have for doing the things they wanted compared to 21% (58) who are not. The 
majority of the respondents (43.5%) felt neither too happy nor unhappy about the 
amount of time they have for doing the things they wanted. For Post-Trip HTG, the 
results showed the most common evaluations are 25.7% (91) of the respondents are 
very happy with the amount of time that they have for doing the things that they 
wanted and 18.9% (67) who are almost tremendously happy. Overall, 51.1% (181) 
of the respondents are very happy compared to 10.4% (37) who are very unhappy 
with the amount of time that they have for doing the things that they wanted. The rest 
(38.5%) have average feelings for this item. In comparison, the mean of 6.14 
obtained in Post-Trip HTG is higher than the mean of 5.52 in Pre-Trip HTG. A 
Wilcoxon Signed Ranks test indicated this difference is very significant as p<0.001. 
This means the respondents are happier with the amount of time they have for doing 
the things they wanted after their holidays. 
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The three items: `How do you feel about the way you spend your spare time, your 
non-working activities? ', `How do you feel about the amount of fun and enjoyment 
you have? ' and `How do you feel about the amount of time you have for doing the 
things you want to do? ' are combined and averaged to form a composite measure of 
Pre-and Post-Leisure. The data distribution of Pre-and Post-Leisure is shown in Table 
5.83. 
Table 5.83: Pre-and Post-Leisure 
Pre-Leisure Post-Leisure 
Scale % No. % No. 
Tremendously 
Unhappy 1 0.4 1 0.6 2 
2 1.8 5 - - 
3 4.3 12 2.6 9 
4 7.3 20 7.9 28 
5 18.1 50 14.9 53 
6 29.3 81 29.0 103 
7 23.2 64 32.4 115 
8 14.5 40 11.8 42 
Tremendously 
Happy 
9 1.1 3 0.8 3 
Total 100.0 276 100.0 355 
Missing 79 - 
Median 6.3333 6.6667 
Mean 6.3418 6.5324 
Std. Deviation 1.4488 1.2240 
For Pre-Leisure, the results in Table 5.83 indicated that overall 38.8% (107) of the 
respondents are very happy with their Leisure domain compared to 6.5% (18) who are 
not. The rest (54.7%) are neither too happy nor unhappy about their Leisure domain. 
For Post-Leisure, the results indicated 45% (160) of the respondents are very happy 
with their Leisure domain compared to 3.2% (11) who are not. The rest (51.8%) are 
neither too happy nor unhappy with their Leisure domain. In comparison the mean of 
6.5324 obtained in Post-Leisure is higher than the mean of 6.3418 obtained in Pre- 
Leisure. A Wilcoxon Signed Ranks test indicated this difference is significant as p< 
0.01. This implies respondents are happier with their Leisure domain after their 
holidays. 
An examination of Pre-and Post-Leisure by gender, age-groups, full-time education, 
marital status, occupation, household income and number of children under 18 years 
is shown in Appendix 5.6. The findings indicated the following: 
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  For Pre-Leisure - the Kruskal-Wallis test indicated significant difference for those 
aged 55 and above (p < 0.001), completed full-time education under 22 (p < 
0.001), and with household incomes of £42,000 and under (p < 0.05). The Mann- 
Whitney test indicated significant difference for those with no children under 18 
(p < 0.001). All these groups are happier with their Leisure domain compared to 
other respondents in Pre-Leisure. However, there are no statistical differences in 
terms of gender, marital status and occupation. 
  For Post-Leisure - the Kruskal-Wallis test indicated significant difference for 
those aged 55 and above (p < 0.01), and with household incomes of £42,000 and 
below (p < 0.05). The Mann-Whitney test indicated significant difference for 
those with no children under 18 (p < 0.01). All these groups are happier with their 
Leisure domain compared to other respondents of Post-Leisure. However, there 
are no statistical differences in terms of gender, full-time education, marital-status, 
and occupation. 
 A comparison between Pre-and Post-Leisure - the Wilcoxon Signed Ranks test 
indicated significant difference for those who are females (p < 0.05), aged 16-34 
(p < 0.01) and 55-64 (p < 0.05), those who completed full-time education at 18 to 
under 22 years (p < 0.01) and 22 years and over (p < 0.05), single (p < 0.05), 
working in the AB and Cl categories (p < 0.05), with household income of 
£42,001 and above (p < 0.01) and those with or without children under 18 (p < 
0.05). All these groups are happier with their Leisure domain after their holidays. 
5.11.8 PRE-AND POST-NEIGHBOURHOOD 
The specific life concern of Pre-and Post-Trip HTG for the Neighbourhood measure is 
made up of the following two-items: 
  `How do you feel about the people who live in the houses/apartments near you? ' 
  `How do you feel about the way you get to work, schools, clinics, shops, markets, 
etc? ' 
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The data distributions of the Pre-and Post-Trip HTG for the Neighbourhood measure 
are shown in Tables 5.84 and 5.85. 
Table 5.84: `How do you feel about the people who live in the houses/apartments 
near you? ' for Pre-and Post-Trip HTG 
Pre-Trip HTG Post-Trip HTG 
Scale % No. % No. 
Tremendously 
Unhappy 1 0.3 1 0.8 3 
2 2.0 7 0.6 2 
3 4.0 14 1.7 6 
4 3.1 11 5.1 18 
5 20.0 71 15.6 55 
6 16.7 59 19.5 69 
7 27.7 98 31.7 112 
8 18.9 67 18.7 66 
Tremendously 
Happy 
9 7.3 26 6.3 22 
Total 100.0 354 100.0 353 
Missing 1 2 
Median 7 7 
Mean 6.40 6.50 
Std. Deviation 1.62 1.48 
For Pre-Trip HTG, the results in Table 5.84 indicated an overall mean of 6.40, which 
means the respondents are fairly happy with their neighbours. The most common 
evaluation is 27.7% (98) of the respondents are very happy with their neighbours. 
Overall, 53.9% (191) of the respondents are very happy with their neighbours 
compared to 6.3% (22) who are not. The rest (39.8%) are neither too happy nor 
unhappy about their neighbours. For Post-Trip HTG, the results showed the most 
common evaluation is 31.7% (112) of the respondents are very happy with their 
neighbours. Overall, 56.7% (200) of the respondents are very happy with their 
neighbours compared to 3.1% (11) who are not. The rest (40.2%) have average 
feelings for their neighbours. In comparison, the mean of 6.5 obtained in Post-Trip 
HTG is higher than the mean of 6.4 in Pre-Trip HTG. A Wilcoxon Signed Ranks test 
indicated this difference is not significant as p>0.05. This means that the 
respondents feel more or less the same about their neighbours before and after their 
holidays. 
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Table 5.85: `How do you feel about the way you get to work, schools, clinics, 
shops, markets, etc.? ' for Pre-and Post-Trio HTG 
Pre-Trip HTG Post-Trip HTG 
Scale % No. % No. 
Tremendously 
Unhappy 1 2.0 7 1.2 4 
2 2.9 10 1.7 6 
3 7.8 27 4.3 15 
4 5.5 19 4.1 14 
5 12.4 43 13.3 46 
6 17.3 60 18.6 64 
7 27.2 94 29.0 100 
8 19.1 66 21.4 74 
Tremendously 
Happy 
9 5.8 20 6.4 22 
Total 100.0 346 100.0 345 
Missing 9 10 
Median 7 7 
Mean 6.14 6.44 
Std. Deviation 1.89 1.67 
For Pre-Trip HTG, the results in Table 5.85 indicated a lower mean of 6.14 compared 
to the mean of 6.4 for `How do you feel about the people who live in the 
houses/apartments near you? ' The most common evaluation is 27.2% (94) of the 
respondents are very happy with their neighbourhood. Overall, 52.1% (180) of the 
respondents are very happy with their neighbourhood compared to 12.7% (44) who 
are not. The rest (35.2%) are neither too happy nor unhappy about it. They have 
average feelings on their neighbourhood. For Post-Trip HTG, the results also showed 
a slightly lower mean of 6.44 compared to the mean of 6.5 for `How do you feel about 
the people who live in the houses/apartments near you? ' The most common 
evaluations are 29% (100) of the respondents are very happy with their 
neighbourhood area and 21.4% (74) who are almost tremendously happy. Overall, 
56.8% (196) of the respondents are very happy with their neighbourhood area 
compared to 7.2% (25) who are not. The rest (36%) are neither too happy nor 
unhappy about their neighbourhood area. In comparison, the mean of 6.44 obtained 
in Post-Trip HTG is higher than the mean of 6.14 in Pre-Trip HTG. A Wilcoxon 
Signed Ranks test indicated this difference is significant as p< 0.05. This means the 
respondents are happier about this item after their holidays. 
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These two items `How do you feel about the people who live in the houses/apartments 
near you? ' and `How do you feel about the way you get to work, schools, clinics, 
shops, markets, etc? ' are combined and averaged to form a composite measure of a 
specific life concern: Pre-and Post-Neighbourhood. The data distribution of Pre-and 
Post-Neighbourhood is shown in Table 5.86. 
Table 5.86: Pre-and Post-Neighbourhood 
Pre-Neighbourhood Post-Neighbourhood 
Scale % No. % No. 
Tremendously 
Unhappy 1 - - - - 
2 0.8 3 1.2 4 
3 3.1 11 1.9 7 
4 10.7 38 7.0 25 
5 15.8 56 16.9 60 
6 28.4 101 23.1 82 
7 26.8 95 35.2 125 
8 12.7 45 11.9 42 
Tremendously 
Happy 
9 1.7 6 2.8 10 
Total 100.0 355 100.0 355 
Median 6.5 6.5 
Mean 6.2944 6.4887 
Std. Deviation 1.3556 1.3018 
For Pre-Neighbourhood, the results in Table 5.86 showed the majority of the 
respondents (54.9%) have average feelings about their Neighbourhood domain. 
Nevertheless, 41.2% (146) of them felt very happy compared to 3.9% (14) who are 
not very happy about their Neighbourhood domain. For Post-Neighbourhood, the 
results showed 49.9% (177) of the respondents are very happy with their 
Neighbourhood domain compared to 3.1% (11) who are not. The rest (47%) are 
neither too happy nor unhappy about their Neighbourhood domain. In comparison, 
the mean of 6.4887 obtained in Post-Neighbourhood is higher than the mean of 
6.2944 obtained in Pre-Neighbourhood. A Wilcoxon Signed Ranks test indicated this 
difference is not significant as p>0.05. This means the respondents feel more or less 
the same about their Neighbourhood domain before and after their holidays. 
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An examination of the Pre-and Post-Neighbourhood by gender, age-groups, full-time 
education, marital status, occupation, household income and number of children under 
18 years is shown in Appendix 5.6. The findings indicated the following: 
  For Pre-Neighbourhood - the Mann-Whitney test indicated significant difference 
for those who are females (p < 0.01). The Kruskal-Wallis test indicated 
significant differences for those aged 45 and above (p < 0.001), completed full- 
time education at under 18 years (p < 0.001), separated/divorced/widowed (p < 
0.01) and with household incomes of £22,000 and under (p < 0.05). All these 
groups are happier with their Neighbourhood domain compared to other 
respondents in Pre-Neighbourhood. However, there are no statistical differences 
in terms of occupation and number of children under 18. 
  For Post-Neighbourhood - the Kruskal-Wallis test indicated significant 
differences for those aged 65 and above (p < 0.05) and working in the DE 
category (p < 0.01). These two groups are happier with their Neighbourhood 
domain compared to other respondents in Post-Neighbourhood. However, there 
are no statistical differences in terms of gender, full-time education, marital status, 
household income and number of children under 18. 
 A comparison between Pre-and Post-Neighbourhood - the Wilcoxon Signed 
Ranks test indicated significant differences for those who are males (p < 0.05), 
aged 16-24 (p < 0.05), completed full-time education at 22 years and over (p < 
0.01), living together (p < 0.01), working in the AB category (p < 0.05) and with 
no children under 18 (p < 0.05). All these groups are happier with their 
Neighbourhood domain after their holidays. 
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5.11.9 PRE-AND POST-SELF 
The specific life concern for Pre-and Post-Self measure is made up of the following 
items: 
  `How do you feel about yourself - what you are accomplishing as to how you 
handle problems? ' 
  `How do you feel about the extent to which you are developing yourself and 
broadening your life? ' 
  `How do you feel about the extent to which you are achieving success and getting 
ahead? ' 
  `How do you feel about your retirement (if retired)? ' 
  `How do you feel about your role as a housewife/househusband (if you are a 
homemaker)? ' 
  `How do you feel about your present state as a student (if still studying)? ' 
  `How do you feel about your present state as an unemployed person (if 
applicable)? ' 
The data distributions of Pre-and Post-Trip HTG for the Self measure are shown in 
Tables 5.87 to 5.93. 
Table 5.87: `How do you feel about yourself - what you are accomplishing as to how 
you handle problems? ' for Pre-and Post-Trio HTG 
Pre-Tri p HTG Post-Tri p HTG 
Scale % No. % No. 
Tremendously 
Unhappy 1 - - 0.3 1 
2 1.4 5 0.3 1 
3 1.4 5 1.4 5 
4 4.5 16 3.7 13 
5 9.7 34 8.5 30 
6 20.5 72 20.1 71 
7 39.8 140 43.3 153 
8 19.9 70 20.1 71 
Tremendously 
Happy 
9 2.8 10 2.3 8 
Total 100.0 352 100.0 353 
Missing 3 2 
Median 7 7 
Mean 6.59 6.68 
Std. Deviation 1.32 1.21 
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For Pre-Trip HTG, the results in Table 5.87 indicated that on the whole, the 
respondents are fairly happy with themselves (mean = 6.59). The most common 
evaluation is 39.8% (140) of the respondents are very happy with themselves. 
Overall, 62.5% (220) of the respondents are very happy with themselves compared to 
only 2.8% (10) who are not. The rest (34.7%) have average feelings about themselves. 
For Post-Trip HTG, the results showed the most common evaluation is 43.3% (153) 
of the respondents are very happy with themselves. Overall, 65.7% (232) of the 
respondents are very happy with themselves compared to 2% (7) who are not. The 
rest (32.3%) are neither too happy nor unhappy with themselves. In comparison, the 
mean of 6.68 obtained in Post-Trip HTG is slightly higher than the mean of 6.59 
obtained in Pre-Trip HTG. A Wilcoxon Signed Ranks test indicated this difference is 
not significant as p>0.05. This means respondents feel more or less the same about 
themselves before and after their holidays. 
Table 5.88: `How do you feel about the extent to which you are developing yourself 
and broadening your life? ' for Pre-and Post-Trip HTG 
Pre-Tri p HTG Post-Tri p HTG 
Scale % No. % No. 
Tremendously 
Unhappy 1 0.9 3 0.9 3 
2 3.7 13 1.4 5 
3 4.3 15 4.9 17 
4 13.4 47 5.7 20 
5 16.9 59 14.0 49 
6 21.7 76 25.4 89 
7 22.0 77 25.4 89 
8 15.4 54 16.6 58 
Tremendously 
Happy 
9 1.7 6 5.7 20 
Total 100.0 350 100.0 350 
Missing 5 5 
Median 6 6 
Mean 5.82 6.26 
Std. Deviation 1.69 1.62 
For Pre-Trip HTG, the results in Table 5.88 indicated the most common evaluations 
are 22% (77) of the respondents are very happy with their personal development and 
another 21.7% (76) who are fairly happy. Overall the majority of the respondents 
(52%) are neither too happy nor unhappy about their personal development compared 
to 3 9.1% (13 7) who are very happy and 8.9% (31) who are not. For Post-Trip HTG, 
the results showed the most common evaluations are 25.4% (89) of the respondents 
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are fairly happy with their personal development and 25.4% (89) are very happy. 
Overall, 47.7% (167) are very happy with their personal development compared to 
7.2% (25) who are not. The rest (45.1%) are neither too happy nor unhappy about 
their personal development. In comparison, the mean of 6.26 obtained in Post-Trip 
HTG is higher than the mean of 5.82 obtained in Pre-Trip HTG. A Wilcoxon Signed 
Ranks test indicated this difference is very significant asp < 0.001. 
Table 5.89: `How do you feel about the extent to which you are achieving success 
and getting ahead? ' for Pre-and Post-Trip HTG 
Pre-Tri p HTG Post-Tri p HTG 
Scale % No. % No. 
Tremendously 
Unhappy 1 0.6 2 0.6 2 
2 1.8 6 1.2 4 
3 4.5 15 3.0 10 
4 7.8 26 4.5 15 
5 17.8 59 12.0 40 
6 25.9 86 25.1 84 
7 26.2 87 30.2 101 
8 14.2 47 19.5 65 
Tremendously 
Happy 
9 1.2 4 3.9 13 
Total 100.0 332 100.0 334 
Missing 23 21 
Median 6 7 
Mean 6.01 6.43 
Std. Deviation 1.51 1.47 
For Pre-Trip HTG, the results in Table 5.89 showed that on the whole the respondents 
are fairly happy with their achievements (mean = 6.01). The most common 
evaluations are 26.2% (87) are very happy with their achievements and another 25.9% 
(86) who are fairly happy. Overall, 41.6% (138) are very happy compared to 6.9% 
(23) who are not. The rest (51.5%) are neither too happy nor unhappy about their 
achievements. For Post-Trip HTG, the results showed the most common evaluations 
are 30.2% (101) of the respondents are very happy with their achievements and 25.1 % 
(84) who are fairly happy. Overall, 53.6% (179) of the respondents are very happy 
with their achievements compared to 4.8% (16) who are not. The rest (41.6%) are 
neither too happy nor unhappy about their achievements. In comparison, the mean of 
6.43 obtained in Post-Trip HTG is higher than the mean of 6.01 obtained in Pre-Trip 
HTG. A Wilcoxon Signed Ranks test indicated this difference is very significant as p 
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< 0.001. This means the respondents feel happier about the extent of their 
achievements after their holidays. 
Table 5.90: `How do you feel about your retirement? ' for Pre-and Post-Trip HTG 
Pre-Tri p HTG Post-Trip HTG 
Scale % No. % No. 
Tremendously 
Unhappy 1 - - - - 
2 3.8 1 - - 
3 - - 3.8 1 
4 - - - - 
5 7.6 2 3.8 1 
6 - - 3.8 1 
7 - - 3.8 1 
8 11.5 3 27.0 7 
Tremendously 
Happy 
9 77.1 20 57.8 15 
Total 100.0 26 100.0 26 
Missing - - 
Median 9 9 
Mean 8.31 8.15 
Std. Deviation 1.69 1.46 
For Pre-Trip HTG, the results in Table 5.90 showed an overall mean of 8.31 which 
means that the respondents are almost tremendously happy with their retirement. 
Overall 88.6% (23) of the respondents are very happy with their retirement compared 
to 3.8% (1) who is not. Only 7.6% (2) are neither too happy nor unhappy about their 
retirement. For Post-Trip HTG, the results showed 88.6% (23) of the respondents are 
very happy with their retirement compared to 3.8% (1) who is not. The rest (7.6%) 
are neither too happy nor unhappy about their retirement. In comparison, the mean of 
8.15 obtained in Post-Trip HTG is lower than the mean of 8.31 obtained in Pre-Trip 
HTG. A Wilcoxon Signed Ranks test indicated this difference is not significant as p> 
0.05. This means the respondents feel more or less the same about their retirement 
before and after their holidays. 
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Table 5.91: `How do you feel about your role as a housewife/househusband? ' for Pre- 
and Post-Trip HTG 
Pre-Tri p HTG Post-Trip HTG 
Scale % No. % No. 
Tremendously 
Unhappy 1 - - - - 
2 1.3 2 0.7 1 
3 3.2 5 1.9 3 
4 5.2 8 1.9 3 
5 11.0 17 7.1 11 
6 14.8 23 16.8 26 
7 32.2 50 31.0 48 
8 23.9 37 30.3 47 
Tremendously 
Happy 
9 8.4 13 10.3 16 
Total 100.0 155 100.0 155 
Median 7 7 
Mean 6.69 7.03 
Std. Deviation 1.54 1.35 
For Pre-Trip HTG, the results in Table 5.91 showed that the respondents are fairly 
happy with their roles as homemakers (mean = 6.69). The most common evaluations 
are 32.2% (50) of the respondents are very happy with their roles as homemaker and 
another 23.9% (37) who are almost tremendously happy. Overall, 64.5% (100) of the 
respondents are very happy with their roles as homemakers compared to 4.5% (7) 
who are not. The rest (31%) are neither too happy nor unhappy about their roles as 
homemakers. For Post-Trip HTG, the results showed the most common evaluations 
are 31% (48) of the respondents are very happy as homemakers and 30.3% (47) who 
are almost tremendously happy. Overall, 71.6% (111) of the respondents are very 
happy with their roles as homemakers compared to 2.6% (4) who are not. The rest 
(25.8%) are neither too happy nor unhappy with their roles as homemakers. In 
comparison, the mean of 7.03 obtained in Post-Trip HTG is higher than the mean of 
6.69 obtained in Pre-Trip HTG. A Wilcoxon Signed Ranks test indicated this 
difference is significant as p<0.05. This means the respondents are happier about 
their roles as homemakers after their holidays. 
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Table 5.92: `How do you feel about your present state as a student? ' for Pre-and 
Post-Trip HTG 
Pre-Tri p HTG Post-Trip HTG 
Scale % No. % No. 
Tremendously 
Unhappy 1 3.6 1 - - 
2 - - - - 
3 10.7 3 - - 
4 7.1 2 - - 
5 25.0 7 6.9 2 
6 21.5 6 17.2 5 
7 14.3 4 38.0 11 
8 10.7 3 31.0 9 
Tremendously 
Happy 
9 7.1 2 6.9 2 
Total 100.0 28 100.0 29 
Missing - - 
Median 6 7 
Mean 5.68 7.14 
Std. Deviation 1.91 1.03 
For Pre-Trip HTG, the results in Table 5.92 indicated an average rating by the 
respondents who are still studying (mean = 5.68). Only 32.1% (9) of them are very 
happy with their present state as students compared to 14.3%(4) who are not. The 
majority of them (53.6%) are neither too happy nor unhappy about their present state 
as students. For Post-Trip HTG, the results showed 75.9% (22) of the respondents are 
very happy with their present state as students and 24.1%(7) who are neither too 
happy nor unhappy. In comparison, the mean of 7.14 obtained in Post-Trip HTG is 
much higher than the mean of 5.68 obtained in Pre-Trip HTG. A Wilcoxon Signed 
Ranks test indicated this difference is very significant as p<0.001. This means the 
respondents are happier about their present state as students after their holidays. 
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Table 5.93: `How do you feel about your present state as an unemployed person? ' 
for Pre-and Post-Trip HTG 
Pre-Trip HTG Post-Trip HTG 
Scale % No. % No. 
Tremendously 
Unhappy 1 - - - - 
2 6.7 1 - - 
3 6.7 1 5.6 1 
4 13.3 2 - - 
5 20.0 3 - - 
6 6.7 1 11.1 2 
7 40.0 6 55.5 10 
8 6.6 1 22.2 4 
Tremendously 
Happy 
9 - - 5.6 1 
Total 100.0 15 100.0 18 
Missing - - 
Median 6 7 
Mean 5.60 7.00 
Std. Deviation 1.76 1.24 
For Pre-Trip HTG, the results in Table 5.93 indicated that overall 46.6% (7) of the 
respondents are very happy with their present status although unemployed compared 
to 13.4% (2) who are not. The rest (40%) are neither too happy nor unhappy about 
their unemployed status. For Post-Trip HTG, the results showed that 83.3% (15) of 
the respondents are very happy with their present status although unemployed 
compared to 5.6% (1) who are not. The rest (11.1%) have average feelings about their 
unemployed status. In comparison, the mean of 7 obtained in Post-Trip HTG is 
higher than the mean of 5.6 in Pre-Trip HTG. A Wilcoxon Signed Ranks test 
indicated this difference is significant as p<0.05. This means the respondents are 
happier with their unemployed status after their holidays. 
All these items: `How do you feel about yourself - what you are accomplishing as to 
how you handle problems? ', `How do you feel about the extent to which you are 
developing yourself and broadening your life? ', `How do you feel about the extent to 
which you are achieving success and getting ahead? ', `How do you feel about your 
retirement (if retired)? ', `How do you feel about your role as a 
housewife/househusband (if you are a homemaker)? ', `How do you feel about your 
present state as a student (if still studying)? ' and `How do you feel about your present 
state as an unemployed person (if applicable)? ' are combined and averaged 
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accordingly to form a composite measure of Pre-and Post-Self which is shown in 
Table 5.94. 
Table 5.94: Pre-and Post-Self 
Pre-Self Post-Self 
Scale % No. % No. 
Tremendously 
Unhappy 1 0.3 1 0.3 1 
2 0.3 1 0.3 1 
3 3.4 12 2.5 9 
4 11.0 39 5.9 21 
5 17.4 62 15.2 54 
6 34.9 124 32.4 115 
7 25.4 90 30.7 109 
8 7.3 26 11.8 42 
Tremendously 
Happy 
9 - - 0.9 3 
Total 100.0 355 100.0 355 
Median 6.3333 6.6 667 
Mean 6.2208 6.5462 
Std. Deviation 1.2155 1.2039 
For Pre-Self, the results in Table 5.94 indicated that the majority of the respondents 
(63.3%) are neither too happy nor unhappy with their Self domain compared to 32.7% 
(116) who are very happy and 4% (14) who are not. For Post-Self, the results showed 
43.4% (154) of the respondents are very happy with their Self domain compared to 
3.1% (11) who are not. The rest (53.5%) are neither too happy nor unhappy with their 
Self domain. In comparison, the mean of 6.5462 obtained in Post-Self is higher than 
the mean of 6.2208 in Pre-Self. A Wilcoxon Signed Ranks test indicated this 
difference is significant as p<0.001. This means the respondents are happier with 
their Self domain after their holidays. 
An examination of Pre-and Post-Self by gender, age-groups, full-time education, 
marital status, occupation, and household income and number of children under 18 
years is shown in Appendix 5.6. The findings indicated the following: 
  For Pre-Self - the Kruskal-Wallis test indicated significant difference for those 
aged 55-64 (p < 0.001) and the Mann-Whitney test indicated significant difference 
for those with no children under 18 (p < 0.05). All these groups are happier with 
their Self domain compared to other respondents in Pre-Self. However, there are 
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no statistical differences in terms of gender, marital status, full-time education and 
household income. 
  For Post-Self - the Mann-Whitney test indicated significant difference for those 
without children under 18 (p < 0.01) who are happier with their Self domain 
compared to other respondents in Post-Self. However, there are no statistical 
differences in terms of gender, age-groups, full-time education, marital status, 
occupation and household income. 
 A comparison between Pre-and Post-Self - the Wilcoxon Signed Ranks test 
indicated significant differences for those who are males (p < 0.0005), females (p 
< 0.001), aged 16-24 (p < 0.0005), 25-34 (p < 0.05), 35-44 (p < 0.01), completed 
full-time education under 18 (p < 0.05), 18-22 years (p < 0.0005) and 22 years and 
over (p < 0.05), single (p < 0.01) and married (p < 0.005), working in the AB 
category (p < 0.001) and Cl/C2/DE categories (p < 0.05), with household incomes 
of £22,000 and under (p < 0.0005) and £42,001 and above (p < 0.0005) and with 
no children under 18 (p < 0.0005). All these groups are happier with their Self 
domain after their holidays. 
5.11.10 PRE-AND POST-SERVICES AND FACILITIES 
The specific life concern for Pre-and Post-Services and Facilities measure is made up 
of the following two items: 
  `How do you feel about the goods and services you get when you buy in this area 
- things like food, appliances, clothes, etc.? ' 
  `How do you feel about the services you get in this neighbourhood - like refuse 
collection, road maintenance, fire and police protection? ' 
The data distributions of Pre-and Post-Trip HTG for the Services and Facilities 
measure are shown in Table 5.95 and Table 5.96. 
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Table 5.95: `How do you feel about the goods and services you get when you buy 
in this area - things like food, appliances, clothes, etc.? ' for Pre-and 
Post-Trip HTG 
Pre-Tri p HTG Post-Trip HTG 
Scale % No. % No. 
Tremendously 
Unhappy 1 0.8 3 - - 
2 1.4 5 0.6 2 
3 2.3 8 1.4 5 
4 4.0 14 4.5 16 
5 15.0 53 16.7 59 
6 24.5 87 30.6 108 
7 34.2 121 29.2 103 
8 13.8 49 16.4 58 
Tremendously 
Happy 
9 4.0 14 0.6 2 
Total 100.0 354 100.0 353 
Missing 1 2 
Median 7 6 
Mean 6.34 6.31 
Std. Deviation 1.45 1.21 
For Pre-Trip HTG, the results in Table 5.95 showed that on the whole the respondents 
are fairly happy with the goods and services they can get in their neighbourhood 
(mean = 6.34). The most common evaluations are 34.2% (121) of the respondents 
are very happy and another 24.5% (87) who are fairly happy with the goods and 
services they can get in their neighbourhood. Overall, 52% (184) of the respondents 
are very happy compared to 4.5% (16) who are not. The rest (43.5%) are neither too 
happy nor unhappy with the goods and services they can get in their neighbourhood. 
For Post-Trip HTG, the results showed that the most common evaluations are 30.6% 
(108) of the respondents are fairly happy with the goods and services they can get in 
their neighbourhood and 29.2% (103) who are very happy. Overall, 46.2% (163) of 
the respondents are very happy compared to 2% (7) who are very unhappy with the 
goods and services they received in their neighbourhood. The rest (51.8%) have 
average feelings for this item. In comparison, the mean of 6.31 obtained in Post-Trip 
HTG is almost similar to the mean of 6.34 obtained in Pre-Trip HTG. A Wilcoxon 
Signed Ranks test indicated this difference is not significant as p>0.05. This means 
the respondents feel more or less the same about the goods and services they can get 
in their neighbourhood before and after their holidays. 
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Table 5.96: `How do you feel about the services you get in this neighbourhood - 
like refuse collection, road maintenance, fire and police protection? ' 
for Pre-and Post-Trip HTG 
Pre-Tri p HTG Post-Tri p HTG 
Scale % No. % No. 
Tremendously 
Unhappy 1 0.9 3 0.8 3 
2 2.5 9 1.7 6 
3 7.9 28 2.0 7 
4 9.3 33 4.3 15 
5 14.7 52 11.3 40 
6 23.4 83 24.4 86 
7 22.9 81 31.4 111 
8 17.5 62 20.4 72 
Tremendously 
Happy 
9 0.9 3 3.7 13 
Total 100.0 354 100.0 353 
Missing 1 2 
Median 6 7 
Mean 5.89 6.46 
Std. Deviation 1.69 1.48 
For Pre-Trip HTG, the results in Table 5.96 showed an overall average mean rating of 
5.89 on how the respondents feel about the services which they received in their 
neighbourhood. The most common evaluations are 23.4% (83) of the respondents are 
fairly happy with the services they received in their neighbourhood and another 22.9% 
(81) who are very happy. Overall, the majority (47.4%) gave an average rating which 
means they are neither too happy nor unhappy with the services they received in their 
neighbourhood compared to 41.3% (146) who are very happy and 11.3% (40) who are 
very unhappy. For Post-Trip HTG, the results showed that the most common 
evaluation is 31.4% (111) of the respondents are very happy with the services which 
they received in their neighbourhood. Overall, 55.5% (196) of the respondents are 
very happy with the services compared to 4.5% (16) who are not. The rest (40%) are 
neither too happy nor unhappy about the services in their neighbourhood. In 
comparison, the mean of 6.46 obtained in Post-Trip HTG is higher than the mean of 
5.89 obtained in Pre-Trip HTG. A Wilcoxon Signed Ranks test indicated this 
difference is very significant as p<0.001. This means the respondents are happier 
about the services they received in their neighbourhood after their holidays. 
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The two items `How do you feel about the goods and services you get when you buy 
in this area - things like food, appliances, clothes, etc? ' and `How do you feel about 
the services you get in this neighbourhood - like refuse collection, road maintenance, 
fire and police protection? ' are combined and averaged to form a composite measure 
for Pre-and Post-Services and Facilities. The data distribution of Pre-and Post- 
Services and Facilities is shown in Table 5.97. 
Table 5.97: Pre-and Post-Services and Facilities 
Pre-Services and Facilities Post-Services and Facilities 
Scale % No. % No. 
Tremendously 
Unhappy I - - - - 
2 1.4 5 0.6 2 
3 3.4 12 2.0 7 
4 9.1 32 5.0 18 
5 18.1 64 16.9 60 
6 34.2 121 33.5 119 
7 29.0 103 33.8 120 
8 4.8 17 7.6 27 
Tremendously 
Happy 
9 - - 0.6 2 
Total 100.0 354 100.0 355 
Missing 1 - 
Median 6 6.5 
Mean 6.1158 6.3930 
Std. Deviation 1.2256 1.1065 
For Pre-Services and Facilities, the results in Table 5.97 indicated that the majority 
(61.4%) of the respondents are neither too happy nor unhappy with their Services and 
Facilities domain compared to 33.8% (120) who are very happy and 4.8% (17) who 
are very unhappy. For Post-Services and Facilities, the results showed that 42% 
(149) of the respondents are very happy with their Services and Facilities domain 
compared to 2.6% (9) who are not. The rest (55.4%) are neither too happy nor 
unhappy with their Services and Facilities domain. In comparison, the mean of 
6.3930 obtained in Post-Services and Facilities are higher than the mean of 6.1158 
obtained in Pre-Services and Facilities. A Wilcoxon Signed Ranks test indicated this 
difference is very significant as p<0.001. This means the respondents are happier 
with their Services and Facilities domain after their holidays. 
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An examination of Pre-and Post-Services and Facilities by gender, age-groups, full- 
time education, marital status, household income and number of children under 18 
years is shown in Appendix 5.6. The findings indicated the following: 
  For Pre-Services and Facilities - the Mann-Whitney test indicated significant 
difference for those who are females (p < 0.01). The Kruskal-Wallis-test 
indicated significant difference for those who completed their full-time education 
at 18 years and over (p < 0.05) and having household incomes of £22,001 and 
above (p < 0.05). All these groups are happier with their Services and Facilities 
domain compared to other respondents in Pre-Services and Facilities. However, 
there are no statistical differences in terms of age-groups, marital status, 
occupation and number of children under 18. 
  For Post-Services and Facilities - the Mann-Whitney and Kruskal-Wallis test 
indicated no statistical differences in terms of gender, age-groups, full-time 
education, marital status, occupation, household income and number of children 
under 18. 
 A comparison between Pre-and Post-Services and Facilities - the Wilcoxon 
Signed Ranks test indicated significant difference for those who are males (p < 
0.001), aged 65 and over (p < 0.05), completed full-time education under 18 years 
(p < 0.01), who are single, married or living together (p < 0.05), working in the Cl 
(p < 0.05) and DE (p < 0.0005) categories, with household incomes of £22,000 
and under (p < 0.0005),; E22,001 - £42,000 (p < 0.05) and with no children under 
18 (p < 0.0005). All these groups are happier with their Services and Facilities 
domain after their holidays. 
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5.11.11 PRE-AND POST-HEALTH 
The specific life concern for Pre-and Post-Health measure is made up of two 
individual items as follows: 
  `How do you feel about your own health and physical condition? ' 
  `How do you feel about the amount of physical work and exercise you do in your 
life? ' 
The data distributions of Pre-and Post-Trip HTG for the Health measure are shown in 
Tables 5.98 to 5.99. 
Table 5.98: `How do you feel about your own health and physical condition? ' for 
Pre-and Post-Trip HTG 
Pre-Trip HTG Post-Trip HTG 
Scale % No. % No. 
Tremendously 
Unhappy 1 0.6 2 1.1 4 
2 1.5 5 0.6 2 
3 3.9 14 2.0 7 
4 5.9 21 5.9 21 
5 12.1 43 9.9 35 
6 17.7 63 17.5 62 
7 34.1 121 36.3 129 
8 19.4 69 22.8 81 
Tremendously 
Happy 
9 4.8 17 3.9 14 
Total 100.0 355 100.0 355 
Median 7 7 
Mean 6.43 6.58 
Std. Deviation 1.57 1.48 
For Pre-Trip HTG, the results in Table 5.98 showed on the whole the respondents are 
fairly happy about their health and physical condition (mean = 6.43). The most 
common evaluations are 34.1% (121) of the respondents are very happy with their 
health and physical condition and another 19.4% (69) who are almost tremendously 
happy. Overall, 58.3% (207) of the respondents are very happy with their health and 
physical condition compared to 6% (21) who are very unhappy. The rest (35.7%) 
regarded their health and physical condition as average. For Post-Trip HTG, the 
results showed the most common evaluations are 36.3% (129) of the respondents are 
very happy with their health and physical condition and 22.8% (81) who are even 
happier. Overall, 63% (224) of the respondents are very happy compared to 3.7% 
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(13) who are very unhappy with their health and physical condition. The rest (33.3%) 
are neither too happy nor unhappy with their health and physical condition. In 
comparison, the mean of 6.58 obtained in Post-Trip HTG is higher than the mean of 
6.43 obtained in Pre-Trip HTG. A Wilcoxon Signed Ranks test indicated this 
difference is not significant as p>0.05. This means the respondents feel more or less 
the same about their health and physical condition before and after their holidays. 
Table 5.99: `How do you feel about the amount of physical work and exercise you do 
in your life? ' for Pre-and Post-Trip HTG 
Pre-Trip HTG Post-Trip HTG 
Scale % No. % No. 
Tremendously 
Unhappy 1 1.4 5 1.7 6 
2 4.0 14 4.5 16 
3 9.9 35 4.8 17 
4 16.4 58 9.9 35 
5 15.3 54 17.2 61 
6 18.7 66 22.6 80 
7 20.4 72 20.1 71 
8 11.6 41 14.4 51 
Tremendously 
Happy 
9 2.3 8 4.8 17 
Total 100.0 353 100.0 354 
Missing 2 1 
Median 6 6 
Mean 5.50 5.85 
Std. Deviation 1.82 1.83 
For Pre-Trip HTG, the results in Table 5.99 showed a lower overall mean rating of 5.5 
compared to the mean of 6.43 for `How do you feel about your own health and 
physical condition? ' The most common evaluation is 20.4% (72) of the respondents 
are very happy with the amount of physical work and exercise they do. Overall the 
majority (50.4%) are neither too happy nor unhappy about the amount of physical 
work and exercise that they do compared to 34.3% (121) who are very happy and 
15.3% (54) who are very unhappy. For Post-Trip HTG, the results also showed a 
lower mean of 5.85 compared to the mean of 6.58 for `How do you feel about your 
own health and physical condition? ' The most common evaluations are 22.6% (80) of 
the respondents are fairly happy with the amount of physical work and exercise that 
they do and 20.1% (71) who are very happy. Overall, 39.3% (139) of the respondents 
are very happy with the amount of physical work and exercise that they do compared 
to 11% (39) who are not. The rest (49.7%) are neither too happy nor unhappy with 
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the amount of physical work and exercise that they do. In comparison, the mean of 
5.85 obtained in Post-Trip HTG is higher than the mean of 5.5 obtained in Pre-Trip 
HTG. A Wilcoxon Signed Ranks test indicated this difference is very significant as p 
< 0.001. This means the respondents are happier with the amount of physical work 
and exercise that they do after their holidays. 
These two items `How do you feel about your own health and physical condition? ' 
and `How do you feel about the amount of physical work and exercise you do in your 
life? ' are combined and averaged to form a composite measure of Pre-and Post- 
Health. The data distribution of Pre-and Post-Health is shown in Table 5.100. 
Table 5.100: Pre-and Post-Health 
Pre-Health Post-H ealth 
Scale % No. % No. 
Tremendously 
Unhappy 1 0.3 1 0.9 3 
2 2.6 9 0.6 2 
3 3.4 12 4.5 16 
4 15.7 56 11.0 39 
5 18.3 65 14.3 51 
6 25.4 90 27.9 99 
7 27.0 96 28.4 101 
8 6.2 22 10.7 38 
Tremendously 
Happy 
9 1.1 4 1.7 6 
Total 100.0 355 100.0 355 
Median 6 6.5 
Mean 5.9662 6.2183 
Std. Deviation 1.4198 1.4354 
For Pre-Health, the results in Table 5.100 indicated that 59.4% (211) of the 
respondents feel that their Health domain are average compared to 34.3% (122) who 
are very happy and 6.3% (22) who are very unhappy. For Post-Health, the results 
showed that 40.8% (145) of the respondents are very happy with their Health domain 
compared to 6% (21) who are not. The rest (53.2%) have average feelings for their 
Health domain. In comparison, the mean of 6.2183 obtained in Post-Health is higher 
than the mean of 5.9662 obtained in Pre-Health. A Wilcoxon Signed Ranks test 
indicated this difference is very significant as p<0.001. This means the respondents 
are happier with their Health domain after their holidays. 
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An examination of Pre-and Post-Health by gender, age-groups, full-time education, 
marital status, occupation and household income and number of children under 18 
years is shown in Appendix 5.6. The findings indicated the following: 
  For Pre-Health - the Kruskal-Wallis test indicated significant difference for those 
aged 55 and above (p < 0.05) who are happier with their Health domain compared 
to other respondents in Pre-Health. However, there are no statistical differences 
in terms of gender, full-time education, marital status, occupation, household 
incomes and number of children under 18. 
  For Post-Health - the Mann-Whitney and Kruskal-Wallis test indicated no 
statistical differences in terms of gender, age-groups, full-time education, marital 
status, occupation, household incomes and number of children under 18. 
 A comparison between Pre-and Post-Health - the Wilcoxon Signed Ranks test 
indicated significant differences for both males (p < 0.05) and females (p < 0.01), 
those aged 16-24 (p < 0.01), completed full-time education at 18-22 years (p < 
0.05), who are married (p < 0.05) or living together (p < 0.01), working in the Cl 
and DE (p < 0.05) categories, all household income groups (p < 0.05) and those 
with no children under 18 (p < 0.001). All these groups are happier with their 
Health domain after their holidays. 
5.11.12 PRE-AND POST-NATION 
The Pre-and Post-Nation measure is made up of two-items as follows: 
  `How do you feel about what your government is doing? ' 
  `How do you feel about how the U. K. stands in the eyes of the rest of the world? ' 
The data distributions of the Pre-and Post-Trip HTG for the Nation measure are 
shown in Tables 5.101 and 5.102. 
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Table 5.101: `How do you feel about what your government is doing? ' for Pre-and 
Post-Trip HTG 
Pre-Tri p HTG Post-Trip HTG 
Scale % No. % No. 
Tremendously 
Unhappy 1 3.7 13 4.0 14 
2 11.6 41 5.9 21 
3 19.5 69 13.8 49 
4 17.5 62 16.7 59 
5 24.6 87 23.1 82 
6 14.7 52 21.2 75 
7 7.3 26 13.6 48 
8 0.8 3 1.7 6 
Tremendously 
Happy 
9 0.3 1 - - 
Total 100.0 354 100.0 354 
Missing 1 
Median 4 5 
Mean 4.27 4.75 
Std. Deviation 1.62 1.66 
For Pre-Trip HTG, the results in Table 5.101 indicated that on the whole the 
respondents are fairly unhappy with their government (mean = 4.27). The most 
common evaluation is 24.6% (87) of the respondents gave an average rating which 
means that they are neither too happy nor unhappy with their government. Overall, 
56.8% (201) of the respondents are neither too happy nor unhappy with their 
government compared to 34.8% (123) of the respondents who are very unhappy and 
8.4% (30) who are very happy. For Post-Trip, the results showed the most common 
evaluations are 23.1% (82) of the respondents have average feelings for their 
government and 21.2% (75) who are fairly happy with their government. Overall, 
15.3% (54) of the respondents are very happy with their government compared to 
23.7% (84) who are not. The rest (61%) are neither too happy nor unhappy with their 
government. In comparison, the mean of 4.75 obtained in Post-Trip HTG is higher 
than the mean of 4.27 obtained in Pre-Trip HTG. A Wilcoxon Signed Ranks test 
indicated this difference is very significant as p<0.001. This means the respondents 
are happier with their government after their holidays. 
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Table 5.102: `How do you feel about how the U. K. stands in the eyes of the rest of 
the world? ' for Pre-and Post-Trip HTG 
Pre-Trip HTG Post-Trip HTG 
Scale % No. % No. 
Tremendously 
Unhappy 1 0.3 1 0.3 1 
2 2.8 10 2.3 8 
3 9.0 32 7.6 27 
4 " 13.3 47 11.3 40 
5 32.0 113 25.1 89 
6 23.7 84 25.1 89 
7 15.8 56 21.5 76 
8 2.8 10 6.2 22 
Tremendously 
Happy 
9 0.3 1 0.6 2 
Total 100.0 354 100.0 354 
Missing 1 1 
Median 5 6 
Mean 5.24 5.55 
Std. Deviation 1.38 1.46 
For Pre-Trip HTG, the results in Table 5.102 indicated that on the whole the 
respondents gave an average rating (mean = 5.24) on how they think the U. K. stands 
in the eyes of the rest of the world. The most common evaluations are 32% (113) of 
the respondents gave an average rating followed by another 23.7% (84) who are fairly 
happy. Overall, 69% (244) of the respondents are neither too happy nor unhappy 
about how the U. K. stands in the eyes of the world compared to 18.9% (67) who are 
very happy and 12.1% (43) who are very unhappy. For Post-Trip HTG, the results 
showed that overall, 28.3% (100) of the respondents are very happy compared to 
10.2% (36) who are very unhappy with how the U. K. stands in the eyes of the world. 
The rest (61.5%) are neither too happy nor unhappy with this item. In comparison, 
the mean of 5.55 obtained in Post-Trip HTG is higher than the mean of 5.24 obtained 
in Pre-Trip HTG. A Wilcoxon Signed Ranks test indicated this difference is 
significant as p<0.001. This means the respondents are happier with how the U. K. 
stands in the eyes of the world after their holidays. 
The two items `How do you feel about what your government is doing? ' and `How do 
you feel about how the U. K. stands in the eyes of the rest of the world? ' are combined 
and averaged to form a composite measure of Pre-and Post-Nation. The data 
distribution of Pre-and Post-Nation is shown in Table 5.103. 
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Table 5.103: Pre-and Post-Nation 
Pre-Nation Post-Nation 
Scale % No. % No. 
Tremendously 
Unhappy I - - 0.3 1 
2 4.8 17 5.1 18 
3 17.2 61 10.4 37 
4 26.0 92 20.0 71 
5 32.3 115 26.2 93 
6 16.0 57 29.0 103 
7 3.1 11 8.4 30 
8 0.6 2 0.6 2 
Tremendously 
Happy 
9 - - - - 
Total 100.0 355 100.0 355 
Median 5 5 
Mean 4.7493 5.1479 
Std. Deviation 1.1851 1.3197 
For Pre-Nation, the results in Table 5.103 indicated only 3.7% (13) of the respondents 
are very happy with their Nation domain compared to 22% (78) who are not. The 
rest (74.3%) are neither too happy nor unhappy with their Nation domain. For Post- 
Nation, the results showed 9% (32) of the respondents are very happy with their 
Nation domain compared to 15.8% (56) who are not. The rest (75.2%) are neither too 
happy nor unhappy with their Nation domain. In comparison, the mean, of 5.1479 
obtained in Post-Nation is higher than the mean of 4.7493 obtained in Pre-Nation. A 
Wilcoxon Signed Ranks test indicated this difference is very significant as p<0.001. 
This means the respondents are happier with their Nation domain after their holidays. 
An examination of Pre-and Post-Nation by gender, age-groups, education, marital 
status, occupation, household income and number of children under the age of 18 is 
shown in Appendix 5.6. The findings indicated the following: 
  For Pre-Nation - the Kruskal-Wallis test indicated significant difference for those 
working in the C2 category (p < 0.05) who are less unhappy about their Nation 
domain compared to the other respondents in Pre-Nation. There are no statistical 
differences in terms of gender, age-groups, full-time education, marital status, 
household income, and number of children under 18. 
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  For Post-Nation - the Mann-Whitney and Kruskal-Wallis tests indicated no 
statistical differences in terms of gender, age-groups, marital status, full-time 
education, household income and number of children with regard to how the 
respondents feel about their Nation domain. 
 A comparison between Pre-and Post-Nation - the Wilcoxon Signed Ranks test 
indicated significant differences for those who are males and females (p < 
0.0005), aged 25-54 (p < 0.05) and 65 and above (p < 0.01), completed full-time 
education under 18 years (p < 0.0005), 18 to 22 years (p < 0.01), married (p < 
0.0005), working in the AB (p < 0.001), CI (p < 0.01) and DE (p < 0.0005) 
categories, with household income of £22,000 and under (p < 0.0005), £22,001 - 
£42,000 (p < 0.01) and £42,001 and above (p < 0.05) groups, with (p< 0.01) or 
without (p < 0.0005) children under 18. All these groups are happier with their 
Nation domain after their holidays. 
5.11.13 SUMMARY OF SWB EVALUATIONS FOR HTG 
A summary of the SWB evaluations in terms of high ratings (score 7-9), average 
ratings (4-6) and low ratings (1-3) are shown in Table 5.104. In addition, a 
comparison of the SWB evaluations for Pre-and Post-Trip HTG using the Wilcoxon 
Signed Ranks Test to test for significant differences is shown in Table 5.105. 
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Table 5.104: A summary of SWB evaluations of the Pre-and Post-Trip HTG 
Pre-Trip HTG Post-Trip HTG 
SWB Measures 
High 
Rating 
(7-9) 
Avg. 
Rating 
(4-6) 
Low 
Rating 
(1-3) 
High 
Rating 
(7-9) 
Avg. 
Rating 
(4-6) 
Low 
Rating 
(1-3) 
  Life3 68.4 29.3 2.3 70.6 27.6 1.8 
  SWLS 54.6 43.0 2.4 61.7 34.3 4.0 
  Current Affect 88.7 0.9 10.4 91.2 0.3 8.5 
  Friends 72.9 25.4 1.7 73.8 25.9 0.3 
  Family 71.7 25.4 2.9 71.4 26.2 2.4 
  Home 61.5 35.9 2.6 61.7 36.9 1.4 
  Interpersonal 
Relationships 
59.8 38.6 1.6 66.7 32.7 0.6 
  Economic Situation 63.5 31.8 4.7 65.9 31.3 2.8 
  Job 48.0 48.7 3.3 55.2 42.7 2.1 
  Leisure 38.8 54.7 6.5 45.0 51.8 3.2 
  Neighbourhood 41.2 54.9 3.9 49.9 47.0 3.1 
  Self 32.7 63.3 4.0 43.4 53.5 3.1 
  Services & Facilities 33.8 61.4 4.8 42.0 55.4 2.6 
  Health 34.3 59.4 6.3 40.8 53.2 6.0 
" Nation 3.7 74.3 22.0 9.0 75.2 15.8 
The findings in the table above indicated that the proportion of respondents who are 
very happy with their global well-being, experiences more pleasant feelings and also 
feel very happy with their specific life domains increases slightly after the holidays. 
In this context, more than 70% of the respondents are very happy with their life-as-a- 
whole or global life satisfaction, experiences an overall net positive affect, and are 
also very happy with their specific life domains of Friends and Family. In addition, 
60% - 70% of them are very happy with the Home, Interpersonal Relationships, and 
Economic Situation domains. And less than 60% of them are very happy with their 
Job, Leisure, Neighbourhood, Self, Services and Facilities, and Health domains. In 
addition, less than 10% of the respondents are very happy with their Nation domains 
after their holidays. 
A comparison of the SWB evaluations for Pre-and Post-Trip HTG using the Wilcoxon 
Signed Ranks Test and its estimated effect size as indicated by the eta squared value is 
shown in Appendix 5.7. The results are shown in Table 5.105. 
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Table 5.105: A Comparison of SWB Evaluations for Pre-and Post-Trip HTG and 
Effect Size 
SWB Evaluations Pre-Trip HTG vs. 
Post-Trip HTG 
ETA 
Squared 
Effect 
Size 
  Life3 NS 0.008 - 
  Negative Affect NS 0.008 - 
  Friends NS 0.000 - 
  Family NS 0.000 - 
  Home NS 0.004 - 
  Neighbourhood NS 0.018 - 
  Positive Affect Sig. p<0.001 0.053 Almost moderate 
  Current Affect Sig. p<0.001 0.034 Small 
  Interpersonal 
Relationships 
Sig. p<0.001 0.038 Small 
  Self Sig. p<0.001 0.067 Moderate 
  Services & Facilities Sig. p<0.001 0.043 Small 
  Health Sig. p<0.001 0.03 Small 
  Nation Sig. p<0.001 0.076 Moderate 
  SWLS Sig. p<0.01 0.018 Small 
  Economic Situation Sig. P<0.01 0.024 Small 
  Job Sig. p<0.01 0.032 Small 
  Leisure Sig. p<0.01 0.036 Small 
Note: NS = not signiticant as p>0.05. Sig. = Significant. 
The results in Table 5.105 obtained using the Wilcoxon Signed Ranks test indicated 
that respondents feel more or less the same for Life3, Negative Affect, and their 
specific life domains of Friends, Family, Home and Neighbourhood before and after 
their holidays. However, they are happier about their life satisfaction (using SWLS), 
experience more positive affect or pleasant feelings as well as feel happier about their 
specific life domains of Interpersonal Relationships, Self, Services and Facilities, 
Health, Nation, Economic Situation, Job and Leisure domains after their holidays. In 
terms of effect size, moderate effects are observed for the Self and Nation domains, 
while small effect sizes are observed for Positive Affect, Current Affect, Interpersonal 
Relationships, Services and Facilities, Health, SWLS, Economic Situation, Job and 
Leisure domains. This suggests that the effects of holiday taking are most noticeable 
in the Self and Nation domains where the respondents are happier with their Self and 
Nation domains after their holidays. 
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The SWB measures when examined in terms of gender, age-groups, full-time 
education, marital status, occupation, household incomes and number of children 
under 18 indicated significant differences between the various groups as follows: 
  IN TERMS OF GENDER 
Q For Pre-Trip HTG 
Q Males - no significant differences observed. 
o Females - significant differences for Life3, SWLS, Friends, Home, 
Interpersonal Relationships, Economic Situation, Neighbourhood, and 
Services and Facilities. 
Q For Post-Trip HTG 
o Males - no significant differences observed. 
Q Females - significant differences for SWLS and Friends. 
QA comparison of Pre-and Post-HTG 
Q Males - significant differences for Affect, Home, Interpersonal 
Relationships, Economic Situation, Job, Neighbourhood, Self, Services 
and Facilities, Health, and Nation. 
Q Females - significant differences for SWLS, Affect, Leisure, Self, 
Health, 
and Nation. 
  IN TERMS OF AGE-GROUPS 
Q For Pre-Trip HTG 
Q Aged 16 - 24 - no significant differences observed. 
Q Aged 25 - 34 - no significant differences observed. 
Q Aged 35 - 44 - no significant differences observed. 
Q Aged 45 - 54- significant differences for Life3, SWLS, Friends, Family, 
Home, Interpersonal Relationships, Economic Situation, and 
Neighbourhood. 
Q Aged 55 - 64 - significant differences for Life3, SWLS, Friends, Family, 
Home, Interpersonal Relationships, Economic Situation, Job, Leisure, 
Neighbourhood, Self, and Health, 
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o Aged 65 and above - significant differences for Life3, SWLS, Friends, 
Family, Home, Interpersonal Relationships, Job, Leisure, Neighbourhood, 
and Health. 
o For Post-Trip HTG 
Q Aged 16-24 - no significant differences observed. 
Q Aged 25 - 34 - no significant differences observed. 
Q Aged 35 - 44 - significant difference for Economic Situation. 
o Aged 45 - 54 - significant differences for Home, Interpersonal 
Relationships, and Economic Situation. 
Q Aged 55 - 64 - significant differences for Home, Interpersonal 
Relationships, Economic Situation, and Leisure. 
Q Aged 65 and above - significant differences for Home, Interpersonal 
Relationships, Job, Leisure, and Neighbourhood. 
QA comparison between Pre-and Post-HTG showed significant differences for 
the following: 
Q Aged 16-24 - significant differences for Life3, SWLS, Friends, 
Interpersonal Relationships, Economic Situation, Leisure, Neighbourhood, 
Self, and Health. 
Q Aged 25-34 - significant differences for Leisure, Self, and Nation. 
Q Aged 35-44 - significant differences for Affect, Interpersonal 
Relationships, Economic Situation, Job, Self, and Nation. 
Q Aged 45-54 - significant differences for Job and Nation. 
Q Aged 55-64 - significant differences for Friends, Family, Interpersonal 
Relationships, and Leisure. 
Q Aged 65 and above - significant difference for Services and Facilities, and 
Nation. 
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  IN TERMS OF FULL-TIME EDUCATION 
Q For Pre-Trip HTG 
Q Completed full-time education under 18 years - significant difference for 
Life3, SWLS, Friends, Job, Leisure, Neighbourhood, and Nation. 
Q Completed full-time education at 18 to under 22 years - significant 
differences for Economic Situation, Job, Leisure, Services and Facilities, 
and Nation. 
Q Completed full-time education at 22 years and over - significant 
differences for Economic Situation and Services and Facilities. 
Q Still studying - no significant difference observed. 
v For Post-Trip HTG 
u Completed full-time education at under 18 years - no significant 
difference observed. 
Q Completed full-time education at 18 to under 22 years - no significant 
difference observed. 
Q Completed full-time education at 22 years and over - no significant 
difference observed. 
Q Still studying - no significant difference observed. 
oA comparison between Pre-and Post-HTG 
a Completed full-time education under 18 years - significant differences for 
Family, Interpersonal Relationships, Job, Self, Services and Facilities and 
Nation. 
Q Completed full-time education at 18-22 years - significant differences for 
SWLS, Affect, Interpersonal Relationships, Leisure, Self, Health and 
Nation. 
Q Completed full-time education at 22 years and over - significant 
differences for Interpersonal Relationships, Leisure, Neighbourhood, and 
Self. 
o Still studying - no significant differences observed. 
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  IN TERMS OF MARITAL STATUS 
v For Pre-Trip HTG 
Q Single - no significant differences observed. 
Q Married - significant differences for SWLS, Family, and Economic 
Situation. 
o Living together - significant differences for SWLS, and Family. 
o Separated/divorced/widowed - significant difference for Neighbourhood. 
o For Post-Trip HTG 
Q Single - no significant differences observed. 
Q Married - significant differences for Family, and Economic Situation. 
Q Living together - significant difference for Family. 
Q Separated/divorced/widowed - no significant differences observed. 
QA comparison between Pre-and Post-HTG showed significant difference for 
the following: 
Q Single - significant differences for Affect, Interpersonal Relationships, 
Economic Situation, Leisure, Self, and Services and Facilities. 
o Married - significant differences for Affect, Interpersonal Relationships, 
Job, Self, Services and Facilities, Health, and Nation. 
Q Living together - significant differences for Neighbourhood, Services and 
Facilities, and Health. 
Q Separated/divorced/widowed - no significant differences observed. 
  IN TERMS OF OCCUPATION 
Q For Pre-Trip HTG 
u AB category - significant differences for Economic Situation, 
QCl category - no significant differences observed. 
Q C2 category -significant difference for Nation. 
Q DE category - no significant differences observed. 
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Q For Post-Trip HTG 
Q AB category - significant differences for Family, Home, and Economic 
Situation. 
o CI category- significant differences for Economic Situation, 
Q C2 category - no significant differences observed. 
Q DE category - significant differences for Friends, Family, Home, and 
Neighbourhood. 
oA comparison between Pre-and Post-HTG showed significant difference for 
the following: 
o AB category - significant differences for Affect, Interpersonal 
Relationships, Job, Leisure, Neighbourhood, Self, and Nation. 
Q Cl category - significant differences for SWLS, Economic Situation, 
Leisure, Self, Services and Facilities, Health and Nation. 
Q C2 category - significant difference for Self. 
o DE category - significant differences for SWLS, Affect, Home, 
Interpersonal Relationships, Self, Services and Facilities, Health and 
Nation. 
  IN TERMS OF HOUSEHOLD INCOMES 
Q For Pre-Trip HTG 
Q Under £22,000 - significant differences for Job, Leisure, and 
Neighbourhood. 
Q £22,001 - £42,000 - significant differences for Job, Leisure, 
Neighbourhood and Services and Facilities. 
a £42,001 and above -significant differences for Economic Situation, and 
Services and Facilities. 
o For Post-Trip HTG 
o Under £22,000 - significant differences for Leisure. 
Q £22,001 - £42,000 - significant differences for Family and Leisure. 
o £42,001 and above - significant differences for Family, and Economic 
Situation. 
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QA comparison between Pre-and Post-HTG showed the following significant 
difference: 
o Under £22,000 - significant differences for SWLS, Affect, Interpersonal 
Relationships, Economic Situation, Self, Services and Facilities, Health 
and Nation. 
o E22,001 - £42,000 - significant difference for Services and Facilities, 
Health and Nation. 
o E42,001 and above - significant difference for Affect, Job, Leisure, Self, 
Health and Nation. 
  IN TERMS OF NUMBER OF CHILDREN UNDER 18 
Q For Pre-Trip HTG 
Q Without children under 18 - significant differences for Affect, Home, 
Leisure, and Self. 
Q With one or more children under 18 - no significant differences observed. 
Q For Post-Trip HTG 
u With no children under 18 - significant differences for Friends, Home, 
Leisure, and Self. 
o With one or more children under 18 - no significant differences observed. 
oA comparison between Pre-and Post-HTG showed the following significant 
differences: 
u With no children under 18 - significant differences for SWLS, Affect, 
Interpersonal Relationships, Economic Situation, Job, Leisure, 
Neighbourhood, Self, Services and Facilities, Health and Nation. 
u With one or more children under 18 - significant differences for Affect, 
Job, Leisure, and Nation. 
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  IN TERMS OF EFFECT SIZE 
Q Small effects are observed for SWLS, Current Affect, and the specific life 
domains of Interpersonal Relationships, Services and Facilities, Health, 
Economic Situation, Job and Leisure; 
Q Moderate effects are observed for the specific life domains of Self and 
Nation; and 
Q Almost moderate effect is observed for Positive Affect. 
5.12 DIRECTION OF CAUSATION 
According to Headey, Holmstrom and Wearing(1984: 208), `the direction of causation 
between life domains and well-being is unclear. A changing sense of well-being 
could affect satisfaction with particular domains, as well as vice versa. ' Since 
domains are components of well-being and that they contribute in a linear, additive 
fashion to well-being (Andrews & Withey, 1976), it would be interesting to find out 
the direction of causation. The equation adopted for this purpose is that 
recommended by Bohrnstedt (1969) and Headey, et. al. (1984), which involves 
estimating the regression coefficients (the b2s) as shown in Appendix 5.8. 
The amount of change in specific life domains produced by one unit of change in 
Life3, SWLS, Positive Affect and Negative Affect are estimated based on the 
equations 1.1 - 1.12 (Life3), 2.1 -2.12 (SWLS), 3.1 - 3.12 (Positive Affect) and 4.1 - 
4.12 (Negative Affect) shown in Appendix 5.8. The results of the b2s are shown in 
the Table 5.106. 
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Table 5.106: The amount of change in specific life domains produced by one unit of 
change in Life3, SWLS, Positive Affect and Negative Affect for the 
HTG 
Specific Life Domains Life3 SWLS 
Positive 
Affect 
Negative 
Affect 
  Friends . 552 . 499 . 460 -. 305 
  Family . 586 . 462 . 470 -. 307 
  Home . 548 . 503 . 460 -. 336 
  Interpersonal Relationships . 657 . 608 . 472 -. 450 
  Economic Situation . 558 . 559 . 446 -. 368 
  Job . 514 . 511 . 435 -. 372 
  Leisure . 666 . 673 . 534 -. 433 
  Neighbourhood . 407 . 396 . 383 -. 
260 
  Self . 731 . 717 . 
591 -. 531 
  Services and Facilities . 376 . 381 . 
379 -. 213 
  Health . 555 . 452 . 
351 -. 347 
  Nation . 281 . 393 . 
294 -. 186 
Using standardized coefficients betas, the findings in the Table 5.106 showed that the 
impact of one unit of change in the global well-being of Life3 produces more change 
for the specific life domains compared to one unit of change in SWLS, Positive Affect 
and Negative Affect. The impact of one unit of change in Life3, SWLS, Positive 
Affect and Negative Affect also produces more change for the specific life domains of 
Self, Leisure and Interpersonal Relationships. The impact of one unit of change in 
Life3, SWLS, Positive Affect and Negative Affect produces less change for the 
specific life domains of Services and Facilities and Nation. 
The impact of one unit of change in specific life domains on the amount of change in 
Life3, SWLS, Positive Affect and Negative Affect is also estimated based on 
equations 5.1 -5.12 (Life3), 6.1 - 6.12 (SWLS), 7.1 - 7.12 (Positive Affect) and 8.1- 
8.12 (Negative Affect) as shown in Appendix 5.8. The results are shown in Table 
5.107. 
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Table 5.107: The amount of change in Life3, SWLS, Positive Affect and Negative 
Affect produced by one unit of change in the specific life domains of the 
HTG 
Specific Life Domains Life3 SWLS 
Positive 
Affect 
Negative 
Affect 
  Friends . 539 . 406 . 431 -. 251 
  Family . 607 . 424 . 466 -. 347 
  Home . 557 . 424 . 442 -. 287 
  Interpersonal Relationships . 681 . 525 . 478 -. 
388 
  Economic Situation . 624 . 509 . 477 -. 345 
  Job . 517 . 432 . 418 -. 
303 
  Leisure . 722 . 577 . 550 -. 
414 
  Neighbourhood . 419 . 
340 . 379 -. 223 
  Self . 810 . 
679 . 650 -. 177 
  Services and Facilities . 376 . 
314 . 363 -. 510 
  Health . 620 . 
418 . 384 -. 
324 
  Nation . 279 . 321 . 
282 -. 154 
Using standardized coefficients Betas (b2s), the findings in Table 5.107 showed that 
one unit of change in the specific life domains of Self, Leisure, Interpersonal 
Relationships and Economic Situation, Health and Family produces more change for 
Life3 compared to the other specific life domains. For SWLS, one unit of change in 
the specific life domain of Self, Leisure, Interpersonal Relationships and Economic 
Situation produces more change compared to the other specific life domains. For 
Positive Affect, one unit of change in Self and Leisure produces more change 
compared to the other specific life domains. For Negative Affect, one unit of change 
in Services and Facilities and Leisure produces more change compared to the other 
specific life domains. 
A comparison between one unit of change in Life3, SWLS, Positive Affect and 
Negative with one unit of change in the specific life domains indicated the following: 
  One unit of change in the specific life domains produces more change for Life3 
except for the specific life domains of Friends and Nation; 
  One unit of change in SWLS produces more change for the specific life domains 
than one unit of change in the specific life domains for SWLS. 
  One unit of change in the specific life domains contributes more change in 
Positive Affect except for the specific life domains of Friends, Family, Home, Job, 
Neighbourhood, Services and Facilities and Nation. 
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  One unit of change in Negative Affect causes more change in the specific life 
domains except for the specific life domains of Family and, Services and 
Facilities. 
In conclusion, it would appear that one unit of change in Life3, SWLS, Positive 
Affect and Negative Affect produces more change for the specific life domains of 
Self, Leisure and Interpersonal Relationship. On the other hand, one unit of change 
in Self, Leisure and Interpersonal Relationships also produced more change for Life3, 
SWLS and Positive Affect. Only one unit of change in Services and Facilities 
produced more change for Negative Affect. The findings of this study would suggest 
that any changes in Life3, SWLS, Positive Affect and Negative Affect would have 
more beneficial effects on the specific life domains of Self, Leisure and Interpersonal 
Relationships, and vice versa. 
5.13 NUMBER OF DAYS TO HOLIDAY DEPARTURE 
When the respondents of the Pre-Trip HTG first completed their Pre-Trip 
Questionnaire they are also asked to indicate their expected date of their holiday 
departure. However, the expected date indicated is to be treated as just an indication 
and not necessary the actual date of their holiday departure as some of the respondents 
are reluctant to indicate the actual dates for security reasons. The number of days to 
holiday departure is roughly estimated when the date of the completion of the Pre- 
Trip Questionnaire is compared to the expected date of departure. The global well- 
being, current affect and specific life concerns or domains are examined in terms of 
the number of days to holiday departure and the results are shown in Table 5.108. 
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Table 5.108: SWB Measures by Number of Days to Holiday Departure for Pre-Trip 
HTG 
1-30 days 31-90 days 91 days and more 
SWB Measures Mean No. Mean No. Mean No. 
  Pre-Life3 7.1364 132 6.9180 128 7.1721 " 61 
  Pre-SWLS 30.7769 130 30.7244 127 31.6230 61 
  Pre-Current Affect 31.0472 127 28.3065 124 30.6393 61 
  Pre-Friends 7.3826 132 7.1680 128 7.4508 61 
  Pre-Family 7.1742 132 7.1849 128 7.6448 61 
  Pre-Home 6.9735 132 6.7617 128 6.9180 61 
  Pre-Interpersonal 
Relationships 
6.8598 132 6.7500 128 6.8607 61 
" Pre-Economic 
Situation 
6.8068 132 6.7773 128 6.9262 61 
  Pre-Job 6.5000 126 6.3156 122 6.6204 54 
  Pre-Leisure 6.4861 132 6.1797 128 6.3716 61 
  Pre-Neighbourhood 6.2955 132 6.2617,1 128 6.4836 61 
  Pre-Self 6.2773 132 6.1483 128 6.4495 61 
" Pre-Services & 
Facilities 
6.1298 131 6.1562 128 5.9836 61 
  Pre-Health 6.1856 132 5.9922 128 5.6311 61 
  Pre-Nation 4.8371 132 4.7852 128 4.4590 61 
The results in Table 5.108 indicated the following: 
  Those who have 1-30 days to wait for their holiday departures seem to have more 
pleasant feelings and are happier with their specific life domains of Home, 
Leisure, Health and Nation compared to those who have to wait 31 days or more 
for their holiday departures. 
  Those who have 31-90 days to wait for their holiday departures seem to happier 
with their specific life domain of Services and Facilities compared to those who 
have to wait 1-30 days and 91 days or more for their holiday departures. 
  Those who have to wait 91 days or more to their holiday departures appear 
happier with their life-as-a-whole or global well-being (Life3 and SWLS), and 
their specific life domains of Friends, Family, Interpersonal Relationships, 
Economic Situation, Job, Neighbourhood and Self. 
However, a Kruskal-Wallis test indicated that there are no significant differences 
between those who have to wait between 1-30 days, 31-90 days and 91 days or more 
for their holiday departures except for the Family Domain where p<0.05. In this 
regard, those who have 91 or more days (mean = 7.6) to wait for their holiday 
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Table 5.108: SWB Measures by Number of Days to Holiday Departure for Pre-Trip 
HTG 
1-30 days 31-90 days 91 days and more 
SWB Measures Mean No. Mean No. Mean No. 
  Pre-Life3 7.1364 132 6.9180 128 7.1721 " 61 
  Pre-SWLS 30.7769 130 30.7244 127 31.6230 61 
  Pre-Current Affect 31.0472 127 28.3065 124 30.6393 61 
  Pre-Friends 7.3826 132 7.1680 128 7.4508 61 
  Pre-Family 7.1742 132 7.1849 128 7.6448 61 
  Pre-Home 6.9735 132 6.7617 128 6.9180 61 
  Pre-Interpersonal 
Relationships 
6.8598 132 6.7500 128 6.8607 61 
  Pre-Economic 
Situation 
6.8068 132 6.7773 128 6.9262 61 
  Pre-Job 6.5000 126 6.3156 122 6.6204 54 
  Pre-Leisure 6.4861 132 6.1797 128 6.3716 61 
  Pre-Neighbourhood 6.2955 132 6.2617- 128 6.4836 61 
  Pre-Self 6.2773 132 6.1483 128 6.4495 61 
  Pre-Services & 
Facilities 
6.1298 131 6.1562 128 5.9836 61 
  Pre-Health 6.1856 132 5.9922 128 5.6311 61 
" Pre-Nation 4.8371 132 4.7852 128 4.4590 61 
The results in Table 5.108 indicated the following: 
  Those who have 1-30 days to wait for their holiday departures seem to have more 
pleasant feelings and are happier with their specific life domains of Home, 
Leisure, Health and Nation compared to those who have to wait 31 days or more 
for their holiday departures. 
  Those who have 31-90 days to wait for their holiday departures seem to happier 
with their specific life domain of Services and Facilities compared to those who 
have to wait 1-30 days and 91 days or more for their holiday departures. 
  Those who have to wait 91 days or more to their holiday departures appear 
happier with their life-as-a-whole or global well-being (Life3 and SWLS), and 
their specific life domains of Friends, Family, Interpersonal Relationships, 
Economic Situation, Job, Neighbourhood and Self. 
However, a Kruskal-Wallis test indicated that there are no significant differences 
between those who have to wait between 1-30 days, 31-90 days and 91 days or more 
for their holiday departures except for the Family Domain where p<0.05. In this 
regard, those who have 91 or more days (mean = 7.6) to wait for their holiday 
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departures are happier with their Family Domain compared to those with less than 90 
days to wait for their holiday departures (mean = 7.1). 
5.14 NUMBER OF DAYS BACK FROM HOLIDAY 
Out of the 355 Post-Trip Questionnaires that were returned by the respondents after 
their holiday, 78% (277) were returned within 1-30 days; 9.3% (33) within 31-60 days 
and the rest (12.7%) were returned after 61 days from the date the respondents came 
back from their holiday. The results with regard to the evaluations of the Post-Trip 
HTG on their well-being in terms of number of days back from holiday are shown in 
Table 5.109. 
Table 5.109: SWB Measures by Number of Days Back from Holiday 
1-30 days 31-60 days 61 days and more 
SWB Measures Mean No. Mean No. Mean No. 
  Post-Life3 7.1191 277 6.8182 33 7.2444 45 
  Post-SWLS 31.7978 277 30.9697 33 32.2444 45 
  Post-Positive Affect 63.5091 275 61.8788 33 65.2727 44 
  Post-Negative Affect 29.7226 274 33.2424 33 31.0000 43 
  Post-Current Affect 33.7409 274 28.6364 33 34.0233 43 
  Post-Friends 7.1895 277 7.2424 33 7.5667 45 
Post-Family 7.1895 277 7.0303 33 7.3556 45 
  Post-Home 6.9314 277 6.5303 33 7.2556 45 
  Post-Interpersonal 
Relationships 
7.0036 277 6.8333 33 7.2778 45 
  Post-Economic 
Situation 
6.9783 277 6.4848 33 7.2444 45 
  Post-Job 6.6512 258 6.5625 32 6.8444 45 
  Post-Leisure 6.5259 277 6.4848 33 6.6074 45 
  Post-Neighbourhood 6.4332 277 6.3182 33 6.9556 45 
  Post-Self 6.5579 277 6.2419 33 6.6974 45 
  Post-Services & 
Facilities 
6.4043 277 6.3030 33 6.3889 45 
  Post-Health 6.1949 277 5.9242 33 6.5778 45 
  Post-Nation 5.1173 277 5.2121 33 5.2889 45 
A Kruskal-Wallis test indicated no significant difference between the three time 
periods for all the well-being measures except for the specific life domains of 
Economic Situation (p < 0.05) and Neighbourhood (p < 0.05). In other words, the 
reported feelings of well-being are almost similar between those who reported their 
well-being immediately after their holidays compared to those who reported their 
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well-being two or three months after their holidays. As for the specific life domain of 
Economic Situation and Neighbourhood, it appears that respondents who reported 
their well-being after 61 days or more are happier with their Economic Situation and 
Neighbourhood domains compared to those who reported their well-being within 60 
days and below after their holidays. 
5.15 SWB AND TRAVEL MOTIVATIONS AND SATISFACTIONS 
When the 11 items for the travel motivations were subjected to factor analysis, it 
yielded three main factors: (1) Rest and Recuperation, (2) Novelty, and (3) Regression 
and Play, which explained 58% of the variance. After the holidays, the satisfactions 
of the travel motivations are also subjected to factor analysis, which also yielded three 
main factors, which accounted for 62% of the variance. Since the main items that 
made up each of the three factors obtained for travel motivations (Pre-Trip HTG) and 
travel satisfactions (Post-Trip HTG) are almost similar, the corresponding factors are 
given the same labels: Factorl: Rest and Recuperation, Factor2: Novelty, and Factor3: 
Regression and Play. 
Each of these three factors are correlated with the SWB measures of the Pre-Trip 
HTG and Post-Trip HTG using the Spearman's rho in order to find out whether there 
are any significant associations between them. The findings are shown in the 
following table. 
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Table: 5.110: Correlation of SWB Measures of the Pre-and Post-Trip HTG with 
travel motivations factors and travel satisfactions factors 
Pre-Trip HTG Post-Trip HT G 
SWB Measures Factor! Factor2 Factor3 Factor1 Factor2 Factor3 
Life3 . 013 . 120* -. 066 . 
335** . 221** . 131* 
SWLS -. 004 . 007 -. 086 . 183** . 177* . 
064 
Positive Affect . 087 . 127* . 011 . 306** . 
201* . 224* 
Negative Affect . 110* -. 066 . 
114* -. 085 -. 054 -. 041 
Current Affect -. 042 . 108* -. 063 . 
204** . 122 . 130* 
Friends . 102 . 186** -. 
041 . 326** . 263** . 106* 
Family . 049 . 152** -. 
084 . 335** . 312** . 116* 
Home . 027 . 136* -. 109* . 
283** . 237** . 096 
Interpersonal 
Relationships 
. 090 . 127* -. 
053 . 277** . 208** . 
092 
Economic Situation -. 004 -. 011 -. 081 . 221** . 
122* . 095 
Job . 030 . 087 -. 
003 . 186** . 
125* . 088 
Leisure -. 029 . 122* -. 
111* . 268* . 
201** . 082 
Neighbourhood . 059 . 158** -. 097 . 
261** . 230** . 009 
Self . 062 . 189** -. 
002 . 243** . 
229** . 125* 
Services and Facilities . 097 . 051 . 004 . 
159** . 083 . 
034 
Health -. 040 . 088 -. 072 . 
184** . 134* . 
129* 
Nation . 009 . 014 -. 005 . 
071 . 132* . 
151** 
Note: "correlation is signiticant at U. 1 level (2-tailed), 
* correlation is significant at 0.5 level (2-tailed) 
Factor1 = Rest and Recuperation, Factor2 = Novelty, Factor3 = Regression and Play 
The findings in the table above indicated weak correlations between the three travel 
motivations' factors and the SWB measures in Pre-Trip HTG. Factorl, which relates 
to the need for rest and recuperation have no significant correlations with any of the 
SWB measures. Thus, any increases or decreases in the well-being of the Pre-Trip 
HTG would not bring about a corresponding increase or decrease in the need for rest 
and recuperation, vice versa. Factor2, which relates to the need for novelty also 
registers weak correlations with Life3, Positive Affect, Current Affect, and the 
specific life domains of Interpersonal Relationships, Friends, Home, Leisure, Family, 
Self and Neighbourhood. This means any increases or decreases with regard to life-as- 
a-whole, feelings of affect and the specific life domains of Interpersonal 
Relationships, Friends, Home, Leisure, Family, Self and Neighbourhood would result 
in slight corresponding increases or decreases for the need to experience novelty, vice 
versa. Factor3, which relates to the need to regress and play also registers weak 
correlations with Negative Affect, Home, and Leisure. Again, any increases or 
decreases in well-being with regard to Negative Affect, Home and Leisure domains 
would only have a weak effect on the need to regress and play, vice versa. 
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For Post-Trip HTG, Factorl, which also relates to the satisfaction of the need to rest 
and recuperation correlated weakly with all the SWB measures except for Negative 
Affect and the specific life domains of Nation. This suggests that the satisfaction of 
the need for rest and recuperation can enhance the feelings of global life satisfaction, 
pleasant feelings and all specific life domains, vice versa. Factor2, which relates to the 
satisfaction of the need for novelty correlated weakly with all the SWB measures 
except for Negative Affect, Current Affect and the specific life domain of Services 
and Facilities. In other words, the satisfaction of the need to experience novelty has 
some potential to enhance the feelings of global life satisfaction, pleasant feelings and 
all the specific life domains except for the Services and Facilities domains, vice versa. 
Factor3, which relates to the satisfaction of the need to regress and play also 
correlated weakly with Life3, Positive Affect and the specific life domains of Friends, 
Family, Self, Health and Nation. It would appear that the satisfaction of the need to 
regress and play might have some potential to enhance the feelings of global well- 
being, increases positive affect or pleasant feelings as well as enhancing the feelings 
of well-being with regard to the specific life domains of Friends, Family, Self, Health 
and Nation domains, and vice versa. 
In summary, the correlation between the three travel motivations' factors and the three 
travel satisfactions' factors with the SWB measures are generally weak. Perhaps, this 
could be explained by the fact that all the respondents of the holiday taking groups 
indicated more than four travel motivations (before their holidays) and travel 
satisfactions (after their holidays). 
5.16 SUMMARY FOR HOLIDAY TAKING GROUP 
The findings in this section have shown that the respondents of the Holiday Taking 
Group (HTG) are generally experienced holidaymakers and most of them planned 
their holiday travels well in advance of their holidays' departure dates. They are also 
motivated by several travel motivations or needs in their decisions to have a holiday. 
The most important of these travel motivations are related to the need for social 
interaction, rest and recuperation. There are also some other less important needs, 
which are related to the need for novelty, play and prestige. At the end of the 
284 
Chapter 5: Statistical Analysis 
holidays, the respondents have managed to achieve satisfaction for most of their travel 
motivations except for the need to feel rejuvenated and recharged which was not fully 
satisfied to the extent of what they have hoped for. In terms of the overall trip 
satisfaction, it is observed that on the whole the respondents are very happy with their 
holidays. This means their holidays' experiences have been positive and that their 
recent holiday travels can be regarded as a favourable event, which have yielded 
satisfaction. 
In order to minimize the effects of other events that may have impacted on the well- 
being of the holiday-taking group, the respondents were asked to indicate whether 
they have experienced any other major event(s) besides the forthcoming holiday, 
which made them feel tremendously happy or unhappy or both. The result indicated 
the effects of other major events have only significantly affected the Leisure domain. 
It appears the presence of other major events has reduced the mean level of the 
Leisure domain. Such effects were subsequently discounted out. After the holidays, 
the respondents were again asked whether they experienced any other major event 
after their holidays. The results indicated no significant differences on the evaluations 
of the respondents' well-being. At the Pre-Trip level, it is observed that the most 
important sources of happiness for the respondents lie in their Friends and Family 
domains. They felt average about their Health domain and were fairly unhappy with 
their Nation domain. They felt fairly happy with their global well-being or life 
satisfaction and with their Home, Interpersonal Relationships, Economic Situation, 
Job, Neigbourhood, Self and Services and Facilities domains. 
At the Post-Trip level, that is after coming home from their holiday travels, indicated 
that the respondents' state of well-being as still being fairly happy with their global 
well-being or life satisfaction and experienced more pleasant feelings compared to 
unpleasant feelings. In addition, they are still very happy with their Friends and 
Family domains and also with their Interpersonal Relationships domain. They feel 
fairly happy with their Home, Economic Situation, Job, Leisure, Neighbourhood, Self, 
Services and Facilities as well as Health domains. The respondents also seemed to 
feel happier about their Nation domain that is with average feelings. A Wilcoxon 
Signed Ranks test indicated significant differences for SWLS, Positive Affect and 
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Current Affect as well as for the specific domains of Interpersonal Relationships, Self, 
Services & Facilities, Health, Nation, Job, Economic Situation and Leisure. This 
suggests that the respondents are happier with their global life satisfaction, 
experienced more pleasant feelings as well as feel happier about their Interpersonal 
Relationships, Self, Services and Facilities, Health, Nation, Job, Economic Situation 
and Leisure domains. However, they still experienced more or less the same amount 
of negative affect and how they feel about their Friends, Family, Home and 
Neighbourhood domains. In other words, holiday taking has enhanced the subjective 
or sense of well-being of the holidaymakers in terms of their global life satisfaction, 
positive affect and most of their specific life domains. However, the effect sizes are 
mostly small except for the Self and Nation domains, which are moderate. 
Nevertheless, holiday taking has not caused the respondents to feel less happy with 
any one of their specific life domains or global well-being. In addition, it is observed 
that the proportion of respondents who are very happy with their global well-being, 
positive affect and the specific life domains also increases slightly. 
A correlational analysis of the global well-being measures and the current affect 
measures at both the Pre-Trip and Post-Trip levels indicated that all these three 
measures (Life3, SWLS, and Current Affect) correlated strongly with each other. In 
other words, these three different measures of happiness and life satisfaction have 
shown strong convergent with each other. The correlations of the global and affect 
measures of SWB with specific life domains indicated that the effects of holiday 
taking has affected positively the correlation of Life3, SWLS, Current Affect and the 
specific life domains of Leisure and Self. This means any increases in the level of 
well-being of the global and affect measures of SWB will bring out a corresponding 
increase in the Leisure and Self domains, vice versa. The SWB measures were also 
examined in terms of gender, age-groups, full-time education, marital status, 
occupation, household income and number of children under 18 at the Pre-Trip, Post- 
Trip as well as a comparison between Pre-Trip and Post-Trip levels. 
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The evaluations of the respondents with regard to their state of well-being were also 
examined in terms of number of days to holiday departure. The findings indicated no 
significant differences between those who have to wait between 1-30 days, 31-90 days 
and 90 days and more for their holiday departures except for the Family domain. It 
appears that those who have to wait 91 or more days before their holiday departures 
are happier with their Family domain. The evaluations of the respondents with regard 
to their state of well-being were also examined in terms of number of days back from 
holiday. The results also indicated no significant findings between those who 
completed their evaluations from 1-30 days after coming back from their holidays and 
those who completed it within 31-60 days or 61 days and more except for the 
Economic Situation and Neighbourhood domains. It appears that those who reported 
their well-being after 61 days or more after their holidays are happier with their 
Economic Situation and Neighbourhood domains. In addition, the correlations 
between the respondents travel motivations' factors and travel satisfactions' factors 
indicated weak associations with their state of well-being. 
In addition, an attempt was made to find out whether changes in global life 
satisfaction or life-as-whole, and changes in positive affect and negative affect bring 
about more changes in specific life domains, or vice versa. The findings indicated 
that changes in Life3, SWLS, Positive Affect and Negative Affect seem to have more 
beneficial effects on the specific life domains of Self, Leisure and Interpersonal 
Relationships, and vice versa. 
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SECTION B- NON-HOLIDAY TAKING GROUP 
This section describes and analyzes the data set distributions of the respondents who 
are not taking a holiday. This group of respondents is designated as the non-holiday 
taking group (NHTG). The NHTG is required to complete two questionnaires to 
evaluate their well-being. The questionnaire for the first evaluation is designated as 
Periodl-NHTG and the questionnaire for the second evaluation is designated as 
Period2-NHTG. The second questionnaire is completed after a period of two to six 
months after the completion of the first questionnaire. 
5.17 SAMPLE SIZE AND CHARACTERISTICS 
The non-holiday taking group comprises of 249 respondents, who completed both the 
Period 1- and Period2 -Questionnaires. The sample characteristics of the non-holiday 
taking group (NHTG) are examined in terms of gender, age-groups, full-time 
education, marital status, occupation, household incomes and number of children 
under 18 years old. The descriptive statistics for Periodl-and Period2-NHTG in terms 
of mean, median, mode, standard deviation (S. D. ), range and number of cases is 
shown in Appendix 5.9. 
GENDER 
The non-holiday taking group is made up of 50.2% (125) respondents who are 
females and 49.8% (124) who are males. 
AGE-GROUPS 
The age-groups distribution of the data set is shown in Table 5.111. It is observed 
that 34.2% (85) of the respondents are found in the younger age-groups (age 16 -34), 
31.3% (78) in the middle age-groups (age 35-54), and 34.5% (86) in the older age- 
groups (age 55 - 65 and above). 
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Table 5.111: Age-groups distributions of the NHTG 
Age-groups Percentage (%) Number 
  16-24 16.1 40 
  25-34 18.1 45 
  35-44 16.1 40 
  45-54 15.2 38 
  55-64 11.2 28 
  65 and above 23.3 58 
Total 100.0 249 
MARITAL STATUS 
The marital status distributions for the respondents of the non-holiday taking group 
are 51.4% married compared to 22.1% who are single, 11.6% who are living together 
and 14.9% who are either separated/divorced or widowed. The detail break down of 
the marital status distribution is shown in Table 5.112. 
Table 5.112: Marital Status distribution of the NHTG 
Marital Status Percentage (%) Number 
  Single 22.1 55 
" Married 51.4 128 
  Living together 11.6 29 
  Separated/divorced 10.0 25 
  Widowed 4.9 12 
Total 100.0 249 
FULL-TIME EDUCATION 
The full-time education data distribution of the non-holiday taking group is shown in 
Table 5.113. The results indicated 46.6% of the respondents finished their full-time 
education under the age of 18,27.7% between 18 to 22 years and 20.5% finished their 
full-time education when they are 22 years or over. Only 5.2% of the respondents are 
studying presently. 
Table 5.113: Full-time Education Distribution of the NHTG 
Full-time Education Percentage (%) Number 
  Under 18 years 46.6 116 
  18 to under 22 27.7 69 
  22 years or over 20.5 51 
  Still studying 5.2 13 
Total 100.0 249 
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OCCUPATION 
The occupation distribution of the non-holiday taking group is shown in Table 5.114. 
The occupation distribution has been controlled to parallel the occupation 
characteristics of the population of the non-holiday taking group. Thus, 8.8% (22) of 
the respondents are found in the AB category, 21.7% (54) in the CI category, 20.9% 
(52) in the C2 category and 48.6% (121) in the DE category. 
Table 5.114: Occupation Distribution of the NHTG 
Occupation Categories % Number 
" AB - professional and managerial 8.8 22 
  CI - supervisory/clerical & junior managerial, 
administrative 
21.7 54 
  C2 - skilled manual workers 20.9 52 
  DE - non-skilled manual workers/state pensioners 
or widows 
48.6 121 
Total 100.0 249 
HOUSEHOLD INCOME 
The household income distribution for the non-holiday taking group is shown in Table 
5.115. The results indicated that 28.3% (67) of the respondents reported having 
household income of £17,000 and under; 24.9% (59) with household income of 
£17,001 - £27,000; 24.9% (59) with household income of £27,001 - £42,000; and 
21.9% (52) with household income of £42,001 and above. 
Table 5.115: Household Income Distribution of the NHTG 
Household Income Percentage (%) Number 
  Under £12,000 16.9 40 
 £ 12,001 -£ 17,000 11.4 27 
" £17,001 - £22,000 15.2 36 
  £22,001 - £27,000 9.7 23 
  £27,001 - 02,000 11.0 26 
  £32,001 - £37,000 8.4 20 
  £37,001 - £42,000 5.5 13 
  £42,001 - £47,000 11.4 27 
  £47,001 and above 10.5 25 
Total 100.0 237 
Missing 12 
290 
Chapter 5: Statistical Analysis 
NUMBER OF CHILDREN UNDER 18 
Out of a total number of 245 respondents who answered this question, 65.3% (160) of 
them indicated they have no children under 18 compared to 34.7% (85) who have one 
or more children under 18 years of age. 
5.18 EXPERIENCED OTHER MAJOR EVENTS 
The respondents of the non-holiday taking group are asked to indicate whether they 
have experienced any other major event that made them feel tremendously happy, 
unhappy or both when they completed Period I -Questionnaire and Period2- 
Questionnaire. Major events could refer to a marriage, birth of a new baby, deaths 
within the family or close friends and relatives, job promotions or lost of employment, 
etc. 
PERIOD 1-NHTG 
The results indicated that for Periodl-NHTG, 40.6% (101) of the respondents 
experienced a major event compared to 59.4% (148) who did not. Out of the 101 
respondents who experienced a major event, 40.6% (41) of them experienced a 
favourable event compared to 46.5% (47) who experienced an unfavourable event. 
The rest (12.9%) experienced both a favourable and unfavourable event(s). The 
effects of these major events are examined to find out whether such effects have 
affected significantly the evaluations of the respondents of Periodl- NHTG with 
regard to their global well-being, current affect and specific life domains. The results 
are shown in Table 5.116. 
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Table 5.116: A comparison of means between the presence of other major event(s) 
and no other major event(s) in the evaluations of SWB (Periodl- NHTG) 
Measures of SWB 
Major Event (YES) Major Event (NO) 
Mean S. D. No. Mean S. D. No. 
" Life3 6.6238 1.6069 101 6.7264 1.4677 148 
  SWLS 28.8100 8.4837 100 28.6419 7.7828 148 
  Positive Affect 59.5455 13.2444 99 58.6690 12.4984 145 
  Negative Affect 34.9583 14.2997 96 35.1310 13.9902 145 
" Current Affect 24.6771 23.7688 96 23.2986 23.2623 144 
  Friends 7.4554 0.8975 101 7.2365 1.2015 148 
  Family 6.9785 1.6455 101 6.9369 1.6445 148 
  Home 6.8564 1.2656 101 6.7601 1.4196 148 
  Interpersonal 
Relationships 
6.8317 1.0684 101 6.7736 1.3607 148 
" Economic 
Situation 
6.4554 1.5654 101 6.2703 1.6050 148 
  Job 6.4452 1.4827 73 6.3247 1.4380 97 
  Neighbourhood 6.3564 1.3159 101 6.2755 1.4749 147 
  Services and 
Facilities 
5.9455 1.2307 101 5.8953 1.4133 148 
  Health 5.8350 1.4285 100 5.7399 1.7559 148 
  Leisure 6.2079 1.2779 101 6.2207 1.5700 148 
  Self 6.0299 1.4535 101 6.1568 1.3594 148 
  Nation 4.5891 1.3773 101 4.6115 1.3750 148 
The results in the table above indicated the following: 
  The evaluations of the global well-being using Life3 appears to be slightly higher 
with the absence of other major event(s) while the evaluations of another global 
well-being using Satisfaction With Life Scale (SWLS) appears to be slightly 
higher in the presence of other major event(s). A Mann-Whitney test indicated that 
such differences are not significant as p>0.05. 
  The evaluations of the current affect measures appear to be slightly higher for 
Positive Affect and Current Affect (PA-NA) in the presence of other major 
event(s) except for Negative Affect, which is slightly lower in the absence of other 
major event(s). A Mann-Whitney test indicated that such differences are not 
significant as p>0.05. 
  The evaluations of the specific life domains: Friends, Family, Home, Interpersonal 
Relationships, Economic Situation, Job, Neighbourhood, Services and Facilities as 
well as Health appear to be slightly higher with the presence of other major 
292 
Chapter 5: Statistical Analysis 
event(s) except for Leisure, Self and Nation. A Mann-Whitney test indicated that 
such differences are not significant as p>0.05. 
  The evaluations of the specific life domains: Leisure, Self and Nation appear to be 
slightly higher in the absence of other major event(s). A Mann-Whitney test 
indicated that such differences are not significant as p>0.05. 
In conclusion, the presence of other major event(s) has not significantly affected the 
evaluations of global well-being, affect and the specific life domains at Periodl- 
NHTG. Nevertheless, the presence of other major event(s) is also examined in terms 
of the type of event: favourable, unfavourable or both on the evaluations of the 
various measures of subjective well-being as shown in Table 5.117. 
Table 5.117: Types of other major event(s) on the evaluations of SWB (Periodl- 
NHTG) 
Measures of SWB 
Favourable 
Event 
Unfavourable 
Event 
Both 
Events 
Mean No. Mean No. Mean No. 
  Life3 7.1220 41 6.2128 47 6.6538 13 
  SWLS 30.9512 41 26.3696 46 29.8462 13 
  Positive Affect 61.3500 40 57.0870 46 62.0769 13 
  Negative 
Affect 
33.3500 40 37.5455 44 30.4167 12 
  Current Affect 28.0000 40 19.2727 44 33.1667 12 
  Friends 7.4512 41 7.5000 47 7.3846 13 
" Family 7.6016 41 6.4716 47 7.0128 13 
  Home 6.6951 41 6.9255 47 7.0385 13 
  Interpersonal 
Relationships 
6.9634 41 6.7766 47 6.6538 13 
  Economic 
Situation 
6.9146 41 6.0745 47 6.50000 13 
  Job 6.7121 33 6.4286 28 5.7692 13 
" Leisure 6.4228 41 6.0922 47 6.0769 13 
  Neighbourhood 6.5732 41 6.3617 47 5.5769 13 
  Self 6.3927 41 5.7379 47 5.9987 13 
  Services and 
Facilities 
5.8537 41 6.0745 47 5.8077 13 
  Health 5.8780 41 5.8804 46 5.7308 13 
  Nation 4.7927 41 4.4362 47 4.2308 13 
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The results in Table 5.117 indicated the following: 
  Higher means are observed for the two measures of global well-being using Life3 
and SWLS, and for the specific life domains of Family, Interpersonal 
Relationships, Economic Situation, Job, Leisure, Neighbourhood, Self and Nation 
in the presence of favourable events compared to the means obtained with the 
presence of unfavourable events or in the presence of both favourable and 
unfavourable events. 
  Higher means are obtained for Negative Affect, Friends, Services and Facilities 
and Health in the presence of unfavourable events compared to the presence of 
favourable events or both favourable and unfavourable events. 
  Higher means are obtained for Positive Affect, Current Affect and Home in the 
presence of both the favourable and unfavourable events compared to the means 
obtained in the presence of favourable events and unfavourable events. 
 A Kruskal-Wallis test indicated significant differences for SWLS (p < 0.05), 
Family (p < 0.01) and Economic Situation (p < 0.05). 
In conclusion, a comparison of the evaluations of all subjective well-being measures 
in the presence of other major event(s) and the absence of other major event(s) 
indicated no statistical difference for Periodl-NHTG. The evaluations of subjective 
well-being measures in the presence of other major event(s) are subsequently 
examined in terms of favourable, unfavourable and both favourable and unfavourable 
events. The findings indicated that the presence of favourable events enhanced 
significantly the evaluations of the global well-being measure (SWLS) and two 
specific life domains: Family and Economic Situation. 
PERIOD2-NHTG 
The results in Table 5.118 indicated that for Period2-NHTG, 32.9% (82) of the 
respondents experienced a major event; which is 7.7% lower compared to the number 
of respondents who experienced a major event in Period1-NHTG (40.6%). Out of a 
total number of 82 respondents who experienced a major event in Period2-NHTG, 
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39% (32) of them experienced a favourable event, 50 % (41) experienced an 
unfavourable event and 11% (9) experienced both a favourable and unfavourable 
event(s). The effects of these major events are also examined to find out whether 
such effects have affected the evaluations of the respondents in Period2- NHTG with 
regard to their global well-being, affect and specific life domains. The results are 
shown in the Table 5.118. 
Table 5.118: A comparison of means between the presence of other major event(s) 
and no other major event(s) in the evaluations of SWB (Period2- NHTG) 
Measures of SWB 
Major Event (YES) Major Event (NO) 
Mean S. D. No. Mean S. D. No. 
  Life3 6.2317 1.5540 82 6.4012 1.3300 167 
  SWLS 27.0000 9.6839 82 28.8424 7.6620 165 
  Positive Affect 55.7439 14.6320 82 57.3234 13.2598 167 
  Negative Affect 38.5122 15.5645 82 35.2096 14.7194 167 
  Current Affect 17.2317 26.9111 82 22.1138 24.2327 167 
  Friends 6.6280 1.4398 82 6.5629 1.4728 167 
  Family 6.5271 1.6572 80 6.8094 1.5621 167 
  Home 6.3049 1.6495 82 6.4311 1.3818 167 
  Interpersonal 
Relationships 
6.7805 1.0307 82 6.7156 1.1866 167 
  Economic 
Situation 
6.0915 1.6926 82 6.0749 1.3988 167 
  Job 6.5806 1.3095 62 6.2731 1.4066 108 
  Leisure 5.6850 1.6254 82 5.9072 1.4126 167 
" Neighbourhood 6.2866 1.2887 82 6.0210 1.3256 167 
  Self 6.0506 1.4110 82 5.9850 1.1817 167 
  Services and 
Facilities 
5.9939 1.4153 82 5.9431 1.2338 167 
  Health 5.3963 1.5148 82 5.5210 1.5380 167 
  Nation 4.9756 1.3786 82 4.6527 1.3783 167 
The results in Table 5.118 indicated the following: 
  The evaluations of the global well-being using Life3 appears to be lower with the 
presence of other major event (mean = 6.23) compared to the mean of 6.4 in the 
absence of other major event. This is also the same for SWLS, which recorded a 
lower mean of 27.0 in the presence of other major event compared to the mean of 
28.84 in the absence of other major event. However, a Mann-Whitney test 
indicated such differences are not significant as p>0.05. 
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  The evaluations of the affect measures appear to be slightly higher for Positive 
Affect (mean = 57.32) in the absence of other major event compared to the mean 
of 55.74 in the presence of other major event. However, Negative Affect 
registers a higher mean of 38.51 in the presence of other major event compared to 
the mean of 35.2 in the absence of other major event. Current Affect also 
recorded a higher mean of 22.11 in the absence of other major event compared to 
a mean of 17.23 in the presence of other major event. However, a Mann-Whitney 
test indicated such differences are not significant as p>0.05. 
  The evaluations of the specific life domains of Friends, Interpersonal 
Relationships, Economic Situation, Job, Neighbourhood, Self, Services and 
Facilities, and Nation appear to be slightly higher in the presence of other major 
events. However, this is not the case for Family, Home, Leisure and Health, 
which register higher ratings of well-being in the absence of other major event. 
However, a Mann-Whitney test indicated such differences are not significant as p 
> 0.05. 
In conclusion, the presence of other major events has not significantly affected the 
evaluations of the global well-being, affect as well as the specific life domains for the 
respondents in Period2-NHTG, which is similar to the situation in Period 1-NHTG. 
5.19 BEEN ON A RECENT HOLIDAY 
The respondents of the Period I -Non-Holiday Taking Group are also asked whether 
they have been on a recent holiday. The results indicated that 21.3% (53) of the 
respondents have been on a recent holiday while 78.7% (196) of them have not. The 
effects of having being on a recent holiday are also examined to find out whether such 
effects have affected significantly the evaluations of the respondents of the Periodl- 
NHTG with regard to their global well-being, affect and specific life domains. The 
results are indicated in Table 5.119. 
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Table 5.119: A comparison of means on the effects of having been on a Recent 
Holiday on the evaluations of SWB (Period 1- NHTG) 
f SWB M 
Recent Holiday (YES) Recent Holiday (NO) 
easures o Mean S. D. No. Mean S. D. No. 
  Life3 6.9906 1.3137 53 6.6020 1.5680 196 
  SWLS 30.2308 7.1883 52 28.3061 8.2411 196 
  Positive Affect 60.2745 12.6919 51 58.6943 12.8239 193 
  Negative Affect 36.3922 13.7041 51 34.7053 14.1995 190 
  Current Affect 23.8824 23.6598 51 23.8413 23.4263 189 
  Friends 7.6604 1.0413 53 7.2347 1.0901 196 
  Family 7.2579 1.6917 53 6.8716 1.6225 196 
  Home 7.0755 1.3916 53 6.7245 1.3419 196 
  Interpersonal 
Relationships 
6.9906 1.2916 53 6.7449 1.2346 196 
  Economic 
Situation 
6.8208 1.4247 53 6.2168 1.6093 196 
  Job 6.2143 1.8178 28 6.4085 1.3769 142 
  Leisure 6.5786 1.4038 53 6.1173 1.4576 196 
  Neighbourhood 6.5377 1.3723 53 6.2462 1.4173 195 
  Self 6.4328 1.3212 53 6.0167 1.4068 196 
  Services and 
Facilities 
6.2075 1.4559 53 5.8367 1.2995 196 
  Health 6.1731 1.6023 52 5.6735 1.6245 196 
  Nation 4.3962 1.5328 53 4.6582 1.3255 196 
The results in the table above indicated that the evaluations of all subjective well- 
being measures are higher for those who have been on a recent holiday except for two 
specific life domains: Job and Nation; when compared to the evaluations of those who 
have not been on a recent holiday. A Mann-Whitney test indicated significant 
differences for seven specific life domains: Friends (p < 0.01), Family (p < 0.05), 
Home (p < 0.05), Economic Situation (p < 0.05), Leisure (p < 0.05), Self (p < 0.05), 
and Health (p < 0.05). Considering the significant differences for these seven specific 
life domains which reflected the influences of the recent holidays, the subsequent 
examinations of the evaluation of these seven specific life domains will not be taken 
into consideration for those respondents who have been on a recent holiday. This is an 
attempt to partial out any effects from having been on a recent holiday for those 
respondents affected. 
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5.20 AN OVERVIEW OF SUBJECTIVE WELL-BEING EVALUATIONS 
The subjective well-being (SWB) of Period1 - Non-Holiday Taking Group (Periodl- 
NHTG) and Period2-Non-Holiday Taking Group (Period2-NHTG) are firstly 
described and examined as a whole and then individually in terms of global life 
satisfaction, affect and specific life domains. 
The global measures of SWB for Periodl-and Period2- NHTG are shown in Table 
5.120. 
Table 5.120: Global Measures of SWB for Periodl-and Period2-NHTG 
Global measures Periodl-NHTG Period2 -NHTG 
of SWB M Mean S. D. No. M Mean S. D. No. 
  Life3 7 6.6847 1.5233 249 6.5 6.3454 1.4068 249 
  SWLS 30 28.7097 8.0563 248 29 28.2308 8.4126 247 
Note: M= Median 
For Periodl-NHTG and Period2-NHTG, the results in Table 5.120 indicated that the 
respondents reported positive feelings about their life-as-a-whole or global life 
satisfaction, which are measured by Life3 and Satisfaction With Life Scale (SWLS) 
on two separate occasions: Period1 and Period2. However, the respondents seemed to 
report slightly lower satisfaction in Period2-NHTG. A Wilcoxon Signed Ranks test 
indicated only significant difference for Life3 as p<0.001. However, there is no 
significant difference for SWLS as p>0.05. This means the respondents are less 
happy with their life-as-a-whole in Period2 compared to Period! when the Life3 
measures is used. However, the respondents feel more or less the same about their 
life satisfaction when SWLS measure is used between Periodl-and Period2-NHTG. 
The effect size for Life3 is small with eta squared = 0.05. 
The evaluations of the affect measures for Periodl-and Period2-NHTG is shown in 
Table 5.121. 
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Table 5.12 1: Affect Measures of SWB for Period 1- and Period2-NHTCG 
Period1-NHTG Period2 -NHTG 
Affect M Mean S. D. No. M Mean S. D. No. 
  Positive 
Affect 
60 59.0246 12.7866 244 57 56.8032 13.7174 249 
  Negative 
Affect 
35 35.0622 14.0849 241 36 36.2972 15.0521 249 
  Current 
Affect 
26 23.8500 23.4264 240 22 20.5060 25.1968 249 
Note: M= Meciian 
The results in Table 5.121 indicated that the respondents of the Periodl- NHTG 
experienced more positive or pleasant feelings and lesser amount of negative affect or 
unpleasant feelings which resulted in an overall higher net amount of positive affect 
compared to Period2-NHTG. A Wilcoxon Signed Ranks test indicated significant 
differences for Positive Affect and Current Affect as p<0.05. However, there is no 
significant difference for Negative Affect as p>0.05. This means the respondents of 
the non-holiday taking group experienced lesser amount of pleasant feelings in 
Period2-NHTG compared to Period1-NHTG. However, the respondents experienced 
more or less the same amount of unpleasant feelings in Period 1-and Period2-NHTG. 
The effect sizes are small for Positive Affect (eta squared = 0.023) and Current Affect 
(eta squared = 0.018). 
The evaluations of the specific life domains or concerns for Periodl-and Period2- 
NHTG are shown in Table 5.122. 
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Table 5.122: Specific Measures of SWB for Period I- and Period2-NHTG 
Specific Life Periodl-NHTG Period2 -NHTG 
Domains M Mean S. D. No. M Mean- S. D. No. 
  Friends 7.5 7.2347 1.0901 196 7 6.5843 1.4594 249 
  Family 7 6.8716 1.6225 196 7 6.7179 1.5957 247 
  Interpersonal 
Relationships 
7 6.7972 1.2484 249 7 6.7369 1.1360 249 
  Home 7 6.7245 1.3419 196 6.5 6.3896 1.4732 249 
  Job 6.5 6.3765 1.4542 170 6.5 6.3853 1.3761 170 
  Economic 
Situation 
6.5 6.2168 1.6093 196 6.5 6.0803 1.4985 249 
  Neighbourhood 6.5 6.3085 1.4101 248 6.5 6.1084 1.3169 249 
  Leisure 6.33 6.1173 1.4576 196 6 5.8340 1.4559 249 
  Self 6.29 6.0167 1.4068 196 6 6.0066 1.2593 249 
  Services and 
Facilities 
6 5.9157 1.3399 249 6 5.9598 1.2937 249 
  Health 5.75 5.6735 1.6245 196 5.5 5.4799 1.5285 249 
  Nation 4.5 4.6024 1.3732 249 5 4.7590 1.3840 249 
Note: M= Median 
The results in Table 5.122 indicated the following: 
FRIENDS 
  The specific life domain which made the respondents feel very happy in Periodl- 
NHTG is Friends (mean = 7.23). However, this domain registers a lower mean of 
6.58 in Period2-NHTG. A Wilcoxon Signed Ranks test indicated this difference 
is very significant as p<0.001. The effect size is large as indicated by eta squared 
= 0.197. 
FAMILY 
  In Periodl, the respondents are fairly happy with the Family domain (mean = 
6.87). However, in Period2, this domain registers a lower mean of 6.71. A 
Wilcoxon Signed Ranks test indicated such difference as significant as p<0.05. 
However, the effect size is small (eta squared = 0.012). 
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INTERPERSONAL RELATIONSHIPS 
  In Periodl, the respondents are also fairly happy with this domain (mean = 6.79) 
which is almost similar to the mean obtained in Period2 (mean = 6.73). A 
Wilcoxon Signed Ranks test confirmed no significant difference as p>0.05. 
HOME 
  In Period 1, the respondents are also fairly happy with this domain (mean = 6.72). 
However, the mean obtained in Period2 (6.38) is slightly lower than the mean 
obtained in Period 1. A Wilcoxon Signed Ranks test indicated such difference as 
very significant as p<0.001. The effect size is moderate with eta squared = 0.068. 
JOB 
  In Period 1, the respondents are also fairly happy with this domain (mean = 6.37), 
which is almost similar to the mean of 6.38 obtained in Period2. A Wilcoxon 
Signed Ranks test confirmed that there is no significant difference as p>0.05. 
ECONOMIC SITUATION 
  In Periodl, the respondents are also fairly happy with this domain (mean = 6.21). 
However, in Period2, the respondents are less happy (mean = 6.08) with their 
Economic Situation. A Wilcoxon Signed Ranks test indicated such difference is 
significant as p<0.05. However, the effect size is small (eta squared = 0.019). 
NEIGHBOURHOOD 
  In Period 1, the respondents are fairly happy with their Neighbourhood domain 
(mean = 6.3). However, in Period2 the respondents are slightly less happy with 
this domain (mean = 6.1). A Wilcoxon Signed Ranks test indicated this difference 
is significant as p<0.05. However, the effect size is small (eta squared = 0.016). 
LEISURE 
  In Period 1, the respondents are fairly happy with their Leisure domain (mean = 
6.11). In Period2, the respondents are less happy (mean = 5.83). A Wilcoxon 
Signed Ranks test indicated this difference is significant as p<0.001. The effect 
size is almost moderate (eta squared = 0.055). 
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SELF 
  In Period1, the respondents are fairly happy with their Self domain (mean = 6.01). 
In Period2 the mean obtained (6.0) is quite similar to the mean obtained in 
Period!. A Wilcoxon Signed Ranks test confirmed this difference is not 
significant as p>0.05. 
SERVICES AND FACILITIES 
  In Period 1, the respondents have average feelings for their Services and Facilities 
domain (mean = 5.91). In Period2, the mean obtained (5.95) is also quite similar 
to the mean obtained in Periodl. A Wilcoxon Signed Ranks test confirmed this 
difference as not significant as p>0.05. 
HEALTH 
  In Period1, the respondents felt that their Health domain is average (mean = 5.67). 
In Period2, the mean obtained (5.47) is slightly lower than the mean obtained in 
Periodl. A Wilcoxon Signed Ranks test indicated this difference is significant as 
p<0.05. The effect size is small (eta squared = 0.016). 
NATION 
  In Period 1, the respondents are fairly unhappy with their Nation domain (mean = 
4.6). In Period2, the respondents are slightly less unhappy (mean = 4.75). 
However, a Wilcoxon Signed Ranks test indicated this difference is not significant 
asp > 0.05. 
In conclusion, the evaluations of Periodl-NHTG and Period2-NHTG when compared 
indicated significant differences for the global well-being measure of Life3, Positive 
Affect and Current Affect and the specific life domains of Friends, Family, Home, 
Economic Situation, Neighbourhood, Leisure, and Health. However, there are no 
significant differences for SWLS, Negative Affect and the specific life domains of 
Interpersonal Relationships, Job, Self, Services and Facilities, and Nation domains. 
This suggests that the state of well-being of the respondents of the non-holiday taking 
group is lower at Period2 except for SWLS, Negative Affect and the specific life 
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domains of Interpersonal Relationships, Job, Self, Services and Facilities and Nation, 
which the respondents feel more or less the same in Period1 and Period2. 
5.21 CORRELATION OF SWB MEASURES 
The correlation of the specific life domains with Life3, SWLS and Current Affect for 
Periodl- and Period2-NHTG are shown in Table 5.123. The correlations of the 
specific life domains are shown in Tables 5.124 and 5.125 for Periodl-NHTG and 
Period2-NHTG respectively. The Spearman's rho (p) is used to measure the strength 
of association or correlation. For the purposes of determining the strength of the 
relationship, Cohen (1988) has suggested the following guidelines for interpreting the 
value of Pearson correlation (r): 
 r= . 10 to . 29 or r=-. 10 to -. 29 (small or weak) 
 r=. 30 to . 49 or r=-. 30 to -. 49 (medium or average) 
 r=. 50 to 1.0 or r=-. 50 to -1.0 (large or strong) 
The same guidelines are used to interpret the Spearman's rho (p). 
Table 5.123: Correlation of SWB Measures for Period 1 -and Period2-NHTG 
Period1-NHTG Period2 -NHTG 
Life3 SWLS CA Life3 SWLS CA 
  Life3 1.000 . 779 . 723 1.000 . 733 . 
586 
  SWLS . 779 1.000 . 676 . 733 1.000 . 
495 
  Positive Affect . 696 . 646 . 838 . 534 . 509 . 
888 
  Negative Affect -. 588 -. 534 -. 878 -. 507 -. 360 -. 890 
  Current Affect 
(CA) 
. 723 . 676 1.000 . 586 . 495 1.000 
  Friends . 537 . 426 . 461 . 562 . 438 . 393 
  Family . 645 . 584 . 566 . 630 . 489 . 476 
  Interpersonal 
Relationships 
. 610 . 519 . 502 . 569 . 543 . 410 
  Home . 499 . 466 . 333 . 517 . 494 . 281 
  Job . 455 . 440 . 458 . 623 . 558 . 400 
  Economic 
Situation 
. 373 . 373 . 182 . 589 . 609 . 360 
  Neighbourhood . 572 . 621 . 462 . 480 . 464 . 251 
  Leisure . 788 . 619 . 577 . 630 . 504 . 420 
  Self . 727 . 687 . 656 . 704 . 564 . 519 
  Services and 
Facilities 
. 276 . 257 . 127 . 376 . 356 . 294 
  Health . 504 . 455 . 444 . 472 . 376 . 301   Nation . 070 . 145 . 087 . 282 . 341 . 204 
, ýI VIG. I 16U, V3 1 IJV, U u1w uIV bVII\ IUUVlI OIr, 111. MaL dL V. 1 , eves I2-tauen) and tigures in italics 
indicate correlation significant at 0.5 level (2-tailed). 
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The results in Table 5.123 indicated the following: 
  Global assessments of life-as-a-whole: Life3 
In Periodl-NHTG, Life3 correlated strongly with Leisure (p = . 788), SWLS 
(p= . 779), Self (p = . 727), 
Current Affect (p = . 723), Positive Affect (p = 
. 696), Family (p = . 645), Interpersonal Relationships (p= . 610), 
Neighbourhood (p =. 572), Friends (p =. 537), Health (p =. 504) and inversely 
with Negative Affect (p = -. 588). 
Q In Period2-NHTG, Life3 correlated fairly strongly with SWLS (p=. 733), Self 
(p = . 704), Family (p= . 630), Leisure (p = . 630), Job 
(p = . 623), Positive 
Affect (p = . 534), Current Affect (p = . 586), Economic 
Situation (p = . 589), 
Friends (p = . 562), Interpersonal Relationships (p = . 
569), Home (p = . 517) 
and inversely with Negative Affect (p = -. 507). 
  Global assessment of life satisfaction: SWLS 
Q In Period1-NHTG, SWLS correlated strongly with Life3 (p = . 779), Self (p = 
. 687), Current Affect (p= . 676), Positive Affect (p= . 646), 
Neighbourhood (p 
= . 621), Leisure (p = . 619), Family (p = . 584), Interpersonal 
Relationships (p 
= . 519) and 
inversely with Negative Affect (p = -. 584). 
Q In Period2-NHTG, SWLS correlated strongly with Life3 (p =. 733), Economic 
Situation (p = . 609), Self (p = . 564), Job (p = . 558), Interpersonal 
Relationships (p = . 543), Leisure (p = . 504) and Positive Affect 
(p = . 509). 
  Current Affect : 
o In Period I -NHTG, Current Affect correlated strongly inversely with Negative 
Affect (p= - . 878) and positively with Positive Affect (p = . 838). It also 
correlated strongly with Life3 (p = . 723), SWLS (p = . 676), Self (p= . 656), 
Leisure (p = . 577), Family (p = . 566) and Interpersonal Relationships (p = 
. 502). 
Q In Period2-NHTG, Current Affect correlated strongly with Positive Affect (p= 
. 888), and 
inversely with Negative Affect (p = -. 890), Life3 (p = . 586) and 
Self (p =. 519). 
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Table 5.124: Correlation of Specific Life Domains for Period I- NHTG 
Va 1 2 3 4 5 6 7 8 9 10 11 12 
1 1.00 . 513 . 547 . 551 . 
391 . 376 . 383 . 551 . 434 . 241 . 397 . 065 
2 . 513 1.00 . 438 . 345 . 
216 . 215 . 438 . 523 . 529 . 171 . 382 . 048 
3 . 547 . 438 1.00 . 
420 . 506 . 419 . 409 . 534 . 578 . 355 . 406 . 
131 
4 . 551 . 345 . 420 1.00 . 
427 . 449 . 497 . 595 . 481 . 309 . 386 . 
124 
5 . 391 . 216 . 506 . 427 1.00 . 
317 . 435 . 436 . 560 . 322 . 228 . 069 
6 . 376 . 215 . 419 . 449 . 317 
1.00 . 355 . 426 . 297 . 312 . 298 . 140 
7 . 383 . 438 . 409 . 497 . 
435 . 355 1.00 . 499 . 574 . 333 . 357 . 
061 
8 . 551 . 523 . 534 . 595 . 436 . 
426 . 499 1.00 . 718 . 328 . 524 . 092 
9 . 434 . 529 . 578 . 481 . 560 . 297 . 
574 . 718 1.00 . 350 . 498 . 163 
10 . 241 . 171 . 355 . 309 . 322 . 312 . 
333 . 328 . 350 1.00 . 217 . 397 
11 . 397 . 382 . 406 . 386 . 228 . 298 . 
357 . 524 . 498 . 217 1.00 . 
087 
12 . 065 . 048 . 131 . 
124 . 069 . 140 . 061 . 
092 . 163 . 397 . 087 
1.00 
Note: Va = variables. P figures in bola maicate correlation signincani at u. 1 ivvci kz-Iaucu) 
Figures in italics indicate correlation significant at 0.5 level (2-tailed). 
I= Friends, 2= Family, 3= Interpersonal Relationships, 4= Home, 5= Job, 6= Neighbourhood, 7= 
Economic Situation, 8= Leisure, 9= Self, 10 = Services and Facilities, 11 = Health, 12 = Nation. 
Table 5.125: Correlation of Specific Life Domains for Period2-NHTG 
Va 1 2 3 4 5 6 7 8 9 10 11 12 
1 1.00 . 578 . 599 . 486 . 470 . 455 . 378 . 600 . 
526 . 269 . 351 . 
316 
2 . 578 1.00 . 487 . 367 . 405 . 302 . 342 . 502 . 
464 . 201 . 255 . 
130 
3 . 599 . 487 1.00 . 474 . 591 . 455 . 448 . 518 . 
619 . 347 . 284 . 266 
4 . 486 . 367 . 474 1.00 . 447 . 478 . 534 . 588 . 
457 . 357 . 374 . 
181 
5 . 470 . 405 . 591 . 447 1.00 . 560 . 449 . 475 . 580 . 
424 . 452 . 344 
6 . 455 . 302 . 455 . 478 . 560 1.00 . 411 . 428 . 
407 . 438 . 425 . 
331 
7 . 378 . 342 . 448 . 534 . 449 . 411 1.00 . 
416 . 578 . 
416 . 353 . 263 
8 . 600 . 502 . 518 . 588 . 475 . 428 . 416 1.00 . 
631 . 394 . 472 . 
333 
9 . 526 . 464 . 619 . 457 . 580 . 407 . 578 . 631 
1.00 . 428 . 450 . 
327 
10 . 269 . 201 . 347 . 357 . 424 . 438 . 416 . 394 . 
428 1.00 . 303 . 449 
11 . 351 . 255 . 284 . 374 . 452 . 425 . 353 . 472 . 450 . 
303 1.00 . 289 
12 . 316 . 130 . 266 . 181 . 344 . 331 . 263 . 333 . 
327 . 449 . 289 1.00 
Note: Va = variances. rigures in noia maicate correlation sigmricant at u. r level kz-Laueu) 
Figures in italics indicate correlation significant at 0.5 level (2-tailed). 
1= Friends, 2= Family, 3= Interpersonal Relationships, 4= Home, 5= Job, 6= Neighbourhood, 7= 
Economic Situation, 8= Leisure, 9= Self, 10 = Services and Facilities, 11 = Health, 12 = Nation. 
The results of Spearman's rho (p) correlation among the specific life concerns as 
reported in Table 5.124 and Table 5.125 are as follows: 
 " Specific Life Concern: Friends 
Q For Periodl-NHTG, large correlation with Leisure (p= . 551), Home (p = 
. 551), 
Interpersonal Relationships (p = . 547), and Family (p= . 513). 
Q For Period2-NHTG, correlated strongly with Leisure (p = . 600), Interpersonal 
Relationships (p= . 599), Family (p = . 578) and Self (p = . 526) 
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  Specific Life Concern: Family 
Q For Period1-NHTG, strong correlation with Self (p= . 529), Leisure (p= . 523) 
and Friend (p = . 513). 
Q For Period2-NHTG, strong correlation with Friends (p = . 578), and Leisure 
(p 
=. 502). 
  Specific Life Concern: Interpersonal Relationships 
Q For Period I -NHTG, strong correlation with Self (p = . 578), Friend, (p= . 547), 
Leisure (p=. 534), and Job (p= . 506). 
v For Period2-NHTG, correlated strongly with Self (p = . 619), Friends (p = 
. 599), Job (p =. 591) and Leisure (p=. 518). 
  Specific Life Concern: Home 
u For Periodl-NHTG, strong correlation with Leisure (p = . 595) and 
Friends (p 
=. 551). 
Q For Period2-NHTG, strong correlation with Leisure (p= . 588) and 
Economic 
Situation (p = . 534). 
  Specific Life Concern: Job 
Q For Period1-NHTG, strong correlation with Self (p = . 560) and 
Interpersonal 
Relationships (p= . 506). 
Q For Period2-NHTG, strong correlation with Interpersonal Relationships (p= 
. 59 1), Self (p = .5 80) and Neighbourhood (p= . 560). 
  Specific Life Concern: Neighbourhood 
o For Periodl-NHTG, medium or average correlation with Home (p = . 449), 
Leisure (p= . 426), Interpersonal Relationships (p= . 419), Friends (p = . 376), 
Job (p = .3 17), Economic Situation (p = . 355) and Services and Facilities (p = 
. 312). 
Q For Period2-NHTG, strong correlation with Job (p =. 560). 
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  Specific Life Concern: Economic Situation 
Q For Period I -NHTG, strong correlation with Self (p = . 574). 
Q For Period2-NHTG, strong correlation with Self (p= . 578) and Home (p = 
. 534). 
  Specific Life Concern: Leisure 
Q For Periodl-NHTG, strong correlation with Self (p = . 718), 
Home (p= . 595), 
Friends (p = . 551), Interpersonal Relationships (p = . 534), 
Health (p = . 524), 
and Family (p =. 523). 
o For Period2-NHTG, correlated strongly with Self (p= . 63 1), Friends 
(p= . 600), 
Home (p= . 588), Interpersonal Relationships (p = . 518), and 
Family (p= . 502). 
  Specific Life Concern: Self 
Q For Periodl-NHTG, strong correlation with Leisure (p = . 718), 
Interpersonal 
Relationships (p = . 578), Economic Situation (p = . 574), 
Job (p= . 560) and 
Family (p=. 529). 
o For Period2-NHTG, correlated strongly with Leisure (p= . 631), 
Interpersonal 
Relationships (p = . 619), Job (p= . 580), Economic Situation 
(p= . 578) and 
Friends (p= . 526). 
  Specific Life Concern: Services and Facilities 
Q For Periodl-NHTG, average or medium correlation with Nation (p = . 397), 
Self (p = . 350), Interpersonal Relationships (p= . 355), Economic 
Situation (p 
= . 333), 
Leisure (p= . 328), Job (p= . 322), Neighbourhood 
(p = . 312), and 
Home (p=. 309). 
Q For Period2-NHTG, medium or . average correlation with Nation (p= . 449), 
Neighbourhood (p= . 438), Self (p= . 428), Job (p = . 424), Economic Situation 
(p=. 416), Interpersonal Relationships (p =. 347), Home (p = . 357), Leisure (p 
_ .3 94), and Health (p = . 303). 
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  Specific Life Concerns: Health 
o For Period 1 -NHTG, large or strong correlation with Leisure (p = . 524). 
o For Period2-NHTG, medium or average correlation with Leisure (p = . 472), 
Job (p = . 452), Self (p = . 450), Neighbourhood 
(p = . 425), Home (p = . 374), 
Economic Situation (p =. 353), Friends (p =. 351), and Services and Facilities 
(p = .3 03). 
  Specific Life Concerns: Nation 
Q For Period1-NHTG, average correlation with Services and Facilities (p = 
. 397). 
Q For Period2-NHTG, also average correlation with Services and Facilities (p = 
. 449), Job (p = . 344), Leisure (p = . 333), Neighbourhood (p = . 33 1), Self 
(p = 
. 327) and Friends (p =. 316). 
The findings above showed that at Periodl-NHTG, the correlations of the global well- 
being and affect measures with the specific life domains indicated that Life3 has the 
most number of strong correlations (11) followed by SWLS (9) and Current Affect 
(8). It is also observed that the global well-being measures and Current Affect 
correlated strongly with one another as well as with the specific life domains of 
Leisure, Self, Family, Interpersonal Relationships, Positive Affect and Negative 
Affect (inversely). The correlations among the specific life domains at Periodl- 
NHTG also indicated that the Leisure domain has the most number of strong 
correlations (6) followed by Self (5), Interpersonal Relationships (4), Friends (4), 
Family (3), Home (3), Job (2), Economic Situation and Health (1). The specific life 
domains of Neighbourhood, Services and Facilities and Nation registered only 
average correlations. 
At the Period2-NHTG, the correlations of the global well-being and affect measures 
with the specific life domains again indicated that the global measures of Life3 has 
the most number of strong correlations (12) followed by SWLS (7) and Current 
Affect (4). Life3 and SWLS correlated strongly with each other as well as with the 
specific life domains of Self, Leisure, Job, Economic Situation, Interpersonal 
Relationships and Positive Affect. The correlations among the specific life domains 
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at Period2-NHTG indicated that the Leisure and Self domains have the most number 
of strong correlations (5). This is followed by Interpersonal Relationships (4), Friends 
(4), Job (3), Family (2), Economic Situation (2), Home (2) and Neighbourhood (1). 
Again, the Services and Facilities and Nation domains registered average correlations. 
This means that satisfaction or happiness with the Leisure and Self domains could 
bring about an increase in satisfaction with global well-being or life satisfaction; vice 
versa. In addition any increases in global life satisfaction would also bring about an 
increase in pleasant feelings while at the same time reducing the amount of unpleasant 
feelings and resulting in an overall net amount of pleasant feelings. Likewise, any 
increases in positive affect and current affect would also bring about an increase in 
global life satisfaction or life-as-a-whole. 
5.22 ASSESSMENT OF GLOBAL WELL-BEING 
The assessment of global well-being or life-as-a-whole for Periodl-and Period2- 
NHTG is carried out by two multi-item measures: Life3 and SWLS. 
5.22.1 LIFE3 
Life3 is a measure for global well-being or life-as-a-whole. It is a measure of `How 
do you feel about your life as a whole? ' which is asked twice in each of the Periodl- 
and Period2- NHTG questionnaire that is once in the earlier part of the questionnaire 
and again in the later part of the questionnaire. For Periodl-NHTG, the results 
obtained for the two evaluations indicated that the measure is stable as the first 
evaluation obtained a mean of 6.7 and the second evaluation obtained a mean of 6.67 
which is fairly similar to each other. The results of these two evaluations on `How do 
you feel about your life-as-a whole? ' for Periodl-and Period2-NHTG are shown in 
Table 5.126. 
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Table 5.126: 'How do you feel about your life-as-a-whole? ' for Period l- and Period2- 
NHTG 
Period 1-NHTG Period2-N HTG 
is Evaluation 2 Evaluation is Eva luation 2" Evaluation 
Scale % No. % No. % No. % No. 
Tremendously 
Unhappy 1 1.2 3 0.8 2 0.4 1 - - 
2 - - 1.2 3 2.0 5 1.2 3 
3 3.2 8 2.4 6 3.2 8 4.5 11 
4 6.0 15 6.4 16 6.0 15 5.3 13 
5 9.6 24 10.1 25 18.5 46 11.7 29 
6 14.6 36 10.8 27 14.5 36 17.3 43 
7 31.3 78 36.6 91 33.3 83 42.7 106 
8 26.5 66 25.7 64 19.7 49 13.7 34 
Tremendously 
Happy 
9 7.6 19 6.0 15 2.4 6 3.6 9 
Total 100 249 100 249 100 249 100 248 
Missing - - 1 
Median 7 7 7 7 
Mean 6.70 6.67 6.30 6.41 
Std. Deviation 1.58 1.57 1.55 1.44 
For the respondents of the Period I -NHTG, the most common evaluations for `How do 
you feel about your life-as-a-whole? ' is that for the first evaluation, 31.3% (78) of the 
respondents regarded their life-as-a-whole as very happy and another 26.5% (66) who 
regarded their life-as-a-whole as almost tremendously happy. In the second 
evaluation, 36.6% (91) of the respondents regarded their life-as-a-whole as very 
happy and 25.7% (64) as almost tremendously happy. Overall, in the first evaluation, 
65.4% (163) of the respondents felt very happy with their life-as-a-whole compared to 
68.3% (170) in the second evaluation. In the first evaluation, only 4.4% (11) of the 
respondents felt very unhappy with their life-as-a-whole compared to 4.4% (11) in the 
second evaluation. In the first evaluation, 30.2% (75) of the respondents felt neither 
too happy nor unhappy about their life-as-a-whole compared to 27.3% (68) in the 
second evaluation. Generally, it appears that evaluation of life-as-a-whole or global 
well-being using Life3 obtained scores, which are bunched towards the positive end 
of the scale (tremendously happy). 
For the respondents of the Period2-NHTG, the most common evaluations are that 
33.3% (83) of the respondents are very happy with their life-as-a-whole in the first 
evaluation and 42.7% (106) in the second evaluation. Overall, in the first evaluation, 
55.4% (138) of the respondents are very happy with their global well-being compared 
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to 5.6% (14) who are not. The rest (39%) are neither too happy nor unhappy with 
their life-as-a-whole. In the second evaluation, 60% (149) of the respondents are very 
happy with their life-as-a-whole compared to 5.7% (14) who are not. The rest 
(34.3%) are neither too happy nor unhappy with their life-as-a-whole. 
In comparison, the mean of 6.3 obtained in Period2-NHTG is lower than the mean of 
6.70 obtained in Periodl-NHTG for the first evaluation of Life3. A Wilcoxon Signed 
Ranks test indicated this difference is not significant. For the second evaluation of 
Life3, the mean of 6.41 obtained in Period2-NHTG is also lower than the mean of 
6.67 obtained in Periodl-NHTG. A Wilcoxon Signed Ranks test also indicated this 
difference is not significant. This suggests that there is no significant change in the 
evaluations of how the respondents feel about their life-as-a-whole in Period1 and 
Period2. 
The first measure of `How do you feel about your life-as-a-whole? ' and the second 
measure of `How do you feel about your life-as-a-whole? ' are combined and averaged 
together to form a composite measure of Period1-Life3 and Period2-Life3. The data 
distributions of Period I -Life3 and Period2-Life3 are shown in Table 5.127. 
Table 5.127: Life3 for Periodl and Period2-NHTG 
Scale Period l-Life3 Period2-Life3 
% No. % No. 
Tremendously 
Unhappy 1 0.8 2 - - 
2 1.2 3 1.6 4 
3 4.0 10 4.4 11 
4 6.0 15 6.8 17 
5 10.5 26 16.1 40 
6 14.8 37 21.7 54 
7 37.0 92 34.9 87 
8 20.9 52 13.3 33 
Tremendously 
Happy 
9 4.8 12 1.2 3 
Total 100.0 249 100.0 249 
Median 7 6.5 
Mean 6.6847 6.3454 
Std. Deviation 1.5233 1.4068 
The results in Table 5.127 indicated that for the Periodl-Life3,62.7% (156) of the 
respondents are very happy with their life-as-a-whole compared to 6% (15) who are 
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not. The rest (31.3%) felt neither too happy nor unhappy about their life-as-a-whole. 
For Period2-Life3,49.4% (123) of the respondents are very happy with their life-as-a- 
whole compared to 6% (15) who are not. The rest (44.6%) are neither too happy nor 
unhappy with their life-as-a-whole. In comparison, the mean of 6.3454 obtained in 
Period2-Life3 is lower than the mean of 6.6847 obtained in Periodl-Life3. A 
Wilcoxon Signed Ranks test indicated this difference is significant as p<0.001. This 
means the respondents are less happy with their life-as-a-whole in Period2. However, 
the effect size is small as eta squared = 0.05. 
An examination of Periodl-Life3 and Period2-Life3 in terms of gender, age- groups, 
full-time education, marital status, occupation, household income and number of 
children under 18 is shown in Appendix 5.10. The findings indicated the following: 
  For Periodl-Life3 - the Kruskal-Wallis test indicated significant differences for 
those aged 55 and above (p < 0.05), completed their full-time education 18 to 
under 22 years (p < 0.01), married or living together (p < 0.05). All these groups 
are happier with their life-as-a-whole or global well-being compared to other 
respondents in Period1-Life3. However, there are no statistical differences in 
terms of gender, occupation, household incomes and number of children under 18. 
  For Period2-Life3 - the Kruskal-Wallis test indicated significant difference for 
those who completed their full-time education at 18 to under 22 years and those 
still studying (p < 0.05). This group is happier with their life-as-a-whole 
compared to the other respondents in Period2-Life3. However, there are no 
statistical differences in terms of gender, age-groups, marital status, occupation, 
household income and number of children under 18. 
 A comparison between Periodl-and Period2-Life3 - the Wilcoxon Signed Ranks 
test indicated significant differences for those who are males and females (p < 
0.01), completed full-time education at 22 years and under (p < 0.01), married (p 
< 0.0005) or separated/divorced/widowed (p < 0.01), working in the Cl (p < 0.05) 
and DE (p < 0.01) categories, with household income of £22,000 and under (p < 
0.05), £22,001-£42,000 (p < 0.01) and £42,001 and above (p < 0.05) with (p < 
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0.0005) or without (p < 0.05) children under 18. All these groups are less happy 
with their life-as-a-whole in Period2. 
5.22.2 SATISFACTION WITH LIFE SCALE 
The Satisfaction With Life Scale (SWLS) is also another global measure of well- 
being or general assessment of life satisfaction. It is made up of five single items and 
respondents are asked to indicate their feelings to what extent they agree or disagree 
with each of the five items on a scale of 1 (completely disagree) to 9 (completely 
agree). The five single-items are as follows: 
  `In most ways my life is close to ideal' 
  `The conditions of my life are excellent' 
  `I am satisfied with my life' 
  `So far I have achieved the important things I want in life' 
  `If I could live my life over, I would change almost nothing' 
'IN MOST WAYS MY LIFE IS CLOSE TO IDEAL' 
The global assessment of this item, `In most ways my life is close to ideal' by 
Period 1- and Period2- NHTG is shown in Table 5.128. 
Table 5.128: `In most ways my life is close to ideal' for Periodl- and Period2- 
NHTG 
Periodl-NHTG Period2-NHTG 
Scale % No. % No. 
Completely Disagree 1 2.0 5 6.1 15 
2 5.6 14 6.5 16 
3 7.7 19 9.3 23 
4 8.0 20 9.3 23 
5 19.0 47 19.4 48 
6 20.6 51 16.2 40 
7 27.4 68 23.5 58 
8 6.5 16 6.9 17 
Completely Agree 9 3.2 8 2.8 7 
Total 100.0 248 100.0 247 
Missing 1 2 
Median 6 5 
Mean 5.59 5.23 
Std. Deviation 1.81 2.04 
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For Period l -NHTG, the results in the table above show that the most common 
evaluations are 27.4% (68) of the respondents strongly agree that `In most ways my 
life is close to ideal' while another 20.6% (51) fairly agree. Overall, 37.1% (92) of 
the respondents strongly agree that their lives are very close to ideal compared to 
15.3% (38) who strongly disagree. The rest (47.6%) felt that their lives are average. 
For Period2-NHTG, the most common evaluations are 23.5% (58) of the respondents 
strongly agree that their lives are very close to ideal. Overall, 33.2% (82) of the 
respondents of Period2-NHTG strongly agree that their lives are very close to ideal 
compared to 21.9% (54) who strongly disagree. The majority (44.9%) felt that their 
lives are average. In comparison, the mean of 5.23 obtained in Period2-NHTG is 
lower than the mean of 5.59 obtained in Periodl-NHTG. A Wilcoxon Signed Ranks 
test indicated this difference is significant as p<0.05. This means the respondents are 
less happy with this item in Period2-NHTG. 
`THE CONDITIONS OF MY LIFE ARE EXCELLENT' 
The global assessment of the item, `The conditions of my life are excellent' for 
Period 1- and Period2-NHTG are shown in Table 5.129. 
Period1-NHTG Period2-NHTG 
Scale % No. % No. 
Completely Disagree 1 2.0 5 3.6 9 
2 2.8 7 4.0 10 
3 6.9 17 6.5 16 
4 12.5 31 8.1 20 
5 15.7 39 14.6 36 
6 18.2 45 22.3 55 
7 25.8 64 26.0 64 
8 12.1 30 11.3 28 
Completely Agree 9 4.0 10 3.6 9 
Total 100.0 248 100.0 247 
Missing 1 2 
Median 6 6 
Mean 5.79 5.75 
Std. Deviation 1.82 1.90 
Table 5.129: `The conditions of my life are excellent' for Periodl- and Period2- 
NHTG 
For Period1-NHTG, the results in the table above indicated that the most common 
evaluation is that 25.8% (64) of the respondents strongly agree with the statement that 
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`The conditions of my life are excellent'. Overall, 41.9% (104) of the respondents 
strongly agree that the conditions of their lives are excellent compared to 11.7% (29) 
who strongly disagree. The rest (46.4%) felt that the conditions of their lives are 
average. For Period2-NHTG, the most common evaluation is 26% (64) of the 
respondents strongly agree that the conditions of their lives are excellent. Overall, 
40.9% (101) of the respondents strongly agree that the conditions of their lives are 
excellent compared to 14.1% (35) who strongly disagree. The rest (45%) felt average 
about the conditions of their lives. The mean of 5.75 obtained in Period2-NHTG is 
almost similar to the mean of 5.79 obtained in Periodl-NHTG. A Wilcoxon-Signed 
Ranks test indicated this difference is not significant as p>0.05. This means the 
respondents feel more or less the same about this item in Periodl-and Period2-NHTG. 
`I AM SATISFIED WITH MY LIFE' 
The global assessment of the item, `I am satisfied with my life' for Periodl- and 
Period2-NHTG is shown in Table 5.130. 
Table 5.130: `I am satisfied with my life' for Period I- and Period2-NHTG 
Period 1-N HTG Period2-N HTG 
Scale % No. % No. 
Completely Disagree 1 1.2 3 2.4 6 
2 2.4 6 3.2 8 
3 7.7 19 7.7 19 
4 7.3 18 6.1 15 
5 10.4 26 13.4 33 
6 19.4 48 15.0 37 
7 31.5 78 28.0 69 
8 15.3 38 20.2 50 
Completely Agree 9 4.8 12 4.0 10 
Total 100.0 248 100.0 247 
Missing 1 2 
Median 7 7 
Mean 6.13 6.07 
Std. Deviation 1.77 1.91 
For Periodl-NHTG, the results in the table above indicated that the most common 
evaluations are 31.5% (78) of the respondents strongly agree with the statement `I am 
satisfied with my life' and another 19.4% (48) who fairly agree. Overall, 51.6% (128) 
strongly agree with the statement compared to 11.3% (28) who strongly disagree and 
37.1 % who gave an average rating. For Period2-NHTG, the most common evaluation 
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is 28% (69) of the respondents strongly agree that they are satisfied with their lives. 
Overall, 52.2% (129) of the respondents of Period2-NHTG strongly agree that they 
are satisfied with their lives compared to 13.3% (33) who strongly disagree. The rest 
(34.5%) gave an average rating. In comparison, the mean of 6.07 obtained in Period2- 
NHTG is lower than the mean of 6.13 obtained in Periodl-NHTG. A Wilcoxon 
Signed Ranks test indicated this difference is not significant as p>0.05. This means 
the respondents feel more or less the same about this item in Periodl-and Period2- 
NHTG. 
'SO FAR I HAVE ACHIEVED THE IMPORTANT THINGS I WANT IN LIFE' 
The global assessment of the item, `So far I have achieved the important things I want 
in life' for Period I-and Period2-NHTG is shown in Table 5.131. 
Table 5.131: `So far I have achieved the important things I want in life' for Periodl- 
and Period2-NHTG 
Periodl-NHTG Period2-N HTG 
Scale % No. % No. 
Completely Disagree 1 2.0 5 2.5 6 
2 1.6 4 3.6 9 
3 7.3 18 8.1 20 
4 9.3 23 8.5 21 
5 11.2 28 14.2 35 
6 23.0 57 19.8 49 
7 24.3 60 25.5 63 
8 16.9 42 14.2 35 
Completely Agree 9 4.4 11 3.6 9 
Total 100.0 248 100.0 247 
Missing 1 2 
Median 6 6 
Mean 6.03 5.83 
Std. Deviation 1.80 1.88 
For Periodl-NHTG, the results in Table 5.131 indicated that the most common 
evaluations are 24.3% (60) of the respondents strongly agree with the statement `So 
far I have achieved the important things I want in life' and another 23% (57) who 
fairly agree. Overall, 45.6% (113) of the respondents strongly agree with the 
statement compared to 10.9% (27) who strongly disagree and 43.5% (108) who gave 
an average rating. For Period2-NHTG, the most common evaluation is 25.5% (63) of 
the respondents strongly agree that they have achieved the important things they want 
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in life. Overall, 43.3% (107) strongly agree with the statement `So far I have 
achieved the important things I want in life' compared to 14.2% (35) who strongly 
disagree. The rest (42.5%) felt average. In comparison, the mean of 5.83 obtained in 
Period2-NHTG is lower than the mean of 6.03 obtained in Period l -NHTG. A 
Wilcoxon-Signed Ranks test indicated this difference is not significant as p>0.05. 
This means the respondents feel more or less the same about this item in Period 1-and 
Period2-NHTG. 
'IF I COULD LIVE MY LIFE OVER, I WOULD CHANGE ALMOST NOTHING' 
The global assessment of this item for Periodl- and Period2-NHTG are shown in 
Table 5.132. 
Table 5.132: `If I could live my life over, I would change almost nothing' for Period 1- 
and Period2-NHTG 
Period 1-NHTG Period2-NHTG 
Scale % No. % No. 
Completely Disagree 1 7.7 19 6.1 15 
2 5.6 14 7.7 19 
3 14.5 36 12.9 32 
4 11.7 29 9.3 23 
5 13.7 34 17.0 42 
6 11.7 29 6.5 16 
7 17.7 44 17.4 43 
8 12.1 30 15.8 39 
Completely Agree 9 5.3 13 7.3 18 
Total 100.0 248 100.0 247 
Missing 1 2 
Median 5 5 
Mean 5.16 5.35 
Std. Deviation 2.28 2.35 
For Period1-NHTG, the results in the table above indicated that the most common 
evaluation is 17.7% (44) of the respondents strongly agree with this statement `If I 
could live my life over, I would change almost nothing'. Overall, 35.1% (87) of the 
respondents strongly agree with the statement compared to 27.8% (69) who strongly 
disagree. The rest (37.1%) gave an average rating on this statement. For Period2- 
NHTG, 40.5% (100) of the respondents strongly agree with the statement `If I could 
live my life over, I would change almost nothing' compared to 26.7% (66) who 
strongly disagree. The rest (32.8%) gave an average rating. The mean of 5.35 
obtained in Period2-NHTG is higher than the mean of 5.16 obtained in Periodl- 
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NHTG. A Wilcoxon Signed Ranks test indicated this difference is not significant as p 
> 0.05. This means the respondents feel more or less the same about this item in 
Period 1-and Period2-NHTG. 
A SUMMARY OF PERIOD I- AND PERIOD2-SWLS 
A summary of the results of Table 5.128 to Table 5.132 regarding how the 
respondents assessed their global well-being or life satisfaction for the five items that 
construct the SWLS for Period! - and Period2-NHTG are shown Table 5.133. 
Table 5.133: A Summary of Ratings for Periodl-and Period2-SWLS 
Period! -SWLS Period2-SWLS 
' S Items SWLS High Average Low High Average Low 
Rating Rating Rating Rating Rating Rating 
(7-9) (4-6) (1-3) (7-9) (4-6) (1-3) 
" `In most ways 37.1 47.6 15.3 33.2 44.9 21.9 
my life is close 
to ideal' 
" `The 41.9 46.4 11.7 40.9 45.0 14.1 
conditions of 
my life are 
excellent' 
" `I am satisfied 51.6 37.1 11.3 52.2 34.5 13.3 
with my life' 
" `So far I have 45.6 43.5 10.9 43.3 42.5 14.2 
achieved the 
important 
things I want in 
life' 
" `If I could live 35.1 37.1 27.8 40.5 32.8 26.7 
my life over, I 
would change 
almost 
nothing. ' 
For Periodl-NHTG, the results showed that the highest proportion of respondents 
with high rating is obtained for the statement `I am satisfied with my life' (51.6%). 
The highest proportion of respondents with average rating is obtained for `In most 
ways my life is close to ideal' (47.6%) while the highest proportion of respondents 
with the low rating is obtained for the statement `If I could live my life over, I would 
change almost nothing' (27.8%). Overall, slightly more than 50% of the respondents 
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are very satisfied with their lives except that less than 30% of them would wish to 
change some part of their lives if given the chance. For Period2-NHTG, the results 
also indicated that the highest proportion of respondents with the high rating is 
obtained for `I am satisfied with my life' with a slightly increased percentage (52.2%). 
The highest proportion of respondents with average rating is obtained for `The 
conditions of my life are excellent' (45%). The highest proportion of respondents with 
the low rating is also obtained for `If I could live my life over, I would change almost 
nothing' with a slightly reduced percentage of 26.7% compared to Periodl-NHTG 
(27.8%). In other words, the results for both the Period I-NHTG and Period2-NHTG 
indicated that overall, slightly more than 50% of the respondents are very satisfied 
with their live. Nevertheless, this is still 27% - 28% of them, who wish to change 
some part of their lives if they could live life over as they find their lives not that 
ideal. 
COMPOSITE MEASURE OF SWLS 
A composite measure of SWLS for Periodl-and Period2-NHTG is made by 
combining the following five items: 
" `In most ways my life is close to ideal' 
  `The conditions of my life are excellent' 
  `I am satisfied with my life' 
  `So far I have achieved the important things I want in life' 
  `If I could live my life over, I would change almost nothing' 
The results of the composite measure of SWLS with scores ranging from the 
minimum (5) to the maximum (45) are shown in Table 5.134. 
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Table 5.134: Period! - and Period2-SWLS 
Period! -SWLS Period2-SWLS 
Scale % No. % No. 
Completely Disagree 5 - - 0.4 1 
10 2.0 5 2.4 6 
15 4.9 12 6.9 17 
20 13.3 33 10.5 26 
25 10.5 26 13.4 33 
30 21.4 53 21.4 53 
35 27.4 68 22.7 56 
40 17.3 43 19.0 47 
Completely Agree 45 3.2 8 3.3 8 
Total 100.0 248 100.0 247 
Missing 1 2 
Median 30 29 
Mean 28.7097 28.2308 
Std. Deviation 8.0563 8.4126 
For Periodl-SLWS, the results in Table 5.134 indicated that 47.9% (119) of the 
respondents are very happy their global life satisfaction compared to only 6.9% (17) 
who are not very happy with their global life satisfaction. The rest (45.2%) regarded 
their life-as-a-whole as average, which is neither too happy nor unhappy. For 
Period2-SWLS, 45% (111) of the respondents are very happy with their global life 
satisfaction compared to 9.7% (24) who are not. The rest (45.3%) are neither too 
happy nor unhappy about their global life satisfaction. In comparison, the mean of 
28.2308 obtained in Period2 is lower than the mean of 28.7097 obtained in Periodl. 
A Wilcoxon Signed Ranks test indicated this difference is not significant as p>0.05. 
This means the respondents feel more or less the same about their global life 
satisfaction in Period 1-and Period2-SWLS. 
An examination of Periodl-and Period2-SWLS by gender, age-groups, full-time 
education, marital status, occupation, household income and number of children under 
18 is shown in Appendix 5.10. The findings indicated the following: 
  For Periodl-SWLS - the Kruskal-Wallis test indicated significant differences for 
those who are married (p < 0.001) and with household incomes of £42,001 and 
above (p < 0.001). These groups are happier with their global life satisfaction 
compared to the other respondents in Period! - SWLS. However, there are no 
statistical differences in terms of gender, age-groups, full-time education, 
occupation and number of children under 18. 
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  For Period2-SWLS - the Kruskal-Wallis test indicated significant differences for 
those who have completed their full-time education between 18 to under 22 years 
old (p < 0.05), and with household incomes of £42,001 and above (p < 0.01). 
These groups are happier with their life-as-a-whole or global life satisfaction 
compared to other respondents in Period2-SWLS. However, there are no 
statistical differences in terms of gender, age-groups, marital status, occupation, 
and number of children under 18. 
 A comparison between Period I-and Period2-SWLS - the Wilcoxon Signed Ranks 
test indicated significant difference for the male respondents (p < 0.05) who are 
less happy with their life satisfaction or global well-being in Period2. 
5.23 MEASURES OF AFFECT 
The positive affect, negative affect and current affect for Period 1- and Period2 - 
NHTG are measured using the Affectometer2, which is made up of 10 positive items 
and 10 negative items. These items are related to 10 mnemonic qualities of 
happiness: Confluence (Co), Optimism (0), Self-esteem (SE), Self-efficacy (SF), 
Social Support (SS), Social Interest (SI), Freedom (F), Energy (E), Cheerfulness (Ch), 
and Thought Clarity (TC). Respondents were asked to indicate how often did they 
experience these feelings during the past few weeks using a scale of 1 (not at all) to 9 
(all the time). The current affect is obtained by summing up the total positive items' 
scores and then minus the total negative items' scores. The 10-positive items and 10- 
negative items that comprise the Affectometer2 are shown in Table 5.135. Each of 
the positive affect item and negative item are examined individually. 
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Table 5.135: Positive Affect and Negative Affect Items 
No. Positive Affect Items Negative Affect Items 
I. My life is on the right track (CO+) I wish I could change some part of my 
life (CO') 
2. My future looks good (0+) 1 feel as though the best years of my life 
are over (O') 
3. 1 like myself (SE+) I feel there must be something wrong 
with me (SE) 
4. I can handle any problems that come up I feel like a failure (SF') 
(SF+) 
5. 1 feel loved and trusted (SS+) I seem to be left alone when I don't want 
to be (SS') 
6. 1 feel close to people around me (SI+) I have lost interest in other people and 
don't care about them (SI') 
7. 1 feel I can do whatever I want to (F+) My life seems stuck in a rut (F) 
8. I have energy to spare (E+) I can't be bothered doing anything (E') 
9. I smile and laugh a lot (Ch+) Nothing seems very much fun anymore 
(Ch') 
10. 1 think clearly and creatively (TC+) My thoughts go around in useless circles 
(TC') 
5.23.1 POSITIVE AFFECT 
The ten positive items are examined from Table 5.136 to Table 5.145. 
`MY LIFE IS ON THE RIGHT TRACK' 
An examination of this positive affect item for Period! - and Period2-NHTG is shown 
in Table 5.136. 
Table 5.136: Positive Affect: `My life is on the right track' for Periodl-and Period2- 
NHTG 
Period 1-NHTG Period2-NHTG 
Scale % No. % No. 
Not At All 1 2.4 6 3.2 8 
2 4.1 10 5.2 13 
3 6.5 16 5.6 14 
11.4 28 5.2 13 
5 19.1 47 21.3 53 
6 16.3 40 17.7 44 
7 25.2 62 22.9 57 
8 12.6 31 15.7 39 
All The Time 9 2.4 6 3.2 8 
Total 100.0 246 100.0 249 
Missing 3 - Median 6 6 
Mean 5.68 5.78 
Std. Deviation 1.84 1.93 
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For Periodl-NHTG, the results in Table 5.136 showed that overall, 40.2% (99) of the 
respondents felt very strongly that their lives are on the right track compared to 13% 
(32) who did not. The rest (46.8%) reported average feelings on this. For Period2- 
NHTG, the results indicated 41.8% (104) of the respondents felt very strongly that 
their lives are on the right track compared to 14% (35) who strongly disagree. The 
rest (44.2%) reported average feelings on how they feel about their lives being on the 
right track. In comparison, the mean of 5.78 obtained in Period2-NHTG is higher than 
the mean of 5.68 obtained in Period1-NHTG. A Wilcoxon Signed Ranks test 
indicated this difference is not significant as p>0.05. This means the respondents 
feel more or less the same about this item in Period 1-and Period2-NHTG. 
`MY FUTURE LOOKS GOOD' 
An examination of the positive affect item, `My future looks good' for Periodl- and 
Period2-NHTG is shown in Table 5.137. 
Table 5.137: Positive Affect: `My future looks Rood' for Periodl-and Period2-NHTG 
Period 1-NHTG Period2-N HTG 
Scale % No. % No. 
Not At All 1 2.8 7 2.4 6 
2 3.3 8 3.2 8 
3 6.5 16 5.6 14 
4 8.5 21 4.8 12 
5 16.3 40 20.5 51 
6 22.8 56 16.5 41 
7 23.1 57 26.9 67 
8 13.0 32 14.5 36 
All The Time 9 3.7 9 5.6 14 
Total 100.0 246 100.0 249 
Missing 3 - 
Median 6 6 
Mean 5.80 6.0 
Std. Deviation 1.84 1.85 
For Periodl-NHTG, the results in Table 5.137 showed that 39.8% (98) of the 
respondents reported having very strong feelings that their future looks good 
compared to 12.6% (31) who did not. The rest (47.6%) have average feelings about 
their future. For Period2-NHTG, the results indicated 47% (117) of the respondents 
having very strong feelings that their future looks good compared to 11.2% (28) who 
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did not. The rest (41.8%) have average feelings about their future. In comparison, the 
mean of 6.0 obtained in Period2-NHTG is higher than the mean of 5.8 in Periodl- 
NHTG. A Wilcoxon Signed Ranks test indicated this difference is significant as p< 
0.05. This means the respondents are happier with this item in Period2-NHTG. 
`I THINK CLEARLY AND CREATIVELY' 
An examination of the positive affect item, `I think clearly and creatively' for 
Period I- and Period2-NHTG are shown in Table 5.138. 
Table 5.138: Positive Affect: `I think clearly and creatively' for Periodl-and Period2- 
NHTG 
Period 1-NHTG Period2-NHTG 
Scale % No. % No. 
Not At All 1 0.8 2 4.4 11 
2 2.9 7 2.8 7 
3 6.5 16 3.6 9 
4 7.8 19 4.4 11 
5 26.4 65 22.1 55 
6 18.0 44 17.7 44 
7 21.2 52 26.5 66 
8 13.1 32 14.1 35 
All The Time 9 3.3 8 4.4 11 
Total 100.0 245 100.0 249 
Missing 4 - 
Median 6 6 
Mean 5.80 5.92 
Std. Deviation 1.68 1.89 
For Periodl-NHTG, the results in Table 5.138 showed that 37.6% (92) of the 
respondents reported having strong feelings of `I think clearly and creatively' 
compared to 10.2% (25) who did not. The rest (52.2%) reported average feelings on 
this. For Period2-NHTG, 45% (112) of the respondents reported having strong 
feelings of being able to think clearly and creatively compared to 10.8% (27), who did 
not. The rest (44.2%) reported having average feelings on this item. In comparison, 
the mean of 5.92 obtained in Period2-NHTG is higher than the mean of 5.8 obtained 
in Periodl-NHTG. A Wilcoxon Signed Ranks test indicated this difference is 
significant as p<0.05. This means the respondents are happier with this item in 
Period2-NHTG. 
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`I LIKE MYSELF' 
An examination of the positive affect item, `I like myself' or Period 1-and Period2- 
NHTG is shown in Table 5.139. 
Table 5.139: Positive Affect: `I like myself for Periodl-and Period2-NHTG 
Period 1-NHTG Period2-NHTG 
Scale % No. % No. 
Not At All 1 5.3 13 5.7 14 
2 4.0 10 6.4 16 
3 3.3 8 6.4 16 
4 4.9 12 5.2 13 
5 19.8 49 17.3 43 
6 17.4 43 18.5 46 
7 27.5 68 24.5 61 
8 13.8 34 10.8 27 
All The Time 9 4.0 10 5.2 13 
Total 100.0 247 100.0 249 
Missing 2 - 
Median 6 6 
Mean 5.85 5.61 
Std. Deviation 1.96 2.11 
For Periodl-NHTG, the results in Table 5.139 showed that 45.3% (112) of the 
respondents reported having strong feelings of `I like myself' ompared to 12.6% (31) 
who did not. The rest (42.1%) reported average feelings about whether they like 
themselves. For Period2-NHTG, 40.5% (101) of the respondents reported having 
strong feelings of liking themselves compared to 18.5% (46) who did not. The rest 
(41%) reported average feelings about whether they like themselves. In comparison 
the mean of 5.61 obtained in Period2-NHTG is lower than the mean of 5.85 obtained 
in Period1-NHTG. A Wilcoxon Signed Ranks test indicated this difference is 
significant as p<0.05. This means the respondents are less happy with this item in 
Period2-NHTG. 
{1 
f', 
325 
Chapter 5: Statistical Analysis 
`I SMILE AND LAUGH A LOT' 
An examination of positive affect item, `I smile and laugh a lot' for Periodl- and 
Period2-NHTG is shown in Table 5.140. 
Table 5.140: Positive Affect: `I smile and laugh a lot' for Periodl-and Period2-NHTG 
Periodl-NHTG Period2-NHTG 
Scale % No. % No. 
Not At All 1 2.0 5 0.4 1 
2 2.0 5 0.8 2 
3 2.5 6 6.4 16 
4 5.7 14 4.8 12 
5 18.3 45 16.5 41 
6 14.6 36 20.9 52 
7 24.8 61 24.9 62 
8 23.2 57 16.5 41 
All The Time 9 6.9 17 8.8 22 
Total 100.0 246 100.0 249 
Missing 3 - 
Median 7 7 
Mean 6.37 6.33 
Std. Deviation 1.77 1.68 
For Periodl-NHTG, the results in Table 5.140 showed that 54.9% (135) of the 
respondents reported having strong feelings of `I smiled and laugh a lot' compared to 
6.5% (16) who did not. The rest (38.6%) reported average feelings about having 
smiled or laugh a lot. For Period2-NHTG, 50.2% (125) of the respondents reported 
strong feelings of having smiled and laughed a lot compared to 7.6% (19) who did 
not. The rest (42.2%) reported average feelings of having smiled and laughed a lot. 
In comparison, the mean of 6.33 obtained in Period2-NHTG is almost similar to the 
mean of 6.37 obtained in Periodl-NHTG. A Wilcoxon Signed Ranks test indicated 
this difference is not significant as p>0.05. This means the respondents feel more or 
less the same about this item in Period I-and Period2-NHTG. 
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`I HAVE ENERGY TO SPARE' 
An examination of the positive affect item, `I have energy to spare' for Period 1-and 
Period2-NHTG is showed in Table 5.141. 
Table 5.141: Positive Affect: `I have energy to spare' for Period I-and Period2-NHTG 
Period 1-NHTG Period2-NHTG 
Scale % No. % No. 
Not At All 1 6.5 16 9.2 23 
2 10.5 26 8.8 22 
3 12.1 30 11.6 29 
4 14.2 35 13.7 34 
5 18.2 45 19.3 48 
6 12.6 31 15.3 38 
7 17.8 44 13.3 33 
8 4.5 11 5.6 14 
All The Time 9 3.6 9 3.2 8 
Total 100.0 247 100.0 249 
Missing 2 - 
Median 5 5 
Mean 4.80 4.71 
Std. Deviation 2.10 2.13 
For Periodl-NHTG, the results in Table 5.141 showed that 25.9% (64) of the 
respondents reported having strong feelings of `energy to spare' compared to 29.1% 
(72) who did not. The rest (45%) have average feelings about having energy to 
spare. For Period2-NHTG, 22.1% (55) of the respondents reported having strong 
feelings of energy to spare compared to 29.6% (74) who did not. The rest (48.3%) 
reported average feelings on this item. In comparison, the mean of 4.71 obtained in 
Period2-NHTG is lower than the mean of 4.8 obtained in Periodl-NHTG. A 
Wilcoxon Signed Ranks test indicated this difference is not significant as p>0.05. 
This means the respondents feel more or less the same about this item in Period2- 
NHTG. 
327 
Chapter 5: Statistical Analysis 
`I FEEL I CAN DO WHATEVER I WANT TO' 
An examination of the positive affect item, `I feel I can do whatever I want to' for 
Period I-and Period2-NHTG is shown in Table 5.142. 
Table 5.142: Positive Affect: `I feel I can do whatever I want to' for Periodl-and 
Period2-NHTG 
Period 1-NHTG Period2-NHTG 
Scale % No. % No. 
Not At All 1 9.3 23 8.0 20 
2 6.5 16 6.4 16 
3 10.6 26 13.7 34 
4 12.2 30 12.9 32 
5 16.3 40 20.9 52 
6 15.8 39 8.0 20 
7 19.5 48 18.5 46 
8 5.7 14 9.6 24 
All The Time 9 4.1 10 2.0 5 
Total 100.0 246 100.0 249 
Missing 3 - 
Median 5 5 
Mean 4.98 4.90 
Std. Deviation 2.18 2.14 
For Periodl-NHTG, the results in Table 5.142 indicated that 29.3% (72) of the 
respondents reported having strong feelings of being able to do what they wanted 
compared to 26.4% (65) who did not. The rest (44.3%) reported average feelings on 
this item. For Period2-NHTG, 30.1% (75) of the respondents reported having strong 
feelings of `I feel I can do whatever I want to' compared to 28.1% (70) who did not. 
The rest (41.8%) reported averaged feelings on this item. In comparison, the mean of 
4.9 obtained in Period2-NHTG is almost similar to the mean of 4.98 obtained in 
Periodl-NHTG. A Wilcoxon Signed Ranks test indicated this difference is not 
significant as p>0.05. This means the respondents feel more or less the same about 
this item in Period2-NHTG. 
328 
Chapter 5: Statistical Analysis 
`I CAN HANDLE ANY PROBLEMS THAT COME UP' 
An examination of the positive affect item, `I can handle any problems that come up' 
for Period I-and Period2-NHTG is shown in Table 5.143. 
Table 5.143: Positive Affect: `I can handle any problems that come up' for Periodl- 
and Period2-NHTG 
Period 1-NHTG Period2-NHTG 
Scale % No. % No. 
Not At All 1 1.6 4 7.6 19 
2 2.4 6 6.1 15 
3 4.9 12 6.4 16 
4 8.9 22 7.6 19 
5 17.0 42 18.9 47 
6 16.6 41 18.5 46 
7 30.7 76 22.9 57 
8 12.6 31 10.8 27 
All The Time 9 5.3 13 1.2 3 
Total 100.0 247 100.0 249 
Missing 2 - 
Median 6 6 
Mean 6.04 5.32 
Std. Deviation 1.75 2.09 
For Periodl-NHTG, the results indicated in Table 5.143 showed that 48.6% (120) of 
the respondents reported having strong feelings of `I can handle any problems that 
come up' compared to 8.9% (22) who did not. The rest (42.5%) reported average 
feelings about their ability to handle problems. For Period2-NHTG, 34.9% (87) of 
the respondents reported having strong feelings of being able to handle whatever 
problems compared to 20.1% (50) who did not. The rest (45%) reported average 
feelings on this. In comparison, the mean of 5.32 obtained in Period2-NHTG is 
lower than the mean of 6.04 obtained in Periodl-NHTG. A Wilcoxon Signed Ranks 
test indicated this difference is very significant as p<0.001. This means the 
respondents are less happy with this item in Period2-NHTG. 
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`I FEEL LOVED AND TRUSTED' 
An examination of the positive affect item, `I feel loved and trusted' for Period 1-and 
Period2-NHTG is shown in Table 5.144. 
Table 5.144: Positive Affect: `I feel loved and trusted' for Periodl-and Period2- 
NHTG 
Period 1-NHTG Period2-NHTG 
Scale % No. % No. 
Not At All 1 2.4 6 8.8 22 
2 2.4 6 6.8 17 
3 3.3 8 5.3 13 
4 3.3 8 1.3 3 
5 9.2 23 9.6 24 
6 13.0 32 9.6 24 
7 20.6 51 21.7 54 
8 24.7 61 21.7 54 
All The Time 9 21.1 52 15.2 38 
Total 100.0 247 100.0 249 
Missing 2 - 
Median 7 7 
Mean 6.86 6.11 
Std. Deviation 1.97 2.54 
For Periodl-NHTG, the results in Table 5.144 indicated that 66.4% (164) of the 
respondents reported having strong feelings of being loved and trusted compared to 
8.1% (20) who did not. The rest (25.5%) reported average feelings. For Period2- 
NHTG, 58.6% (146) of the respondents reported that they have strong feelings of 
being loved and trusted compared to 20.9% (52) who did not. The rest (20.5%) 
reported average feelings on this item. In comparison, the mean of 6.11 obtained in 
Period2-NHTG is lower than the mean of 6.86 obtained in Periodl-NHTG. A 
Wilcoxon Signed Ranks test indicated this difference is very significant as p<0.001. 
This means the respondents are less happy about this item in Period2-NHTG. 
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`I FEEL CLOSE TO PEOPLE AROUND ME' 
An examination of the positive affect item, `I feel close to people around me' for 
Periodl-and Period2-NHTG is shown in Table 5.145. 
Table 5.145: Positive Affect: `I feel close to people around me' for Periodl-and 
Period2-NHTG 
Period! -NHTG Period2-NHTG 
Scale % No. % No. 
Not At All 1 3.2 8 5.6 14 
2 2.0 5 5.6 14 
3 4.9 12 4.0 10 
4 2.8 7 5.2 13 
5 10.1 25 12.9 32 
6 12.2 30 14.9 37 
7 25.9 64 19.7 49 
8 21.1 52 17.7 44 
All The Time 9 17.8 44 14.4 36 
Total 100.0 247 100.0 249 
Missing 2 - 
Median 7 7 
Mean 6.67 6.12 
Std. Deviation 2.01 2.29 
For Periodl-NHTG, the results in Table 5.145 indicated that 64.8% (160) of the 
respondents reported that they have strong feelings of being close to people around 
them compared to 10.1% (25) who did not. The rest (25.1%) reported having average 
feelings about being close to people around them. For Period2-NHTG, the results 
indicated that 51.8% (129) of the respondents with strong feelings of being close to 
people compared to 15.2% (38) who did not. The rest (33%) have average feelings. 
In comparison, the mean of 6.12 obtained in Period2-NHTG is lower than the mean of 
6.67 obtained in Periodl-NHTG. A Wilcoxon Signed Ranks test indicated this 
difference is significant as p<0.01. This means the respondents are less happy with 
this item in Period2-NHTG. 
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A SUMMARY OF THE POSITIVE AFFECT ITEMS 
A summary of the evaluations of the ten positive affect items for Period 1-and 
Period2-NHTG is shown in Table 5.146 
Table 5.146: A summary of the results of Positive Affect Items for Period I-and 
Period2-NHTG 
Period1-NHTG Pe riod2-NHTG 
Positive Affect High Average Low High Average Low 
Items Rating Rating Rating Rating Rating Rating 
(7-9) (4-6) (1-3) (7-9) (4-6) (1-3) 
  `I feel loved and 66.4 25.5 8.1 58.6 20.5 20.9 
trusted' 
  `1 feel close to 64.8 25.1 10.1 51.8 33.0 15.2 
people around 
me' 
  `I smile and laugh 54.9 38.6 6.5 50.2 42.2 7.6 
a lot' 
  `I can handle any 48.6 42.5 8.9 34.9 45.0 20.1 
problems that 
come up' 
  `I like myself' 45.3 42.1 12.6 40.5 41.0 18.5 
  `My life is on the 40.2 46.8 13.0 41.8 44.2 14.0 
right track' 
  `My future looks 39.8 47.6 12.6 47.0 41.8 11.2 
good' 
  `1 think clearly 37.6 52.2 10.2 45.0 44.2 10.8 
and creatively' 
  `I have energy to 25.9 45.0 29.1 22.1 48.3 29.6 
spare' 
  `I feel I can do 29.3 44.3 26.4 30.1 41.8 28.1 
whatever I want 
to' 
For Periodl-NHTG, the results in Table 5.146 showed that the largest proportion of 
respondents with high ratings is obtained for the item `I feel loved and trusted' 
(66.4%). This is followed by `I feel close to people around me' (64.8%). These two 
positive affect items are related to the need for social support and interest. The 
highest proportion of respondents with average rating is obtained for the item `My 
future looks good' (47.6%) which is related to the sense of optimism. The highest 
proportion of respondents with low rating is obtained for the item `I have energy to 
spare' (29.1 %) which is related to energy and followed by `I feel I can do whatever I 
want to' (26.4%), which is related to the need for freedom. In other words, the 
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majority of the respondents reported having very strong feelings of social support and 
interest yet they do not think that they have enough freedom to do what they want and 
feel the lack of energy. For Period2-NHTG, the highest proportion of respondents 
with high rating is also obtained for the item `I feel loved and trusted' although with a 
reduced percentage (58.6%). The highest proportion of respondents with average 
rating is obtained for the item `I have energy to spare' (48.3%). However, the highest 
proportion of respondents with low rating is also obtained for the item `I have energy 
to spare' (29.6%) followed by `I feel I can do whatever I want to' (28.1%). In other 
words, most of the respondents have strong feelings of social support yet they do not 
have enough energy to spare and cannot do whatever they want. 
5.23.2 NEGATIVE AFFECT 
The 10-negative affect items for Periodl-and Period2-NHTG are examined 
individually from Table 5.147 to Table 5.156. 
`MY THOUGHTS GO AROUND IN USELESS CIRCLES' 
An analysis of the negative affect item, `My thoughts go around in useless circles' for 
Period 1-and Period2-NHTG is show in Table 5.147. 
Table 5.147: Negative Affect: `My thoughts go around in useless circles' for Period l- 
and Period2-NHTG 
Period 1-NHTG Period2-N HTG 
Scale % No. % No. 
Not At All 1 20.7 51 29.3 73 
2 16.3 40 24.5 61 
3 15.4 38 15.7 39 
4 10.2 25 6.8 17 
5 15.4 38 12.9 32 
6 9.4 23 4.0 10 
7 7.3 18 4.8 12 
8 3.3 8 1.2 3 
All The Time 9 2.0 5 0.8 2 
Total 100.0 246 100.0 249 
Missing 3 - 
Median 3 2 
Mean 3.69 2.91 
Std. Deviation 2.19 1.94 
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For Periodl-NHTG, the results in Table 5.147 showed that 12.6% (31) of the 
respondents reported having strong feelings of `My thoughts go around in useless 
circles' compared to 52.4% (129) who did not. The rest (35%) reported average 
feelings on this item. For Period2-NHTG, the results indicated 6.8% (17) of the 
respondents with strong feelings of their thoughts going around in useless circles 
compared to 69.5% (173) who did not. The rest (23.7%) reported average feelings on 
this. In comparison the mean of 2.91 obtained in Period2-NHTG is lower than the 
mean of 3.69 obtained in Periodl-NHTG. A Wilcoxon Signed Ranks test indicated 
this difference is very significant as p<0.001. This means the respondents are less 
unhappy about this item in Period2-NHTG. 
`NOTHING SEEMS VERY MUCH FUN ANY MORE' 
An analysis of the negative affect item, `Nothing seems very much fun any more' for 
Period 1-and Period2-NHTG is shown in Table 5.148. 
Table 5.148: Negative Affect: `Nothing seems very much fun any more' for Period l- 
and Period2-NHTG 
Period 1-NHTG Period2-N HTG 
Scale % No. % No. 
Not At All 1 19.1 47 21.7 54 
2 17.5 43 21.7 54 
3 14.2 35 8.8 22 
4 10.2 25 9.2 23 
5 13.0 32 17.3 43 
6 12.6 31 8.5 21 
7 8.1 20 4.8 12 
8 4.1 10 3.6 9 
All The Time 9 1.2 3 4.4 11 
Total 100.0 246 100.0 249 
Missing 3 - 
Median 3 3 
Mean 3.78 3.67 
Std. Deviation 2.20 2.34 
For Periodl-NHTG, the results in Table 5.148 indicated that 13.4% (33) of the 
respondents reported having strong feelings of `Nothing seems very much fun any 
more' compared to 50.8% (125) who did not. The rest (35.8%) reported average 
feelings on this item. For Period2-NHTG, the results indicated 12.8% (32) of the 
334 
Chapter 5: Statistical Analysis 
respondents have strong feelings that nothing seems very much fun any more 
compared to 52.2% (130) who did not. The rest (35%) have average feelings on this. 
In comparison the mean of 3.67 obtained in Period2-NHTG is lower than the mean of 
3.78 obtained in Periodl-NHTG. A Wilcoxon Signed Ranks test indicated this 
difference is not significant as p>0.05. This means the respondents feel more or less 
the same about this item in Period 1-and Period2-NHTG. 
`I WISH I COULD CHANGE SOME PART OF MY LIFE' 
An analysis of the negative affect item, `I wish I could change some part of my life' 
for Period I-and Period2-NHTG is shown in Table 5.149. 
Table 5.149: Negative Affect: `I wish I could change some part of my life' for 
Period 1-and Period2-NHTG 
Period 1-NHTG Period2-N HTG 
Scale % No. % No. 
Not At All 1 8.6 21 5.2 13 
2 6.1 15 8.1 20 
3 6.6 16 7.2 18 
4 6.1 15 10.4 26 
5 20.9 51 17.7 44 
6 9.5 23 14.5 36 
7 21.7 53 18.1 45 
8 11.9 29 8.8 22 
All The Time 9 8.6 21 10.0 25 
Total 100.0 244 100.0 249 
Missing 5 - 
Median 6 6 
Mean 5.51 5.47 
Std. Deviation 2.33 2.25 
For Periodl-NHTG, the results in Table 5.149 showed that 42.2% (103) of the 
respondents reported having strong feelings of `I wish I could change some part of my 
life' compared to 21.3% (52) who did not. The rest (36.5%) reported average feelings 
on this item. For Period2-NHTG, the results indicated that 36.9% (92) of the 
respondents with strong feelings of wishing to change some part of their lives 
compared to 20.5% (51) who did not. The rest (42.6%) have average feelings on this. 
In comparison the mean of 5.47 obtained in Period2-NHTG is lower than the mean of 
5.51 obtained in Periodl-NHTG. A Wilcoxon Signed Ranks test indicated this 
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difference is not significant as p>0.05. This means the respondents feel more or less 
the same about this item in Period 1-and Period2-NHTG. 
`I FEEL AS THOUGH THE BEST YEARS OF MY LIFE ARE OVER' 
An analysis of the negative affect item, `I feel as though the best years of my life are 
over' for Period I-and Period2-NHTG is shown in Table 5.150. 
Table 5.150: Negative Affect: `I feel as though the best years of my life are over' for 
Period 1-and Period2-NHTG 
Period 1-NHTG Period2-NIITG 
Scale % No. % No. 
Not At All 1 22.0 54 21.3 53 
2 15.4 38 15.7 39 
3 14.6 36. 14.1 35 
4 6.1 15 6.4 16 
5 14.6 36 15.7 39 
6 9.4 23 10.4 26 
7 9.8 24 8.0 20 
8 2.0 5 4.8 12 
All The Time 9 6.1 15 3.6 9 
Total 100.0 246 100.0 249 
Missing 3 - 
Median 3 3 
Mean 3.90 3.88 
Std. Deviation 2.45 2.39 
For Periodl-NHTG, the results in Table 5.150 indicated 17.9% (44) of the 
respondents reported having strong feelings of `I feel as though the best years of my 
life are over' compared to 52% (128) who did not. The rest (30.1%) reported average 
feelings on this item. For Period2-NHTG, the results indicated that 16.4% (41) of the 
respondents with strong feelings about the best years of their lives being over 
compared to 51.1% (127) who did not. The rest (32.5%) reported average feelings on 
this. In comparison the mean of 3.88 obtained in Period2-NHTG is lower than the 
mean of 3.9 obtained in Periodl-NHTG. A Wilcoxon Signed Ranks test indicated 
this difference is not significant as p>0.05. This means the respondents feel more or 
less the same about this item in Period I-and Period2-NHTG. 
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`I FEEL THERE MUST BE SOMETHING WRONG WITH ME' 
An analysis of the negative affect item, `I feel there must be something wrong with 
me' for Periodl-and Period2-NHTG is shown in Table 5.151. 
Table 5.151: Negative Affect: `I feel there must be something wrong with me' for 
Period 1-and Period2-NHTG 
Period 1-NHTG Period2-NHTG 
Scale % No. % No. 
Not At All 1 27.8 68 26.5 66 
2 17.6 43 18.5 46 
3 9.7 24 12.9 32 
4 7.8 19 8.4 21 
5 18.7 46 14.9 37 
6 7.8 19 10.0 25 
7 7.4 18 5.2 13 
8 1.6 4 2.8 7 
All The Time 9 1.6 4 0.8 2 
Total 100.0 245 100.0 249 
Missing 4 - 
Median 3 3 
Mean 3.43 3.36 
Std. Deviation 2.20 2.14 
For Periodl-NHTG, the results in Table 5.151 indicated 10.6% (26) of the 
respondents reported having strong feelings of `I feel there must be something wrong 
with me compared to 55.1% (135) who did not. The rest (34.3%) reported average 
feelings on this item: For Period2-NHTG, the results indicated that 8.8% (22) of the 
respondents have strong feelings of there being something wrong with themselves 
compared to 57.9% (144) who did not. The rest (33.3) reported average feelings on 
this. In comparison the mean of 3.36 obtained in Period2-NHTG is lower than the 
mean of 3.43 obtained in Periodl-NHTG. A Wilcoxon Signed Ranks test indicated 
this difference is not significant as p>0.05. This means the respondents feel more or 
less the same about this item in Period 1-and Period2-NHTG. 
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`MY LIFE SEEMS STUCK IN A RUT' 
An analysis of the negative affect item, `My life seems stuck in a rut' for Period I-and 
Period2-NHTG is shown in Table 5.152. 
Table 5.152: Negative Affect: `My life seems stuck in a rut' for Periodl-and Period2- 
NHTG 
Period 1-NHTG Period2-NHTG 
Scale % No. % No. 
Not At All 1 20.7 51 11.6 29 
2 16.3 40 13.7 34 
3 12.6 31 12.9 32 
4 8.2 20 8.8 22 
5 20.3 50 18.5 46 
6 6.5 16 8.8 22 
7 8.9 22 11.2 28 
8 4.1 10 8.8 22 
All The Time 9 2.4 6 5.7 14 
Total 100.0 246 100.0 249 
Missing 3 - 
Median 4 5 
Mean 3.81 4.58 
Std. Deviation 2.27 2.41 
For Periodl-NHTG, the results in Table 5.152 indicated that 15.4% (38) of the 
respondents reported having strong feelings of `My life seems stuck in a rut' 
compared to 49.6% (122) who did not agree. The rest (35%) reported having average 
feelings for this item. For Period2-NHTG, 25.7% (64) of the respondents reported 
having strong feelings about their lives being stuck in a rut compared to 38.2% (95) 
who did not. The rest (36.1%) reported average feelings on this. In comparison the 
mean of 4.58 obtained in Period2-NHTG is higher than the mean of 3.81 obtained in 
Periodl-NHTG. A Wilcoxon Signed Ranks test indicated this difference is very 
significant as p<0.001. This means the respondents are more unhappy about this 
item in Period2-NHTG. 
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`I HAVE LOST INTEREST IN OTHER PEOPLE AND DON'T CARE ABOUT 
THEM' 
An analysis of the negative affect item, `I have lost interest in other people and don't 
care about them' for Period I-and Period2-NHTG is shown in Table 5.153. 
Table 5.153: Negative Affect `I have lost interest in other people and don't care about 
them' for Period I-and Period2-NHTG 
Period 1-NHTG Period2-NHTG 
Scale % No. % No. 
Not At All 1 48.6 120 43.8 109 
2 17.4 43 16.1 40 
3 14.6 36 10.4 26 
4 4.5 11 2.9 7 
5 7.7 19 8.0 20 
6 2.8 7 5.6 14 
7 2.4 6 4.4 11 
8 1.2 3 3.6 9 
All The Time 9 0.8 2 5.2 13 
Total 100.0 247 100.0 249 
Missing 2 - 
Median 2 2 
Mean 2.34 2.99 
Std. Deviation 1.81 2.51 
For Period1-NHTG, the results in Table 5.153 showed that 4.4% (11) of the 
respondents reported having strong feelings of `I have lost interest in other people 
and don't care about them' compared to 80.6% (199) who did not. The rest (15%) 
reported having average feelings on this item. For Period2-NHTG, 13.2% (33) of the 
respondents reported having strong feelings of having lost interest in other people and 
don't care about them compared to 70.3% (175) who did not. The rest (16.5%) 
reported average feelings on this. In comparison the mean of 2.99 obtained in 
Period2-NHTG is higher than the mean of 2.34 obtained in Periodl-NHTG. A 
Wilcoxon Signed Ranks test indicated this difference is very significant as p<0.001. 
This means the respondents are more unhappy about this item in Period2-NHTG. 
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`I SEEM TO BE LEFT ALONE WHEN I DON'T WANT TO BE' 
An analysis of the negative affect item, `I seem to be left alone when I don't want to 
be' for Period 1-and Period2-NHTG is shown in Table 5.154. 
Table 5.154: Negative affect: `I seem to be left alone when I don't want to be' for 
Period! -and Period2-NHTG 
Periodl-NHTG Period2-NHTG 
Scale % No. % No. 
Not At All 1 38.2 94 30.5 76 
2 15.0 37 19.7 49 
3 15.9 39 13.3 33 
4 7.3 18 6.5 16 
5 9.0 22 10.4 26 
6 7.3 18 8.4 21 
7 4.1 10 4.4 11 
8 1.6 4 4.4 11 
All The Time 9 1.6 4 2.4 6 
Total 100.0 246 100.0 249 
Missing 3 - 
Median 2 2 
Mean 2.90 3.26 
Std. Deviation 2.10 2.30 
For Periodl-NHTG, the results in Table 5.154 showed that 7.3% (18) of the 
respondents have strong feelings of `I seem to be left alone when I don't want to be' 
compared to 69.1% (170) who did not. The rest (23.6%) reported average feelings. 
For Period2-NHTG, the results indicated 11.2% (28) of the respondents with strong 
feelings of being left alone when they don't want to be compared to 63.5% (158) who 
did not. The rest (25.3%) have average feelings. In comparison the mean of 3.26 
obtained in Period2-NHTG is higher than the mean of 2.9 obtained in Period 1-NHTG. 
A Wilcoxon Signed Ranks test indicated this difference is significant as p<0.01. 
This means the respondents are more unhappy about this item in Period2-NHTG. 
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`I CAN'T BE BOTHERED DOING ANYTHING' 
An analysis of the negative affect item, `I can't be bothered doing anything' for 
Periodl-and Period2-NHTG is shown in Table 5.155. 
Table 5.155. Negative affect: `I can't be bothered doing anything' for Periodl-and 
Period2-NHTG 
Period 1-NHTG Period2-NHTG 
Scale % No. % No. 
Not At All 1 30.3 75 24.9 62 
2 13.8 34 18.5 46 
3 15.0 37 14.5 36 
4 8.1 20 5.6 14 
5 17.4 43 21.7 54 
6 8.1 20 6.4 16 
7 2.8 7 4.4 11 
8 2.8 7 3.6 9 
All The Time 9 1.7 4 0.4 1 
Total 100.0 247 100.0 249 
Missing 2 - 
Median 3 3 
Mean 3.28 3.38 
Std. Deviation 2.13 2.08 
For Periodl-NHTG, the results in Table 5.155 showed that 7.3% (18) of the 
respondents reported having strong feelings of `I can't be bothered doing anything' 
compared to 59.1% (146) who did not. The rest (33.6%) reported average feelings. 
For Period2-NHTG, the results indicated 8.4% (21) of the respondents with strong 
feelings of not being bothered doing anything compared to 57.9% (144) who did not. 
The rest (33.7%) reported average feelings. In comparison the mean of 3.38 obtained 
in Period2-NHTG is higher than the mean of 3.28 obtained in Periodl-NHTG. A 
Wilcoxon Signed Ranks test indicated this difference is not significant as p>0.05. 
This means the respondents feel more or less the same about this item in Period l-and 
Period2-NHTG. 
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`I FEEL LIKE A FAILURE' 
An analysis of the negative affect item, `I feel like a failure' for Periodl-and Period2- 
NHTG is shown in Table 5.156. 
Table 5.156: Negative Affect: `I feel like a failure' for Period I-and Period2-NHTG 
Periodl-NHTG Period2-N HTG 
Scale % No. % No. 
Not At All 1 46.3 114 42.6 106 
2 15.1 37 17.7 44 
3 11.8 29 9.2 23 
4 4.9 12 7.6 19 
5 12.2 30 9.6 24 
6 2.8 7 2.9 7 
7 3.3 8 5.2 13 
8 1.2 3 4.8 12 
All The Time 9 2.4 6 0.4 1 
Total 100.0 246 100.0 249 
Missing 3 - 
Median 2 2 
Mean 2.64 2.80 
Std. Deviation 2.09 2.19 
For Periodl-NHTG, the results in Table 5.156 showed that 6.9% (17) of the 
respondents reported having strong feelings of `I feel like a failure' compared to 
73.2% (180) who did not. The rest (19.9%) reported average feelings. For Period2- 
NHTG, 10.4% (26) of the respondents reported having strong feelings of being a 
failure compared to 69.5% (173) who did not. The rest (20.1%) reported average 
feelings. In comparison the mean of 2.8 obtained in Period2-NHTG is higher than the 
mean of 2.64 obtained in Periodl-NHTG. A Wilcoxon Signed Ranks test indicated 
this difference is not significant as p>0.05. This means the respondents feel more or 
less the same about this item in Period 1-and Period2-NHTG. 
A SUMMARY OF THE NEGATIVE AFFECT ITEMS 
A summary of the 10-negative affect items for Period 1-and Period2-NHTG is shown 
in Table 5.157 
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Table 5.157: A summary of the results of Negative Affect Items for Periodl-and 
Period2-NHTG 
Periodl-NHTG Pe riod2-NHTG 
Negative Affect High Average Low High Average Low 
Items Rating Rating Rating Rating Rating Rating 
(7-9) (4-6) (1-3) (7-9) (4-6) (1-3) 
" `I wish I could 42.2 36.5 21.3 36.9 42.6 20.5 
change some part 
of my life' 
  `I feel as though 17.9 30.1 52.0 16.4 32.5 51.1 
the best years of 
my life are over' 
" `My life seems 15.4 35.0 49.6 25.7 36.1 38.2 
stuck in a rut' 
  `My thoughts go 12.6 35.0 52.4 6.8 23.7 69.5 
around in useless 
circles' 
  `I seem to be left 7.3 23.6 69.1 11.2 25.3 63.5 
alone when I 
don't want to be' 
  `Nothing seems 13.4 35.8 50.8 12.8 35.0 52.2 
very much fun 
any more' 
 `I can't be 7.3 33.6 59.1 8.4 33.7 57.9 
bothered doing 
anything' 
" `I feel there must 10.6 34.3 55.1 8.8 33.3 57.9 
be something 
wrong with me' 
" 61 have lost 4.4 15.0 80.6 13.2 16.5 70.3 
interest in other 
people and don't 
care about them' 
  `I feel like a 6.9 19.9 73.2 10.4 20.1 69.5 
failure' 
For Periodl-NHTG, the results in Table 5.157 showed that the largest proportion of 
respondents with high ratings is obtained for the negative affect item `I wish I could 
change some parts of my life' (42.2%). This item also has the largest proportion of 
respondents with average ratings (36.5%). The largest proportion of respondents with 
low ratings is obtained for `I have lost interest in other people and don't care about 
them' (80.6%) followed by `I feel like a failure' (73.2%). In other words, the findings 
suggest that 42.2% of the respondents of the Periodl- NHTG wished they could 
change some parts of their lives. However, they do not feel like a failure (73.2%) nor 
have they lost interest in other people (80.6%). For Period2-NHTG, the largest 
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proportion of respondents with high ratings is obtained for the item `I wish I could 
change some parts of my life' (36.9%). The largest proportion of respondents with 
average ratings is also obtained for the same negative item `I wish I could change 
some parts of my life' (42.6%). The largest proportion of respondents with low 
ratings is obtained for the item `I have lost interest in other people and don't care 
about them' (70.3%). In other words, the majority of the respondents in Period2- 
NHTG wished they could change some part of their lives, which have also been 
indicated in Period 1-NHTG. However, they have not lost interest in other people. 
A comparison between Period 1-and Period2-NHTG indicated the following: 
  there are no significant changes for `Nothing seems very much fun anymore', `I 
wish I could change some part of my life', `I feel as though the best years of my 
life are over', `I feel there must be something wrong with me', 'I can't be 
bothered doing anything', and `I feel like a failure'. This means the respondents 
feel more or less the same concerning these negative affect items in Period1 and 
Period2. 
a There is a significant change (positive) for `My thoughts go around in useless 
circles' where the respondents feel less unhappy about this negative affect item in 
Period2. 
" There are significant changes (negative) for `My life seems stuck in a rut', `I have 
lost interest in other people and don't care about them', `I seem to be left alone 
when I don't want to be' where the respondents feel more unhappy about these 
negative affect items in Period2. 
5.23.3 PERIOD 1-AND PERIOD2-AFFECT 
The Period 1-and Period2-Current Affect or Period I-and Period2-Affect is obtained by 
deducting the sum of all the 10-positive affect items from the sum of all the 10- 
negative affect items. If the net balance is positive it means that the respondents have 
more pleasant feelings. However, if the net balance is negative, it means that the 
respondents have more unpleasant feelings. The results of Periodl- NHTG indicated 
that most of the respondents enjoyed a net positive affect (mean = 23.8500). Most of 
the respondents in Period2-NHTG also enjoyed a net positive affect (mean = 20.5060) 
------------ 
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although with a slightly lower mean compared to Periodl-NHTG. The data 
distributions of the Periodl-and Period2-Affect is indicated in Table 5.158 as follows: 
Table 5.158: Periodl-and Period2-Affect 
Period 1-Affect Period2-Affect 
Scale % No. % No. 
Negative current affect -60 - - - - 
-50 0.8 2 0.8 2 
-40 0.8 2 0.8 2 
-30 1.6 4 1.6 4 
-20 4.5 11 5.3 13 
-10 9.2 22 7.2 18 
Neutral 0 0.8 2 7.2 18 
+10 10.1 24 9.7 24 
+20 15.9 38 9.7 24 
+30 14.6 35 14.0 35 
+40 16.3 39 10.0 25 
+50 11.8 28 17.7 44 
+60 9.2 22 8.8 22 
+70 3.2 8 7.2 18 
Positive current affect +80 1.2 3 - - 
Total 100.0 240 100.0 249 
Missing 9 - 
Median (PA) 60 57 
Mean (PA) 59.0246 56.8032 
Std. Deviation (PA) 12.7866 13.7174 
Median (NA) 35 36 
Mean (NA) 35.0622 36.2972 
Std. Deviation (NA) 14.0849 15.0521 
Median (CA) 26 22 
Mean (CA) 23.8500 20.5060 
Std. Deviation (CA) 23.4264 25.1968 
For Periodl-Affect, the results in Table 5.158 indicated that 82.3% (197) of the 
respondents experienced more positive affect compared to 16.9% (41) who 
experienced more negative affect than positive affect and 0.8% (2) who experienced 
equal amount of positive and negative affect. For Period2-Affect, the results 
indicated 77.1% (192) of the respondents experienced more positive affect compared 
to 15.7% (39) who experienced more negative affect; while 7.2% (18) experienced 
equal amounts of positive and negative affects. In comparison, the mean of 20.5 
obtained in Period2-Affect is lower than the mean of 23.85 obtained in Periodl- 
Affect. A Wilcoxon Signed Ranks test indicated this difference is significant as p< 
0.05. This means the respondents experienced lesser amount of positive or pleasant 
feelings in Period2-Affect. In addition, a comparison between the means obtained for 
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Positive Affect and Negative Affect for Periodl-and Period2-NHTG indicated no 
significant difference as p>0.05. 
Periodl-and Period2-Affect is also examined in terms of gender, age-groups, 
education, marital status, occupation, household income and number of children under 
18 is shown in Appendix 5.10. The results indicated the following: 
  For Periodl-Affect - the Kruskal-Wallis test indicated significant difference for 
those who are married or living together (p, < 0.05) who experienced more 
pleasant feelings compared to other respondents in Periodl-Affect. However, 
there are no statistical differences in terms of gender, age-groups, full-time 
education, occupation, household income and number of children under 18. 
  For Period2-Affect - the Mann-Whitney and Kruskal-Wallis test indicated no 
significant differences in terms of gender, age-groups, full-time education, marital 
status, occupation, household income and number of children under 18. 
 A comparison between Period 1-and Period2-NHTG - the Wilcoxon Signed Ranks 
test indicated significant difference for those who are males (p < 0.05), 
separated/divorced/widowed (p < 0.05), working in the DE category (p < 0.01) 
and with household incomes of £22,000 and under (p < 0.05). All these groups 
experienced lesser amount of pleasant feelings in Period2. 
5.24 PERIOD1-AND PERIOD2-SPECIFIC LIFE DOMAINS 
The data distributions of the 12 specific life domains, Friends, Family, Interpersonal 
Relationships, Home, Job, Neighbourhood, Economic Situation, Leisure, Self, 
Services and Facilities, Health and Nation are each examined for both Periodl-and 
Period2-NHTG. 
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5.24.1 PERIODI-AND PERIOD2-FRIENDS 
The specific life domain of Friends is made up of the following items: 
  `How do you feel about your friends? ' 
  `How do you feel about the things you do with your friends? ' 
The data distributions of the Period! - and Period2-NHTG for the Friends measures 
are shown in Tables 5.159 and 5.160. 
Table 5.159: `How do you feel about your friends? ' for Periodl-and Period2-NHTG 
Scale Periodl-NHTG Period2-NHTG 
% No. % No. 
Tremendously 
Unhappy 1 1.1 2 0.8 2 
2 - - 0.8 2 
3 - - 2.0 5 
4 - - 4.0 10 
5 1.5 3 8.8 22 
6 8.2 16 12.9 32 
7 24.5 48 31.7 79 
8 42.3 83 27.7 69 
Tremendously 
Happy 
9 22.4 44 11.3 28 
Total 100.0 196 100.0 249 
Median 8 7 
Mean 7.70 6.91 
Std. Deviation 1.16 1.54 
For Period I -NHTG, the results in Table 5.159 showed an overall rating of 7.7 which 
means that on the whole the respondents are very happy with their friends. The most 
common evaluations are 42.3% (83) of the respondents are almost tremendously 
happy with their friends, 24.5% (48) who are very happy and 22.4% (44) who are 
tremendously happy with their friends. Overall, 89.2% (175) of the respondents are 
very happy with their friends compared to 1.1% (2) who are not. The rest (9.7%) 
have average feelings. For Period2-NHTG, the most common evaluations are 31.7% 
(79) of the respondents are very happy with their friends and 27.7% (69) who are 
happier. Overall, 70.7% (176) of the respondents are very happy with their friends 
compared to 3.6% (9) who are not. The rest (25.7%) have average feelings. In 
comparison, the mean of 6.91 obtained in Period2-NHTG is lower than the mean of 
7.7 obtained in Periodl-NHTG. A Wilcoxon Signed Ranks test indicated this 
difference is very significant as p<0.001. This means the respondents are less happy 
about their friends in Period2-NHTG. 
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Table 5.160: `How do you feel about the things you do with your friends? ' for 
Period 1- and Period2-NHTG 
Scale Period1-NHTG Period2-NHTG 
% No. % No. 
Tremendously 
Unhappy 1 - - 2.4 6 
2 0.5 1 1.6 4 
3 2.1 4 2.8 7 
4 5.6 11 6.1 15 
5 10.7 21 15.9 39 
6 15.8 31 17.9 44 
7 31.1 61 30.1 74 
8 26.5 52 19.9 49 
Tremendously 
Happy 
9 7.7 15 3.3 8 
Total 100.0 196 100.0 246 
Missing - 3 
Median 7 7 
Mean 6.77 6.24 
Std. Deviation 1.44 1.69 
For Period I -NHTG, the results in Table 5.160 showed a lower mean rating of 6.77 for 
`How do you feel about the things you do with your friends? ' compared to the mean 
rating of 7.7 for `How do you feel about your friends? ' The most common 
evaluations are 31.1% (61) of the respondents are very happy with the things they do 
with their friends and 26.5% (52) who are almost tremendously happy. Overall, 
65.3% (128) of the respondents are very happy with the things they do with their 
friends compared to 2.6% (5) who are not. The rest (32.1%) are neither too happy nor 
unhappy. For Period2-NHTG, the results also showed a lower mean of 6.24 for `How 
do you feel about the things you do with your friends? ' compared to the mean of 6.91 
for `How do you feel about your friends? ' The most common evaluation is 30.1% 
(74) of the respondents are very happy with the things they do with their friends. 
Overall, 53.3% (131) of the respondents are very happy with the things they do with 
their friends compared to 6.8% (17) who are not. The rest (39.9%) have average 
feelings. In comparison, the mean of 6.24 obtained in Period2-NHTG is lower than 
the mean of 6.77 obtained in Periodl-NHTG. A Wilcoxon Signed Ranks test 
indicated this difference is very significant as p<0.001. This means the respondents 
are less happy about the things they do with their friends in Period2-NHTG. 
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These two items `How do you feel about your friends? ' and `How do you feel about 
the things you do with your friends? ' are combined and averaged to form a composite 
measure of Periodl-and Period2-Friends. The data distribution of Periodl-and 
Period2-Friends is shown in Table 5.161. 
Table 5.161: Period! - and Period2-Friends 
Scale Period 1-Friends Period2-Friends 
% No. % No. 
Tremendously 
Unhappy 1 - - 1.2 3 
2 0.5 1 - - 
3 - - 4.8 12 
4 0.5 1 4.5 11 
5 8.7 17 12.4 31 
6 16.8 33 22.8 57 
7 38.3 75 32.6 81 
8 29.6 58 19.3 48 
Tremendously 
Happy 
9 5.6 11 2.4 6 
Total 100.0 196 100.0 249 
Missing - - 
Median 7.5 7 
Mean 7.2347 6.5843 
Std. Deviation 1.0901 1.4594 
For Period I -Friends, the results in Table 5.161 indicated that overall, 73.5% (144) of 
the respondents are very happy with their Friends domain compared to 0.5% (1) who 
is not. The rest (26%) are neither too happy nor unhappy. For Period2-Friends, the 
results indicated 54.3% (135) of the respondents are very happy about their Friends 
domain compare to 6% (15) who are not. The rest (39.7%) have average feelings. In 
comparison, the mean of 6.5843 obtained in Period2-Friends is lower than the mean 
of 7.2347 in Period I -Friends. A Wilcoxon Signed Ranks test indicated this difference 
is very significant as p<0.001. This means the respondents are less happy with their 
Friends domain in Period2. 
An examination of Periodl-and Period2-Friends by gender, age-groups, full-time 
education, marital status, occupation, household income and number of children under 
18 years is shown in Appendix 5.10. The results indicated the following: 
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  For Periodl-Friends - the Mann-Whitney and Kruskal-Wallis tests indicated no 
statistical differences in terms of gender, age-groups, full-time education, marital 
status, occupation, household income and number of children under 18 with 
regard to how the respondents feel about their Friends domain. 
  For Period2-Friends - the Kruskal-Wallis test indicated significant differences for 
those aged 16-34 and 55 and above (p < 0.01) and those who completed full-time 
education at 18 to under 22 years (p < 0.01). All these groups are happier with 
their Friends domain compared to other respondents in Period2-Friends. 
However, there are no statistical differences in terms of gender, marital status, 
occupation, household income and number of children under 18. 
 A comparison between Periodl-and Period2-Friends - the Wilcoxon Signed 
Ranks test indicated significant differences for those who are males and females 
(p < 0.0005), those aged 16-34 (p < 0.01), 35 - 54 (p < 0.0005), 55 - 65 and above 
(p < 0.01), completed full-time education at under 18,18-under 22 years and 22 
years and over (p < 0.0005), single (p < 0.01), married (p < 0.0005), living 
together (p < 0.05), separated/divorced/widowed (p < 0.0005), working in the AB 
(p < 0.0005), Cl (p < 0.001) and C2/DE (p < 0.0005) categories, all household 
income groups (p < 0.0005) and with or without children under 18 (p < 0.0005). 
All these groups are less happy with their Friends domain in Period2. 
5.24.2 PERIOD1-AND PERIOD2-FAMILY 
The specific life domain of Family is made up of the following items: 
  `How do you feel about your family life - your wife, husband/partner/children? ' 
  `How do you feel about the things you and your family do together? ' and 
  `How do you feel about your wife/husband/partner? ' 
The data distributions of Periodl- and Period2- NHTG for the Family measure are 
shown in Tables 5.162 to 5.164. 
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Table 5.162: `How do you feel about your family life? ' for Periodl- and Period2- 
NHTG 
Scale Periodl-NHTG Period2-NHTG 
% No. % No. 
Tremendously 
Unhappy 1 0.7 1 0.5 1 
2 0.7 1 0.5 1 
3 1.3 2 2.1 4 
4 2.0 3 4.7 9 
5 6.7 10 7.7 15 
6 7.4 11 10.3 20 
7 18.1 27 29.9 58 
8 40.3 60 26.8 52 
Tremendously 
Happy 
9 22.8 34 17.5 34 
Total 100.0 149 100.0 194 
Missing 47 55 
Median 8 7 
Mean 7.46 7.08 
Std. Deviation 1.50 1.56 
For Periodl-NHTG, the results in Table 5.162 showed that the respondents are very 
happy with their family life (mean = 7.46). The most common evaluations are 40.3% 
(60) of the respondents are almost tremendously happy with their family life followed 
by another 22.8% (34) who are tremendously happy. Overall, 81.2% (121) of the 
respondents are very happy with their family life compared to 2.7% (4) who are not. 
The rest (16.1%) have average feelings. For Period2-NHTG, the most common 
evaluations are 29.9% (58) of the respondents are very happy with their family life 
and 26.8% (52) who are even happier. Overall, 74.2% (144) of the respondents are 
very happy with their family life compared to 3.1% (6) who are not. The rest (22.7%) 
are neither too happy nor unhappy. In comparison, the mean of 7.08 obtained in 
Period2-NHTG is lower than the mean of 7.46 obtained in Periodl-NHTG. A 
Wilcoxon Signed Ranks test indicated this difference is significant as p<0.01. This 
means the respondents are less happy with their family life in Period2. 
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Table 5.163: `How do you feel about the things you and your family do together? ' for 
Period 1-and Period2-NHTG 
Scale Periodl-NHTG Period2-NHTG 
% No. % No. 
Tremendously 
Unhappy 1 1.0 2 2.5 6 
2 1.6 3 0.8 2 
3 3.6 7 6.6 16 
4 5.1 10 7.8 19 
5 14.9 29 9.4 23 
6 13.3 26 18.4 45 
7 27.7 54 31.6 77 
8 24.6 48 18.0 44 
Tremendously 
Happy 
9 8.2 16 4.9 12 
Total 100.0 195 100.0 244 
Missing 1 5 
Median 7 7 
Mean 6.54 6.22 
Std. Deviation 1.70 1.78 
For Period1-NHTG, the results in Table 5.163 showed a slightly lower mean of 6.54 
for `How do you feel about the things you and your family do together? ' compared to 
the mean of 7.46 for `How do you feel about your family life? ' The most common 
evaluations are 27.7% (54) of the respondents felt very happy with the things they do 
together with their families and 24.6% (48) who are almost tremendously happy. 
Overall, 60.5% (118) of the respondents are very happy with the things they do 
together with their families compared to 6.2% (12) who are not. The rest (33.3%) 
indicated average feelings. For Period2-NHTG, the results showed a lower mean of 
6.22 for `How do you feel about the things you and your family do together? ' 
compared to the mean (7.08) obtained for `How do you feel about your family life? 
The most common evaluation is 31.6% (77) of the respondents are very happy with 
the things they do together with their families. Overall, 54.5% (133) of the 
respondents are very happy with the things they do together with their families 
compared to 9.9% (24) who are not. The rest (35.6%) are neither too happy nor 
unhappy. In comparison, the mean of 6.22 obtained in Period2-NHTG is lower than 
the mean of 6.54 obtained in Periodl-NHTG. A Wilcoxon Signed Ranks test 
indicated this difference is significant as p<0.05. This means the respondents are 
less happy about the things they do with their families in Period2. 
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Table 5.164: `How do you feel about your wife/husband/partner? ' for Periodl-and 
Period2-NHTG 
Scale Period 1-NHTG Period2-NHTG 
% No. % No. 
Tremendously 
Unhappy 1 4.5 7 2.0 4 
2 1.3 2 1.5 3 
3 1.9 3 3.6 7 
4 1.9 3 2.6 5 
5 7.7 12 9.1 18 
6 7.2 11 8.1 16 
7 18.1 28 19.3 38 
8 23.9 37 22.3 44 
Tremendously 
Happy 
9 33.5 52 31.5 62 
Total 100.0 155 100.0 197 
Missing 41 52 
Median 8 8 
Mean 7.21 7.17 
Std. Deviation 2.09 1.96 
For Period I -NHTG, the results in Table 5.164 showed an overall mean of 7.21 which 
means the respondents are very happy with their wives/husbands/partners. However, 
this mean is slightly lower than the mean of 7.46 obtained for `How do you feel about 
your family life? ' but slightly higher than the mean of 6.54 for `How do you feel 
about the things you and your family do together? ' The most common evaluations 
are 33.5% (52) of the respondents are tremendously happy with their 
wives/husbands/partners and 23.9% (37) who are almost tremendously happy. 
Overall, 75.5% (117) of the respondents are very happy with their 
wives/husbands/partners compared to 7.7% (12) who are not. The rest (16.8%) have 
average feelings. For Period2-NHTG, the results showed a higher mean of 7.17 
compared to the mean of 7.08 obtained for `How do you feel about your family life? ' 
and the mean of 6.22 obtained for `How do you feel about the things you and your 
family do together? ' The most common evaluation is 31.5% (62) of the respondents 
are tremendously happy with their wives/husbands/partners. Overall, 73.1%(144) of 
the respondents are very happy with their wives/husbands/partners compared to 7.1 % 
(14) who are not. The rest (19.8%) are neither too happy nor unhappy. 
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In comparison, the mean of 7.17 obtained in Period2-NHTG is lower than the mean of 
7.21 obtained in Periodl-NHTG. A Wilcoxon Signed Ranks test indicated this 
difference is not significant. This means the respondents feel more or less the same 
about their wives/husbands/partners in Period1 and Period2. 
These three items `How do you feel about your family life? ' `How do you feel about 
the things you and your family do together? ' and `How do you feel about your 
wife/husband/partner? ' are combined and averaged to form a composite measure of 
Periodl-and Period2-Family. The data distributions of Periodl-and Period2-Family 
are shown in Table 5.165. 
Table 5.165: Period I- and Period2-Family 
Scale Periodl-Family Period2-Family 
% No. % No. 
Tremendously 
Unhappy 1 - - 0.8 2 
2 2.6 5 1.3 3 
3 3.1 6 4.8 12 
4 5.6 11 5.7 14 
5 8.7 17 10.5 26 
6 16.8 33 16.2 40 
7 31.6 62 34.0 84 
8 25.5 50 22.7 56 
Tremendously 
Happy 
9 6.1 12 4.0 10 
Total 100.0 196 100.0 247 
Missing - 2 
Median 7 7 
Mean 6.8716 6.7179 
Std. Deviation 1.6225 1.5957 
For Periodl-Family, the results in Table 5.165 indicated that overall 63.2% (124) of 
the respondents are very happy with their Family domain compared to 5.7% (11) who 
are not. The rest (31.1%) have average feelings. For Period2-Family, 60.7% (150) 
of the respondents are very happy with their Family domain compared to 6.9% (17) 
who are not. The rest (32.4%) felt average about their Family domain. In comparison, 
the mean of 6.7179 obtained in Period2-Family is lower than the mean of 6.8716 
obtained in Periodl-Family. A Wilcoxon Signed Ranks test indicated this difference 
is significant as p<0.05. This means the respondents are less happy with their 
Family domain in Period2. 
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An examination of Period 1-and Period2-Family by gender, age-groups, full-time 
education, marital status, occupation, household income and number of children under 
18 years is shown in Appendix 5.10. The results indicated the following: 
  For Period 1-Family - the Kruskal-Wallis test indicated significant difference for 
those who are married or living together (p < 0.0005) and with household incomes 
of £42,001 and above (p < 0.01). These groups are happier with their Family 
domain compared to other respondents in Period I -Family. However, there are no 
statistical differences in terms of gender, age-groups, full-time education, 
occupation, and number of children under 18. 
  For Period2-Family - the Kruskal-Wallis test indicated significant difference for 
those who completed their full-time education at 18 to under 22 (p < 0.05) and 
those who are married or living together (p < 0.001). These groups are happier 
with their Family domain compared to other respondents in Period2-Family. 
However, there are no statistical differences in terms of gender, age-groups, 
marital status, occupation, household incomes and number of children under 18. 
 A comparison between Period I-and Period2-Family - the Wilcoxon Signed Ranks 
test indicated significant differences for those males and females (p < 0.05), aged 
55-64 (p < 0.0005), completed full-time education under 18 years (p < 0.01), 
married (p < 0.0005), working in the AB, Cl and DE categories (p < 0.05), with 
household income of £42,001 and above (p < 0.05) and have no children under 18 
(p < 0.05). All these groups are less happy with their Family domain in Period2. 
5.24.3 PERIOD! - AND PERIOD2- INTERPERSONAL 
RELATIONSHIPS 
The specific life domain of Interpersonal Relationships is made up of the following 
items: 
  `How do you feel about how you get on with other people? ' 
  `How do you feel about the way other people treat you? ' 
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The data distributions of Periodl-and Period2- NHTG for the Interpersonal 
Relationships measure are shown in Tables 5.166 and 5.168. 
Table 5.166: `How do you feel about how you get on with other people? ' for 
Period 1-and Period2-NHTG 
Scale Periodl-NHTG Period2-NHTG 
% No. % No. 
Tremendously 
Unhappy 1 0.8 2 - - 
2 - - - - 
3 0.8 2 1.2 3 
4 2.4 6 2.4 6 
5 6.4 16 8.1 20 
6 12.1 30 12.5 31 
7 36.1 90 37.9 94 
8 33.0 82 33.5 83 
Tremendously 
Happy 
9 8.4 21 4.4 11 
Total 100.0 249 100.0 248 
Missing - 1 
Median 7 7 
Mean 7.10 6.99 
Std. Deviation 1.29 1.27 
For Periodl-NHTG, the results in Table 5.166 indicated the most common evaluation 
for `How do you feel about how you get on with other people' are 36.1% (90) of the 
respondents are very happy and 33% (82) who are even happier. Overall, 77.5% 
(193) of the respondents are very happy with how they get on with other people 
compared to 1.6% (4) who are not. The rest (20.9%) have average feelings. For 
Period2-NHTG, the most common evaluations are 37.9% (94) of the respondents are 
very happy with how they get on with other people and 33.5% (83) who are even 
happier. Overall, 75.8% (188) of the respondents are very happy with how they get 
on with other people compared to 1.2% (3) who are not. The rest (23%) have average 
feelings. In comparison the mean of 6.99 obtained in Period2-NHTG is lower than 
the mean of 7.1 obtained in Periodl-NHTG. A Wilcoxon Signed Ranks test indicated 
this difference is not significant as p>0.05. This means the respondents feel more or 
less the samd about how they get on with other people in Period1 and Period2. 
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Table 5.167: `How do you feel about the way other people treat you? ' for Period 1- 
and Period2-NHTG 
Scale Periodl-NHTG Period2-NHTG 
% No. % No. 
Tremendously 
Unhappy 1 1.2 3 0.8 2 
2 1.6 4 - - 
3 1.6 4 2.8 7 
4 4.8 12 3.6 9 
5 13.7 34 13.7 34 
6 16.5 41 21.0 52 
7 35.7 89 37.1 92 
8 20.1 50 19.0 47 
Tremendously 
Happy 
9 4.8 12 2.0 5 
Total 100.0 249 100.0 248 
Missing - 1 
Median 7 7 
Mean 6.50 6.48 
Std. Deviation 1.55 1.35 
For Periodl-NHTG, the results in Table 5.167 indicated a mean of 6.5 which is lower 
than the mean of 7.1 for `How do you feel about how you get on with other people? ' 
The most common evaluations for `How do you feel about the way other people treat 
you? ' are 35.7% (89) of the respondents are very happy and 20.1% (50) are even 
happier about the way they are being treated by others. Overall, 60.6% (151) of the 
respondents are very happy compared to 4.4% (11) who are not. The rest (35%) 
reported average feelings. For Period2-NHTG, the results showed a lower mean of 
6.48 compared to the mean of 6.99 for `How do you feel about how you get on with 
other people? ' The most common evaluation is 37.1% (92) of the respondents are 
very happy with how they get on with other people. Overall, 58.1% (144) of the 
respondents are very happy with how they get on with other people compared to 3.6% 
(9) who are not. The rest (38.3%) have average feelings. In comparison the mean of 
6.48 obtained in Period2-NHTG is lower than the mean of 6.5 obtained in Periodl- 
NHTG. A Wilcoxon Signed Ranks test indicated this difference is not significant as p 
> 0.05. This means the respondents feel more or less the same about how they get on 
with other people in Periodl and Period2. 
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These two items `How do you feel about how you get on with other people? ' and 
`How you feel about the way other people treat you? ' are combined and averaged to 
form a composite measure for the specific life concern of Periodl-and Period2- 
Interpersonal Relationships. The data distribution of Periodl-and Period2- 
Interpersonal Relationships is shown in Table 5.168. 
Table 5.168: Period! - and Period2-Interpersonal Relationships 
Scale Period 1-Interpersonal 
Relationships 
Period2-Interpersonal 
Relationships 
% No. % No. 
Tremendously 
Unhappy 1 0.8 2 0.8 2 
2 0.4 1 - - 
3 1.6 4 0.4 1 
4 2.8 7 3.2 8 
5 8.5 21 12.4 31 
6 26.9 67 24.9 62 
7 38.2 95 41.4 103 
8 18.8 47 16.1 40 
Tremendously 
Happy 
9 2.0 5 0.8 2 
Total 100.0 249 100.0 249 
Median 7 7 
Mean 6.7972 6.7369 
Std. Deviation 1.2484 1.1360 
For Period I -Interpersonal Relationships, the results in Table 5.168 indicated that 59% 
(147) of the respondents are very happy with their Interpersonal Relationships domain 
compared to 2.8% (7) who are not. The rest (38.2%) are neither too happy nor 
unhappy. For Period2-Interpersonal Relationships, the results showed that 58.3% 
(145) of the respondents are very happy with their Interpersonal Relationships domain 
compared to 1.2% (3) who are not. The rest (40.5%) have average feelings. In 
comparison the mean of 6.7369 obtained in Period2-NHTG is almost similar to the 
mean of 6.7972 obtained in Periodl-NHTG. A Wilcoxon Signed Ranks test indicated 
this difference is not significant as p>0.05. This means the respondents feel more or 
less the same about how they get on with other people in Period! and Period2. 
The Periodl-and Period2-Interpersonal Relationships measure is also examined in 
terms of gender, age-groups, education, marital status, occupation, household income 
and number of children under the age of 18 as shown in Appendix 5.10. The results 
indicated the following: 
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  For Period I -Interpersonal Relationships - the Kruskal-Wallis test indicated 
significant differences for those aged 55 and above (p < 0.01), and those who 
completed full-time education between 18 to 22 years (p < 0.05). These groups 
are happier about their Interpersonal Relationships domain compared to other 
respondents in Period I -Interpersonal Relationships. However, there are no 
statistical differences in terms of gender, marital status, occupation, household 
income and number of children under 18. 
  For Period2-Interpersonal Relationships - the Kruskal-Wallis test indicated 
significant difference for those aged 55 and above (p < 0.01) and those who 
completed full-time education at 18 to under 22 years (p < 0.05). These groups 
are happier with their Interpersonal Relationships domain compared to other 
respondents in Period2-Interpersonal Relationships. However, there are no 
significant differences in terms of gender, marital status, occupation, household 
income and number of children under 18. 
 A comparison between Period 1-and Period2-Interpersonal Relationships - the 
Wilcoxon Signed Ranks test indicated significant difference for those with one or 
more children under 18 (p < 0.05), who are less happy with their Interpersonal 
Relationships domain in Period2. 
5.24.4 PERIOD1-AND PERIOD2-HOME 
The specific life domain of Home is made up of the following items: 
  `How do you feel about your house/apartment/flat? ' 
  `How do you feel about the privacy you have - being alone when you want to be? 
The data distributions of Periodl-and Period2-NHTG for the Home measure are 
shown in Tables 5.169 and 5.170. 
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Table 5.169: `How do you feel about your house/apartment/flat? ' for Period 1-and 
Period2-NHTG 
Scale Period 1-NHTG Period2-NHTG 
% No. % No. 
Tremendously 
Unhappy 1 1.0 2 1.6 4 
2 0.5 1 0.8 2 
3 4.1 8 4.0 10 
4 5.2 10 8.9 22 
5 5.6 11 13.3 33 
6 17.3 34 9.7 24 
7 19.4 38 30.2 75 
8 34.7 68 24.6 61 
Tremendously 
Happy 
9 12.2 24 6.9 17 
Total 100.0 196 100.0 248 
Missing - 1 
Median 7 7 
Mean 6.90 6.46 
Std. Deviation 1.69 1.76 
For Period 1-NHTG, the results in Table 5.169 showed on the whole, the respondents 
are fairly happy with their houses/apartments/flats or homes (mean = 6.9). The most 
common evaluation is 34.7% (68) of the respondents are almost tremendously with 
their homes. Overall, 66.3% (130) are very happy with their homes compared to 
5.6% (11) who are not. The rest (28.1%) have average feelings. For Period2-NHTG, 
the most common evaluations are 30.2% (75) of the respondents are very happy with 
their homes and 24.6% (61) who are even happier. Overall, 61.7% (153) of the 
respondents are very happy compared to 6.4% (16) who are not. The rest (31.9%) are 
neither too happy nor unhappy about their homes. The mean of 6.46 obtained in 
Period2-NHTG is lower than the mean of 6.9 obtained in Periodl-NHTG. A 
Wilcoxon Signed Ranks test indicated this difference is very significant as p<0.001. 
This means the respondents are less happy with their homes in Period2. 
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Table 5.170: `How do you feel about the privacy you have - being alone when you 
want to be? ' for Period I-and Period2-NHTG 
Scale Periodl-NHTG Period2-NHTG 
% No. % No. 
Tremendously 
Unhappy 1 1.0 2 2.4 6 
2 1.5 3 2.8 7 
3 2.6 5 4.4 11 
4 6.6 13 8.1 20 
5 13.8 27 11.7 29 
6 13.8 27 12.5 31 
7 30.1 59 27.0 67 
8 21.4 42 23.8 59 
Tremendously 
Happy 
9 9.2 18 7.3 18 
Total 100.0 196 100.0 248 
Missing - 1 
Median 7 7 
Mean 6.55 6.32 
Std. Deviation 1.68 1.92 
For Period I -NHTG, the results in Table 5.170 showed the respondents are less happy 
with the amount of privacy that they have (mean = 6.55) compared to what they feel 
about their homes (mean = 6.9). The most common evaluations are 30.1% (59) are 
very happy with the amount of privacy that they have and another 21.4% (42) who are 
almost tremendously happy. Overall, 60.7% (119) of the respondents are very happy 
with their privacy compared to 5.1% (10) who are not. The rest (34.2%) are neither 
too happy nor unhappy about it. For Period2-NHTG, the results showed a lower 
mean of 6.32 for `How do you feel about the privacy you have - being alone when 
you want to be? ' compared to the mean of 6.46 for `How do you feel about your 
house/apartment/flat? ' The most common evaluations are 27% (67) of the 
respondents are very happy with the privacy that they have and 23.8% (59) who are 
even happier. Overall, 58.1% (144) of the respondents are very happy with the 
privacy that they have compared to 9.6% (24) who are not. The rest (32.3%) are 
neither too happy nor unhappy. In comparison the mean of 6.32 obtained in Period2- 
NHTG is lower than the mean of 6.55 in Period1-NHTG. A Wilcoxon Signed Ranks 
test indicated this difference is significant as p<0.05. This means the respondents are 
less happy about their privacy in Period2. 
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These two items `How do you feel about your house/apartment/flat? ' 
and `How do you feel about the privacy you have - being alone when you want to beT 
are combined and averaged to form a composite measure of Periodl-and Period2- 
Home. The data distribution of Period I-and Period2-Home is shown in Table 5.171. 
Table 5.171: Periodl-and Period2-Home 
Scale Period 1-Home Period2-Home 
% No. % No. 
Tremendously 
Unhappy 1 0.5 1 - - 
2 0.5 1 0.4 1 
3 0.5 1 6.0 15 
4 5.6 11 8.8 22 
5 13.3 26 15.2 38 
6 24.5 48 23.0 57 
7 30.1 59 29.0 72 
8 22.4 44 15.2 38 
Tremendously 
Happy 
9 2.6 5 2.4 6 
Total 100.0 196 100.0 249 
Missing - - 
Median, 7 6.5 
Mean 6.7245 6.3896 
Std. Deviation 1.3419 1.4732 
For Periodl-Home, the results in Table 5.171 indicated a mean of 6.7245 which 
means the respondents are fairly happy with their Home domain. Overall 55.1% 
(108) of the respondents are very happy with their Home domain compared to 1.5% 
(3) who are not. The rest (43.4%) have average feelings. For Period2-Home, 46.6% 
(116) of the respondents are very happy with their Home domain compared to 6.4% 
(16) who are not. The rest (47%) have average feelings. In comparison, the mean of 
6.3896 obtained in Period2-NHTG is lower than the mean of 6.7245 obtained in 
Periodl-NHTG. A Wilcoxon Signed Ranks test indicated this difference is very 
significant as p<0.001. This means the respondents are less happy with their Home 
domain in Period2. 
An examination of Periodl-and Period2-Home by gender, age-groups, full-time 
education, marital status, occupation and household income and number of children 
under 18 years is shown in Appendix 5.10. The results indicated the following: 
362 
Chapter 5: Statistical Analysis 
  For Period 1-Home - the Kruskal-Wallis test indicated significant differences for 
those aged 55-64 (p < 0.05) and with household incomes of £42,001 and above (p 
< 0.01). These groups are happier with their Home domain compared to other 
respondents in Periodl-Home. However, there are no statistical differences in 
terms of gender, marital status, full-time education, occupation and number of 
children under 18. 
  For Period2-Home - the Kruskal-Wallis test indicated significant differences for 
those aged 55 and above (p < 0.01), and completed their full-time education at 18 
to under 22 years (p < 0.05). The Mann-Whitney test indicated significant 
difference for those with no children under 18 (p < 0.001). These groups are 
happier with their Home domain compared to other respondents in Period2-Home. 
However, there are no statistical differences in terms of gender, marital status, 
occupation, and household income. 
 A comparison between Periodl-and Period2-Home - the Wilcoxon Signed Ranks 
test indicated significant differences for those who are males (p < 0.0005) or 
females (p < 0.05), aged 35-44 (p < 0.0005), 45-65 and above (p < 0.05), 
completed full-time education under 18 years (p < 0.0005), married (p < 0.0005) 
or separated/divorced/widowed (p < 0.05), working in the C2 (p < 0.01) and DE 
(p < 0.001) categories, with household incomes of £22,000 and under (p < 0.01), 
£22,001 and above (p < 0.05) with (p < 0.0005) or without (p < 0.01) children 
under 18. All these groups are less happy with their Home domain in Period2. 
5.24.5 PERIOD 1-AND PERIOD2-JOB 
The specific life domain of Job is made up of the following items: 
0 '14mvr1n vnii feel nhnnt vniir inh? ' 
  `How do you feel about the people you work with - your co-workers? 
The data distributions of the Period! - and Period2- NHTG for the Job measure are 
shown in Tables 5.172 and 5.173. 
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Table 5.172: `How do you feel about your iob? ' for Period 1-and Period2-NHTG 
Scale Periodl-NHTG Period2-NHTG 
% No. % No. 
Tremendously 
Unhappy 1 3.5 6 0.6 1 
2 0.6 1 2.9 5 
3 4.7 8 4.1 7 
4 1.8 3 4.1 7 
5 12.9 22 13.0 22 
6 18.8 32 19.4 33 
7 32.4 55 28.8 49 
8 19.4 33 25.3 43 
Tremendously 
Happy 
9 5.9 10 1.8 3 
Total 100.0 170 100.0 170 
Missing 79 79 
Median 7 7 
Mean 6.38 6.36 
Std. Deviation 1.76 1.62 
For the Periodl-NHTG, the results in Table 5.172 indicated a mean of 6.3 8, which 
means the respondents are fairly happy with their jobs. The most common 
evaluations are 32.4% (55) of the respondents are very happy with their jobs. Overall, 
57.7% (98) of the respondents are very happy with their jobs compared to 8.8% (15) 
who are not. The rest (33.5%) have average feelings. For Period2-NHTG, the most 
common evaluations are 28.8% (49) of the respondents of Period2-NHTG are very 
happy with their jobs and 25.3% (43) who are even happier. Overall, 55.9% (95) of 
the respondents are very happy with their jobs compared to 7.6% (13) who are not. 
The rest (36.5%) have average feelings for their jobs. In comparison, the mean of 6.36 
obtained in Period2-NHTG is almost similar to the mean of 6.38 obtained in Periodl- 
NHTG. A Wilcoxon Signed Ranks test confirms no significant difference as p>0.05. 
This means the respondents feel more or less the same about their jobs in Period! and 
Period2. 
364 
Chapter 5: Statistical Analysis 
Table 5.173: `How do you feel about the people you work with - your 
co-workers? ' for Period I-and Period2-NHTG 
Scale Periodl-NHTG Period2-NHTG 
% No. % No. 
Tremendously 
Unhappy 1 1.8 3 1.2 2 
2 1.2 2 1.2 2 
3 1.8 3 2.4 4 
4 4.1 7 4.7 8 
5 15.4 26 11.8 20 
6 20.1 34 24.3 41 
7 34.3 58 32.5 55 
8 18.3 31 19.5 33 
Tremendously 
Happy 
9 3.0 5 2.4 4 
Total 100.0 169 100.0 169 
Missing 80 80 
Median 7 7 
Mean 6.37 6.40 
Std. Deviation 1.53 1.48 
For Periodl-NHTG, the results in Table 5.173 indicated an almost similar mean of 
6.37 on `How do you feel about the people you work with - your co-workers? ' 
compared to the mean of 6.38 for `How do you feel about your job? ' The most 
common evaluations are 34.3% (58) of the respondents are very happy with their co- 
workers and 20.1% (34) who are fairly happy. Overall, 55.6% (94) of the respondents 
are very happy with their co-workers compared to 4.8% (8) who are not. The rest 
(39.6%) are neither too happy nor unhappy. For Period2-NHTG, the results indicated 
a slightly higher mean of 6.4 for `How do you feel about the people you work with - 
your co-workers? ' compared to the mean of 6.36 for `How do you feel about your 
job? ' The most common evaluations are 32.5% (55) of the respondents are very 
happy with their co-workers and 24.3% (41) who are fairly happy. Overall, 54.4% 
(92) of the respondents are very happy with their co-workers compared to 4.8% (8) 
who are not. The rest (40.8%) are neither too happy nor unhappy. In comparison, 
the mean of 6.40 obtained in Period2-NHTG is slightly higher than the mean of 6.37 
obtained in Periodl-NHTG. A Wilcoxon Signed Ranks test indicated no significant 
difference as p>0.05. This means the respondents feel more or less the same about 
their co-workers in Period! and Period2. 
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These two items `How do you feel about your job? ' and `How do you feel about the 
people you work with - your co-workers? ' are combined and averaged to form the 
Periodl-and Period2-Job. The data distribution of Periodl-and Period2-Job is shown 
in Table 5.174. 
Table 5.174: Period I- and Period2-Job 
Scale Periodl-Job Period2-Job 
% No. % No. 
Tremendously 
Unhappy 1 1.8 3 1.8 3 
2 1.2 2 - - 
3 4.1 7 3.5 6 
4 3.0 5 5.3 9 
5 13.0 22 15.2 26 
6 29.3 50 28.9 49 
7 33.5 57 31.1 53 
8 12.9 22 12.4 21 
Tremendously 
Happy 
9 1.2 2 1.8 3 
Total 100.0 170 100.0 170 
Missing 79 79 
Median 6.5 6.5 
Mean 6.3765 6.3853 
Std. Deviation 1.4542 1.3761 
For Periodl-Job, the results in Table 5.174 indicated that 47.6% (81) of the 
respondents are very happy with their Job domain compared to 7.1% (12) who are 
not. The rest (45.3%) have average feelings. For Period2-Job, 45.3% (77) of the 
respondents are very happy with their Job domain compared to 5.3% (9) who are not. 
The rest (49.4%) are neither too happy nor unhappy. In comparison, the mean of 
6.3853 obtained in Period2-Job is almost similar to the mean of 6.3765 obtained in 
Period I-Job. A Wilcoxon Signed Ranks test indicated this difference is not 
significant as p>0.05. This means the respondents feel more or less the same about 
their Job domain in Periodl and Period2. 
An examination of the Periodl-and Period2-Job by gender, age-groups, full-time 
education, marital status, occupation, household income and number of children under 
18 years is shown in Appendix 5.10. The results indicated the following: 
366 
Chapter 5: Statistical Analysis 
  For Period 1-Job - the Mann-Whitney and Kruskal-Wallis tests indicated no 
significant differences in terms of gender, age-groups, full-time education, marital 
status, occupation, household income and number of children under 18 among the 
respondents of Period 1-Job. 
  For Period2-Job - the Kruskal-Wallis test indicated significant difference for 
those who have completed their full-time education at 18 to under 22 years and 
those still studying (p < 0.01) who are happier with their Job domain compared to 
other respondents in Period2-Job. However, there are no statistical differences in 
terms of gender, age-groups, marital status, occupation, household income and 
number of children under 18. 
 A comparison between Periodl-and Period2-Job - the Wilcoxon Signed Ranks 
test indicated significant difference for those who are separated/divorced/widowed 
(p < 0.05) who are less happy with their Job domain in Period2. 
5.24.6 PERIOD1-AND PERIOD2-NEIGHBOURHOOD 
The specific life domain of Neighbourhood is made up of the following items: 
  `How do you feel about the people who live in the houses/apartments near you? ' 
  `How do you feel about the way you get to work, schools, clinics, shops, markets, 
etc? ' 
The data distributions of the Periodl-and Period2- NHTG for the Neighbourhood 
measure are shown in Tables 5.175 and 5.176. 
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Table 5.175: `How do you feel about the people who live in the houses/apartments 
near you? ' for Period 1-and Period2-NHTG 
Scale Periodl-NHTG Period2-NHTG 
% No. % No. 
Tremendously 
Unhappy 1 2.0 5 0.8 2 
2 0.8 2 4.0 10 
3 1.2 3 2.8 7 
4 6.5 16 8.9 22 
5 18.6 46 20.6 51 
6 15.4 38 19.4 48 
7 26.7 66 23.0 57 
8 21.1 52 16.9 42 
Tremendously 
Happy 
9 7.7 19 3.6 9 
Total 100.0 247 100.0 248 
Missing 2 1 
Median 7 6 
Mean 6.43 6.01 
Std. Deviation 1.68 1.70 
For Periodl-NHTG, the results in Table 5.175 indicated a mean of 6.43, which means 
the respondents are fairly happy with their neighbours. The most common 
evaluations are 26.7% (66) of the respondents are very happy with their neighbours 
and 21.1% (52) who are even happier. Overall, 55.5% (137) of the respondents are 
very happy with their neighbours compared to 4% (10) who are not. The rest 
(40.5%) are neither too happy nor unhappy. For Period2-NHTG, the most common 
evaluations are 23% (57) of the respondents are very happy with their neighbours. 
Overall, 43.5% (108) of the respondents are very happy with their neighbours 
compared to 7.6% (19) who are not. The rest (48.9%) have average feelings for their 
neighbours. In comparison, the mean of 6.01 obtained in Period2-NHTG is lower 
than the mean of 6.43 obtained in Periodl-NHTG. A Wilcoxon Signed Ranks test 
indicated this difference is very significant as p<0.001. This means the respondents 
are less happy about their neighbours in Period2. 
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Table 5.176: `How do you feel about the way you get to work, schools, clinics, 
shops, markets, etc.? ' for Periodl-and Period2-NHTG 
Scale Period1-NHTG Period2-NHTG 
% NO. % No. 
Tremendously 
Unhappy 1 2.5 6 0.8 2 
2 1.7 4 3.3 8 
3 3.8 9 3.7 9 
4 9.2 22 5.0 12 
5 17.9 43 18.1 44 
6 14.1 34 21.4 52 
7 26.2 63 25.9 63 
8 18.3 44 17.7 43 
Tremendously 
Happy 
9 6.3 15 4.1 10 
Total 100.0 240 100.0 243 
Missing 9 6 
Median 7 6 
Mean 6.15 6.17 
Std. Deviation 1.82 1.66 
For Periodl-NHTG, the results in Table 5.176 indicated a lower mean of 6.15 for 
`How do you feel about the way you get to work, schools, clinics, shops, markets, 
etc.? ' when compared to the mean of 6.43 for `How do you feel about the people who 
live in the houses/apartments near you? ' The most common evaluations are 26.2% 
(63) of the respondents are very happy with their neighbourhood and another 18.3% 
(44) who are even happier. Overall, 50.8% (122) of the respondents are very happy 
with their neighbourhood compared to 8% (19) who are not. The rest (41.2%) are 
neither too happy nor unhappy. For Period2-NHTG, the results showed a slightly 
higher mean of 6.17 for `How do you feel about the way you get to work, schools, 
clinics, shops, markets, etc.? ' compared to the mean of 6.01 obtained for `How do you 
feel about the people who live in the houses/apartments near you? ' The most 
common evaluations are 25.9% (63) of the respondents are very happy and 21.4% 
(52) who are fairly happy with how they get around in their neighbourhood area. 
Overall, 47.7% (116) of the respondents are very happy compared to 7.8% (19) who 
are very unhappy with how they get around in their neighbourhood area. The rest 
(44.5%) felt average. In comparison, the mean of 6.17 obtained in Period2-NHTG is 
almost similar to the mean of 6.15 obtained in Period1-NHTG. A Wilcoxon Sign 
Ranks test confirmed no significant difference as p>0.05. This means the 
respondents feel more or less the same about their neighbourhood area in Periodl and 
Period2. 
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These two items `How do you feel about the people who live in the houses/apartments 
near you? ' and `How do you feel about the way you get to work, schools, clinics, 
shops, markets, etc? ' are combined and averaged to form a composite measure for 
Period I-and Period2-Neighbourhood. The data distribution of Period I-and Period2 - 
Neighbourhood is shown in Table 5.177. 
Table 5.177: Period 1-and Period2-Neighbourhood 
Scale Period 1-Neighbourhood Period2-Neighbourhood 
% No. % No. 
Tremendously 
Unhappy 1 0.8 2 - - 
2 1.2 3 1.2 3 
3 2.0 5 3.2 8 
4 7.2 18 12.1 30 
5 19.1 47 20.1 50 
6 30.2 75 30.1 75 
7 25.4 63 21.7 54 
8 10.9 27 11.2 28 
Tremendously 
Happy 
9 3.2 8 0.4 1 
Total 100.0 248 100.0 249 
Missing 1 - 
Median 6.5 6 
Mean 6.3085 6.1084 
Std. Deviation 1.4101 1.3169 
For Period I -Neighbourhood, the results in Table 5.177 showed the majority of the 
respondents (56.5%) have average feelings about their Neighbourhood domain. 
Nevertheless, 39.5% (98) of them are very happy compared to 4% (10) who are not. 
For Period2-Neighbourhood, the results showed that 33.3% (83) of the respondents 
are very happy with their Neighbourhood domain compared to 4.4% (11) who are not. 
The rest (62.3%) have average feelings. In comparison, the mean of 6.1084 obtained 
in Period2-NHTG is lower than the mean of 6.3085 obtained in Period1-NHTG. A 
Wilcoxon Signed Ranks test indicated this difference is significant as p<0.05. This 
means the respondents are less happy with their Neighbourhood domain in Period2. 
An examination of the Periodl-and Period2-Neighbourhood by gender, age -groups, 
full-time education, marital status, occupation, household income and number of 
children under 18 years is shown in Appendix 5.10. The results indicated the 
following: 
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  For Period 1 -Neighbourhood - the Kruskal-Wallis test indicated significant 
differences for those aged 35 and above (p < 0.01), completed full-time education 
under 22 years (p < 0.01), married or separated/divorced/widowed (p < 0.05). 
These groups are happier with their Neighbourhood domain compared to other 
respondents in Period I -Neighbourhood. However, there are no statistical 
differences in terms of gender, occupation, household incomes and number of 
children under 18. 
  For Period2-Neighbourhood - the Mann-Whitney and Kruskal-Wallis tests 
indicated no significant differences in terms of gender, age-groups, full-time 
education, marital status, occupation, household incomes and number of children 
under 18. 
 A comparison between Periodl-and Period2-Neighbourhood - the Kruskal-Wallis 
test indicated significant differences for those aged 35-44 (p < 0.05), completed 
full-time education at 18 to 22 years and under (p < 0.01), married (p < 0.001), 
working in the C2 category (p < 0.05) and have one or more children under 18 (p 
< 0.05). All these groups are less happy with their Neighbourhood domain in 
Period2. 
5.24.7 PERIODI-AND PERIOD2-ECONOMIC SITUATION 
The specific life domain of Economic Situation is made up of the following items: 
  `How do you feel about the income you (and your family) have? ' 
  `How do you feel about your standard of living - the things you have like housing, 
car, furniture, recreation, etc.? ' 
The data distributions of Periodl-and Period2-NHTG for the Economic Situation 
measure are shown in Tables 5.178 and Table 5.179. 
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Table 5.178: `How do you feel about the income you (and your family) have? ' for 
Period 1-and Period2-NHTG 
Scale Periodl-NHTG Period2-NHTG 
% No. % No. 
Tremendously 
Unhappy 1 1.5 3 2.8 7 
2 3.6 7 2.8 7 
3 6.1 12 10.6 26 
4 11.2 22 8.1 20 
5 14.8 29 15.7 39 
6 15.8 31 16.5 41 
7 26.5 52 28.2 70 
8 15.8 31 12.5 31 
Tremendously 
Happy 
9 4.7 9 2.8 7 
Total 100.0 196 100.0 248 
Missing - 1 
Median 6 6 
Mean 5.94 5.73 
Std. Deviation 1.85 1.89 
For Periodl-NHTG, the results in Table 5.178 showed the respondents have average 
feelings about their incomes (mean = 5.94). The most common evaluation is 26.5% 
(52) of the respondents are very happy with their incomes. Overall, 47% (92) of them 
are very happy with their incomes compared to 11.2% (22) who are not. The rest 
(41.8%) are neither too happy nor unhappy. For Period2-NHTG, the most common 
evaluation is 28.2% (70) of the respondents are very happy with their incomes. 
Overall, 43.5% (108) of the respondents are very happy compared to 16.2% (40) who 
are very unhappy with their incomes. The rest (40.3%) have average feelings. In 
comparison, the mean of 5.73 obtained in Period2-NHTG is lower than the mean of 
5.94 obtained in Periodl-NHTG. A Wilcoxon Signed Ranks test indicated this 
difference is significant as p<0.05. This means the respondents are less happy with 
the amount of income that they have in Period2. 
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Table 5.179: `How do you feel about your standard of living - the things you have 
like housing, car, furniture, recreation, etc.? ' for Periodl-and Period2- 
NHTG 
Scale Periodl-NHTG Period2-NHTG 
% No. % No. 
Tremendously 
Unhappy 1 0.5 1 0.4 1 
2 2.1 4 1.2 3 
3 4.6 9 3.2 8 
4 5.1 10 6.9 17 
5 12.3 24 12.4 31 
6 16.9 33 17.3 43 
7 26.7 52 33.3 83 
8 26.2 51 22.1 55 
Tremendously 
Happy 
9 5.6 11 3.2 8 
Total 100.0 195 100.0 249 
Missing 1 - 
Median 7 7 
Mean 6.49 6.45 
Std. Deviation 1.67 1.52 
For Periodl-NHTG, the results in Table 5.179 showed the respondents are fairly 
happy with their standard of living (mean = 6.49). The most common evaluations are 
26.7% (52) of the respondents are very happy with their standard of living followed 
by another 26.2% (51) who are even happier. Overall 58.5% (114) of the respondents 
indicated that they are very happy with their standard of living compared to 7.2% (14) 
who are not. The rest (34.3%) are neither too happy nor unhappy about their standard 
of living. For Period2-NHTG, the results showed a higher mean of 6.45 compared to 
the mean of 5.73 obtained for `How do you feel about the income you (and your 
family have)? ' The most common evaluations are 33.3% (83) of the respondents are 
very happy with their standard of living and 22.1% (55) who are even happier. 
Overall, 58.6% (146) of the respondents are very happy with their standard of living 
compared to 4.8% (12) who are not. The rest (36.6%) are neither too happy nor 
unhappy. In comparison, the mean of 6.45 obtained in Period2-NHTG is almost 
similar to the mean of 6.49 obtained in Period1-NHTG. A Wilcoxon Signed Ranks 
test confirmed no significant difference as p>0.05. This means the respondents feel 
more or less the same about their standard of living in Period2. 
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The two items `How do you feel about the income you (and your family have)? ' and 
`How do you feel about your standard of living - the things you have like housing, 
car, furniture, recreation, etc.? ' are combined and averaged to form a composite 
measure of Period 1-and Period2-Economic Situation. The data distribution of 
Period I-and Period2-Economic Situation is shown in Table 5.180. 
Table 5.180: Periodl-and Period2-Economic Situation 
Scale Period 1-Economic Situation Period2-Economic-Situation 
% No. % No. 
Tremendously 
Unhappy 1 0.5 1 0.8 2 
2 2.5 5 1.2 3 
3 5.7 11 7.6 19 
4 9.7 19 7.2 18 
5 13.8 27 19.6 49 
6 25.0 49 25.0 62 
7 24.4 48 30.2 75 
8 15.8 31 7.6 19 
Tremendously 
Happy 
9 2.6 5 0.8 2 
Total 100.0 196 100.0 249 
Missing - - 
Median 6.5 6.5 
Mean 6.2168 6.0803 
Std. Deviation 1.6093 1.4985 
For Period I -Economic Situation, the results in Table 5.180 indicated overall, 42.8% 
(84) of the respondents are very happy with their Economic Situation domain 
compared to 8.7% (17) who are not. The rest (48.5%) have average feelings. For 
Period2-Economic Situation, the results showed that 38.6% (96) of the respondents 
are very happy with their Economic Situation domain compared to 9.6% (24) who are 
not. The rest (51.8%) felt average. In comparison the mean of 6.0803 obtained in 
Period2-NHTG is lower than the mean of 6.2168 obtained in Periodl-NHTG. A 
Wilcoxon Signed Ranks test indicated this difference is significant as p<0.05. This 
means the respondents feel less happy about their Economic Situation domain in 
Period2. 
An examination of Period 1-and Period2-Economic Situation by gender, age -groups, 
full-time education, marital status, occupation, household income and number of 
children under 18 years is shown in Appendix 5.10. The results indicated the 
following: 
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  For Period 1 -Economic Situation - the Kruskal-Wallis test indicated significant 
differences for those who completed their full-time education at 18 to under 22 
years (p < 0.05), married/living together (p < 0.05), working in the AB (p < 0.001) 
category, and with household incomes of £42,001 and above (p < 0.001). All 
these groups are happier with their Economic Situation domain compared to other 
respondents in Period 1 -Economic Situation. However, there are no statistical 
differences in terms of gender, age-groups and number of children under 18. 
  For Period2-Economic Situation - the Kruskal-Wallis test indicated significant 
difference for those who completed their full-time education at 18 to under 22 
years (p < 0.05), working in the AB category (p < 0.001), and with household 
incomes of £42,001 and above (p < 0.001). All these groups are happier with their 
Economic Situation domain compared to other respondents in Period2-Economic 
Situation. However, there are no statistical differences in terms of gender, age- 
groups, marital status and number of children under 18. 
 A comparison between Periodl-and Period2-Economic Situation - the Wilcoxon 
Signed Ranks test indicated significant difference for those males (p < 0.01), aged 
45-54 (p < 0.01), 55-64 (p < 0.05), completed full-time education at 22 years and 
over (p < 0.05), married (p < 0.01), working in the Cl category (p < 0.01), with 
household income of £22,001 - £42,000 (p < 0.01), and £42,001 and above (p < 
0.05), with or without children under 18 (p < 0.05). All these groups are less 
happy with their Economic Situation domain in Period2. 
5.24.8 PERIODI-AND PERIOD2-LEISURE 
The specific life domain of Leisure is made up of the following items: 
  `How do you feel about the way you spend your spare time, your non-working 
activities? ' 
  `How do you feel about the amount of fun and enjoyment you have? ' 
  `How do you feel about the amount of time you have for doing the things you 
want to do? ' 
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The data distributions of Period 1-and Period2-NHTG for the Leisure measure are 
shown in Tables 5.181 to Table 5.183. 
Table 5.181: `How do you feel about the way you spend your spare time, your non- 
working activities? ' for Period 1 -and Period2-NHTG 
Scale Period1-NHTG Period2-NHTG 
% No. % No. 
Tremendously 
Unhappy 1 0.5 1 1.6 4 
2 1.5 3 2.0 5 
3 4.6 9 4.5 11 
4 6.2 12 7.3 18 
5 11.2 22 15.0 37 
6 14.3 28 15.8 39 
7 27.0 53 29.1 72 
8 24.0 47 20.2 50 
Tremendously 
Happy 
9 10.7 21 4.5 11 
Total 100.0 196 100.0 247 
Missing 2 
Median 7 7 
Mean 6.61 6.24 
Std. Deviation 1.73 1.74 
For Periodl-NHTG, the results in Table 5.181 indicated the respondents are fairly 
happy with how they spend their spare time or leisure time (mean = 6.61). The most 
common evaluations are 27% (53) of the respondents are very happy with their spare- 
time followed by another 24% (47) who are even happier. Overall, 61.7% (121) of 
the respondents are very happy with how they spend their spare time compared to 
6.6% (13) who are not. The rest (31.7%) are neither too happy nor unhappy. For 
Period2-NHTG, the most common evaluations are 29.1% (72) of the respondents are 
very happy with their leisure time and 20.2% (50) who are even happier. Overall, 
53.8% (133) of the respondents are very happy with their spare time compared to 
8.1% (20) who are not. The rest (38.1%) are neither too happy nor unhappy. In 
comparison, the mean of 6.24 obtained in Period2-NHTG is lower than the mean of 
6.61 obtained in Period1-NHTG. A Wilcoxon Signed Ranks test indicated this 
difference is significant as p<0.001. This means the respondents are less happy with 
the way they spend their spare time or leisure time in Period2. 
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Table 5.182: `How do you feel about the amount of fun and enjoyment you have? ' 
for Period 1-and Period2-NHTG 
Scale Periodl-NHTG Period2-NHTG 
% No. % No. 
Tremendously 
Unhappy 1 0.5 1 1.2 3 
2 0.5 1 3.2 8 
3 5.6 11 5.2 13 
4 6.6 13 10.0 25 
5 14.3 28 14.9 37 
6 22.0 43 28.5 71 
7 29.1 57 21.7 54 
8 15.3 30 13.3 33 
Tremendously 
Happy 
9 6.1 12 2.0 5 
Total 100.0 196 100.0 249 
Missing - - 
Median 7 6 
Mean 6.29 5.85 
Std. Deviation 1.58 1.66 
For Periodl-NHTG, the results in Table 5.182 showed a mean of 6.29 which means 
the respondents are fairly happy with the amount of fun and enjoyment that they have. 
This is a lower mean compared to the mean of 6.61 for `How do you feel about the 
way you spend your spare time, your non-working activities? ' The most common 
evaluations are 29.1% (57) of the respondents are very happy and 22% (43) who are 
fairly happy. Overall 50.5% (99) of respondents are very happy with the amount of 
fun and enjoyment that they have compared to 6.6% (13) who are not. The rest 
(42.9%) felt average. For Period2-NHTG, the mean of 5.85 is lower than the mean 
of 6.24 for `How do you feel about the way you spend your spare time, your non- 
working activities? ' The most common evaluations are 28.5% (71) of the respondents 
are fairly happy with the amount of fun and enjoyment that they have. Overall, 37% 
(92) of the respondents are very happy compared to 9.6% (24) who are not. The rest 
(53.4°/x) have average feelings. In comparison, the mean of 5.85 obtained in Period2- 
NHTG is lower than the mean of 6.29 obtained in Periodl-NHTG. A Wilcoxon 
Signed Ranks test indicated this difference is very significant as p<0.001. This 
means the respondents are less happy with the amount of fun and enjoyment that they 
have in Period2. 
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Table 5.183: `How do you feel about the amount of time you have for doing the 
things you want to do? ' for Period 1-and Period2-NHTG 
Scale Period 1-NHTG Period2-NHTG 
% No. % No. 
Tremendously 
Unhappy 1 4.6 9 3.2 8 
2 3.1 6 4.9 -12 
3 11.2 22 10.1 25 
4 11.2 22 14.2 35 
5 19.9 39 15.8 39 
6 14.3 28 18.6 46 
7 19.4 38 18.3 45 
8 13.2 26 11.3 28 
Tremendously 
Happy 
9 3.1 6 3.6 9 
Total 100.0 196 100.0 247 
Missing - 2 
Median 5.5 6 
Mean 5.44 5.42 
Std. Deviation 2.00 1.97 
For Periodl-NHTG, the results in Table 5.183 indicated an average mean of 5.44 for 
`How do you feel about the amount of time you have for doing the things you want to 
do? ' This mean is lower than the two earlier means obtained for `How do you feel 
about the way you spend your spare time, your non-working activities? ' (mean = 
6.61) and `How do you feel about the amount of fun and enjoyment you have? ' 
(mean = 6.29). Overall, 35.7% (70) of the respondents are very happy with the 
amount of time they have for doing the things they wanted compared to 18.9% (37) 
who are not. The majority of the respondents (45.4%) felt average. For Period2- 
NHTG, the mean of 5.42 is lower than the mean of 6.24 for `How do you feel about 
the way you spend your spare time, your non-working activities? ' and the mean of 
5.85 for `How do you feel about the amount of fun and enjoyment you have? ' The 
most common evaluations are 18.6% (46) of the respondents are fairly happy with the 
amount of time that they have for doing the things they wanted and 18.3% (45) who 
are very happy. Overall, 33.2% (82) of the respondents are very happy compared to 
18.2% (45) who are not. The rest (48.6%) have average feelings. In comparison, the 
mean of 5.42 obtained in Period2-NHTG is almost similar to the mean of 5.44 
obtained in Period1-NHTG. A Wilcoxon Signed Ranks test indicated this difference 
is not significant as p>0.05. This means the respondents feel more or less the same 
about the amount of time they have for doing the things they wanted in Period1 and 
Period2. 
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The three items `How do you feel about the way you spend your spare time, your non- 
working activities? T 'How do you feel about the amount of fun and enjoyment you 
have? ' and `How do you feel about the amount of time you have for doing the things 
you want to do? ' are combined and averaged to form a composite measure of Period 1- 
and Period2-Leisure. The data distribution of Periodl-and Period2-Leisure is shown 
in Table 5.184. 
Table 5.184: Period 1-and Period2-Leisure 
Scale Period 1-Leisure Period2-Leisure 
% No. % No. 
Tremendously 
Unhappy I - - - - 
2 3.1 6 3.2 8 
3 4.0 8 3.2 8 
4 12.3 24 10.8 27 
5 20.4 40 19.3 48 
6 25.5 50 24.9 62 
7 24.5 48 27.0 67 
8 9.7 19 11.2 28 
Tremendously 
Happy 
9 0.5 1 0.4 1 
Total 100.0 196 100.0 249 
Missing - - 
Median 6.3333 6 
Mean 6.1173 5.8340 
Std. Deviation 1.4576 1.4559 
For Period I -Leisure, the results in Table 5.184 indicated that overall 34.7% (68) of 
the respondents are very happy with their Leisure domain compared to 7.1% (14) who 
are not. The rest (58.2%) are neither too happy nor unhappy. For Period2-Leisure, 
38.6% (96) of the respondents are very happy with their Leisure domain compared to 
6.4% (16) who are very unhappy. The majority (55%) is neither too happy nor 
unhappy with their Leisure domain. In comparison, the mean of 5.8340 obtained in 
Period2-Leisure is lower than the mean of 6.1173 obtained in Periodl-Leisure. A 
Wilcoxon Signed Ranks test indicated this difference is significant as p<0.01. This 
means the respondents are less happy with their Leisure domain in Period2. 
An examination of Periodl-and Period2-Leisure by gender, age-groups, full-time 
education, marital status, occupation, household income and number of children under 
18 years is shown in Appendix 5.10. The results indicated the following: 
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  For Periodl-Leisure - the Kruskal-Wallis test indicated significant difference for 
those aged 55-64 (p < 0.05) who are happier with their Leisure domain compared 
to other respondents in Period I -Leisure. However, there are no statistical 
differences in terms of gender, marital status, full-time education, occupation, 
household incomes and number of children under 18. 
  For Period2-Leisure - the Kruskal-Wallis test indicated significant differences for 
those aged 55 and above (p < 0.001) and with no children under 18 (p < 0.001). 
These groups are happier with their Leisure domain compared to other 
respondents in Period2-Leisure. However, there are no statistical differences in 
terms of gender, marital status, full-time education, occupation, and household 
incomes. 
 A comparison between Periodl-and Period2-Leisure - the Wilcoxon Signed 
Ranks test indicated significant differences for those males (p < 0.0005), females 
(p < 0.01), aged 35-44 (p < 0.01), 45-54 (p < 0.05), 55-64 (p < 0.01) and 65 and 
above (p < 0.05), completed full-time education under 18 (p < 0.0005), married (p 
< 0.0005) or separated/divorced/widowed (p < 0.05), working in the C2 (p < 0.05) 
and DE (p < 0.0005) categories, with household income of £22,000 and under (p < 
0.001) and £22,001-£42,000 (p < 0.05), with (p < 0.0005) and without (p < 0.01) 
children under 18. All these groups are less happy with their Leisure domain in 
Period2. 
5.24.9 PERIODI-AND PERIOD2-SELF 
The specific life domain of Self is made up of the following items: 
  `How do you feel about yourself - what you are accomplishing as to how you 
handle problems? ' 
  `How do you feel about the extent to which you are developing yourself and 
broadening your life? ' 
  `How do you feel about the extent to which you are achieving success and getting 
ahead? ' 
  `How do you feel about your retirement (if retired)? ' 
  `How do you feel about your role as a housewife/househusband (if you are a 
homemaker)? ' 
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  `How do you feel about your present state as a student (if still studying)? ' 
  `How do you feel about your present state as an unemployed person (if 
applicable)? ' 
The data distributions of Periodl-and Period2-NHTG for the Self measures are shown 
in Tables 5.185 -5.191. 
Table 5.185: `How do you feel about yourself - what you are accomplishing as to 
how you handle problems? ' for Period I-and Period2-NHTG 
Scale Period 1-NHTG Period2-NHTG 
% No. % No. 
Tremendously 
Unhappy 1 0.5 1 0.8 2 
2 1.6 3 1.6 4 
3 5.2 10 5.3 13 
4 6.7 13 6.1 15 
5 9.8 19 17.6 43 
6 21.8 42 18.0 44 
7 34.7 67 39.6 97 
8 17.1 33 9.8 24 
Tremendously 
Happy 
9 2.6 5 1.2 3 
Total 100.0 193 100.0 245 
Missing 3 4 
Median 7 7 
Mean 6.29 6.07 
Std. Deviation 1.55 1.51 
For Periodl-NHTG, the results in Table 5.185 indicated the respondents are fairly 
happy with themselves (mean = 6.29). The most common evaluations are 34.7% (67) 
of the respondents are very happy with themselves and another 21.8% (42) who are 
fairly happy. Overall, 54.4% (105) of the respondents are very happy with themselves 
compared to 7.3% (14) who are not. The rest (38.3%) are neither too happy nor 
unhappy. For Period2-NHTG, the most common evaluation is 39.6% (97) of the 
respondents are very happy with themselves. Overall, 50.6% (124) of the respondents 
are very happy with themselves compared to 7.7% (19) who are not. The rest (41.7%) 
have average feelings about themselves. In comparison the mean of 6.07 obtained in 
Period2-NHTG is lower than the mean of 6.29 obtained in Periodl-NHTG. A 
Wilcoxon Signed Ranks test indicated this difference is not significant as p>0.05. 
This means the respondents feel more or less the same about themselves in Period! 
and Period2. 
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Table 5.186: `How do you feel about the extent to which you are developing yourself 
and broadening your life? ' for Period I-and Period2-NHTG 
Scale Period 1-NHTG Period2-NHTG 
% No. %" No. 
Tremendously 
Unhappy 1 2.6 5 2.1 5 
2 3.2 6 2.1 5 
3 8.9 17 6.7 16 
4 9.9 19 7.2 17 
5 16.8 32 19.7 47 
6 22.0 42 25.2 60 
7 23.0 44 22.7 54 
8 11.0 21 13.9 33 
Tremendously 
Happy 
9 2.6 5 0.4 1 
Total 100.0 191 100.0 238 
Missing 5 11 
Median 6 6 
Mean 5.64 5.79 
Std. Deviation 1.82 1.65 
For Periodl-NHTG, the results in Table 5.186 indicated an average mean of 5.64 
which means the respondents are neither too happy nor unhappy about the extent to 
which they are developing and broadening themselves. The most common 
evaluations are 23% (44) of the respondents are very happy and another 22% (42) 
who are fairly happy. Overall, the majority of the respondents (48.7%) are neither 
too happy nor unhappy about their personal development compared to 36.6% (70) 
who are very happy and 14.7% (28) who are not. For Period2-NHTG, the results 
showed a lower mean of 5.79 for `How do you feel about the extent to which you are 
developing yourself and broadening your life? ' compared to the mean of 6.07 for 
`How do you feel about yourself - what you are accomplishing as to how you handle 
problems? ' The most common evaluations are 25.2% (60) of the respondents are 
fairly happy and 22.7% (54) are very happy with their self-developments. Overall, 
37% (88) of the respondents are very happy with their self-developments compared to 
10.9% (26) who are not. The rest (52.1%) are neither too happy nor unhappy. In 
comparison, the mean of 5.79 obtained in Period2-NHTG is higher than the mean of 
5.64 obtained in Periodl-NHTG. A Wilcoxon Signed Ranks test indicated this 
difference is not significant as p>0.05. This means the respondents feel more or less 
the same about their self-development in Period 1 and Period2. 
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Table 5.187: `How do you feel about the extent to which you are achieving success 
. and getting ahead? ' for Periodl-and Period2-NHTG 
Scale Periodl-NHTG Period2-NHTG 
% No. % No. 
Tremendously 
Unhappy 1 1.1 2 1.4 3 
2 3.9 7 1.8 4 
3 7.9 14 8.1 18 
4 12.4 22 7.2 16 
5 10.7 19 23.4 52 
6 23.6 42 22.1 49 
7 24.7 44 27.0 60 
8 12.9 23 8.1 18 
Tremendously 
Happy 
9 2.8 5 0.9 2 
Total 100.0 178 100.0 222 
Missing 18 27 
Median 6 6 
Mean 5.79 5.70 
Std. Deviation 1.79 1.57 
For Periodl-NHTG, the results in Table 5.187 indicated the respondents have average 
feelings for their achievements and success (mean = 5.79). The most common 
evaluations are 24.7% (44) of the respondents are very happy with their success and 
achievements and 23.6% (42) who are fairly happy. Overall, 40.4% (72) are very 
happy compared to 12.9% (23) who are not. The rest (46.7%) are neither too happy 
nor unhappy. For Period2-NHTG, the most common evaluation is 27% (60) of the 
respondents are very happy with their achievements and success. Overall, 36% (80) of 
the respondents are very happy with their achievements and success compared to 
11.3% (25) who are not. The rest (52.7%) are neither too happy nor unhappy. In 
comparison, the mean of 5.7 obtained in Period2-NHTG is almost similar to the mean 
of 5.79 obtained in Periodl-NHTG. A Wilcoxon Signed Ranks test indicated this 
difference is not significant as p>0.05. This means the respondents feel more or less 
the same about their achievements and success in Periodl and Period2. 
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Table 5.188: `How do you feel about your retirement? ' for Periodl-and Period2- 
NHTG 
Scale Period 1-NHTG Period2-NHTG 
% No. % No. 
Tremendously 
Unhappy I - - - - 
2 2.2 1 - - 
3 2.2 1 - - 
4 10.9 5 1.5 1 
5 2.2 1 7.4 5 
6 6.5 3 23.5 16 
7 30.4 14 33.8 23 
8 28.2 13 22.0 15 
Tremendously 
Happy 
9 17.4 8 11.8 8 
Total 100.0 46 100.0 68 
Median 7 7 
Mean 7.00 7.03 
Std. Deviation 1.75 1.17 
For Periodl-NHTG, the results in Table 5.188 showed that 76% (35) of the 
respondents who are very happy compared to 4.4% (2) who are not. The rest (19.6%) 
have average feelings. For Period2-NHTG, 67.6% (46) of the respondents are very 
happy with their retirement and the rest (32.4%) felt average. In comparison, the mean 
of 7.03 obtained in Period2-NHTG is almost similar to the mean of 7.0 obtained in 
Periodl-NHTG. A Wilcoxon Signed Ranks test indicated this difference is not 
significant as p>0.05. This means the respondents feel more or less the same about 
their retirement in Period 1 and Period2. 
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Table 5.189: `How do you feel about your role as a housewife/househusband? ' for 
Period 1-and Period2-NHTG 
Scale Periodl-NHTG Period2-NHTG 
% No. % No. 
Tremendously 
Unhappy 1 1.2 1 - - 
2 - - - - 
3 5.0 4 0.9 1 
4 5.0 4 5.5 6 
5 16.0 13 10.9 12 
6 18.5 15 29.1 32 
7 25.9 21 37.3 41 
8 22.2 18 11.8 13 
Tremendously 
Happy 
9 6.2 5 4.5 5 
Total 100.0 81 100.0 110 
Median 7 7 
Mean 6.42 6.50 
Std. Deviation 1.63 1.19 
For Periodl-NHTG, the results in Table 5.189 showed the respondents are fairly 
happy (mean = 6.42) with their roles as homemakers. The most common evaluations 
are 25.9% (21) are very happy and 22.2% (18) are almost tremendously happy as 
homemakers. Overall, 54.3% (44) of the respondents are very happy compared to 
6.2% (5) who are not. The rest (39.5%) have average feelings. For Period2-NHTG, 
the results showed that 53.6% (59) of the respondents are very happy as homemakers 
compared to 0.9% (1) who is not. The rest (45.5%) are neither too happy nor 
unhappy. In comparison, the mean of 6.5 obtained in Period2-NHTG is slightly higher 
than the mean of 6.42 obtained in Periodl-NHTG. A Wilcoxon Signed Ranks test 
indicated this difference is not significant as p>0.05. This means the respondents 
feel more or less the same about their roles as homemakers in Period1 and Period2. 
385 
Chapter 5: Statistical Analysis 
Table 5.190: `How do you feel about your present state as a student? ' for Period I-and 
Period2-NHTG 
Scale Period 1-NHTG Period2-NHTG 
% No. % No. 
Tremendously 
Unhappy 1 6.3 1 - - 
2 - - - - 
3 - - 9.1 2 
4 12.4 2 9.1 2 
5 18.8 3 27.3 6 
6 6.3 1 13.6 3 
7 31.1 5 36.4 8 
8 18.8 3 4.5 1 
Tremendously 
Happy 
9 6.3 1 - - 
Total 100.0 16 100.0 22 
Median 7 6 
Mean 6.13 5.73 
Std. Deviation 2.03 1.42 
For Periodl-NHTG, the results in Table 5.190 indicated that the respondents who are 
still studying are fairly happy (mean = 6.13). Overall, 56.2% (9) of the respondents 
are very happy with their present state as students compared to 6.3% (1) who is not. 
The rest (37.5%) are neither too happy nor unhappy. For Period2-NHTG, the results 
showed that 40.9% (9) of the respondents are very happy compared to 9.1% (2) who 
are very unhappy with their present state as students. The rest (50%) have average 
feelings. In comparison, the mean of 5.73 obtained in Period2-NHTG is lower than 
the mean of 6.13 obtained in Periodl-NHTG. A Wilcoxon Signed Ranks test 
indicated this difference is not significant as p>0.05. This means the respondents 
feel more or less the same about their present state as students in Period1 and Period2. 
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Table 5.191: `How do you feel about your present state as an unemployed person? ' 
for Period 1-and Period2-NHTG 
Scale Period 1-NHTG Period2-NHTG 
% No. % No. 
Tremendously 
Unhappy 1 8.3 1 9.5 2 
2 8.3 1 4.8 1 
3 16.7 2 9.5 2 
4 8.3 1 - - 
5 33.4 4 38.1 8 
6 16.7 2 4.8 1 
7 8.3 1 28.5 6 
8 - - - - 
Tremendously 
Happy 
9 - - 4.8 1 
Total 100.0 12 100.0 21 
Median 5 5 
Mean 4.33 5.10 
Std. Deviation 1.78 2.12 
For Period I -NHTG, the results in Table 5.191 indicated that the respondents who are 
unemployed are fairly unhappy (mean = 4.33). Only 8.3% (1) of the respondents is 
very happy compared to 33.3% (4) who are not. The rest (58.4%) are neither too 
happy nor unhappy about their unemployed status. For Period2-NHTG, the results 
showed that 33.3% (7) of the respondents are very happy compared to 23.8% (5) who 
are not. The rest (42.9%) have average feelings about their unemployed status. In 
comparison, the mean of 5.1 obtained in Period2-NHTG is higher than the mean of 
4.33 obtained in Periodl-NHTG. A Wilcoxon Signed Ranks test indicated this 
difference is not significant as p>0.05. This means the respondents feel more or less 
the same about their unemployed status in Periodl and Period2. 
All these item `How do you feel about yourself - what you are accomplishing as to 
how you handle problems? T 'How do you feel about the extent of which you are 
developing yourself and broadening your life? T 'How do you feel about the extent to 
which you are achieving success and getting ahead? T 'How do you feel about your 
retirement (if retired)? T 'How do you feel about your role as a 
housewife/househusband (if you are a homemaker)? T 'How do you feel about your 
present state as a student (if still studying)? ' and `How do you feel about your present 
state as an unemployed person (if applicable)? ' are combined and averaged 
accordingly to form a composite measure of Period I-and Period2-Self which is shown 
in Table 5.192. 
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Table 5.192: Period1-and Period2-Self 
Scale Period l-Self Period 2-Self 
% No. % No. 
Tremendously 
Unhappy 1 0.5 1 0.4 1 
2 2.0 4 2.0 5 
3 7.1 14 3.6 9 
4 9.2 18 10.5 26 
5 20.0 39 23.7 59 
6 30.6 60 34.5 86 
7 24.0 47 20.9 52 
8 5.6 11 4.0 10 
Tremendously 
Happy 
9 1.0 2 0.4 1 
Total 100.0 196 100.0 249 
Median 6.2917 6 
Mean 6.0167 6.0066 
Std. Deviation 1.4068 1.2593 
For Periodl-Self, the results in Table 5.192 indicated that the majority of the 
respondents (59.8%) are neither too happy nor unhappy with their Self domain 
compared to 30.6% (60) who are very happy and 9.6% (19) who are not. For 
Period2-Self, the results showed 25.3% (63) of the respondents are very happy with 
their Self domain compared to 6% (15) who are not. The rest (68.7%) have average 
feelings for their Self domain. In comparison, the mean of 6.0066 obtained in 
Period2-Self is almost similar to the mean of 6.0167 obtained in Periodl-Self. A 
Wilcoxon Signed Ranks test indicated this difference is not significant as p>0.05. 
This means the respondents feel more or less the same about their Self domain in 
Period1 and Period2. 
An examination of Periodl-and Period2-Self by gender, age-groups, full-time 
education, marital status, occupation, and household income and number of children 
under 18 years is shown in Appendix 5.10. The results indicated the following: 
  For Periodl-Self - the Mann-Whitney and Kruskal-Wallis tests indicated no 
statistical differences in terms of gender, age-groups, full-time education, marital 
status, occupation, household income and number of children under 18 for 
respondents in Period 1-Self. 
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  For Period2-Self - the Mann-Whitney and Kruskal-Wallis tests indicated no 
statistical difference for gender, age-groups, full-time education, marital status, 
occupation, household incomes and number of children under 18 for respondents 
in Period2-Self. 
 A comparison between Periodl-and Period2-Self - the Wilcoxon Signed Ranks 
test showed no significant difference in terms of gender, age-groups, full-time 
education, marital status, occupation, household income and number of children 
under 18. 
5.24.10 PERIOD1-AND PERIOD2-SERVICES AND FACILITIES 
The specific life domain of the Services and Facilities is made up of the following 
items: 
  `How do you feel about the goods and services you get when you buy in this area 
- things like food, appliances, clothes, etc.? ' 
  `How do you feel about the services you get in this neighbourhood - like refuse 
collection, road maintenance, fire and police protection? ' 
The data distributions of Period 1-and Period2-NHTG for the Services and Facilities 
measure are shown in Tables 5.193 and Table 5.194. 
Table 5.193: `How do you feel about the goods and services you get when you buy in 
this area - things like food, appliances, clothes, etc.? ' for Periodl-and 
Period2-NHTG 
Scale Period 1-NHTG Period2-NHTG 
% No. % No. 
Tremendously 
Unhappy 1 - - 0.8 2 
2 1.2 3 0.4 1 
3 4.8 12 2.0 5 
4 8.0 20 6.0 15 
5 18.9 47 21.8 54 
6 21.7 54 25.0 62 
7 28.1 70 28.6 71 
8 16.5 41 11.4 28 
Tremendously 
Happy 
9 0.8 2 4.0 10 
Total 100.0 249 100.0 248 
Missing - 1 
Median 6 6 
Mean 6.09 6.18 
Std. Deviation 1.47 1.41 
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For Periodl-NHTG, the results in Table 5.193 showed the respondents are fairly 
happy with the goods and services they can obtained in their neighbourhood (mean = 
6.09). The most common evaluations are 28.1% (70) of the respondents are very 
happy and 21.7% (54) who are fairly happy with the goods and services that they can 
get in their neighbourhood. Overall, 45.4% (113) of the respondents are very happy 
compared to 6% (15) who are not. The rest (48.6%) are neither too happy nor 
unhappy about the goods and services they can get in their neighbourhood. For 
Period2-NHTG, the most common evaluations are 28.6% (71) of the respondents are 
very happy and 25% (62) who are fairly happy. Overall, 44% (109) of the 
respondents are very happy compared to 3.2% (8) who are not. The rest (52.8%) are 
neither too happy nor unhappy. In comparison, the mean of 6.18 obtained in Period2- 
NHTG is higher than the mean of 6.09 obtained in Periodl-NHTG. A Wilcoxon 
Signed Ranks test indicated this difference is not significant as p>0.05. This means 
the respondents feel more or less the same about this item in Periodl-and Period2- 
NHTG. 
Table 5.194: 'How do you feel about the services you get in this neighbourhood - like 
refuse collection, road maintenance, fire and police protection? ' for 
Period 1-and Period2-NHTG 
Scale Period l-NHTG Period2-NHTG 
% No. % No. 
Tremendously 
Unhappy 1 1.2 3 0.8 2 
2 4.1 10 1.6 4 
3 9.3 23 8.0 20 
4 5.7 14 12.4 31 
5 21.2 52 19.7 49 
6 19.9 49 21.7 54 
7 22.4 55 19.3 48 
8 13.4 33 14.9 37 
Tremendously 
Happy 
9 2.8 7 1.6 4 
Total 100.0 246 100.0 249 
Missing 3 - 
Median 6 6 
Mean 5.75 5.75 
Std. Deviation 1.79 1.66 
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For Period 1-NHTG, the results in Table 5.194 showed an average mean rating of 5.75 
on how the respondents felt about the , services 
they get in their neighbourhood area. 
The most common evaluations are 22.4% (55) of the respondents are very happy and 
21.2% (52) who felt average. Overall, the majority (46.8%) gave an average rating 
compared to 38.6% (95) who are very happy and 14.6% (36) who are very unhappy 
about the services they get in their neighbourhood area. For Period2-NHTG, the most 
common evaluation is 21.7% (54) of the respondents are fairly happy with the 
services in their neighbourhood area. Overall, 35.8% (89) of the respondents are very 
happy compared to 10.4% (26) who are not. The rest (53.8%) are neither too happy 
nor unhappy about the services in their neighbourhood area. In comparison, the 
mean of 5.75 obtained in Period2-NHTG is similar to the mean obtained in Periodl- 
NHTG. A Wilcoxon Signed Ranks test confirmed no significant difference as p> 
0.05. This means the respondents feel more or less the same about the services they 
get in their area in Periodl and Period2. 
The two items `How do you feel about the goods and services you get when you buy 
in this area - things like food, appliances, clothes, etc? ' and `How do you feel about 
the services you get in this neighbourhood - like refuse collection, road maintenance, 
fire and police protection? ' are combined and averaged to form a composite measure 
of Period I-and Period2-Services and Facilities as shown in Table 5.195. 
Table 5.195: Period I- and Period2- Services and Facilities 
Scale Period 1-Services 
and Facilities 
Period2-Services 
and Facilities 
% No. % No. 
Tremendously 
Unhappy 1 - - 0.8 2 
2 1.6 4 0.8 2 
3 4.8 12 1.2 3 
4 12.9 32 16.0 40 
5 21.3 53 22.1 55 
6 31.3 78 29.4 73 
7 22.1 55 21.7 54 
8 5.6 14 7.6 19 
Tremendously 
Happy 
9 0.4 1 0.4 1 
Total 100.0 249 100.0 249 
Missing - - Median 6 6 
Mean 5.9157 5.9598 
Std. Deviation 1.3399 1.2937 
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For Period I -Services and Facilities, the results in Table 5.195 indicated the majority 
(65.5%) of the respondents are neither too happy nor unhappy with their Services and 
Facilities domain compared to 28.1% (70) who are very happy and 6.4% (16) who are 
very unhappy. For Period2-Services and Facilities, the results indicated that the 
majority of the respondents (67.5%) are neither too happy nor unhappy with their 
Services and Facilities domain compared to 29.7% (74) who are very happy and 2.8% 
(7) who are very unhappy. In comparison, the mean of 5.9598 obtained in Period2- 
Services and Facilities is almost similar to the mean of 5.9157 obtained in Periodl- 
Services and Facilities. A Wilcoxon Signed Ranks test indicated this difference is not 
significant as p>0.05. This means the respondents feel more or less the same about 
their Services and Facilities domain in Period1 and Period2. 
An examination of Periodl-and Period2-Services and Facilities by gender, age- 
groups, full-time education, marital status, household income and number of children 
under 18 years is shown in Appendix 5.10. The results indicated the following: 
  For Period 1-Services and Facilities - the Mann-Whitney and Kruskal-Wallis tests 
indicated no statistical differences in terms of gender, age-groups, full-time 
education, marital status, occupation, household income and number of children 
under 18 for respondents in Period 1-Services and Facilities. 
  For Period2-Services and Facilities - the Mann-Whitney and Kruskal-Wallis tests 
indicated no statistical difference in terms of gender, age-groups, full-time 
education, marital status, occupation, household income and number of children 
under 18 for the respondents in Period2-Services and Facilities. 
 A comparison between Period 1-and Period2-Services and Facilities - the 
Wilcoxon Signed Ranks test indicated significant differences for those aged 25-34 
(p < 0.01) who are happier and those aged 55-64 (p < 0.05) who are less happy 
with their Services and Facilities domain in Period2. 
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5.24.11 PERIODI-AND PERIOD2-HEALTH 
The specific life domain of Health is made up of the following items: 
  `How do you feel about your own health and physical condition? ' 
  `How do you feel about the amount of physical work and exercise you do in your 
life? ' 
The data distributions of Periodl-and Period2-NHTG for the Health measure are 
shown in Tables 5.196 to 5.197. 
Table 5.196: `How do you feel about your own health and physical condition? ' for 
Period 1-and Period2-NHTG 
Scale Period I-NHTG Period2-NHTG 
% No. % No. 
Tremendously 
Unhappy 1 1.5 3 3.7 9 
2 2.0 4 3.2 8 
3 3.6 7 7.2 18 
4 9.7 19 11.2 28 
5 18.4 36 16.5 41 
6 20.4 40 23.3 58 
7 25.0 49 20.9 52 
8 15.8 31 10.8 27 
Tremendously 
Happy 
9 3.6 7 3.2 8 
Total 100.0 196 100.0 249 
Median 6 6 
Mean 6.03 5.61 
Std. Deviation 1.68 1.86 
For Periodl-NHTG, the results in Table 5.196 showed the respondents are fairly 
happy about their health and physical condition (mean = 6.03). The most common 
evaluations are 25% (49) of the respondents are very happy with their health and 
physical condition and 20.4% (40) who are fairly happy. Overall, 44.4% (87) of the 
respondents are very happy with their health and physical condition compared to 7.1% 
(14) who are not. The rest (48.5%) have average feelings about their health and 
physical condition. For Period2-NHTG, the most common evaluations are 23.3% (58) 
of the respondents are fairly happy and 20.9% (52) who are very happy with their 
health and physical conditions. Overall, 34.9% (87) of the respondents are very 
happy compared to 14.1% (35) who are not. The rest (51%) are neither too happy nor 
unhappy. In comparison, the mean of 5.61 obtained in Period2-NHTG is lower than 
the mean of 6.03 obtained in Periodl-NHTG. A Wilcoxon Signed Ranks test 
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indicated this difference is very significant as p<0.001. This means the respondents 
are less happy with their health and physical condition in Period2. 
Table 5.197: `How do you feel about the amount of physical work and exercise you 
do in your life? ' for Period I-and Period2-NHTG 
Scale Period 1-NHTG Period2-NHTG 
% No. % No. 
Tremendously 
Unhappy 1 2.5 5 0.8 2 
2 5.1 10 5.2 13 
3 13.3 26 10.0 25 
4 15.3 30 15.3 38 
5 15.8 31 20.9 52 
6 13.8 27 19.7 49 
7 19.4 38 15.7 39 
8 11.2 22 11.2 28 
Tremendously 
Happy 
9 3.6 7 1.2 3 
Total 100.0 196 100.0 249 
Median 5 5 
Mean 5.33 5.35 
Std. Deviation 1.99 1.75 
For Periodl-NHTG, the results in Table 5.197 showed a lower mean rating of 5.33, 
which is an average rating for `How do you feel about the amount of physical work 
and exercise you do in your life? ' compared to the mean rating of 6.03 for `How do 
you feel about your own health and physical condition? ' The most common 
evaluation is 19.4% (38) of the respondents are very happy with the amount of 
physical work and exercise that they do. Overall, the majority (44.9%) are neither too 
happy nor unhappy about the amount of physical work 'and exercise that they do 
compared to 34.2% (67) who are very happy and 20.9% (41) who are not. For 
Period2-NHTG, the most common evaluation is 20.9% (52) have average feelings 
about the amount of physical work and exercise that they do. Overall, 28.1% (70) of 
the respondents are very happy compared to 16% (40) who are not. The rest (55.9%) 
have average feelings. In comparison, the mean of 5.35 obtained in Period2-NHTG is 
almost similar to the mean of 5.33 obtained in Periodl-NHTG. A Wilcoxon Signed 
Ranks test indicated this difference is not significant as p>0.05. This means the 
respondents feel more or less the same about the amount of physical work and 
exercise they do in Periodl and Period2. 
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The two items `How do you feel about your own health and physical condition? ' and 
`How do you feel about the amount of physical work and exercise you do in your 
life? ' are combined and averaged to form a composite measure of Period 1-and 
Period2-Health. The data distribution of Periodl-and Period2-Health is shown in 
Table 5.198. 
Table 5.198: Period1-and Period2-Health 
Scale Period1-Health Period2-Health 
% No. % No. 
Tremendously 
Unhappy 1 1.0 2 2.0 5 
2 2.5 5 2.0 5 
3 6.2 12 11.3 28 
4 22.9 45 18.1 45 
5 17.3 34 20.9 52 
6 18.9 37 22.4 56 
7 22.0 43 17.7 44 
8 8.2 16 4.8 12 
Tremendously 
Happy 
9 1.0 2 0.8 2 
Total 100.0 196 100.0 249 
Median 5.75 5.5 
Mean 5.6735 5.4799 
Std. Deviation 1.6245 1.5285 
For Period 1-Health, the results in Table 5.198 indicated that 59.1% (116) of the 
respondents are neither too happy nor unhappy with their Health domain compared to 
31.2% (61) who are very happy and 9.7% (19) who are very unhappy. For Period2- 
Health, the results showed 23.3% (58) of the respondents are very happy compared to 
15.3% (38) who are not. The rest (61.4%) are neither too happy nor unhappy with 
their Health domain. In comparison, the mean of 5.4799 obtained in Period2-Health 
is lower than the mean of 5.6735 obtained in Periodl-Health. A Wilcoxon Signed 
Ranks test indicated this difference is significant as p<0.05. This means the 
respondents are less happy with their Health domain in Period2. 
An examination of Periodl-and Period2-Health by gender, age-groups, full-time 
education, marital status, occupation and household income and number of children 
under 18 years is shown in Appendix 5.10. The results indicated the following: 
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  For Periodl-Health - the Mann-Whitney and Kruskal-Wallis tests indicated no 
statistical differences in terms of gender, age-groups, full-time education, marital 
status, occupation, household income and number of children under 18. 
  For Period2-Health - the Kruskal-Wallis test indicated significant difference for 
those who are still studying and completed their full-time education at 18 to under 
22 years (p < 0.05), who are happier with their Health domain compared to other 
respondents in Period2-Health. However, there are no statistical difference in 
terms of gender, age-groups, marital status, occupation, household incomes and 
number of children under 18. 
 A comparison between Periodl-and Period2-Health - the Wilcoxon Signed Ranks 
test indicated significant differences for the males (p < 0.01), completed full-time 
education under 18 years (p < 0.001), married (p < 0.01), 
separated/divorced/widowed (p < 0.05), working in the DE category (p < 0.05), 
with household income of under £22,000, or £42,001 and above, (p < 0.05) and 
those with or without children under 18 (p < 0.05). All these groups are less 
happy with their Health domain in Period2. 
5.24.12 PERIODI-AND PERIOD2-NATION 
The specific life domain of Nation is made up of the following items: 
  `How do you feel about what your government is doing? ' 
  `How do you feel about how the U. K. stands in the eyes of the rest of the world? ' 
The data distributions of the Periodl-and Period2- NHTG for the Nation measure are 
shown in Tables 5.199 and 5.200. 
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Table 5.199: `How do you feel about what your government is doing? ' for Periodl- 
and Period2-NHTG 
Scale Periodl-NHTG Period2-NHTG 
% No. % No. 
Tremendously 
Unhappy 1 8.5 21 4.4 11 
2 7.3 18 8.4 21 
3 17.8 44 15.7 39 
4 21.5 53 24.1 60 
5 22.7 56 26.5 66 
6 12.1 30 10.4 26 
7 8.5 21 8.4 21 
8 1.2 3 2.1 5 
Tremendously 
Happy 
9 0.4 1 - - 
Total 100.0 247 100.0 249 
Missing 2 - 
Median 4 4 
Mean 4.21 4.35 
Std. Deviation 1.72 1.59 
For Periodl-NHTG, the results in Table 5.199 indicated the most common 
evaluations on `How do you feel about what your government is doing? ' are 22.7% 
(56) of the respondents felt average and 21.5% (53) are fairly unhappy. Overall, 
56.3% (139) of the respondents are neither too happy nor unhappy about their 
government compared to 33.6% (83) who are very unhappy and 10.1% (25) who are 
very happy. The not too positive evaluation of `How do you feel about what your 
government is doing? ' could perhaps be attributed to the way in which the 
government was handling a number of crisis that were occurring during the data 
collection period. This included the pensioners' dissatisfaction, the flood disasters 
that occurred in many parts of the country, the fuel crisis, train disasters and 
disruptions as well as the foot-and-mouth crisis. For Period2-NHTG, the most 
common evaluations are 26.5% (66) of the respondents felt average about their 
government's performance and 24.1% (60) who are fairly unhappy. Overall, only 
10.5% (26) of the respondents are very happy with their government's performance 
compared to 28.5% (71) who are not. The majority (61%) is neither too happy nor 
unhappy. In comparison, the mean of 4.35 obtained in Period2-NHTG is higher than 
the mean of 4.21 obtained in Periodl-NHTG. A Wilcoxon Signed Ranks test 
indicated this difference is not significant as p>0.05. This means the respondents 
feel more or less the same about their government in Periodl and Period2. 
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Table 5.200: `How do you feel about how the U. K. stands in the eyes of the rest of 
the world? ' for Period 1-and Period2-NHTG 
Scale Period 1-NHTG Period2-NHTG 
% No. % No. 
Tremendously 
Unhappy 1 2.4 6 2.4 6 
2 3.2 8 2.4 6 
3 10.1 25 9.2 23 
4 15.7 39 18.1 45 
5 35.2 87 27.3 68 
6 16.1 40 17.7 44 
7 14.1 35 17.3 43 
8 3.2 8 4.4 11 
Tremendously 
Happy 
9 - - 1.2 3 
Total 100.0 248 100.0 249 
Missing 1 - 
Median 5 5 
Mean 4.99 5.17 
Std. Deviation 1.50 5.00 
For Periodl-NHTG, the results in Table 5.200 indicated the most common 
evaluations on `How do you feel about how the U. K. stands in the eyes of the rest of 
the worldT is 35.2% (87) of the respondents gave an average rating. Overall, 67% 
(166) of the respondents are neither too happy nor unhappy about the UK's standing 
in the world compared to 17.3% (43) who are very happy and 15.7% (39) who are 
very unhappy. For Period2-NHTG, the most common evaluation is 27.3% (68) of the 
respondents have average feelings on how the U. K. stands in the eyes of the rest of 
the world. Overall, 22.9% (57) of the respondents are very happy compared to 14% 
(35) who are very unhappy with how the U. K. stands in the eyes of the rest of the 
world. The rest (63.1%) are neither too happy nor unhappy. In comparison, the mean 
of 5.17 obtained in Period2-NHTG is higher than the mean of 4.99 obtained in 
Periodl-NHTG. A Wilcoxon Signed Ranks test indicated this difference is not 
significant as p>0.05. This means the respondents feel more or less the same about 
how the U. K. stands in the eyes of the rest of the world in Period1 and Period2. 
The two items `How do you feel about what your government is doing? ' and `How do 
you feel about how the U. K. stands in the eyes of the rest of the world? ' are combined 
and averaged to form a composite measure for Period 1-and Period2-Nation. The data 
distribution of Period 1-and Period2-Nation is shown in Table 5.201. 
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Table 5.201: Period 1-and Period2-Nation 
Scale Period 1 -Nation Period2-Nation 
% No. % No. 
Tremendously 
Unhappy 1 2.4 6 2.8 7 
2 7.6 19 4.8 12 
3 14.0 35 12.9 32 
4 27.5 68 26.1 65 
5 28.5 71 29.7 74 
6 16.4 41 15.7 39 
7 3.2 8 7.6 19 
8 0.4 1 0.4 1 
Tremendously 
Happy 
9 - - - - 
Total 100.0 249 100.0 249 
Median 4.5 5 
Mean 4.6024 4.7590 
Std. Deviation 1.3732 1.3840 
For Period 1-Nation, the results in Table 5.201 indicated only 3.6% (9) of the 
respondents are very happy with their Nation domain compared to 24% (60) who are 
not. The rest (72.4%) are neither too happy nor unhappy with their Nation domain. 
For Period2-Nation, the results showed 8% (20) of the respondents are very happy 
with their Nation domain compared to 20.5% (51) who are not. The majority (71.5%) 
has average feelings for their Nation domain. In comparison, the mean of 4.7590 
obtained in Period2-Nation is slightly higher than the mean of 4.6024 obtained in 
Periodl-Nation. A Wilcoxon Signed Ranks test indicated this difference is not 
significant as p>0.05. This means the respondents feel more or less the same about 
their Nation domain in Period1 and Period2. 
The Periodl-and Period2-Nation are also examined in terms of gender, age- groups, 
education, marital status, occupation, household income and number of children under 
the age of 18 as shown in Appendix 5.10. The results indicated the following: 
" For Periodl-Nation - the Mann-Whitney and Kruskal-Wallis tests indicated no 
statistical difference in terms of gender, age-groups, marital status, full-time 
education, household income and number of children. 
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  For Period2-Nation - the Mann-Whitney and Kruskal-Wallis tests indicated no 
statistical difference in terms of gender, age-groups, marital status, full-time 
education, household income and number of children. 
 A comparison between Period 1-and Period2-Nation - the Wilcoxon Signed Ranks 
test indicated significant difference for the females respondents (p < 0.05) who are 
happier with their Nation domain in Period2. However, there are no statistical 
differences in terms of age-groups, marital status, full-time education, household 
income and number of children under 18. 
5.24.13 SUMMARY OF SWB EVALUATIONS FOR NHTG 
A summary of the evaluations on all the subjective well-being measures (SWB) for 
Periodl-and Period2-NHTG in terms of the proportions of respondents with high 
ratings (7-9), average ratings (4-6) and low ratings (1-3) are shown in Table 5.202. 
Table 5.202: A Summary of SWB Evaluations for Period I-and Period2-NHTG 
Period 1-NHTG Period2-NHTG 
SWB measures Highest 
Rating 
(7-9) 
Average 
Rating 
(4-6) 
Lowest 
Rating 
(1-3) 
Highest 
Rating 
(7-9) 
Average 
Rating' 
(4-6) 
Lowest 
Rating 
(1-3) 
  Life3 62.7 31.3 6.0 49.4 44.6 6.1 
  SWLS 47.9 45.2 6.9 45 45.3 9.7 
" Current Affect 82.3 0.8 16.9 77.1 7.2 15.7 
  Friends 73.5 26.0 0.5 54.3 39.7 6.0 
  Family 63.2 31.1 5.7 60.7 32.4 6.9 
  Interpersonal 
Relationships 
59.0 38.2 2.8 58.3 40.5 1.2 
" Home 55.1 43.4 1.5 46.6 47.0 6.4 
  Job 47.6 45.3 7.1 45.3 49.4 5.3 
  Neighbour- 
hood 
39.5 56.5 4.0 33.3 62.3 4.4 
  Economic 
Situation 
42.8 48.5 8.7 38.6 51.8 9.6 
  Leisure 34.7 58.2 7.1 38.6 55.0 6.4 
  Self 30.6 59.8 9.6 25.3 68.7 6.0 
" Services & 
Facilities 
28.1 65.5 6.4 29.7 67.5 2.8 
  Health 31.2 59.1 9.7 23.3 61.4 15.3 
" Nation 3.6 72.4 24 8.0 71.5 20.5 
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For Periodl-NHTG, the results in Table 5.202 showed that more than 50% of the 
respondents gave high ratings for life-as-a-whole (62.7%), Current Affect (82.3%) 
and the specific life domains of Friends (73.5%), Family (63.2%), Interpersonal 
Relationships (59%) and Home (55.1%). In terms of average ratings, more than 50% 
of the respondents are found in the specific life domains of Nation (72.4%) followed 
by Services and Facilities (65.5%), Self (59.8%), Health (59.1%), Leisure (58.2%) 
and Neighbourhood (56.5%). The lowest ratings are found in the specific life 
domains of Nation (24%) and Current Affect (16.9%). 
In Period2-NHTG, more than 50% of the respondents with high ratings are found in 
Current Affect (77.1 %) and the specific life domains of Family (60.7%), Interpersonal 
Relationships (58.3%) and Friends (54.3%). This means the proportions of 
respondents with high ratings have decreased in Period2 in terms of percentage. 
More than 50% of the respondents with average ratings are found in the specific life 
domains of Nation (71.5%), Self (68.7%), Services and Facilities (67.5%), 
Neighbourhood (62.3%), Health (61.4%), Leisure (55%) and Economic Situation 
(51.8%). This means the proportions with average ratings have increased except for 
the Nation and Leisure domains. The lowest ratings are found in the specific life 
domains of Nation (20.5%), Current Affect (15.7%) and Health (15.3%), where the 
percentage for Nation and Current Affect has decreased in Period2. 
A summary of the SWB evaluations for Periodl-and Period2-NHTG for the 
significant differences using the Wilcoxon Signed Ranks test and estimated effect 
sizes as indicated by eta squared value are shown in Appendix 5.11. The results are 
shown in Table 5.203 
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Table 5.203: A summary of the SWB evaluations for Period 1-and Period2-NHTG in 
terms of significant difference and estimated effect size 
SWB Evaluations Period I-NHTG vs. 
Period2-NHTG 
Eta 
Squared 
Effect Size 
  SWLS Not Significant - - 
  Negative Affect Not Significant - - 
  Interpersonal Relationships Not Significant - - 
  Job Not Significant - - 
  Self Not Significant - - 
  Services and Facilities Not Significant - - 
  Nation Not Significant - - 
  Friends Sig. as p<0.001 0.210 Large 
  Home Sig. as p<0.001 0.072 Moderate 
  Leisure Sig. as p<0.001 0.070 Moderate 
  Life3 Sig. as p<0.001 0.050 Nearly moderate 
  Positive Affect Sig. as p<0.05 0.023 Small 
  Current Affect Sig. asp < 0.05 0.018 Small 
" Family Sig. as p<0.05 0.025 Small 
  Neighbourhood Sig. as p<0.05 0.016 Small 
" Economic Situation Sig. as p<0.05 0.035 Small 
  Health Sig. as p<0.05 0.030 Small 
Note: inc guidelines (proposes Dy c; onen, ins) tor interpreting tins value era squareu are; vi 
small effect, . 06 = moderate effect and . 14 = 
large effect. 
The findings in the table above indicated large effect size in terms of changes in the 
well-being of the respondents of the non-holiday taking group between Period 1-and 
Period2-NHTG for the Friends domain and moderate effect sizes for the Home and 
Leisure domains. A nearly moderate effect size was observed for Life3 while small 
effect sizes are observed for Positive Affect and Current Affect as well as for the 
specific life domains of Family, Neighbourhood, Economic Situation, and Health. 
However, the respondents feel more or less the same about their global life 
satisfaction (SWLS) and specific life domains of Interpersonal Relationships, Job, 
Self, Services and Facilities and Nation as well as experienced more or less the same 
amount of negative or unpleasant feelings in Periodl-and Period2-NHTG. 
The evaluations of SWB measures for Period 1-and Period2-NHTG as well as a 
comparison between Period I-and Period2-NHTG in terms of gender, age-groups, full- 
time education, marital status, occupation, household incomes and number of children 
under 18 indicated significant differences for the following: 
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  GENDER 
Q For Periodl-and Period2-NHTG - no significant difference for all SWB 
measures. 
Q For Period I -NHTG vs. Period2-NHTG 
Q Male - significant differences in Life3, SWLS, Affect, Friends, Family, 
Home, Economic Situation, Leisure, Health. 
Q Female - significant differences in Life3, Friends, Family, Home, Leisure, 
Nation. 
  AGE-GROUPS 
o For Periodl-NHTG 
o 16-24 - no significant differences observed. 
Q 25-34 - no significant differences observed. 
o 35-44 - significant difference for Neighbourhood. 
o 45-54 - significant differences for Neighbourhood. 
Q 55-64 - significant differences for Life3, Home, Interpersonal 
Relationships, Leisure, and Neighbourhood. 
o 65+ - significant differences for Life3, Interpersonal Relationships, and 
Neighbourhood. 
Q For Period2-NHTG 
o 16-24 - significant difference for Friends. 
Q 25-34 - significant difference for Friends. 
o 35-44 - significant difference for Neighbourhood. 
Q 45-54 - no significant differences observed. 
o 55-64 - significant differences for Friends, Home, Interpersonal 
Relationships, Leisure, 
Q 65+ - significant differences for Friends, Home, Interpersonal 
Relationships, Leisure, 
Q For Period 1-NHTG vs. Period2-NHTG 
Q 16-24 - significant difference for Friends. 
o 25-34 - significant differences for Friends, and Services and Facilities. 
o 35-44 - significant differences for Friends, Home, Neighbourhood, and 
Leisure. 
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o 45-54 - significant differences for Friends, Home, Economic Situation, and 
Leisure. 
Q 55-64 - significant differences for Friends, Family, Home, Economic 
Situation, Leisure, and Services and Facilities. 
Q 65 +- significant differences for Friends, Home, and Leisure. 
  FULL-TIME EDUCATION 
o For Periodl-NHTG 
Q Completed full-time education at under 18 years - significant difference 
for Neighbourhood. 
o Completed full-time education at 18 to under 22 years - significant 
differences for Life3, Interpersonal Relationships, Economic Situation, and 
Neighbourhood. 
o Completed full-time education at 22 years and over - no significant 
differences observed. 
o still studying - no significant differences observed. 
o For Period2-NHTG 
o Completed full-time education at under 18 years - no significant 
differences observed. 
o Completed full-time education at 18 to under 22 - significant differences 
for Life3, SWLS, Family, Friends, Home, Interpersonal Relationships, 
Job, Economic Situation, and Health. 
v Completed full-time education at 22 years and over - no significant 
differences observed. 
o still studying - significant differences for Life3, Family, Health. and Job. 
o For Periodl-NHTG vs. Period2-NHTG 
Q Completed full-time education under 18 years - significant difference for 
Life3, Family, Friends, Home, Leisure, and Health. 
o Completed full-time education at 18 -22 years - significant difference for 
Life3, Friends, and Neighbourhood. 
Q Completed full-time education at 22 years and over - significant difference 
for Friends, and Economic Situation. 
Q Still studying - no significant difference observed. 
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  MARITAL STATUS 
v For Period I-NHTG 
Q Single - no significant difference observed. 
Q Married - significant differences for Life3, SWLS, Affect, Family, 
Economic Situation, and Neighbourhood. 
o Living together - significant differences for Life3, Affect, Family, and 
Economic Situation. 
o Separated/divorced/widowed - significant difference for Neighbourhood. 
Q For Period2-NHTG 
Q Single - no significant differences observed. 
Q Married - significant difference observed for Family. 
o Living together - significant difference observed for Family. 
o Separated/divorced/widowed - no significant differences observed. 
Q For Period 1-NHTG vs. Period2-NHTG 
Q Single - significant difference for Friends. 
Q Married - significant differences for Life3, Family, Friends, Home, 
Economic Situation, Leisure, Neighbourhood, and Health. 
Q Living together - significant difference for Friends. 
Q Separated/divorced/widowed - significant differences for Life3, Affect, 
Friends, Home, Job, Leisure, and Health. 
  OCCUPATION. 
Q For Period 1 -NHTG 
o AB category - significant difference for Economic Situation. 
Q Cl category - no significant difference observed. 
Q C2 category - no significant difference observed. 
Q DE category - no significant difference observed. 
Q For Period2-NHTG 
o AB category - significant difference for Economic Situation. 
Q Cl category - no significant difference observed. 
Q C2 category - no significant difference observed. 
Q DE category - no significant difference observed. 
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Q For Period I-NHTG vs. Period2-NHTG 
Q AB category - significant differences for Family, and Friends. 
Q CI category - significant differences for Life3, Family, Friends, and 
Economic Situation. 
Q C2 category - significant differences for Friends, Home, Leisure, 
Neighbourhood. 
Q DE category - significant differences for Life3, Affect, Family, Home, 
Friends, Job, Leisure, and Health. 
  HOUSEHOLD INCOME 
o For Periodl-NHTG 
o Under £22,000 - no significant differences observed. 
Q £22,001-£42,000 - no significant differences observed. 
Q £42,001 and above - significant differences for SWLS, Family, Home, and 
Economic Situation. 
Q For Period2-NHTG 
o Under £22,000 - no significant differences observed. 
Q £22,001-£42,000 - no significant differences observed. 
o £42,001 and above - significant difference for SWLS, and Economic 
Situation. 
Q For Periodl-NHTG vs. Period2-NHTG 
Q Under £22,000 - significant difference for Life3, Affect, Friends, Home, 
Leisure, and Health. 
Q £22,001-£42,000 - significant difference for Life, Friends, Home, 
Economic Situation, and Leisure. 
Q £42,001 and above - significant difference for Life3, Family, Friends, 
Home, Economic Situation, and Health. 
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  NUMBER OF CHILDREN UNDER 18 
Q For Period I-NHTG 
o With no children under 18 - no significant differences observed. 
v With one or more children under 18 - no significant differences observed. 
Q For Period2-NHTG 
a With no children under 18 - Home and Leisure. 
Q With one or more children under 18 - no significant differences observed. 
Q For Period I-NHTG vs. Period2-NHTG 
Q With no children under 18 years - significant difference for Life3, Family, 
Friends, Home, Economic Situation, Leisure, and Health. 
u With one or more children under 18 - significant difference for Life3, 
Friends, Home, Interpersonal Relationships, Economic Situation, Leisure, 
Neighbourhood and Health. 
5.25 PLANNING A HOLIDAY 
The respondents of the NHTG are also asked whether they are planning to take a 
holiday within the next six months when they are completing the Period2-NHTG 
questionnaire. This is to ascertain whether the thought of planning for a holiday has 
any effects on the evaluations of the respondents. The findings indicated that 52.2% 
(130) of the respondents of the NHTG are planning to take a holiday compared to 
47.8% (119) who are not planning to take a holiday within the next six months. Out of 
the 130 respondents who intended to take a holiday, 25.4% (33) indicated that their 
holidays will take place within one month, 20.8% (27) within two months, 18.5% (24) 
within three months, 15.4% (20) within four months, 20% (26) within five to six 
months time period from the date of the completion of Period2-NHTG questionnaire. 
A comparison of means is carried out to find out whether there is any significant 
differences between those who are not planning to take a holiday with those who are 
planning to take a holiday in the near future. The results are shown in Table 5.204. 
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Table 5.204 A comparison of means between those planning and those not planning 
to take a holiday within the next six months 
PERIOD2-NHTG 
SWB 
PLANNING HOLIDAY 
(YES) 
PLANNING HOLIDAY 
(NO) 
Means S. D. No. Means S. D. No. 
" Life3 6.3500 1.3434 130 6.3403 1.4786 119 
" SWLS 28.9385 8.0683 130 27.4444 8.7469 117 
  Positive Affect 56.3154 13.8939 130 57.3361 13.5605 119 
  Negative Affect 35.7308 14.6408 130 36.9160 15.5272 119 
  Current Affect 20.5846 24.6362 130 20.4202 25.8996 119 
  Friends 6.6115 1.4444 130 6.5546 1.4812 119 
  Family 6.8026 1.5561 130 6.6239 1.6400 117 
  Interpersonal 
Relationships 
6.7500 1.1314 130 6.7227 1.1455 119 
  Home 6.3346 1.4106 130 6.4496 1.5423 119 
  Job 6.2745 1.4171 102 6.5515 1.3048 68 
  Neighbourhood 6.0808 1.2726 130 6.1387 1.3684 119 
  Economic 
Situation 
6.1538 1.4849 130 6.0000 1.5155 119 
" Leisure 5.7615 1.4792 130 5.9132 1.4965 119 
  Self 6.0064 1.2022 130 6.0068 1.3240 119 
" Services & 
Facilities 
5.9423 1.3143 130 5.9790 1.2762 119 
" Health 5.5038 1.5383 130 5.4538 1.5238 119 
" Nation 4.7231 1.3030 130 4.7983 1.4719 119 
The results in Table 5.204 indicated that those who are planning to take a holiday 
within the next six months are slightly happier about their global well-being (Life3 
and SWLS), experienced slightly lesser amount of negative affect and thus enjoyed an 
overall net amount of positive affect. In addition, they are slightly happier with their 
specific life domains of Friends, Family, Interpersonal Relationships, Economic 
Situation and Health. However, the respondents are slightly less happier with their 
Home, Job, Neighbourhood, Leisure, Self and Nation domains as well as experienced 
lesser amount of positive affect. A Mann-Whitney test indicated such differences are 
not significant. This means that there is no significant difference in the evaluations of 
the well-being of the respondents who are planning to take a holiday compared to 
those who are not planning to take a holiday in the near future. 
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5.26 PERIOD2-NHTG BY TIME DIFFERENCE 
The evaluations of the subjective well-being in Period2-NHTG are also examined in 
terms of time difference from the date of completion of Period I -Questionnaire. There 
are 26.9% (67) of the respondents who completed their two questionnaires within a 
time period of less than 60 days; 25.7% (64) within 61-90 days, 24.1% (60) within 91- 
120 days, 17.3% (43) within 121-150 days and 6% (15) within 151 days or more. The 
results of the respondents' evaluations of their SWB measures with respect to the 
difference in time are shown in Table 5.205. 
Table 5.205: Period2-NHTG SWB Evaluations by Time Difference 
Time Difference (Days) 
(Date of Period2-Questionnaire - Date of Period 1-Questionnaire) 
SWB Measures 60 days 
& below 
(mean) 
61-90 
days 
(mean) 
91-120 
days 
(mean) 
121-150 
days 
(mean) 
151 days 
& above 
(mean) 
  Life3 6.6119 6.2344 6.3750 6.2209 5.8867 
  SWLS 28.3538 29.3750 27.2000 28.3488 26.6000 
  Positive Affect 58.7761 57.9688 57.9667 51.7674 52.8000 
  Negative Affect 33.8657 34.0156 35.3333 40.3721 49.0667 
  Current Affect 24.9104 23.9531 22.6333 11.3953 3.7333 
  Friends 6.7239 6.4687 6.6500 6.6628 5.9667 
  Family 6.9722 6.6276 6.7797 6.5775 6.1444 
  Interpersonal 
Relationships 
6.9478 6.6328 6.7583 6.7326 6.1667 
" Home 6.5000 6.3359 6.2833 6.2791 6.8667 
" Job 6.5455 6.5652 6.2111 6.2917 6.1500 
  Neighbour-hood 6.3134 6.0234 6.1333 5.7907 6.3667 
  Economic 
Situation 
6.2761 6.0313 6.0333 6.0465 5.7000 
  Leisure 6.0373 5.7760 5.9778 5.5891 5.3000 
  Self 6.3478 5.9227 6.0342 5.8620 5.1444 
  Services & 
Facilities 
6.1716 5.9375 5.9750 5.5465 6.2333 
  Health 5.5000 5.7891 5.6333 5.0581 4.6667 
  Nation 4.7015 4.8828 4.8750 4.4419 4.9333 
The results in Table 5.205 indicated higher means on all measures of SWB measures 
except for SWLS and Negative Affect for the SWB evaluations of 60 days and below. 
A Kruskal-Wallis test indicated significant differences for Positive Affect, Negative 
Affect, Current Affect and the specific life domains of Self and Health as follows: 
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  Positive Affect (p< 0.05) - where respondents experienced higher amount of 
positive affect or pleasant feelings for SWB evaluations of less than 121 days' 
time difference (mean 57.96 and above). 
  Negative Affect (p< 0.001) - where respondents experienced lesser amount of 
negative affect or unpleasant feelings for SWB evaluations of less than 121 days' 
time difference (mean 35.33 and below). 
  Current Affect (p< 0.01) - where respondents experienced a higher amount of 
positive affect or pleasant feelings for SWB evaluations of less than 121 days' 
time difference (mean 22.63 and above). 
  Self (p< 0.01) - where respondents feel happier with their Self domain for SWB 
evaluations of 60 days and below time difference (mean = 6.34). 
  Health (p< 0.05) - where respondents are happier with their Self domain for SWB 
evaluations of less than 121 days' time difference (mean 5.5 and above). 
In conclusion, the findings above showed that the affect measures as well as the 
specific life domains of Self and Health are more likely to experience change with 
changes in time. 
5.27 FROM NON-HOLIDAY TAKING TO HOLIDAY TAKING 
The respondents who indicated that they are planning to take a holiday within the next 
six months are requested to fill in another questionnaire after their holidays. Out of 
the 130 Post-Trip Questionnaires (NHTG) sent, only 88 or 67.7% were returned. The 
sample characteristics of this group who at first did not plan to take a holiday and 
subsequently took a holiday are as follows: 
  In terms of gender, 52.3% (46) of the respondents are male compared to 47.7% 
(42) who are females. 
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  In terms of age-groups, 12.5% (11) of the respondents are aged 16-24,33% (29) 
are aged 25-34,20.5% (18) are aged 35-44,17% (15) are aged 45-54,9.1% (8) are 
aged 55-64, and 8% (7) are aged 65 and above. 
  In terms of full-time education, 33% (29) completed full-time education under 18 
years, 34.1% (30) between 18 to under 22,26.1% (23) at 22 years or over and 
6.8% (6) who are still studying. 
  In terms of marital status, 21.6% (19) are single, 54.5% (48) are married, 12.5% 
(11) are living together, 9.1% (8) are separated/divorced and 2.3% (2) are 
widowed. 
  In terms of occupation, 17% (15) are in the AB category, 26.1% (23) in the Cl 
category, 19.3% (17) in the C2 category and 37.5% (33) in the DE category. 
  In terms of household income, 28.2% (24) are having household incomes of under 
£22,000,41.2% (35) are having household incomes of £22,001-£42,000 and 
30.6% (26) with household incomes of £42,001 and above. 
  In terms of number of children under 18,54.5% (48) have no children under 18 
compared to 45.5% (40) with children under 18 years old. 
  In terms of holiday locations, 19.3% (17) of the respondents have their holidays in 
the U. K., 50% (44) in Europe, 20.5% (18) in U. S. A., 3.4% (3) in Canada and 
6.8% (6) in the rest of the world. 
  In terms of holiday period, 26.5% (23) of the respondents spent 4-7 days, 52.2% 
(46) spent 8-14 days, 14.6% (13) spent between 15-21 days and 6.7% (6) spend 22 
days and more in their holidays period. 
  In terms of experiencing other major events, only 8.8% (10) of the respondents 
experienced a major event after coming back from their holidays. Out of these 10 
people, 4 of them experienced a positive event, 1 experienced a negative event and 
the rest (5) experienced both a positive and negative event. 
A comparison of the three evaluations of the well-being of the respondents of the 
NHTG: (1) Periodl-NHTG, (2) Period2-NHTG and (3) Period3-NHTG is made. 
Since the respondents indicated their intentions to take a holiday in Period2-NHTG, 
this questionnaire is also regarded as a Pre-Trip questionnaire. Likewise, the Period3- 
NHTG is regarded as the Post-Trip questionnaire, since it is being completed after the 
respondents come back from their holidays. The results of the comparisons are shown 
in Table 5.206. 
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Table 5.206: A comparison of SWB Evaluations for Periodl-NHTG, Period2- 
NHTG/Pre-Trip and Period3-NHTG/Post-Trip 
SWB Measures 
Period 1-NHTG Period2-NHTG/ 
Pre-Trip 
Period3-NHTG/ 
Post-Trip 
Mean No. Mean No. Mean No. 
  Life3 6.5739 88 6.2500 88 6.8563 87 
" SWLS 28.4773 88 28.3636 88 29.7931 87 
  Positive Affect 58.9205 88 55.3636 87 61.4419 86 
  Negative Affect 35.4773 88 35.9205 87 31.6047 86 
  Current Affect 23.4432 88 19.4432 87 29.8372 86 
  Friends 7.3352 88 6.5966 88 7.1322 87 
  Family 7.0549 88 6.7936 87 7.0678 86 
  Interpersonal 
Relationships 
6.7557 88 6.6591 88 6.8276 87 
  Home 6.7045 88 6.2670 88 6.6954 87 
" Job 6.2838 74 6.1554 74 6.4691 81 
  Neighbourhood 6.0909 88 5.8977 88 6.4483 87 
  Economic 
Situation 
6.3580 88 6.0739 88 6.5920 87 
  Leisure 6.0303 88 5.7197 88 6.4100 87 
  Self 6.0107 88 5.8865 88 6.2860 87 
  Services & 
Facilities 
5.7670 88 5.9261 88 6.2816 87 
  Health 5.7045 88 5.4602 88 6.1034 87 
  Nation 4.5057 88 4.6023 88 5.0920 87 
The results in Table 5.206 indicated the following: 
  The well-being of the respondents in Periodl-NHTG is higher than in Period2- 
NHTG/Pre-Trip in terms of global well-being, current affect and all the specific 
life domains except for the Services and Facilities and Nation domains. A 
Wilcoxon-Signed Ranks test indicated significant differences for Life3 (p < 0.05), 
Positive Affect (p < 0.05), Friends(p < 0.001), Home (p < 0.01) Economic 
Situation (p < 0.05), Family (p < 0.05) and Leisure (p < 0.05). This means the 
respondents in Period2-NHTG/Pre-Trip are less happy with their life-as-a-whole 
(using Life3), experienced lesser amount of positive affect or pleasant feelings as 
well as feeling less satisfied with their Friends, Home, Economic Situation, 
Family and Leisure domains; even though they are planning to go on holidays. 
  The well-being of the respondents in Period3-NHTG/Post-Trip is higher than the 
well-being of the respondents in Period2-NHTG/Pre-Trip for all the well-being 
measures. A Wilcoxon Signed Ranks test indicated significant differences for 
Life3 (p < 0.001), Positive Affect (p < 0.01), Negative Affect (p < 0.05), Current 
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Affect (p < 0.01), Economic-Situation (p < 0.001), Health (p < 0.001), Friends (p 
< 0.01), Neighbourhood (p < 0.01), Self (p < 0.01), Leisure (p < 0.01) and Home 
(p < 0.05). However, the global measure of SWLS is not significant (p > 0.059), 
Family (p > 0.05), Interpersonal Relationships (p > 0.05) and Job (p > 0.05). This 
means the respondents who have gone on a holiday are happier with their life-as- 
a-whole (Life3), enjoyed more positive affect and less negative affect as well as 
feel happier about their Economic Situation, Health, Friends, Neighbourhood, 
Self, Leisure and Home domains. However, they still feel more or less the same 
about their Family, Interpersonal Relationships and Job before and after their 
holidays. 
 A comparison between the well-being of the respondents in Period3-NHTG/Post- 
Trip with Periodl-NHTG indicated higher well-being in all the well-being 
measures except for the Friends and Home domains. A Wilcoxon Signed Ranks 
test indicated significant differences for Negative Affect (p < 0.05), Current Affect 
(p < 0.05), and the specific life domains of Nation (p < 0.001), Services and 
Facilities (p < 0.01), Friends (p < 0.05), Health (p < 0.05), Self (p < 0.05) and 
Leisure (p < 0.05). This means that the respondents who have came back from 
their holidays experienced lesser amount of negative affect and thus enjoyed an 
overall net amount of positive affect or pleasant feelings. In addition, they are 
happier with their Nation, Services and Facilities, Friends, Health, Self and 
Leisure domains compared to the time when they are not planning to go on a 
holiday. 
The comparisons made on the three evaluations of the respondents who first did not 
plan to take a holiday and then plan to take a holiday, and subsequently took a holiday 
indicated the following: 
  The comparison between Periodl-NHTG and Period2-NHTG/Pre-Trip indicated 
the respondents are generally less happy with their well-being, even though they 
are waiting to go on their holidays. They are less happy about their life-as-a-whole 
(Life3), experienced lesser amount of positive affect or pleasant feelings, less 
satisfied with their Economic Situation, Family, Friends, Home and Leisure 
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domains. However, they feel still the same about their life satisfaction (SWLS), 
experienced more or less the same amount of negative affect or unpleasant 
feelings and thus enjoyed more or less the same amount of net positive feelings. 
In addition, they feel more or less the same about their Self, Health, 
Neighbourhood, Interpersonal Relationships, Job and Nation domains. This means 
the anticipation of the forthcoming holiday trips did not enhance the well-being of 
these respondents. 
  The comparison between the Period3-NHTG/Post-Trip and Period2-NHTG/Pre- 
Trip indicated that the respondents did experience an enhanced well-being after 
their holidays. They are happier with their life-as-a-whole (Life3), experienced 
more positive feelings, less negative feelings and thus enjoyed an overall net 
positive affect. In addition, they are happier or satisfied with all their specific life 
domains except for Family, Interpersonal Relationships and Job. In addition, 
they feel more or less the same about their life satisfaction (SWLS). 
  The comparison between Period3-NHTG/Post-Trip and Periodl-NHTG indicated 
that the respondents did experience an enhanced well-being after their holidays. 
They experienced lesser amount of negative affect or unpleasant feelings and thus 
enjoyed an overall net amount of positive affect or pleasant feelings. In addition 
they are happier with their specific life domains of Friends, Nation, Health, 
Services and Facilities, Self and Leisure. However, they feel more or less the 
same about their life-as-a-whole or life satisfaction and experienced more or less 
the same amount of positive affect. They also feel more or less the same about 
their Economic Situation, Neighbourhood, Job, Interpersonal Relationships, 
Home, and Family domains. 
The above findings from non-holiday taking to holiday-taking are only meant to be 
exploratory and not conclusive for comparative purposes because of the small sample 
sizes and the sample characteristics not representative of their respective populations. 
However, this could be another way of studying the effects of holiday taking and non- 
holiday taking with a larger sample size and longer time frame. 
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5.28 SUMMARY FOR NON-HOLIDAY TAKING GROUP 
The respondents of the non-holiday taking group (NHTG) completed two 
questionnaires: Periodl-NHTG and Period2-NHTG. The evaluations of the NHTG at 
Period I-and Period2-NHTG were first examined for effects of other major events that 
might have impacted on the state of well-being of the respondents. The findings 
indicated that the presence of other major events have not affected significantly the 
evaluations of the respondents at Periodl-and Period2-NHTG. 
The evaluations of the respondents at Period1-NHTG were also examined for effects 
of having been on a recent holiday. The findings indicated that the evaluations of all 
the SWB measures are higher for those who have been on a recent holiday except for 
two specific life domains: Job and Nation; when compared to the evaluations of those 
who have not been on a recent holiday. A Mann-Whitney test indicated significant 
differences for seven specific life domains: Friends, Family, Home, Economic 
Situation, Leisure, Self and Health. Such influences were subsequently discounted. 
The state of well-being of the respondents at Period1-NHTG indicated that they are 
very happy with their Friends domain. However, they are fairly unhappy with the 
Nation domains and felt average about their Services and Facilities as well as Health 
domains. They are fairly happy with their Family, Interpersonal Relationships, Home, 
Job, Economic Situation, Neighbourhood, Leisure and Self domains. At the Period2- 
NHTG, the findings indicated that the respondents are fairly happy with their global 
well-being and affect and all other specific life domains, except for the Leisure, 
Services and Facilities and Health domains. They are still fairly unhappy with their 
Nation domain. A comparison between the Period 1-and Period2-NHTG indicated 
that the respondents are less happy with their global well-being (Life3), experiences 
lesser amount of pleasant feelings and feel less happy about their Friends, Family, 
Home, Economic Situation, Neighbourhood, Leisure and Health domains. However, 
they still feel more or less the same about their global life satisfaction (SWLS), and 
Interpersonal Relationships, Job, Self, Services & Facilities, and Nation domains as 
well as experienced more or less the same amount of negative feelings at Period2. 
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The SWB measures are also examined in terms of gender, age-groups, full-time 
education, marital status, occupation, household incomes and number of children 
under 18. 
A correlational analysis indicated that the global well-being and affect measures 
correlated strongly with each other and with the Self domain. In addition, the global 
well-being measures also correlated strongly with the Leisure domain. It is also 
observed that the Leisure domain also correlates strongly with the Self, Friends, 
Family, Interpersonal Relationships, Home and Health domains. The Self domain on 
the other hand correlated strongly with Interpersonal Relationships, Friends, Family, 
Job and Economic Situation domains. This suggests that satisfaction with the Leisure 
and Self domain could enhance satisfaction or happiness with the correlated domains; 
and vice versa. 
The evaluations of the SWB measures in Period2-NHTG are also examined in terms 
of time difference from the date of completion of Periodl-NHTG. The findings 
indicated that the affect measures are more likely to change with changes in time. In 
this respect, the respondents appear to be more unhappy with their affective feelings 
and the specific life domains of Self and Health. 
The respondents who indicated that they are planning to take a holiday within the next 
six months are also requested to fill up another questionnaire (Period-3-NHTG/Post- 
Trip Questionnaire). The findings indicated that the respondents (88 of them who did 
went on their holiday travels) experience an enhanced sense of well-being after their 
holidays when compared with their state of well-being at Period1 and Period2. When 
compared with Periodl, they are happier with their life-as-a-whole, experienced more 
pleasant feelings and lesser amount of unpleasant feelings after their holidays. In 
addition they are happier with their Friends, Nation, Health, Services and Facilities, 
Self and Leisure domains. When compared with Period2, the findings indicated that 
the respondents are also happier with their global well-being, experienced more 
pleasant feelings and less unpleasant feelings after their holiday travels. They are also 
happier with all the specific life domains except for the Family, Interpersonal 
Relationships and Job domains. In addition, they feel more or less the same about 
their global life satisfaction. 
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The study findings conclude that the respondents of the non-holiday taking group 
experience a lower sense of well-being at Period2 when compared at Periodl. 
However, when some of the respondents went on holiday travels their subjective or 
sense of well-being improves when compared with Period 1-and Period2. This 
indirectly indicates that the effects of holiday taking having a positive impact on the 
well-being of the respondents, although the effect sizes are small. 
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SECTION C-A COMPARISON BETWEEN 
HOLIDAY TAKING GROUP AND NON-HOLIDAY TAKING GROUP 
5.29 SAMPLE SIZE AND CHARACTERISTICS 
The total number of respondents for the Holiday Taking Group (HTG) is 355 and the 
total number of respondents for the Non-Holiday Taking Group (NHTG) is 249. The 
sample characteristics of the HTG and NHTG have been controlled to reflect their 
respective populations and are shown in this section. 
GENDER 
The gender distribution of the HTG and NHTG is shown in Graph 5.1. 
Graph 5.1: Gender Distribution of HTG and NHTG 
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The results in Graph 5.1 showed the gender distribution for both the HTG and NHTG, 
which is almost similar. The HTG has a slightly higher proportion of male 
respondents (49.9%) compared to the NHTG (49.8%). On the other hand, the NHTG 
has a slightly higher proportion of female respondents (50.2%) compared to the HTG 
(50.1%). 
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AGE-GROUPS 
The age-groups distribution of both the HTG and NHTG is shown in Graph 5.2. The 
results indicated the HTG has a slightly higher proportion of respondents aged 25-34 
(21.7%), 35-44 (16.9%), 45-54 (20.8%), and 55-64 (13.8%) compared to the NHTG. 
The NHTG has a higher proportion of respondents aged between 16-24 (16.1 %) and 
those aged 65 and above (23.3%). 
Graph 5.2: Age-Groups Distribution of HTG and NHTG 
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FULL-TIME EDUCATION 
The full-time education distribution of the HTG and NHTG is shown in Graph 5.3. 
The results indicated the HTG has a higher proportion of respondents who completed 
full-time education between the age of 18 to 22 years and under (38.1%) as well as at 
22 years or over (23.3%) compared to the NHTG. On the other hand, the NHTG has 
a much higher proportion of respondents who completed full-time education under 18 
years (46.6%) and those who are still studying (5.2%). 
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Graph 5.3: Full-time Education Distribution of HTG and NHTG 
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MARITAL STATUS 
The marital status distribution of both HTG and NHTG is shown in Graph 5.4. 
Graph 5.4: Marital Status Distribution of HTG and NHTG 
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The results indicated the HTG has a slightly higher proportion of respondents who are 
married (57.2%) and living together (13.5%) compared to NHTG. The NHTG has a 
slightly higher proportion of respondents who are single (22.1 %), separated/divorced 
(10%) and widowed (4.8%). 
OCCUPATION 
The occupation distribution of HTG and NHTG according to job categories is shown 
in Graph 5.5. 
Graph 5.5: Occupation Distribution of HTG and NHTG 
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The results in Graph 5.5 showed the HTG has a higher proportion of respondents in 
the AB-category (31%) and CI-category (36.9%) compared to the NHTG. On the 
other hand, the NHTG has a higher proportion of respondents in C2-category 
(20.9%), and DE categories (48.6%) compared to the HTG. The job category of AB 
refers to professional/managerial, Cl refers to clerical/supervisory, C2 refers to 
skilled manual and DE refers to unskilled manual/pensioners. 
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HOUSEHOLD INCOME 
The household income distribution of HTG and NHTG is shown in Graph 5.6. The 
results indicated the HTG has a higher proportion of respondents with household 
incomes of £42,001 and above (38.4%) compared to the NHTG (21.9%). However, 
the NHTG has a slightly higher proportion of respondents with household incomes of 
under £22,000 (43.5%) and £22,001-£42,000 (34.6%). 
Graph 5.6: Household Income Distribution of HTG & NHTG 
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NUMBER OF CHILDREN UNDER 18 YEARS 
The number of children under 18 years old distribution for the HTG and NHTG is 
shown in Graph 5.7. 
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Graph 5.7: Number of Children under 18 years old Distribution of HTG and NHTG 
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The results in Graph 5.7 showed the HTG has a higher proportion of respondents with 
no children under 18 (76.1 %) compared to the NHTG (65.7%). On the other hand, 
the NHTG has a higher proportion of respondents with one or more children under 18 
(34.3%) compared to HTG (23.9%). 
MATCHED SAMPLE GROUPS 
A smaller sample size with matched age and occupation characteristics for both the 
HTG and NHTG is also drawn for comparison purposes. This is in view of the fact 
that the sample characteristics of the HTG and NHTG differed substantially in certain 
age-groups and occupations distribution. The HTG is found to exhibit a lower 
proportion of those in the older age-groups and a higher proportion of those working 
in the AB categories compared to the NHTG with a higher proportion of those in the 
older age-groups and those working in the DE categories. The matched samples for 
HTG and NHTG in terms of age-groups and job categories are shown in Table 5.207. 
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Table 5.207: Matched Samples for HTG and NHTG (Age by Occupation) 
Occupation 
No. Age Groups HTG HTG 
AB C1& C2 DE AB C1 &C2 DE 
1. 16-34 40 40 40 40 40 40 
2. 35-54 40 40 40 40 40 40 
3. 55-65+ 40 40 40 40 40 40 
The matched samples for HTG and NHTG are used to examine whether there are any 
significant differences in the evaluations of the SWB measures by the HTG and 
NHTG in terms of gender, age-groups, marital status, occupation and household 
income. 
5.30 COMPARISON OF EVALUATIONS OF SUBJECTIVE WELL-BEING 
The evaluations of the subjective well-being (SWB) of the respondents of the Holiday 
Taking Group (HTG) and Non-Holiday Taking Group are compared and examined. 
This is to find out if there are any significant differences in the well-being of those 
taking a holiday (HTG) and those who are not taking a holiday (NHTG). The 
comparisons will be carried out as follows: 
  Pre-Trip HTG and Period1-NHTG - this is to find out whether there are any 
significant differences in the well-being of those who are waiting to go on their 
holidays (HTG) and those who are not waiting to go on a holiday (NHTG) in the 
first evaluation of their sense of well-being. 
  Pre-Trip HTG and Period2-NHTG - this is also to find out whether there are any 
significant differences in the well-being of those waiting to go on their holidays 
(HTG) with those who are not (NHTG). The rationale for the comparison of the 
Pre-Trip HTG with the second evaluation of the NHTG (Period2-NHTG) is to 
find out whether the results obtained in the first comparison of Pre-Trip HTG with 
Period1-NHTG is significantly different from the second comparison of Pre-Trip 
HTG with Period2-NHTG. The comparison of Pre-Trip HTG with Period2- 
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NHTG is considered justified because the respondents of the NHTG are also not 
taking a holiday at this stage when completing the second evaluation of their sense 
of well-being. 
  Post-Trip HTG and Periodl-NHTG - this is to find out whether there are 
significant differences in the sense of well-being of those who have taken a 
holiday (HTG) with the first evaluation of those who have not gone on a holiday 
(NHTG) 
  Post-Trip HTG and Period2-NHTG - this is also to find out whether there are 
significant differences in the sense of well-being of those who have taken a 
holiday (HTG) with the second evaluation of those who have not taken a holiday 
(NHTG). The comparison of Post-Trip HTG and Period2-NHTG will indicate 
whether the results are significantly different from the comparison made between 
Post-Trip HTG and Periodl-NHTG. 
5.30.1 GLOBAL WELL-BEING 
The evaluations of the global well-being or life-as-a-whole for the respondents of the 
HTG and NHTG are compared and examined by using two multi-items measures of 
Life3 and SWLS (Satisfaction With Life Scale). 
LIFE3 
The Life3 measure of global well-being is made up of two single-items (Life1 and 
Life2) which when combined together formed the composite measure of Life3. The 
evaluations of Life!, Life2 and Life3 by the HTG and NHTG are shown in Graph 5.8. 
The evaluations of the HTG are designated as Pre-Trip HTG, that is evaluations made 
by the respondents before going on their holidays and Post-Trip HTG, that is 
evaluations made by the respondents after coming back from their holidays. For the 
NHTG, the two evaluations made are designated as Periodl-NHTG and Period2- 
NHTG. 
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Graph 5.8: Life3 for HTG & NHTG 
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Life2 = `How do you feel about your life as a whole? ' (2"d measure) 
Life3 = composite measure of Life I+ Life2. 
The results in Graph 5.8 indicated the following: 
  Pre-Trip HTG Vs. Period 1-NHTG 
v Life1 -the Pre-Trip HTG obtained a higher mean of 6.99 compared to the 
mean of 6.7 for the Periodl-NHTG. A Mann-Whitney test indicated this 
difference is significant as p<0.05. This means the respondents of the holiday 
taking group who are waiting to go on their holidays are happier about their 
life-as-a-whole compared to the non-holiday taking group. 
u Life2 - the Pre-Trip HTG obtained a higher mean of 6.98 compared to the 
mean of 6.67 for Periodl-NHTG. However, a Mann-Whitney test indicated 
this difference is not significant as p>0.05 (although it is nearly significant as 
p=0.054). This means the respondents of the holiday taking group and non- 
holiday taking group felt more or less the same about their life-as-a-whole. 
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v Life3 - the Pre-Trip HTG obtained a higher mean of 6.9873 compared to the 
mean of 6.6847 for Periodl-NHTG. A Mann-Whitney test indicated this 
difference is significant as p<0.05. This means that overall, the respondents 
of the holiday taking group (HTG) who are waiting to go on their holidays are 
happier with their life-as-a-whole compared to those who are not waiting to go 
on a holiday (NHTG). 
  Pre-Trip HTG Vs. Period2-NHTG 
o Lifel - the Pre-Trip HTG obtained a higher mean of 6.99 compared to 
Period2-NHTG (mean = 6.3). A Mann-Whitney test indicated this difference 
is very significant as p<0.001. This means the respondents of the holiday 
taking group who are waiting to go on their holidays are happier about their 
life-as-a-whole compared to the respondents of the non-holiday taking group. 
o Life2 - the Pre-Trip HTG obtained a higher mean of 6.98 compared to the 
mean of 6.41 for Period2-NHTG. A Mann-Whitney test indicated this 
difference is very significant as p<0.001. This also means the respondents of 
the holiday taking group who are waiting to go on their holidays are happier 
about their life-as-a-whole compared to the respondents of the non-holiday 
taking group. 
u Life3 - the Pre-Trip HTG obtained a higher mean of 6.9873 compared to the 
mean of 6.3454 for Period2-NHTG. A Mann-Whitney test indicated this 
difference is very significant as p<0.001. This also means the respondents of 
the holiday taking group who are waiting to go on their holidays are happier 
about their life-as-a-whole compared to the respondents of the non-holiday 
taking group. 
  Post-Trip HTG Vs. Period 1-NHTG 
o Life! - the Post-Trip HTG obtained a higher mean of 6.99 compared to 
Period1-NHTG (mean = 6.7). A Mann-Whitney test indicated this difference 
is not significant as p>0.05. This means the respondents of the holiday taking 
group and non-holiday taking group felt more or less the same about their life- 
as-a-whole. 
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o Life2 - the Post-Trip HTG obtained a higher mean of 7.23 compared to the 
mean of 6.67 for Periodl-NHTG. A Mann-Whitney test indicated this 
difference is very significant as p< 0.001. This means the respondents of the 
holiday taking group felt happier about their life-as-a-whole after coming back 
from their holidays compared to the non-holiday taking group. 
o Life3 - the Post-Trip HTG obtained a higher mean of 7.1070 compared to the 
mean of 6.6847 for Periodl-NHTG. A Mann-Whitney test indicated this 
difference is significant as p< 0.01. This means, overall the respondents of the 
holiday taking group felt happier about their life-as-a-whole after their 
holidays compared to the non-holiday taking group. 
  Post-Trip HTG vs. Period2-NHTG 
o Lifel - the Post-Trip HTG obtained a higher mean of 6.99 compared to 
Period2-NHTG (mean = 6.3). A Mann-Whitney test indicated this difference 
is very significant as p<0.001. This means the respondents of the holiday 
taking group felt happier about their life-as-a-whole after coming back home 
from their holidays compared to the non-holiday taking group. 
a Life2 - the Post-Trip HTG obtained a higher mean of 7.23 compared to the 
mean of 6.41 for Period2-NHTG. A Mann-Whitney test indicated this 
difference is very significant as p<0.001. This means the respondents of the 
holiday taking group felt happier about their life-as-a-whole after coming back 
home from their holidays compared to the non-holiday taking group. 
o Life3 - the Post-Trip HTG obtained a higher mean of 7.1070 compared to the 
mean of 6.3454 for Period2-NHTG. A Mann-Whitney test indicated this 
difference is very significant as p<0.001. This means the respondents of the 
holiday taking group felt happier about their life-as-a-whole after coming back 
home from their holidays compared to the non-holiday taking group. 
The findings above indicated that those who are waiting to go on a holiday (Pre-Trip 
HTG) are happier with their global well-being or life-as-a-whole compared to those 
who are not waiting to go on a holiday (Period 1-and Period2-NHTG). This feeling of 
enhance well-being is maintained for the holiday taking group (Post-Trip HTG) after 
taking their holidays compared to the non-holiday taking group (Period1-and Period2- 
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NHTG). In other words, the holiday taking group felt much happier about their life- 
as-a-whole before and after their holidays compared to the non-holiday taking group. 
SATISFACTION WITH LIFE SCALE (SWLS) 
The SWLS is another global measure of well-being or life satisfaction. It is made-up 
of five single-item measures and these five items are combined to form the composite 
measure of SWLS. The evaluations of SWLS by the respondents of HTG and NHTG 
are shown in Graph 5.9. 
Graph 5.9: SWLS for HTG & NHTG 
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SWLS2 -'The conditions of my life are excellent' 
SWLS3 -'I am satisfied with my life' 
SWLS4 -'So far I have achieved the important things I want in life' 
SWLS5 -'If I could live my life over, I would change almost nothing' 
SWLS - Composite measure of SWLSI+SWLS2+SWLS3+SWLS4+SWLS5 
The results in Graph 5.9 indicated the following: 
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  Pre-Trip HTG vs. Period 1-NHTG 
o SWLS 1- `In most ways my life is close to my ideal' - the Pre-Trip HTG 
obtained a mean of 6.07 compared to the mean of 5.59 for Period I -NHTG. A 
Mann-Whitney test indicated this difference is very significant as p<0.001. 
This means the respondents of the holiday taking group felt happier about their 
life being close to the ideal compared to the non-holiday taking group. 
o SWLS2 - `The conditions of my life are excellent' - the Pre-Trip HTG 
obtained a mean of 6.42 compared to the mean of 5.79 for Period I -NHTG. A 
Mann-Whitney test indicated this difference is very significant as p<0.001. 
This means the respondents of the holiday taking group felt happier about the 
conditions of their life compared to the non-holiday taking group. 
o SWLS3 - `I am satisfied with my life' - the Pre-Trip HTG reported a mean of 
6.59 compared to the mean of 6.13 of Periodl-NHTG. A Mann-Whitney test 
indicated this difference is significant as p<0.01. This means the holiday 
taking group felt more satisfied with their lives compared to the non-holiday 
taking group. 
o SWLS4 - `So far I have achieved the important things I want in life' - the Pre- 
Trip HTG reported a mean of 6.23 compared to the mean of 6.03 of Periodl- 
NHTG. A Mann-Whitney test indicated this difference is not significant as p 
> 0.05. This means that both the holiday taking group and non-holiday taking 
group felt more or less the same about the important things that they have 
achieved in life. 
o SWLS5 - `If I could live my life over, I would change almost nothing' - the 
Pre-Trip HTG reported a mean of 5.48 compared to the mean of 5.16 for 
Periodl-NHTG. A Mann-Whitney test indicated this difference is not 
significant between the two groups as p>0.05. This means that both the 
holiday taking group and non-holiday taking group felt more or less the same 
about the wish to change things if they could live their lives over. 
o SWLS - the composite measure of SWLS indicated the Pre-Trip HTG 
obtained a mean of 30.7784 compared to the mean of 28.7097 of Periodl- 
NHTG. A Mann-Whitney test indicated this difference is significant as p< 
0.01. This means the respondents of the holiday taking group who are waiting 
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to go on their holidays felt happier about their global well-being compared to 
the respondents of the non-holiday taking group. 
  Pre-Trip HTG vs. Period2-NHTG 
Q SWLS1 - `In most ways my life is close to my ideal' - the Pre-Trip HTG 
obtained a mean of 6.07 compared to the mean of 5.23 of Period2-NHTG. A 
Mann-Whitney test indicated this difference is very significant as p<0.001. 
This means the respondents of the holiday taking group felt happier about their 
lives being close to ideal compared to the non-holiday taking group. 
o SWLS2 - `The conditions of my life are excellent' - the Pre-Trip HTG 
obtained a mean of 6.42 compared to the mean of 5.75 of Period2-NHTG. A 
Mann-Whitney test indicated this difference is very significant as p<0.001. 
This means the respondents of the holiday taking group felt happier about the 
conditions of their lives compared to the non-holiday taking group. 
o SWLS3 - `I am satisfied with my life' - the Pre-Trip HTG reported a mean of 
6.59 compared to the mean of 6.07 of Period2-NHTG. A Mann-Whitney test 
indicated this difference is significant as p<0.01. This means the respondents 
of the holiday taking group felt more satisfied with their lives compared to the 
non-holiday taking group. 
o SWLS4 - `So far I have achieved the important things I want in life' - the Pre- 
Trip HTG reported a mean of 6.23 compared to the mean of 5.83 of Period2- 
NHTG. A Mann-Whitney test indicated this difference is significant as p< 
0.01. This means the respondents of the holiday taking group felt happier 
about the important things that they have achieved in life compared to the non- 
holiday taking group. 
o SWLS5 - `If I could live my life over, I would change almost nothing' - the 
Pre-Trip HTG reported a mean of 5.48 compared to the mean of 5.35 for 
Period2-NHTG. A Mann-Whitney test indicated this difference is not 
significant as p>0.05. This means both the respondents of the holiday taking 
group and non-holiday taking group felt more or less the same about their 
need to change some part of their lives if they could live their lives over. 
o SWLS - the composite measure of SWLS indicated the Pre-Trip HTG 
obtained a mean of 30.7784 compared to the mean of 28.2308 of Period2- 
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NHTG. A Mann-Whitney test indicated this difference is very significant as 
p<0.001. Overall, this means the respondents of the holiday taking group 
who are waiting to go on their holidays are happier about their global well- 
being or life satisfaction compared to the non-holiday taking group. 
  Post-Trip HTG vs. Period 1-NHTG 
Q SWLS 1- `In most ways my life is close to my ideal' - the Post-Trip HTG 
obtained a mean of 6.22 compared to the mean of 5.59 of Period 1-NHTG. A 
Mann-Whitney test indicated this difference is very significant as p<0.001. 
This means the respondents of the holiday taking group are happier about their 
lives being close to ideal compared to the non-holiday taking group. 
Q SWLS2 - `The conditions of my life are excellent' - the Post-Trip HTG 
obtained a mean of 6.6 compared to the mean of 5.79 of Period 1-NHTG. A 
Mann-Whitney test indicated this difference is very significant as p<0.001. 
This means the respondents of the holiday taking group are happier about the 
conditions of their lives compared to the non-holiday taking group. 
Q SWLS3 - `I am satisfied with my life' - the Post-Trip HTG reported a mean of 
6.9 compared to the mean of 6.13 of Periodl-NHTG. A Mann-Whitney test 
indicated this difference is very significant as p<0.001. This means the 
respondents of the holiday taking group are more satisfied with their lives 
compared to the non-holiday taking group. 
o SWLS4 - `So far I have achieved the important things I want in life' - the 
Post-Trip HTG reported a mean of 6.45 compared to the mean of 6.03 of 
Periodl-NHTG. A Mann-Whitney test indicated this difference is significant 
as p<0.01. This means the respondents of the holiday taking group are 
happier about having achieved the important things they want in life compared 
to the non-holiday taking group. 
SWLS5 - `If I could live my life over, I would change almost nothing' - the 
Post-Trip HTG reported a mean of 5.6 compared to the mean of 5.16 for 
Periodl-NHTG. A Mann-Whitney test indicated this difference is significant 
as p<0.05. This means the respondents of the holiday taking group are 
happier about the need to change some part of their lives if they could live life 
over compared to the non-holiday taking group. 
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o SWLS - the composite measure of SWLS indicated the Post-Trip HTG 
obtained a mean of 31.7775 compared to the mean of 28.7097 of Periodl- 
NHTG. A Mann-Whitney test indicated this difference is very significant as 
p<0.001. Overall, this means the respondents of the holiday taking group 
who have come back from their holidays are happier about their global well- 
being compared to the non-holiday taking group. 
  Post-Trip HTG vs. Period2-NHTG 
o SWLS 1- `In most ways my life is close to my ideal' - the Post-Trip HTG 
obtained a mean of 6.22 compared to the mean of 5.23 of Period2-NHTG. A 
Mann-Whitney test indicated this difference is very significant as p<0.001. 
This means the respondents of the holiday taking group are happier about their 
lives being close to ideal compared to the non-holiday taking group. 
o SWLS2 - `The conditions of my life are excellent' - the Post-Trip HTG 
obtained a mean of 6.6 compared to the mean of 5.75 of Period2-NHTG. A 
Mann-Whitney test indicated this difference is very significant as p<0.001. 
This means the respondents of the holiday taking group are happier about the 
conditions of their lives compared to the non-holiday taking group. 
o SWLS3 -I am satisfied with my life' - the Post-Trip HTG reported a mean of 
6.9 compared to the mean of 6.07 of Period2-NHTG. A Mann-Whitney test 
indicated this difference is very significant as p<0.001. This means the 
respondents of the holiday taking group are more satisfied with their life 
compared to the non-holiday taking group. 
Q SWLS4 - `So far I have achieved the important things I want in life' - the 
Post-Trip HTG reported a mean of 6.45 compared to the mean of 5.83 of 
Period2-NHTG. A Mann-Whitney test indicated this difference is very 
significant as p<0.001. This means the respondents of the holiday taking 
group are happier about the important things they have achieved in life 
compared to the non-holiday taking group. 
o SWLS5 - `If I could live my life over, I would change almost nothing' - the 
Post-Trip HTG reported a mean of 5.6 compared to the mean of 5.35 for 
Period2-NHTG. A Mann-Whitney test indicated this difference is not 
significant as p>0.05. This means the respondents of both the holiday taking 
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group and non-holiday taking group felt more or less the same about the wish 
to change some part of their lives if they could live life over. 
u SWLS - the composite measure of SWLS indicated the Post-Trip HTG 
obtained a mean of 31.7775 compared to the mean of 28.2308 of Period2- 
NHTG. A Mann-Whitney test indicated this difference is very significant as 
p<0.001. Overall, this means the respondents of the holiday taking group felt 
happier about their global well-being or life satisfaction after their holidays 
compared to the non-holiday taking group. 
The findings above also indicated that those who are waiting to go on a holiday (Pre- 
Trip HTG) are happier with their global well-being or life satisfaction compared to 
those who are not waiting to go on a holiday (Periodl-and Period2-NHTG). In 
addition, those who have taken a holiday (Post-Trip HTG) are happier with their 
global well-being or life satisfaction compared to those who have not gone on a 
holiday (Period1-and Period2-NHTG). 
SUMMARY OF GLOBAL WELL-BEING 
The two global measures of well-being, Life3 and SWLS, indicated significant 
differences in the evaluations of global well-being or life satisfaction between the 
holiday taking group and the non-holiday taking group. Those who are waiting to go 
on their holidays (Pre-Trip HTG) are happier with their global well-being or life 
satisfaction compared to those not waiting to go on a holiday (Period1-and Period2- 
NHTG). Those who have taken their holidays (Post-Trip HTG) are also happier with 
their global well-being or life satisfaction compared to those who have not taken a 
holiday (Period 1-and Period2-NHTG). In this context, holiday taking does have a 
positive effect or impact on the sense of well-being of the holiday taking group with 
regard to their global well-being or life satisfaction. In other words, the anticipation 
of the holiday itself has enhanced the feeling of global well-being or life satisfaction 
of the respondents (HTG) and this enhanced feeling of well-being has been observed 
after the holidays. 
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5.31 EVALUATIONS OF AFFECT 
The evaluations of the positive affect, negative affect and current affect measures by 
the HTG and NHTG are examined. Current Affect refers to the balance between the 
sum of positive affect and sum of negative affect. A person is said to enjoy positive 
current affect if the balance of current affect is positive. This means the person 
experiences more positive or pleasant feelings. Similarly, a person is said to 
experience negative current affect if there are more negative or unpleasant feelings 
compared to the number of positive or pleasant feelings. The positive and negative 
affect is measured respectively by 10 single-item. These items are combined to form 
a composite measure of current affect. 
5.31.1 POSITIVE AFFECT 
The Pre-Trip HTG and Period1-NHTG evaluations of the 10 single item measures of 
positive affect is shown in Graph 5.10 - 5.12. 
Graph 5.10: Measures of Positive Affect (1-3) for HTG and NHTG 
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The results in Graph 5.10 indicated the evaluations of the first three positive affect 
items as follows: 
  Pre-Trip HTG vs. Periodl-NHTG 
o Positivei -` My life is on the right track' - the Pre-Trip HTG reported a mean 
of 5.92 compared to the mean of 5.68 for the Periodl-NHTG. A Mann- 
Whitney test indicated this difference is not significant as p>0.05. This 
means the respondents of the holiday taking group and non-holiday taking 
group felt more or less the same about their lives being on the right track. 
o Positive2 - `My future looks good' - the Pre-Trip HTG reported a mean of 
6.34 compared to a mean of 5.8 for the Periodl-NHTG. A Mann-Whitney test 
indicated this difference is very significant as p<0.001. This means the 
respondents of the holiday taking group felt happier about their future being 
good compared to the non-holiday taking group. 
o Positive3 - `I think clearly and creatively' - the Pre-Trip HTG obtained a 
mean of 5.97 compared to the mean of 5.8 for Periodl-NHTG. A Mann- 
Whitney test indicated this difference is not significant as p>0.05. This 
means the respondents of the holiday taking group and non-holiday taking 
group felt more or less the same about their ability to think clearly and 
creatively. 
  Pre-Trip HTG vs. Period2-NHTG 
o Positivei -` My life is on the right track' - the Pre-Trip HTG reported a mean 
of 5.92 compared to the mean of 5.78 of the Period2-NHTG. A Mann- 
Whitney test indicated this difference is not significant as p>0.05. This means 
the respondents of the holiday taking group and non-holiday taking group felt 
more or less the same about their lives being on the right track. 
o Positive2 - `My future looks good' - the Pre-Trip HTG reported a mean of 
6.34 compared to the mean of 6.0 of the Period2-NHTG. A Mann-Whitney 
test indicated this difference is significant as p<0.05. This means the 
respondents of the holiday taking group felt happier about their future 
compared to the non-holiday taking group. 
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o Positive3 - `I think clearly and creatively' - the Pre-Trip HTG obtained a 
mean of 5.97 compared to Period2-NHTG with a mean of 5.92. A Mann- 
Whitney test indicated this difference is not significant as p>0.05. This means 
the respondents of the holiday taking group and non-holiday taking group felt 
more or less the same about their ability to think clearly and creatively. 
  Post-Trip HTG vs. Periodl-NHTG 
u Positivei -" My life is on the right track' - the Post-Trip HTG reported a mean 
of 6.5 compared to the mean of 5.68 of the Periodl-NHTG. A Mann-Whitney 
test indicated this difference is very significant as p<0.001. This means the 
respondents of the holiday taking felt happier about their lives being on the 
right track compared to the non-holiday taking group. 
o Positive2 - `My future looks good' - the Post-Trip HTG reported a mean of 
6.47 compared to a mean of 5.8 for the Period I -NHTG. A Mann-Whitney test 
indicated this difference is very significant as p<0.001. This means the 
respondents of the holiday taking group felt happier about their future 
compared to the non-holiday taking group. 
o Positive3 - `I think clearly and creatively' - the Post-Trip HTG obtained a 
mean of 6.32 compared to Periodl-NHTG with a mean of 5.8. A Mann- 
Whitney test indicated this difference is very significant as p<0.001. This 
means the respondents of the holiday taking group felt happier about their 
ability to think clearly and creatively compared to the non-holiday taking 
group. 
  Post-Trip HTG vs. Period2-NHTG 
Q Positivei - 'My life is on the right track' -the Post-Trip HTG reported a mean 
of 6.5 compared to the mean of 5.78 of the Period2-NHTG. A Mann-Whitney 
test indicated this difference is very significant as p<0.001. This means the 
respondents of the holiday taking group felt happier about their lives being on 
the right track compared to the non-holiday taking group. 
o Positive2 - `My future looks good' - the Post-Trip HTG reported a mean of 
6.47 compared to a mean of 6.0 for Periodl-NHTG. A Mann-Whitney test 
indicated this difference is very significant as p<0.001. This means the 
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respondents of the holiday taking group felt happier about their future 
compared to the non-holiday taking group. 
Q Positive3 - `I think clearly and creatively' - the Post-Trip HTG obtained a 
mean of 6.32 compared to Period2-NHTG with a mean of 5.92. A Mann- 
Whitney test indicated this difference is significant as p<0.05. This means the 
respondents of the holiday taking group felt happier about their ability to think 
clearly and creatively compared to the non-holiday taking group. 
The evaluations of the next three positive affect items by HTG and NHTG are shown 
in Graph 5.11. 
Graph 5.11: Measures of Positive Affect (4-6) for HTG & NHTG 
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The results in Graph 5.11 indicated the following: 
  Pre-Trip HTG vs. Period 1-NHTG 
Q Positive4 -'I like myself - the Pre-Trip HTG obtained a slightly higher mean 
(6.01) compared to Period l -NHTG (mean = 5.85). However, a Mann- 
Whitney test indicated this difference is not significant as p>0.05. This means 
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that the respondents of the holiday taking group and non-holiday taking group 
felt more or less the same about whether they like themselves. 
o Positives - `I smile and laugh a lot' - the Pre-Trip HTG obtained a slightly 
higher mean (6.46) compared to Periodl-NHTG (mean = 6.37). However, a 
Mann-Whitney test indicated this difference is not significant as p>0.05. This 
means that the respondents of the holiday taking group and non-holiday taking 
group felt more or less the same about whether they smile and laugh a lot. 
Q Positive6 - `I have energy to spare' - the Pre-Trip HTG reported an almost 
similar mean (4.86) compared to Periodl-NHTG (mean =4.80). A Mann- 
Whitney test indicated this difference is not significant as p>0.05. This means 
that the respondents of the holiday taking group and non-holiday taking group 
felt more or less the same about whether they have energy to spare. 
  Pre-Trip HTG vs. Period2-NHTG 
o Positive4 -'I like myself - the Pre-Trip HTG obtained a slightly higher mean 
(6.01) compared to Period2-NHTG (mean = 5.61). However, a Mann- 
Whitney test indicated this difference is significant as p<0.05. This means 
that the respondents of the holiday taking group felt happier about whether 
they like themselves compared to the non-holiday taking group. 
o Positive5 - `I smile and laugh a lot' - the Pre-Trip HTG obtained a slightly 
higher mean (6.46) compared to Period2-NHTG (mean = 6.33). However, a 
Mann-Whitney test indicated this difference is not significant as p>0.05. 
This means both the holiday taking group and non-holiday taking group felt 
more or less the same about whether they smile and laugh a lot. 
o Positive6 - `I have energy to spare' - the Pre-Trip HTG reported a slightly 
higher mean of 4.86 compared to Period2-NHTG (mean = 4.71). A Mann- 
Whitney test indicated this difference is not significant as p>0.05. This 
means both the holiday taking group and non-holiday taking group felt more 
or less the same about whether they have energy to spare. 
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  Post-Trip HTG vs. Periodl-NHTG 
Q Positive4 -'I like myself' the Post-Trip HTG obtained a higher mean (6.39) 
compared to Periodl-NHTG (mean = 5.85). A Mann-Whitney test indicated 
this difference is very significant as p<0.001. This means the respondents of 
the holiday taking group are happier about whether they like themselves 
compared to the non-holiday taking group. 
o Positive5 - `I smile and laugh a lot' - the Post-Trip HTG obtained a slightly 
higher mean (6.57) compared to Period1-NHTG (mean = 6.37). However, a 
Mann-Whitney test indicated this difference is not significant as p>0.05. 
This means both the respondents of the holiday taking group and non-holiday 
taking group felt more or less the same about whether they have smiled and 
laughed a lot. 
a Positive6 - `I have energy to spare' - the Post-Trip HTG reported a higher 
mean (5.07) compared to Periodl-NHTG (mean = 4.80). A Mann-Whitney 
test indicated this difference is not significant as p>0.05. This means both the 
respondents of the holiday taking group and non-holiday taking group felt 
more or less the same about whether they have energy to spare. 
  Post-Trip HTG vs. Period2-NHTG 
o Positive4 -'I like myself' - the Post-Trip HTG obtained a higher mean (6.39) 
compared to Period2-NHTG (mean = 5.61). A Mann-Whitney test indicated 
this difference is very significant as p<0.001. This means the respondents of 
the holiday taking group are happier about whether they like themselves 
compared to the non-holiday taking group. 
u Positive5 - `I smile and laugh a lot' - the Post-Trip HTG obtained a higher 
mean (6.57) compared to Period2-NHTG (mean = 6.33). A Mann-Whitney 
test indicated this difference is significant as p<0.05. This means the 
respondents of the holiday taking group are happier about whether they have 
smiled and laughed a lot compared to the non-holiday taking group. 
C) Positive6 - `I have energy to spare' - the Post-Trip HTG reported a higher 
mean (5.07) compared to Period2-NHTG (mean = 4.71). A Mann-Whitney 
test indicated this difference is significant as p<0.05. This means the 
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respondents of the holiday taking group are happier about whether they have 
energy to spare compared to the non-holiday taking group. 
The evaluations of the next four positive affect items by the HTG and NHTG are 
shown in Graph 5.12. 
Graph 5.12: Measures of Positive Affect (7-10) for HTG & NHTG 
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The results in Graph 5.12 indicated the following: 
  Pre-Trip HTG vs. Period I -NHTG 
u Positive? - `I feel I can do whatever I want to' - the Pre-Trip HTG obtained a 
higher mean of 5.38 compared to Periodl-NHTG (mean = 4.98). A Mann- 
Whitney test indicated this difference is significant as p<0.05. This means 
the respondents of the holiday taking group are happier about what they can 
do compared to the non-holiday taking group. 
Li Positive8 -'I can handle any problems that come up' - there is not much 
difference between the Pre-Trip HTG (mean = 6.01) and Periodl-NHTG 
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(mean = 6.04) evaluation of this item. A Mann-Whitney test confirmed there 
is no significant difference as p>0.05. This means both the respondents of 
the holiday taking group and non-holiday taking group felt more or less the 
same about whether they can handle any problems. 
a Positive9 -`I feel loved and trusted' - the Pre-Trip HTG obtained a mean of 
6.82, which is almost similar to the mean of 6.86 for Periodl-NHTG. A Mann- 
Whitney test confirmed this difference is not significant as p>0.05. This 
means both the respondents of the holiday taking group and non-holiday 
taking group felt more or less the same about whether they feel loved and 
trusted. 
o PositivelO - `I feel close to people around me' - the Pre-Trip HTG (mean 2-- 
6.66) and Period1-NHTG (mean = 6.67) also obtained similar means. Again, 
p> the Mann-Whitney test confirmed there is no significant difference as 
0.05. This means both the respondents of the holiday taking group and non- 
holiday taking group felt more or less the same about whether they feel close 
to people. 
  Pre-Trip HTG vs. Period2-NHTG 
o Positive? -'I feel I can do whatever I want to' - the Pre-Trip HTG obtained a 
higher mean of 5.38 compared to Period2-NHTG (mean = 4.9). A Mann- 
Whitney test indicated this difference is significant as p<0.01. This means the 
respondents of the holiday taking group felt happier about what they can do 
compared to the non-holiday taking group. 
o Positive8 -`I can handle any problems that come up' - the Pre-Trip HTG 
obtained a higher mean (mean = 6.01) compared to Period2-NHTG (mean = 
5.32). A Mann-Whitney test indicated this difference is very significant as p< 
0.001. This means the respondents of the holiday taking group felt happier 
about how they handle problems compared to the non-holiday taking group. 
Q Positive9 -`I feel loved and trusted' - the Pre-Trip HTG obtained a higher 
mean of 6.82 compared to the mean of 6.11 for Period2-NHTG. A Mann- 
Whitney test confirmed this difference is significant as p<0.01. This means 
the respondents of the holiday taking group felt happier about being loved and 
trusted compared to the non-holiday taking group. 
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v Positive10 -'1 feel close to people around me' -the Pre-Trip HTG obtained a 
higher mean of 6.66 compared to Period2-NHTG (mean = 6.12). Again, the 
Mann-Whitney test confirmed this difference is significant difference as p< 
0.01. This means the respondents of the holiday taking group felt happier 
about being close to people compared to the non-holiday taking group. 
  Post-Trip HTG vs. Periodl-NHTG 
u Positive? -I feel I can do whatever I want to' -the Post-Trip HTG obtained a 
higher mean of 5.78 compared to Periodl-NHTG (mean = 4.98). A Mann- 
Whitney test indicated this difference is very significant as p<0.001. This 
means the respondents of the holiday taking group felt happier about what 
they can do compared to the non-holiday taking group. 
u Positive8 -`I can handle any problems that come up' - the Post-Trip HTG 
obtained a higher mean (mean = 6.37) compared to Periodl-NHTG (mean = 
6.04). A Mann-Whitney test indicated this difference is significant as p< 
0.01. This means the respondents of the holiday taking group felt happier 
about how they handle problems compared to the non-holiday taking group. 
Q Positive9 -`I feel loved and trusted' - the Post-Trip HTG obtained a higher 
mean of 7.18 compared to the mean of 6.86 for Periodl-NHTG. A Mann- 
Whitney test confirmed this difference is not significant as p>0.05. This 
means the respondents of the holiday taking group and non-holiday taking 
group felt more or less the same about how they are being loved and trusted. 
o Positive10 -'1 feel close to people around me' - the Post-Trip HTG obtained a 
higher mean of 6.86 compared to Periodl-NHTG (mean = 6.67). Again, the 
Mann-Whitney test confirmed this difference is not significant as p>0.05. 
This means the respondents of the holiday taking group and non-holiday 
taking group felt more or less the same about being close to people. 
  Post-Trip HTG vs. Period2-NHTG 
o Positive? -'I feel I can do whatever I want to' -the Post-Trip HTG obtained a 
higher mean of 5.78 compared to Period2-NHTG (mean = 4.9). A Mann- 
Whitney test indicated this difference is very significant as p<0.001. This 
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means the respondents of the holiday taking group felt happier about what 
they can do compared to the non-holiday taking group. 
u Positive8 -`I can handle any problems that come up' - the Post-Trip HTG 
obtained a higher mean (mean = 6.37) compared to Period2-NHTG (mean = 
5.32). A Mann-Whitney test indicated this difference is very significant as p< 
0.001. This means the respondents of the holiday taking group felt happier 
about how they handle problems compared to the non-holiday taking group. 
u Positive9 -`I feel loved and trusted' - the Post-Trip HTG obtained a higher 
mean of 7.18 compared to the mean of 6.11 for Period2-NHTG. A Mann- 
Whitney test confirmed this difference is very significant as p<0.001. This 
means the respondents of the holiday taking group felt happier about being 
loved and trusted compared to the non-holiday taking group. 
u Positive10 -'1 feel close to people around me' - the Post-Trip HTG obtained a 
higher mean of 6.86 compared to Period2-NHTG (mean = 6.12). Again, the 
Mann-Whitney test confirmed this difference is very significant as p<0.001. 
This means the respondents of the holiday taking group felt happier about 
being close to people compared to the non-holiday taking group. 
The comparison of the Pre-Trip HTG with Periodl-NHTG indicated significant 
differences for only two out of the ten positive affect items, which the respondents of 
the holiday taking group feel happier compared to the non-holiday taking group. As a 
result, both the respondents of the holiday taking group who are waiting to go on their 
holidays and non-holiday taking group experienced more or less the same amount of 
positive affect or pleasant feelings. However, the comparison between the Pre-Trip 
HTG with Period2-NHTG indicated significant differences for six out of the ten 
positive affect items. These significant differences observed indicated the 
respondents of the holiday taking group experienced more positive affect or pleasant 
feelings compared to the non-holiday taking group. Thus, overall the respondents of 
the holiday taking group who are waiting to go on their holidays experience more 
positive affect or pleasant feelings compared to the non-holiday taking group. 
The comparison of Post-Trip HTG with Periodl-NHTG indicated significant 
differences for six out of the ten positive affect items, which the respondents of the 
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holiday taking group feel happier compared to the non-holiday taking group. Overall, 
the respondents of the holiday taking group experienced more positive affect or 
pleasant feelings after their holidays compared to the non-holiday taking group. The 
comparison of Post-Trip HTG and Period2-NHTG indicated significant differences 
for all the positive affect items, which the respondents of the holiday taking group feel 
happier compared to the non-holiday taking group. As a result, the holiday taking 
group experienced more positive affect or pleasant feelings after their holidays. 
Overall, it means the respondents of the holiday taking group did experience more 
pleasant feelings after their holidays compared to the non-holiday taking group. 
5.31.2 NEGATIVE AFFECT 
The evaluations of ten (10) negative affect items are shown in Graphs 5.13-5.15. 
Graph 5.13: Measures of Negative Affect (1-3) for HTG & NHTG 
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The results in Graph 5.13 indicated the following: 
  Pre-Trip HTG vs. Periodl-NHTG 
o Negativei - `My thoughts go around in useless circles' - the Pre-Trip HTG 
reported a slightly lower mean (3.3) compared to Periodl-NHTG (mean = 
3.69). A Mann-Whitney test indicated this difference is significant as p< 
0.05. This means the respondents of the holiday taking group are less unhappy 
about their thoughts going around in useless circles compared to the non- 
holiday taking group. 
o Negative2 - `Nothing seems very much fun any more' - the Pre-Trip HTG 
reported a much lower mean (3.19) compared to Periodl-NHTG (mean = 
3.78). A Mann-Whitney test indicated this difference is very significant as p< 
0.001. This means the respondents of the holiday taking group are less 
unhappy about the feeling of nothing seems fun any more compared to the 
non-holiday taking group. 
o Negative3 -'I wish I could change some part of my life' - the Pre-Trip HTG 
reported a slightly lower mean (5.13) compared to Periodl-NHTG (mean = 
5.51). A Mann-Whitney test indicated this difference is not significant as p> 
0.05. This means both the respondents of the holiday taking group and non- 
holiday taking group felt more or less the same about the wish to change some 
part of their lives. 
  Pre-Trip HTG vs. Period2-NHTG 
o Negativel - `My thoughts go around in useless circles' - the Pre-Trip HTG 
reported a slightly lower mean (3.3) compared to Period2-NHTG (mean = 
2.91). A Mann-Whitney test indicated this difference is not significant as p> 
0.05. This means both the holiday taking group and non-holiday taking group 
felt more or less the same about their thoughts going around in circles. 
o Negative2 - `Nothing seems very much fun any more' - the Pre-Trip HTG 
reported a much lower mean (3.19) compared to Period2-NHTG (mean = 
3.67). A Mann-Whitney test indicated this difference is significant as p< 0.05. 
This means the respondents of the holiday taking group felt less unhappy 
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about the feeling of nothing being fun any more compared to the non-holiday 
taking group. 
o Negative3 -'I wish I could change some part of my life' - the Pre-Trip HTG 
reported a slightly lower mean (5.13) compared to Period2-NHTG (mean = 
5.47). A Mann-Whitney test indicated this difference is not significant as p> 
0.05. This means both the respondents of the holiday taking group and non- 
holiday taking group felt more or less the same about the wish to change some 
part of their lives. 
  Post-Trip HTG vs. Period 1-NHTG 
o Negativei - `My thoughts go around in useless circles' - the Post-Trip HTG 
reported a slightly lower mean (2.8) compared to Periodl-NHTG (mean = 
3.69). A Mann-Whitney test indicated this difference is very significant as p< 
0.001. This means the respondents of the holiday taking group are less 
unhappy about their thoughts going around in circles compared to the non- 
holiday taking group. 
o Negative2 - `Nothing seems very much fun any more' - the Post-Trip HTG 
reported a much lower mean (2.91) compared to Periodl-NHTG (mean = 
3.78). A Mann-Whitney test indicated this difference is very significant as p< 
0.001. This means the respondents of the holiday taking group are less 
unhappy about nothing being fun any more compared to the non-holiday 
taking group. 
o Negative3 -'I wish I could change some part of my life' - the Post-Trip HTG 
reported a slightly lower mean (4.85) compared to Periodl-NHTG (mean = 
5.51). A Mann-Whitney test indicated this difference is significant as p< 
0.05. This means the respondents of the holiday taking group are less unhappy 
about the wish to change some part of their lives compared to the non-holiday 
taking group. 
  Post-Trip HTG vs. Period2-NHTG 
o Negativei - `My thoughts go around in useless circles' - the Post-Trip HTG 
reported a slightly lower mean (2.8) compared to Period2-NHTG (mean = 
2.91). A Mann-Whitney test indicated this difference is not significant as p> 
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0.05. This means both the holiday taking group and non-holiday taking group 
felt more or less the same about their thoughts going around in circles. 
Q Negative2 - `Nothing seems very much fun any more' - the Post-Trip HTG 
reported a much lower mean (2.91) compared to Period2-NHTG (mean = 
3.67). A Mann-Whitney test indicated this difference is significant as p< 
0.05. This means the respondents of the holiday taking group felt less 
unhappy about nothing being fun any more compared to the non-holiday 
taking group. 
Q Negative3 - `I wish I could change some part of my life' - the Post-Trip HTG 
reported a slightly lower mean (4.85) compared to Period2-NHTG (mean = 
5.47). A Mann-Whitney test indicated this difference is not significant as p> 
0.05. This means both the holiday taking group and non-holiday taking group 
felt more or less the same about the wish to change some part of their lives. 
The next three evaluations of the negative affect items are shown in Graph 5.14. 
Graph 5.14: Measures of Negative Affect (4-6) for HTG & NH"1'G 
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The results in Graph 5.14 indicated the following: 
  Pre-Trip HTG vs. Period 1-NHTG 
o Negative4 -'I feel as though the best years of my life are over' - the Pre-Trip 
HTG obtained a lower mean (3.49) compared to Periodl-NHTG (mean = 
3.90). A Mann-Whitney test indicated this difference is significant as p< 
0.05. This means the respondents of the holiday taking group are less 
unhappy about the best years of their lives being over compare to the non- 
holiday taking group. 
o Negative5 - `I feel there must be something wrong with me' - the Pre-Trip 
HTG reported a much lower mean (2.95) compared to Period1-NHTG (mean 
= 3.43). A Mann-Whitney test indicated this difference is significant as p< 
0.01. This means the respondents of the holiday taking group are less unhappy 
about having the feeling of there being something wrong with themselves 
compared to the non-holiday taking group. 
o Negative6 - `My life seems stuck in a rut' - the Pre-Trip HTG obtained a 
lower mean (3.33) compared to Periodl-NHTG (mean = 3.81). A Mann- 
Whitney test indicated this difference is significant as p<0.01. This means the 
respondents of the holiday taking group are less unhappy about their lives 
being struck in a rut compared to the non-holiday taking group. 
  Pre-Trip HTG vs. Period2-NHTG 
o Negative4 -'I feel as though the best years of my life are over' - the Pre-Trip 
HTG obtained a lower mean (3.49) compared to Period2-NHTG (mean = 
3.88). A Mann-Whitney test indicated this difference is significant as p< 
0.05. This means the respondents of the holiday taking group are less 
unhappy about the best years of their lives being over compared to the non- 
holiday taking group. 
u Negative5 - `I feel there must be something wrong with me' - the Pre-Trip 
HTG reported a lower mean (2.95) compared to Period2-NHTG (mean = 
3.36). A Mann-Whitney test indicated this difference is not significant as p> 
0.05. This means both the holiday taking group and non-holiday taking group 
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felt more or less the same about having the feeling of there being something 
wrong with themselves. 
o Negative6 - `My life seems stuck in a rut' - the Pre-Trip HTG obtained a 
lower mean (3.33) compared to Period2-NHTG (mean = 4.58). A Mann- 
Whitney test indicated this difference is very significant as p<0.001. This 
means the respondents of the holiday taking group are less unhappy about 
their lives being stuck in a rut compared to the non-holiday taking group. 
  Post-Trip HTG vs. Period 1-NHTG 
o Negative4 - `I feel as though the best years of my life are over' - the Post-Trip 
HTG obtained a lower mean (3.61) compared to Periodl-NHTG (mean = 
3.90). A Mann-Whitney test indicated this difference is not significant as p> 
0.05. This means both the holiday taking group and non-holiday taking group 
felt more or less the same about the best years of their lives being over. 
o Negative5 - `I feel there must be something wrong with me' - the Post-Trip 
HTG reported a lower mean (2.57) compared to Periodl-NHTG (mean = 
3.43). A Mann-Whitney test indicated this difference is very significant as p< 
0.001. This means the respondents of the holiday taking group are less 
unhappy about having the feeling of there being something wrong with 
themselves compared to the non-holiday taking group. 
v Negative6 - `My life seems stuck in a rut' - the Post-Trip HTG obtained a 
lower mean (3.39) compared to Periodl-NHTG (mean = 3.81). A Mann- 
Whitney test indicated this difference is not significant as p>0.05. This 
means both the respondents of the holiday taking group and non-holiday 
taking group felt more or less the same about their lives being stuck in a rut. 
" Post-Trip HTG vs. Period2-NHTG 
o Negative4 -'I feel as though the best years of my life are over' - the Post-Trip 
HTG obtained a lower mean (3.61) compared to Period2-NHTG (mean = 
3.88). A Mann-Whitney test indicated this difference is significant as p< 
0.05. This means the respondents of the holiday taking group are less 
unhappy about the best years of their lives being over compared to the non- 
holiday taking group. 
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Q Negative5 - `I feel there must be something wrong with me' - the Post-Trip 
HTG reported a lower mean (2.57) compared to Period2-NHTG (mean = 
3.36). A Mann-Whitney test indicated this difference is significant as p< 
0.01. This means the respondents of the holiday taking group are less unhappy 
about having the feeling of something wrong with themselves compared to the 
non-holiday taking group. 
Q Negative6 - `My life seems stuck in a rut' - the Post-Trip HTG obtained a 
lower mean (3.39) compared to Period2-NHTG (mean = 4.58). A Mann- 
Whitney test indicated this difference is very significant as p<0.001. This 
means the respondents of the holiday taking group are less unhappy about 
their lives being stuck in a rut. 
The next four evaluations of the negative affect items of the HTG and NHTG are 
shown in Graph 5.15. 
Graph 5.15: Measures of Negative Affect (7-10) for HTG & NHTG 
Holiday Taking & Non-Holiday Taking 
2.47 
Pre-Trip HTG 11011111 2.8 
2.3 
Periodl-NHTG 
c 
0 
p- Period2-NHTG `' T" 3.4 Negative? 
O 
V 
2.3 
® Negative8 
Post-Trip HTG 2.8 fl Negative9 
NegativelO 
1.8 2.0 2.2 2.4 2.6 2.8 3.0 3.2 3.4 3.6 
Mean 
Note: Negative? -I have lost interest in other people and don't care about them' 
Negative8 -'I seem to be left alone when I don't want to be' 
Negative9 -'I can't be bothered doing anything' 
Negative 10 - `I feel like a failure' 
451 
Chapter 5: Statistical Analysis 
The results in Graph 5.15 indicated the following: 
  Pre-Trip HTG vs. Periodl-NHTG 
Q Negative7 - `I have lost interest in other people and don't care about them' - 
the Pre-Trip HTG obtained a slightly lower mean (2.38) compared to Period l- 
NHTG (mean = 2.34). A Mann-Whitney test confirmed this difference is not 
significant as p>0.05. This means both the holiday taking group and non- 
holiday taking group felt more or less the same about having lost interest in 
other people. 
Q Negative8 -`I seem to be left alone when I don't want to be' - the Pre-Trip 
HTG obtained a lower mean (2.72) compared to Periodl-NHTG (mean = 
2.90). A Mann-Whitney test indicated this difference is also not significant as 
p>0.05. This means both the holiday taking group and non-holiday taking 
group felt more or less the same about being left alone. 
o Negative9 -`I can't be bothered doing anything' - the Pre-Trip HTG obtained 
a lower mean (2.83) compared to Periodl-NHTG (mean = 3.28). A Mann- 
Whitney test indicated that this difference is significant as p<0.05. This 
means the respondents of the holiday taking group are less unhappy about not 
being bothered doing anything compared to the non-holiday taking group. 
Q Negative10 - `I feel like a failure' - the Pre-Trip HTG obtained a lower mean 
(2.08) compared to Periodl-NHTG (mean = 2.64). A Mann-Whitney test 
indicated this difference is very significant as p<0.001. This means the 
respondents of the holiday taking group are less unhappy about the feeling of 
being a failure compared to the non-holiday taking group. 
  Pre-Trip HTG vs. Period2-NHTG 
o Negative? - `I have lost interest in other people and don't care about them' - 
the Pre-Trip HTG obtained a slightly lower mean (2.38) compared to Period2- 
NHTG (mean = 2.99). A Mann-Whitney test confirmed this difference is 
significant as p<0.05. This means the respondents of the holiday taking group 
are less unhappy about having lost interest in other people compared to the 
non-holiday taking group. 
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v Negative8 -`I seem to be left alone when I don't want to be' - the Pre-Trip 
HTG obtained a lower mean (2.72) compared to Period2-NHTG (mean = 
3.26). A Mann-Whitney test indicated this difference is very significant as p< 
0.001. This means the respondents of the holiday taking group are less 
unhappy about being left alone compared to the non-holiday taking group. 
o Negative9 -`I can't be bothered doing anything' - the Pre-Trip HTG obtained 
a lower mean (2.83) compared to Period2-NHTG (mean = 3.38). A Mann- 
Whitney test indicated this difference is very significant as p<0.001. This 
means the respondents of the holiday taking group are less unhappy about not 
being bothered doing anything compared to the non-holiday taking group. 
o Negative 10 - `I feel like a failure' - the Pre-Trip HTG obtained a much lower 
mean (2.08) compared to Period2-NHTG (mean = 2.8). A Mann-Whitney test 
indicated this difference is very significant as p<0.001. This means the 
respondents of the holiday taking group are less unhappy about the feeling of 
being a failure compared to the non-holiday taking group. 
  Post-Trip HTG vs. Periodl-NHTG 
C3 Negative? - `I have lost interest in other people and don't care about them' - 
the Post-Trip HTG obtained a slightly lower mean (2.29) compared to 
Periodl-NHTG (mean = 2.34). A Mann-Whitney test confirmed this 
difference is not significant as p>0.05. This means both the holiday taking 
group and non-holiday taking group felt more or less the same about having 
lost interest in other people. 
o Negative8 -`I seem to be left alone when I don't want to be' - the Post-Trip 
HTG obtained a lower mean (2.55) compared to Periodl-NHTG (mean = 
2.90). A Mann-Whitney test indicated this difference is also not significant as 
p>0.05. This means both the holiday taking and non-holiday taking group 
felt more or less the same about being left alone. 
o Negative9 -'I can't be bothered doing anything' - the Post-Trip HTG 
obtained a lower mean (2.83) compared to Periodl-NHTG (mean = 3.28). A 
Mann-Whitney test indicated that this difference is significant as p<0.05. 
This means the holiday taking group is less unhappy about not being bothered 
doing anything compared to the non-holiday taking group. 
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o Negative10 -'1 feel like a failure' - the Post-Trip HTG obtained a lower mean 
(2.41) compared to Periodl-NHTG (mean = 2.64). A Mann-Whitney test 
indicated this difference is not significant as p>0.05. This means both the 
holiday taking and non-holiday taking group felt more or less the same about 
the feeling of being a failure. 
  Post-Trip HTG vs. Period2-NHTG 
C3 Negative? - `I have lost interest in other people and don't care about them' - 
the Post-Trip HTG obtained a slightly lower mean (2.29) compared to 
Period2-NHTG (mean = 2.99). A Mann-Whitney test confirmed this 
difference is significant as p<0.01. This means the respondents of the 
holiday taking group are less unhappy about having lost interest in other 
people compared to the non-holiday taking group. 
o Negative8 -`I seem to be left alone when I don't want to be' - the Post-Trip 
HTG obtained a lower mean (2.55) compared to Period2-NHTG (mean = 
3.26). A Mann-Whitney test indicated this difference is very significant as p< 
0.001. This means the respondents of the holiday taking group are less 
unhappy about being left alone compared to the non-holiday taking group. 
o Negative9 -'I can't be bothered doing anything' - the Post-Trip HTG 
obtained a lower mean (2.83) compared to Period2-NHTG (mean = 3.38). A 
Mann-Whitney test indicated that this difference is very significant as p< 
0.001. This means the respondents of the holiday taking group are less 
unhappy about not being bothered doing anything compared to the non- 
holiday taking group. 
o Negative10 -'1 feel like a failure' - the Post-Trip HTG obtained a much lower 
mean (2.41) compared to Period2-NHTG (mean = 2.8). A Mann-Whitney test 
indicated this difference is very significant as p<0.001. This means the 
respondents of the holiday taking group are less unhappy about the feeling of 
being a failure compared to the non-holiday taking group. 
The comparison of the Pre-Trip HTG with Periodl-NHTG indicated significant 
differences for seven out of the ten negative affect items, which the respondents of the 
holiday taking group feel less unhappy. As a result, the respondents of the holiday 
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taking group experienced lesser amount of negative affect or unpleasant feelings 
compared to the non-holiday taking group. The comparison of the Pre-Trip HTG with 
Period2-NHTG also indicated significant differences for seven out of the ten negative 
affect items, which the respondents of the holiday taking group experienced lesser 
amount of unpleasant feelings. As a result, the respondents of the holiday taking 
group (Pre-Trip HTG) who are waiting to take their holidays experienced lesser 
amount of unpleasant feelings compared to the respondents of the non-holiday taking 
group (Period 1-and Period2-NHTG). 
The comparison between the Post-Trip HTG and Period I-NHTG indicated significant 
differences for five out of the ten negative affect items. The respondents of the 
holiday taking group experienced lesser amount of negative affect or unpleasant 
feelings compared to the non-holiday taking group. The comparison of Post-Trip 
HTG and Period2-NHTG indicated significant differences for eight out of the ten 
negative affect items. Again, the respondents of the holiday taking group experienced 
lesser amount of negative affect. Overall, the comparison of Post-Trip HTG with 
Period 1-and Period2-NHTG indicated that the respondents of the holiday taking 
group experienced lesser amount of unpleasant feelings compared to the non-holiday 
taking group after their holidays. 
5.31.3 AFFECT 
A comparison of positive affect, negative affect and the composite measure of current 
affect (positive affect -negative affect) are shown in Graph 5.16. 
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5.16: Measures of Positive, Negative and Current Affect of HTG & NHTG 
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Note: Positive Affect =a composite measure of 10-positive affect items. 
Negative Affect =a composite measure of 10-negative affect items. 
Current Affect = Positive Affect - Negative Affect 
The results in Graph 5.16 indicated the following: 
  Pre-Trip HTG vs. Period 1-NHTG 
Q Positive Affect - the Pre-Trip HTG reported a slightly higher mean (60.4672) 
compared to Period 1-NHTG (mean = 59.0246) for positive affect. However, a 
Mann-Whitney test indicated this difference is not significant as p>0.05. 
This means both the holiday taking group and non-holiday taking group 
experienced more or less the same amount of positive affect or pleasant 
feelings. 
Q Negative Affect - the Pre-Trip HTG obtained a lower mean (31.2213) 
compared to Period1-NHTG (mean = 35.0622) for negative affect. A Mann- 
Whitney test indicated this difference is very significant as p<0.001. This 
means the respondents of the holiday taking group experienced lesser amount 
of negative affect or unpleasant feelings compared to the non-holiday taking 
group. 
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o Current Affect - the Pre-Trip HTG obtained a higher mean (29.3035) 
compared to Period 1-NHTG (mean = 23.85) for current affect (sum of positive 
affect minus sum of negative affect). A Mann-Whitney test indicated this 
difference is significant as p<0.01. This means the respondents of the 
holiday taking group experienced a higher amount of net positive affect or 
pleasant feelings compared to the non-holiday taking group. 
  Pre-Trip HTG vs. Period2-NHTG 
C) Positive Affect - the Pre-Trip HTG reported a slightly higher mean (60.4672) 
compared to Period2-NHTG (mean = 56.8032) for positive affect. A Mann- 
Whitney test indicated this difference is very significant as p<0.001. This 
means the respondents of the holiday taking group experienced a higher 
amount of positive affect or pleasant feelings compared to the non-holiday 
taking group. 
v Negative Affect - the Pre-Trip HTG obtained a lower mean (31.2213) 
compared to Period2-NHTG (mean = 36.2972) for negative affect. A Mann- 
Whitney test indicated this difference is very significant as p<0.001. This 
means the respondents of the holiday taking group experienced lesser amount 
of negative affect or unpleasant feelings compared to the non-holiday taking 
group. 
o Current Affect - the Pre-Trip HTG obtained a higher mean (29.3035) 
compared to Period2-NHTG (mean = 20.5060) for current affect (sum of 
positive affect minus sum of negative affect). A Mann-Whitney test indicated 
this difference is very significant as p<0.001. This means the respondents of 
the holiday taking group experienced a higher amount of net positive affect or 
pleasant feelings compared to the non-holiday taking group. 
  Post-Trip HTG vs. Periodl-NHTG 
v Positive Affect - the Post-Trip HTG reported a slightly higher mean (63.5767) 
compared to Period1-NHTG (mean = 59.0246) for positive affect. A Mann- 
Whitney test indicated this difference is very significant as p<0.001. This 
means the respondents of the holiday taking group experienced more positive 
affect or pleasant feelings compared to the non-holiday taking group. 
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o Negative Affect - the Post-Trip HTG obtained a lower mean (30.2114) 
compared to Periodl-NHTG (mean = 35.0622) for negative affect. A Mann- 
Whitney test indicated this difference is very significant as p<0.001. This 
means the respondents of the holiday taking group experienced lesser amount 
of negative affect or unpleasant feelings compared to the non-holiday taking 
groups. 
o Current Affect - the Post-Trip HTG obtained a higher mean (33.2943) 
compared to Period 1-NHTG (mean = 23.85) for current affect (sum of positive 
affect minus sum of negative affect). A Mann-Whitney test indicated this 
difference is significant as p<0.01. This means the respondents of the 
holiday taking group experienced a higher amount of net positive affect or 
pleasant feelings compared to the non-holiday taking group. 
  Post-Trip HTG vs. Period2-NHTG 
o Positive Affect - the Post-Trip HTG reported a higher mean (63.5767) 
compared to Period2-NHTG (mean = 56.8032) for positive affect. A Mann- 
Whitney test indicated this difference is very significant as p<0.001. This 
means the respondents of the holiday taking group experienced more positive 
affect or pleasant feelings compared to the non-holiday taking group. 
o Negative Affect - the Post-Trip HTG obtained a much lower mean (30.2114) 
compare to Period2-NHTG (mean = 36.2972) for negative affect. A Mann- 
Whitney test indicated this difference is very significant as p<0.001. This 
means the respondents of the holiday taking group experienced lesser amount 
of negative affect or unpleasant feelings compared to the non-holiday taking 
groups. 
Q Current Affect - the Post-Trip HTG obtained a higher mean (33.2943) 
compared to Period2-NHTG (mean = 20.5060) for current affect (sum of 
positive affect minus sum of negative affect). A Mann-Whitney test indicated 
this difference is significant as p<0.01. This means the respondents of the 
holiday taking group experienced a higher amount of net positive affect or 
pleasant feelings compared to the non-holiday taking group. 
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SUMMARY OF AFFECT MEASURES 
The comparison of Pre-Trip HTG with Period1-NHTG indicated no significant 
difference for Positive Affect, which means both the holiday taking group and non- 
holiday taking group experienced more or less the same amount of pleasant feelings. 
The comparison of Pre-Trip HTG with Period2-NHTG showed a different result. In 
this case, the holiday taking group experiences more pleasant feelings compared to the 
non-holiday taking group. In spite of the two different results, it showed that at least 
the holiday taking group while waiting to go on their holidays did not experience 
lesser amount of pleasant feelings. For Negative Affect, the comparison of Pre-Trip 
HTG with Period 1-and Period2-NHTG indicated the respondents of the holiday 
taking group experience lesser amount of unpleasant feelings compared to the non- 
holiday taking group. In other words, the respondents who are waiting to go on their 
holidays experience lesser amount of unpleasant feelings. As a result, for Current 
Affect the respondents of the holiday taking group experienced a higher amount of net 
positive affect compared to the respondents of the non-holiday taking group. In other 
words, the respondents who are waiting to go on their holidays experienced more 
pleasant feelings. 
The comparison of Post-Trip HTG and Period I-and Period2-NHTG indicated that the 
holiday taking group experienced more pleasant feelings, lesser amount of unpleasant 
feelings and as a result enjoyed a higher amount of net positive affect or more 
pleasant feelings. In other words, the respondents of the holiday taking group 
experienced more pleasant feelings compared to unpleasant feelings after their 
holidays. 
5.32 MEASURES OF SPECIFIC LIFE DOMAINS 
The 12 specific life domains: Friends, Family, Home, Interpersonal Relationships, 
Economic Situation, Job, Leisure, Neighbourhood, Self, Services and Infrastructure, 
Health and Nation for the HTG and NHTG are compared and examined accordingly. 
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5.32.1 FRIENDS 
The specific domain of Friends is measured by two single items, which together form 
the composite measure for the Friends domain, which is shown in Graph 5.17. 
Graph 5.17: Specific Measures of the Friends domain -HTG & NHTG. 
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Note: Friends I- `How do you feel about your friends? ' 
Friends2 - `How do you feel about the things you do with your friends? ' 
Friends - composite measure of Friends 1+Friends2 
The results in Graph 5.17 showed the following: 
  Pre-Trip HTG vs. Period 1-NHTG 
Q Friends 1- `How do you feel about your friends? ' in which the Pre-Trip HTG 
obtained a lower mean of 7.65 compared to the mean of 7.7 for Periodl- 
NHTG. A Mann-Whitney test indicated this difference is not significant as p 
> 0.05. This means both the holiday taking group and non-holiday taking 
group felt more or less the same about their friends. 
u Friends2 - `How do you feel about the things you do with your friends? ' in 
which the Pre-Trip HTG obtained a higher mean of 6.84 compared to the 
mean of 6.77 for Period 1-NHTG. However, a Mann-Whitney test indicated 
this is not a significant difference as p>0.05. This means both the holiday 
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taking group and non-holiday taking group felt more or less the same about 
the things they do with their friends. 
o Friends - the composite measure of the Friends domain indicated that Pre-Trip 
HTG obtained a higher mean of 7.2451 compared to the mean of 7.2347 for 
Periodl-NHTG. A Mann-Whitney test indicated this difference is not 
significant as p>0.05. This means both the holiday taking group and non- 
holiday taking group felt more or less the same about their Friends domain. 
" Pre-Trip HTG vs. Period2-NHTG 
o FriendsI -'How do you feel about your friends? ' in which the Pre-Trip HTG 
obtained a higher mean of 7.65 compared to the mean of 6.91 for Period2- 
NHTG. A Mann-Whitney test indicated this difference is very significant as p 
< 0.001. This means the respondents of the holiday taking group are happier 
about their friends compared to the non-holiday taking group. 
o Friends2 -'How do you feel about the things you do with your friends? ' - the 
Pre-Trip HTG obtained a higher mean of 6.84 compared to the mean of 6.24 
for Period2-NHTG. A Mann-Whitney test indicated this difference is very 
significant as p<0.001. This means the respondents of the holiday taking 
group are happier about the things they do with their friends compared to the 
non-holiday taking group. 
o Friends - the composite measure of the Friends domain indicated that Pre-Trip 
HTG obtained a higher mean of 7.2451 compared to the mean of 6.5843 for 
Period2-NHTG. A Mann-Whitney test indicated this difference is very 
significant as p<0.001. This means the respondents of the holiday taking 
group are happier about their Friends domain compared to the non-holiday 
taking group. 
  Post-Trip HTG vs. Periodl-NHTG 
o Friends! -'How do you feel about your friends? ' in which the Post-Trip HTG 
obtained a lower mean of 7.42 compared to the mean of 7.7 for Periodl- 
NHTG. A Mann-Whitney test indicated this difference is very significant as p 
< 0.001. This means the respondents of the non-holiday taking group are 
happier about their friends compared to the holiday taking group. 
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o Friends2 - `How do you feel about the things you do with your friends? ' in 
which the Post-Trip HTG obtained a higher mean of 7.07 compared to the 
mean of 6.77 for Periodl-NHTG. A Mann-Whitney test indicated this 
difference is not significant as p>0.05. This means both the holiday taking 
group and non-holiday taking group felt more or less the same about the things 
they do with their friends. 
u Friends - the composite measure of the Friends domain indicated that Post- 
Trip HTG obtained a slightly higher mean of 7.2423 compared to the mean of 
7.2347 for Period1-NHTG. A Mann-Whitney test indicated this difference is 
not significant as p>0.05. This means both the holiday taking group and non- 
holiday taking group felt more or less the same about their Friends domain. 
  Post-Trip HTG vs. Period2-NHTG 
o Friendsl - `How do you feel about your friends? ' - the Post-Trip HTG 
obtained a higher mean of 7.42 compared to the mean of 6.91 for Period2- 
NHTG. A Mann-Whitney test indicated this difference is very significant as p 
< 0.001. This means the respondents of the holiday taking group are happier 
about their friends compared to the non-holiday taking group. 
o Friends2 -'How do you feel about the things you do with your friends? ' - the 
Post-Trip HTG obtained a higher mean of 7.07 compared to the mean of 6.24 
for Period2-NHTG. A Mann-Whitney test indicated this difference is very 
significant as p<0.001. This means the respondents of the holiday taking 
group are happier about the things they do with their friends compared to the 
non-holiday taking group. 
o Friends - the composite measure of the Friends domain indicated that Post- 
Trip HTG obtained a higher mean of 7.2423 compared to the mean of 6.5843 
for Period2-NHTG. A Mann-Whitney test indicated this difference is very 
significant as p<0.001. This means the respondents of the holiday taking 
group are happier about their Friends domain compared to the non-holiday 
taking group. 
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The comparison of Pre-Trip HTG with Periodl-NHTG indicted no significant 
differences for the Friends measures. This means both the holiday taking group and 
non-holiday taking group felt more or less the same about their Friends domain. 
However, the results are entirely opposite for the comparison of Pre-Trip HTG and 
Period2-NHTG, which showed significant differences for the Friends measures, 
which the respondents of the holiday taking group feel happier about their Friends 
domain. In other words, those who are waiting to go on their holidays felt happier 
about their Friends domain. Despite these two different results, at least those waiting 
to go on holidays did not feel less happy about their Friends domain. 
The comparison of Post-Trip HTG with Periodl-NHTG indicated significant 
difference for one single-item. Overall, both the holiday taking group and non- 
holiday taking group felt more or less the same about their Friends domain. The 
comparison of Post-Trip HTG with Period2-NHTG indicated significant difference 
for all the measures. Overall, the holiday taking group is happier with their Friends 
domain after coming back from their holidays compared to the non-holiday taking 
group. Despite the different results, the respondents of the holiday taking group at 
least did not feel less happy about their Friends domain after their holidays. 
5.32.2 FAMILY 
The specific domain of Family is measured by three single items, which together form 
a composite measure for the Family domain. The evaluations of the Family domain 
are shown in Graph 5.18. 
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Graph 5.18: Specific Measures of the Family domain - HTG & NHTG 
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Family3 -'How do you feel about your wife/husband/partner? ' 
Family - Composite measure of Family I +Family2+Family3 
The results in Graph 5.18 indicated the following: 
  Pre-Trip HTG vs. Period 1-NHTG 
Q Family l-`How do you feel about your family life? ' in which the Pre-Trip HTG 
obtained a higher mean (7.71) compared to Period 1-NHTG (mean = 7.46). A 
Mann-Whitney test indicated this difference is not significant as p>0.05. This 
means both the holiday taking group and non-holiday taking group felt more 
or less the same about their family lives. 
o Family2 - `How do you feel about the things you and your family do 
together? ' in which the Pre-Trip HTG obtained a slightly higher mean (6.85) 
compared to Period 1-NHTG (mean = 6.54). A Mann-Whitney test indicated 
this difference is significant as p<0.05. This means the holiday taking group 
felt happier about the things they do with their families compared to the non- 
holiday taking group. 
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o Family3 - `How do you feel about your wife/husband/partner? ' in which the 
Pre-Trip HTG obtained a slightly higher mean (7.63) compared to Period 1- 
NHTG (mean = 7.21). A Mann-Whitney test indicated this difference is 
significant as p<0.05. This means the holiday taking group felt happier about 
their wives, husbands or partners compared to the non-holiday taking group. 
o Family - the composite measure of the Family well-being indicated that Pre- 
Trip HTG obtained a higher mean of 7.2160 compared to Periodl-NHTG 
(mean = 6.8716). A Mann-Whitney test indicated this difference is significant 
as p<0.01. This means the holiday taking group is happier with their Friends 
domain compared to the non-holiday taking group. 
  Pre-Trip HTG vs. Period2-NHTG 
Q Familyl-`How do you feel about your family life? ' in which the Pre-Trip HTG 
obtained a slightly higher mean (7.71) compared to Period2-NHTG (mean = 
7.08). A Mann-Whitney test indicated this difference is significant p<0.001. 
This means the holiday taking group is happier with their family lives 
compared to the non-holiday taking group. 
Q Family2 - `How do you feel about the things you and your family do 
together? ' in which the Pre-Trip HTG obtained a higher mean of 6.85 
compared to Period2-NHTG (mean = 6.22). A Mann-Whitney test indicated 
this difference is very significant as p<0.001. This means the holiday taking 
group is happier with the things they do with their families compared to the 
non-holiday taking group. 
o Family3 - `How do you feel about your wife/husband/partner? ' in which the 
Pre-Trip HTG obtained a slightly higher mean of 7.63 compared to Period2- 
NHTG (mean = 7.17). A Mann-Whitney test again indicated this difference is 
significant as p<0.01. This means the holiday taking group is happier with 
their wives, husbands or partners compared to the non-holiday taking group. 
o Family - the composite measure of the Family well-being indicated that Pre- 
Trip HTG obtained a higher mean of 7.2160 compared to Period2-NHTG 
(mean = 6.7179). A Mann-Whitney test indicated this difference is very 
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significant as p<0.001. This means the holiday taking group is happier with 
their Family domain compared to the non-holiday taking group. 
  Post-Trip HTG vs. Period I-NHTG 
v Familyl-'How do you feel about your family life? ' in which the Post-Trip 
HTG obtained a slightly lower mean of 7.34 compared to Period1-NHTG 
(mean = 7.46). A Mann-Whitney test indicated this difference is not 
significant as p>0.05. This means both the holiday taking group and non- 
holiday taking group felt more or less the same about their family lives. 
u Family2 - `How do you feel about the things you and your family do 
together? ' in which the Post-Trip HTG obtained a slightly higher mean of 6.9 
compared to Periodl-NHTG (mean = 6.54). However, a Mann-Whitney test 
indicated this difference is not significant as p>0.05. This means both the 
holiday taking group and non-holiday taking group felt more or less the same 
about the things they do with their families. 
o Family3 - `How do you feel about your wife/husband/partner? ' in which the 
Post-Trip HTG obtained a slightly higher mean of 7.62 compared to Period l- 
NHTG (mean = 7.21). A Mann-Whitney test indicated this difference is not 
significant as p>0.05. This means both the holiday taking group and non- 
holiday taking group felt more or less the same about their wives, husbands or 
partners. 
o Family - the composite measure of the Family domain indicated that Post-Trip 
HTG obtained a higher mean of 7.1958 compared to Periodl-NHTG (mean = 
6.8716). A Mann-Whitney test indicated this difference is not significant as p 
> 0.05. This means both the holiday taking group and non-holiday taking 
group felt more or less the same about their Family domain. 
  Post-Trip HTG vs. Period2-NHTG 
o Familyl-'How do you feel about your family life? ' in which the Post-Trip 
HTG obtained a higher mean of 7.34 compared to Period2-NHTG (mean = 
7.08). A Mann-Whitney test indicated this difference is significant p<0.05. 
This means the holiday taking group is happier about their family lives 
compared to the non-holiday taking group. 
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Q Family2 - `How do you feel about the things you and your family do 
together? ' in which the Post-Trip HTG obtained a higher mean of 6.9 
compared to Period2-NHTG (mean = 6.22). A Mann-Whitney test indicated 
this difference is very significant as p<0.001. This means the holiday taking 
group is happier about the things they do with their families compared to the 
non-holiday taking group. 
o Family3 - `How do you feel about your wife/husband/partner? ' in which the 
Post-Trip HTG obtained a higher mean (7.62) compared to Period2-NHTG 
(mean = 7.17). A Mann-Whitney test again indicated this difference is 
significant as p<0.05. This means the holiday taking group is happier with 
their wives, husbands or partners compared to the non-holiday taking group. 
o Family - the composite measure of the Family domain indicated that Post-Trip 
HTG obtained a higher mean of 7.1958 compared to Period2-NHTG (mean = 
6.7179). A Mann-Whitney test indicated this difference is very significant as 
p<0.001. This means the holiday taking group is happier with their Family 
domain compared to the non-holiday taking group. 
The comparison of Pre-Trip HTG with Periodl-NHTG showed two significant 
differences for the single item measures. The holiday taking group is happier with 
their Family domain. The comparison of Pre-Trip HTG with Period2-NHTG showed 
significant differences for all the measures, which made the holiday taking group feel 
happier with their Family domain. In other words, the respondents who are waiting to 
go on their holidays (Pre-Trip HTG) are happier with their Family domains compared 
to the non-holiday taking group (Period I-and Period2-NHTG). 
The comparison of Post-Trip HTG with Periodl-NHTG showed no significant 
differences for all the measures. This means both the holiday taking group and non- 
holiday taking group felt more or less the same about their Family domain. The 
comparison of Post-Trip HTG with Period2-NHTG on the other hand, showed 
significant differences for all the measures, which made the holiday taking group feel 
happier with their Family domain. Despite these two different results (Post-Trip HTG 
vs. Periodl-NHTG and Post-Trip HTG vs. Period2-NHTG), the respondents of the 
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holiday taking group is at least not less happy with their Family domain after their 
holidays. 
5.32.3 HOME 
The specific measure of the Home domain is made up of two single items, which 
combine together formed a composite measure for the Home domain. The 
evaluations of the Home domain are shown in Graph 5.19. 
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The results in Graph 5.19 indicated the following: 
  Pre-Trip HTG vs. Period 1-NHTG 
Li Home l- `How do you feel about your house/apartment/flat? ' in which the 
Pre-Trip HTG obtained a mean of 7.14 compared to Period l -NHTG which 
obtained a mean of 6.9. A Mann-Whitney test indicated this difference is not 
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significant as p>0.05. This means both the holiday taking group and non- 
holiday taking group felt more or less the same about their houses, apartments 
or flats. 
o Home2 - `How do you feel about the privacy you have - being alone when 
you want to be? ' in which the Pre-Trip HTG obtained an almost similar mean 
of 6.54 compared to Periodl-NHTG (mean = 6.55). A Mann-Whitney test 
confirms no significant difference as p>0.05. This means both the holiday 
taking group and non-holiday taking group felt more or less the same about 
the privacy that they have. 
o Home - the composite measure of the Home domain indicated that Pre-Trip 
HTG obtained a higher mean of 6.8451 compared to the Periodl-NHTG 
(mean = 6.7245). A Mann-Whitney test indicated this difference is not 
significant as p>0.05. This means both the holiday taking group and non- 
holiday taking group felt more or less the same about their Home domain. 
  Pre-Trip HTG vs. Period2-NHTG 
o Homel - `How do you feel about your house/apartment/flat? ' in which the 
Pre-Trip HTG obtained a higher mean of 7.14 compared to Period1-NHTG 
which obtained a mean of 6.46. A Mann-Whitney test indicated this 
difference is very significant as p<0.001. This means the respondents of the 
holiday taking group are happier about their houses, apartments or flats 
compared to the non-holiday taking group. 
u Home2 - `How do you feel about the privacy you have - being alone when 
you want to be? ' in which the Pre-Trip HTG obtained a slightly higher mean 
of 6.54 compared to Periodl-NHTG which obtained a mean of 6.32. A Mann- 
Whitney test indicated this difference is not significant as p>0.05. This means 
both the holiday taking group and non-holiday taking group felt more or less 
the same about the privacy that they have. 
Q Home - the composite measure of the Home domain indicated that Pre-Trip 
HTG obtained a higher mean of 6.8451 compared to the Period2-NHTG 
(mean = 6.3896). A Mann-Whitney test indicated this difference is very 
significant as p<0.001. This means the respondents of the holiday taking 
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group are happier with their Home domain compared to the non-holiday 
taking group. 
  Post-Trip HTG vs. Periodl-NHTG 
o Homel - `How do you feel about your house/apartment/flat? ' in which the 
Post-Trip HTG obtained a higher mean of 7.06 compared to Periodl-NHTG 
which obtained a mean of 6.9. A Mann-Whitney test indicated that this 
difference is not significant as p>0.05. This means both the holiday taking 
group and non-holiday taking group felt more or less the same about their 
houses, apartments or flats. 
o Home2 - `How do you feel about the privacy you have - being alone when 
you want to be? ' in which the Post-Trip HTG obtained a higher mean of 6.81 
compared to Periodl-NHTG which obtained a mean of 6.55. A Mann- 
Whitney test again indicated this difference is not significant as p>0.05. This 
means both the holiday taking group and non-holiday taking group felt more 
or less the same about the privacy that they have. 
o Home - the composite measure of the Home domain indicated that Post-Trip 
HTG obtained a mean of 6.9352 compared to the Periodl-NHTG, which 
obtained a mean of 6.7245. A Mann-Whitney test indicated this difference is 
not significant as p>0.05. This means both the holiday taking group and non- 
holiday taking group felt more or less the same about their Home domain. 
  Post-Trip HTG vs. Period2-NHTG 
Q Home l- `How do you feel about your house/apartment/flat? ' in which the 
Post-Trip HTG obtained a mean of 7.06 compared to Period2-NHTG which 
obtained a mean of 6.46. A Mann-Whitney test indicated this difference is 
very significant as p<0.001. This means the respondents of the holiday 
taking group are happier about their houses, apartments or flats compared to 
the non-holiday taking group. 
Q Home2 - `How do you feel about the privacy you have - being alone when 
you want to be? ' in which the Post-Trip HTG obtained a mean of 6.81 
compared to Period2-NHTG, which obtained a mean of 6.32. A Mann- 
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Whitney test again indicated this difference is significant as p<0.01. This 
means that the respondents of the holiday taking group are happier about the 
privacy that they have compared to the non-holiday taking group. 
o Home - the composite measure of the Home domain indicated that Post-Trip 
HTG obtained a mean of 6.9352 compared to the Period2-NHTG, which 
obtained a mean of 6.3896. A Mann-Whitney test indicated this difference is 
very significant as p<0.001. This means the respondents of the holiday taking 
group are happier about their Home domain compared to the non-holiday 
taking group. 
The comparison of Pre-Trip HTG with Periodl-NHTG indicated no significant 
differences for all the Home measures. This means both the holiday taking group and 
non-holiday taking group felt more or less the same about their Home domain. The 
comparison of Pre-Trip HTG with Period2-NHTG showed one significant difference 
for the single item measures. The respondents of the holiday taking group feel 
happier about their Home domain. Despite these two different results, the 
respondents of the holiday taking group are at least not unhappy about their Home 
domain while waiting to go on their holidays. 
The comparison of Post-Trip HTG with Periodl-NHTG indicated no significant 
differences for all the measures, which means both the holiday taking group and non- 
holiday taking group felt more or less the same about their Home domain. However, 
the comparison of Post-Trip HTG with Period2-NHTG showed the opposite results. 
In this case, the holiday taking group is happier with their Home domain compared to 
the non-holiday taking group. Like the conflicting results obtained for the Pre-Trip 
HTG, the respondents of the holiday taking group are at least not unhappy with their 
Home domain after having their holidays. 
5.32.4 INTERPERSONAL RELATIONSHIPS 
The specific measure of the Interpersonal Relationships domain is made up of two 
single items, which combine to form the composite measure for Interpersonal 
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Relationships domain. The evaluations of the HTG and NHTG on this specific 
domain are shown in Graph 5.20. 
Graph 5.20: Specific Measures of the Interpersonal Relationships domain -HTG & 
NHTG 
Holiday Taking & Non-Holiday Taking 
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Note: Interpersonal 1- `How do you feel about how you get on with other people? ' 
Interpersonal2 - `How do you feel about the way other people treat you? ' 
Interpersonal - composite measure of Interpersonal 1+Interpersonal2 
The results in Graph 5.20 indicated the following: 
  Pre-Trip HTG vs. Period I-NHTG 
Q InterpersonalI - `How do you feel about how you get on with other people? ' 
in which the Pre-Trip HTG obtained a mean of 7.12 which is almost similar to 
the mean of 7.1 for Period l -NHTG. A Mann-Whitney test confirms this 
difference is not significant as p>0.05. This means both the holiday taking 
and non-holiday taking group felt more or less the same about how they get on 
with other people. 
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o Interpersonal2 - `How do you feel about the way other people treat you? ' in 
which the Pre-Trip HTG obtained a mean of 6.48 which is almost similar to 
the mean of 6.5 for Period I -NHTG. A Mann-Whitney test again confirms this 
difference is not significant as p>0.05. This means both the holiday taking 
and non-holiday taking group felt more or less the same about the way other 
people treat them. 
Q Interpersonal - the composite measure of the specific life domain of 
Interpersonal Relationships indicated that Pre-Trip HTG obtained a slightly 
higher mean of 6.8014 compared to Periodl-NHTG which obtained a mean of 
6.7972. However, the Mann-Whitney test indicated this difference is not 
significant as p>0.05. This means both the holiday taking and non-holiday 
taking group felt more or less the same about their Interpersonal Relationships 
domain. 
  Pre-Trip HTG vs. Period2-NHTG 
o InterpersonalI -'How do you feel about how you get on with other people? ' 
in which the Pre-Trip HTG obtained a mean of 7.12 compared to Period2- 
NHTG (mean = 6.99). A Mann-Whitney test confirms this difference is not 
significant as p>0.05. This means both the holiday taking and non-holiday 
taking group felt more or less the same about how they get on with other 
people. 
u Interpersonal2 - `How do you feel about the way other people treat you? ' in 
which the Pre-Trip HTG obtained a mean of 6.48 which is similar to Period2- 
NHTG (mean = 6.48). A Mann-Whitney test confirms this difference is not 
significant as p>0.05. This means both the holiday taking and non-holiday 
taking group felt more or less the same about how they are being treated by 
other people. 
o Interpersonal - the composite measure of the specific life domain of 
Interpersonal Relationships indicated that Pre-Trip HTG obtained a slightly 
higher mean of 6.8014 compared to Period2-NHTG (mean = 6.7369). 
However, the Mann-Whitney test indicated this difference is not significant as 
p>0.05. This means both the holiday taking and non-holiday taking group felt 
more or less the same about their Interpersonal Relationships domain. 
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  Post-Trip HTG vs. Period 1-NHTG 
Q Interpersonal! -'How do you feel about how you get on with other people? ' 
in which the Post-Trip HTG obtained a slightly higher mean of 7.23 compared 
to Period 1-NHTG (mean = 7.1). A Mann-Whitney test confirms this 
difference is not significant as p>0.05. This means both the holiday taking 
and non-holiday taking group felt more or less the same about how they get on 
with other people. 
Q Interpersonal2 - `How do you feel about the way other people treat you? ' in 
which the Post-Trip HTG obtained a higher mean of 6.82 compared to 
Period1-NHTG (mean = 6.5). A Mann-Whitney test indicated this difference 
is significant as p<0.05. This means the holiday taking group is happier about 
the way other people treat them compared to the non-holiday taking group. 
Q Interpersonal - the composite measure of the specific life domain of 
Interpersonal Relationships indicated that Post-Trip HTG obtained a higher 
mean of 7.0225 compared to Periodl-NHTG which obtained a mean of 
6.7972. However, the Mann-Whitney test indicated this difference is not 
significant as p>0.05. This means both the holiday taking and non-holiday 
taking group felt more or less the same about their Interpersonal Relationships 
domain. 
  Post-Trip HTG vs. Period2-NHTG 
o Interpersonall - `How do you feel about how you get on with other people? ' 
in which the Post-Trip HTG obtained a higher mean of 7.23 compared to 
Period2-NHTG with a mean of 6.99. A Mann-Whitney test indicated this 
difference is significant as p<0.05. This means the holiday taking group is 
happier about how they get on with other people compared to the non-holiday 
taking group. 
o Interpersonal2 - `How do you feel about the way other people treat you? ' in 
which the Post-Trip HTG obtained a higher mean of 6.82 compared with 
Period2-NHTG which obtained a mean of 6.48. A Mann-Whitney test 
indicated this difference is significant as p<0.01. This means the holiday 
taking group is happier about the way they are being treated by other people 
compared to the non-holiday taking group. 
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u Interpersonal - the composite measure for the specific life domain of 
Interpersonal Relationships indicated that Post-Trip HTG obtained a higher 
mean of 7.0225 compared to Period2-NHTG (mean = 6.7369). A Mann- 
Whitney test indicated this difference is very significant as p<0.001. This 
means the holiday taking group is happier with their Interpersonal 
Relationships domain compared to the non-holiday taking group. 
The comparison of Pre-Trip HTG with Periodl-and Period2-NHTG indicated no 
significant differences for all the Interpersonal Relationships measures. This means 
both the holiday taking group and non-holiday taking group felt more or less the same 
about their Interpersonal Relationships domain. In other words, the holiday taking 
group who are waiting to go on their holidays and the non-holiday taking group felt 
more or less the same about their Interpersonal Relationships domain. 
The comparison of Post-Trip HTG with Periodl-NHTG indicated one significant 
difference, which made the respondents of the holiday taking group feel happier. 
However, the composite measure indicated no significant difference. This means the 
holiday taking group and non-holiday taking group felt more or less the same about 
their Interpersonal Relationships domain. However, the comparison of Post-Trip 
HTG with Period2-NHTG indicated significant differences for all the measures, 
which means the holiday taking group are happier with their Interpersonal 
Relationships domain compared to the non-holiday taking group. In other words, the 
holiday taking group is happier with their Interpersonal Relationships domain after 
their holidays. Despite these two conflicting results (Post-Trip HTG vs. Periodl- 
NHTG and Post-Trip HTG vs. Period2-NHTG), the effects of holiday-taking at least 
did not make the respondents of the holiday taking group feel less happy about their 
Interpersonal Relationships domain. 
5.32.5 ECONOMIC SITUATION 
The specific life domain of, Economic Situation for the HTG and NHTG is also 
measured by two single items, which together form the composite measure for 
Economic Situation domain. The results are shown in Graph 5.21. 
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Graph 5.21: Specific Measures of the Economic Situation domain -HTG & NHTG 
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Note: Economicl -'How do you feel about the income you (and your family) have? ' 
Economic2 - `How do you feel about your standard of living - the things you have like 
housing, car, furniture, recreation, etc.? ' 
Economic - composite measure of Economic I +Economic2 
The results in Graph 5.21 indicated the following: 
" Pre-Trip HTG vs. Period 1-NHTG 
Q Economicl - `How do you feel about the income you (and your family) 
have? ' in which the Pre-Trip HTG obtained a mean of 6.49 compared to 
Period 1-NHTG with a mean of 5.94. A Mann-Whitney test indicated this 
difference is very significant as p<0.001. This means the holiday taking 
group is happier with the income that they have compared to the non-holiday 
taking group. 
Q Economic2 - `How do you feel about your standard of living - the things you 
have like housing, car, furniture, recreation, etc.? ' in which the Pre-Trip HTG 
obtained a higher mean of 7.01 compared to Period 1-NHTG which obtained a 
mean of 6.49. A Mann-Whitney test indicated this difference is very 
significant as p<0.001. This means the holiday taking group is happier with 
their standard of living compared to the non-holiday taking group. 
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v Economic - the composite measure of the specific life domain of Economic 
Situation indicated that Pre-Trip HTG obtained a mean of 6.7535 compared to 
the Period1-NHTG which obtained a mean of 6.2168. A Mann-Whitney test 
indicated this difference is very significant as p<0.001. This means the 
holiday taking group is happier with their Economic Situation domain 
compared to the non-holiday taking group. 
  Pre-Trip HTG vs. Period2-NHTG 
El Economicl - `How do you feel about the income you (and your family) 
have? ' in which the Pre-Trip HTG obtained a higher mean of 6.49 compared 
to Period2-NHTG with a mean of 5.73. A Mann-Whitney test indicated this 
difference is very significant as p<0.001. This means the holiday taking 
group is happier with the income that they have compared to the non-holiday 
taking group. 
u Economic2 - `How do you feel about your standard of living - the things you 
have like housing, car, furniture, recreation, etc.? ' in which the Pre-Trip HTG 
obtained a mean of 7.01 compared to Period2-NHTG which obtained a mean 
of 6.45. A Mann-Whitney test indicated this difference is very significant as p 
< 0.01. This means the holiday taking group is happier with their standard of 
living compared to the non-holiday taking group. 
u Economic - the composite measure of the specific life domain of Economic 
Situation indicated that Pre-Trip HTG obtained a higher mean of 6.7535 
compared to the Period2-NHTG which obtained a mean of 6.0803. A Mann- 
Whitney test indicated this difference is very significant as p<0.001. This 
means the holiday taking group is happier with their Economic Situation 
domain compared to the non-holiday taking group. 
  Post-Trip HTG vs. Period I -NHTG 
u Economic! - `How do you feel about the income you (and your family) 
have? ' in which the Post-Trip HTG obtained a higher mean of 6.64 compared 
to Period ! -NHTG with a mean of 5.94. A Mann-Whitney test indicated this 
difference is very significant as p<0.001. This means the holiday taking 
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group is happier with the income that they have compared to the non-holiday 
taking group. 
o Economic2 -'How do you feel about your standard of living - the things you 
have like housing, car, furniture, recreation, etc.? ' in which the Post-Trip HTG 
obtained a higher mean of 7.28 compared to Periodl-NHTG (mean = 6.49). A 
Mann-Whitney test indicated this difference is very significant as p<0.001. 
This means the holiday taking group is happier with their standard of living 
compared to the non-holiday taking group. 
o Economic - the composite measure of the specific life domain of Economic 
Situation indicated that Post-Trip HTG obtained a higher mean of 6.9662 
compared to the Periodl-NHTG which obtained a mean of 6.2168. A Mann- 
Whitney test indicated this difference is very significant as p<0.001. This 
means the holiday taking group is happier with their Economic Situation 
domain compared to the non-holiday taking group. 
  Post-Trip HTG vs. Period2-NHTG 
o Economic! - `How do you feel about the income you (and your family) 
have? ' in which the Post-Trip HTG obtained a higher mean of 6.64 compared 
to Period2-NHTG (mean = 5.73). A Mann-Whitney test indicated this 
difference is very significant as p<0.001. This means the holiday taking 
group is happier with the income that they have compared to the non-holiday 
taking group. 
o Economic2 -'How do you feel about your standard of living - the things you 
have like housing, car, furniture, recreation, etc.? ' in which the Post-Trip HTG 
obtained a higher mean of 7.28 compared to Period2-NHTG (mean = 6.45). A 
Mann-Whitney test indicated this difference is very significant as p<0.001. 
This means the holiday taking group is happier with their standard of living 
compared to the non-holiday taking group. 
v Economic - the composite measure of the specific life domain of Economic 
Situation indicated that Post-Trip HTG obtained a higher mean of 6.9662 
compared to the Period2-NHTG (mean = 6.0803). A Mann-Whitney test 
indicated this difference is very significant as p<0.001. This means the 
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holiday taking group is happier with their Economic Situation domain 
compared to the non-holiday taking group. 
The comparison of Pre-Trip HTG with Period 1-and Period2-NHTG indicated 
significant differences for all measures of the Economic Situation domain. This 
means the holiday taking group who are waiting to go on their holidays are happier 
with their Economic Situation compared to the non-holiday taking group. The 
comparison of Post-Trip HTG with Periodl-and Period2-NHTG also yielded similar 
results. This means the holiday taking group felt happier about their Economic 
Situation domain after their holidays. In other words, the feeling of enhanced well- 
being before the holiday departure has been observed after the holidays for the 
respondents of the holiday taking group. 
5.32.6 JOB 
The specific life domain of Job for the HTG and NHTG is measured by two single 
items, which together form the composite measure for the Job domain. The results 
are shown in Graph 5.22. 
Graph 5.22: Specific Measures of the Job domain -HTG & NHTG 
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Note: Job! -'How do you feel about your job? ' 
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Job - composite measure of Job 1+ Job2 
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The results in Graph 5.22 showed the following: 
Pre-Trip HTG vs. Period I -NHTG 
" Job I- 'How do you feel about your j ob? ' in which the Pre-Trip HTG obtained 
a slightly higher mean of 6.43 compared to the mean of 6.38 for Periodl- 
NHTG. A Mann-Whitney test indicated this difference is not significant as p 
> 0.05. This means both the holiday-taking group and non-holiday taking felt 
more or less the same about theirjobs. 
" Job2 -'How do you feel about the people you work with - your co-workers? ' 
in which the Pre-Trip HTG obtained a mean of 6.4 which is almost similar to 
the mean of Periodl-NHTG (mean = 6.37). Again, the Mann-Whitney test 
indicated this difference is not significant as p>0.05. This means both the 
holiday-taking group and non-holiday taking felt more or less the same about 
the people they work with. 
u Job - the composite measure of the Job domain indicated that Pre-Trip HTG 
obtained a slightly higher mean of 6.4164 compared to the mean of 6.3765 for 
Periodl-NHTG. A Mann-Whitney test indicated this difference is not 
significant as p>0.05. This means both the holiday-taking group and non- 
holiday taking felt more or less the same about their Job domain. 
Pre-Trip HTG vs. Period2-NHTG 
C3 Job I -How do you feel about your job? ' in which the Pre-Trip HTG obtained 
a slightly higher mean of 6.43 compared to the mean of 6.36 for Period2- 
NHTG. However, a Mann-Whitney test indicated this difference is not 
significant as p>0.05. This means both the holiday-taking group and non- 
holiday taking felt more or less the same about their jobs. 
a Job2 - 'How do you feel about the people you work with - your co-workersT 
in which the Pre-Trip HTG obtained a similar mean of 6.4 compared to 
Period2-NHTG (mean = 6.4). Again, the Mann-Whitney test indicated this 
difference is not significant as p>0.05. This means both the holiday-taking 
group and non-holiday taking felt more or less the same about the people they 
work with. 
480 
Chapter 5: Statistical Analysis 
a Job - the composite measure of the Job domain indicated that Pre-Trip HTG 
obtained a mean of 6.4164 compared to the mean of 6.3853 for Period2- 
NHTG. A Mann-Whitney test indicated this difference is not significant as p 
> 0.05. This means both the holiday-taking group and non-holiday taking felt 
more or less the same about their Job domain. 
0 Post-Trip HTG vs. Period I -NHTG 
" Jobl - 'How do you feel about your job? ' in which the Post-Trip HTG 
obtained a slightly higher mean of 6.49 compared to the mean of 6.38 of the 
Periodl-NHTG. However, a Mann-Whitney test indicated this difference is 
not significant as p>0.05. This means both the holiday-taking group and non- 
holiday taking felt more or less the same about their jobs. 
" Job2 -'How do you feel about the people you work with - your co-workersT 
in which the Post-Trip HTG obtained a higher mean of 6.83 compared to the 
mean of 6.37 for the Periodl-NHTG. A Mann-Whitney test indicated this 
difference is very significant as p<0.001. This means the holiday taking 
group felt happier about the people they work with compared to the non- 
holiday taking group. 
" Job - the composite measure of the Job domain indicated that Post-Trip HTG 
obtained a higher mean of 6.6687 compared to the mean of 6.3765 for 
Periodl-NHTG. A Mann-Whitney test indicated this difference is very 
significant as p<0.001. This means the holiday taking group felt happier 
about their Job domain compared to the non-holiday taking group. 
Post-Trip HTG vs. Period2-NHTG 
U Jobl - 'How do you feel about your job? ' in which the Post-Trip HTG 
obtained a slightly higher mean of 6.49 compared to the mean of 6.36 for 
Period2-NHTG. However, a Mann-Whitney test indicated this difference is 
not significant as p>0.05. This means both the holiday-taking group and non- 
holiday taking felt more or less the same about their jobs. 
C) Job2 - 'How do you feel about the people you work with - your co-workers? ' 
in which the Post-Trip HTG obtained a higher mean of 6.83 compared to the 
mean of 6.4 for the Period2-NHTG. A Mann-Whitney test indicated this 
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difference is significant as p<0.01. This means the holiday taking group felt 
happier about the people they work with compared to the non-holiday taking 
group. 
o Job - the composite measure of the Job domain indicated that Post-Trip HTG 
obtained a mean of 6.6687 compared to the mean of 6.3853 for Period2- 
NHTG. A Mann-Whitney test indicated this difference is significant as p< 
0.05. This means the holiday taking group is happier with their Job domain 
compared to the non-holiday taking group. 
The comparison of Pre-Trip HTG with Periodl-and Period2-NHTG indicated no 
significant differences for all the measures of the Job domain. This means both the 
holiday taking group and non-holiday taking group felt more or less the same about 
their Job domains. In other words the anticipation of going on a holiday did not cause 
the respondents of the holiday taking group feel happier about their Job domain. The 
comparison of Post-Trip HTG with Periodl-and Period2-NHTG indicated significant 
differences for one of the single item, which the respondents of the holiday taking 
group feel happier. Overall, the respondents of the holiday taking group are happier 
about their Job domain after their holidays. 
5.32.7 LEISURE 
The specific life domain of Leisure is measured by three single items and these items 
combined to form the composite measure for Leisure domain. The HTG and NHTG 
evaluations of the specific life domain of Leisure are shown in Graph 5.23. 
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Graph 5.23: Specific Measures of the Leisure domain - HTG & NHTG 
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Note: Leisurel - 'How do you feel about the way you spend your time, your non-working 
activitiesT 
Leisure2 -'How do you feel about the amount of fun and enjoyment you haveT 
Leisure3 -'How do you feel about the amount of time you have for doing the things you want 
to doT 
Leisure - composite measure of Leisure I +Leisure2+Leisure3 
The results in Graph 5.23 indicated the following: 
  Pre-Trip HTG vs. Period I -NHTG 
Q Leisure1 - `How do you feel about the way you spend your time, your non- 
working activities? ' in which the Pre-Trip HTG obtained a higher mean of 6.9 
compared to the mean of 6.61 obtained by Periodl-NHTG. A Mann-Whitney 
test indicated this difference is significant as p<0.05. This means the holiday 
taking group is happier with the way they spend their leisure time compared to 
the non-holiday taking group. 
u Leisure2 - 'How do you feel about the amount of fun and enjoyment you 
have? ' in which the Pre-Trip HTG obtained a higher mean of 6.61 compared 
to Periodl-NHTG (mean = 6.29). A Mann-Whitney test indicated this 
difference is significant as p<0.05. This means the holiday taking group is 
happier with the amount of fun and enjoyment that they have compared to the 
non-holiday taking group. 
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" Leisure3 -'How do you feel about the amount of time you have for doing the 
things you want to do? ' -, in which the Pre-Trip HTG obtained a slightly 
higher mean of 5.52 compared to Periodl-NHTG (mean = 5.44). A Mann- 
Whitney test indicated this difference is not significant as p>0.05. This means 
both the holiday taking group and non-holiday taking group felt more or less 
the same about the amount of time they have for doing things they want. 
" Leisure - the composite measure of the specific life domain of Leisure 
indicated that Pre-Trip HTG obtained a slightly higher mean of 6.3418 
compared to Periodl-NHTG (mean = 6.1173). A Mann-Whitney test 
indicated this difference is not significant. This means both the holiday taking 
group and non-holiday taking group felt more or less the same about their 
Leisure domain. 
Pre-TriR HTG vs. Period2-NHTG 
13 Leisurel - 'How do you feel about the way you spend your time, your non- 
working activities? ' in which the Pre-Trip HTG obtained a higher mean of 6.9 
compared Period2-NHTG (mean = 6.24). A Mann-Whitney test indicated this 
difference is very significant as p<0.001. This means the holiday taking 
group is happier with the way they spend their leisure time compared to the 
non-holiday taking group. 
o Leisure: 2 - 'How do you feel about the amount of fun and enjoyment you 
have? ' in which the Pre-Trip HTG obtained a higher mean of 6.61 compared 
to Period2-NHTG (mean = 5.85). A Mann-Whitney test indicated this 
difference is very significant as p<0.001. This means the holiday taking 
group is happier with the amount of fun and enjoyment that they have 
compared to the non-holiday taking group. 
a Leisure3 -'How do you feel about the amount of time you have for doing the 
things you want to doT - in which Pre-Trip HTG obtained a slightly higher 
mean of 5.52 compared to Period2-NHTG (mean = 5.42). A Mann-Whitney 
test indicated this difference is not significant as p>0.05. This means both the 
holiday taking group and non-holiday taking group felt more or less the same 
about the amount of time they have for doing the things they wanted. 
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Q Leisure - the composite measure of the specific life domain of Leisure 
indicated that Pre-Trip HTG obtained a higher mean of 6.3418 compared to 
Period2-NHTG with a mean of 5.8340. A Mann-Whitney test indicated this 
difference is very significant as p<0.001. This means the holiday taking 
group is happier with their Leisure domain compared to the non-holiday 
taking group. 
Post-Trip HTG vs. Periodl-NHTG 
u Leisurel - 'How do you feel about the way you spend your time, your non- 
working activities? ' in which the Post-Trip HTG obtained a mean of 6.68 
compared to the mean of 6.61 obtained by Periodl-NHTG. A Mann-Whitney 
test indicated this difference is not significant as p>0.05. This means both 
the holiday taking group and non-holiday taking group felt more or less the 
same about their spare time. 
U Leisure2 - 'How do you feel about the amount of fun and enjoyment you 
haveT in which the Post-Trip HTG obtained a higher mean of 6.77 compared 
to Periodl-NHTG (mean = 6.29). A Mann-Whitney test indicated this 
difference is very significant as p<0.001. This means the holiday taking 
group is happier with the amount of fun and enjoyment that they have 
compared to the non-holiday taking group. 
o Leisure3 -'How do you feel about the amount of time you have for doing the 
things you want to do? ' - in which the Post-Trip HTG obtained a higher mean 
of 6.14 compared to Periodl-NHTG (mean = 5.44). A Mann-Whitney test 
indicated this difference is very significant as p<0.001. This means the 
holiday taking group is happier with the amount of time they have for doing 
things they wanted compared to the non-holiday taking group. 
o Leisure - the composite measure of the specific life domain of Leisure in 
which the Post-Trip HTG obtained a higher mean of 6.5324 compared to 
Periodl-NHTG (mean = 6.1173). A Mann-Whitney test indicated this 
difference is significant as p<0.01. This means the holiday taking group is 
happier with their Leisure domain compared to the non-holiday taking group. 
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  Post-Trip HTG vs. Period2-NHTG 
u Leisurel - 'How do you feel about the way you spend your time, your non- 
working activities? ' in which the Post-Trip HTG obtained a higher mean of 
6.68 compared to Period2-NHTG (mean = 6.24). A Mann-Whitney test 
indicated this difference is significant as p<0.01. This means the holiday 
taking group is happier with the way they spend their leisure time compared to 
the non-holiday taking group. 
u Leisure2 - 'How do you feel about the amount of fun and enjoyment you 
have? ' in which the Post-Trip HTG obtained a higher mean of 6.77 compared 
to Period2-NHTG with a mean of 5.85. A Mann-Whitney test indicated this 
difference is very significant as p<0.001. This means the holiday taking 
group is happier with the amount of fun and enjoyment that they have 
compared to the non-holiday taking group. 
u Leisure3 -'How do you feel about the amount of time you have for doing the 
things you want to do? ' - in which the Post-Trip HTG obtained a higher mean 
of 6.14 compared to Period2-NHTG (mean = 5.42). A Mann-Whitney test 
indicated this difference is very significant as p<0.001. This means the 
holiday taking group is happier with the amount of time they have for doing 
the things they wanted compared to the non-holiday taking group. 
u Leisure - the composite measure of the specific life domain of Leisure in 
which Post-Trip HTG obtained a higher mean of 6.5324 compared to Period2- 
NHTG (mean = 5.8340). A Mann-Whitney test indicated this difference is 
very significant as p<0.001. This means the holiday taking group is happier 
with their Leisure domain compared to the non-holiday taking group. 
The comparison of Pre-Trip HTG with Periodl-NHTG indicated significant 
differences for two of the single item measures with the respondents of the holiday 
taking group feeling happier. Overall, the holiday taking group and non-holiday 
taking group felt more or less the same about their Leisure domain. The comparison 
of Pre-Trip HTG with Period2-NHTG also showed significant differences for the 
same two single item measures with the respondents of the holiday taking group 
feeling happier. Overall, the respondents of the holiday taking group are happier with 
their Leisure domain compared to the non-holiday taking group. In other words, the 
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anticipation of the holiday trip has enhanced the well-being of the respondents of the 
holiday taking group with regard to their Leisure domain. Despite the two different 
results (Pre-Trip HTG vs. Period I -NHTG and Pre-Trip HTG vs. Period2-NHTG), the 
anticipation of a holiday at least did not cause the respondents of the holiday taking 
group feel less happy about their Leisure domain. 
The comparison of the Post-Trip HTG with Periodl-NHTG indicated significant 
differences for two of the single item measures with the respondents of the holiday 
taking group feeling happier. Overall, the holiday taking group are happier with their 
Leisure domain compared to the non-holiday taking group. The comparison of Post- 
Trip HTG with Period2-NHTG indicated significant differences for all the measures 
of the Leisure domain, which made the respondents of the holiday taking group feel 
happier. Overall, the holiday taking group is happier with their Leisure domain 
compared to the non-holiday taking group. In other words, the respondents of the 
holiday taking group felt happier about their Leisure domain after their holidays. 
5.32.8 NEIGHBOURHOOD 
The specific life domain of Neighbourhood is measured by two single items, which 
combined together to form the composite measure for the Neighbourhood domain. 
The HTG and NHTG evaluations of the measures of Neighbourhood domain are 
shown in Graph 5.24. 
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Graph 5.24: Specific Measures of the Neighbourhood domain-HTG & NHTG 
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Note: Neighbourl - 'How do you feel about the people who live in the houses/apartments near 
youT 
Neighbour2 - 'How do you feel about the way you get to work, schools, clinics, shops, 
markets, etcT 
Neighbour -a composite measure of Neighbourhood I +Neighbourhood2 
The results in Graph 5.24 indicated the following: 
Pre-Trip HTG vs. Period I -NHTG 
u Neighbourl - 'How do you feel about the people who live in the 
houses/apartments near you? ' in which the Pre-Trip HTG obtained a mean of 
6.4 which is almost similar to the mean of Period I -NHTG (mean = 6.43). A 
Mann-Whitney test confirms this difference is not significant as p>0.05. This 
means both the holiday taking group and non-holiday taking group felt more 
or less the same about their neighbours. 
LI Neighbour2 - 'How do you feel about the way you get to work, schools, 
clinics, shops, markets, etc? ' in which the Pre-Trip HTG obtained a mean of 
6.14 which is almost similar to the mean of 6.15 for Period I -NHTG. A Mann- 
Whitney test confirms this difference is not significant as p>0.05. This means 
both the holiday taking group and non-holiday taking group felt more or less 
the same about their neighbourhood area. 
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u Neighbour - The composite measure of Neighbourhood indicated that Pre-Trip 
HTG obtained a slightly lower mean of 6.2944 compared to Periodl-NHTG 
(mean = 6.3085). A Mann-Whitney test confirmed this difference is not 
significant as p>0.05. This means both the holiday taking group and non- 
holiday taking group felt more or less the same about their Neighbourhood 
domain. 
Pre-Trip HTG vs. Period2-NHTG 
u Neighbourl - 'How do you feel about the people who live 
in the 
houses/apartments near youT in which the Pre-Trip HTG obtained a higher 
mean of 6.4 compared to Period2-NHTG (mean = 6.01). A Mann-Whitney 
test indicated this difference is significant as p<0.01. This means the holiday 
taking group are happier about their neighbours compared to the non-holiday 
taking group. 
u Neighbour2 - 'How do you feel about the way you get to work, schools, 
clinics, shops, markets, etc? ' in which the Pre-Trip HTG obtained a mean of 
6.14 which is almost similar to the mean of 6.17 for Period2-NHTG. A Mann- 
Whitney test confirms this difference is not significant as p>0.05. This means 
both the holiday taking group and non-holiday taking group felt more or less 
the same about their neighbourhood area. 
c3 Neighbour - The composite measure of Neighbourhood indicated that Pre-Trip 
HTG obtained a slightly higher mean of 6.2944 compared to Period2-NHTG 
(mean = 6.1084). A Mann-Whitney test indicated this difference is not 
significant as p>0.05. This means both the holiday taking group and non- 
holiday taking group felt more or less the same about their Neighbourhood 
domain. 
  Post-Trip HTG vs. Period 1-NHTG 
a Neighbourl - 'How do you feel about the people who live in the 
houses/apartments near youT in which the Post-Trip HTG obtained a mean of 
6.5 compared to Periodl-NHTG (mean = 6.43). A Mann-Whitney test 
indicated this difference is not signif-Icant as p>0.05. This means both the 
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holiday taking group and non-holiday taking group felt more or less the same 
about their neighbours. 
0 Neighbour2 - 'How do you feel about the way you get to work, schools, 
clinics, shops, markets, etcT in which the Post-Trip HTG obtained a slightly 
higher mean of 6.44 compared to Periodl-NHTG (mean = 6.15). A Mann- 
Whitney test indicated this difference is not significant as p>0.05. This means 
both the holiday taking group and non-holiday taking group felt more or less 
the same about their neighbourhood area. 
13 Neighbour - The composite measure of Neighbourhood indicated that Post- 
Trip HTG obtained a higher mean of 6.4887 compared to Periodl-NHTG 
(mean = 6.3085). A Mann-Whitney test indicated this difference is not 
significant as p>0.05. This means both the holiday taking group and non- 
holiday taking group felt more or less the same about their Neighbourhood 
domain. 
Post-Trip HTG vs. Period2-NHTG 
ci Neighbourl - 'How do you feel about the people who live in the 
houses/apartments near you? ' in which the Post-Trip HTG obtained a higher 
mean of 6.5 compared to Period2-NHTG (mean = 6.01). A Mann-Whitney 
test indicated this difference is very significant as p<0.001. This means the 
respondents 'Of the holiday taking group are happier with their neighbours 
compared to the non-holiday taking group. 
t3 Neighbour2 - 'How do you feel about the way you get to work, schools, 
clinics, shops, markets, etcT in which the Post-Trip HTG obtained a higher 
mean of 6.44 compared to Period2-NHTG (mean = 6.17). A Mann-Whitney 
test indicated this difference is significant as p<0.05. This means the 
respondents of the holiday taking group are happier with their neighbourhood 
area compared to the non-holiday taking group. 
0 Neighbour - The composite measure of Neighbourhood indicated that Post- 
Trip HTG obtained a higher mean of 6.4887 compared to Period2-NHTG 
(mean = 6.1084). A Mann-Whitney test confirmed this difference is very 
significant as p<0.001. This means the respondents of the holiday taking 
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group are happier with their Neighbourhood domain compared to the non- 
holiday taking group. 
The comparison of Pre-Trip HTG with Period I -NHTG , indicated no significant 
difference for all the measures of the Neighbourhood domain. This means both the 
holiday taking group and non-holiday taking group felt more or less the same about 
their Neighbourhood domain. The comparison of Pre-Trip HTG with Period2-NHTG 
indicated significant difference for one of the single item measures with the 
respondents of the holiday taking group feeling happier. However, overall both the 
holiday taking group and non-holiday taking group felt more or less the same about 
their Neighbourhood domain. In other words, the anticipation of a holiday did not 
cause the respondents who are waiting to go on their holidays feel any different from 
*the non-holiday taking group with regard to their Neighbourhood domain. 
The comparison of Post-Trip HTG with Periodl-NHTG indicated no significant 
differences for all the measures of the Neighbourhood domain. This means both the 
holiday taking group and non-holiday taking group felt more or less the same about 
their Neighbourhood domain. The comparison of Post-Trip HTG with Period2- 
NHTG indicated significant differences for all the measures with the respondents of 
the holiday taking group feeling happier. Overall, the holiday taking group is happier 
with their Neighbourhood domain compared to the non-holiday taking group. 
Despite the two different results (Post-Trip HTG vs. Periodl-NHTG and Post-Trip 
HTG vs. Period2-NHTG), the effects of taking a holiday at least did not cause the 
respondents feel less happy about their Neighbourhood domain. 
5.32.9 SELF 
The specific life domain of Self is measured by seven single items, which are 
combined (where applicable) to form the composite measure for the Self domain. The 
evaluations of the Self domain are shown in Graph 5.25 - 5.26. 
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Graph 5.25: Specific Measures (1 -3) of the Self domain -HTG & NHTG 
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Note: Selfl - 'How do you feel about yourself - what you are accomplishing as to how you handle 
problemsT 
Self2 - 'How do you feel about the extent to which you are developing yourself and 
broadening your lifeT 
Self3 - 'How do you feel about the extent to which you are achieving success and getting 
aheadT 
The results in Graph 5.25 indicated the following: 
  Pre-Trip HTG vs. Period 1-NHTG 
Li Selfl - 'How do you feel about yourself - what you are accomplishing as to 
how you handle problems? ' in which the Pre-Trip HTG obtained a slightly 
higher mean of 6.59 compared to Periodl-NHTG which obtained a mean of 
6.29. A Mann-Whitney test indicated this difference is significant as p< 
0.05. This means the holiday taking group is happier with what they are 
accomplishing compared to the non-holiday taking group. 
Li Self2 - 'How do you feel about the extent to which you are developing 
yourself and broadening your life? ' in which the Pre-Trip HTG obtained a 
mean of 5.82 compared to Periodl-NHTG which obtained a mean of 5.64. A 
Mann-Whitney test showed this difference is not significant as p>0.05. This 
means both the holiday taking group and non-holiday taking group felt more 
or less the same about their personal development. 
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0 SeIS -'How do you feel about the extent to which you are achieving success 
and getting aheadT in which the Pre-Trip HTG obtained a mean of 6.01 
compared to the Periodl-NHTG which obtained a mean of 5.79. A Mann- 
Whitney test indicated this difference is not significant as p>0.05. This means 
both the holiday taking group and non-holiday taking group felt more or less 
the same about their achievements. 
Pre-Trin HTG vs. Period2-NHTG 
" Selfl - 'How do you feel about yourself - what you are accomplishing as to 
how you handle problemsT in which the Pre-Trip HTG obtained a higher 
mean of 6.59 compared to Period2-NHTG which obtained a mean of 6.07. A 
Mann-Whitney test indicated this difference is very significant as p<0.001. 
This means the holiday taking group is happier with their accomplishments 
compared to the non-holiday taking group. 
" Self2 - 'How do you feel about the extent to which you are developing 
yourself and broadening your life? ' in which the Pre-Trip HTG obtained a 
slightly higher mean of 5.82 compared to Period2-NHTG (mean = 5.79). A 
Mann-Whitney test indicated this difference is not significant as p>0.05. This 
means both the holiday taking group and non-holiday taking group felt more 
or less the same about their personal development. 
u SeIS - 'How do you feel about the extent to which you are achieving success 
and getting aheadT in which the Pre-Trip HTG obtained a higher mean of 
6.01 compared to the Period2-NHTG (mean = 5.7). A Mann-Whitney test 
indicated this difference is significant as p<0.05. This means the holiday 
taking group are happier with their achievements compared to the non-holiday 
taking group. 
Post-Trip HTG vs. Period I -NHTG 
u Selfl - 'How do you feel about yourself - what you are accomplishing as to 
how you handle problems? ' in which the Post-Trip HTG obtained a higher 
mean of 6.68 compared to Period I -NHTG (mean = 6.29). A Mann-%itney 
test indicated this difference is not significant as p>0.05. This means both the 
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holiday taking group and non-holiday taking group felt more or less the same 
about their accomplishments. 
a Self2 - 'How do you feel about the extent to which you are developing 
yourself and broadening your lifeT in which the Post-Trip HTG obtained a 
higher mean of 6.26 compared to Periodl-NHTG which obtained a mean of 
5.64. A Mann-Whitney test indicated this difference is very significant as p< 
0.001. This means the holiday taking group is happier with their personal 
development compared to the non-holiday taking group. 
u Self3 -'How do you feel about the extent to which you are achieving success 
and getting aheadT in which the Post-Trip HTG obtained a higher mean of 
6.43 compared to the Periodl-NHTG which obtained a mean of 5.79. A 
Mann-Whitney test indicated this difference is very significant as p<0.001. 
This means the holiday taking group is happier with their achievements 
compared to the non-holiday taking group. 
Post-Trip HTG vs. Period2-NHTG 
" Selfi - 'How do you feel about yourself - what you are accomplishing as to 
how you handle problems? ' in which the Post-Trip HTG obtained a higher 
mean of 6.68 compared to Period2-NHTG (mean = 6.07). A Mann-Whitney 
test indicated this difference is very significant as p<0.001. This means the 
holiday taking group is happier with their accomplishments compared to the 
non-holiday taking group. 
" Self2 - 'How do you feel about the extent to which you are developing 
yourself and broadening your lifeT in which the Post-Trip HTG obtained a 
higher mean of 6.26 compared to Period2-NHTG (mean = 5.79). A Mann- 
Whitney test indicated this difference is very significant as p<0.001. This 
means the holiday taking group is happier with their personal development 
compared to the non-holiday taking group. 
a SeIS -'How do you feel about the extent to which you are achieving success 
and getting aheadT in which the Post-Trip HTG obtained a higher mean of 
6.43 compared to the Period2-NHTG (mean = 5.7). A Mann-Whitney test 
indicated this difference is very significant as p<0.001. This means the 
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holiday taking group is happier with their achievements compared to the non- 
holiday taking group. 
The next four specific measures of the Self index are shown in Graph 5.26. 
Graph 5.26: Specific Measures (4-7) of the Self domain- HTG & NHTG 
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Note: SeIR = 'How do you feel about your retirement (if retired)? ' 
Self5 = 'How do you feel about your role as a housewife / househusband 
(if you are a homemaker)T 
Self6 = 'How do you feel about your present state as a student 
(if still studying)T 
Self`7 = 'How do you feel about your present state as an unemployed person 
(if applicable)? ' 
Self = composite measure of Selfl+Self2+Self3+Self4+Self5+Self6+Self7 
The results in Graph 5.26 indicated the following: 
m Pre-Trip HTG vs. Period I -NHTG 
Lj SeN - 'How do you feel about your retirement (if retired)T in which this 
question is only applicable to those who are retired. The results indicated that 
Pre-Trip HTG obtained a higher mean of 8.31 compared to Periodl-NHTG 
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(mean = 7). A Mann-Whitney test indicated this difference is very significant 
as p<0.001. This means the holiday taking group are happier with their 
retirement compared to the non-holiday taking group. 
u SelfS -'How do you feel about your role as ahousewife/househusband (if you 
are a homemaker)T in which the Pre-Trip HTG obtained a higher mean of 
6.69 compared to Periodl-NHTG (mean = 6.42). A Mann-Whitney test 
indicated this mean is not significant as p>0.05. This means both the holiday 
taking group and non-holiday taking group felt more or less the same about 
their roles as homemakers. 
a Self6 - 'How do you feel about your present state as a student (if still 
studying)T in which the Pre-Trip HTG obtained a lower mean of 5.68 
compared to the mean of 6.13 by Period I -NHTG. However, a Mann-Whitney 
test indicated this difference is not significant as p>0.05. This means both the 
holiday taking group and non-holiday taking group felt more or less the same 
about their present status as students. 
u Self7 -'How do you feel about your present state as an unemployed person (if 
applicable)? ' in which the Pre-Trip HTG obtained a higher mean of 5.6 
compared to Periodl-NHTG (mean = 4.33). However a Mann-Whitney test 
indicated this difference is not significant as p>0.05. This means both the 
holiday taking group and non-holiday taking group felt more or less the same 
about their unemployed status. 
o Self - The composite measure of Self indicated that Pre-Trip HTG obtained a 
slightly higher mean of 6.2208 compared to Periodl-NHTG (mean = 6.0167). 
However, a Mann-Whitney test indicated this difference is not significant as p 
> 0.05. This means both the holiday taking group and non-holiday taking 
group felt more or less the same about their Self domain. 
Pre-Trip HTG vs. Period2-NHTG 
c3 Self4 - 'How do you feel about your retirement (if retired)? ' in which this 
question is only applicable to those who are retired. The results indicated that 
Pre-Trip HTG obtained a higher mean of 8.31 compared to Period2-NHTG 
(mean = 7.03). A Mann-Whitney test indicated this difference is very 
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significant as p<0.001. This means the holiday taking group is happier about 
their retirement compared to the non-holiday taking group. 
" SelfS -'How do you feel about your role as a housewife/househusband (if you 
are a homemaker)? ' in which the Pre-Trip HTG obtained a slightly higher 
mean of 6.69 compared to Period2-NHTG (mean = 6.5). A Mann-Whitney 
test confirms this difference is not significant as p>0.05. This means both the 
holiday taking group and non-holiday taking group felt more or less the same 
about their roles as homemakers. 
" Self6 - 'How do you feel about your present state as a student (if still 
studying)? ' in which the Pre-Trip HTG obtained a lower mean of 5.68 
compared Period2-NHTG (mean = 5.73). However, a Mann-Whitney test 
indicated this difference is not significant as p>0.05. This means both the 
holiday taking group and non-holiday taking group felt more or less the same 
about their student status. 
u Self7 -'How do you feel about your present state as an unemployed person (if 
applicable)? ' in which the Pre-Trip HTG obtained a mean of 5.6 which is 
almost similar to Period2-NHTG (mean = 5.1). A Mann-Whitney test 
confirms this difference is not significant as p>0.05. This means both the 
holiday taking group and non-holiday taking group felt more or less the same 
about their unemployed status. 
a Self - The composite measure of Self indicated that Pre-Trip HTG obtained a 
slightly higher mean of 6.2208 compared to Period2-NHTG with a mean of 
6.0066. A Mann-Whitney test indicated this difference is significant as p< 
0.05. This means the holiday taking group felt happier about their Self domain 
compared to the non-holiday taking group. 
Post-Trip HTG vs. Period I -NHTG 
0 SO& - 'How do you feel about your retirement (if retired)? ' in which this 
question is only applicable to those who are retired. The results indicated that 
Post-Trip HTG obtained a higher mean of 8.15 compared to Periodl-NHTG 
(mean = 7). A Mann-Whitney test indicated this difference is very significant 
as p<0.001. This means the holiday taking group felt happier about their 
retirement compared to the non-holiday taking group. 
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a Self5 -'How do you feel about your role as a housewife/househusband (if you 
are a homemaker)? ' in which the Post-Trip HTG obtained a higher mean of 
7.03 compared to the Periodl-NHTG (mean = 6.42). A Mann-Whitney test 
indicated this difference is significant as p<0.01. This means the holiday 
taking group felt happier about their roles as homemakers compared to the 
non-holiday taking group. 
13 Self6 - 'How do you feel about your present state as a student (if still 
studying)? ' in which the Post-Trip HTG obtained a higher mean of 7.14 
compared to the mean of 6.13 by Period I -NHTG. However, a Mann-Whitney 
test indicated this difference is not significant as p>0.05. This means both the 
holiday taking group and non-holiday taking group felt more or less the same 
about their student status. 
a Self7 -'How do you feel about your present state as an unemployed person (if 
applicable)? ' in which the Post-Trip HTG obtained a higher mean of 7.00 
compared to Periodl-NHTG which obtained a mean of 4.33. A Mann- 
Whitney test indicated this difference is very significant as p<0.001. This 
means the holiday taking group felt happier about their unemployed status 
compared to the non-holiday taking group. 
u Self - The composite measure of Self indicated that Post-Trip HTG obtained a 
higher mean of 6.5462 compared to Periodl-NHTG with a mean of 6.0167. 
A Mann-Whitney test indicated this difference is very significant as p<0.001. 
This means the holiday taking group felt happier about their Self domain 
compared to the non-holiday taking group. 
Post-Trip HTG vs. Period2-NHTG 
0 SeIR - 'How do you feel about your retirement (if retired)? ' in which this 
question is only applicable to those who are retired. The results indicated that 
Post-Trip HTG obtained a higher mean of 8.15 compared to Period2-NHTG 
(mean = 7.03). A Mann-Whitney test indicated this difference is very 
significant as p<0.001. This means the holiday taking group felt happier 
about their retirement compared to the non-holiday taking group. 
u Self5 -How do you feel about your role as ahousewife/househusband (if you 
are a homemaker)? ' in which the Post-Trip HTG obtained a higher mean of 
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7.03 compared to the Period2-NHTG (mean = 6.5). A Mann-Whitney test 
indicated this difference is very significant as p<0.001. This means the 
holiday taking group felt happier about their roles as homemakers compared to 
the non-holiday taking group. 
u Self6 - 'How do you feel about your present state as a student (if still 
studying)? ' in which the Post-Trip HTG obtained a higher mean of 7.14 
compared to the mean of 5.73 for Period2-NHTG. A Mann-Whitney test 
indicated this difference is very significant as p<0.001. This means the 
holiday taking group felt happier about their student status compared to the 
non-holiday taking group. 
c3 Self7 - 'How do you feel about your present state as an unemployed person (if 
applicable)? ' in which the Post-Trip HTG obtained a higher mean of 7.00 
compared to Period2-NHTG which obtained a mean of 5.1. A Mann-Whitney 
test indicated this difference is very significant as p<0.001. This means the 
holiday taking group felt happier about their unemployed status compared to 
the non-holiday taking group. 
u Self - The composite measure of Self indicated that Post-Trip HTG obtained a 
higher mean of 6.5462 compared to Period2-NHTG (mean = 6.0066). A 
Mann-Whitney test indicated this difference is very significant as p<0.001. 
This means the holiday taking group felt happier about their Self domain 
compared to the non-holiday taking group. 
The comparison of Pre-Trip HTG with Periodl-NHTG indicated significant 
differences for only two of the single item measures with the respondents of the 
holiday taking group feeling happier. Overall, both the holiday taking group and non- 
holiday taking group felt more or less the same about their Self domain. The 
comparison of Pre-Trip HTG with Period2-NHTG indicated significant differences 
for three of the single item measures, again with the respondents of the holiday taking 
group feeling happier. Overall, the holiday taking group are happier about their Self 
domain compared to the non-holiday taking group. Despite the two different results 
(Pre-Trip HTG vs. Periodl-NHTG and Pre-Trip HTG vs. Period2-NHTG), the 
anticipation of taking a holiday at least did not cause the respondents of the holiday 
taking group feel less happy about their Self domain. 
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The comparison of Post-Trip HTG with Periodl-NHTG indicated significant 
differences for five of the single item measures with the respondents of the holiday 
taking group feeling happier. Overall, the holiday taking group are happier with their 
Self domain compared to the non-holiday taking group. The comparison of Post-Trip 
HTG with Period2-NHTG indicated significant differences for all the single item 
measures. This means the holiday taking group is happier with their Self domain 
compared to the non-holiday taking group. In other words, the effects of holiday 
taking have enhanced the feeling of well-being with regard to the Self domain of the 
holiday taking group. 
5.32.10 SERVICES AND FACILITIES 
The specific measure of the life domain of Services and Facilities is measured by two 
single items, which combine to form the composite measure for the Services and 
Facilities domain. The HTG and NHTG evaluations of the Services and Facilities 
measures are shown in Graph 5.27. 
Graph 5.27: Specific Measures of the Services and Facilities domain-H'I'(j NH I (i 
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The results in Graph 5.27 indicated the following: 
Pre-Trip HTG vs. Period I -NHTG 
C) Services I -'How do you feel about the goods and services you get when you 
buy in this area - things like food, appliances, clothes, etc. T in which the Pre- 
Trip HTG obtained a higher mean of 6.34 compared to Periodl-NHTG which 
obtained a mean of 6.09. A Mann-Whitney test indicated this difference is 
significant as p<0.05. This means the holiday taking group is happier with 
the goods and services they can obtain in their area compared to the non- 
holiday taking group. 
(3 Services2 -'How do you feel about the services you get in this neighbourhood 
- like refuse collection, road maintenance, fire and police protectionT in 
which the Pre-Trip HTG obtained a slightly higher mean of 5.89 compared to 
the mean of 5.75 for Periodl-NHTG. A Mann-Whitney test indicated this 
difference is not significant as p>0.05. This means both the holiday taking 
group and non-holiday taking group felt more or less the same about the public 
services in their neighbourhood. 
u Services - The composite measure of the specific life domain of Services and 
Facilities indicated that Pre-Trip HTG obtained a higher mean of 6.1158 
compared to Periodl-NHTG (mean = 5.9157). The Mann-Whitney test 
indicated this difference is not significant as p>0.05. This means both the 
holiday taking group and non-holiday taking group felt more or less the same 
about their Services and Facilities domain. 
Pre-Trip HTG vs. Period2-NHTG 
0 Services I -'How do you feel about the goods and services you get when you 
buy in this area - things like food, appliances, clothes, etc. T in which the Pre- 
Trip HTG obtained a slightly higher mean of 6.34 compared to Period2- 
NHTG (mean = 6.18). A Mann-Whitney test indicated this difference is not 
significant as p>0.05. This means both the holiday taking group and non- 
holiday taking group felt more or less the same about the goods and services 
they can obtain in their area. 
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u Services2 -'How do you feel about the services you get in this neighbourhood 
- like refuse collection, road maintenance, fire and police protection? ' in 
which the Pre-Trip HTG obtained a slightly higher mean of 5.89 compared to 
the mean of 5.75 for Period2-NHTG. A Mann-Whitney test indicated this 
difference is not significant as p>0.05. This means that both the holiday 
taking group and non-holiday taking group felt more or less the same about the 
public services in their area. 
a Services - The composite measure of the specific life domain of Services and 
Facilities indicated that Pre-Trip HTG obtained a slightly higher mean of 
6.1158 compared to Period2-NHTG (mean = 5.9598). However, a Mann- 
Whitney test indicated this difference is not significant as p>0.05. T'his means 
both the holiday taking group and non-holiday taking group felt more or less 
the same about their Services and Facilities domain. 
Post-Trip HTG vs. Period I -NHTG 
c3 Services I -'How do you feel about the goods and services you get when you 
buy in this area - things like food, appliances, clothes, etcX in which the 
Post-Trip HTG obtained a slightly higher mean of 6.31 compared to Periodl- 
NHTG (mean = 6.09). A Mann-Whitney test indicated this difference is not 
significant as p>0.05. This means both the holiday taking group and non- 
holiday taking group felt more or less the same about the goods and services 
they can obtain in their area. 
a Services2 -'How do you feel about the services you get in this neighbourhood 
- like refuse collection, road maintenance, fire and police protectionT in 
which the Post-Trip HTG obtained a higher mean of 6.46 compared to the 
mean of 5.75 for Periodl-NHTG. A Mann-Whitney test indicated this 
difference is very significant as p<0.001. This means the holiday taking 
group is happier about the public services in their area compared to the non- 
holiday taking group. 
u Services - The composite measure of the specific life domain of Services and 
Facilities indicated that Post-Trip HTG obtained a higher mean of 6.3930 
compared to Periodl-NHTG (mean = 5.9157). A Mann-Whitney test 
indicated this difference is very significant as P<0.001. This means the 
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, holiday taking group is happier about their Services and Facilities domain 
compared to the non-holiday taking group. 
a Post-Trip HTG vs. Period2-NHTG 
a Services I -'How do you feel about the goods and services you get when you 
buy in this area - things like food, appliances, clothes, etc.? ' in which the 
Post-Trip HTG obtained a slightly higher mean of 6.31 compared to Period2- 
NHTG (mean = 6.18). A Mann-Whitney test indicated this difference is not 
significant as p>0.05. This means both the holiday taking group and non- 
holiday taking group felt more or less the same about the goods and services 
they can obtain in their area. 
u Services2 -'How do you feel about the services you get in this neighbourhood 
- like refuse collection, road maintenance, fire and police protection? ' in 
which the Post-Trip HTG obtained a higher mean of 6.46 compared to the 
mean of 5.75 for Period2-NHTG. A Mann-Whitney test indicated this 
difference is very significant as p<0.001. This means the holiday taking 
group is happier about the public services in their area compared to the non- 
holiday taking group. 
u Services - The composite measure of the specific life domain of Services and 
Facilities indicated that Post-Trip HTG obtained a higher mean of 6.3930 
compared to Period2-NHTG (mean = 5.9598). A Mann-Whitney test indicated 
this difference is very significant as p<0.001. This means the holiday taking 
group is happier about their Services and Facilities domain compared to the 
non-holiday taking group. 
The comparison of Pre-Trip HTG with Periodl-NHTG indicated significant 
difference for one of the single item measures with the respondents of the holiday 
taking group feeling happier. Overall, both the respondents of the holiday taking 
group and non-holiday taking group felt more or less the same about their Services 
and Facilities domain. The comparison of Pre-Trip HTG with Period2-NHTG 
indicated no significant difference, which means both the holiday taking group and 
non-holiday taking group felt more or less the same about their Services and Facilities 
domain. 
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The comparison of Post-Trip HTG with Periodl-and Period2-NHTG indicated 
significant difference for one of the single item measures with the respondents of the 
holiday taking group feeling happier. Overall, the holiday taking group is happier 
with their Services and Facilities domain compared to the non-holiday taking group. 
In other words, the effects of holiday-taking have enhanced the feeling of well-being 
of the respondents of the holiday taking group with regard to the Services and 
Facilities domain. 
5.32.11 HEALTH 
The specific life domain of Health is measured by two single items, which together 
form the composite measure for the Health domain. The HTG and NHTG evaluations 
of the Health domain are shown in Graph 5.28. 
Graph 5.28: Specific Measures of the Health domain-HTG & NHTG 
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The results in Graph 5.28 indicated the following: 
Pre-Trip HTG vs. Period I -NHTG 
C1 Health I -'How do you feel about your own health and physical condition? ' in 
which the Pre-Trip HTG obtained a higher mean of 6.43 compared to Period I- 
NHTG (mean = 6.03). A Mann-Whitney test indicated this difference is 
significant as p<0.01. This means the holiday taking group is happier about 
their physical health compared to the non-holiday taking group. 
u Health2 - 'How do you feel about the amount of physical work and exercise 
you do in your life? ' in which the Pre-Trip HTG obtained a slightly higher 
mean of 5.5 compared to Periodl-NHTG with a mean of 5.33. A Mann- 
Whitney test indicated this difference is not significant as p>0.05. This 
means both the holiday taking group and non-holiday taking group felt more 
or less the same about the amount of physical exercise they do. 
o Health - the composite measure of the specific life domain of Health indicated 
that Pre-Trip HTG obtained a slightly higher mean of 5.9662 compared to 
Periodl-NHTG with a mean of 5.6735. A Mann-Whitney test indicated this 
difference is significant as p<0.05. This means the holiday taking group is 
happier about their Health domain compared to the non-holiday taking group. 
Pre-TriI2 HTG vs. Period2-NHTG 
" Health I -'How do you feel about your own health and physical conditionT in 
which the Pre-Trip HTG obtained a higher mean of 6.43 compared to Period2- 
NHTG (mean = 5.61). A Mann-Whitney test indicated this difference is very 
significant as p<0.001. This means the holiday taking group is happier about 
their physical health compared to the non-holiday taking group. 
" Health2 - 'How do you feel about the amount of physical work and exercise 
you do in your life? ' in which the Pre-Trip HTG obtained a slightly higher 
mean of 5.5 compared to Period2-NHTG with a mean of 5.35. A Mann- 
Whitney test indicated this difference is not significant as p>0.05. This means 
both the holiday taking group and non-holiday taking group felt more or less 
the same about the amount of physical exercise they do. 
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a Health - the composite measure of the specific life domain of Health indicated 
that Pre-Trip HTG obtained a higher mean of 5.9662 compared to Period2- 
NHTG (mean = 5.4799). A Mann-Whitney test indicated this difference is 
very significant as p>0.001. This means the holiday taking group is happier 
about their Health domain compared to the non-holiday taking group. 
c3 Post-Trip HTG vs. Period I -NHTG 
ci Health I -'How do you feel about your own health and physical condition? ' in 
which the Post-Trip HTG obtained a higher mean of 6.58 compared to 
Periodl-NHTG (mean = 6.03). A Mann-Whitney test indicated this difference 
is very significant as p<0.001. This means the holiday taking group is happier 
about their physical health compared to the non-holiday taking group. 
u Health2 - 'How do you feel about the amount of physical work and exercise 
you do in your life? ' in which the Post-Trip HTG obtained a higher mean of 
5.85 compared to Periodl-NHTG (mean = 5.33). A Mann-Whitney test 
indicated this difference is significant as p<0.01. This means the holiday 
taking group is happier about the amount of physical exercise they do 
compared to the non-holiday taking group. 
o Health - the composite measure of the specific life domain of Health indicated 
that Post-Trip HTG obtained a higher mean of 6.2183 compared to Periodl- 
NHTG with a mean of 5.6735. A Mann-Whitney test indicated this 
difference is very significant as p<0.001. This means the holiday taking 
group is happier about their Health domain compared to the non-holiday 
taking group. 
Post-Trip HTG vs. Period2-NHTG 
u Health I -'How do you feel about your own health and physical conditionT in 
which the Post-Trip HTG obtained a higher mean of 6.58 compared to 
Period2-NHTG (mean =5.61). A Mann-Whitney test indicated this difference 
is very significant as p<0.001. This means the holiday taking group is happier 
about their physical health compared to the non-holiday taking group. 
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u Health2 - 'How do you feel about the amount of physical work and exercise 
you do in your lifeT in which the Post-Trip HTG obtained a slightly higher 
mean of 5.85 compared to Period2-NHTG with a mean of 5.35. A Mann- 
Whitney test indicated this difference is very significant as p<0.001. This 
means the holiday taking group is happier about the amount of physical 
exercise they do compared to the non-holiday taking group. 
a Health - the composite measure of the specific life domain of Health indicated 
that Post-Trip HTG obtained a higher mean of 6.2183 compared to Period2- 
NHTG (mean = 5.4799). A Mann-Whitney test indicated this difference is 
very significant as p<0.001. This means the holiday taking group is happier 
about their Health domain compared to the non-holiday taking group. 
The comparison of Pre-Trip HTG with Periodl-and Period2-NHTG indicated the 
same significant differences for one of the single item measures with the respondents 
of the holiday taking group feeling happier. As a result, the holiday taking group is 
happier about their Health domain compared to the non-holiday taking group. In 
other words, the anticipation of going on a holiday has enhanced the feeling of well- 
being of the respondents of the holiday taking group with regard to their Health 
domain. 
The comparison of Post-Trip HTG with Periodl-and Period2-NHTG yielded similar 
result that is significant differences for all the measures of the Health domain. This 
means the holiday taking group is happier with their Health domain compared to the 
non-holiday taking group. In other words, the effects of taking a holiday have 
enhanced the feeling of well-being for those who came back from holidays with 
regard to their Health domain. 
5.32.12 NATION 
The specific life domain of Nation is measured by two single items, which combine to 
form the composite measure for the Nation domain. The HTG and NHTG 
evaluations of the Nation domain are shown in Graph 5.29. 
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Graph 5.29: Specific Measures of the Nation domain-HTG and NHTG 
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The results in Graph 5.29 indicated the following: 
Pre-Trip HTG vs. Period I -NHTG 
LI Nationl- 'How do you feel about what your government is doing? ' in which 
the Pre-Trip HTG obtained an almost similar mean of 4.27 compared to 
Periodl-NHTG (mean = 4.21). A Mann-Whitney test confirms this difference 
is not significant as p>0.05. This means both the holiday taking group and 
non-holiday taking group felt more or less the same about their government 
performance. 
L3 Nation2 - 'How do you feel about how the U. K. stands in the eyes of the rest 
of the world? ' in which the Pre-Trip HTG obtained a higher mean of 5.24 
compared to Periodl-NHTG (mean = 4.99). A Mann-Whitney test also 
indicated this difference is not significant as p>0.05. This means both the 
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holiday taking group and non-holiday taking group felt more or less the same 
about how the U. K. stands in the eyes of the world. 
0 Nation - the composite measure of the specific life domain of Nation showed 
that Pre-Trip HTG obtained a slightly higher mean of 4.7493 compared to 
Period I -NHTG (mean= 4.6024). As expected aMann-Whitney test confirms 
this difference is not significant as p>0.05. This means both the holiday 
taking group and non-holiday taking group felt more or less the same about 
their Nation domain. 
Pre-Trip HTG vs. Period2-NHTG 
" Nationl- 'How do you feel about what your government is doing? ' in which 
the Pre-Trip HTG obtained a slightly lower mean of 4.27 compared to 
Period2-NHTG (mean = 4.35). However, a Mann-Whitney test indicated this 
difference is not significant as p>0.05. This means both the holiday taking 
group and non-holiday taking group felt more or less the same about their 
government performance. 
" Nation2 -'How do you feel about how the U. K. stands in the eyes of the rest 
of the worldT in which the Pre-Trip HTG obtained a slightly higher mean of 
5.24 compared to Period2-NHTG (mean = 5.17). However, a Mann-Whitney 
test also indicated this difference is not significant as p>0.05. This means 
both the holiday taking group and non-holiday taking group felt more or less 
the same about how the U. K. stands in the eyes of the world. 
u Nation - the composite measure of the specific life domain of Nation showed 
that Pre-Trip HTG obtained a mean of 4.7493 which is almost similar to 
Period2-NHTG (mean = 4.7590). A Mann-Whitney test confirms this 
difference is not significant as p>0.05. This means both the holiday taking 
group and non-holiday taking group felt more or less the same about their 
Nation domain. 
Post-Trip HTG vs. Period I -NHTG 
c3 Nationl- 'How do you feel about what your government is doing? ' in which 
the Post-Trip HTG obtained a higher mean of 4.75 compared to Periodl- 
NHTG with a mean of 4.21. A Mann-Whitney test indicated this difference is 
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very significant as p<0.001. This means the holiday taking group is less 
unhappy about their government performance compared to the non-holiday 
taking group. 
E3 Nation2 - 'How do you feel about how the U. K. stands in the eyes of the rest 
of the world? ' in which the Post-Trip HTG obtained a higher mean of 5.55 
compared to Periodl-NHTG (mean = 4.99). A Mann-Whitney test also 
indicated this difference is very significant as p<0.001. This means the 
holiday taking group is less unhappy about how the U. K. stands in the eyes of 
the world compared to the non-holiday taking group. 
0 Nation - the composite measure of the specific life domain of Nation showed 
that Post-Trip HTG obtained a higher mean of 5.1479 compared to Periodl- 
NHTG (mean = 4.6024). A Mann-Whitney test indicated this difference is 
very significant as p<0.001. This means the holiday taking group is less 
unhappy about their Nation domain compared to the non-holiday taking group. 
Post-Trip HTG vs. Period2-NHTG 
u Nationl- 'How do you feel about what your government is doing? " in which 
the Post-Trip HTG obtained a higher mean of 4.75 compared to Period2- 
NHTG (mean = 4.35). A Mann-Whitney test confirms this difference is very 
significant as p<0.001. This means the holiday taking group is less unhappy 
about their government performance compared to the non-holiday taking 
group. 
u Nation2 -'How do you feel about how the U. K. stands in the eyes of the rest 
of the worldT in which the Post-TriP HTG obtained a higher mean of 5.55 
compared to Period2-NHTG (mean = 5.17). A Mann-Whitney test also 
indicated this difference is very significant as p<0.001. This means the 
holiday taking group is less unhappy about how the U. K. stands in the eyes of 
the world compared to the non-holiday taking group. 
u Nation - the composite measure of the specific life domain of Nation showed 
that Post-Trip HTG obtained a higher mean of 5.1479 compared to Period2- 
NHTG with a mean of 4.7590. A Mann-Whitney test indicated this 
difference is very significant as p<0.001. This means the holiday taking 
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group is less unhappy about their Nation domain compared to the non-holiday 
taking group. 
The comparison of Pre-Trip HTG with Periodl-and Period2-NHTG indicated similar 
results, that is no significant difference for all the measures of the Nation domain. 
This means both the holiday taking group and non-holiday taking group felt more or 
less the same about their Nation domain. The comparison of Post-Trip HTG with 
Periodl-and Period2-NHTG also yielded similar result, however with significant 
differences for all the measures of the Nation domain. This means the holiday taking 
group is happier with their Nation domain compared to the non-holiday taking group. 
In other words, the effects of holiday taking have enhanced the feeling of well-being 
of the respondents of the holiday taking group with regard to their Nation domain. 
5.33 COMPARISON OF MATCHED SAMPLES SWB EVALUATIONS 
Since the population characteristics of the holiday taking group (HTG) and non- 
holiday taking group (NHTG) differ quite substantially in terms of age-group and 
occupation distribution the matched samples of the HTG and NHTG are used to 
ascertain whether there are any significant differences between these two groups in 
terms of gender, age-groups, full-time education, marital status, occupation and 
household income. The matched samples are compared in three occasions: Pre-Trip 
HTG vs. ' Period I -NHTG, Post-Trip HTG vs. Periodl-NHTG and Post-Trip HTG vs. 
Period2-NHTG. This is a more conservative comparison since evaluations of the 
SWB measures by the NHTG are lower in Period2-NHTG. A comparison of the 
evaluations of all the SWB measures by the matched HTG and NHTG in terms of 
gender, age-groups, full-time education, marital status, occupation and household 
income are shown in Appendices 5.12-5.17. A summary of the significant differences 
is shown in Appendix 5.18. The findings indicated the following: 
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5.33.1 SWB MEASURES BY GENDER 
Pre-Trip HTG Vs. Period I -NHTG 
" Male 
The Mann-Whitney test indicated only one significant difference in the 
evaluations of the male respondents of the HTG compared with the male 
respondents in the NHTG; that is for Negative Affect (p < 0.05). The 
respondents of the HTG experienced lesser amount of unpleasant feelings 
when compared to their counterparts in Period I -NHTG. 
" Female 
The Mann-Whitney test indicated no significant difference in the evaluations 
of the female respondents of the HTG with regard to all the SWB measures 
compared with the female respondents of the NHTG as indicated by the 
Mann-Whitney test with p>0.05. 
Post-TriI2 HTG Vs. Period I -NHTG 
c3 Male 
The Mann-Whitney test indicated significant difference in the evaluations of 
the male respondents of the HTG compared with the male, respondents of the 
NHTG with regard to Positive Affect (p < 0.05), Negative Affect (p < 0.05), 
Current Affect (p < 0.05), Job (p < 0.05) and Nation (p < 0.05). The 
respondents of the HTG experienced more pleasant feelings and less 
unpleasant feelings as well as feel happier about their Job and Nation domains 
when compared to their counterparts in Period I -NHTG. 
u Female 
The Mann-Whitney test indicated two significant differences in the 
evaluations of the female respondents of the HTG compared with the female 
respondents of the NHTG that is with regard to the specific life domains of 
Friends (p < 0.01) and Nation (p < 0.05). The respondents of the HTG are 
happier with their Nation domain but not the Friends domain when compared 
to their counterparts in Period I -NHTG. 
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Post-Trip HTG Vs. Period2-NHTG 
u Male 
The Mann-Whitney test indicated significant differences in the evaluations of 
the male respondents of the HTG compared with the male respondents of the 
NHTG with regard to Life3 (p < 0.01), SWLS (p < 0.05), Positive Affect (p < 
0.01), Negative Affect (p < 0.05), Current Affect (p < 0.001) and the specific 
life domains of Friends (p < 0.01), Home (p < 0.05), Job (p < 0.05), Self (p < 
0.01), Economic Situation (p < 0.01), Neighbourhood (p < 0.05), Leisure (p < 
0.05) and Nation (p < 0.05). The respondents of the HTG are happier with 
their life-as-a-whole, experienced more pleasant feelings and less unpleasant 
feelings as well as feel happier with seven of their specific life domains when 
compared to their counterparts in Period2-NHTG. 
0 Female 
The Mann-Whitney test indicated significant difference in the evaluations of 
the female respondents of the HTG compared with the female respondents of 
the NHTG for Life3 (p < 0.05), Positive Affect (p < 0.01), Negative Affect (p 
< 0.05), and the specific life domain of Economic Situation (p < 0.01). The 
respondents of the HTG are happier with their life-as-a-whole, experienced 
more pleasant feelings and less unpleasant feelings as well as feel happier with 
their Economic Situation domain when compared to their counterparts in 
Period2-NHTG. 
5.33.2 SWB MEASURES BY AGE-GROUPS 
Pre-Trij2 HTG Vs. Period I -NHTG 
16-34 
The Mann-Whitney test indicated that the evaluations of the respondents in the 
16-34 (younger) age-groups in the HTG differ significantly with the 
corresponding group in the NHTG only with regard to the specific life 
domains of Friends (p< 0.01). The respondents of the HTG feel less happy 
about their Friends domain when compared to their counterparts in NHTG. 
There is no significant difference for the evaluations of the other SWB 
measures as p>0.05. 
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0 35-54 
The Mann-Whitney test indicated no significant differences in the evaluations 
of those in the middle age-group (35-54 years) in the HTG and NHTG with 
regard to all the SWB measures as p>0.05. 
0 55 and above 
The Mann-Whitney test indicated no significant differences in the evaluations 
of those in the older age-group (55 years and above) in the HTG and NHTG 
with regard to all the SWB measures as p>0.05. 
Post-Trip HTG Vs. Period I -NHTG 
* 16-34 
The Mann-Whitney test indicated significant difference in the evaluations of 
those in the younger age-group (16-34) of the HTG compared with the 
corresponding group in the NHTG with regard to Positive Affect (p< 0.05), 
Current Affect (p < 0.05), and the specific life domains of Friends (p < 0.001), 
Self (p < 0.05) and Nation (p < 0.05). The respondents of the HTG 
experienced more pleasant feelings as well as feel happier about their Self and 
Nation domains but not the Friends domain when compared to their 
counterparts in the Period I -NHTG. 
* 35-54 
The Mann-Whitney test indicated significant difference in the evaluations of 
those in the 35-54 age-group of the HTG compared with the corresponding 
group in the NHTG with regard to Life3 (p < 0.05). The respondents in the 
HTG are happier with their life-as-a-whole when compared to their 
counterparts in Period I -NHTG. 
u 55 and above 
The Mann-Whitney test indicated no significant difference in the evaluations 
of the older age-group (55 and above) of the HTG compared with the 
corresponding group in the NHTG with regard to all the SWB measures as p> 
0.05. 
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Post-Trip HTG Vs. Period2-NHTG 
0 16-34 
The Mann-Whitney test indicated significant differences for this younger age- 
group of the HTG compared with the corresponding group in the NHTG with 
regard to Positive Affect (p < 0.01), Current Affect (p < 0.01), and the specific 
life domains of Self (p < 0.01) and Economic Situation (p < 0.05). The 
respondents in the HTG experienced more pleasant feelings and feel happier 
about their Self and Economic Situation domains when compared to their 
counterparts in Period2-NHTG. 
35-54 
The Mann-Whitney test indicated significant difference for this middle age- 
group of the HTG compared with the corresponding group in the NHTG with 
regard to Lif: 3 (p < 0.01), SWLS (p < 0.05), Positive Affect (p < 0.01), 
Current Affect (p < 0.01), and the specific life domains of Friends (p < 0.01), 
Family (p < 0.05), Home (p < 0.05), Interpersonal Relationships (p < 0.01), 
and Economic Situation (p < 0.01). The respondents in the HTG are happier 
with their global well-being, experienced more pleasant feelings as well as feel 
happier with five of their specific life domains when compared to their 
counterparts in Period2-NHTG. 
ci 55 and above 
The Mann-Whitney test indicated significant difference for this older age- 
group in the HTG compared with the corresponding group in the NHTG with 
regard to Lif: 3 (p < 0.01), Negative Affect (p < 0.05), Current Affect (p < 
0.05), and the specific life domain of Economic Situation (p < 0.05). The 
respondents in the HTG are happier with their global well-being, experienced 
more pleasant feelings and less unpleasant feelings as well as feel happier with 
their Economic Situation domain when compared to their counterparts in 
Period2-NHTG. 
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5.33.3 SWB MEASURES BY FULL-TIME EDUCATION 
Pre-Trip HTG Vs. Period I -NHTG 
" Completed Full-time Education under 18 years 
The Mann-Whitney test indicated only one significant difference for those 
who completed their full-time education under 18 years in the HTG and 
NHTG that is for Negative Affect (p < 0.05). The respondents in the HTG 
experienced lesser amount of unpleasant feelings when compared to their 
counterparts in Period I -NHTG. 
" Completed Full-time Education 18 years and above 
The Mann-Whitney test indicated no significant difference in the evaluations 
of all the SWB measures for those who completed their full-time education at 
18 years and above in the HTG and NHTG as indicated by p>0.05. 
Post-Trip HTG Vs. Period I -NHTG 
13 Completed Full-time Education under 18 years 
The Mann-Whitney test indicated significant difference in the evaluations of 
those who completed their full-time education under 18 years in the HTG and 
NHTG for SWLS (p < 0.05), Positive Affect (p < 0.05), Negative Affect (p < 
0.05), Current Affect (p < 0.01) and the specific life domain of Nation (p < 
0.01). The respondents in the HTG are happier with their global life 
satisfaction, experienced more pleasant feelings and less unpleasant feelings as 
well as feel happier with their Nation domain when compared to their 
counterparts in Period I -NHTG. 
u Completed Full-time Education at 18 years and above 
The Mann-Whitney test indicated significant difference in the evaluations of 
those who completed their full-time education at 18 years and above in the 
HTG and NHTG for the specific life domains of Friends (p < 0.05), and 
Nation (p < 0.05). The respondents of the HTG are happier with their Nation 
domain but feel less happy with the Friends domain when compared to their 
counterparts in Period I -NHTG. 
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v PostoTrip IITG Vs. Period2-NfiTG 
ci Completed Full-time Education under 18 years 
The Mann-Whitney test indicated significant difference in the evaluations of 
those who completed full-time education under 18 years in the HTG compared 
with the corresponding group in the NHTG for Life3 (p < 0.001), SWLS (p < 
0.01), Positive Affect (p < 0.01), Current Affect (p < 0.01), Friends (p < 0.01), 
Family (p < 0.05), Home (p < 0.01), Self (p < 0.05), and Economic Situation 
(p < 0.01), Health (p < 0.05), Neighbourhood (p < 0.05), and Leisure (p < 
0.01). The respondents in the HTG are happier with their global well-being, 
experienced more pleasant feelings as well as feel happier with eight of their 
specific life domains when compared to their counterparts in Period2-NHTG. 
Ei Completed Full-time Education at 18 years and above 
The Mann-Whitney test indicated significant differences in the evaluations of 
those who completed their full-time education at 18 years and above in the 
HTG and NHTG for Positive Affect (p < 0.01), Negative Affect (p < 0.05), 
Current Affect (p < 0.01), and the specific life domain of Economic Situation 
(p < 0.05). The respondents in the HTG experienced more pleasant feelings 
and less unpleasant feelings as well as feel happier with their Economic 
Situation domain when compared to their counterparts in Period2-NHTG. 
5.33.4 SWB MEASURES BY MARITAL STATUS 
a Pre-Trill HTG Vs. Period I -NHTG 
13 Marricd/Living Togcther 
The Mann-Whitney test indicated no significant difference in the evaluations 
of all the SWB measures for those who are married/living together in the HTG 
and NIITG as indicated by p>0.05. 
a Others (Singic/SeparatccMidowed) 
The Mann-Whitncy test also indicated no significant difference in the 
evaluations of all the SWB measures for those who are 
single/sepamtcd/widowcd in the IITG and NIITG as indicated by p>0.05. 
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Post-Trip HTG Vs. Period I -NHTG 
u Married/Living Together 
The Mann-Whitney test indicated significant difference in the evaluations for 
those who are married/living together in the HTG compared with the 
corresponding group in the NHTG for Lif: 3 (p < 0.05), SWLS (p < 0.05), 
Positive Affect (p < 0.01), Current Affect (p < 0.05) and the specific life 
domains of Economic Situation (p < 0.05), Neighbourhood (p < 0.05), 
Services and Facilities (p < 0.05), and Nation (p < 0.01). The respondents in 
the HTG are happier with their global well-being, experienced more pleasant 
feelings as well as feel happier with four of their specific life domains when 
compared to their counterparts in Period I -NHTG. 
a Others (Single/Separated/Widowed) 
The Mann-Whitney test indicated significant difference in the evaluations of 
those who are single/separated/widowed in the HTG compared with the 
corresponding group in the NHTG for Negative Affect (p < 0.05) and specific 
life domains of Friends (p < 0.05), and Nation (p < 0.05). The respondents in 
the HTG experienced less unpleasant feelings and feel happier with their 
Nation domain but not the Friends domain when compared to their 
counterparts in Period I -NHTG. 
Post-Trip HTG VS. Period2-NHTG 
u Married/Living Together 
The Mann-Whitney test indicated significant difference in the evaluations of 
those who are married/living together in the HTG with the corresponding 
group in the NHTG for Life3 (p < 0.001), SWLS (p < 0.05), Positive Affect (p 
< 0.001), Negative Affect (p < 0.05), Current Affect (p < 0.001), and the 
specific life domains of Friends (p < 0.01), Family (p < 0.05), Home (p < 
0.05), Self (p < 0.05), Economic Situation (p < 0.01), Health (p < 0.05), 
Neighbourhood (p < 0.05) and Leisure (p < 0.05). The respondents in the 
HTG are happier with their global well-being, experienced more pleasant 
feelings and less unpleasant feelings as well as feel happier with eight of their 
specific life domains when compared to their counterparts in Period2-NHTG. 
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a Others (Single/Separated/Widowed) 
The Mann-Whitney test indicated significant difference in the evaluation of 
those who are single/separated/widowed in the HTG compared with the 
corresponding group in the NHTG for Negative Affect (p < 0.05), Current 
Affect (p < 0.05), and the specific life domains of Self (p < 0.05), and 
Economic Situation (p < 0.05). The respondents in the HTG experienced less 
unpleasant feelings, more pleasant feelings as well as feel happier with their 
Self and Economic Situation domains when compared to their counterparts in 
Period2-NHTG. 
5.33.5 SWB MEASURES BY OCCUPATION 
m Pre-Trip HTG Vs. Period I -NHTG 
u AB category 
The Mann-Whitney test indicated no significant difference in the evaluations 
of those working in the AB category in the HTG compared with the 
corresponding group in the NHTG as indicated by p>0.05. 
aCI and C2 category 
The Mann-Whitney test indicated no significant difference in the evaluations 
of those working in the Cl and C2 category in the HTG compared with the 
corresponding group in the NHTG as indicated by p>0.05. 
u DE category 
The Mann-Whitney test indicated no significant difference in the evaluations 
of those working in the DE category in the HTG compared with the 
corresponding group in the NHTG as indicated by p>0.05. 
w Post-Trip HTG Vs. Period I -NHTG 
u AB category 
The Mann-Whitney test indicated significant difference in the evaluations of 
those working in the AB category in the HTG compared with the 
corresponding group in the NHTG for Positive Affect (p < 0.05) and Current 
Affect (p < 0.05). The respondents in the HTG experienced more pleasant 
feelings when compared to their counterparts in Period I -NHTG. 
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CI and C2 category 
The Mann-Whitney test indicated significant difference in the evaluations of 
those working in the CI and C2 category in the HTG with the corresponding 
group in the NHTG for the specific life domains of Self (p < 0.05) and Nation 
(p < 0.05). The respondents of the HTG are happier with their Self and Nation 
domains when compared to their counterparts in Period I -NHTG. 
c3 DE category 
The Mann-Whitney test indicated significant difference in the evaluations of 
those working in the DE category in the HTG and NHTG for Friends (p < 
0.01) and Nation (p < 0.05). The respondents of the HTG feel happier about 
their Nation domain but not their Friends domain when compared to their 
counterparts in Period I -NHTG. 
Post-Trip HTG Vs. Period2-NHTG 
" AB category 
The Mann-Whitney test indicated significant difference in the evaluations of 
those working in the AB category in the HTG with the corresponding group in 
the NHTG for Lif: 3 (p < 0.05), Positive Affect (p < 0.001), Negative Affect (p 
< 0.05), Current Affect (p < 0.01) and the specific life domains of Family (p < 
0.01) and Economic Situation (p < 0.05). The respondents in the HTG are 
happier with their life-as-a-whole, experienced more pleasant feelings and less 
unpleasant feelings as well as feel happier about their Family and Economic 
Situation domains when compared to their counterparts in Period2-NHTG. 
"CI and C2 category 
The Mann-Whitney test indicated significant difference in the evaluations of 
those working in the CI and C2 category in the HTG with the corresponding 
group in the NHTG for Negative Affect (p < 0.05) and the specific life 
domains of Friends (p < 0.05) and Economic Situation (p < 0.01). The 
respondents of the HTG experienced lesser amount of unpleasant feelings as 
well as feel happier about their Friends and Economic Situation domains when 
compared to their counterparts in Period2-NHTG. 
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u DE category 
The Mann-Whitney test indicated significant difference in the evaluations of 
those working in the DE category in the HTG with the corresponding group in 
the NHTG for Life3 (p < 0.01), Positive Affect (p < 0.05), Current Affect (p < 
0.05), and the specific life domains Home (p < 0.05) and Self (p < 0.05). The 
respondents in the HTG are happier with their life-as-a-whole, experienced 
more pleasant feelings as well as feel happier with their Home and Self 
domains when compared to their counterparts in Period2-NHTG. 
5.33.6 SWB MEASURES BY HOUSEHOLD INCOME 
Pre-Trip HTG Vs. Period I -NHTG 
ci Under E22,000 
The Mann-Whitney test indicated no significant difference in the evaluations 
of all the SWB measures for those with household income of under E22,000 in 
the HTG with the corresponding group in the NHTG as p>0.05. 
a E22,001442,000 
The Mann-Whitney test indicated two significant differences in the 
evaluations of those with household income of L22,001-L42,000 in the HTG 
with the corresponding group in the NHTG for Family (p < 0.05) and Leisure 
(p < 0.05). The respondents in the HTG are happier with their Family and 
Leisure domains when compared to their counterparts in Period I -NHTG. 
a E42,001 and above 
The Mann-Whitney test indicated no significant difference in the evaluations 
of those with household income of E42,001 and above in the HTG with the 
corresponding group in the NHTG as p>0.05. 
Post-Trip HTG Vs. Peno I -NHTG 
c3 Under E22,000 
The Mann-Whitney test indicated two significant differences in the 
evaluations of those with household incomes of under E22,000 in the HTG 
with the corresponding group in the NHTG for Friends (p < 0.01) and Nation 
(p < 0.01). The respondents in the HTG are happier with their Nation domain 
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but not their Friends domain when compared to their counterparts in Period I- 
NHTG. 
" L22,001 - E42,000 
The Mann-Whitney test indicated no significant difference in the evaluations 
of those with household incomes of E22,001442,000 in the HTG with the 
corresponding group in the NHTG as p>0.05. 
" E42,001 and above 
The Mann-Whitney test also indicated no significant difference in the 
evaluations of those with household incomes of E42,001 and above in the 
HTG with the corresponding group in the NHTG as p>0.05. 
Post-Trip HTG Vs. Period2-NHTG 
" Under E22,000 
The Mann-Whitney test indicated only one significant difference in the 
evaluations of those with household income of under E22,000 in the HTG with 
the corresponding group in the NHTG for Life3 (p < 0.01). The respondents 
in the HTG are happier with their life-as-a-whole when compared to their 
counterparts in Period2-NHTG. 
" E22,001 - L42,000 
The Mann-Whitney test indicated significant difference in the evaluations of 
those with household income of L22,001442,000 in the HTG with the 
corresponding group in the NHTG for Life3 (p < 0.05), Positive Affect (p < 
0.05), Negative Affect (p < 0.05), Current Affect (p < 0.01) and the specific 
life domains of Family (p < 0.01), Self (p < 0.05), Economic Situation (p < 
0.05) and Leisure (p < 0.05). The respondents in the HTG are happier with 
their life-as-a-whole, experienced more pleasant feelings and less unpleasant 
feelings as well as feel happier with four of their specific life domains when 
compared to their counterparts in Period2-NHTG. 
a f. 42,001 and above 
The Mann-Whitney test indicated significant difference in the evaluations of 
those with household income of E42,001 and above in the HTG with the 
corresponding group in the NHTG for Life3 (P < 0.05), Positive Affect (p < 
0.001), Negative Affect (p < 0.05), Current Affect (P < 0.01) and the specific 
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life domain of Economic Situation (p < 0.05). Ile respondents in the HTG 
are happier with their life-as-a-whole, experienced more pleasant feelings and 
less unpleasant feelings as well as feel happier with their Economic Situation 
domain when compared to their counterparts in Period2-NHTG. 
5.34 CONCLUSION (HTG vs. NHTG) 
The comparison between the holiday taking group (HTG) and the non-holiday taking 
group (NHTG) is shown in Table 5.208, which is a summary of the comparison of 
means for HTG and NHTG and Table 5.209, which is a summary of the significant 
and non-significant differences for HTG and NHTG. The comparisons between the 
HTG and NHTG have been made between Pre-Trip HTG with Period I -and Period2- 
NHTG and Post-Trip HTG with Period I -and Period2-NHTG. 
Table 5.208: A summary of the comparison of means for HTG and NHTG 
SWB 
HTG NHTG 
Measures Pre-Trip Post-Trip Periodl Period2 
Global Well-Being 
Life3 6.9873 7.1070 6.6847 6.3454 
SWLS 30.7784 31.7775 28.7097 28.2308 
Current Affect 
Positive Affect 60.4672 63.5767 59.0246 5 . 8032 
Negative Affect 31.2213 30.2114 35.0622 2972 6 H 
Current Affect 29.3035 33.2943 23.8500 0 . 2 5060 
Specific Life Domains 
Friends 7.2451 7.2423 7.2347 6.5843 
Family 7.2160 7.1958 6.8716 6.7179 
Home 6.8451 6.9352 6.7245 6.3896 
Interpersonal 
Relationships 
6.8014 7.0225 6.7972 6.7369 
Job 6.4164 6.6687 6.3765 6.3853 
Neighbourhood 6.2944 6.4887 6.3085 6.1084 
Economic Situation 6.7535 6.9662 6.2168 6.0803 
Self 6.2208 6.5462 6.0167 6.0066 
Leisure 6.3418 6.5324 6.1173 5.8340 
Services & Facilities 6.1158 6.3930 5.9157 5.9598 
Health 5.9662 6.2183 5.6735 5.4799 
Nation 4.7493 5.1479 4.6024 4.7590 
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The results in Table 5.208 indicated that the well-being of the HTG is higher than the 
well-being of the NHTG for the global measures, positive affect, current affect, and 
all the specific life domains except for the Neighbourhood and Nation domains when 
compared to the NHTG. In addition, the HTG experienced lesser amount of negative 
affect compared to the NHTG. The significant and non-significant differences 
between the HTG and NHTG using the Mann-Whitney test are shown in Table 5.209. 
In addition, the effect sizes are calculated using the information obtained from the 
Independent T-test in order to calculate the eta squared. 
The estimation of effect sizes using the t-values is shown in Appendix 5.19 for 
significant differences between Pre-Trip HTG and Periodl-and Period2-NHTG and 
Appendix 5.20. The non-parametric tests statistics for HTG and NHTG are shown in 
Appendix 5.21. 
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Table 5.209: A Summary of Significant and Not Significant Differences and Estimated Effect Sizes for HTG and N14TCT 
SWB Pre-Tri HTG vs. ri Post-Tri HTG vs. Measures PeriodI-NHTG Period2-NHTG Periodl-NHTG Period2-NHTG 
Life3 Significant Significant Significant Significant 
(p < 0.05) (P < 0.001) (p < 0.01) (p < 0.001) 
small small imall moderate 
SWLS Significant Significant Significant Significant 
(p < 0.01) (P < 0.001) (p < 0.001) (p < 0.001) 
small small small small 
Positive Affect NS Significant Significant Significant 
(p < 0.00 1) (P < 0.001) (P < 0.001) 
small small moderate 
Negative Affect Significant Significant Significant Significant 
(P < 0.00 1) (p < 0.001) (P < 0.00 1) (p < 0.00 1) 
small small small small 
Current Affect Significant Significant Significant Significant 
(p < 0.0 1) (p < 0.001) (p < 0.001) (p < 0.001) 
small small small moderate 
Friends NS Significant NS Significant 
(p < 0.001) (P < 0.001) 
small small 
Family Significant Significant NS Significant 
(P < 0.01) (P < 0.001) (p < 0.00 1) 
small small small 
Home NS Significant NS Significant 
(P < 0.001) (P < 0.001) 
small small 
interpersonal NS NS NS Significant 
Relationships (p < 0.001) 
small 
Job NS NS Significant Significant 
(p < 0.001) (p < 0.05) 
large small 
Ncighbourhood NS NS NS Significant 
(p < 0.001) 
small 
Economic Situation Significant Significant Significant Significant 
(P < 0.00 1) (P < 0.00 1) (P < 0.001) (p < 0.001) 
small small small small 
Self NS Significant Significant Significant 
(p < 0.05) (P < 0.001) (p < 0.001) 
small small small 
Leisure NS Significant Significant Significant 
(P < 0.001) (p < 0.0 1) (p < 0.001) 
small small small 
Services & Facilities NS NS Significant Significant 
(P < 0.001) (p < 0.001) 
small small 
Health Significant Significant Significant Significant 
(p < 0.05) (P < 0.001) (P < 0.001) (P < 0.001) 
small small small small 
Nation NS NS Significant Significant 
(P < 0.001) (p < 0.001) 
moderate small 
r-4ove; iNa - Not aigniticant as p> uxa. r-necl sizes - small (eta squared = . 01 - . 059), moderate (eta squared= . 06 -. 139), large= (eta squared=. 14 and above) 
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The results in Table 5.209 indicated significant differences between the holiday taking 
group (HTG) and non-holiday taking group (NHTG) as follows: 
Pre-Trip HTG vs. Period 1 -and Period2-NHTG 
13 The HTG experience a higher sense of well-being with regard to their global 
well-being or life satisfaction (LiO and SWLS), experience lesser amount of 
unpleasant feelings (NA) and as a result enjoyed an overall higher amount of 
pleasant feelings (CA). 
" The HTG also experience a higher sense of well-being in three of the specific 
life domains: Family, Economic Situation and Health. 
" The HTG is most unlikely to experience a higher sense of well-being in four 
of the specific life domains: Interpersonal Relationships, Job, Neighbourhood, 
Services and Facilities and Nation. 
C3 The respondents of the holiday taking group have the potential to experience a 
higher sense of well-being for positive affect or pleasant feelings (PA) and in 
the specific life domains of Friends, Home, Self and Leisure. 
In other words, the respondents of the holiday taking group (HTG) who are 
waiting to go on their holidays when compared to the non-holiday taking group 
are happier with their global well-being or life satisfaction, experience lesser 
amount of unpleasant feelings and thus en oyed an overall net amount of more 
pleasant feelings. In addition, the respondents of the holiday group are also 
happier with their Family, Economic Situation and Family domains compared to 
the non-holiday taking group. However, the anticipation of holiday-taking does 
not cause the holiday taking group to feel happier about their Interpersonal 
Relationships, Job, Neighbourhood, Services and Facilities and Nations domains 
compared to the non-holiday taking group. Nevertheless, there is potential for the 
respondents of the holiday taking group to experience increased well-being in 
their Friends, Home, Self and Leisure domains as well as more pleasant feelings if 
the state of the well-being of the non-holiday taking group declines, which 
happens in Period2-NHTG. However, the effect sizes are all small. 
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Post-Trip HTG vs. Period I -and Period2-NHTG 
" The respondents of the holiday taking group are most likely to experience a 
higher sense of well-being in their life-as-a-whole or global well-being (Life3 
and SWLS), experienced more positive affect (PA), less negative affect (NA) 
and as a result enjoyed an overall net positive affect (CA). 
" The respondents of the holiday taking group are also most likely to experience 
a higher sense of well-being in seven of their specific life domains: Job, 
Economic Situation, Self, Leisure, Services and Facilities, Health and Nation. 
" The respondents of the holiday taking group have the potential to experience 
higher well-being in another five of their specific life domains: Friends, 
Family, Home, Interpersonal Relationships and Neighbourhood. 
In other words, the respondents of the holiday taking group after their holidays are 
happier with their life satisfaction or global well-being when compared to the non- 
holiday taking group. In addition, the respondents of the holiday taking group 
enjoy more pleasant feelings, less unpleasant feelings, which leads to more 
pleasant feelings. The respondents of the holiday taking group also experience 
higher well-being in their Job, Economic Situation, Self, Leisure, Services and 
Facilities, Health and Nation domains. Furthermore, there is potential for the 
holiday taking group to experience higher well-being in their Friends, Family, 
Home, Interpersonal Relationships and Neighbourhood domains, if the state of 
well-being of the non-holiday taking group declines in Period2-NHTG. However, 
the effect sizes are mostly small except for Lif: 3, Positive Affect, Current Affect 
with moderate effect sizes for Post-Trip HTG vs. Period2-NHTG. 
In conclusion, the findings above indicated significant differences between the 
holiday taking group (HTG) and non-holiday taking group (NHTG) at two levels, that 
is before the holiday trip (Pre-Trip) and after the holiday trip (Post-Trip). In this 
respect, the holiday taking group enjoyed a higher sense of well-being when 
compared to the non-holiday taking group. 
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A comparison between the HTG and NHTG using matched samples also indicated 
that at the Pre-Trip level, the respondents of the HTG who are male and those who 
completed full-time education under 18 years experienced lesser amount of negative 
feelings; while those who are aged 16-34 feel less happy about their Friends domain. 
In addition, the respondents of the HTG with household incomes of E22,001442,000 
compared with their counterparts in NHTG are happier with their Family and Leisure 
domains. 
A comparison between the Post-Trip HTG with Period I -and Period2-NHTG using the 
matched samples also indicated that the male respondents of the HTG are more likely 
to experience more pleasant feelings, less unpleasant feelings and feel happier about 
their Job and Nation domains when compared to their counterparts in NHTG. The 
respondents of the HTG who are aged 16-34 are also more likely to experience more 
pleasant feelings and feel happier with their Self domain when compared to their 
counterparts in NHTG. The respondents of the HTG who are aged 35-54 are more 
likely to feel happier about their life-as-a-whole when compared to their counterparts 
in NHTG. The respondents of the HTG who completed their full-time education 
under 18 years are also more likely to feel happier with their global life satisfaction, 
and experienced more pleasant feelings when compared to their counterparts in 
NHTG. The respondents of the HTG who are married or living together are also more 
likely to feel happier about their life-as-a-whole or global life satisfaction, experience 
more pleasant feelings as well as feel more happier with their Economic Situation and 
Neighbourhood domains when compared to their counterparts in NHTG. Those who 
are single, separated, divorced or widowed are more likely to experience lesser 
amount of unpleasant feelings when compared to their counterparts in NHTG. The 
respondents of the HTG who are working in the AB category are also more likely to 
experience more pleasant feelings when compared to their counterparts in NHTG. 
Overall, the respondents of the holiday taking group enjoyed a higher sense of well- 
being when compared to the state of well-being of the non-holiday taking group 
whether at the Pre-Trip HTG vs. Period I -and Period2-NHTG and Post-Trip HTG vs. 
Periodl-and Period2-NHTG. Furthermore, the thought of going on a holiday and the 
experience of having gone on a holiday did not show the respondents of the holiday 
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taking group feel any less happy or dissatisfied with their sense of well-being when 
compared to the non-holiday taking group. 
SECTION D-A SUMMARY OF THE HYPOTHESES TESTED 
5.35 RESEARCH HYPOTHESES 
This survey research on the effects of holiday taking and non-holiday taking has been 
carried out based on four research questions and hypotheses. The findings of this 
study in relation to the research questions and hypotheses are shown in the following 
comparisons. 
5.35.1 PRE-TRIP HTG VS. PERIOD I -AND PERIOD2-NHTG 
The comparisons of the Pre-Trip HTG with Periodl-and Period2-NHTG have been 
carried out to find out about the first research question: Is there a significant 
difference in the well-being of the holiday taking group (HTG) before the holiday 
travel and the well-being of the non-holiday taking group (NHTG)? In other words, 
does the anticipation of holiday travel affects the well-being of those waiting to go on 
their holiday trips? The related null hypothesis (H,, ) and the alternative hypothesis 
(HI) for this research question are as follows: 
H.: There is no difference in the subjective or sense of well-being of the respondents 
of the holiday taking group who are waiting to go on their holiday travels with those 
of the non-holiday taking group who are not waiting to go on holiday travels. 
HI: There is a difference in the subjective or sense of well-being of the holiday taking 
group who are waiting to go on holiday travels with those of the non-holiday taking 
group who are not waiting to go on holiday travels. 
The comparisons made between the Pre-Trip HTG and Period I -and Period2-NHTG 
indicated significant differences between the holiday taking group and non-holiday 
taking group with regard to their global well-being, negative affect and current affect, 
as well as in three specific life domains, namely Family, Economic Situation and 
Health. The respondents of the holiday taking group are happier with their life-as-a- 
whole or life satisfaction, experienced more pleasant feelings and feel happier with 
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three of their specific life domains although with small effect sizes when compared to 
the state of well-being of the non-holiday taking group. As such, the null hypothesis 
(H,, ) can be set aside and the alternative hypothesis (HI) can be accepted. This means 
there is a significant difference in the sense of well-being of the holiday taking group 
who are waiting to go on holiday travels with those of the non-holiday taking group 
who are not waiting to go on holiday travels (Gilbert & Abdullah, 2002). 
5.35.2 PRE-TRIP HTG VS. POST-TRIP HTG 
The comparison between Pre-Trip HTG vs. Post-Trip HTG is related to the second 
research question: Is there a significant difference in the well-being of the respondents 
of the holiday taking group before their holiday travels and after their holiday travels? 
In other words, does holiday-taking affect the well-being of the tourists? The null 
hypothesis (H. ) and the alternative hypothesis (111) for this research question are as 
follows: 
H,,: There is no difference in the subjective or sense of well-being of the respondents 
of the holiday taking group before and after their holiday travels. 
HI: There is a difference in the subjective or sense of well-being of the respondents of 
the holiday taking group before and after their holiday travels. 
The comparisons made between Pre-Trip HTG and Post-Trip HTG indicated 
significant differences in terms of global well-being (using SWLS measures), positive 
affect and current affect as well as in eight specific life domains, namely Interpersonal 
Relationships, Self, Services and Facilities, Health, Nation, Economic Situation, Job 
and Leisure, although with mostly small effect sizes expect for the Self and Nation 
domains with moderate effect size. In other words, holiday taking does enhance the 
subjective or sense of well-being of the holiday-makers. The holiday taking group is 
happier with their global life satisfaction, enjoyed more pleasant feelings and feel 
happier about their Interpersonal Relationships, Self, Health, Economic Situation, Job, 
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Leisure, Services and Facilities and Nation domains when compared to their 
subjective or sense of well-being before their holiday departures (Pre-Trip). As such, 
the null hypothesis (K, ) can be set aside and the alternative hypothesis (HI) can be 
accepted. This means there is significant difference in the subjective or sense of well- 
being of the respondents of the holiday taking group before and after their holiday 
travels. 
5.35.3 PERIODI-NHTG VS. PERIOD2-NHTG 
The comparison of Period I -NHTG with Period2. NHTG is carried out in relation to 
the third research question: Is there a significant difference in the well-being of the 
respondents of the non-holiday taking group within a two to six months' time period? 
In other words, how stable is the well-being of the non-holiday taking group? The null 
hypothesis (H,, ) and the alternative hypothesis (HI) for this research question are as 
follows: 
H.: There is no difference in the subjective or sense of well-being of the respondents 
of the non-holiday taking group within a two to six months' time period. 
HI: There is a difference in the subjective or sense of well-being of the respondents of 
the non-holiday taking group within a two to six months' time period. 
The comparison of Periodl-and Period2-NHTG indicated significant differences in 
terms of their life-as-a-whole (Life3), Positive Affect and Current Affect and specific 
life domains of Friends, Family, Home, Neighbourhood, Economic Situation, Health, 
and Leisure. In this respect, the respondents of the non-holiday taking group are less 
happy with their life-as-a-whole, experiences lesser amount of pleasant feelings and 
are less happy with their Friends, Family, Home, Neighbourhood, Economic 
Situation, Health and Leisure domains when their state of well-being is compared at 
Periodl and Period2. As such, the null hypothesis (H. ) can be set aside and the 
alternative hypothesis (HI) can be accepted. This means that there is a significant 
difference in the subjective or sense of well-being of the respondents of the non- 
holiday taking group within a two to six months' time period. 
An examination from the time difference perspective, indicated that changes in the 
subjective or sense of well-being of the NHTG from Periodi to Period2 are most 
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likely to occur their affective states (positive, negative and current affect) as well as 
with their Self and Health domains. 
, 
5.35.4 POST-TRIP HTG VS. PERIODI-AND PERIOD2-NHTG 
The comparison of Post-Trip HTG with Periodl-and Period2-NHTG have been 
carried out in relation to the fourth research question: Is there a significant difference 
in the well-being of the respondents of the holiday taking group after their holidays 
travels with the well-being of the respondents of the non-holiday taking group who 
have not gone on holiday travels? In other words, is there a significant difference 
between the well-being of those who have taken a holiday with those who have not? 
The null hypothesis (Ho) and the alternative hypothesis (HI) for this research question 
are as follows: 
H.: There is no difference in the subjective or sense of well-being of the respondents 
of the holiday taking group who have come back from their holiday travels when 
compared with the sub ective or sense of well-being of the non-holiday taking group. j 
HI: There is a difference in the subjective or sense of well-being of the respondents of 
the holiday taking group who have come back from their holiday travels when 
compared with the sub ective or sense of well-being of the non-holiday taking group. j 
The comparison of the Post-Trip HTG with Periodl-and Period2-NHTG indicated 
significant differences in terms of global well-being, Positive Affect, Negative Affect 
and Current Affect, and in seven of the specific life domains, namely Job, Economic 
Situation, Self, Leisure, Services and Facilities, Health and Nation. In other words, 
the respondents of the holiday taking group are happier with their global well-being or 
life satisfaction, experienced more pleasant feelings and less unpleasant feelings after 
their holiday travels. At the same time, they also feel happier about their Job, 
Economic Situation, Self, Leisure, Services and Facilities, Health and Nation domains 
after their holiday travels when compared to the non-holiday taking group. As such, 
the null hypothesis (IQ can be set aside and the alternative hypothesis (HI) can be 
accepted. This means that there is a significant difference in the subjective or sense of 
well-being of the respondents of the holiday taking group after their holiday travels 
when compared with the subjective or sense of well-being of the non-holiday taking 
group. 
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536 CONCLUSIONS 
The results of the hypotheses tested indicated significant differences in the subjective 
or sense of well-being of the holiday taking group before and after their holiday 
travels. A comparison with the state of well-being of the non-holiday taking group 
indicated that those waiting to go on holiday travels are happier with their global well- 
being and they experience lesser amount of unpleasant feelings and more amount of 
pleasant feelings. In addition, the respondents of the HTG who are waiting to go on 
their holiday travels feel happier about their Family, Economic Situation and Health 
domains. However, the effect sizes are all small. 
A comparison with the state of well-being of the holiday taking group before and after 
their holiday travels also indicated that the respondents of the HTG are happier with 
their life-as-a-whole and experience more pleasant feelings. In addition, they are also 
happier with their Interpersonal Relationships, Self, Health, Economic Situation, Job, 
Leisure, Services and Facilities and Nation domains although with mostly small effect 
sizes except for the Self and Nation domains with moderate effect sizes. 
The subjective or sense of well-being of the holiday taking group after their holidays 
(Post-Trip HTG) when compared with the subjective or sense of well-being of the 
non-holiday taking group at two different points in time (Periodl and Period2-NHTG) 
also indicated significant differences. The holiday taking group are found to be 
happier with their global well-being or life-as-a-whole, experienced more pleasant 
feelings, less unpleasant feelings, and are happier with their Job, Economic Situation, 
Self, Leisure, Services and Facilities, Health and Nation domains when compared to 
the non-holiday taking group. Again the effect sizes are mostly small. 
The subjective or sense of well-being of the non-holiday taking group when examined 
in two different points in time (Periodl-and Period2-NHTG) indicated that the 
respondents are less happy with their life-as-a-whole in Period2. In addition, they 
also feel less happy with their Friends, Family, Home, Neighbourhood, Economic 
Situation, Health and Leisure domains in Period2 when compared to their subjective 
or sense of well-being in Period2. From the time difference perspective, it is observed 
that changes to the sense of well-being of the non-holiday taking group are most 
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likely to occur within their affective states (positive, negative and current affect) as 
well as with their Self and Health domains. This suggests that the respondents of the 
NHTG did experience changes in their levels of subjective well-being within that time 
frame. The lower sense of well-being for the respondents of the non-holiday taking 
group at Period2 could be attributed to some unfulfilled needs that have yet to be 
satisfied. This could include the need to go on a holiday, which the respondents are 
unable to satisfy at the second stage of the evaluation of their well-being. Thus, the 
presence of some felt needs is reflected in the lower sense of well-being at Period2 
since attempts have been made to partial out the effects of other major events, effects 
of having been on a recent holidays and planning to go on holidays. 
A comparison with the subjective or sense of well-being of the respondents of the 
non-holiday taking group who initially indicated that they are not going on a holiday 
in Periodl, indicated that they are going on a holiday in Period2 and then went on a 
holiday in Period3 showed that this group of respondents (from non-holiday taking to 
holiday taking) did experience a higher sense of well-being when their state of well- 
being in Period3 is compared to their state of well-being in Period I and Period2. 
A comparison between the HTG and NHTG using matched samples however 
indicated few significant differences for those who are males, aged 16-34, completed 
full time education under 18 years, and with household incomes of ; E22,001 442,000 
at the Pre-Trip HTG vs. Periodl-and Period2-NHTG levels. It is observed that those 
aged 16-34 in the HTG feels less happy about their Friends domain when compared to 
their counterparts in NHTG. At the Post-Trip vs. Periodl -and Period2-NHTG levels, 
the significant differences are for those who are males, aged 16-54, completed full- 
time education under 18 years, married/living together or 
single/separated/divorced/widowed, working in the AB category. It is observed that 
the respondents of the HTG are more likely to experience more pleasant feelings, less 
unpleasant feelings, feel happier with their life-as-a-whole, as well as feel happier in 
some of their specific life domains. 
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The findings of this survey study conclude that holiday taking does have a positive 
impact on the subjective or sense of well-being of the holiday taking group, especially 
with regard to their global well-being or life satisfaction, current affect and in certain 
specific life domains. However, the effect sizes are mostly small except for the Self 
and Nation domains, which are moderate. In addition, holiday taking did not cause 
the respondents of the holiday taking group to feel less happy about any aspects of the 
life satisfaction or specific life domains. It is observed that the main source of 
happiness for the holiday taking group is derived from their Friends and Family 
domains and these two domains are not affected by the effects of holiday taking. In 
order words, holiday taking does not enhance the specific life domains of which the 
respondents are already very happy with. 
535 
Chapter 5: Statistical Analysis 
REFERENCES FOR CHAPTER FIVE 
Andrews, F. M. and Withey, S. B. (1976). Social indicators oftell-being. New York: 
Plenum. 
Bartlett, M. S. (1954). A note on the multiplying factors for various chi square 
approximations. Journal of the Royal Statistical Society, 16(Series B), 296-298. 
Bereitner, C. (1963). Some persisting dilemmas in the measurement of change. In 
C. W. Harris (Ed. ), Problems in measuring change (pp. 25-40). Madison: University 
of Wisconsin Press. 
Bohmstedt, G. W. (1969). Observations on the measurement of change. In E. F. 
Borgatta (Ed. ), Social methodology (pp. 35-55). San Francisco: Jossey-Bass. 
Campbell, D. T. and Stanley, J. C. (1966). Experimental and quasi-experimental 
designsfor research. Chicago: Rand McNally. 
Catell, R. B. (1983). The scree test for number of factors. Multivariate behavioural 
Research, 1(3), 245-276. 
Cohen, J. W. (1988). Statistical power analysisfor the behavioural sciences, (second 
edition). Hillsdale, NJ: Lawrence Erlbaum Associates. 
Cronbach, L. J. and Furby, L. (1970). How should we measure 'change' - or should 
we? Psychological Bulletin, 74(l), 68-80. 
Gilbert, D. C. and Abdullah, J. (2002). A study of the impact on the expectation of a 
holiday on an individual's sense of well-being, Journal of Vacation Marketing, 8(4), 
in press. 
Headey, B., Glowacki, T., Holmstrom, E. and Wearing, A (1985). Modelling change 
in perceived quality of life (PQOL). Social Indicators Research, 17(3), 267-298. 
Headey, B., Holmstrom, E. and Wearing, A. (1984). The impact of life events and 
clýanges in domain satisfactions on well-being. Social Indicators Research, 15(3), 
203-227. 
Kaiser, H. (1974). An index of factorial simplicity. Psychometrika, 39(l), 31-36. 
Lord, F. M. (1967). A paradox in the interpretation of group comparisons. 
Ps hological Bulletin, 68(2), 304-305. YC 
Newton, R. R. and Rudestam, K. K. (1999). Your statistical consultant. California: 
Sage Publications, Inc. 
Pallant, J. (200 1). SPSS Survival Manual. Buckingham: Open University Press. 
Plewis, I. (1985). Analysing change: Measurement and explanation using 
longitudinal data. Chichester: John Wiley & Sons. 
536 
Chapter 5: Statistical Analysis 
Porter, A. C. and Raudenbush, S. W. (1987). Analysis of covariance: Its model and use in psychological research. Journal of Counselling Psychology, 34(4), 383-392. 
Rogosa, D. (1988). Myths about longitudinal research. In K. W. Schaie, R. T. 
Campbell, W. Meredith and S. C. Rawlings (Eds. ), Methodological issues in aging 
research (PP. 171-210). New York: Springer. 
Tucker, L., Damarin, F. and Messicks, S. (1966). A base-free measure of change. 
Psychometrika, 31(4), 457-473. 
537 
Chapter Six: Findings and Discussion 
6.1 INTRODUCTION 
The main objective of this survey research was to determine whether the effects of 
holiday taking can change or alter the subjective or sense of well-being of the 
holidaymakers or tourists. Since the effects of holiday taking cannot be measured 
directly as they represent internal experiences, such effects have to be inferred from 
something else. For the purposes of this study, the effects of holiday taking are 
inferred from changes in the subjective or sense of well-being of the holidaymakers or 
tourists. In this respect, holiday taking as one form of leisure activity has the potential 
to generate positive moods to enhance the sense of well-being of the participants. 
The analysis of change in subjective well-being (SWB) for the holiday taking group 
(HTG) and non-holiday taking group (NHTG) is shown in Figure 6.1. Taking into 
consideration that a person's SWB can only be changed by events, it is therefore 
crucial to ensure that the effects of other major events (than holiday taking) are first 
discounted from the SWB evaluations of the HTG and NHTG. In addition, for the 
NHTG, the effects of having been on a recent holiday before (if any) as well as the 
thought of planning for a holiday (if any) are also discounted from their respective 
evaluations of SWB in Periodl and Period2 respectively. This is considered 
appropriate since the NHTG is the study's control group. 
The main distinguishing feature between the HTG and NHTG is that the HTG 
experiences a distinctive break from routine daily life and environment when they go 
on their holiday vacations and rejoin routine daily life and environment after their 
holiday experience. For the NHTG, there is no such distinctive change or break in 
routine daily life and environment between their first and second evaluation of their 
subjective or sense of well-being. 
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In short, the effects of holiday taking for the HTG are inferred from changes in the 
sub . ective or sense of well-being of the respondents at Pre-Trip (before holiday 9 
departures) and Post-Trip (after holiday travels); assuming all other effects of other 
major events have been discounted and other things remain unchanged. The state of 
well-being for the NHTG is also measured at two different points in time in order to 
provide an indication as to whether there has been any likely change to their 
sub ective or sense of well-being within that time frame. i 
The states of well-being of the HTG and NHTG are also compared to ascertain 
whether there are any significant differences between Pre-Trip HTG vs. Periodl-and 
Period2-NHTG and Post-Trip HTG vs. Periodl-and Period2-NHTG. 
6.2 STATE OF WELL-BEING OF THE HTG 
As explained in Chapter Three, each person has a 'normal' or equilibrium pattern of 
life events and a 'normal' or equilibrium levels of subjective well-being (SWB) both 
of which are predictable on the basis of stable person characteristics (Diener, 1994; 
Headey & Wearing, 1989). It has been postulated that the equilibrium levels of SWB 
of a person will be maintained or there will be no change as long as the normal pattern 
of events is maintained. However, any deviations or marked changes from normal 
events will change the normal level of SWB. However, the change is expected to be 
temporary because of the stable personality traits that play a crucial equilibrating 
function (Diener & Lucas, 1999; Headey & Wearing, 1992). As pointed out by 
Headey and Wearing's (1992) dynamic equilibrium model, which combined the idea 
of adaptation and temperament, life events can make people happy or unhappy, 
depending on whether the events are good or bad but over time people will return to a 
baseline that is determined by their temperaments. However, there is evidence to 
show that not all people return to the same baseline and most people return to a 
slightly happier baseline (Diener & C. Diener, 1996). 
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Therefore, it can be postulated that the holidaymakers' normal or equilibrium levels of 
SWB is most likely to change simply because of a change in their normal pattern of 
events when they go on holiday travels. In other words, holiday taking as a form of 
leisure activity actually involves a real physical escape and break from routine life and 
responsibilities (Mackay, 1977; Leiper, 1995). The findings of this study could be 
better explained with the use of the causal model constructed in Figure 6.2. 
Figure 6.2: Causal Effects of Leisure Travel on SWB for HTG 
SWB SWB 
At SWB at Leisure at 
Pre-Trip 10 Post Trip 
[break from [return to 
routine daily routine daily 
life] life] 
Travel Holiday Satisfaction of b- Trip 
motivations experiences 
10 
psychological 
P, Outcomes: 
and trip needs? Satisfaction 
anticipation Increased 
SWB 
Dissatisfaction 
Reduced 
SWB 
The causal model of leisure travel and SWB for the HTG showed that at the Pre-Trip 
stage, the SWB of the respondents are moderated by their travel motivations or felt 
needs as well as the sense of anticipation for their forthcoming trips. The anticipated 
holiday event has been regarded a favourable event because 94.3% of the respondents 
are very happy with their holiday decisions. For a holidaymaker to want to decide to 
go on holiday travel, he or she must first of all be motivated or energised by some 
strong needs (Crompton, 1979; Dann, 1981; Iso-Ahola, 1982; Moutinho, 1989). As 
such, taking a holiday is expected to satisfy the holidaymakers' travel motivations or 
needs. However, in this study, it can not be determined with certainty that the sense 
of anticipation of going on a holiday has impacted on the sense of well-being of 
respondents. This is because the state of well-being of the respondents at normal or 
'equilibrium' levels of SWB are not measured and therefore no comparison could be 
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made. In addition, it cannot be determined whether the presence of the felt needs of 
the respondents, which motivated or 'pushed' them to take a holiday are still in 
operation because the goal stimulus (holiday taking) has not been realised at this 
stage. The felt needs or tension states represent a homeostatic imbalance (Crompton, 
1979), which is unpleasant for the individual and have to be eliminated. It is these 
motivational forces that cause the individuals to want to take a holiday that can satisfy 
those needs in order to reduce tension. In this regard, individuals would choose to 
maximise pleasure and minimise pain and therefore, going on a pleasurable event like 
holiday travel is expected to be able to return the individual to a state of equilibrium 
or optimal functioning (Weiner, 1980). Nevertheless, what can be inferred at this state 
is a comparison of the state of well-being of those waiting to go on their holiday 
travels (HTG) with the state of well-being of those not waiting to go on a holiday 
(NHTG). This would entail a comparison between Pre-Trip HTG vs. Periodl-and 
Period2-NHTG. 
When the respondents departed or started on their holiday travels, they are entering a 
stage of 'withdrawal' or 'breaking away' from routines and practices of everyday life 
(Neumann, 1992). This means they have started consuming their holiday travels, 
which they have purchased. The holiday experiences of an individual are dependent 
on the degree of novelty or stimulation (Wahlers & Etzel, 1985; Mannell & Iso-Ahola 
1987; Crompton, 1979) that he or she desires. At this stage of the holiday 
consumption it is reasonable to assume that the state of well-being of the respondents 
should be higher than their state of well-being at Pre-Trip. This is because the 
consumption of a pleasurable event is expected to generate positive moods (Hills & 
Argyle, 1998) and satisfaction (assuming the holidays' expectations are met and there 
are no unpleasant surprises for the holidaymakers). However, if the holiday product or 
experience falls short of the respondents' holiday expectations, they might experience 
a sense of reduced well-being. However, whether this reduction is more or equal to 
the state of well-being at the Pre-Trip stage cannot be determined for certain because 
the state of well-being of the respondents while on vacations are not measured in this 
study. What can be assumed is that some of their psychological needs would have 
been satisfied in their consumption process if they have a satisfying trip. 
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At the end of their holiday vacations, the respondents have to return back to routine 
daily life and environment. As to whether they regard their recent holiday experiences 
as satisfying or dissatisfying would again depend on the holidaymakers' trip 
evaluation. It is noted that tourist satisfaction is dependent on a pre-travel favourable 
disposition toward the destination visited, which in turn, contributes to a post-travel 
evaluation of the destination (Pearce, 1980). If the pre-travel favourability is initially 
high, tourist post-travel evaluation is positive, it may result in a trip satisfaction for 
the holidaymaker. However, the initial favourability is not always a guarantee of 
satisfaction as the pre-travel favourability can change due to the travel experience 
itself. A satisfying holiday for the holidaymakers would mean that most of their 
expectations or needs have been satisfied, However, if the holidaymakers considered 
their original expectations not being fulfilled, they would be unhappy and dissatisfied. 
A dissatisfying trip could generate distress, which in turn would impact negatively on 
the holidaymakers' sense of well-being. However, in order to reduce their sense of 
cognitive dissonance, the holidaymakers could choose to amend their holiday 
expectations (Festinger, 1957) to a level that is acceptable to them. They could do so 
by 'motivational matching' where they adjust the importance placed on specific 
motivations for participation depending on the actual outcomes. That is one of the 
reasons why so many studies measuring satisfaction reported high levels of 
satisfaction despite the setting or circumstances (O'Keefe, 1990; Ewert, 1993). 
SWB AT PRE-TRIP 
At the Pre-Trip level, the findings indicated that the respondents of the HTG (after 
discounting the effects of other major event on the Leisure domain) are very happy 
with their Friends (mean = 7.2451) and Family (mean = 7.2160) domains. They are 
fairly happy with their global well-being (LiO, mean = 6.9873; SWLS, mean = 
30.7784), Economic Situation (mean = 6.7535), Job (mean 6.4164), Leisure (mean 
= 6.3418), Neighbourhood (mean = 6.2944), Self (mean 6.2208), Services and 
Facilities (mean = 6.1158) domains. However, they have average feelings for their 
Health (mean = 5.9662) domain and are fairly unhappy with their Nation (mean = 
4.7493) domain. Thus, it is evident that the most important sources of happiness for 
the respondents are mainly centred on their Friends and Family domains. It is also 
observed that overall more than 50% of the respondents are very happy with their 
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global well-being or life satisfaction (Life3 = 68.4%; SWLS = 54.6%), as well as feel 
very happy with their Friends (72.9%), Family (71.7%), Home (61.5%), Economic 
Situation (63.5%), Interpersonal Relationships (59.8%) domain. In addition, 88.7% of 
the respondents of the HTG experience an overall net amount of pleasant feelings. 
However, less than 50% of them are very happy about their Job (48%), 
Neighbourhood (41.2%), Leisure (38.8%), Self (32.7%), Services and Facilities 
(33.8%), and Health (34.3%) domains. As with regard to their Nation domain, only 
3.7% of the respondents of the HTG feel very happy. 
The findings with regard to the state of well-being of the holiday taking group at the 
Pre-Trip level showed that social support (friends, family and others) as well as 
security (home and economic situation) are important sources of happiness for the 
respondents. An examination of the SWLS's items, which is a measure of global life 
satisfaction indicated 60.5% of the respondents are very satisfied with their lives, 
55.3% regarded the conditions of their lives as excellent, 51.8% said that they have 
achieved the important things in life, 46.1% considered their lives as close to ideal 
and 42% do not need to live life over. What is significant to note is that 24.5% of the 
respondents of the HTG wished that they could change some part of their life? Thus, 
there is certainty room for improvements in some areas of the respondents' life, which 
could affect their sense of well-being negatively. An examination of the Positive 
Affect and Negative Affect items also revealed areas of concern especially with 
regard to the respondents' feeling of having the freedom to do whatever they want 
(18.6% dissatisfied) as well as with regard to having the energy to do the things they 
wanted (28.8% dissatisfied), the wish to change some part of their lives (35.6% 
dissatisfied); feel that the best years of their lives are over (17.5% dissatisfied) and 
feeling that their lives are stuck in a rut (12.1% dissatisfied). 
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SWB AT POST-TRIP HTG 
At the Post-Trip level (after the holiday travels), the findings indicated that the 
respondents have achieved all their travel motivations except for the need to 'feel 
rejuvenated and recharged'. Yet, the respondents are still very happy with what they 
have achieved for this need although not to the extent of what was expected before the 
holidays. In addition, the respondents have indicated that they are very satisfied with 
their holiday travels. In relation to this, Pizam, Neumann and Reichel (1978: 16-17) 
pointed out that a tourist is satisfied when 'experiences compared to expectations 
result in feelings of gratification. The tourist is dissatisfied when the actual 
experiences compared with 'expectations result in displeasure'. Moreover, a 'halo 
effect' might occur in the event of extreme satisfaction or dissatisfaction with a 
component that in turn lead to satisfaction or dissatisfaction with the whole trip. 
Thus, it is evident that the respondents are satisfied with their recent holiday trips. 
Satisfaction in this context refers to a level of 'happiness resulting from a 
consumptive experience ... resulting from a process of evaluation of the various 
experiences and outcomes associated with acquiring, and consuming a product 
relative to a set of subjectively determined expectations' (Day, 1980: 593). However, 
what is not certain at this stage is whether some process of 'motivational matching' 
has occurred to reduce cognitive dissonance by reducing the importance of some 
motives while increasing others (Ewert, 1993: 337). Motivational matching occurs 
because most individuals strive to achieve a satisfying recreational experience in 
which their motives for participation will be met (Lounsbury & Polik, 1992). If the 
outcome is less successful than was anticipated than those initial motives associated 
with a 'successful' outcome will be made less important in comparison to those 
motives that were fulfilled. Unfortunately, this aspect of motivational matching is not 
examined in this study. Nevertheless, the respondents are satisfied with their holiday 
travels, which means positive moods have been generated and have impacted 
positively on the subjective or sense of well-being of the holidaymakers. The next 
question that arises is how pervasive and long lasting are the effects of positive moods 
on the sense of well-being of the holidaymakers? 
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Since the state of well-being of the HTG is measured after coming home from their 
holiday trips, it is not certain whether there are any other effects arising from other 
major events that could have moderated the effects of holiday taking. The findings in 
this study have indicated that the effects of other major events have not significantly 
affected the evaluations of the respondents after their holidays. With regard to the 
anticipated pleasure of reminiscent or recollection of holiday experiences, it has also 
been noted that the 'memory of a trip is a critical dimension of travel that holds a 
certain attraction and intrinsic reward that materialise in the moments of storytelling' 
(Neumann, 1992: 180). Therefore, it is reasonable to assume that the state of well- 
being of respondents after their holidays has incorporated this element of intrinsic 
reward from recollection of their holiday experiences when completing their post-trip 
evaluations, when questions regarding their overall trip satisfactions were raised. 
The state of well-being of the respondents at Post-Trip indicated that they are still 
very happy with their Friends (mean = 7.2423) and Family (mean = 7.1958) domains. 
In addition, they are also very happy with their global well-being or life-as-a-whole 
(Life3, mean = 7.1070) and feel happier with the specific life domain of Interpersonal 
Relationships (mean = 7.0225). In other words, the main sources of happiness for the 
respondents have increased to include global life satisfaction and another specific life 
domain (Interpersonal Relationships). It is observed that the respondents are still 
fairly happy with their global life satisfaction (SWLS, mean = 31.7775), Home (mean 
= 6.9352), Economic Situation (mean = 6.9662), Job (mean 6.6687), Self (mean = 
6.5462), Neighbourhood (mean = 6.4887), Leisure (mean 6.5324), Services and 
Facilities (mean = 6.3930) as well as with the Health (mean 6.2183) domain (which 
they feel average at the Pre-Trip stage). In other words, the number of domains with 
which the respondents of the HTG feel fairly happy after their holidays has increased 
to include the Health domain. The respondents also feel average about their Nation 
(mean = 5.1479) domain (which they feel fairly unhappy at the Pre-Trip stage). What 
is evident is that there is no specific life domain, which cause the respondents to feel 
unhappy after coming back home from their holiday travels. Furthermore, there is 
also a notable increase in the proportion of respondents who feel very happy with 
their global well-being, affect and specific life domains. It is observed that the 
proportion of respondents who wished they could change some part of their lives if 
given the chance has reduced slightly from 24.5% (at Pre-Trip) to 23.4% (at Post- 
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Trip). The proportion of respondents who feel that they have the freedom to do 
whatever they want have also increased from about 3 3.1 % (Pre-Trip) to 4 1.1 % (Post- 
Trip) and the proportion of respondents who feel they have the energy to spare has 
increased from 25.9% (Pre-Trip) to 27.7% (Post-Trip); the wish to change some part 
of their lives from 35.6% (Pre-Trip) to 34% (Post-Trip); lives seem stuck in a rut from 
12.1% (Pre-Trip) to 9.6% (Post-Trip). This shows that the effects of holiday taking 
have evidently impacted positively on the sense of well-being of the respondents; 
although not substantially. However, the feeling that the best years of their lives are 
over (17.5% - dissatisfied) at Pre-Trip is still maintained after the holidays (Post- 
Trip). 
A COMPARISON OF SWB AT PRE-TRIP AND POST-TRIP 
A comparison between the subjective or sense of well-being (SWB) of the 
respondents at Pre-Trip and Post-Trip indicated significant differences for the 
respondents of the holiday taking group. The respondents are happier with their 
global well-being or life satisfaction, experience higher amounts of pleasant feelings 
as well as feel happier about their Interpersonal Relationships, Self, Services and 
Facilities, Health, Nation, Economic Situation, Job and Leisure domains. However, 
in terms of effect sizes, they are mostly small except for the Self and Nation domains 
with moderate effect sizes. Tbus, the findings conclude that holiday taking does 
enhance the sense of well-being of the holidaymakers although not in every aspect of 
the holidaymakers' well-being. This is because the respondents still experience more 
or less the same amount of unpleasant feelings and feel more or less the same about 
their Friends, Family, Home and Neighbourhood domains before and after their 
holidays. What is important to note is that the effects of holiday taking did not cause 
the respondents to experience any loss or decline in well-being. 
A question that arises at this point is whether the calculation of 'effect sizes' is an 
appropriate indicator for assessing the strengths of the 'effects' of holiday taking. 
This is because one of the most notable features of SWB data is that they are not 
normally distributed but negatively skewed (which is also the case in this study). It 
has been found that almost irrespective of the measuring instrument, population 
sample, or nationality (Cummins, 1995: 179) the sexistence of a psychological set- 
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point, which is in operation for feelings of personal well-being: a high personal self- 
regard. ' In this context, it might be argued that the use of 'effect sizes' as an indicator 
of the effects of holiday taking might not have adequately captured the very essence 
of the importance of holiday taking or leisure travels? On the other hand, one might 
also want to argue that this is precisely one of the reasons why holiday travels have 
been a recurrent activity or essential annual expenditure for people. The small effect 
sizes of holiday experiences thus wear off quickly and need to be 'replenished' 
frequently especially for individuals with felt needs, which could only be satisfied by 
holiday travels. Nevertheless, the use of the 'effect sizes' in this study is to give an 
indicator as to the 'strength' or 'size' of change in SWB caused by holiday taking as 
the mean differences between the SWB measures in Pre-Trip and Post-Trip seems 
small. In order to determine the appropriateness of the use of the eta squared statistic 
to calculate 'effect sizes' of holiday taking on an individual's sense of well-being, 
would require further research. The results of holiday-taking on the subjective well- 
being of the holiday taking group are shown in Figure 6.3. 
Figure 6.3: The results of holiday taking on SWB of HTG 
SWB at Post-Trip 
life satisfaction (+) 
Leisure or 
holiday 
Experiences 
Satisfaction of 
psychological needs 
or travel 
motivations 
expected to yield 
satisfactions 
Positive Affect 
Negative Affect 
Current Affect 
Self (++) 
Nation (++) 
Job (+) 
Interpersonal Relationships 
Economic Situation 
Health (+) 
Services &Facilities 
Friends 
Family 
Home 
Neighbourhood 
Note: (++) = positive change (moderate effect size), positive change (small effect size), 
(=) = no change 
548 
Chapter Six: Findings and Discussion 
DIRECTION OF CAUSATION OF SWB 
In terms of the direction of causation, the findings show that one unit change in global 
well-being or life satisfaction, positive affect and negative affect produces more than 
one unit change for the specific life domains of Self, Leisure and Interpersonal 
Relationships. This means any change in global well-being or life satisfaction, 
positive affect and negative affect would have more beneficial impacts on the specific 
life domains of Self, Leisure and Interpersonal Relationships domains and vice versa. 
Such reciprocal effects could further enhance the overall sense of well-being of the 
individuals. 
SWB IN TERMS OF NUMBER OF DAYS TO HOLIDAY DEPARTURE 
This study also attempts to find out whether the waiting period itself has any effects 
on the sense of well-being of the respondents. In other words, do the holidaymakers 
feel a higher sense of well-being as the day of departure for their holiday trips 
approaches? The findings indicated that there are no significant differences in the 
SWB evaluations of those who have to wait between 1-30 days, 31-90 days and 91 
days or more for their holiday departures except for the Family domain. It seems that 
those who have 91 or more days to wait for their holiday departures are happier with 
their Family domain compared to those with less than 90 days to wait for their holiday 
departures. This means that the anticipation effects of holiday taking could have been 
incorporated in the state of well-being of the respondents. It has to be speculated at 
this point that a higher sense of well-being with the Family domain could be one of 
the prerequisites for holiday travels especially for those who are going with their 
family members. Preparing for the forthcoming trip together as a family could further 
heighten the sense of expectation and indirectly generate more positive moods as the 
anticipation of going on a holiday involves the consumption of a pleasurable product 
or event. 
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SWB IN TERMS OF NUMBER OF DAYS BACK FROM HOLIDAY 
The study also attempted to find out whether the effects of holiday taking are still 
evident and remain strong upon immediate return from holiday or weakens or 
dissipates upon return to routine daily life. The findings indicated no significant 
difference between three time's periods (1-30 days, 31-60 days, and 61 days and 
more) for all the well-being measures except for the specific life domains of 
Economic Situation and Neighbourhood. The reported feelings of well-being are 
almost similar between those who reported their well-being immediately after their 
holidays compared to those who reported their well-being two or three months after 
their holidays. It is observed that for the specific life domain of Economic Situation 
and Neighbourhood, the respondents who reported their well-being after 61 days or 
more after their holidays are happier with these two domains. This demonstrates that 
the effects of holiday taking have remained more than two months after the holiday 
event. Perhaps, the lasting effect of holiday taking could have been even longer, if the 
respondents are asked to relive their holiday experiences after a longer period of time 
from the occurrence of the holiday event. Furthermore, holiday experiences can be 
remember and retold afterwards (Leiper, 1995). 
SWB AND TRAVEL MOTIVATIONS AND SATISFACTIONS 
This study also attempts to find out whether there are any significant correlations 
between the respondents' travel motivations and satisfactions with their state of well- 
being at the Pre-Trip and Post Trip levels. However, the findings indicated weak 
correlation between the three travel motivations' factors of (1) Rest and 
Recuperation, (2) Novelty and (3) Regression and Play with all the SWB measures. 
Perhaps this could be attributed to the fact that the respondents of the holiday taking 
group are motivated to travel by several needs and not by one distinctive and 
discernible need. In addition, the respondents' trip satisfaction is also measured by 
the achievement of several need satisfactions. In this respect, it is not surprising to 
find the weak correlations. Nevertheless, what is important to note is that the 
respondents have achieved most of their holiday expectations and have rated their 
holiday experiences as very satisfying? 
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6.3 STATE OF WELL-BEING OF NHTG 
The non-holiday taking group acts as the control and comparison group for this study 
because the respondents of this group have indicated that they are not thinking or 
planning to take a holiday within the study period. The state of well-being of this 
group has been measured on two occasions: Periodl and Period2. The effects of 
other major events and also the effects of having been on a recent holiday have been 
discounted or partialled out from their first SWB evaluations. At the second 
evaluation, the effects of other major events and effects of planning for a holiday are 
also discounted. The findings indicated that the presence of other major events has 
not significantly affected the SWB evaluations of the non-holiday taking group at 
Periodl and Period2. However, the effects of having been on a recent holiday at 
Periodl have affected significantly seven of the specific life domains: Friends, 
Family, Home, Economic Situation, Leisure and Health. The effects of having been 
on a recent holiday have also cause the respondents to feel happier about their 
Friends, Family, Home, Economic Situation, Leisure, and Health domains. However, 
the effects of planning for a holiday are not significant at Period2. This means that 
there are no significant differences in the SWB evaluations of those who are planning 
and those who are not planning for a holiday. 
SWB AT PERIODI-NHTG 
The state of well-being of the non-holiday taking group (NHTG) at Periodl-NHTG 
(first evaluation) indicated that they are very happy with their Friends (mean = . 2347) 
domain. They are fairly happy with their global well-being (Life3, mean = 6.6847) or 
life satisfaction (SWLS, mean = 28.7097), and specific life domains of Interpersonal 
Relationships (mean = 6.7972), Home (mean = 6.7245), Job (mean = 6.3765), 
Economic Situation (mean = 6.2168), Neighbourhood (mean = 6.3085), Leisure 
(mean = 6.1173) and Self (mean = 6.0167). However, they feel neither too happy nor 
unhappy about their Services and Facilities (mean = 5.9157), and Health (mean = 
5.6735) domains. They are fairly unhappy with their Nation (mean = 4.6024) domain. 
The respondents also experienced both positive (mean = 59.0246) and negative affect 
(mean = 35.0622) and enjoyed an overall net amount of positive feelings (mean = 
23.85). This means the most important source of happiness for the non-holiday taking 
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group is their Friends domain, unlike the holiday taking group which are the Friends 
and Family domains. This also suggests that the holiday taking group have stronger 
social support. 
SWB AT PERIOD2-NHTG 
At Period2-NHTG (second evaluation), the respondents are only fairly happy with the 
global well-being (Life3, mean 6.3454; SWLS, mean = 28.2308) and the specific 
life domains of Friends (mean 6.5843), Family (mean = 6.7179), Interpersonal 
Relationships (mean = 6.7369), Home (mean = 6.3896), Job (mean = 6.3853), 
Economic Situation (mean = 6.0803), Neighbourhood (mean = 6.1084). They have 
average feelings for their Leisure (mean = 5.8340), Services and Facilities (mean = 
5.9598), and Health (mean = 5.4799) domains. They are fairly unhappy with their 
Nation (mean = 4.7590) domains. The findings suggest that the state of well-being of 
the non-holiday taking group have declined at Period2. At this point, there has been 
no main source of happiness for the respondents as the Friends domain, which 
represents their main source of happiness at Perjodl has declined from being very 
happy to being fairly happy. 
A COMPARISON OF SWB AT PERIODI-AND PERIOD2-NHTG 
A comparison between the state of well-being of the non-holiday taking group at 
Periodl and Period2 indicated significant differences for global well-being (Life3), 
Positive Affect and Current Affect and the specific life domains of Friends, Family, 
Home, Economic Situation, Neighbourhood, Leisure, and Health. In other words, the 
respondents are less happy about their global well-being, experienced a lesser amount 
of Pleasant feelings, as well as feel less happy with seven of their specific life 
domains: Friends, Family, Home, Economic Situation, Neighbourhood, Leisure and 
Health. However, the respondents still feel more or less the same about their 
interpersonal Relationships, Job, Self, Services and Facilities, and Nation domains. 
This means that the state of well-being of the non-holiday taking group has declined 
in certain aspects of their well-being in Period2. It is speculated that one of the 
possible causes for this apparent decline in the state of well-being at Period2 
(although the effects of other major events are found not significant) could be due to 
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the existence of some felt needs which need to be satisfied. The existence of such 
felt needs or deprivations could create tension states within the individual and if the 
individual is unable to take the appropriate action to satisfy these needs, then the 
individual would most likely experience a sense of disequilibrium, which is 
unpleasant and affecting SWB negatively (Veenhoven, 1991). Thus, it would appear 
that the existing theoretical perspectives for explaining changes in SWB has not 
included the element of felt needs or deprivation which could create unpleasant 
tension states for the person. As a result, the person affected suffered a disequilibriurn 
or not functioning optimally and this could in turn affect the person's level of SWB. 
However, from the SWB perspective, it is only events, which deviate from a person's 
normal events that change a person's normal level of SWB. 
SWB AT PERIOD2-NHTG IN TERMS OF TIME DIFFERENCE 
This study also attempts to find out whether the evaluations of the respondents are 
stable. The research findings indicated that the respondents of the non-holiday taking 
are less happy with their affective feelings (positive affect and negative affect) as well 
as with their Self and Health domains at Period2 when compared to their state of well- 
being at Period L This suggests that the affect component of well-being is more likely 
to change over time. In addition the Self and Health domains are also more likely to 
change over time and this could perhaps be attributed to the fact that these are 
domains directly related to the individual's sense of well-being. 
FROM NON-HOLIDAY TO HOLIDAY TAKING 
The study also compared the three states of well-being of the respondents from the 
NHTG, who later changed their minds and went on holiday travels. The findings 
indicated that the respondents who subsequently went on holiday travels did 
experience a higher sense of well-being when compared with their state of well-being 
at Periodl and Period2. When compared with Periodl, they are happier with their 
life-as-a-whole, experienced more pleasant feelings and lesser amount of unpleasant 
feelings after their holidays. In addition they are happier with their Friends, Nation, 
Health, Services and Facilities, Self and Leisure domains. When compared with 
Period2, the findings indicated that the respondents are also happier with their global 
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well-being, experienced more pleasant feelings and less unpleasant feelings after their 
holiday travels. They are also happier with all the specific life domains except for the 
Family, Interpersonal Relationships and Job domains. However, they feel more or 
less the same about their global life satisfaction. 
The findings conclude that the respondents of the non-holiday taking group 
experience a lower sense of well-being at Period2 when compared with Periodl. 
However, when some of the respondents went on holiday travels their subjective or 
sense of well-being improves when compared to their state of well-being at Periodl- 
and Period2. This indirectly provides additional support to the study findings that 
holiday taking does impact positively on the sense of well-being of the individuals. 
6.4 COMPARISON OF HTG AND NHTG 
The evaluations of the state of well-being of the holiday taking group at the Pre-Trip 
and Post-Trip levels are compared against the evaluations of the non-holiday taking 
group at the Periodl and Period2. This is to determine whether the evaluations of the 
holiday taking group are significantly different from the non-holiday taking group at 
the Pre-Trip and Post-Trip levels. 
PRE-TRIP HTG VS. PERIOD I -AND PERIOD2-NHTG 
A comparison between the state of well-being of those who are waiting to go on their 
holiday travels (Pre-Trip HTG) and those who are not (Periodl-and Period2-NHTG) 
indicated significant differences for global well-being (Life3), life satisfaction 
(SWLS), Negative Affect, Current Affect, and the specific life domains of Family, 
Economic Situation and Health domains. This means, that those who are waiting to 
go on holidays appear happier with their global well-being, experience lesser amount 
of unpleasant feelings and thus enjoyed a higher amount of net positive or pleasant 
feelings. In addition, the respondents of the holiday group are also happier with their 
Family, Economic Situation and Family domains compared to the non-holiday taking 
group at Periodl-and Period2. What can be inferred from these comparisons (Pre- 
554 
Chapter Six: Findings and Discussion 
Trip vs. Periodl and Period2-NHTG) is that the state of well-being of those waiting to 
go on holidays has perhaps incorporated the element of trip anticipation, which has 
affected the sense of well-being of the respondents. As Ryan (1997) pointed out that 
once a decision has been made to take a holiday, the holiday becomes an anticipated 
event. However, further studies need to be carried out to verify whether the effects of 
anticipation have actually affected the sense of well-being of the holidaymakers; by 
establishing the individual's baseline or SWB equilibrium. This shows that the 
respondents of the holiday taking group even though at the point of waiting for their 
holidays enjoyed a higher sense of well-being when compared to the respondents of 
the non-holiday taking group who are not waiting to go on holidays. 
POST-TRIP HTG VS. PERIOD I -AND PERIOD2-NHTG 
The findings again indicated that the respondents of the holiday taking group after the 
holidays are happier with their global life satisfaction when compared to the non- 
holiday taking group at Periodl-and Period2. The holiday taking group also 
experience more pleasant feelings and lesser amount of unpleasant feelings as well as 
feeling happier with their specific life domains of Job, Economic Situation, Self, 
Leisure, Services and Facilities, Health and Nation domains when compared to the 
non-holiday taking group. This again shows that the respondents of the holiday 
taking group enjoyed a higher sense of well-being after having their holidays when 
compared to the respondents of the non-holiday taking group who did not take a 
holiday. 
MATCHED SAMPLE GROUPS COMPARISON 
A smaller sample size with matched age and occupation characteristics for both the 
HTG and NHTG has been also been used for comparison purposes. This is because 
the sample characteristics of the HTG and NHTG differed quite substantially in terms 
of age-groups and occupations distribution. ý The HTG is found to exhibit a lower 
proportion of those in the older age-groups and a higher proportion of those working 
in the AB categories. On the other hand, NHTG have a higher proportion of those in 
the older age-groups and those working in the DE categories. 
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The results indicated that at the Pre-Trip level, the respondents of the HTG who are 
male and those who completed full-time education under 18 years are more likely to 
experience a lesser amount of negative feelings; while those who are aged 16-34 feel 
less happy about their Friends domain. In addition, the respondents of the HTG with 
household incomes of E22,001442,000 compared with their counterparts in NHTG 
are more likely to feel happier about their Family and Leisure domains. 
A comparison between the Post-Trip HTG with Periodl-and Period2-NHTG also 
indicated that the male respondents of the HTG are more likely to experience more 
pleasant feelings, less unpleasant feelings and feel happier about their Job and Nation 
domains when compared to their counterparts in NHTG. The respondents of the HTG 
who are aged 16-34 are also more likely to experience more pleasant feelings and feel 
happier with their Self domain when compared to their counterparts in NHTG. The 
respondents of the HTG who are aged 35-54 are more likely to feel happier about 
their life-as-a-whole when compared to their counterparts in NHTG. The respondents 
of the HTG who completed their full-time education under 18 years are also more 
likely to feel happier with their global life satisfaction, and experienced more pleasant 
feelings when compared to their counterparts in NHTG. The respondents of the HTG 
who are married or living together are also more likely to feel happier about their life- 
as-a-whole or global life satisfaction, experience more pleasant feelings as well as feel 
more happier with their Economic Situation and Neighbourhood domains when 
compared to their counterparts in NHTG. Those who are single, separated, divorced 
or widowed are more likely to experience lesser amount of unpleasant feelings when 
compared to their counterparts in NHTG. The respondents of the HTG who are 
working in the AB category are also more likely to experience more pleasant feelings 
when compared to their counterparts in NHTG. 
Thus, the comparison between the HTG and NHTG using the matched sample groups 
in terms of gender, age-groups, full-time education, marital status, occupation and 
household income did indicated that certain groups in the HTG experience a higher 
sense of well-being in certain aspects of their well-being when compared to their 
counterparts in the NHTG before and after their holidays. It is only observed that the 
respondents of the HTG who are aged 16-34 felt less happy about their Friends 
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domain while waiting to go on their holidays when compared to their counterparts in 
NHTG. 
6.5 IMPLICATIONS OF RESEARCH FINDINGS 
The findings have confirmed that holiday taking as a form of leisure activity and 
experience has helped enhanced the subjective or sense of well-being of those who 
have a satisfying holiday. However, it cannot be ascertained whether holiday taking 
will also affect the sense of well-being of those who did not have a satisfying holiday 
since the most of all the respondents in the holiday taking group has rated their 
holidays as satisfying. In this regard, it is therefore not surprising to find that 
satisfying holiday experiences has enhanced the sense of well-being of the 
holidaymakers. As explained in Chapter Two, leisure activities are important sources 
of happiness especially if the selection of the leisure activities is solely by individual 
choice and therefore, under more personal control compared to other sources of 
happiness. Furthermore, holiday taking unlike other forms of leisure has certain 
distinctive attributes, which gave added value to the consumers and help them 
satisfied their psychological needs. The satisfaction of such needs in turn causes them 
to feel happy. In other words, holiday taking could be likened to a pursuit of 
happiness, which is important in most people's lies. It is also an endeavour to 
increase more pleasantness and less unpleasantness in one's emotional life (Diener, 
1994). 
The question that arises now is which of the theoretical approaches that best explains 
this study's findings on holiday taking? The telic or endpoint theories of subjective 
well-being, which maintained that happiness is gained when some state, such as a 
goal or need, is reached is most appropriate for explaining leisure travel and 
subjective well-being. This is in view of the fact that people travel because they have 
been motivated by some felt needs, which are psychological in nature and they 
perceive that such needs can only be satisfied by a holiday travel. In other words, the 
travel motivations of the holidaymakers represent the salient goals to be achieved at 
the end of their holidays. If the holidaymaker feels that most of his or her travel 
expectations (travel motivations) have been met or satisfied, he or she will mostly 
likely appraise the holiday as satisfying. Since pleasant appraisals lead to positive 
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emotions to generate positive moods, which can affect the sense of well-being of the 
holidaymakers positively. However, unpleasant appraisals (trip dissatisfaction) would 
most likely lead to negative emotions and in turn causes a reduction in the levels of 
well-being. The findings in this study has shown that most of the respondents have 
regarded their holiday travels as very satisfying and as a result it is not surprising to 
find that they experience an enhanced subjective or sense of well-being after their 
holidays. In addition, the pleasure of recollection of a pleasurable holiday event 
appeared to have helped sustain the positive effects of holiday taking as reflected in 
the respondents' post-trip evaluations of their SWB. 
The bottom-up theory, which maintain that happiness is an accumulation of many 
small pleasures or happy moments is another appropriate theory to explain holiday 
taking and subjective well-being. It also helps explains the reason why leisure travel 
is a recurrent form of annual expenditure especially for those who have the time and 
means to travel. In this regard, the holidaymakers can be happy if they obtained a lot 
of momentary pleasures obtained from their frequent holiday travels. 
The judgement theories, which postulated that happiness, result from a comparison 
between some standard and actual conditions. In the social comparison theory, 
holidaymakers might feel happier about their holiday experiences when they make 
conscious comparisons with their friends, relatives and neighbours and find that their 
holiday travels are more exotic or highly valued than theirs. Although, the need to 
impress others is considered a fairly unimportant need in the travel motivations of the 
respondents of the holidaymakers, nevertheless, it does exists in the holidaymakers' 
travel motivations to impress others. 
Overall, the results of this study 
m show support for the tourism industry's claims that holiday travels are beneficial 
and is a factor in increasing the quality of life of individuals as the findings have 
shown that holiday taking has impacted positively on the sense of well-being of 
the holidaymakers; 
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shows that holiday taking or leisure travel as a favourable event has yielded 
enough satisfaction to generate positive moods which change the sense of well- 
being of the holidaymakers positively; 
v that the recollection of the holiday experience has sustained the effects of holiday- 
taking for a period of at least two months; 
m To formulate marketing and promotional strategies that target especially those 
aspects of well-being, which the holidaymakers are only fairly happy, feel 
average or feel fairly unhappy with. This includes the areas of dissatisfaction that 
relates to the need to change certain aspects of life, having the freedom or ability 
to do the things they want as well as the feeling of experiencing a lack of energy; 
and 
a Provide a reasonable basis for government/employers to formulate policies that 
provide more time for their citizens/employees to go on holiday travels more often 
since the effects of holiday taking does has a positive effect on the subjective and 
sense of well-being of their citizens/employees/workers. This in a way help to 
facilitate people to be more productive by providing opportunities for them to 
relax and recuperate, experience novelty and'play in a different environment as 
well as providing time off especially for those who feel stressed out by their daily 
life demands and responsibilities. 
6.6 CONCLUSION 
This research study has been conducted basically to ascertain whether holiday taking 
has any effects of the subjective or sense of well-being of the holidaymakers. The 
findings obtained from the holiday taking group did show support for the hypothesis 
that holiday taking does affect the subjective or sense of well-being of the 
holidaymakers. In the context of this study, the subjective or sense' of well-being of 
the holidaymakers have enhanced as a result of having a satisfying holidays. In 
addition, comparisons made with the non-holiday taking group have shown that the 
holiday taking group experiences a higher sense of well-being at the Pre-Trip and 
Post-Trip levels when compared to the non-holiday taking group in two points in 
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time. However, further research need to be taken to determine the effects of trip 
anticipation on the sense of well-being of the holidaymakers. The effects of holiday 
taking are more evident after the holiday travels, where the respondents of the holiday 
taking group experienced a higher sense of well-being compared to their well-being 
before the start of their holidays. Perhaps this sense of well-being could have been 
even higher; if it has been compared to the stage of felt deprivation - the stage where 
the respondents have to decide whether they need to go on a holiday. However, the 
effect sizes are mostly small except for the Self and Nation domains with moderate 
effect sizes for the holiday taking group. It has been argued that the use of the eta 
squared statistic to determine effect size is not an appropriate choice to capture or 
assess the effects of holiday taking adequately. Whilst, the effect sizes are mostly 
small, the findings from this study have shown that holiday taking has impacted 
positively on the sense of well-being of the holidaymakers, cognitively and 
affectively. 
Lastly, the research findings supported existing findings regarding favourable events, 
which yield satisfaction to enhance the subjective or sense of well-being of the 
individuals positively. Holiday taking or holiday travels has been perceived as a 
favourable event with the potential to yield satisfaction or happiness. In this study, 
the holidaymakers have been satisfied with their recent holiday experiences and as a 
result experience an enhanced sense of well-being after the holiday event. The 
satisfying experiences have generated positive moods that are strong or sufficient 
enough to increase the holidaymakers' sense of well-being. 
In conclusion, holiday taking does impact positively on the sense of well-being of the 
holidaymakers who have satisfying holidays. In other words, holiday taking or 
leisure travel is definitely one source of happiness for people who could afford it. 
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SUGGESTED IMPROVEMENTS TO THE RESEARCH STUDY 
This research study on the effects of leisure travel or holiday taking on the subjective 
or sense of well-being of the holidaymakers could be further improved if the time 
frame of the study is extended to cover two years of the respondents' lives. 
The extended study time frame would enable the researcher to record more accurate 
changes to the state of well-being of the respondents at every step of the consumer 
process, right from the start of felt need deprivation, information gathering, decision 
making, anticipation, consumption, return, recollection and until the plan for the next 
holiday. Such findings would help the researcher to establish as to when the effects of 
holiday taking actually take place until the time when the effects dissipate or does it 
dissipates completely? The element of trip anticipation and the pleasure of 
recollecting holiday experiences could also be measured more accurately. It would 
also be interesting to establish when the holidaymakers revert back to their original 
baseline of SWB or perhaps to a higher level after their holiday travels. In other 
words, how fast do adaptation takes place after a holiday travels. 
In addition, to explore other methods of estimating the strength of the holiday effects 
and to include other measures of subjective well-being such as other informant 
reports, on-line experience sampling, sampling in depth, personal interviews, etc. 
This would provide additional information as to the state of well-being of the 
respondents as well as help further validate the self-report findings. 
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POSSIBLE FURTHER RESEARCH 
The possible further research on holiday taking and subjective well-being could be 
extended to cover respondents in different job occupations, for example those in the 
teaching profession, armed forces, medical profession, beauty profession, and etc. It 
would be interesting to establish whether the effects of holiday taking on their 
respective state of well-being are significantly different due to occupational group 
differences. 
Another possible research area is to find out whether holiday satisfaction and 
enjoyment are affected by one's travelling companions. In other words, does going 
on a holiday with family members, friends and relatives, working colleagues or alone 
yield greater holiday satisfaction and enjoyment compared to others? In relation to 
this, it would also be interesting to explore holiday satisfactions and enjoyment 
according to tourist types. In other words, do recreational, business, VFR, sports, and 
repeat travellers experience similar quite amount of holiday satisfactions and 
enjoyment? 
Another area of research that merits further examination is the need for motivational 
matching to reduce cognitive dissonance in order to achieve a satisfying recreational 
or holiday experience for the holidaymakers. In other words, does motivational 
matching occurs frequently among holidaymakers to achieve satisfying holidays? 
It would also be interesting to also look at the holidaymakers' perception of the event 
of coming home after their holiday vacations. In other words, are the holidaymakers 
actually glad to be home and whether their feelings on this aspect of coming home 
affect their sense of well-being? 
Lastly, one other area of future research is to deten-nine whether holiday satisfaction 
and enjoyment is dependent on the actual amount of money spent? In other words, it 
is really necessary to spend a lot of money to obtain greater holiday satisfaction and 
enjoyment? Are camping holidays less superior to a 5-star hotel all-inclusive holiday 
in terms of generating holiday satisfaction and enjoyment for the holidaymakers? 
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Appendix 4.1: Selection of Scales Labels 
A SURVEY WITH REGARD TO SELECTION 
OF THE APPROPRIATE LABELS TO BE USED ON A 
SCALE WITH THE MEASUREMENT OF THE SUBJECTIVE WELL-BEING 
OF U. K. TOURISTS 
1.0 Introduction 
This survey was carried out in relation to the proposed study on the effects of 
overseas holiday taking on the well-being of the U. K. tourists. 
A nine-point scale with each point being labelled was considered. This 
included the consideration of the Delighted-Terrible Scale, which has been 
used by Andrews and Withey (1976) in the national surveys on Americans 
perceptions of well-being. A test of 142 different labels was carried out to 
enable the researcher to isolate the polar anchors, which were identified as 
producing the strongest feeling of 'feeling bad' and 'feeling good'. 
2.0 Objective 
The objectives for this survey are as follows: 
i) To find out whether the labels used in the Delighted-Terrible Scale are 
applicable for U. K. respondents; and 
ii) To find out whether it is possible to select the most appropriate labels 
for a 9-point label scale on the basis that each label selected would be 
able to discriminate clearly from one another. 
3.0 Sample 
The survey was carried out within the vicinity of the University of Surrey 
involving a representative group of the working population and students there. 
A total number of 250 questionnaires were distributed utilising a convenience 
sample frame design to obtain a minimum sample of 100 respondents for this 
survey. The questionnaires were distributed personally and collected back 
personally or sent through the internal post system. 
Each respondent was asked to rate a total number of 142 words/phrases on a 
scale of I (feeling bad) to II (feeling good). An II -point scale was used to 
make respondents show their discriminations/feelings and to ensure the full 
potential variance of each word/phrases was captured. 
The words/phrases selected for this survey are based on common everyday 
usage as well as those, which have been used in research studies of well- 
being. 
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Respondents were told to leave out words/phrases, which they were not 
familiar with. This would indicate those words/phrases that are not commonly 
used or appropriate for selection as labels for the development of a 9-point 
scale. As a check, to ensure concentration levels are appropriate, a Malay 
word 'senang hati' was included in the list of words/phrases. 
To test the consistency of the respondents' rating, the word 'satisfied' was 
repeated twice; that is in the earlier and the later part of the questionnaire. 
4.0 Findings 
4.1 At the end of the survey, 112 or 56% of the questionnaires were 
returned, out of which 100 or 50% were usable. The general 
characteristics of the respondents are as follows: 
i) 35.4 % are male, 64.6% are females and one respondent did 
not indicate; 
ii) 57.6% of the respondents are married/cohabiting, 32.3% single, 
6.1% separated, 4.0% widowed and I respondents did not 
indicate; 
iii) 93.7% are U. K. residents, 6.3% non-U. K. residents and 5 
respondents did not indicate; 
iv) 29.9% are in the 45-54 age-group, 20.6% in the 55-64,21.6% 
in the 25-34,11.3% in the 18-24,2.1% in the 65 above and 3 
respondents did not indicate; 
V) 28.1% completed their education when 22 years or over, 32.3% 
when 18 to and under 22,30.2% under 18 years, 9.4% still 
studying; while 4 respondents did not indicate; 
vi) 93.8% are working, 6.2% not employed and 3 respondents did 
not indicate; and 
vii) 54.7% (47) of the respondents' occupation are under the CI 
category, 24.4% (21) in the AB category, 11.6%(10) in the C2 
category, 9.3 (8) in the DE category; while 14 respondents did 
not indicate. 
4.2 The results of the rating and the means and standard deviations 
obtained for the list of 142 words/phrases is examined. It was 
observed that words/phrases do cluster according to the degree of their 
positive and negative feelings. Words/phrases such as 'tremendously 
happy', 'great, ' 'excellent, ' 'superb, ' etc. were found clustered at the 
top end of the 11 -point scale. Words/phrases of moderate positive 
feelings such as 'happier, ' 'satisfied, ' 'reasonably well', clustered 
around the 7-point region of the scale. Words/phrases such as 
'neutral, ' 'indifferent, ' 'neither good nor bad, ' clustered around the 
mid-point of the scale. Slightly negative words/phrases such as 'not 
particularly good, ' 'afraid, ' 'displeased, ' clustered around the 4 th and 
3 rd point of the scale while words/phrases such as 'tremendously 
566 
Appendix 4.1: Selection of Scales Labels 
depressed, ' 'very poor, ' 'worthless' tend to cluster at the other 
negative end of the scale. 
Only 6 respondents rated the Malay word 'senang hati', while the 
word 'satisfied' which was rated twice showed almost similar results 
on both occasions; that is with means of around 7. This indicated the 
consistency of the respondents' rating. 
4.3 Based on the statistical means (m) obtained, the labels used in the 
Delighted-Terrible Scale's categories were found valid as follows: 
i) 'delighted' m=8.97 
ii) 'pleased' - m=7.88 
iii) 'mostly satisfied - m=7.16 
iv) 'mixed' - m=5.02 
V) 'mostly dissatisfied - m=3.08 
vi) 'unhappy' - m--2.63 
vii) 'terrible' - m=1.63 
However, the label 'delighted' did not obtain a means score of more 
than 9 as expected. This suggest that U. K. respondents did not see 
this label as reflecting the 'top of the world' kind of feelings for them 
unlike other words such as 'great', 'superb', 'excellent, 'teffific', etc. 
The labels 'pleased' and 'mostly satisfied' for the second and third 
categories in the Delighted-Terrible Scale both scored means around 
the region of 7. Ideally, the 'mostly satisfied' label should score a 
means of about 6. This would suggest that for U. K. respondents, these 
two categories might not be able to discriminate as finely as it is 
hoped. In addition, Andrews and Withey (1976) had suggested that a 
new category should be added in-between these two categories where 
the bulk of the respondents tend to cluster. 
4.4 On the possibility of selecting the best labels to develop a 9-point label 
scale or to enhance the Delighted-Terrible Scale from a 7-point scale 
to a 9-point scale, it is found not feasible. This is because the 
frequencies of these words/phrases tend to spread out to more than 3- 
points of the scale. 
However, it is observed that some words used together with words 
such as 'completely', 'tremendously, ' 'extremely' and 'absolutely' are 
able to 'discriminate' more distinctly as the frequencies of such words 
tend to cluster more around the two ends points of the scale (1-2 for 
feeling bad) and (9-10 for feeling good). 
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5.0 Conclusion and Selection 
The findings of this exploratory study did confirm 
, 
the validity of the 
categories used in the Delighted-Terrible Scale although the 'delighted' label 
did not seem to capture the very essence of the 'top-of-the world' kind of 
feelings for U. K. respondents. The possibility of selecting the best labels to 
develop a 9-point label scale or to enhance the Delighted-Terrible Scale from 
a 7-point to a 9-point scale is not viable. This is because the clustering of 
most words/phrases tend to spread over more than 3-points of the II -point 
scale. 
However, in place of the development of a 9-point label scale, the findings of 
this survey suggest that it might be more feasible to develop a scale with two 
good anchors that would capture the complete 'top-of-the world kind of 
feelings' and the 'the worst possible kind' of feelings' a person could possibly 
have for well-being studies. 
Taking into account the highest and lowest means obtained for the most 
suitable labels, two labels were selected as polar anchors for scale. For the 
positive end or feeling good, the label 'tremendously happy' is selected 
because it obtained the highest means (10.06). For the negative end or feeling 
bad of the scale, the label 'tremendously unhappy' is selected as it obtained 
the second lowest means (1.4). The construction of the scale is shown as 
below. This scale is used to replace the Delighted-Terrible Scale developed 
by Andrew and Withey (1976). 
Tremendously 111213 4- 5 -1 678191 Tremendously 
unhappy 
I 
happy 
6.0 Limitations 
The limitations of this study are as follows: 
i) a small sample size that is biased towards the working population; 
ii) the list of 142-words/phrascs which is supposed to be exhaustive is too 
long with words/phrases of similar meanings which could cause 
respondents' fatigue; 
iii) the use of aII -point scale might make it difficult for respondents to 
rate the words/phrases; and 
iv) the instruction on filling of the questionnaire was not clear enough as 
the number of unusable questionnaires suggested that respondents had 
rated the words/phrases based on how they were feeling at the point of 
time and it is possible that when they were having a 'bad' time, all the 
positive words are rated same as the negative words. 
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7.0 Conclusions 
The findings of this survey clearly indicated that there is no one word/phrase 
that is found clustering at one-point of the scale but generally spread over 
more than 3-point of the 11 -point scale. This suggested that it is not easy to 
develop a label scale with categories that could clearly distinguish among one 
another. The alternative best option is to capture the very essence of the two 
ends of the scale or anchor points adequately and to give clear instructions to 
respondents on how to use the scale. This is especially important in the 
measurement of well-being where the respondents' evaluation in itself is 
subjective. 
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Appendix 4.2 - Pre-Trip Questionnaire for HTG 
Dear Sir/Madam 
A SURVEY RESEARCH ON THE EFFECTS OF HOLIDAY TAKING AND NON- 
HOLIDAY TAKING ON THE WELL-BEING OF U. K. TOURISTS/RESIDENTS 
I am a postgraduate research student from the School of Management Studies for the 
Service Sector, University of Surrey in Guildford. I am studying the effects of holiday 
taking and non-holiday taking on the well-being of U. K. tourists/residents. Holiday 
taking refers to travel to holiday destinations outside U. K. for more than 4 nights; while 
well-being refers to how you feel about your happiness and life satisfaction. 
The findings of this study are expected to tell us whether having a holiday is at all 
important for our well-being or happiness. Or whether it doesn't make any difference at 
all! As this is the first time that such a study is being done specifically on U. K. 
residents, I hope you will consent to be one of my respondents. 
If you are going or planning to go on a holiday between I September, 2000 and until end 
of February 2001, please complete the Pre-Trip Questionnaire and send it back to me 
before going on your holiday in the enclosed prepaid-envelope. The Pre-Trip 
Questionnaire can be completed now even though your trip might be at the end of the 
year or early next year. When you come back from your holiday, I will send you the 
Post-Trip Questionnaire for you to complete in order to record your state of well-being 
after your holiday. 
However, if you are not going or planning to go on a holiday between I September, 2000 
and until end of February, 2001 9 please fill in the Not Going On A 
Holiday Questionnaire 
(A) and returned it back to me in the pre-paid envelope provided. I will send you 
another questionnaire later for you to complete again. This is to find out whether there is 
any change in your well-being since then. 
I really appreciate your willingness to participate in this study, as without your 
cooperation this study would not be a success. And, I thank you in advance for your 
kind cooperation. 
Yours sincerely 
(JUNAIDA LEE ABDULLAH) 
Note: If you have any queries, please contact me at the following: 
Monday-Friday (9.00 a. m. - 3.00 p. m): Telephone no. 01483 879664 
E-mail address: Junaidaleephotmail. com 
[Similar letter sent to second batch of respondents with changes only to the period from 
March, 2001 until end of August, 2001. ] 
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PRE-TRIP QUESTIONNAIRE 
A STUDY ON THE EFFECTS OF 11OLIDAY-TAKING 
ON THE WELL-BEING OF U. K. TOURISTS 
SECTION A 
The questions in this section are meant to find out how you feel about yourself, your family, 
your job, your col lea gu cs/bosscs/co-wo rkers, your friends, neighbours, your country and 
your life in general before going on a holiday. 
111case indicate how you feel from a scale of I (feeling tremendously unhappy) to 9 (feeling 
tremendously happy). If you are feeling tremendously happy, please choose a number 
from the far right side of the scale. If you are feeling tremendously unhappy, choose a 
number from the far left. Ilowevcr, if you are feeling soincwhcre in-betivccu these 
extremcsg then choose a number from someplace in the middle of the scale. Circle the 
number that corresponds to how you feel about the item. Please leave out any questions 
that do not apply to you. 
Scale 
Tremendously 123456789 Tremendously 
Unhappy Happy 
Ilow do you feel about Plcasc Circlc a Nunibcr 
A. 1 What your government is doing ? ................................... 1 2 3 4 5 6 7 8 9 
A. 2 I low you get on with other people? .................................. 1 2 3 4 5 6 7 8 9 
A. 3 Your job (if working)? ........................... 123456789 
A. 4 The people who live in the houses/apartments 
near you? .................................................................. 123456789 
A. 5 Your friends? ................................ 123456789 
A. 6 Your liouse/apartment/flat ............................................ 123456789 
A. 7 The way you spend your spare time, your non-working 
activities? ............................. *00-** 123456789 
Please turnover and continue 
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Scale 
Tremendously 123456789 Tremendously 
Unhappy Happy 
flow do you feel about (continue) 
A. 8 Your own family life -your wife, husband/partner/children 
(if any)? .................................................................. 
A. 9 Yourself - what you are accomplishing as to 
how you handle problems? ........... 040999.96699 see.. 
A. 10 The things you and your family do together? ..................... 
A. 11 The income you (and your family) have? .......................... 
A. 12 The goods and services you get when you buy in this 
area - things like food, appliances, clothes, etc . ................. 
Please Circle A Number 
123456789 
123456789 
123456789 
123456789 
123456789 
A. 13 Your own health and physical condition? ......................... 12 3 4 5 6 7 8 9 
A. 14 The amount of fun and enjoyment you have? ................... 12 3 4 5 6 7 8 9 
A. 15 How do you feel about your life as a whole? ...................... 
sr: cTION 11 
123456789 
The statements in this section are meant to find out about your travel motivations - what 
arc the factors that motivated you to go on this holiday. 
111c. -I. 1c indicate how you feel from a scale of 1(completely disagree) to 9 (completely agree). 
if you completely agree with the statement, please choose a number front the far right side 
of the scale. If you completely disagree, choose a number front the far left. However, if 
you feel somewhere in-between these extremes, then choose a number from someplace ill 
the middle of the scale. Please leave out those statements which are not at all important to 
you for taking this holiday. 
Plame tumovcr and continuc 
578 
r 
Appendix 4.2: Pre-Trip Questionnaire for IITG 
Scale 
Completely 123456789 Completely 
Disagree Agree 
On this coming holiday, you expect to be able to Please Circle A Number 
13.1 Experience new and different lifestyles ............................ 123456789 
11.2 Give your mind a rest ................................................... 123456789 
11.3 Do something that impressed others., 90-09090669000 00 so******. 123456789 
11.4 Enjoy the company of the people who came with you .......... 123456789 
11.5 Derive a feeling of accomplishment ................................... 1 2 3 4 5 6 7 8 9 
11.6 Satisfy your curiosity .................................................. 1 2 3 4 5 6 7 8 9 
11.7 Act like you were a teenager again .................................. 1 2 3 4 5 6 7 8 9 
11.8 Engage in some 'daring' or 'thrilling' activities .................. 1 2 3 4 5 6 7 8 9 
11.9 Feel free ............................................ ...................... 1 2 3 4 5 6 7 8 9 
11.10 Feel rejuvenated and 'recharged' ... 1 2 3 4 5 6 7 8 9 
11.11 To get away from the weather at 1 2 3 4 5 6 7 8 9 
11.12 Any others you can identify? 
Please turnover and continue 
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SECTION C 
This section is meant to record your present state of well-being or happiness again before 
you go on your holiday. 
Please indicate how you are now feeling from a scale of I (feeling tremendously unhappy) 
to 9 (feeling tremendously happy). If you are feeling tremendously happy, please choose a 
number from the far right side of the scale. If you are feeling tremendously unhappy, 
choose a number from the far left. However, if you are feeling somewhere in-between these 
extremes, then choose a number from someplace in the middle of the scale. Circle tile 
number that corresponds to how you feel about the itcm. Please leave out any questions 
that do not apply to you. 
Scale 
Tremendously 123456789 Tremendously 
Unhappy Happy 
flow do you feel about (continue) PIcase Circle A Numbcr 
C. I How the U. K. stands in the eyes of the rest of 
(fie world? ................................................................. 123456789 
C2 The privacy you have - being alone when you want to bc?..... 123456789 
C. 3 The people you work with - your co-workers? ................... 123456789 
C4 The way you get to work, schools, 
clinics, shops, markets, etc? .......................................... 123456789 
C. 5 The things you do with your friends? ................................ 123456789 
C. 6 The services you get in this neighbourhood - like refuse 
collection, road maintenance, fire and police protection?....... 123456789 
C7 The amount of time you have for doing the things you 
want to do? ....... 123456789 
C8 The extent to which you are developing yourself and 
broadening your life? .......................................... 123456789 
C. 9 Your wife/husband/partner? .................. 123456789 
Please turnover and continue 
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Scale 
Tremendously 123456789 Tremendously 
Unhappy 
- 
Happy 
Ilow do you feel about (continue) 
CIO The extent to which you arc achieving success and 
getting ahead? ........................................................... 
C11 The amount of physical work and cxcrcise you do in your 
life? ............................................ 
C. 12 Theway other people treat you? .................................... 
C. 13 Your standard of living- the things you have like housing, 
car, furniture, recreation, etc.? ..................................... 
C. 14 Your rctirement (if retircd)? ......................................... 
Pleasc Circlc A Numbcr 
123456789 
123456789 
123456789 
123456789 
123456789 
C. 15 Your role as a housewife/houschusband 
(if you are a homemaker)? ............................ of 23456789 
C. 16 Your present state as a student (if still studying)? ............... 123456789 
C. 17 Your prescntstatc as an unemployed person 
(if applicable)? ........................................................... 2 3 4 5 6 7 8 9 
C. 18 I low do you feel about your life as a whole? ..................... 12 3 4 5 6 7 8 9 
. Sr. CTION D 
liclow are rive statements with which you may completely agree or completely disagree. 
111case indicate how you feel from a scale of 1 (completely disagree) to 9 (completely agree). 
If you completely agree with the statement, please choose a number from tile far right side 
of tile scale. If you completely disagree with the statement, choose a number from tile far 
left. Ilowever, if you feel somewhere in-between the extremes, then choose a numher from 
jonleplacc in the middle of the scale. Circle the number that corresponds to how you feel 
21)OUt tile itcm. 
Please turnover and continue 
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Scale 
Completely 123456789 Conipletely 
Disagree Agree 
Picase Circic A Numbcr 
D. 1 In most ways my life is close to my ideal ........................... 1 2 3 4 5 6 7 8 9 
D. 2 The conditions of my life are excellent ........................... 1 2 3 4 5 6 7 8 9 
D. 3 1 am satisfied with my life ........................................... 1 2 3 4 5 6 7 8 9 
DA So far I have achieved the important things 
I want in life ............................................................. 1 2 3 4 5 6 7 8 9 
D. 5 If I could live my life over, I would change 
almost nothing .......................................................... 1 2 3 4 5 6 7 8 9 
SECTION E 
r.. I What are your sources of information used in planning your holiday? Mcase tick 
all the sources of information used for your main holiday destination and also for all 
the stop-over destinations (if any). 
Holiday Destinations 
Sources of Information 
Main 
Destination 
Stop-Over 
Destination(s) 
'Fravclagcnt 
_ 11 roch u res/1'a mph lets 
Friends/Family members 
Airlines 
l'our opcrator/company 
Neivspapers/magazine/articics 
Books/Library 
Government tourism officc/board 
Em bassy/Consu late 
Advertisements 
Internet 
11crsonal/prcvious experience 
Others, please specify 
Plem turnover and continue 
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SECTION F 
Under this section you are asked how often you have experienced a particular feeling 
during the past few weeks from a scale of I (Not At All) to 9 (All The Time). If that feeling 
was present all the time, please choose a number from the far right side of the scale. If that 
feeling was not at all present, choose a number from the far left. However, if you were 
experiencing that feeling somewhere in-between these extremes, then choose a number 
from someplace in the middle of the scale. Circle the number that corresponds to how 
you feel about the item. 
Scale 
Not At All 123456789 All The Thne 
llo%v often have you experienced this feclin 
during the past few weeks? Picasc Circlc A Number 
F. I I%ly life is on the right track ..... e0*6 See 1 2 3 4 5 6 7 8 9 
F. 2 Aly thoughts go around in useless circles ........................... 1 2 3 4 5 6 7 8 9 
F. 3 Aly future looks good ................................................... 1 2 3 4 5 6 7 8 9 
FA Nothing seems very much fun any more ............................ 1 2 3 4 5 6 7 8 9 
F. 5 I wish I could change some part of my life ......................... 1 2 3 4 5 6 7 8 9 
F. 6 I think clearly and creatively .......................................... 1 2 3 4 5 6 7 8 9 
F. 7 I like myself ....................................... fee *fees@ 660000000046 @Go 1 2 3 4 5 6 7 8 9 
F. 8 I smile and laugh a lot ............................ 1 2 3 4 5 6 7 8 9 
F. 9 I feel as though the best years of my life are over ................ 1 2 3 4 5 6 7 8 9 
F. 10 I have energy to spare ............ 0-0 **. #*fees 960906666 69*$69490 0 690060 1 2 3 4 5 6 7 8 9 
F. 1 I I feel there must be something wrong with me ... ...... 0.. 0.0.. 000 1 2 3 4 5 6 7 8 9 
r. 12 I feel I can do whatever I want to 1 2 3 4 5 6 7 8 9 
F. 13 I can handle any problems that come up ... .......... 1 2 3 4 5 6 7 8 9 
F. 14 Aly life seems stuck in a rut ... ... 0.0.0.. 0.. 0 ...... 1 2 3 4 5 6 7 8 9 
Please turnover and continue 
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Scale 
Not At All 123456789 All The Time 
llow often have you experienced this feelin 
during tc past few weeks? 
F. 15 I feel loved and trusted ............................................... 
F. 16 I have lost interest in other people and don't care 
about them ............................................................. 
F. 17 I feel close to people around me ................................... 
F. 18 I seem to be left alone when I don't want to be ................ 
Please Circle A Number 
123456789 
123456789 
123456789 
123456789 
F. 19 I can't be bothered doing anything ............................... 123 4-5 6789 
F. 20 I feel like a failure .................................................... 123456789 
. Sr. CTION 
G 
GA Are you planning to go on a package tour for this holiday? 
Yes , Please go to questions G. 2 and G. 3 
No , Please go straight to question GA 
G. 2 Wherc do you intend to book your package holiday? 
Travdagent ................................. 
Tour operator ................................ 
ce Directly with airline ........................ 
d. On the internet ................................ 
co Others .......................................... 
Please turnover and continue 
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G. 3 What are the components to be included in your package holiday? 
Please tick ( 4) accordingly. 
a. Flight .................................................... 
1). Accommodation ...................................... 
c. Rented car ............................................. 
d. Guided tours ......................................... . 
c. Others, please specify 
GA Who will be going with you on this trip? Please tick (4) 
a. Wife/liusband/Partner ............................ 
1). Children .............................................. .. 
c. Friends ............................................... 
d. Relatives ............................................ 
C. Girlfriend/Boyfriend .............................. 
f. Alone ................................................. 
g. Others, please specify 
(-,. 5 liave you booked or confirmed your travel arrangements at this point of time? 
as Yes b. No 
If No, when do you intend to do so? Please indicate the date in terms of the 
month concerned (e. g. 3rd week of April, 2001). 
Plame tumovcr sind continue 
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G. 6 When is your expected date of departure for your holiday? Please indicate the 
actual date (if possible); if not in terms of the month concerned (e. g., end of March, 
2001) 
G. 7 Where is your main holiday destination? Please state the country 
G. 8 Are you planning to stop-over at some other destinations? 
Yes: No: 
If yes, please state the country(s) and the number of days you intend to spend there: 
Stop-Over 
Destinations Name of the Country Number of days 
First 
Second 
Third 
Fourth 
G. 9 How many times have you been to (lie main holiday destination and stoll-over 
destination before? Please use tile following scale and tick (4) tile appropriate 
nunibcr. 
p Nevcr E1 
before , 
2 
Once or 
twice 
I)cfore 
3 
Three to 
rive times 
I)cfore 
4 
Six or 
more 
times Alain holiday destination 
First stop-ovcr destination 
Second stop-over destination 
Third stop-over destination 
--- I rFourth stop-over dcstination 
. 
Please turnover and continue 
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G. 10 Are you completely happy with the decision to go on this holiday? Please tick 
accordingly. 
Yes b. No 
If No, why? 
G. 1 I Have you been on a holiday outside Europe before? Ilcasc tick (4) accordingly. 
a. Yes b. No 
If yes, could you please specify where? 
Sr. cTION 11 
J, ast for purposes of classification, I would be grateful if you could complete tile final 
questions about yourself. They will remain strictly confidential. Please tick (4) accordingly 
in tile space provided. 
11.1 Areyou 
Single ......................... 
Married ....................... 
Living together ............... 
Separated/Divorced 
Widowed ...................... 
11.2 How many children under 18 years old do you have? 
None ............................ One ............................ 
Two ............................ Three .......................... Four or more ................ 
Please turnover and continue 
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11.3 Areyou 
Male ........................... Female ........................ 
11.4 What is your age group? 
16-24 ........................ 
25-34 ......................... 
35-44 ......................... 
45-54 ......................... 
55-64 ......................... 
65 or more ................... 
11.5 What was your age when you finished full-time education? 
Under 18 years ............... 
18 to under 22 ............... 
22 years or over .............. 
still studying ................. 
11.6 What is your houschold income? 
Under E12,000 ...... 0000.0000. 
E12,001 - 17,000 .............. 
L 17,001 - 22,000 ............. 
L22,001 - 27,000 ............. 
L27,001 - 32,000 ............. 
: E32,001 - 37,000 ............. 
: E37,001 - 42,000 ............. 
Over L42,000 ......... 0000000 
11.7 Areyou 
U. K. resident Non U. K. resident 
11.8 1f you are working, could you please state your occupation? If retired, please state 
your last occupation. If self-employed, please state the number of workers you have. 
Please lumover and continue 
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11.9 Did you experience any major event recently (a job promotion, winning a lottery 
ticket, loss of someone close, birth of a new baby, etc) that makes you feel 
tremendously happy or tremendously unhappy? 
a. Yes: b. No: 
If yes, could you please specify 
11.10 Any other comments that you would like to add about your feelings now and your 
coming holiday? 
Could I have your name and address, please? (It will only be used to contact you in 
case you have not returned the Post-Trip Questionnaire after your holiday. This is 
important to complete this survey research) 
11.12 Please write down the date when you completed this questionnaire. 
THANK YOU FOR YOUR KIND COOPERATION 
Please return this questionnaire in the prepaid envelope provided to: 
Ms. Junaida Lee Abdullah 
postgraduate Research Student 
School of Management Studies for the Service Sector 
University of Surrey, 
Guildford, Surrey GU2 9XH 
Please e-mail me, if you have any queries or problems: 
E-mail: Junaidaleephotmail. com 
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Dear Sir/Madam 
POST-TRIP OUESTIONNAIRE 
I would like to thank you again for your participation in this research survey on the effects of 
holiday taking and non-holiday taking on the well-being of U. K. tourists/residents. 
Now that you are back from your holiday, I would very much appreciate if you could complete 
this Post-Trip Questionnaire as soon as possible. This is to record your state of well-being after 
your holiday travel. 
You can be absolutely sure that all your information provided is kept strictly confidential, and no 
individual will be identified. Your answers will be combined with those of many others and used 
only for statistical analysis for this research study. I would very appreciate your candid answers. 
Please complete and return this Post-Trip Questionnaire and return to me with the pre-paid 
envelope provided. 
Once again thank you for your kind cooperation. 
Yours gratefully, 
(Junaida Lee Abdullah) 
Post-Graduate Researcher 
School of Management Studies for the Service Sector 
University of Surrey 
Note: 
If you have any queries, please contact me at the following: 
Monday-Friday ( 9.00 a. m. - 3.00 p. m. ) Telephone no.: 01483 879664 
E-mail address: Junaidaleephotmail. com 
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POST-TRIP QUESTIONNAIRE 
A SURVEY RESEARCH ON THE EFFECTS OF 
HOLIDAY-TAKING ON THE WELL-BEING OF U. K. TOURISTS 
SECTION A 
The questions in this section are meant to find out how you feel about yourself, your family, 
your job, your colleagues/bosses/co-workers, your friends, neighbours, your country and 
your life in general after a holiday. 
Please indicate how you feel from a scale of 1 (feeling tremendously unhappy) to 9 (feeling 
tremendously happy). If you are feeling tremendously happy, please choose a number from 
tile far right side of the scale. If you are feeling tremendously unhappy, choose a number 
from the far left. However, if you are feeling somewhere in-between these extremes, then 
choose a number from someplace in the middle of the scale. Circle the number that 
corresponds to how you feel about the item. Please leave out any questions that do not 
apply to you. 
Scale 
Tremendously 123456789 Tremendously 
_ 
Unhappy Happy 
ilow do you feel about Please Circle a Number 
A. 1 How do you feel about your life as a whole? ............. *0123456789 
A. 2 The amount of fun and enjoyment you have? .................. 123456789 
A. 3 Your own health and physical condition? ......................... 123456789 
A. 4 The goods and services you get when you buy in this 
area - things like food, appliances, clothes, etc . ................. 123456789 
A. 5 The income you (and your family) have? .......................... 123456789 
A. 6 The things you and your family do together? ..................... 123456789 
A. 7 Yourself - what you are accomplishing as to 
how you handle problems? ........................................... 123456789 
A. 8 Your own family life - your wife, husband/partner/children 
(if any)? ................................................................... 23456789 
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Scale 
Tremendously 123456789 Tremendously 
Unhappy Happy 
How do you feel about (continue) Please Circle A Number 
A. 9 The way you spend your spare time, your non-working 
activities? ................................................................ 123456789 
A. 10 Your house/apartment/flat ............................................ 123456789 
A. 11 Your friends? ........................................................... 123456789 
A. 12 The people who live in the houses/apartments 
near you? .................................................................. 123456789 
A. 13 Your job (if working)? ................................................. 1 2 3 4 5 6 7 8 9 
A. 14 How you get on with other people? .................................. 1 2 3 4 5 6 7 8 9 
A. 15 What your government is doing ? ................................... 123456789 
SECTION B 
The statements in this section are meant to find out to what extent were you able to fulfill 
your travel motivations or goals, which makes you to go on this holiday. 
Please indicate how you feel from a scale of I (completely disagree) to 9 (completely agree). 
if you completely agree with the statement, please choose a number from the far right side 
of the scale. If you completely disagree, choose a number from the far left. However, if you 
feel somewhere in-between these extremes, then choose a number from someplace in the 
middle of the scale. Circle the number that corresponds to how you feel about the item. 
Please leave out those statements which are not at all important to you for taking this 
holiday. 
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Scale 
Completely 123456789 completely 
Disagree Agree 
During the holiday you were able to Please Circle A Number 
B. 1 Experience new and different lifestyles ............................ 123456789 
B. 2 Give your mind a rest .................................................. 123456789 
B. 3 Do something that ýmpressed others ................................ 123456789 
B. 4 Enjoy the company of the people who came with you .......... 123456789 
B. 5 Derive a feeling of accomplishment .................................. 123456789 
B. 6 Satisfy your curiosity .................................................. 123456789 
B. 7 Act like you were a teenager again .................................. 123456789 
B. 8 Engage in some 'daring' or 'thrilling' activities .................. 123456789 
B. 9 Feel free ............................................ ...................... 123456789 
B. 10 Feel rejuvenated and 'recharged'...... .............................. 123456789 
B. 11 To getaway from the weather at home ............................ 123456789 
B. 12 Any others you can identify? 
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SECTION C 
In this section you are asked to indicate to what extent were you satisfied with the tourist 
services, facilities, infrastructures, and attractions provided at the main and stop-over 
holiday destinations. 
Please indicate how you feel from a scale of 1 (completely dissatisfied) to 9 (completely 
satisfiedL. If you feel completely satisfied, please choose a number from the far right side of 
the scale. If you feel completely dissatisfied, choose a number from the far left. However, 
if you feel somewhere in-between these extremes, then choose a number from someplace in 
the iniddle of the scale. Circle the number that corresponds to how you feel about the 
item. 
Scale 
Completely 123456789 Completely 
Dissatisfied Satisried 
Please Circle A Number 
Durin g the holiday you found 
Main 
Destination 
Stop-Over 
Destinations 
C. 1 The flights service to destinations 1 2 3 4 5 6 7 8 9 1 2 3 4 5 6 7 8 9 
The speed of check-in/check-out at 
the destination airport 
1 2 3 4 5 6 7 8 9 1 2 3 4 5 6 7 8 9 
-- C. 3 'The tour operator/company 1 2 3 4 5 6 7 8 9 1 2 3 4 5 6 7 8 9 
CA Quality and standard of 
accommodation 
2 3 4 5 6 7 8 9 1 2 3 4 5 6 7 8 9 
-U-. -5 'The local tour itinerary 1 2 3 4 5 6 7 8 9 1 2 3 4 5 6 7 8 9 
-U7 - 
6 The local tour guide(s) 
1 2 3 4 5 6 7 8 9 1 2 3 4 5 6 7 8 9 
C. 7 The local weather 1 2 3 4 5 6 7 8 9 1 2 3 4 5 6 7 8 9 
C. 8 Atmosphere at resort areas 1 2 3 4 5 6 7 8 9 1 2 3- 4 5 6 7 8 9 
C. 9 The convenience of public 
transportation 
1 2 3 4 5 6 7 8 9 1 2 3 4 5 6 7 8 9 
1 C. 10 . Cleanliness of environment 1 2 3 4 5 6 7 8 9 1 2 3 4 5 6 7 8 9 
1-1 Quality and variety of local food 1 2 3 4 5 6 7 8 9 1 2 3 4 5 6 7 8 9 
C7 
. 12 Natural environment and 
attractions 
1 2 3 4 5 6 7 8 9 1 2 3 4 5 6 7 8 9 
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Scale 
Completely 123456789 Completely 
Dissatisfied Satisfied 
Please Circle A Number 
During the holiday you found Main Stop-Over 
(continue) Des tination Dest inations 
C. 13 Opportunities for shopping 12 34 5 6 7 8 9 1 2 3 4 5 6 7 89 
C. 14 Responsiveness to customer 12 34 5 6 7 8 9 1 2 3 4 5 6 7 89 
- 
complaints 
" Z1 5 Local festivals and cultural 12 34 5 6 7 8 9 1 2 3 4 5 6 7 89 
attractions 
C. 16 Historical attractions, including 12 34 5 6 7 8 9 1 2 3 4 5 6 7 89 
museums/art galleries 
C. 17 The friendliness of local people 
1 
12 34 5 6 7 8 9 1 2 3 4 5 6 7 89 
C. 18 The availability of quality local 12 34 5 6 7 8 9 1 2 3 4 5 6 7 89 
handicrafts/souvenirs 
CA 9 The uniqueness of local cultures 12 34 5 6 7 8 9 1 2 3 4 5 6 7 89 
C. 20 The availability of beaches/water 12 34 5 6 7 8 9 1 2 3 4 5 6 7 89 
- 
activities 
2 1 The availability of interesting 12 34 5 6 7 8 9 1 2 3 4 5 6 7 89 
mail towns/villages 
C. 22 The availability of inexpensive 12 34 5 6 7 8 9 1 2 3 4 5 6 7 89 
restaurants/food stalls 
C. 23 The availability of good nightlife 12 34 5 6 7 8 9 1 2 3 4 5 6 7 89 
_ 
and entertainment 
24 7U. The opportunities for taking part 12 34 5 6 7 8 9 1 2 3 4 5 6 7 89 
in local festivals/events/ 
celeb ratio ns/recreation al activities 
Ce25 The opportunities for getting to 12 34 5 6 7 8 9 1 2 3 4 5 6 7 89 
know the local people 
Co26 The connecting flights to stop-over 12 34 5 6 7 8 9 1 2 3 4 5 6 7 89 
destinations and back home 
C. 27 The overall trip satisfaction at 12 34 5 6 7 8 9 1 2 3 4 5 6 7 89 
main/stop-over destination 
C. 28 
- 
Your travelling companions 12 34 5 6 7 8 9 1 2 3 4 5 6 7 89 
2 9 The availability of signage in 12 34 5 6 7 8 9 1 2 3 4 5 6 7 89 
English 
C. 30 The level of English spoken by 12 34 5 6 7 8 9 1 2 3 4 5 6 7 89 
local people 
_ Your overali feelings of safety and 12 34 4 r, 5 ' 6 6 7 7 R 8 5 9 3 4 5 6 -7 -8 9 
security 
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Scale 
Completely 123456789 Completely 
Dissatisfied Satisflcd 
Please Circle A Number 
During the holiday you found 
(continue) 
Main 
Destination 
Stop-Over 
Destinations 
C. 32 The overall value for money 123456789 123456789 
' C. 33 Any others, please specify 123456789 123456789 
SECTION D 
This section is meant to record your state of well-being or happiness again after a holiday. 
Please indicate how you are now feeling from a scale of 1 (feeling tremendously unhappy) 
to 9 (feeling tremendously happy). If you are feeling tremendously happy, please choose a 
number from the far right side of the scale. If you are feeling tremendously unhappy, 
choose a number from the far left. However, if you are feeling somewhere in-between these 
extremesq then choose a number from someplace in the middle of the scale. Circle the 
number that corresponds to how you feel about the item. Please leave out any questions 
that do not apply to you. 
Scale 
Tremendously 123456789 Tremendously 
- 
Unhappy Happy 
How do you feel about (continue) Please Circle A Number 
D. 1 How the U. K. stands in the eyes of the rest of 
the world? ................................................................. 123456789 
D. 2 The privacy you have - being alone when you want to be?..... 123456789 
D. 3 The people you work with - your co-workers? ................... 123456789 
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Scale 
Tremendously 123456789 Tremendously 
Unhappy Happy 
How do you feel about (continue) Please Circle A Number 
DA The way you get to work, schools, 
clinics, shops, markets, etc? .......................................... 123456789 
D. 5 The things you do with your friends? ............................... 123456789 
D. 6 The services you get in this neighbourhood - like refuse 
collection, road maintenance, fire and police protection? 123456789 
D. 7 The amount of time you have for doing the things you 
want to do9 ................................................................ 123456789 
D. 8 The extent to which you are developing yourself and 
broadening your life? ................................................... 123456789 
D. 9 Your wife/husband/partner? .......................................... 123456789 
D. 10 The extent to which you are achieving success and 
getting ahead? ............................................................ 123456789 
D. 11 The amount of physical work and exercise you do in your 
life? ........................................................................ 
D. 12 The way other people treat you? .................................... 
D. 13 Your standard of living- the things you have like housing, 
car, furniture, recreation, etc.? ..... 0 .... 0 .......... 0 ........ *. * ..... 
D. 14 Your retirement (if retired)? ......................................... 
D. 15 Your role as a housewife/househusband 
(if you arc a homemaker)? ........................................... 
D. 16 Your present state as a student (if still studying)? .............. 
D. 17 Your present state as an unemployed person 
(if applicable)? .......................................................... 
D. 18 How do you feel aboutyourlife as awhole? ..................... 
123456789 
12345678 
123456789 
123456789 
123456789 
123456789 
123456789 
12345678 
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SECTION E 
Below are five statements with which you may completely agree or completely disagree. 
Please indicate how you feel from a scale of 1 (completely disagree) to 9 (completely agree). 
If you completely agree with the statement, please choose a number from the far right side 
of the scale. If you completely disagree with the statement, choose a number from the far 
left. However, if you feel somewhere in-between the extremes, then choose a number from 
someplace in the middle of the scale. Circle the number that corresponds to how you feel 
about the item. 
Scale 
Completely 123456789 Completely 
Disagree Agree 
E. 1 If I could live my life over, I would change 
almost nothing .......................................................... 
E. 2 So far I have achieved the important things 
I want in life ............................................................. 
E. 3 I am satisfied with my life ........................................... 
EA The conditions of my life are excellent ........................... 
E. 5 In most ways my life is close to my ideal ........................... 
SECTION F 
Please Circle A Number 
123456789 
123456789 
123456789 
123456789 
123456789 
I would like you to think about the pattern of your activities during the length of the 
holiday. Please answer the questions in this section from a scale of 1 (Completely 
)_12 
_(C 
Mp Disýjgrct 9 '2om letel A ree - If you completely agree, please choose a number from 
the far right side of the scale. If you completely disagree, choose a number from the far 
left. However, if you are feeling somewhere in-between these extremes, then choose a 
number from someplace in the middle of the scale. Circle the number that corresponds to 
how you feel about the item. 
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Scale 
Completely 123456789 Completely 
Disagree Agree 
Please Circle A Number 
By the end of the holiday Main Stop-Over 
Destination Destinations 
F. 1 You could say you really enjoyed 123456789 123456789 
the holiday. 
F. 2 You would recommend this 123456789 123456789 
holiday to your friends and 
I rel tives. 
F. 3 You would like to repeat this 123456789 123456789 
holiday again within the next 
three years. 
SECTION G 
Under this section you are asked how often you have experienced a particular feeling 
during the past few weeks from a scale of 1 (Not At All) to 9 (All The Tim! ý. If that feeling 
was present all the time, please choose a number from the far right side of the scale. If that 
feeling was not at all present, choose a number from the far left. However, if you were 
experiencing that feeling somewhere in-between these extremes, then choose a number 
from someplace in the middle of the scale. Circle the number that corresponds to how you 
feel about the item. 
Scale 
Not At All 123456789 All The Time 
I low often have you experienced this feelin 
during the past few weeks? Please Circle A Number 
G. 1 I feel like a failure ...................................................... 123456789 
G. 2 I can't be bothered doing anything ................................. 123456789 
G. 3 I seem to be left alone when I don't want to be .................. 123456789 
GA I feel close to people around me ..................................... 123456789 
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Scale 
Not At All 123456789 All The Time 
Ilow often have you experienced this feelin 
during the past few weeks? Please Circle A Number 
G. 5 I have lost interest in other people and don't care 
aboutthem ............................................................... 123456789 
G. 6 I feel loved and trusted ............................................... 9123456789 
G. 7 My life seems stuck in a rut .......................................... 123456789 
G. 8 I can handle any problems that come up .......................... 123456789 
G. 9 I feel I can do whatever I want to ................................... 123456789 
G. 10 I feel there must be something wrong with me ................... 123456789 
G. 11 I have energy to spare ................................................. 123456789 
G. 12 I feel as though the bestyears of my life are over ............... 123456789 
G. 13 I smile and laugh a lot ................................................. 123456789 
G. 14 I like myself .............................................................. 123456789 
G. 15 I think clearly and creatively .......................................... 123456789 
G. 16 I wish I could change some part of my life ......................... 123456789 
G. 17 Nothing seems very much fun anymore... o .................... 123456789 
G. 18 My future looks good ................................................... 123456789 
G. 19 My thoughts go around in useless circles ........................... 1 2 3 456789 
G. 20 My life is on the right track .................................................. 1 2 3 456789 
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SECTION H 
Last for purposes of classification, I would be grateful if you could complete the final 
questions about yourself. They will remain strictly confidential. Please tick (q) accordingly 
in the space provided. 
11.1 Areyou 
Single ......................... 
Married ...................... 
Living together .............. 
Separated/Divorced .......... 
Widowed ..................... 
11.2 How many children under 18 years old do you have? 
None ........................... One ........................... Two ........................... Three ......................... Four or more ............... 
11.3 Areyou 
Male ........................... Female ........................ 
11.4 What is your age group? 
16-24 ......................... 
25-34 ......................... 
35-44 ......................... 
45-54 ......................... 
55-64 ......................... 
65 or more .................... 
11.5 What was your age when you finished full-time education? 
Under 18 years ............... 
18 to under 22 ............... 
22 years or over .............. 
still studying ................. 
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11.6 What is your household income? 
Under L12,000 ................ 
E12,001 - 17,000 .............. 
E17,001 - 22,000 ............. 
L22,001 - 27,000 ............. 
L27,001 - 32,000 ............. 
E32,001 - 37,000 ............. 
E37,001 - 42,000 ............. 
E42,001 - 47,000 ............. 
E47,001 - 52,000 ............. 
L52,001 - 57,000 ............. 
L57,001 - 62,000 ............. 
Over E62,001 ............... 
11.7 Are you 
U. K. resident Non U. K. resident 
ILS If you are working, could you please state your occupation? If retired, please state 
your last occupation. If self-employed, please state the number of workers you have. 
11.9 When did you come back from your holiday (the actual date, please)? 
11.10 How many nights did you spend on your holiday? 
11.11 Did you experience any major event (a job promotion, winning a lottery ticket, loss 
of someone close, birth of a new baby, etc) since you come back from the holiday 
that makes you tremendously happy or tremendously unhappy? 
a. Yes: b. No: 
If Yes, please specify 
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11.12 Please indicate whether you could be available for a direct interview, lasting not 
more than 2 hours of your time 
a. Yes: b. No: 
11.13 Any other comments that you would like to make regarding your holiday experience 
and how you feel after coming back from the holiday? 
11.14 Please write down the date when you completed this questionnaire 
THANK YOU FOR YOUR KIND COOPERATION 
Please return this questionnaire in the prepaid envelope provided to: 
Junaida Lee Abdullah 
Postgraduate Research Student 
School of Management Studies for the Service Sector 
University of Surrey, Guildford, Surrey GU2 7XH 
E-mail: Junaidalee(&, hotmail. com (if you have any queries or problems) 
QPOSTTRIPREV 
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Dear Sir/Madam 
A SURVEY RESEARCH ON THE EFFECTS OF HOLIDAY TAKING AND NON- 
HOLIDAY TAKING ON THE WELL-BEING OF U. K. TOURISTS/RESIDENTS 
I am a postgraduate research student from the School of Management Studies for the 
Service Sector, University of Surrey in Guildford. I am studying the effects of holiday 
taking and non-holiday taking on the well-being of U. K. tourists/residents. Holiday 
taking refers to travel to holiday destinations outside U. K. for more than 4 nights; while 
well-being refers to how you feel about your happiness and life satisfaction. 
The findings of this study are expected to tell us whether having a holiday is at all 
important for our well-being or happiness. Or whether it doesn't make any difference at 
all! As this is the first time that such a study is being done specifically on U. K. 
residents, I hope you will consent to be one of my respondents. 
If you are going or planning to go on a holiday between I September, 2000 and until end 
of February 2001, please complete the Pre-Trip Questionnaire and send it back to me 
before going on your holiday in the enclosed prepaid-envelope. The Pre-Trip 
Questionnaire can be completed now even though your trip might be at the end of the 
year or early next year. When you come back from your holiday, I will send you the 
Post-Trip Questionnaire for you to complete in order to record your state of well-being 
after your holiday. 
However, if you are not going or planning to go on a holiday between I September, 2000 
and until end of February, 2001, please fill in the Not Going On A Holiday Questionnaire 
(A) and returned it back to me in the pre-paid envelope provided. I will send you 
another questionnaire later for you to complete again. This is to find out whether there is 
any change in your well-being since then. 
I really appreciate your willingness to participate in this study, as without your 
cooperation this study would not be a success. And, I thank you in advance for your 
kind cooperation. 
Yours sincerely 
(JUNAIDA LEE ABDULLAH) 
Note: If you have any queries, please contact me at the following: 
Monday-Friday (9.00 a. m. - 3.00 p. m): Telephone no. 01483 879664 
E-mail address: Junaidalee@hotmail. com 
[Similar letter sent to second batch of respondents with changes only to the period from 
March, 2001 until end of August, 2001.1 
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NOT GOING ON A HOLIDAY QUESTIONNAIRE (A) 
A STUDY ON THE EFFECTS OF HOLIDAY TAKING AND NON-HOLIDAY-TAKING 
ON THE WELL-BEING OF U. K. TOURISTS/RESIDENTS 
SECTION A 
The questions in this section are meant to rind out how you feel about yourself, your family, 
your job, your colleagues/bosses/co-workers, your friends, neighbours, your country and 
your life in general before going on a holiday. 
Please indicate how you feel from a scale of 1 (feeling tremendously unhappy) to 9 (feeling 
tremendously happy). If you are feeling tremendously happy, please choose a number 
from the far right side of the scale. If you are feeling tremendously unhappy, choose a 
number from the far left. However, if you are feeling somewhere in-between these 
extremes, then choose a number from someplace in the middle of the scale. Circle the 
number that corresponds to how you feel about the item. Please leave out any questions 
that do not apply to you. 
Scale 
Tremendously 123456789 Tremendously 
Unhappy Happy 
Ilow do you feel about Please Circle a Number 
A. 1 What your government is doing ? ................................... 123456789 
A. 2 How you get on with other peopIc9. .................................. 123456789 
A. 3 Your job (if working)? ................................................. 123456789 
A. 4 The people who live in the houses/apartments 
near you? .................................................................. 123456789 
A. 5 Your friends? ........................................................... 123456789 
A. 6 Your house/apartment/flat ............................................ 123456789 
A. 7 The way you spend your spare time, your non-working 
activities? ............................. 123456789 
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Scale 
Tremendously 123456789 Tremendously 
Unhappy Happy 
How do you feel about (continue) 
A. 8 Your own family life - your wife, husband/partner/children 
(if any)? .................................................................. 
Please Circle A Number 
123456789 
A. 9 Yourself - what you are accomplishing as to 
how you handle problems? ........................................... 123456789 
A. 10 The things you and your family do together? ..................... 123456789 
A. 11 The income you (and your family) have? so. s.. 123456789 
A. 12 The goods and services you get when you buy in this 
area - things like food, appliances, clothes, etc . ................. 123456789 
A. 13 Your own health and physical condition? ......................... 123456789 
A. 14 The amount of fun and enjoyment you have? ................... 123456789 
A. 15 How do you feel about your life as a whole? ...................... 123456789 
SECTION B 
Below are rive statements with which you may completely agree or completely disagree. 
Please indicate how you feel from a scale of 1 (completely disagree) to 9 (completely agree). 
If you completely agree with the statement, please choose a number from the far right side 
of the scale. If you completely disagree with the statement, choose a number from the far 
left. Howeverg if you feel somewhere in-between the extremes, then choose a number from 
someplace in the middle of the scale. Circle the number that corresponds to how you kel 
about the item. 
Scale 
-Eo--mple-tely 12 4-5 89 -co-mplet-ely 
Disagree Agree 
Please Circle A Number 
B. I. in most ways my life is close to my ideal ........................... 123456789 
B. 2 The conditions of my life are excellent ........................... 1234567891 
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B. 3 I am satisfied with my life ........................................... 123456789 
B. 4 So far I have achieved the important things 
I want in life ............................................................. 123456789 
B. 5 If I could live my life over, I would change 
almost nothing .......................................................... 123456789 
SECTION C 
Please indicate how you are now feeling from a scale of 1 (feeling tremendously unhappy) 
to 9 (feeling tremendously appy). If you are feeling tremendously happy, please choose a 
number from the far right side of the scale. If you are feeling tremendously unhappy, 
choose a number from the far left. However, if you are feeling somewhere in-between these 
extremes, then choose a number from someplace in the middle of the scale. Circle the 
number that corresponds to how you feel about the item. Please leave out any questions 
that do not apply to you. 
Scale 
Tremendously 123456789 Tremendously 
Unhappy Happy 
How do you feel about (continue) Please Circle A Number 
CA How the U. K. stands in the eyes of the rest of 
the world? ................................................................. 123456789 
C. 2 The privacy you have - being alone when you want to be? 123456789 
C. 3 The people you work with - your co-workers? ................... 123456789 
CA The way you get to work, schools, 
clinics, shops, markets, etc? .......................................... 123456789 
C. 5 The things you do with your friends? ................................ 123456789 
C. 6 The services you get in this neighbourhood - like refuse 
collection, road maintenance, fire and police protection?....... 123456789 
C. 7 The amount of time you have for doing the things you 
want to do? .............................................................. 123456789 
C. 8 The extent to which you are developing yourself and 
broadening your life? ................................................... 123456789 
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Scale 
Tremendously 123456789 Trem-c-ndously 
Unhappy Happy 
How do you feel about (continue) Please Circle A Number 
C. 9 Your wife/husband/partner? .......................................... 123456789 
C. 10 The extent to which you are achieving success and 
getting ahead? ........................................................... 
C. 11 The amount of physical work and exercise you do in your 
life? ........................................................................ 
C. 12 The way other people treat you? .................................... 
C. 13 Your standard of living - the things you have like housing, 
car, furniture, recreation, etc.? ..................................... 
C. 14 Your retirement (if retired)? ......................................... 
123456789 
123456789 
123456789 
123456789 
123456789 
C. 15 Your role as a housewife/househusb and 
(if you are a homemaker)? ............................................ 123456789 
C. 16 Your present state as a student (if still studying)? ............... 123456789 
C. 17 Your present state as an unemployed person 
(if applicable)? ........................................................... 
C. 18 How do you feel about your life as a whole? ..................... 
SECTION D 
123456789 
123456789 
Under this section you are asked how often you have experienced a particular feeling 
during the past few weeks from a scale of I (Not At All) to 9 (All The Time). If that feeling 
was present all the time, please choose a number from the far right side of the scale. If that 
feeling was not at all present, choose a number from the far left. However, if you were 
experiencing that feeling somewhere in-between these extremes, then choose a number 
from someplace in the middle of the scale. Circle the number that corresponds to how 
you feel about the item. 
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Scale 
Not At All 123456789 All The Tim-e-Lý 
How often have you experienced this feelin 
during the past few weeks? Please Circle A Number 
D. 1 My life is on the right track .................................................. 123456789 
D. 2 My thoughts go around in useless circles ........................... 123456789 
D. 3 My future looks good ................................................... 123456789 
DA Nothing seems very much fun any more ............................ 123456789 
D. 5 I wish I could change some part of my life ......................... 123456789 
D. 6 I think clearly and creatively .......................................... 123456789 
D. 7 I like myself ............................................................... 123456789 
D. 8 I smilc and laugh a lot .................................................. 123456789 
D. 9 I feel as though the best years of my life are over ................ 123456789 
D. 10 I have energy to spare ................................................. 123456789 
D. 11 I feel there must be something wrong with me ................... 123456789 
D. 12 I feel I can do whatever I want to 123456789 
D. 13 I can handle any problems that come up .......................... 123456789 
D. 14 My life seems stuck in a rut .......................................... 123456789 
D. 15 I feel loved and trusted ............................................... 
D. 16 I have lost interest in other people and don't care 
aboutthem 
D. 17 I feel close to people around me ................................... 
MIS I seem to be left alonewhen I don'twant to be ................ 
D. 19 I can't be bothered doing anything ............................... 
D. 20 I feel like a failure .................................................... 
123456789 
123456789 
123456789 
123456789 
123456789 
123456789 
Please turnover and continue 
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SECTION E 
Last for purposes of classification, I would be grateful if you could complete the final 
questions about yourselE They will remain strictly confidential. Please tick (4) accordingly 
in the space provided. 
E. 1 Areyou 
Single ......................... 
Married ....................... 
Living together ............... 
Separated/Divorced 
Widowed ...................... 
E. 2 How many children under 18 years old do you have? 
None ............................ One ............................ Two ............................ Three .......................... Four or more ................ 
E. 3 Areyou 
Male ........................... Female ........................ 
EA What is your age group? 
16-24 ........................ 
25-34 ......................... 
35-44 ......................... 
45-54 ......................... 
55-64 ......................... 
65 or more ................... 
E. 5 What was your age when you finished full-time education? 
Under 18 years ............... 
18 to under 22 ............... 
22 years or over .............. 
still studying ................. 
Please turnover and continue 
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E. 6 What is your household income? 
Under E12,000 ................ 
E12,001 - 17,000 .............. 
E17,001 - 22,000 ............. 
L22,001 - 27,000 ............. 
L27,001 - 32,000 ............. 
02,001 - 37,000 ............. 
; E37,001 - 42,000 ............. 
Over L42,000 ................ 
E. 7 Areyou 
U. K. resident Non U. K. resident 
E. 8 If you are working, could you please state your occupation? If retired, please state 
your last occupation. If self-employed, please state the number of workers you have. 
E. 9 Did you experience any major event recently (a job promotion, winning a lottery 
ticket, loss of someone close, birth of a new baby, etc) that makes you feel 
tremendously happy or tremendously unhappy? 
Yes: b. No: 
if yes, could you please specify 
E. 10 Have you been on a holiday (four nights or more) recently? 
a. Yes: b. No: 
If yes, please state when (e. g. December, 2000) 
Please turnover and continue 
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E. 11 Any other comments that you would like to add about how you are feeling now? 
E. 12 Please write down the date when you completed this questionnaire. 
E. 13 Please let me have your name and address (It is required for sending questionnaire 
(B) to you after a few weeks' time, in order to complete this survey research). 
THANK YOU FOR YOUR KIND COOPERATION 
Please return this questionnaire in the prepaid envelope provided to: 
Ms. Junaida Lee Abdullah 
Postgraduate Research Student 
School of Management Studies for the Service Sector 
University of Surrey, 
Guildford, 
Surrey GU2 9XH 
Please e-mail me, if you have any queries or problems: 
E-mail: Junaidalee(&, hotmail. com 
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Dear Sir/Madam 
NOT GOING ON A HOLIDAY QUESTIONNAIRE (B) 
A STUDY ON THE EFFECTS OF HOLIDAY TAKING AND NON- 
HOLIDAY TAKING ON THE WELL-BEING OF U. K 
TOURISTS/RESIDENTS 
I would like to thank you again for your participation in this survey research on 
the effects of holiday taking and non-holiday taking on the well-being of U. K. 
tourists/residents. 
Now, I would like to request you to complete the second Not Going On A Holiday 
Questionnaire (B). This is to record your present state of well-being or 
happiness to find out if you have experienced any change in your well-being since 
you first completed the Non Going On A Holiday Questionnaire (A). 
You can be absolutely sure that all of the information you provide is kept strictly 
confidential and no individual will be identified. Your answers will be combined 
with those of many others and used only for statistical analysis for this research 
study. I would therefore appreciate your candid answers. 
Please complete and return this Questionnaire (B) in the pre-paid envelope 
provided as soon as possible in order to complete this survey study. 
I wish to thank you once again for your kind cooperation. 
Yours gratefully, 
(Junaida Lee Abdullah) 
Post-Graduate Researcher 
School of Management Studies for the Service Sector 
University of Surrey 
Note: 
If you have any queries, please contact me at the following: 
Telephone no.: 01483 879664 (Monday-Friday: 9.30 a. m. - 3.00 p. m. ) 
E-mail address: Junaidalee(a-), hotmail. com 
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NOT GOING ON A HOLIDAY QUESTIONNAIRE (B) 
A STUDY ON THE EFFECTS OF HOLIDAY TAKING AND NON-HOLIDAY TAKING ON 
THE WELL-BEING OF U. K. TOURISTS/RESIDENTS 
SECTION A 
The questions in this section are meant to find out how you feel about yourself, your family, 
your job, your colleagues/bosses/co-workers, your friends, neighbours, your country and 
your life in general after a holiday. 
Please indicate how you feel from a scale of 1 (feeling tremendously unhappy) to 9 (feeling 
tremendously happy). If you are feeling tremendously happy, please choose a number from 
the far right side of the scale. If you are feeling tremendously unhappy, choose a number 
from the far left. However, if you arc feeling somewhere in-between these extremes, then 
choose a number from someplace in the middle of the scale. Circle the number that 
corresponds to how you feel about the item. Please leave out any questions that do not 
apply to you. 
Scale 
Tremendously 123456789 Tremendously 
Unhappy Happy 
How do you feel about 
A. 1 How do you feel about your life as a whole? ..................... 
A. 2 The amount of fun and enjoyment you have? .. O.. O.. O. s 
A. 3 Your own health and physical condition? ......................... 
A. 4 
A. 5 
A. 6 
A. 7 
A. 8 
The goods and services you get when you buy in this 
area - things like food, appliances, clothes, etc . ................. 
The income you (and your famfly) have? .......................... 
The things you and your family do together? ..................... 
Yourself - what you are accomplishing as to 
how you handle problems? ........................................... 
Please Circle a Number 
123456789 
123456789 
123456789 
123456789 
123456789 
123456789 
123456789 
Your own family life - your wife, husband/partner/children 
(if any)? ................................................................... 123456789 
Please turnover and continue 
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Tremendously 123456789 Tremendously 
Unhappy Har)nv 
I 
How do you feel about (continue) 
A. 9 The way you spend your spare time, your non-working 
activities? ................................................................ 
Please Circle A Number 
123456789 
A. 10 Your house/apartment/flat ............................................ 123456789 
A. 11 Your friends? ........................................................... 123456789 
A. 12 The people who live in the houses/apartments 
near you? .................................................................. 123456789 
A. 13 Your job (if working)? ................................................. 1 2 3 4 5 6 7 8 9 
A. 14 How you get on with other people? .................................. 1 2 3 4 5 6 7 8 9 
A. 15 What your government is doing? ................................... 123456789 
SECTION B 
Under this section you are asked how often you have experienced a particular feeling 
during the past few weeks from a scale of 1 (Not At All) to 9 (All The Time). If that feeling 
was present all the time, please choose a number from the far right side of the scale. If that 
feeling was not at all present, choose a number from the far left. However, if you were 
experiencing that feeling somewhere in-between these extremes, then choose a number 
from someplace in the middle of the scale. Circle the number that corresponds to how you 
feel about the item. 
Scale 
Not At All 123456789 All The Time 
ilow often have you experienced this feelin 
during the past few weeks? Please Circle A Number 
B. 1 I feel like a failure ...................................................... 123456789 
B. 2 I can't be bothered doing anything ................................. 1 2 3 4 5 6 7 8 9 
B. 3 I seem to be left alone when I don't want to be .................. 1 2 3 4 5 6 7 8 9 
Please turnover and continue 
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Scale 
Not At All 123456789 All The Time 
How often have you experienced this feelin 
during the past few weeks? Please Circle A Number 
B. 4 I feel close to people around me ..................................... 123456789 
B. 5 I have lost interest in other people and don't care 
aboutthem ............................................................... 123456789 
B. 6 -I feel loved and trusted ............................................... 9123456789 
B. 7 My life seems stuck in a rut .......................................... 123456789 
B. 8 I can handle any problems that come up .......................... 123456789 
B. 9 I feel I can do whatever I want to ................................... 123456789 
B. 10 I feel there must be something wrong with me ................... 123456789 
B. 11 I have energy to spare ................................................. 123456789 
B. 12 I feel as though the bestyears of my life are over ............... 123456789 
B. 13 I smile and laugh a lot ................................................. 123456789 
B. 14 I like myself .............................................................. 123456789 
B. 15 I think clearly and creatively .......................................... 1 23 4 5 6 78 9 
B. 16 I wish I could change some part of my life ......................... 1 23 4 5 6 78 9 
B. 17 Nothing seems very much fun any more ............................ 123456789 
B. 18 My future looks good ................................................... 123456789 
B. 19 My thoughts go around in useless circles ........................... 1 23 4 5 6 7 8 9 
B. 20 My life is on the right track .................................................. 1 23 4 5 6 7 8 9 
Please turnover and continue 
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SECTION C 
Below are rive statements with, which you may completely agree or completely disagree. 
Please indicate how you feel from a scale of 1 (completely disagree) to 9 (completely agree). 
If you completely agree with the statement, please choose a number from the far right side 
of the scale. If you completely disagree with the statement, choose a number from the far 
left. However, if you feel somewhere in-between the extremes, then choose a number from 
someplace in the middle of the scale. Circle the number that corresponds to how you feel 
about the item. 
Scale 
Completely 123456789 Completely 
Disagree Agree 
CA If I could live my life over, I would change 
almost nothing .......................................................... 
C. 2 So far I have achieved the important things 
I want in life ............................................................. 
C. 3 I am satisficd with my life ........................................... 
CA The conditions of my life are excellent ................. oo 
C. 5 In most ways my life is close to my ideal ........................... 
SECTION D 
Please Circle A Number 
123456789 
123456789 
123456789 
123456789 
123456789 
Please indicate how you arc now feeling from a scale of 1 (feeling tremendously unhappy) 
to 9 (feeling tremendously happy). If you are feeling tremendously happy, please choose a 
number from the far right side of the scale. If you are feeling tremendously unhappy, 
choose a number from the far left. However, if you are feeling somewhere in-between these 
extremes, then choose a number from someplace in the middle of the scale. Circle the 
number that corresponds to how you feel about the item. Please leave out any questions 
that do not apply to you. 
Please turnover and continue 
617 
Appendix 4.5: Not Going On A Holiday Questionnaire (B) 
Scale 
Tremendously 123456789 Tremendously 
Unhappy Happy 
How do you feel about (continue) Please Circle A Number 
D. 1 How the U. K. stands in the eyes of the rest of 
the world? ................................................................. 123456789 
D. 2 The privacy you have - being alone when you want to be?..... 123456789 
D. 3 The people you work with - your co-workers? ................... 123456789 
D. 4 The way you get to work, schools, 
clinics, shops, markets, etc? .......................................... 123456789 
D. 5 The things you do with your friends? ............................... 123456789 
D. 6 The services you get in this neighbourhood - like refuse 
collection, road maintenance, fire and police protection? 123456789 
D. 7 The amount of time you have for doing the things you 
want to do9 ................................................................ 123456789 
D. 8 The extent to which you are developing yourself and 
broadening your life? .................................................. 123456789 
D. 9 Your wife/husband/partner? .......................................... 123456789 
D. 10 The extent to which you are achieving success and 
getting ahead? ............................................................ 123456789 
D. 11 The amount of physical work and exercise you do in your 
life? ........................................................................ 
D. 12 The way other people treat you? .................................... 
D. 13 Your standard of living- the things you have like housing, 
car, furniture, recreation, etc.? ...................................... 
D. 14 Your retirement (if retired)? ......................................... 
D. 15 Your role as a housewife/houschusband 
(if you are a homemaker)? ........................................... 
D. 16 Your present state as a student (if still studying)? .............. 
123456789 
123456789 
13456789 
123456789 
123456789 
123456789 
Please turnover and continue 
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Scale 
Tremendously 123456789 Tremendously 
Unhappy Happy 
I 
How do you feel about (continue) 
D. 17 Your present state as an unemployed person 
(if applicable)? .......................................................... 
D. 18 How do you feel about your life as a whole? ..................... 
SECTION E 
Please Circle A Number 
123456789 
123456789 
Last for purposes of classification, I would be grateful if you could complete the final 
questions about yourselE They will remain strictly confidential. Please tick (q) accordingly 
in the space provided. 
E. 1 Are you 
Single ......................... 
Married ...................... 
Living together .............. Separated/Divorced 
.......... 
Widowed ..................... 
E. 2 How many children under 18 years old do you have? 
None ........................... One ........................... Two ........................... 
Three ......................... Four or more ............... 
E. 3 Are you 
Male ........................... Female ........................ 
Please turnover and continue 
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EA What is your age group? 
16-24 ......................... 
25-34 ......................... 
35-44 ......................... 
45-54 ......................... 
55-64 ......................... 
65 or more ................... 
E. 5 What was your age when you finished full-time education? 
Under 18 years ............... 
18 to under 22 ............... 
22 years or over .............. 
still studying ................. 
E. 6 What is your household income? 
Under E12,000 ................ 
E12,001 - 17,000 .............. 
E17,001 - 22,000 ............. 
L22,001 - 27,000 ............. 
E27,001 - 32,000 ............. 
E32,001 - 37,000 ............. 
E37,001 - 42,000 ............. 
E42,001 - 47,000 ............. 
E47,001 - 52,000 ............. 
E52,001 - 57,000 ............. 
E57,001 - 62,000 ............. 
Over E62,001 ................ 
E. 7 Are you 
U. K. resident Non U. K. resident 
E. 8 if you are working, could you please state your occupation? If retired, please state 
your last occupation. If self-employed, please state number of workers that you 
have. 
Please turnover and continue 
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E. 9 Did you experience any major event (a job promotion, winning a lottery ticket, loss 
of someone close, birth of a new baby, etc) recently that makes you feel 
tremendously happy or tremendously unhappy? 
a. Yes: b. No: 
If Yes, please specify 
E. 10 Have you been thinking or planning to go on a holiday (for more than 4 nights) 
recently? 
a. Yes: No: 
If yes, could you please indicate when is the holiday (e. g. August, 2001) 
E. 11 Please indicate whether you could be available for a direct interview, lasting pot 
more than 2 hours of your time 
a. Yes: No: 
E. 12 Any other comments that you would like to add about how you are feeling now? 
E. 13 Please write down the date when you completed this questionnaire 
THANK YOU FOR YOUR KIND COOPERATION 
Please return this questionnaire in the prepaid envelope provided to: 
Junaida Lee Abdullah 
Postgraduate Research Student 
School of Management Studies for the Service Sector 
University of Surrey, Guildford, Surrey GU2 7XH 
, 
hotmail. com (if you have any queries or problems) E-mail: Junaidaleep 
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, jendix 5.1: Predicted and 
Actual Means for HTG and NHTG 
SWB Variables 
TI Scores 
(Pre-Trip 
HTG) 
T2 Scores 
(Post-Trip 
HTG) 
Predicted 
Means 
A: Holiday Taking Group (HTG) _ 
" Life3 6.9873 7.1070 7.1070 
" SWLS 30.7784 31.7775 31.7775 
" Positive Affect 60.4672 63.5767 63.5767 
" Negative Affect 31.2213 30.2114 30.2114 
" Current Affect 29.3035 33.2943 33.2943 
" Friends 7.2451 7.2423 7.2423 
" Family 7.2160 7.1958 7.1958 
" Home 6.8451 6.9352 6.9352 
" interpersonal Relationships 6.8014 7.0225 7.0225 
" Economic Situation 6.7535 6.9662 6.9662 
" Self 6.2208 6.5462 6.5462 
" Health 5.9962 6.2183 6.2183 
" Job 6.4164 6.6687 6.6687 
" Leisure 6.3418 6.5324 6.5324 
" Neighbourhood 6.2944 6.4887 6.4887 
" Services and Facilities 6.1158 6.3930 6.3930 
" Nation 4.7493 5.1479 5.1479 
B: Non-Holiday Taking Group 
TI Scores 
(Periodl- 
NIITG) 
T2 Scores 
(Period2- 
NHTG) 
Predicted 
Means 
" Life3 6.6847 6.3454 6.3454 
" SWLS 28.7097 28.2308 28.2308 
" Positive Affect 59.0246 56.8032 56.8032 
" Negative Affect 35.0622 36.2972 36.2972 
" Current Affect 23.8500 20.5060 20.5060 
" Friends 7.2347 6.5843 6.5843 
" Family 6.8716 6.7179. 6.7179 
" Home 6.7245 6.3896 6.3896 
0 interpersonal Relationships 6.7972 6.7369 6.7369 
" Economic Situation 6.2168 6.0803 6.0803 
" Self 6.0167 6.0066 6.0066 
" Health 5.6735 5.4799 5.4799 
Job 6.3765 6.3853 6.3853 
" Leisure 6.1173 5.8340 5.8340 
" Neighbourhood. 6.3085 6.1084 6.1084 
" Services and Facilities 5.9157 5.9598 5.9598 
" Nation 4.6024 4.7950 4.7950 
Note: The predicted means are obtained by using the residualized change score 
method. The residualized change score is obtained by first regressing t2 scores 
(time2) for a variable of interest on tj scores (time I) in order to yield predicted t2 
scores, which is regarded as the better option for analysing change. The predicted 
scores are then subtracted from the actual t2 scores. This is done by the SPSS 
computer program. 
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Appendix 5.3: Estimated Effect Sizes for Satisfactions of Travel Motivations for I ITO 
Travel Motivations (Pre-Trip) and Paired Samples T-Tests Effect 
Satisfactions (Post-Trip) t-value df (N- I) I -S ig. I Size 
Gender: Males 
Do something that impressed others -6.461 154 . 000 0.213 
Act like you were a teenager again -2.390 152 . 018 0.036 
W Gender: Females 
Experience new and different lifestyles -2.201 166 . 029 0.028 
Give your mind a rest, -2.051 170 . 042 0.024 
Do something that impressed others -7.016 160 . 000 0.235 
Derive a sense of accomplishment -3.077 162 . 002 0.055 
Satisfy your curiosity -2.370 165 . 019 0.033 
Act like you were a teenager again -3.291 160 . 001 0.063 
Feel rejuvenated and recharged 2.720 172 . 007 0.041 
To get away from the weather at home -2.683 164 . 008 0.042 
Age-group: 16-24 
Do something that impressed others -3.372 47 . 002 
0.195 
8 Age-group: 25-34 
Do something that impressed others -4.004 71 . 000 0.184 
Age-group: 35-44 
Experience new and different lifestyles -3.361 52 . 001 0.178 
Do something that impressed others -3.199 48 . 002 0.176 
Derive a feeling of accomplishment -2.597 50 . 012 0.118 
Satisfy your curiosity -4.432 53 . 000 0.2 
Feet rejuvenated and recharged 2.174 53 . 034 0.082 
Age-group: 45-54 
Give your mind a rest -2.872 70 . 005 
0.105 
Do something that impressed others -7.576 67 . 000 0.461 
Derive a feeling of accomplishment -3.136 68 . 003 0.126 
Act I ike you were a teenager again -6.271 65 . 000 0.377 
Engage in some daring or thrilling 
activities 
-2.423 69 . 018 0.078 
To get away from the weather at home -4.035 69 . 000 0.191 
0 Age-group: 55-64 
Do something that impressed others -3.426 45 . 001 0.207 
Derive a feeling of accomplishment -2.130 45 . 039 0.092 
Act like you were a teenager again -2.056 44 . 046 0.097 
0 Age-group: 65 and above 
Give your mind a rest -3.519 39 . 001 0.241 
Derive a feeling of accomplishment -2.146 34 . 039 0.119 To jet away from the weather at home -2.131 34 . 040 0.118 
Marital status: Single 
Do something that impressed others -3.940 66 . 000 1 0.19 
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Appendix 5.3: Estimated Effect Sizes for Satisfactions of Travel Motivations for IITG 
Travel Motivations (Pre-Trip) and Paired Samples T-Tests Effect 
Satisfactions (Post-Trip) t-value df (N-0 Sig. Size 
n Marital status: Married 
Give your mind a rest -3.078 189 . 002 0.048 
Do something that impressed others -7.788 176 . 000 0.256 
Derive a feeling of accomplishment -3.070 183 . 002 0.049 
Satisfy your curiosity -2.130 185 0.34 0.024 
Act like you were a teenager again -4.311 175 . 000 0.096 
To get away from the weather at home -2.416 183 . 017 0.031 
0 Marital Status: Living together 
Do something that impressed others -2.666 46 . 011 0.134 
Marital status: 
Separated/divorced/widowed 
Do something that impressed others -3.624 24 . 001 0.354 
Derive a feeling of accomplishment -2.518 1 26 . 018 0.196 
Act I ike you were a teenager again -2.132 25 . 043 0.154 
Occupation: AB category 
Experience new and different lifestyles -2.403 103 . 018 0.053 
Give your mind a rest -3.021 105 . 003 0.08 
Do something that impressed others -8.080 100 . 000 0.395 
Act like you were a teenager again -3.914 97 . 000 0.136 
Derive a feeling of accomplishment -2.806 102 . 006 0.072 
Satisfy your curiosity -2.262 101 . 026 0.048 To get away from the weather at home -2.453 100 . 016 0.057 
M Occupation: CI category 
Do something that impressed others -4.652 114 . 000 0.159 
Act like you were a teenager again -2.618 113 . 010 0.057 
0 Occupation: C2 category 
Do something that impressed others -3.339 58 . 001 0.161 
Occupation: DE category 
Do something that impressed others -3.218 40 . 003 0.206 To get away from the weather at home -2.491 43 . 017 0.126 Satisfy your curiosity -2.093 42 . 042 0.094 
m Household income: under 22,000 
Do something that impressed others -3.369 1 79 . 001 0.126 Satisfy your curiosity -2.227 85 . 029 0.055 To get away from the weather at home -2.007 88 . 048 0.044 
Household income: 22,001 - 42,000 
Give your mind a rest 2.127 105 
. 036 0.041 Do something that impressed others -5.542 --Too- . 000 0.235 
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Appendix 5.3: Estimated Effect Sizes for Satisfactions of Travel Motivations for I ITO 
Travel Motivations (Pre-Trip) and Paired Samples T-Tests Effect 
Satisfactions (Post-Trip) t-value df (N-1) Sig. Size 
0 Household income: L42,001 and above 
Do something that impressed others -7.322 125 . 000 0.3 
Derive a feeling of accomplishment -2.371 125 . 019 0.043 
Act I ike you were a teenager again -3.442 122 . 001 0.089 
Feel rejuvenated and recharged 1.983 129 . 049 0.03 
To get away from the weather at home -2.274 122 . 025 0.041 
Number of children under 18: None 
_ Give your mind a rest -2.773 _Y5 4 . 006 0.029 
Do something that impressed others -8.134 240 . 000 0.216 
Derive a feeling of accomplishment -2.116 241 . 035 0.018 
Act I ike you were a teenager again -3.872 236 . 000 0.06 
Feel free -2.661 249 . 008 0.028 
To get away from tile weather at home -2.836 244 . 005 0.032 
Number of children under 18: one or more 
Do something that impressed others -5.030 69 . 000 
0.268 
Derive a feeling of accomplishment -2.185 74 . 032 1 
0.06 
Satisfy your curiosity -2.998 72 . 004 0.111 
Feel rejuvenated and recharged 2.539 75 . 013 0.079 
Note: The formula for calculating eta squared using the Paired-Samples T-test 
(repeated measures) is: 
Eta squared ------------------- e+ (N-1) 
Where t=t value obtained in the paired-samples West, N= number of cases 
and df = degree of freedom. 
Interpretation of eta squared for effect sizes according to Cohen (1988): 
. 01 = small effect; 0.06 = moderate effect; and. 14 = large effect 
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Appendix 5.7: Estimated effect sizes between Pre-Trip HTG and Post-Trip HTG 
Estimation of effect size for Paired-Samples T-test Statistic 
significant differences between 
Pre-Trip HTG and Post-Trip 
HTG SWB evaluations 
t-value df 
(N-1) 
Significance Eta Squared 
" SWLS -2.564 351 . 011 0.018 
" Positive Affect -4.423 347 0.000 0.053 
" Current Affect -3.482 340 0.001 0.034 
" Interpersonal 
Relationships domain 
-3.750 354 0.000 0.038 
" Economic Situation 
domain 
-2.972 354 0.003 0.024 
" Job domain -3.320 334 0.001 0.032 
" Neighbourhood domain -2.582 354 0.01 0.018 
" Self domain -5.023 354 0.0005 0.067 
" Health domain -3.306 355 0.001 0.03 
" Leisure domain -3.206 275 0.002 0.036 
" Services and Facilities -3.983 353 0.0005 0.043 
" Nation domain -5.388 354 0.0005 0.076 
Note: Formula for calculating eta squared using Paired-Samples T-test statistic is as follows: 
e 
Eta squared ------------------- e+ (N-1) 
Where t=t value, N= number of cases and df = N- I 
Interpretation of eta squared for effect sizes according to Colien (1988): 
.01= small effect; . 
06 = moderate effect; and . 14 = 
large effect 
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Appendix 5.8: Regression Equations for estimation of the direction of change for HTG 
THE EQUATIONS FOR ESTIMATING THE IMPACT OF ONE UNIT CHANGE IN LIFE3 ON 
THE AMOUNT OF CHANGE IN SPECIFIC LIFE DOMAINS 
1.1 Po4t-Friends=a+b, Pre-Friends+b2Pre-Life3+b3Post-Life3+e 
1.2 Post-Family =a+b, Pre-Family + b2Pre-Life3 + b3Post-Life3 +e 
1.3 Post-Home =a+ bjPre-Home + b2Pre-Life3 + b3POst-Life3 +e 
1.4 Post-Interpersonal Relationships =a+ blPre-Interpersonal Relationships + b2Pre-Life3 
b3Post-Life3 +e 
1.5 Post-Economic Situation =a+ blPre-Econornic Situation + b2Pre-Life3 + b3Post-Life3 +e 
1.6 Post-Job =a+ bPre-Job + b2Pre-Life3 + b3Post-Life3 +e 
1.7 Post-Leisure =a+b, Pre-Leisure + b2Pre-Life3 + b3Post. Life3 +e 
1.8 Post-Neighbourhood =a+ bPre-Neighbourhood + b2fte-LiW + b3Post-Life3 +e 
1.9 Post-Self =a+ bPre-Self + b2Pre-Life3 + b3Post-Life3 +e 
LIOPost-Services and Facilities =a+b, Pre-Services and Facilities + b2fte-LiW + b3Post-Life3 
II Post-Health a+b, Pre-Health + b2Pre-Life3 + b3Post-Life3 +e 
1.12Post-Nation =a+ blPre-Nation + b2Pre-Life3 + b3Post-Life3 +e 
THE EQUATIONS FOR ESTIMATING THE IMPACT OF ONE UNIT CHANGE IN SWLS ON 
THE AMOUNT OF CHANGE IN SPECIFIC LIFE DOMAINS 
2.1 Post-Friends=a+b, Pre-Friends+b2Pre-SWLS+b3POSt"SWLS+e 
2.2 Post-Family =a+ bPre-Family + b2Pre-SWLS + b3Post-SWLS +e 
2.3 Post-Home =a+ blPre-Home + b2Pre-SWLS + b3Post-SWLS +e 
2.4 Post-interpersonal Relationships =a+ blPre-Interpersonal Relationships + b2Pre-SWLS 
b3Post-SWLS +e 
2.5 Post-Economic Situation =a+b, Pre-Economic Situation + b2Pre-SWLS + b3POSt'SWLS +e 
2.6 Post-Job =a+ blPre-Job + b2Pre-SWLS + b3POStSWLS +e 
2.7 Post-Leisure =a+b, Pre-Leisure + b2Pre-SWLS + b3POSt'SWLS +e 
2.8 Post-Neighbourhood =a+b, Pre-Neighbourhood + b2Pre-SWLS + b3Post-SWLS +e 
2.9 Post-Self =a+ bPre-Self + b2Pre-SWLS + b3ftSt'SIýIS +e 
2. IOPost-Services and Facilities =a+b, Pre-Services and Facilities + b2Pre-SWLS + b3Post-SWLS 
+e 
2.11 Post-Health =a+b, Pre-Health + b2Pre-SV&S + b3POSt-SWLS +e 
2.12Post-Nation =a+ bPre-Nation + b2Pre-SWLS + b3POSt'S'WIS +e 
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Appendix 5.8: Regression Equations for estimation of the direction of change for HTG 
THE EQUATIONS FOR ESTIMATING THE IMPACT OF ONE UNIT CHANGE IN POSITIVE 
AFFECT ON THE AMOUNT OF CHANGE IN SPECIFIC LIFE DOMAINS 
3.1 Post-Friends =a+ blPre-Friends + b2Pre-Positive AMU+ b3POSt-POSitive Affect+ e 
3.2 Post-Family =a+ bPre-Family + b2Pre-Positive Affect + b3POSt'POSitive Affect +e 
3.3 Post-Home =a+ bjPre-Home + b2Pre-Positive Affect + b3POSt-POSitive Affect +e 
3.4 Post-Interpersonal Relationships =a+ bPre-Interpersonal Relationships + b2Pre-Positive 
Affect + b3POSt'POSitive Affect +e 
3.5 Post-Economic Situation =a+ blPre-Econornic Situation + b2Pre-Positive Affect + b3POSt- 
Positive Affect +e 
3.6 Post-Job =a+ blPre-Job, + b2Pre-Positive Affect+ b3POSt-POSitive Affect+ e 
3.7 Post-Leisure =a+ blPre-Leisure +b2Pre-Positive Affect+ b3POSt-POSitive Affect+ e 
3.8 Post-Neighbourhood =a+ blPre-Neighbourhood + B2pre-Positive Affect + b3POSt'POSitive 
Affect +e 
3.9 Post-Self =a+ bPre-Self + b2Pre-Positive Affect + b3POSt-POSitive Affect +e 
3. IOPost-Health =a+ bPre-Health + b2Pre-Positive Affect + b3POSt'POSitive Affect +e 
3.11 Post-Services and Facilities =a+b, Pre-Serviccs and Facilities + b2Pre-Positive Affect + 
b3Post-Positive Affect +e 
3.12Post-Nation =a+ blPre-Nation + b2Pre-Positive Affect + b3Post, Positive Affect +e 
THE EQUATIONS FOR ESTIMATING THE IMPACT OF ONE UNIT CHANGE IN 
NEGATIVE AFFECT ON THE AMOUNT OF CHANGE IN SPECIFIC LIFE DOMAINS 
4.1 Post-Friends =a+b, Pre-Friends + b2Pre-Negative Affect + b3Post-Negative Affect +e 
4.2 Post-Family =a+b, Pre-Family + b2Pre-Negative Affect + b3Post-Negative Affect +e 
+e 
4.3 Post-Home =a+ bPre-Home+ b2Pre-Negative Affect + b3Post-Negative Affect +e 
+e 
4.4 Post-Interpersonal Relationships =a+ blPre-Interpersonal Relationships + b2Pre-Negative 
Affect + b3Post-Negative Affect +e 
4.5 Post-Economic Situation =a+ blPre-Econornic Situation + b2Pre-Negative Affect + b3POSt' 
Negative Affect +e 
4.6 Post-Job =a+ blPre-Job + b2Pre-Negative Affect + b3Post-Negative Affect +e 
4.7 Post-Leisure =a+ blPre-Leisure + b2Pre-Negative Affect + b3Post. Negative Affect +e 
4.8 Post-Neighbourhood =a+ blPre-Neighbourhood + B2pre-Negative Affect + b3Post-Negative 
Affect +e 
4.9 Post-Self =a+ bPre-Self + b2Pre-Negative Affect+ b3Post-Negative Affect+ e 
4.10Post-Services and Facilities =a+b, Pre-Services and Facilities + b2Pre-Negative Affect 
b3Post-Negative Affect +e 
4.11 Post-Health =a+ bPre-Health + b2Pre-Negative Affect + b3Post-Negative Affect +e 
4.12 Post-Nation =a+b, Pre-Nation + b2Pre-Negative Affect + b3POst-Negative Affect +e 
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Appendix 5.8: Regression Equations for estimation of the direction of change for HTG 
THE EQUATIONS FOR ESTIMATING THE IMPACT OF ONE UNIT CHANGE IN SPECIFIC 
DFE DOMAINS ON THE AMOUNT OF CHANGE IN LIFE3 
5.1 Post-Life3 =a+b, Pre-Life3 + b2Pre-Friends + b3Post-Friends +e 
5.2 Post-Life3 =a+b, Pre-Life3 + b2Pre-Family + b3Post-Family +e 
5.3 Post-Life3 =a+ bjPre-Life3 + b2Pre-Home + b3Post-Home +e 
5.4 Post-Life3 =a+ bjPre-Life3 + b2l3re-Interpersonal Relationships + b3POSt-Interpersonal 
Relationships +e 
5.5 Post-Life3 =a+b, Pre-Life3 + b2Pre-Economic Situation + b3Post-Economic Situation +e 
5.6 Post-Life3 =a+ bjPre-Life3 + b2Pre-Job + b3POst-Job +e 
5.7 Post-Life3 =a+ bjPre-Life3 + b2Pre-Leisure + b3Post-Leisure +e 
5.8 Post-Life3 =a+ bjPre-Life3 + b2Pre-Neighbourhood + b3Post-Neighbourhood +e 
5.9 Post-Life3 =a+ bjPre-Life3 + b2Pre-Self + b3POSt-Self +e 
5.1 OPost-Life3 =a+b, Pre-Life3 + b2Pre-Services and Facilities + b3Post-Services and Facilities 
e 
5.11 Post-Life3 =a+b, Pre-Life3 + b2Pre-Health + b3Post-Health +e 
5.12Post-Life3 =a+b, Pre-Life3 + b2lPre-Nation + b3Post-Nation +e 
THE EQUATIONS FOR ESTIMATING THE IMPACT OF ONE UNIT CHANGE IN SPECIFIC 
QFE DOMAINS ON THE AMOUNT OF CHANGE IN SWLS 
6.1 Post-SWLS=a+bPre-SWLS+b2Pre-Friends+b3Post-Fricnds+e 
6.2 Post-SWLS=a+bPre-SWLS+b2Pre-Family+b3Post-Family+e 
6.3 Post-SWLS =a+b, Pre-SWLS + b2Pre-Home + b3Post-Home +e 
6.4 Post-SWLS =a+ bPre-SWLS + b2Pre-Interpersonal Relationships + b3POSt"Interpersonal 
Relationships +e 
6.5 Post-SWLS =a+b, Pre-SWLS + b2Pre-Economic Situation + b3Post-Economic Situation +e 
6.6 Post-SVvrLS =a+ bPre-SWLS + b2Pre-job + b3Post-Job +e 
6.7 Post-SWLS =a+ bjPre-SWLS + b2Pre-Leisure + b3Post-Leisure +e 
6.8 Post-SWLS =a+b, Pre-SWLS + b2Pre-Neighbourhood + b3Post-Neighbourhood +e 
6.9 Post-SWLS =a+b, Pre-SWLS + b2Pre-Self + b3Post, Self +e 
6. IOPost-SWLS =a+b, Pre-SWLS + b2Pre-Services and Facilities + b3Post-Services and Facilities 
+e 
6. IlPost-SWLS=a+b, Pre-SWLS+b2Pre-Heal'th +b3Post-Health+e 
6.12Post-SWLS =a+b, Pre-SWLS + b2Pre-Health + b3Post-Health +e 
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Appendix 5.8: Regression Equations for estimation of the direction of change for IITG 
THE EQUATIONS FOR ESTIMATING THE IMPACT OF ONE UNIT CHANGE IN SPECIFIC 
T-IFE DOMAINS ON THE AMOUNT OF CHANGE IN POSITIVE AFFECT 
7.1 Post-Positive Affect= a+ bPre-Positive Affect+ b2Pre-Friends + b3Post-Friends +e 
7.2 Post-Positive AMU= a +bPre-Positive Affect+ b2Pre-Family + b3Post-Family +e 
7.3 Post-Positive Affect =a+ bjPre-Positive Affect + b2Pre-Home + b3POSt-liome +e 
7.4 Post-Positive Affect =a+ bPre-Positive Affect + b2Pre-Interpersonal Relationships + b3POSt' 
Interpersonal Relationships +e 
7.5 Post-Positive Affect =a+ blPre-Positive Affect + b2Pre-Economic Situation + b3POSt' 
Economic Situation +e 
7.6 Post-Positive Affect =a+ blPre-Positive Affect + b2Pre-Job + b3POSt-Job +e 
7.7 Post-Positive Affect =a+ blPre-Positive Affect + b2Pre-Leisure + b3Post-Leisure +e 
7.8 Post-Positive Affect =a+ blPre-Positive Affect + b2Pre-Neighbourhood + b3POSt- 
Neighbourhood +e 
7.9 Post-Positive Affect= a+ bPre-Positive Affect+ b2Pre-Self + b3POSt-Self +e 
MOPost-Positive Affect =a+ bjPre-Positive Affect + b2Pre-Services and Facilities + b3POSt- 
Services and Facilities +e 
7.11 Post-Positive Affect =a+ blPre-Positive Affect + b2Pre-flealth + b3Post-Ifealth +e 
7.12Post-Positive Affect =a+ blPre-Positive Affect + b2Pre-Nation + b3Post-Nation +e 
THE EQUATIONS FOR ESTIMATING THE IMPACT OF ONE UNIT CHANGE IN SPECIFIC 
T-IFE DOMAINS ON THE AMOUNT OF CHANGE IN NEGATIVE AFFECT 
8.1 Post-Negative Affect= a+ blPre-Negative Affect+ b2Pre-Friends + b3Post-Friends +e 
8.2 Post-Negative Affect =a+b, Pre-Negative Affect + b2Pre-Family + b3Post-Family +e 
8.3 Post-Negative Affect= a+ b, Pre-Negative Affect+ b2Pre-flome + b3POSt'llome +e 
8.4 Post-Negative Affect =a+b, Pre-Negative Affect + b2Pre-Interpersonal Relationships + 
b3POSt-Interpersonal Relationships +e 
8.5 Post-Negative Affect =a+ blPre-Negative Affect + b2Pre-Economic Situation + b3POSt' 
Economic Situation +e 
8.6 Post-Negative Affect =a+ blPre-Negative Affect + b2Pre-Job + b3Post-Job +e 
8.7 Post-Negative Affect =a+ blPre-Negative Affect + b2Pre-Leisure + b3Post-Leisure +e 
8.8 Post-Negative Affect =a+ blPre-Negative Affect + b2Pre-Neighbourhood + b3POSt' 
Neighbourhood +e 
8.9 Post-Negative Affect= a+ bjPre-Negative Affect+ b2Pre-Self + b3Post-Self +e 
8.10Post-Negative Affect =a+ bjPre-Negative Affect + b2Pre-Services and Facilities + b3POSt' 
Services and Facilities +e 
8.11 Post-Negative Affect =a+ blPre-Negative Affect + b2Pre-Health + b3POst. Ilealth +e 
8.12Post-Negative Affect =a+ blPre-Negative Affect + b2Pre-Nation + b3POst-Nation +e 
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Appendix 5.11: Estimated effect sizes between Period I-and Period2-NIITG for SWB 
Evaluations 
Estimation of effect size for Paired-Samples T-test Statistic 
significant differences between 
Period I -NHTG and Period2- 
NHTG SWB evaluations 
t-value df 
(N-1) 
Significance Eta 
Squared 
" Life3 3.604 248 . 000 0.05 
" Positive Affect 2.396 243 . 017 0.023 
0 Current Affect 2.099 239 . 037 0.018 
Friends domain 6.918 195 . 000 0.197 
Home domain 3.758 195 . 000 0.068 
Family* 1.537 194 . 126 0.012 
Economic Situation 1.950 195 . 053 0.019 
Neighbourhood 1.984 247 . 048 0.016 
Leisure domain 3.373 195 . 001 0.055 
Health* 1.763 195 . 079 
Note: Formula for calculating eta squared using Paired-Samples T-test statistic is as 
follows: 
t2 
Eta squared ------------------- 
t2+ (N-1) 
Where t=t value, N= number of cases and df = N- I 
Interpretation of eta squared for effect sizes according to Colien (1988): 
. 01 = small effect; . 06 = moderate effect; and . 14 = large effect 
* The Wilcoxon Signed Ranks Test indicated significant differences for these 
domains unlike the Paired-Samples T-Test. 
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Appendix 5.18: A summary of the significant differences for matched samples comparisons 
A Summary of the Significant Differences for the Matched Samples 
SWB Evaluations of HTG and NHTG 
SWB Measures Pre-Trip vs. Post-Trip vs. 1"ost-Trip vs. 
PeriodI-NHTG PeriodI-NHTG Period2-NIITG 
BY GENDER 
- Mate Negative Affect Positive Affect, Current Affect 
(p < 0.05) Negative Affect, (p < 0.01), Lifi: 3, 
Current Affect, Job Positive Affect, 
and Nation Friends, Self, 
(p < 0.05) Economic Situation 
(1) < 0.0 1), 
Negative Affect, 
Home, Job, 
Ncighbourhood, 
Leisure, Nation 
(p < 0.05) 
Female Friends (p < 0.01), Positive Affect, 
Nation (p < 0.05) Economic Situation 
(P < 0.01), 
LiO, Negative Affect 
(p < 0.05) 
BY AGE-GROUPS 
- 
-16-34 Friends (p < 0.0 1) Friends (p < 0.00 1), Positive A 
Ftc ct, 
Positive Affect, Current Affect, Self 
Current Affect, Self, (p < 0.01), 
Nation Economic Situation 
(p < 0.05) (p < 0.05) 
-35-54 Life3 (p < 0.05) Life3, Positive Affect, 
Current Affect, 
Friends, Interpersonal 
Relationships, 
Economic Situation 
(p < 0.0 1), 
SWLS, Family, Home 
(p < 0.05) 
-55 and above Life3 (p < 0.0 1), 
Negative Affect, 
Current Affect, 
Economic Situation 
_ 
(p < 0.05) 
LL-T IME T _YV FU 
EDUCATION 
-Completed under 18 Negative Affect Current Affect, Nation Life3 (p < 0.00 1), 
years (p < 0.05) (p < 0.01), SWLS, Positive 
SWLS, Positive Affect, Current Affect, 
Affect, Negative Friends, Home, 
Affect (p < 0.05) Leisure, Economic 
Situation (p < 0.01), 
Family, Self, Health, 
Neighbourhood 
(p < 0.05) 
- completed 18 years and Friends, Nation Positive Affect, 
above (p < 0.05) Current Affect 
(p < 0.0 1), Negative 
Affect, Economic 
Situation (p < 0.05) 
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Appendix 5.18: A summary of the significant differences for matched samples comparisons 
SWB Measures Pre-Trip vs. Post-Trip vs. Post-Trip vs. 
Periodl-NHTG Periodl-NIITG Pcriod2-NIITG 
BY MARITAL 
STATUS 
- Married living Positive Affect, Nation Life3, Positive Affect, 
together (p < 0.0 1), Current Affect 
Life3, SWLS, Current (p < 0.00 1), 
Affect, Economic Friends, Economic 
Situation, Situation (p < 0.01) 
Neighbourhood, SWLS, Negative 
Services & Facilities Affect, Family, Home, 
(p < 0.05) Self, Health, 
Neighbourhood, 
Leisure (p < 0.05) 
- Others Negative Affect, Negative Affect, 
Friends, Nation Current Affect, Self, 
(p < 0.05) Economic Situation 
(p < 0.05) 
BY OCCUPATION 
-AB category Positive Affect, Positive Affect (p< 
Current Affect 0.001), Current Affect, 
(p < 0.05) Family (p < 0.01), 
Life3, Negative Affect, 
Economic Situation 
(p < 0.05) 
CI& C2 category Self, Nation Economic Situation 
(p < 0.05) (p < 0.0 1), 
Negative Affect, 
Friends (p < 0.05) 
- DE category Friends (p < 0.01), Li fe3 (p < 0.0 1), 
Nation (p < 0.05) Positive Affect, 
Current Affect, I forne, 
Self (p < 0.05) 
BY IOUSEHOLD 
INCOME 
ý under E22,000 Friends, Nation Life3 (p < 0.01) 
(p < 0.01) 
- L22,00 1442,000 Family, Leisure Current Affect, Family' 
(p < 0.05) (p < 0.01), 
Life3, Positive Affect, 
Negative Affect, Self, 
Economic Situation, 
Leisure (p < 0.05) 
- $42,001 and above Positive Affect 
(P < 0.001), Current 
Affect (p < 9.0 1), 
Life3, Negative Affect, 
Economic Situation 
(p < 0.05) 
NOTe. 111C IVIUIIII-VVIILLIII--y MZIL lb Ubcu tu test ior signuicant clitterences b tw n Pre-Trip HTG vs. e ee 
Periodl-NHTG, Post-Trip HTG vs. Periodl-NHTG and Post-Trip HTG vs. Period2-NHTG. 
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Appendix 5.19: Estimated effect sizes for significant differences between Pre-Trip IITG and 
Periodl- and Period2-NHTG SWB Evaluations 
Estimation of effect size for significant 
differences between Pre-Trip HTG and 
Independent-sample T-test 
statistic Eta 
Period I -and Period2-NHTG t-value df Sig. squared 
A: Pre-Trip HTG vs. PeriodI-NHTG 
" Life3 2.598 602 . 010 0.011 
" SWLS 3.248 598 . 001 0.017 
" Negative Affect -3.227 587 . 001 0.017 
" Current Affect 2.818 584 . 005 0.013 
" Family domain 2.508 549 . 012 0.011 
" Economic Situation domain 3.893 549 . 000 0.027 
" Health domain 2.116 549 . 035 0.008 
B: Pre-Trip HTG vs. Period2-NHTG 
" Life3 5.813 602 . 000 0.053 
" SWLS 3.882 T9 7 . 000 0.025 
" Positive Affect 3.369 598 . 001 0.019 
" Negative Affect -4.186 595 . 000 0.029 
" Current Affect 4.372 593 . 000 0.031 
" Friends domain 5.958 602 . 000 0.056 
" Family domain 3.906 600 . 000 0.025 
" Home domain 3.918 602 . 000 0,025 
" Economic Situation domain 5.576 602 . 000 0.049 
" Self domain 2.101 602 . 036 0.007 
" Leisure domain 3.961 523 . 000 0.029-1 
" Health domain 4.014 602 . 000 0.026 
1 
Note: the formula for calculating eta squared using the Independent-Samples T-Test 
is as follows: 
t2 
Eta squared -------------------- ?+ (Nl+ N2 -2) 
Where t= t-value obtained from the Independent- Samples T-test statistic, NI= 
number of cases in the first group, N2 = number of cases in the second group and df 
degree of freedom =NI+ N2 - 2. 
Interpretation of eta squared for effect sizes according to Colien (1988): 
, 01 = small effect; . 06 = moderate effect; and. 14 = large effect 
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Appendix 5.20: Estimated effect sizes for significant differences between Post-Trip HTG and Period I 
and Period2-NHTG SWB Evaluations 
Estimation of effect size for significant 
differences between Post-Trip HTG and 
Independent-sample T-test 
statistic 
Eta 
squared 
Periodl-and Period2-NHTG t-value df 
(N-2) 
Sig. 
A: Post-Trip HTG vs. Periodl-NHTG 
" Life3 3.654 602 . 000 0.022 
" SWLS 4.762 601 . 000 0.036 
" Positive Affect 4.477 594 . 000 0.033 
" Negative Affect -4.054 589 . 000 0.027 
" Current Affect 4.847 588 . 000 0.038 
" Job domain 10.741 582 . 000 0.165 
" Economic Situation domain 5.189 602 . 000 0.043 
" Self domain 4.039 602 . 000 0.026 
" Leisure domain 2.808 602 . 005 0.013 
" Health domain 3.425 601 . 001 0.019 
" Services and Facilities 4.623 602 . 000 0.034 
" Nation domain 6.494 602 . 000 0.065 
B: Post-Trip HTV vs. Period2-NHTG 
" Life3 6.957 602 . 000 0.074 
" SWLS 5.295 600 . 000 0.045 
" Positive Affect 6.315 599 . 000 0.062 
" Negative Affect -4.995 597 . 000 0.04 
0 Current Affect 6.333 597 . 000 0.063 
" Friends domain 6.061 602 . 000 0.058 
" Family domain 3.778 600 . 000 0.023 
" Home domain 4.750 602 . 000 0.036 
" Interpersonal Relationships domain 3.225 602 . 001 0.017 
" Job domain 2.397 503 . 017 0.011 
" Neighbourhood domain 3.517 602 . 000 0.012 
" Economic Situation domain 7.710 602 . 000 0.09 
" Self domain 5.320 602 . 000 0.045 
" Leisure domain 6.103 602 . 000 0.058 
" Services and Facilities domain 4.295 602 . 000 0.03 
" Health domain 6.058 602 
- . 
000 
- 
0.057 
" Nation domain 3.493 60 2 . 000 
F 0.019 
Note: the formula for calculating eta squared using the Independent-Samples T-Test 
is as follows: 
t' 
Eta squared -------------------- e+ (Nl+ N2 -2) 
Where t= t-value obtained from the Independent-Samples T-test statistic, NI = 
number of cases in first group, N2 = number of cases second group and df = degree of 
freedom =NI+ N2 - 2. 
Interpretation of eta squared for effect sizes according to Cohen (1988): 
.01= small effect; . 
06 = moderate effect; and . 14 = large effect 
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Appendix 5.2 1: Non-parametric tests statistics for HTG & NHTG 
Wilcoxon Signed Ranks Test 
SWI3 Measures Z-value Asymp. Significant 
(2-tailed) 
A: POST-TRIP HTG VS. PRE-TRIP HTG 
Global well-being 
" Life3 -1.926 . 054 
" SWLS -2.800 . 01 
Affect 
" Positive Affect -4.483 . 001 
" Current Affect -3.568 . 001 
" Negative Affect -1.596 . 110 
Specific Life Domains 
Nation -5.326 . 001 
Self -5.081 . 001 
Interpersonal Relationships -3.893 . 001 
Services and Facilities -3.850 . 001 
Health -3.519 . 001 
Job -3.091 . 01 
Leisure -2.932 . 01 
Economic Situation -2.681 . 01 
" Neighbourhood -1.885 . 059 
" Home -1.117 . 264 
" Friends -0.273 . 784 
" Family -0.294 . 769 
Mann-Whitey Tests 
Z-value Asymp. Sig. (2-tailed) 
B: PRE-TRIP HTG VS. PERIODI-NHTG 
Global well-being 
" Life3 -1.995 . 046 
" SWLS -2.890 . 01 
Affect 
" Positive Affect -1.421 . 155 
" Negative Affect -3.487 . 001 
" Current Affect -2.957 . 01 
Specific Life Domains 
" Friends -0.283 . 777 
" Family -2.749 . 01 
" Home -1.088 . 277 
" Interpersonal Relationships -0.371 . 711 
" Economic Situation -4.094 . 001 
" Job 0.000 1.000 
" Leisure -1.157 . 247 
" Neighbourhood -0.044 . 965 
" Self -1.439 . 150 
" Services and Facilities -1.875 . 061 
" Health -2.117 . 05 
" Nation -1.063 . 288 
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Appendix 5.21: Non-parametric tests statistics for HTG & NIJTG 
Wilcoxon Signed Ranks Test 
SW`B Measures Z-value Asymp. Significant 
(2-tailed) 
C. PRE-TRIP HTG VS. PERIOD2-NHTG 
Global well-being 
" Life3 -5.951 . 001 
" SWLS -3.499 . 001 
Affect 
" Positive Affect -3.255 . 001 
" Negative Affect 4.279 . 001 
0 Current Affect -4.296 01 01 01 
Specific Life Domains 
Friends -5.785 . 001 
Family -4.441 . 001 
Home -3.881 . 001 
Interpersonal Relationships -0.611 . 541 
Economic Situation -6.033 . 001 
Job -0.086 . 932 
Leisure -3.532 . 001 
" Neighbourhood -1.851 . 064 
" Self -2.102 . 036 
" Services and Facilities -1.728 . 084 
Health -3.941 . 001 
Nation -0.402 . 688 
Mann-Whitney Test 
Z-value Asymp. Sig. (2-tailed) 
D: POST-TRIP HTG VS. PERIODI-NHTG 
Global well-being 
" Life3 -3.063 . 01 
" SWLS -4.702 . 001 
Affect 
" Positive Affect -4.349 . 001 
" Negative Affect -4.389 . 001 
" Current Affect -4.988 . 001 
Specific Life Domains 
" Friends -1.168 . 243 
" Family -1.477 . 140 
" Home -0.954 . 340 
" Interpersonal Relationships -0.392 . 695 
" Economic Situation -4.833 . 001 
" Job -7.614 . 001 
" Leisure -2.593 . 01 
" Neighbourhood -1.704 . 088 
" Self -3.737 . 001 
" Services and Facilities -4.466 . 001 
" Health -3.281 . 001 
" Nation -6.404 . 001 
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Appendix 5.21: Non-parametric tests statistics for HTG & NHTG 
Mann-Whitney Test 
SWB Measures Z-value Asymp. Significant 
(2-tailed) 
E: POST-TRIP HTG VS. PERIOD2-NHTG 
Global well-being 
" Life3 -7.039 . 001 
" SWLS -5.201 . 001 
Affect 
Positive Affect -6.010 . 001 
Negative Affect -5.130 . 001 
Current Affect -6.152 . 001 
Specific Life Domains 
" Friends -5.672 . 001 
" Family -3.954 . 001 
" Home -4.473 . 001 
" interpersonal Relationships -3.299 . 001 
" Economic Situation . 7.659 . 001 
0 Job -2.245 . 05 
" Leisure -5.957 . 001 
" Neighbourhood -3.756 . 001 
" Self -5.384 . 001 
" Services and Facilities -4.368 . 001 
" Health -5.972 . 001 
" Nation -3.466 . 001 
Wilcoxon S igned Ranks Test 
Z-value Asymp. Sig. (2-tailed) 
F: PERIOD2-NHTG VS. PERIODI-NHTG 
Global well-being 
" Life3 -4.073 . 001 
" SWLS -1.237 2.16 
Affect 
Positive Affect -2.249 . 05 
Negative Affect -0.728 . 467 
Current Affect -2.220 . 05 
Specific Life Domains 
" Friends -7.873 . 001 
" Family -2.375 . 05 
" Home -4.700 . 001 
" Interpersonal Relationships -1.402 . 161 
" Economic Situation -2.294 . 05 
" Job -. 024 . 981 
Leisure -4.540 . 001 
0 Neighbourhood -2.288 1 . 05 
" Self -1.201 . 230 
" Services and Facilities -0.514 . 607 
" Health -2.128 . 05 
0 Nation -2.018 . 05 
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